
JBS plans to acquire lamb facility
— Convert to beef 
processor

Sheep producers are left won-
dering where they will send their 
sheep to be processed upon JBS 
USA announcing its intent to ac-
quire a Mountain States Rosen 
(MSR) lamb processing facility in 
Greeley, CO. 

The Mountain States plant was 
a farmer cooperative owned by 
ranch families, but recently en-
tered into bankruptcy. MSR is one 
of the largest single processing 
plants in the U.S. and processed 
around 360,000 lambs last year, 
accounting for about one-fifth of 
the lamb market. 

Brazilian-owned JBS plans to 
convert the plant into a beef pro-
cessing plant, as its location is 
conveniently located near the JBS 
Greeley beef production facility. A 
group of 12 congressmen has writ-
ten to the Department of Justice, 
asking for intervention in the ac-
quisition, stating it “may irrevers-
ibly harm competition in the do-
mestic lamb market.”

In the letter, the lawmakers 
shared JBS’s intent to shut down 
all lamb processing at the site, 
which has served sheep ranchers 
in 15 states, including Utah, Mon-
tana, South Dakota, Wyoming, 
and California. 

“Through this acquisition, JBS 
will eliminate a major domestic 

competitor in the region and could 
replace significant quantities of 
the American-raised lamb with 
imported products,” the letter 
read.

The lawmakers also noted in-
dustry experts have concluded the 
lamb processing market does not 

have the capacity to absorb the 
lambs processed at MSR. “We are 
told that many of these family-
operated sheep ranches in the 
Western states may go out of busi-
ness after this deal, costing the 
lamb industry potentially hun-
dreds of millions of dollars per 

year.”
The letter urged the Depart-

ment of Justice to open an inves-
tigation into the acquisition until
it can be determined how best to
protect competition in the lamb
industry. 

See LAMB on page 14
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75% MALE OFFSPRING75% MALE OFFSPRING — Sci-
entists at UC Davis have genome-
edited a bull named Cosmo to 
produce more male offspring. The 
scientists say the motivation to 
produce more bulls is because 
they are more efficient at convert-
ing feed into weight. Page 4Page 4

SLOWING PROCESSINGSLOWING PROCESSING — A bill 
was introduced to suspend USDA 
waivers, which allow companies 
to increase production line speed 
at meatpacking plants. United 
Food and Commercial Workers is 
suing processors to set aside the 
waivers due to COVID-19. Page 8Page 8

THIS WEEK IN HISTORYTHIS WEEK IN HISTORY

In his Observations from the Pub-
lisher column from August 1954, 
Nelson Crow wrote, “At virtually 
every meeting of cattlemen this 
year, the matter of beef advertising 
and promotion has come in for 
major discussion. Leaders among 
cattlemen have been developing 
strong local and state promotion 
plans but so far, the industry hasn’t 
actually settled upon an urgently 
needed, comprehensive national 
program. One thing sure, cattle-
men are fortunate in benefitting 
from the unselfish and able leader-
ship of men who are devoting their 
time and brains in developing 
workable programs that have 
gone far toward solving difficult 
problems in which the industry is 
involved.”
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5 AREA WEEKLY WTD
AVERAGE STEER PRICE

WEEKLY CHOICE CUTOUT

WEEK ENDING: 08-06-20

CME FEEDER
$140.60

DRESSED STEERS
$162.70

LIVE STEERS
$100.41

— Outlines beef industry for five years
The National Cattlemen’s Beef Association (NCBA) released their 

2021-2025 Beef Industry Long Range Plan (LRP) at the NCBA 
Cattle Industry Summer Business meeting late last month. 

The plan is updated every five years, identifying key areas to 
promote beef demand and the “long-term prosperity of the U.S. beef 
industry by sustainably producing the most trusted, highest quality 
and consistently satisfying protein for consumers around the world.”

“We want beef to be the protein of choice, and we want the entire 
U.S. beef industry to be trusted and respected for its commitment 
to quality, safety and sustainability,” task force leader and Idaho 
cow-calf rancher Kim Brackett said in a statement. “The task force 
invested many hours, discussing the current state of the industry 
and what we need to accomplish over the next five years. We feel 
we’ve established some important priorities and strategies, as well 
as benchmarks for success that will help keep our industry on track 
through 2025 and beyond.” 

To meet the vision of beef as the protein of choice, the 2021-2025 
Beef Industry Long Range Plan states the following objectives:
• Grow global demand for U.S. beef by promoting beef’s health and 
nutritional benefits, satisfying flavor and unparalleled safety;
• Improve industry-wide profitability by expanding processing capac-
ity and developing improved value-capture models;
• Intensify efforts in researching, improving and communicating 
U.S. beef industry sustainability; and
• Make traceability a reality in the U.S. beef industry.
“We’ll measure the plan’s success by tracking key metrics for each 
core strategy,” Brackett said. “For example, one of the measures for 
the core strategy to ‘drive growth in beef exports’ will be to grow the 
value of U.S. beef exports as a percent of total beef value to 21 percent 

NCBA releases 
Long Range Plan

See PLAN on page 9

JBS plans to purchase a Mountain States Rosen sheep processing facility, and convert it to a beef processing
plant. Pictured here, sheep trail past Seedskadee National Wildlife Refuge in Wyoming. Photo by Tom Koerner/
USFWS.

— Address exports, 
prices and safety

Sens. Elizabeth Warren (D-MA) 
and Cory Booker (D-NJ) released 
the responses to their investiga-
tion of whether the Big Four meat-
packers used the COVID-19 pan-
demic to increase exports and do-
mestic prices, while failing to 
maintain worker safety.

The senators stated in a press 
release Tyson Foods, JBS USA, 
Cargill and Smithfield Foods 
“evaded most of the questions sent 
by the senators.”

“Giant corporate meatpackers 
Smithfield, Tyson, JBS USA and 
Cargill have failed time and time 
again—both during the pandemic 
and before it—to uphold basic re-
sponsibilities of keeping their 
workers safe, treating farmers 
fairly, and being transparent with 
their customers, and their re-
sponse to our inquiry indicates a 
continuation of the same danger-
ous pattern,” said Booker. “These 
companies clearly cannot be trust-
ed to do what is right for their 
workers, farmers and customers. 
It is time to act urgently and leg-

islate critical health and safety 
protections that will do what these 
companies are failing to do as well 
as work to overhaul our broken 
food system by passing the Farm 
System Reform Act into law.” 

Some of the key findings from 
the responses:
• None of the companies released 
information about their produc-
tion capacity—Tyson stated pro-
duction capacity “was significant-
ly reduced for all proteins [and] 
they did not provide current or 
historical production capacity data
to support their assertion.” Smith-

field shared data regarding the 
entire pork industry but did not 
give specifics to their plants. The 
senators stated it made it “impos-
sible to assess the validity of the 
claims they made in March about 
threats to the U.S. food system”; 
• Not a single company shared 
information about prices charged 
to consumers or paid to farmers—
In their response letters, the com-
panies did not mention the word 
“price”;
• No data was given regarding 

Meatpackers respond to COVID-19 concerns 

See RESPOND on page 7

Fed cattle markets were stron-
ger last week. Cattle feeders are 
starting to dig their heels in and 
move the market higher. The Au-
gust live cattle contract was up 32 
cents to $102.62 and October was 
down 47 cents to $106.97. 

Negotiated cash markets were 
slow early in the week and by the 
Thursday afternoon report, only 
45,387 head had traded. Live pric-
es ranged between $99-103 with a 
weighted average of $100.32. 
Dressed trade was between 
$160.50-165 and had a weighted 
average of $162.88.

Estimated slaughter through 
Thursday afternoon was 464,000 
head and the same week last year 
the actual slaughter was 483,000 
head. Packers are struggling to 
keep the Choice cutout over $200 
by slowing production and protect-
ing their margins, which have 
been around $250 per head. The 
Choice cutout finished Thursday 
$1.09 higher to $204.66 and Select 
gained $1.19 to $192.01 on 143 
loads.

ShayLe Stewart, DTN livestock 
analyst, reported, “Live cattle con-
tracts flirted with the notion of 

trading lower, but as Wednesday 
progressed, and the rest of the 
livestock complex started to trade 
with some modest support, the live 
cattle contracts did, as well. Cash 
cattle trade got under way in Tex-
as Wednesday afternoon, selling 
live cattle for $99-100, $2.50-3.50 
higher than last week’s average. 

“Northern feedlots are playing 
tough as their asking prices re-
main firm, and thus far they show 
no intention of caving into lower 
money. If packers keep with their 
near 100,000 head a week buying 
pattern, they’ll have to get serious 
about buying in the later part of 
the week.” 

Cassie Fish, market analyst in 
The Beef, is getting concerned 
about the estimated slaughter 
numbers. “It’s been a pattern since 
the social distancing protocols 
were instituted at beef packing 
plants. The weekly USDA esti-
mated slaughter is ultimately re-
vised down when it’s reported two 
weeks later. The revisions have 
been significant, 4k to 14k over 
several weeks and the amount of 

The fed cattle markets 
continue to gain ground

See MARKETS on page 11


