




Momentum

8.6 million 

Visits 

90,000+ 

Contacts with 
Ambassadors (YTD) 

Economic Impact
City: $1.9 billion

County: $3.2 billion
State: $4 billion



Key Initiatives

Public SafetyVisits

Transformational 
Development

Public-Private 
Partnerships



Collaboration for a Safer Downtown

Lights
Illuminate downtown through 

creative lighting

Cameras
Add safety cameras throughout 

downtown

Action
Add caseworkers/peer support, 

conduct regular patrols (GPD), fill 
vacant storefronts



Filling Empty Storefronts

New Tenants: 
▪ Leases Signed

Project Spotlight: Miller Furniture

▪ xx



Key Development Opportunities

▪ News & Record
▪ The Depot
▪ Gate City Motors
▪ GMA/First Point



Launch DTWN Marketing Campaign: 
“See for Yourself!”

▪ Goal: To increase visits 
downtown

▪ Developed in partnership 
with local creatives

▪ Targeted, multi-channel:
➢ Print, billboards, TV, 

streaming, social media, 
digital advertising





Join the Momentum!
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