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Local news that readers want and need to know

• Covering local people, governance, schools, businesses and
non-pro!ts

• Building community, conversation and civic participation

• Fostering a vibrant economy

Advertising that’s trusted & remembered

• Newspapers are the most trusted advertising channel(1)

• Reading an ad causes greater ad comprehension and recall
than other media(2)

Reaching everyone in Williston and beyond

• Delivered free each Thursday to every home and business
in Williston

• Distributed to racks throughout Williston, Essex Junction
and Richmond

• Dynamic website with digital edition including all print ads

(1) Source: Marketing Sherpa, D. Burstein, 1/17/17
(2) Paper Beats Digital in Many Ways, According to Neuroscience, R. Dooley, Forbes, 9/16/15
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Tapping out 

of Williston
Burlington Beer to 

move tap room to Flynn 

Ave. while production 

ramps up in Williston

BY JASON STARR

Observer sta!

This will be the first and last 

summer for a full brewpub experi-

ence at the Burlington Beer Com-

pany’s location on South Brownell 

Road in Williston.

After seven years at the spot, 

the company finally had all the piec-

es in place. It received an outdoor 

consumption permit last month for 

patio food and drink service and, 

for the past three years, had pushed 

town planners to expand the restau-

rant and retail space allowed in the 

industrial zoning district where it 

manufactures its brews.

But the facility will return to 

its industrial roots this year as the 

company moves its tap room to a 

historic brick building in Burling-

ton’s south end, clearing space for 

increased production in Williston. 

The company will continue to offer 

beer can sales in Williston.

Burlington Beer plans a July 

opening of a 14,000-square-foot 

restaurant and tap room at 180 

Flynn Avenue. The location is a 

stone’s throw from Switchback 

Brewery and one of Citizen Cider’s 

manufacturing facilities. 

“I just finished building a wall 

that separates the tap room from 

the brewing equipment in Willis-

ton and was getting ready to have 

our first summer with that deck out 

front finally getting used for the 

first time,” said Burlington Beer 

founder Joe 

Lemnah. “But 

I’ve always had 

an eye on get-

ting a Burling-

ton location.

“ R e a l l y 

what I need 

in Williston is 

space for more 

tanks to make 

more beer,” he 

added. “Making 

this move al-

lows us to grow 

our production 

in Williston, 

and having this 

showpiece facility in Burlington is 

just going to elevate our taproom 

experience to another level.”

The company plans to install 

10 new fermenters in Williston 

to double its production over the 

next two years. Also, a second un-

derground tank is planned to hold 

brewing waste to be periodically 

emptied and taken to an anaerobic 

digester. 
Burlington Beer Company first 

opened in Williston in 2014. Lem-

nah had hoped to launch the compa-

ny in Burlington, but wasn’t ready, 

as a startup, to afford Burlington 

rent. He has heard the occasional 

wisecrack about Burlington Beer 

not being located in Burlington, and 

he’s happy to “bring the Burlington 

back to Burlington Beer.”

“I considered changing the 

name,” he said, recalling his open-

ing in Williston. “Most people 

don’t care about it but there’s al-

ways that one person …” 

Burlington Beer now leases 

21,000 square feet in the South 

Brownell Road building it shares 

with the Get Air indoor trampoline 

park after starting with about 5,000 

square feet. The company also 

rents a separate barrel aging facili-

ty on Boyer Circle in Williston.

Lemnah said there is still ro
om 

to grow in Williston, and with the 

retail space allowances that he 

pushed town planners to create 

now in place in the industrial zon-

ing district, he said a tap room may 

eventually return.

“I’m glad that the codes could 

get up to date and start meeting 

modern business needs,” he said, 

“and I do hope to have a tap room 

experience come back to Williston 

one day.”

Burlington Beer Company founder Joe Lemnah stands in 

front of the Flynn Avenue location of the restaurant and 

tap room he plans to open in July in Burlington. 

OBSERVER COURTESY PHOTO

Marsha Williams Duell took this photo just before sunrise April 10 on Old Stage Road.

Morning glory

Board chooses new 

school superintendent

The Champlain Valley School Board has conduct-

ed two closed door interviews with two finalists for the 

school district’s superintendent position and emerged 

Tuesday with a decision on who it wants to succeed 

retiring Superintendent Elaine Pinckney.

Board chair Angela Arsenault declined to identify the 

chosen candidate Wednesday morning. The board, and a 

sub-committee that has worked on vetting applicants over 

the past several months, has worked primarily in closed 

door sessions and has declined to identify candidates. 

“The board authorized the committee chair, Russ 

Caffry, to negotiate with the selected candidate, and 

that’s where we stand now,” Arsenault said Wednes-

day morning. “He’ll start those negotiations hopefully 

sometime today.”

The hiring is dependent on the candidate ac-

cepting the job offer and settling on an employ-

ment contract with the district. Caffry could not be 

reached for comment.

The committee decided to conduct the hiring pro-

cess in private “to maintain an expectation of confi-

dentiality for the candidates,” Arsenault said. “We all 

signed confidentiality agreements.”

The district hired a consultant to help find candi-

dates and conducted listening sessions with members 

of the public about expectations of a new superinten-

dent. The committee whittled the field to two finalists 

to forward to the board.

“We ended with two candidates who are both in-

credible and would be amazing superintendents,” Ar-

senault said. 

Pinckney is planning a June retirement, and the 

board hopes to have a new superintendent ready to 

start July 1. — Jason Starr
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ECRWSSIncoming: $2.9 million in rescue funds

BY JASON STARRObserver sta!
Rep. Peter Welch has been 

making the rounds in recent weeks 

at meetings of Vermont municipal 

leaders, and Tuesday he led off the 

Williston Selectboard agenda. 
Welch came with news of $2.9 

million in federal pandemic relief 

coming to the Town of Williston. 

For a town with an annual budget of 

roughly $11.5 million, “this is signif-

icant money,” Welch said. “It is a big 

opportunity.”The first installment ³ half the 

total amount allocated through the 

American Rescue Plan Act signed into 

law in March ³ will arrive later this 

month, Welch said. The Champlain 

Valley School District is also set to re-

ceive �2 million from the legislation.
Welch encouraged focused con-

versations among local leaders and 

their constituents about how best to 

spend the money. While the Treasury 

'epartment has yet to set specific 

rules about what expenses are eligi-

ble, Welch promised Áexibility and 

an extended timeline, at least through 

2024.
“<ou won’t have to make pres-

sured decisions to get money out the 

door,” he said.He also said the town could 

make specific requests if a desired 

project were outside federal guide-

lines. 
He suggested the board look at 

broadband internet infrastructure, 

water and sewer infrastructure and 

“any (expense) related to COVID.”
“<ou have to make those deci-

sions and work through those ques-

tions,” Welch said. “We are deferring 

to our community leaders to decide 

on the wise use and effective imple-

mentation of these funds.”

Peter Welch

D’Agostino appointed to selectboardThe selectboard unanimously appointed 

Greta '’Agostino Tuesday to fill a vacancy 

on the board and return it to its full five-per-

son membership. The appointment came after an inter-

view session with four finalists who had been 

chosen from 10 original applicants. The seat was vacated by the resig-nation of Joy Limoge in February. It will be up for election next March. 
D’Agos-tino currently serves on the 

Williston Community Justice Board and as 

a justice of the peace. Professionally, she is 

a social worker who has worked with youth 

throughout the state, according to her applica-

tion materials submitted to the board in April. 

“I have long considered running for a 

seat on the selectboard and now is the right 

time for me personally and professionally,” 

she wrote in her application. “This is a time 

of much change for our town, state and coun-

try, and I feel that my voice will be beneficial 

in town governance at this time. 
“I also feel that with Joy’s resignation, it 

is important that we continue to have female 

representation on the selectboard.”
'’Agostino believes her perspective is 

representative of many Williston residents 

and said she understands the priorities of 

young families living in town. 
D’Agostino will be sworn into the posi-

tion by Town Clerk Sarah Mason and have 

an orientation meeting with Town Manager 

Erik Wells in the coming days.
“Congratulations to Greta and thank you 

to all of you who applied,” board chair Terry 

Macaig said. 

— Jason Starr

‘It is important that we continue to have female representation on the selectboard.’— Greta D’Agostino

BY JASON STARRObserver sta!About 60 residents tuned in Monday 

night as urban planner Geoffrey Ferrell pre-

sented a future for Taft Corners that prioritiz-

es people over cars and parks over parking 

lots.
The vision was sketched following a 

live video design session with citizens in 

late April and surveys that yielded about �00 

comments. It will form the backbone of new 

zoning regulations that the Williston Plan-

ning and =oning office expects to draft later 

this year and present to the selectboard for 

approval.
More opportunities for residents to com-

ment on the vision plan and zoning changes 

will come when they reach the selectboard 

later this year. The initial reaction from res-

idents who watched Ferrell’s presentation 

Monday was overwhelmingly positive. 
Ferrell, a Washington D.C.-based design 

consultant hired by the town, presented a 

20-to-50-year vision of Taft Corners’ poten-

tial as a housing and commercial destination. 

It was an exercise in best-case scenarios not 

measured against the whims of private prop-

erty ownership or practical constraints like 

wastewater capacity.“It’s hard to predict when a property will 

develop,” Ferrell said. “1othing has to hap-

pen until the property owner wants it to.”

The nearest-term change that the plan 

envisions is the creation of a pedestri-

an-friendly street running behind the Han-

naford grocery store and connecting to Route 

2. This extension of Trader Lane would have 

street-level retail space, housing and a central 

green. The street itself would cater to cyclists 

Trader Lane, above, and Wright Avenue, top, as envisioned by urban planner Geo!rey 

Ferrell, who is helping the town create a new vision for Taft Corners.

DRAWINGS COURTESY OF GEOFFREY FERRELL ASSOCIATES

SEE TAFT CORNERS PAGE 2

Dreams for Taft Corners

Call Rick Cote today at (802) 373-2136. Email Rick@WillistonObserver.com



Newspapers are the most trusted advertising channel

— Source: Marketing Sherpa, Daniel Burstein, January 2017

• Consumers trust the ads in news more than in any other media.

Conversely, online pop-up ads are least trusted.

— Source: AdTrust Wave 3 research IPSOS November

• 85% of consumers agree that “Seeing a brand or product in news

brands gives me more con!dence that it’s right for me.” 

— Source: Newsworks/Flamingo/Tapestry, How people buy, 2020

News media – especially print – outperforms social

• Reading an ad leads to greater ad comprehension and

recall than other media.
—  Source: Paper Beats Digital in Many Ways, According to Neuroscience, R. Dooley, Forbes, 9/16/15

• Irrespective of ad type, ads in newspapers outperform

Facebook by up to 4X. 
— Source: The Benchmark Series: The powerful impact of placement. ThinkNewsBrands, March 2021

Adding newspaper advertising makes digital more effective

• Studies show that adding newspaper advertising makes digital

campaigns signi!cantly more e"ective.

— Source: IPA Databank Study, March 2021

• 74% of shoppers use multiple channels to make a single purchase.

— Source: eMarketer, October 2020.

Print advertising gives you control

• Unlike most digital media, you determine the timing and

placement of your ads.

Why Newspaper 

Advertising?

Call Rick Cote today at (802) 373-2136. Email Rick@WillistonObserver.com



Monthly Features

WILLISTON: business hub of Vermont

Prints every 3rd week of the month. !e Hub 
focuses on the businesses and business people in 
the Williston area.

A biweekly trip down memory lane  

with members of the Williston Historical Society

Prints every 1st and 3rd week of the month. 
Past Times is printed in partnership with the 
Williston Historical Society and focuses on the 
Williston of bygone days.

Prints every 4th week of the month. Living 
Green focuses on stories about our environment 
and sustainability.

Deadline for reserving space in 
one of these editions is the  

Friday prior to printing.

To reserve your space call 
Rick Cote at  

(802) 373-2136 or email
Rick@WillistonObserver.com

20222022
JANUARY

Annual “Year in Review”

FEBRUARY

Valentine’s Day

MARCH
Annual Community Guide

Spring Home & Garden
Summer Camp

Golf Guide
APRIL

Redhawks Sports Roundup
Spring Home & Garden

Summer Camp
Easter
MAY

Spring Home & Garden
Memorial Day

JUNE

Spring Home & Garden
Kids Take Over

JULY

Fourth of July Preview
Fourth of July Scrapbook

AUGUST

Redhawks Sports Roundup
Back to School

SEPTEMBER

Fall Home & Garden
Leaf Peepers

OCTOBER

Fall Home & Garden
Halloween

NOVEMBER

Giving Guide
Veterans Day
Thanksgiving

DECEMBER

Redhawks Sports Roundup



Williston
Belle’s Café
Dorothy Alling Memorial Library
Fairfield Inn
Gardener’s Supply
Green Mountain Bagel
Hannaford
Healthy Living Williston
Home2Suites
Korner Kwik Stop
Marriott Courtyard
Men At Wok
People’s United Bank
Ramunto’s
Rehab Gym
Shaw’s
Shell Gas Station (Essex Rd)
Simon’s Mobil Williston
Simply Divine Café
Sonesta
Sunoco Station
Town of Williston Offices
UPS Store
Williston Coffee Shop

Essex Junction
Essex Automotive
Five Corner Variety
Hannaford (at Essex Shoppes)
Inn at Essex
Mac’s Market
Martone’s Deli
Price Chopper
Quality Bake Shop
River Road Beverage

Richmond
Cumberland Farms
Richmond Free Library
Richmond Market
Richmond Mobil Mart

The Williston Observer is mailed to every home and business in 
Williston and St. George every Thursday. In addition, we provide rack 

distribution to locations in Williston, Richmond and Essex.

Williston

If you would like copies for 
your location call Rick Cote at 

(802) 373-2136 or email
Rick@WillistonObserver.com
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Total Weekly

Circulation:
48,100

Increase your reach! 
Advertise in three, or more, community newspapers with just one call.

Call Rick Cote today at (802) 373-2136. Email Rick@WillistonObserver.com
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