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	 Wyoming newspapers were awarded 66 wins in the National Newspaper Association Founda-
tion’s 2021 Better Newspapers Contest
	 There were 1,229 entries in the Better Newspaper Editorial Contest and 180 entries in the Better 
Newspaper Advertising Contest for a total of 1,409 entries. A total of 509 awards were won by 83 
member newspapers in 33 states.

	 Wyoming had 66 winning entries, coming second only to Iowa who had 
74 wins and beating  Texas who had 44. 
	 Three Wyoming newspapers received awards 
for general excellence in their respective divi-
sions: the News Letter Journal, first place; Wyo-
ming Tribune Eagle, second place; and Glenrock 
Independent, third place. The list of Wyoming news-
paper winners by category (awarded in their re-
spective divisions) can be found on page 7.	   

	 	 Judging was performed primarily by active com-
munity newspaper editors and publishers, as well as 
retired university journalism professors and retired or                   

      former newspaper professionals. 
	 Winners will be recognized at the awards ceremony Saturday, Oct. 2, 
during NNAF’s 135th Annual Convention & Trade Show in Jacksonville, Fla.
	 For a list of all the categories, winners, and more information, go to:    
http://www.nnaweb.org/better-news-paper-contest. 
	 Established in 1885, the National Newspaper Association (NNA) is the 
voice of America’s community newspapers and is the one of the largest news-
paper associations in the country. The NNA Foundation (NNAF) is the edu-
cational arm of the NNA. Its mission is to promote news literacy, protect the 
First Amendment, and enhance the quality, role and capabilities of commu-
nity newspapers and community journalists.
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   webinars and news! 
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   Lots of good information!

wyopublicnotices.com 
Public notices printed in all 
of Wyoming’s newspapers 

PAYMENTS ENROUTE
	 In the next couple of days Wyoming Press 
Association (WPA) members will receive pay-
ment for the Wyoming Department of Insurance 
ads.
	 Payment covers twelve months of ad in-
sertions that ran in May, June, July and August 
2021, and pre-payment for the ads running in 
September 2021 through April 2022. 
	 Additionally, if newspapers made a pledge 
to the Wyoming Press Association Foundation 
(WPAF) this year, that donation will be subtract-
ed from the payment.
	 Should you have any questions about the 
check you receive or the WPAF pledge amount, 
please contact the WPA office at wyopress@
wyopress.org or (307) 635-3905.

Alexis Barker
NLJ News Editor

Summer has passed and the schools 

in Weston County School District No. 

1 are filled with teachers and admin-

istrators preparing to welcome back 

students starting Aug. 24, when several 

participate in jumpstart days. Classes 

begin on Aug. 25. 

Principals from each school said that 

while it is hard to predict what the 

school enrollment will look like this 

early in the year, although all three are 

encouraged by the enrollment of several 

new students already. 

“At the elementary school, we have 

had over 20 new students enroll,” 

Brandy Holmes, elementary school 

principal said. “However, we may find 

some previous students do not return 

once we start. So, numbers are difficult 

to predict this year.” 

High school principal Bryce Hoffman 

reported that as of Monday, Aug. 16, 

there were 242 students enrolled in 

the school. He noted that some of 

those are new students but that some 

former students will not be returning to 

the district. 
Kicking off the 2021-22 school 

year are several welcome-back events, 

including a celebration at Newcastle 

Middle School on Aug. 23, an open 

house at Newcastle Elementary School 

on Aug. 24 and jump-start days for both 

sixth- and ninth-graders at the middle 

and high school on Aug. 24. Fall sports 

have already kicked off the season with 

practices on Aug. 16. 

According to Tyler Bartlett, middle 

school principal, the sixth-grade jump-

start day for new students last year 

was received well by the students and 

Alexis Barker
NLJ News Editor

The preliminary hearing in the case 

against Paul Manders for murder in 

the second degree has been postponed 

to Sept. 1, following a request for con-

tinuance from the public defender’s 

office, according to documents filed 

in Sixth Judicial Court in Newcastle. 

Rick Weisheimer, a Gillette-based 

assistant public defender, signed a 

motion to continue the preliminary 

hearing stating that, due to the gravity 

of the allegations, the defense needs 

“additional time to properly meet 

with Mr. Manders to discuss the facts 

and circumstances of his case in an 

effort to provide him with effective 

assistance.”
The hearing was originally sched-

uled for Aug. 4. 

Manders has been charged with 

the murder of Vernon Clyde in 

Osage after an ongoing property 

dispute, according to the affidavit of 

probable cause.  

The disputed property, according to 

court documents, is near and around 

410 Metz St. in Osage. The location 

of the skid steer and body of Clyde 

appear to be in an area designated as 

being part of a county roadway and not 

part of the named property. 

“On July 27, 2021, at approximately 

6:19 p.m., the Weston County dis-

patch center received a 911 call from 

Paul Manders who provided that an 
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Alexis Barker
NLJ News Editor

With both the Weston County coroner, Cindy Crabtree, and 

the deputy county coroner, Marina McIlvain, incapacitated due 

to medical issues, Crabtree has been relying on Crook County 

coroners to help when needed, according to information provided 

on Aug. 3 to the Board of Weston County Commissioners. 

The board, with no previous knowledge of the circumstances, 

discussed possible options and determined that Crabtree could 

deputize one or two people to temporarily assume coroner duties 

until she returns to duty or that the board could enter into a 

memorandum of understanding with Crook County. 

Michael Frolander, Crook County coroner, discussed the situ-

ation over the phone with the board, stating that his office had 

Alexis Barker
NLJ News Editor

Deputy County Attorney Michael Stulken is expected to be 

appointed the new Weston County attorney,  following the res-

ignation of Alex Berger. Stulken was the only person to submit a 

letter of interest to the Weston County Republican Party. 

The Weston County Republican Party Central Committee held 

a public meeting on Aug. 14 to meet with those who professed 

an interest in the position. The group was to select three names 

to forward to the Board of Weston County Commissioners, 

which would then select one person from the list. But Stulken 

was the only one interested.

Stulken has lived in Weston County for approximately 16 

months, he said during his interview. During that time, he has 

served as the deputy Weston County attorney, as well as attorney 

for the City of Newcastle. 

“During this time, I have created many positive relation-

ships with the people of Weston County, as well as aiding in 

the creation of an environment whereby the Weston County 

— See School, Page 2

— See Coroner, Page 7

— See Attorney, Page 7

— See Manders, Page 2

County seeks to 
fill coroner spot

Stulken is new 
county attorneyRallying through

Taking it for a spin

Photo by Walter Sprague/NLJ

Throughout the Sturgis Motorcycle Rally, Aug. 6-15, groups of bikers enjoy the hospitality of Newcastle, as they stop 

by during various rides. On Aug. 6 a group from Lyons, Ohio, (near Toledo) refreshed themselves at Perkins Tavern, 

before hitting the road again. Above, Jim and Angie Kesler prepare to continue their road trip.

Manders to make court appearance

District prepares 

for new school year

Photo by Braden Schiller/NLJ

Laurette Hoagland demonstrates spinning wool onto an e-spinner (electric spinning wheel) at the 

Weston County Event center during the Weston County Fair.
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By Hannah Black
Wyoming Tribune Eagle

C
HEYENNE – It’s un-
clear at this point 
whether the U.S. Food 

and Drug Administration’s 
full approval Monday of the 
Pfizer COVID-19 vaccine 
for people 16 and older will 
encourage vaccine-hesitant 
Wyomingites to get the shot.

The vaccine from Pfizer-
BioNTech has been avail-
able since Dec. 11 under 
emergency use authoriza-
tion from the FDA. It contin-
ues to be available for 
emergency use for children 
12 through 15, as does a third 
dose for some immunocom-
promised people.

But even with the emer-

gency use authorization, 
some have said they 
wouldn’t take the vaccine 
because it hadn’t been fully 
approved. Kathy Emmons, 
executive director of the 
Cheyenne-Laramie County 
Health Department, said 
she hoped the Monday an-
nouncement would make 
people a little more comfort-
able with the idea of receiv-
ing the vaccine.

“I do know a lot of people 
said that that was a concern, 
so I’m assuming that, taking 
them at their word that that 
was the issue, we should see 
an uptick. Whether or not we 
actually will, I just don’t 
know,” she said.

By Jasmine Hall
Wyoming Tribune Eagle

CHEYENNE – Wyo-
ming Superintendent of 
Public Instruction Jillian 
Balow described the 2020-
21 state assessment re-
sults as “overwhelmingly 
normal” Tuesday, despite 
a school year that was any-
thing but.

Students statewide ex-
perienced a slight drop in 
proficient and advanced 
scores, but school officials 
said it’s well within the 
margins of normal testing 
fluctuations – with a differ-
ence of less than 5 percent-
age points in each subject 
since the 2017-18 school 
year.

In grades 3-10 combined, 
53.9% of students tested 
proficient or advanced in 
English language arts and 
48% passed in mathemat-
ics. For the selected grades 
that test in science – grades 
4, 8 and 10 – that percentage 
was 47.4%.

This comes after a diffi-
cult year and a half for stu-
dents, parents, teachers 
and administrators, as they 
struggled to continue their 
education curriculum 
throughout the pandemic. 
State tests were not given 

during the 2019-20 school 
year.

Balow said she would 
urge administrators and of-
ficials to resist the habit of 
comparing this year’s 
scores and assessment data 
to 2017-18, because not on-
ly was it taken under un-
usual circumstances, there 
are no scores from last year 
to gather a trend.

“Given the challenges of 
this year,” she said, “we 
will take normal and unre-
markable as the best con-
text for looking at these.”

She did bring attention to 
the fact that even during 
the pandemic, nearly 97% 
of students in the state par-
ticipated in the testing this 
past spring. It was success-
fully administered in an in-
person environment to 
grades 3 through 10.

By Eve Newman
Laramie Boomerang

Via Wyoming News Exchange

LARAMIE – When classes begin again for the Albany 
County School District on Thursday, students in kinder-
garten through eighth grade will have to be masked up 
for in-person learning at county public schools.

The mandate, approved by a 7-1 vote of the school dis-
trict’s board of education in a special meeting Monday af-
ternoon, also applies to all district students on buses.

The mandate will run through at least Sept. 3.
The board is scheduled to meet at 6 p.m. Sept. 1 at Lara-

mie High School to gather public input on requiring 
masks to guard against the spread of COVID-19 and con-
sider extending the mandate.
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To get a vaccine in Wyoming

  Visit vaccines.gov or vacunas.gov online to search and find vaccine 
sites.

  Text your ZIP code to 438829 (GETVAX) or 822862 (VACUNA) to 
find up to three nearby locations that have vaccines available.

  Call the National COVID-19 Vaccination Assistance Hotline at 
1-800-232-0233 for phone-based help.

More information from the Wyoming Department of Health about 
COVID-19 vaccines can be found at tinyurl.com/WYvaccine.

In this March 2, 2021, file photo, pharmacy technician Hollie Maloney loads a syringe with Pfizer’s COVID-19 vaccine at the Port-
land Expo in Portland, Maine. The U.S. gave full approval to Pfizer’s COVID-19 vaccine on Monday, Aug. 23, 2021. Associated Press

At a glance

Testing results from the 2020-
21 WY-TOPP and WY-ALT 
state assessments were 
released Tuesday. Wyoming 
Superintendent of Instruction 
Jillian Balow puts a spotlight 
on high participation, with 
routine scores.

Normal results 
through pandemic

STANDARDIZED TESTING

Albany County 
schools adopt 
mask mandate

TEAMING UP TO 
TACKLE FOOD 
INSECURITY

U.S. REGULATORS 
GIVE FULL APPROVAL 
TO PFIZER VACCINE
WASHINGTON (AP) – The U.S. gave full ap-

proval to Pfizer’s COVID-19 vaccine Monday, po-
tentially boosting public confidence in the shots 
and instantly opening the way for more universi-
ties, companies and local governments to make 
vaccinations mandatory.

The Pentagon promptly announced it will press 
ahead with plans to force members of the military 
to get vaccinated amid the battle against the ex-
tra-contagious delta variant. The University of 
Minnesota likewise said it will require its stu-
dents get the shot, as did Louisiana’s major public 
universities, including LSU, though state law 
there allows broad exemptions.

More than 200 million Pfizer doses have been 
administered in the U.S. under emergency provi-
sions – and hundreds of millions more worldwide – 
since December. In going a step further and 
granting full approval, the Food and Drug Admin-
istration cited months of real-world evidence that 
serious side effects are extremely rare.

President Joe Biden said that for those who hes-
itated to get the vaccine until it received what he 
dubbed the “gold standard” of FDA approval, 
“the moment you’ve been waiting for is here.”

A3

May encourage some to receive, require vaccination

FDA’S PFIZER COVID 
VACCINE APPROVAL:

See Encourage, page A2

See Approval, page A2

See Results, page A2

See Mask mandate, page A7

By Cinthia Stimsoncinthia@glenrockind.com

W hile no one is ready to go out on a limb and off icially declare the energy boom as having returned to Converse County, no one can deny things are certainly picking up around here, specifically between Glenrock and Douglas.Privately-owned oil company Transworld Systems Petroleum out of Denver, Colorado filed a Notice of Industrial Activity (NOIA) with Converse County Commissioners stating their intentions to construct a new well pad 30 miles outside of Douglas.

The company plans to start con-struction today with the transpor-tation of a drilling rig, equipment and personnel about 10 miles down Manning Road, according to the NOIA filed by Transworld Systems Petroleum Inc. Incident Contact Kaulin Waldner. They say they will employ approximately 20 people during construction and up to three people during operation.A recent comer to Converse Coun-ty but a well-known player in the oil/energy industry, Continental Resources, Inc. is doing exactly what they promised earlier this year after buying out Samson Resources’ Powder River Basin assets in a $215 million deal March – they’re drilling 

oil wells.
It’s not just good news –it’s great news.
We told you about Continental’s new rigs going up a few weeks ago, and the company is at it again, this time adding Reynolds Fed 3872-1930 3TH, a multi-well pad set to go in off of Ross Rd. starting on Aug. 20. 

This rig will stand approximately 28 miles outside of Glenrock and the company expects to employ up to 20 people.Additionally, Continental is also putting in Reynolds Fed 3872-1930 1TH starting Aug. 25, another multi-well pad in what looks to be near the 3TH pad site. The particulars remain 

the same for this rig, according to the company’s NOIA filed with Con-verse County.Continental Resources Senior Vice President of Government & Regulatory Affairs Blu Hulsey told Converse County commissioners this spring that the acreage (in the Samson deal) includes 400-600 potential well locations, “. . . and cer-tainly three to five of the best wells in the Powder River are in that area.”Continental’s count of new well pads and drilling continues, with their Spearhead Fed 3975-0112 site 
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What I love most about Wyoming...

Is the people I share it with.

An urgent message from Converse County Health Department.

Continental, Devon, other stakeholders 
bring energy industry back to Converse

Work 
on new 
B&G 

Club to 
likely 
start 

this fall
Gregory R.C. Hasmangregory@glenrockind.com

Work on the new Glenrock Boys and Girls Club building is expected to begin until fall, at the earliest.
The building’s steel structure, which was ordered earlier this sum-mer, is not expected to arrive until sometime in January, Glenrock Mayor Bruce Roumell said, adding that because of the high demand for steel he was surprised that the structure is coming then.“It’s not disappointing, it’s just the circumstances with the delivery of material and stuff,” he said. “It’s something we’re dealing with, with construction,” he said.He confirmed the installation of the new building’s foundation, as well as the electrical and sewer work, could begin in fall.The new edifice is expected to hold about 110 kids and it is slated to open in early June, instead of April, as originally scheduled. It would open in time for the start of the Boys and Girls Club’s summer activities, the mayor said. 

The cost for the project is about $1.74 million, of which Converse County Commissioners agreed to chip in $750,000. The remain-ing $990,000 is being paid for by the Town of Glenrock, however, $100,000 of that amount is covered thanks to a donation for the building made by the late Foster Freiss and his wife Lynnette Freiss.Caspar Building Systems of Casper will be doing the work on the new structure as well as Town Square.
The town square project will consist of the installation of a splash pad with seating and shaded areas, a basketball court that transitions to an ice skating rink in the winter, a volleyball court and playground.It also includes the space set aside for the new Boys and Girls Club building.

The new facility should work really well with the splash pad. The play-grounds and basketball courts will be next to the building. There will be plenty of things for (the youth) to use in that area, Roumell said. “It’s a good place for it to be.”

Chase Vialpando photo

Army Special Forces veteran Dana Bowman soars through the air with the American flag at the South Recreational Complex, kicking off 

ABATE’s Hog Fest Rodeo Aug. 1. Bowman has made over 4,000 jumps since an accident in 1994 cost him his legs.
17th Hog Fest celebration roars to life

By Chase Vialpandochase@glenrockind.comNot a word was spoken from the sizeable crowd 
strewn about the South Recreational Complex. 
Rather, members of the crowd intently scanned 
the sky, some using their hands to shield their eyes 
from the high noon sun.As Lee Greenwood’s song God Bless the U.S.A. 
rings through the stadium, the crowd’s aerial target 
finally comes into view – a massive star spangled 
banner dragged across the blue sky by Army Spe-
cial Forces veteran and double leg amputee Dana 
Bowman.

As Bowman glided closer to ground level and 
the arena, the Stars and Stripes enveloped the im-
mediate sky – and the crowd loved it, which they 
demonstrated by breaking their silence and erupt-
ing into ecstatic cheers.As Bowman touched down, dozens of veterans 
scrambled to grab the massive American flag and 
stretch it out and keep it out of the dirt.Just before he and the other veterans began fold-
ing the national symbol, Bowman stretched out his 
slick, metallic prosthetic legs and strolled toward 
the crowd to deliver his patriotic message and thank 
fellow veterans.The Wyoming Central ABATE (A Brotherhood 

Against Totalitarian Enactments) chapter kicked 
off its 17th annual Hog Fest Friday, with Bowman’s 
jump kickstarting its finale Sunday.ABATE Vice President Cody Hill said this year’s 
festival was the best they’ve ever had.“I’ve had numerous people walk up to me and say 
that we put on a dang-good event,” he said Sunday. 
“It’s just amazing.”The weekend offered a slew of events for over 
1,000 attendees, including a concert Friday and a 
burnout competition Saturday.After the flag folding Sunday, ABATE held a biker Please see HOG FEST, page A-10

	 Wyoming Press Association contest chair 
Jim Angell urges WPA members to avoid some 
stress and start setting aside their best written 
stories and brilliantly designed ads NOW for 
ease of uploading to the 2021 WPA Contest. 
	 The contest website opens Nov. 1 and en-
tries will be accepted until midnight Nov. 19.
	 Contest submissions will then be judged by 
colleagues from the North Dakota Newspaper 
Association. 
	 Contest rules will be emailed to your paper 
and posted to the WPA website prior to the first 
day of submission. 
	 For questions or if you would like more 
information, please email the WPA office at   
wyopress@wyopress.org.

‘21 CONTEST LOOMS!
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PAYMENTS FROM AD PROGRAMS SENT JULY 28
	 WPA members should have received second quarter 2x2/2x4 and WyCAN dividend payments 
for the year. Checks were mailed out to all the papers on July 28. The payments reflect income from 
the two advertising programs taken in between April 1 to June 30, 2021.
	 The total cash income collected between the statewide print programs for second quarter to-
taled $13,591. Under the terms of the WPA ad programs, the 41 participating WPA members share 
50 percent of the 2x2/2x4 program income, and the 40 participating papers share 10 percent of the 
WyCAN program income. 
	 The WPA would encourage our members to actively sell the statewide print programs to their 
advertising clients. Remember, the more you sell, the more you make on the front end also. When 
a newspaper sells one of these programs, they keep 50 percent of the sale and send us the other 50 
percent. WPA members then share in the aforementioned dividend payments quarterly. These pro-
grams help fund important member initiatives.
	 Also, a friendly reminder, we do not invoice our members for the WPA share of the programs 
sold. If you have sold any of the statewide or regional advertising programs, we would kindly ask 
you to mail the WPA share to our office at 2121 Evans Ave., Cheyenne, WY 82001.
	 Should you have any questions about the dividend check or would like more information on 
how to sell these programs please don’t hesitate to reach out – we’re more than happy to help! You 
can email the WPA office at wyopress@wyopress.org or phone us at 307.635.3905.

2021 WPA BOARD MEMBERS

 Jen Sieve-Hicks, President
Buffalo Bulletin

P.O. Box 730 • Buffalo, WY 82834
(307) 684-2223/Fax (307) 684-7431

Email: jen@buffalobulletin.com

Jeff Moberg
Vice-President * Sec./Treas.

Sundance Times
PO Box 400 • Sundance, WY 82729
(307) 283-3411/Fax (307) 283-3332

Email: jeff@sundancetimes.com

Toby Bonner
Powell Tribune

125 S. Bent • Powell, WY 82435
(307) 754-2221/Fax (307) 754-4873

Email: toby@powelltribune.com 

Kristen Czaban
The Sheridan Press

P.O. Box 2006 • Sheridan, WY 82801
(307) 672-2431/Fax (307) 672-7950
Email: kristen@thesheridanpress.com 

 Rob Mortimore
Torrington Telegram

2025 Main • Torrington, WY 82240
(307) 532-2184/Fax (307) 532-2283

Email: rmort@torringtontelegram.com

Kevin Olson
Jackson Hole News&Guide

P.O. Box 7445 • Jackson, WY 83002
(307) 733-2047/Fax (307) 733-2138
Email: kevin@tetonmediaworks.com 

Joshua Wood
Saratoga Sun

P.O. Box 489 • Saratoga, WY 82331
307/326-8311/Fax (307) 326-5108

Email: editor.saratogasun@gmail.com     
Matt Adelman

NNA Past-president
Douglas Budget

PO Box 109 • 310 Center St.
Douglas, WY 82633

Email: publisher@douglas-budget.com

Milton Ontiveroz, Assoc. Chair
University of Wyoming 

Institutional Communications
Dept. 3226, 1000 E. Univ. Ave.

Laramie, WY 82071
(307) 766-6709/Fax (307) 766-6729

Email: miltono@uwyo.edu

Cindy Price Schultz
University of Wyoming 

Communication and Journalism
Dept. 3904, 1000 E. University Ave.

Laramie, WY 82071
Email: cprice@uwyo.edu

Ken Smith
University of Wyoming 

Liaison Emeritus
Email: klsmith@uwyo.edu

WPA STAFF
Darcie Hoffland, Executive Director

Cec Moats, Deputy Director

	 The WPA has redesigned its press IDs for the 2021/2022 school year. 
	 Be advised that if you are covering or shooting any high school sporting events or other school 
activities that the Wyoming High School Activities Association will only admit newspaper staff that 
display the new ID. 
	 The WPA requires publishers to reach out when requesting IDs for any staff. 
	 Contact the WPA office via email at wyopress@wyopress. org with the name of the staff mem-
ber and a photo. Titles may also be added.
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Christine Snow
Dubois Frontier

M
EM

BE
R 

W
YO

M
IN

G 
PR

ES
S 

AS
SO

CI
AT

IO
N 

	 The U.S. Postal Service’s annual Statement of Ownership, Management and Circulation (PS 
form 3526) must be filed by Friday, October 1. 
	 The information provided on Form 3526 allows the U.S. Postal Service to determine whether 
the publication meets the Standards of Periodicals mailing privileges. Newspapers with electronic 
subscriptions to claim will also use Form 3526. 
	 The Statement of Ownership in your newspaper must publish as follows 
	 • Dailies and 2-3 times weekly: by Oct. 10 
	 • Weeklies: by Oct. 31 
	 The form is available on the USPS website: https://about.usps.com/forms/ps3526.pdf 
	 WPA members must also email a copy of the form to the WPA office at wyopress@wyopress.
org. This is a requirement for the membership directory publication, and we ask that our office re-
ceive your statements no later than Oct. 31.

STATEMENT OF OWNERSHIP DUE OCTOBER 1

2021-22 PRESS PASSES AVAILABLE FROM WPA
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Kevin Olson
Jackson Hole News&Guide

Rob Mortimore
Wyoming Newspapers, Inc.

Toby Bonner
Powell Tribune

 
Contest

Jim Angell (Chair)
Wyoming Newspaper Exchange

Brian Martin
Wyoming Tribune Eagle

Joshua Wood
Saratoga Sun 

Toby Bonner
Powell Tribune

Milton Ontiveroz
UW/Associates Chair

 
Convention

Darcie Hoffland (Chair)

David Peck
Lovell Chronicle

Ken Smith, Rob Mortimore, 
Joshua Wood, Kristen Czaban

 
Budget 

Jen Sieve-Hicks, Jeff Moberg, 
Kevin Olson
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NNA’S 135TH 
ANNUAL CONVENTION 

 AND TRADE SHOW:
WE WERE LOCAL BEFORE LOCAL WAS COOL

NNA’s 135th Annual Convention and Trade Show will address press-
ing business objectives of community newspaper owners, publishers 
and senior staff with educational sessions and peer sharing activities. 	

SAVE THE DATE: 
Sept. 30-Oct. 2, 2021 at the Hyatt Regency in Jacksonville, Florida	

For registration information go to:
https://nna.formstack.com/forms/nnaconvention2021 

    
NNA's   135th   Annual   Convention   and   Trade   
Show:   We   Were   Local   Before   Local   was   Cool   

  

NNA's   135th   Annual   Convention   and   Trade   Show   will   address   pressing   
business   objectives   of   community   newspaper   owners,   publishers   and   
senior   staff   with   educational   sessions   and   peer   sharing   activities.   

  
SAVE   THE   DATE :   Sept.   30-Oct.   2,   2021   at   the   Hyatt   Regency   in   
Jacksonville,   Florida   

  

For   registra�on   informa�on   go   to:   
h�ps://nna.formstack.com/forms/nnaconven�on2021     

	 Since 1940 the Newspaper Association Man-
agers, Inc. (NAM) has sponsored and supported 
National Newspaper Week, a week-long promo-
tion of the newspaper industry in the United States.
	 This year National Newspaper Week will be 
celebrated Oct. 3-9.

	 Closer to the event a content kit with edito-
rials, editorial cartoons and promotional ads will 
be available for free download at http://www.  
nationalnewspaperweek.com/.
	  Next month's bulletin will include this year’s 
theme, so keep your eyes peeled.

NATIONAL NEWSPAPER WEEK OCTOBER 3-9
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EVERY AD IS SACRED
“AS OF RIGHT NOW THE WPA HAS LOST $6,976.33 TO DNRs”

800-223-1600 • metrocreativeconnection.com

Create. Sell. Profit.
Graphic images, photos, ads, covers, articles, sections, puzzles, recipes, sales ideas…

supporting print and digital publishers like you for over 110 years!

     At the beginning 
of August, I attended 
the NAM (Newspaper 
Association  Manag-
ers) annual convention.   
         Mark Thomas from 
the Oklahoma Press As-
sociation (OPA) shared 
with us the DNR jars 
that he did for his mem-

bership, and I think they are awesome! 
	 I truly appreciate this idea and want to 
share it with our members.
	 The front of the jar contains wise (and 
clever) words. Here they are.

“Every ad is precious and should be 
handled just like money. 

And, if it “Did Not Run” it is anything but 
funny.

Sure, it isn’t easy when ads come from 
near and far, by mail, by foot, by fax, by 
phone, by email and by car.

No matter how the ads arrive we must 
remember this, if ads don’t run as ordered, 
someone will be miffed!

Perfection is the goal we seek. We should 
NEVER DNR. But if it ever happens, get a 
coin and plug this jar.

 We sincerely hope this jar sits high up on 
the shelf, collecting dust forever and you 
get to keep your wealth.

But if it fills up slowly or quickly in some 
cases, please address the breakdown and 
get all ads in their places.

This paper works like no one else serving 
readers near and far. Let’s also be a smart 
business and NEVER DNR!”
	

	 As of right now the WPA has lost 
$6,976.33 to DNRs, which is $337.51 more 
than the entire fiscal year of 2020.  At the 
same time last year, the total of DNRs was 
less than half of what we are seeing now, 
$3,097.92. 
	 We’ve all heard it before, “it’s far 
cheaper to keep an existing customer than 
obtain a new one.” This is your money, and 

I urge each member paper to make a DNR 
jar for their advertising department. The 
goal is perfection! 
	 But sometimes, despite best efforts, 
mistakes happen. If an ad that comes from 
the WPA doesn’t run, please call or email 
me right away so I can arrange for a ‘make 
good’ so your paper keeps the revenue 
from the buy, and our customers stay hap-
py – because my goal is the best customer 
service and the best customer satisfaction!
 	 If you don’t notify the WPA about a 
DNR and we find out about it a week later 
when we tearsheet, it may be too late to ar-
range for a ‘make good’ run.
	 Finally, because I’m not as creative as 
Mr. Thomas from the OPA, I’m going to 
end with words inspired by his, but mostly 
by Monty Python.

Every ad is sacred
Every ad is great
If an gets wasted,
the WPA gets quite irate. 
(Not when you let us know right away to 
fix the mistake. Not when you are on top of 
it because you care about every ad.) 
Every ad is wanted
Every ad is good
Every ad is needed
In your neighborhood.

Darcie Hoffland
WPA Executive 
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We have the power to

keep you informed
We take seriously our responsibility to provide safe, reliable and affordable electric service to customers. We’re 
also committed to providing accurate and timely information to Wyoming communities, news media and others.

Reach us anytime at our News Media Hotline, 1-800-775-7950. For customer service, call toll free at  
1-888-221-7070 or visit rockymountainpower.net.

 From left: Tiffany Erickson and Dave Eskelsen
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LESSONS FROM A FAILED ADVERTISER
By John Foust
Raleigh, NC 

              
 	 I   r e m e m b e r 
t a lk ing   to   C la rk 
about his early days 
in advertising. When 
he started his then-
s m a l l   m a r k e t i n g 

business, one of his first clients was a fast-
food establishment that needed help with 
an introductory campaign. Although the 
store manager knew almost nothing about 
advertising, he understood that it was im-
portant. 
 	 According to Clark, three factors drove 
the advertising strategy: (1) the budget 
was severely limited, (2) although it was 
a national brand, the business was new to 
the market, and (3) a large university was 
about two miles away.
	 “In those pre-Internet days, the college 
market was the store manager’s best op-
tion,” Clark said, “and I figured the surest 
way to reach those students was through 
the college newspaper. The challenge was 
to give them a reason to travel two miles 
for fast-food. I decided to run a series of 
quarter-page ads, with discount coupons. 	
	 The price fit the manager’s budget, and 

the coupons would give him a way to mea-
sure results. Each ad had a code number on 
the coupon, so he would know which days 
of the week drew more responses.” 
	 When Clark dropped by the store after 
a few ads ran, the store manager held up a 
big paper grocery bag which was overflow-
ing with coupons. There was no organiza-
tion at all, and it was obvious that coupons 
had been mixed together in the bag. The ads 
had pulled in some customers, but – even 
though they had discussed the significance 
of measuring results – the manager clearly 
had no interest in following through. 
 	 “Unfortunately, that fast-food place 
didn’t stay open very long,” Clark ex-
plained. “For several years after it closed, 
I wondered if I could have provided more 
help. But eventually I came to realize that 
advertising alone can’t keep a business go-
ing. People were willing to try the restau-
rant once, but the food simply wasn’t good 
enough to bring them back. The store man-
ager had a gruff personality that may have 
turned off customers. I also heard that there 
were staffing problems and issues with 
state restaurant inspections.” 
	 Although that was a painful experi-
ence, it taught Clark some lessons which 
benefited him in later campaigns. 

	 “The first lesson was the importance 
of a system for clients to track ad respons-
es,” he said. “That can be as simple as a 
box with folders to organize coupons. Or it 
can be as sophisticated as a spreadsheet or 
tracking software. 
	 “The second lesson was to develop a 
way to capture customer information – at 
least a name and email address. That can be 
done with some kind of loyalty program, 
a requirement to provide information be-
fore downloading an online coupon, or an 
in-person sign-up for future deals. 
	 “The biggest lesson of all,” Clark said, 
“was the first-hand observation of the pow-
er of the consumer’s in-store experience. 
The ultimate goal is for the customer to see 
the store as worth a second, third and tenth 
visit. Experience, not advertising, is the de-
termining factor in customer loyalty.” 	
	 (c) Copyright 2021 by John Foust. All 
rights reserved.
 	
	 John Foust has conducted training 
programs for thousands of newspaper ad-
vertising professionals. Many ad depart-
ments are using his training videos to save 
time and get quick results from in-house 
training. E-mail for information: john@
johnfoust.com

Better, 
together.
Strong communities better us all.  
We give of our time and resources to  
help make this a place we can all be  
proud to call home.

See how we’re involved at 
blackhillsenergy.com/serving.

©131422_21
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mail.wyopress.org:2095/cpsess3493750508/horde/imp/view.php?view_token=TEpn_bztvUfvIMlErI6YCcJ&actionID=print_attach&buid=284571&id=3&… 1/1
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BUFFALO BULLETIN
	 FIRST PLACE	
		  Online Album or Slide Show, Jessi Dodge
		  Best Photo Essay, Jessi Dodge
		  Best Sports Photo, Jessi Dodge
		  Best Special News, Sports or Feature Section or Edition, 	
			   Staff
	 SECOND PLACE	
		  Community Service Award, Bulletin staff
		  Story-Series - Best Business Story, Mara Abbott
		  Best Small-Page Ad,	 Ashley Hughes
		  Best Use of Ad Color, Stacy Bronson, Ashley Hughes
	 THIRD PLACE	
		  Best Restaurant Ad, Stacy Bronson
		  Best Single Ad Idea, Color, Stacy Bronson
		  Best Use of Photographs, Jessi Dodge, Stacy Bronson, Staff
	 HONORABLE MENTION	
		  Best Editorial Page(s), Bulletin staff
		  Best Feature Series, Stephen Dow
		  Best Single Ad Idea, Black & White, Stacy Bronson
		  Best Single Ad Idea, Color, 
		      Stacy Bronson, Margret Boydston
		  Best Use of Ad Color, Stacy Bronson
		
CODY ENTERPRISE
	 FIRST PLACE	
		  Best Use of Ad Color, Shannon Severude, Cassie Capellen
		  Best Use of Local Photography in Ads, 
     	     	 Shannon Severude, Cassie Capellen
	 HONORABLE MENTION	
		  Best Feature Photo, Lauren Modler

DOUGLAS BUDGET
	 FIRST PLACE	
		  Best Profile Feature Story, Cinthia Stimson
	  SECOND PLACE	
		  Best Feature Photo, Chase Vialpando
		  Best Sports Photo, Mike Moore
		  Best Non-Profile Feature Story, Mary Stewart
	  THIRD PLACE	
		  Best Breaking News Story, Chase Vialpando
		  Best Sports Feature Story or Series, Joshua Clark
		  Best Sports Story, Mike Moore
		
GLENROCK INDEPENDENT
	 THIRD PLACE: General Excellence, 
	    Cinthia Stimson & staff

JACKSON HOLE NEWS&GUIDE
	 FIRST PLACE	
		  Best Breaking News Story, Billy Arnold, Emily Mieure
		  Best Education/Literacy Story, Tom Hallberg
		  Best Profile Feature Story, Mark Huffman
		  Best Sports Feature Story or Series, Mike Koshrml
		  Rookie Reporter of the Year, Billy Arnold	

	 SECOND PLACE
		  Best Front Page Design, Samantha Nock
		  Best Informational Graphic, Andy Edwards
		  Best Use of a Double-Truck, Samantha Nock
		  Legacy.com’s Best Obituary Tribute, Mark Huffman
		  Best Investigative or In-Depth Story or Series, 
		      Tom Hallberg
	  THIRD PLACE	
		  Best Reporting on Local Government, Tom Hallberg
		  Best Investigative or In-Depth Story or Series, 
		      Mike Koshmrl
		  FOI - Freedom of Information, Billy Arnold
	  HONORABLE MENTION	
		  Best Serious Column, Paul W. Hansen
		  Best Special News, Sports or Feature Section or Edition, 	
		      Mike Koshmrl, Bradly J. Boner, Andy Edwards

NEWCASTLE NEWS LETTER JOURNAL
	 FIRST PLACE: General Excellence, Staff
	 FIRST PLACE
		  FOI - Freedom of Information, Alexis Barker & Kim Dean
	  SECOND PLACE
		  Best Non-Profile Feature Story, Walter Sprague
	  THIRD PLACE	
		  Best Use of Photographs, Staff
		  Story-Series - Best Health Story, Alexis Barker
		  Best Classified Section, Siri Karr	
	  HONORABLE MENTION	
		  Best Front Page Design, Amy Menerey
		  Civic - Community Service Award, 
		      Bob Bonnar, Stephanie Bonnar
		  Story-Series - Best Health Story, Alexis Barker

UINTA COUNTY HERALD
	 FIRST PLACE	
		  Best Serious Column, Sheila McGuire	

WYOMING TRIBUNE EAGLE
	 SECOND PLACE: General Excellence, Staff
	 FIRST PLACE	
		  Best Editorial, Brian Martin
		  Best Breaking News Photo, Michael Cummo
		  Best Feature Photo, Michael Cummo
		  Best Pandemic Photo or Series, Michael Cummo
		  Best Special News, Sports or Feature Section or Edition,		
		      WTE staff
	  SECOND PLACE	
		  Best Feature Photo, Michael Cummo
		  Best Sports Photo, Michael Cummo
		  Best Breaking News Story, Jeremiah Johnke, 
		      Niki Kottmann, Isabella Alves, Kathryn Palmer
		  Best Non-Profile Feature Story, Niki Kottmann
		  Best Performing Arts Story, Niki Kottmann
		  Best Profile Feature Story, Tom Coulter
		  Best Sports Feature Story or Series, Jeremiah Johnke
	  HONORABLE MENTION	
		  Editions - Best Local News Coverage,	Staff

WINNERS OF THE NNA BETTER NEWSPAPER CONTEST
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Editor Wanted
	 Lead a twice-weekly publication voted Wyoming’s best large weekly 
in 2020. With a talented, experienced staff, this position is a community 
editor’s dream. THE POWELL TRIBUNE values quality content. Our 
ideal editor candidate will be one to motivate an already-committed news 
staff, leading by example with strong news, feature, and editorial writing. 
	 The Powell Tribune is focused on producing quality stories, photos, 
and other content for the residents of Powell and Park County in northwest 
Wyoming. This job will encompass a variety of day-to-day responsibili-
ties, including editing copy from staff and other sources. We are searching 
for someone who possesses excellent communication skills and who can 
work with a variety of personality types — both in the newsroom and in 
the community. Preferred candidates should have; newsroom experience; 
bachelor’s degree; strong grasp of AP style; digital photography experi-
ence.
	 The Powell area is surrounded by beautiful mountains and scenery, 
including Yellowstone National Park just 90 miles to the west. To learn 
more about the Tribune, visit our website at www.powelltribune.com.
 	 We offer a competitive beginning salary plus health and vision ben-

efits and paid vacation. Please send a cover letter, resume, clips, and a 
photo portfolio to: toby@powelltribune.com

General News Reporter Wanted 
	 THE NORTHERN WYOMING NEWS, a weekly newspaper in 
Worland, Wyoming, is seeking a community-focused reporter interested 
in government, feature and general news writing to become part of a great 
editorial team.
	 The ideal candidate will be committed to excellent writing and accu-
rate reporting while covering Washakie County and the Big Horn Basin. 
This job encompasses a variety of responsibilities including, but not limit-
ed to, generating own story ideas, reporting, writing and photography. Po-
sition will involve evening and weekend work. Preferred requirements: 
Journalism degree or equivalent experience and digital photography ex-
perience, but will train the right person. Benefit package includes health 
insurance, paid vacation and Simple IRA match.
	 Please submit a cover letter, your resumé and at least two examples 
of your best work to Karla Pomeroy at editor@wyodaily.com, or mail to 
201 N. 8th St., Worland, WY 82401. 

CLASSIFIED

PEOPLE AND OTHER STUFF
	 The Laramie Boomerang and Rawlins Times welcome Greg John-
son, a veteran Wyoming journalist, as managing editor for the publica-
tions. Johnson mostly recently was managing editor for the Gillette News 
Record. Prior to his stint in Gillette, he spent seven years as a writer and 
managing editor for Sarah Palin’s hometown newspaper in Wasilla, Alas-
ka, during her selection and campaign as John McCain’s running mate in 
the 2008 presidential election. Johnson grew up in the Denver suburbs on 

the Front Range of Colorado and attended the University of Colorado at 
Boulder. 
	 The Saratoga Sun has added Micky Jones as a reporter to its staff. 
Micky is a 2012 graduate of Encampment (Wyo.) K-12 School. Her first 
day at the Sun was August 10. Editor/Publisher Joshua Wood is excited to 
fill the position and to have someone with connections to the south end of 
the Platte Valley.


