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SPRING 2026

TulsaPeople Magazine is proud to present the tenth 
edition of TulsaPeople HOME, now a special section 
in TulsaPeople magazine!

This beautiful and informative special section will 
be featured in the May issue of TulsaPeople and 
will contain a variety of informative home content 
and beautiful photos to provide the upscale readers 
of TulsaPeople with a convenient home and design 
resource. Topics will cover everything from buying 
to building, to designing, decorating and remodeling 
indoor and outdoor spaces.

TulsaPeople’s mission is to provide a local resource for 
design inspiration and expert advice that our upscale 
readers can use for their own HOME projects. 

Living
Designer Mel Bean puts her family’s mark on a 110-year-old craftsman 

home in uptown Tulsa. To learn more about Bean and her personal  
residence, turn the page.
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at any Tulsa design or architecture firm 
that would hire her. Offering to sweep 
the floors or take out the trash, she finally 
landed an opportunity at Cisar-Holt to do 
just that. 

“They gave me a chance,” she says. “I 
worked in their showroom, and slowly, 
they started giving me tests that really built 
my confidence and exposed me to the ins 
and outs of what a design business actu-
ally looks like.” She continued working at 
Cisar-Holt through college and completed 
a formal internship at SR Hughes. She then 
took a position with Duvall Architects, 
where she would stay for the first six years 
of her career before opening her own firm 
in Tulsa.

MEL BEAN
Designer shares a glimpse of her personal home.

BY LAURA DENNIS

“We’ve been honored with rewards in 
different magazines and publications, I 
don’t have a specific favorite,” Bean says. 
“But I do have the most incredible team. 
We’ve created a culture that really supports 
women and families. It’s a joyful place to 
work, and that is what I am most proud of.”

Bean completed three years of a psy-
chology/pre-med degree before she discov-
ered her passion for design. “I was a little 
nervous to call my parents and say, ‘Hey, 
I’m not going to be a doctor,’” she says. 
With her parents’ unwavering support, she 
changed her major and received her bache-
lor’s degree in interior design at Oklahoma 
State University in 2004. In college she 
worked hard to get her foot in the door 

T ulsa business owner Mel Bean has 
dedicated nearly two decades to 
building what is now an expansive 
and colorful portfolio of profes-

sionally curated home designs. The founder 
and principal designer of Mel Bean Interi-
ors, most recognized for her design of The 
Pioneer Woman Lodge, has been featured 
in various local and national publications 
such as Forbes Magazine and House and 
Home. In 2022, her firm was nominated 
for HGTV’s Designer of the Year Award. 
Bean’s success within the industry is a 
direct reflection of her hard work, expertise 
and true passion for interior design, but she 
says her proudest accomplishment is her 
work family. 

AT HOME WITH …
HOME

Gutted and remodeled, the vast kitchen design is sleek, modern and saturated with bright natural light. Centered is a long island that provides plenty of space to cook and entertain.
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The more the merrier

BY GRACE WOOD

Tulsa designers 
embrace the rise  

of bunk room 
design.

T he trend of homeowners incor-
porating bunk rooms into their 
homes is growing. They’re a fun 
way to host guests in one space, are 

easily adaptable for kids and adults alike, 
and offer a creative solution to maximizing 
underused areas of the home. More than 
anything, though, bunk rooms encourage 
closeness and connection. 

Tulsa interior designers Lindsay Gray, 
owner of L. Gray Interiors, and Lindy 
Collins, owner of L. Collins Interiors, are 
helping their respective clients make the 
most out of these spaces, just in time for the 
holiday season.

“I think families — especially since 
COVID-19 — really value spending time 
together and being close,” Gray says. 
“Friends feel the same way. When they 
come back from college or out of town, they 

want a place where everyone can hang out 
together. It creates a more intimate space 
with the people you’re closest to.”

Having a bunk room is a way to create 
fun, vacation vibes at home, Collins says. 
“For a lot of young families, the idea of a 
bunk room may come from experiencing 
one on a trip,” she says. “Having one at 
home brings that same vacation feel to your 
weekends, and it lets you offer that same 
kind of hospitality to others that you enjoy 
when you’re away.”

Bunk rooms can help families make the 
most out of their space by creating versatile, 
multifunctional areas. Gray designed one 
such room that doubles as a playroom, 
giving the homeowners’ daughters a place 
to play beyond their bedrooms or the main 
living area — a space that’s as fun for them 
as it is functional. GR
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 Designer Lindsay Gray created this colorful bunk room as both a sleep space and a playroom, complete with cozy bedding, colorful accents and individual lighting for each bed. 

“The girls I designed it for were still 
young, not quite at the sleepover stage, but 
I wanted to create something they could 
grow into,” Gray says. “We included fun 
elements like cut-out windows between the 
bunks and lamps at every bed. As they get 
older, those spaces can become cozy reading 
corners. Right now, they’re probably using 
it to build forts, play hide-and-seek or put 
on puppet shows — and I think it’s so fun 
to include features that let the room evolve 
with them, not just stay a ‘kid’ space.”

While bunk rooms are perfect for kids’ 
sleepovers, thoughtful design can make 
them just as comfortable and inviting for 
adults. Incorporating full or queen-sized 
beds, outlets, built-in drawers and inten-
tional lighting turn these spaces into fun 
retreats for single guests or entire families.

“Lamps on every bed are a must,” Gray 
says. “Whether it’s for night owls who want 
to read quietly or early risers who prefer to 
stay in the room until their friends wake up, 
each bunk needs its own light.” Consid-
ering guests’ needs is key to good design 
according to both designers.

“I love making sure there are thoughtful 
touches like wall hooks, a luggage rack and 
a spot to store clothes if someone’s staying 
more than a day or two,” Collins says. “I 
want it to feel cozy, so I like to include 
blankets, throw pillows, a good mattress 
topper and a quality quilt. It shouldn’t feel 
like you’re staying in the barracks — it 
should feel elevated and luxurious.”

Thoughtful design details can trans-
form a bunk room from practical to truly 
special. Both Gray and Collins emphasize 
the importance of creating a space that’s 
not only durable, but warm and visually 
polished.

“I love incorporating quality millwork 
wherever possible,” Collins says. “It makes 
the room feel solid and custom, especially 
when you add paneling and trim. I also like 
to use natural woods when I can; it gives 
spaces a lived-in, comfortable feel.”

When paneling isn’t an option, wallpa-
per is an easy way to infuse character and 
charm. “A bunk room is the perfect place to 
get creative — I wouldn’t be afraid to wall-
paper a room to give it its own personality,” 
Collins says.

Color choices help tie the space 
together, especially when layers of cozy 
textures are used. “I love the idea of 
painted bunk beds in a bright green or a 
deep navy,” Gray says. “Even a beautiful 

wood stain can be a great option. It helps 
disguise dings and scratches over time, 
especially in a high-use space.”

Creating a bunk room doesn’t have 
to mean a complete remodel or custom 
carpentry from scratch. Both designers 
encourage homeowners to think resource-
fully, especially if the space may evolve with 
time.

“If you’re open to the hunt, you can 
absolutely find unfinished beds that can be 
painted, customized and built-in to look 
like they were custom made,” Collins says. 

“Start with something solid and work with 
a good carpenter to trim it out and make it 
feel built-in.”

Whether they are for hosting holiday 
guests, creating a space for growing kids 
or making better use of overlooked square 
footage, bunk rooms are proving to be 
as practical as they are charming. With 
thoughtful touches and creativity, they can 
evolve alongside your family’s needs — and 
look great doing it. 

“It’s a short-term investment for a long-
term return,” Gray says. tp

Designer Lindy Collins transformed this former second-story den into a fun, multifunctional space complete with a bunk 
room. The calming palette of soft wood and layered blues gives this room a relaxed, coastal-inspired feel. 

MEET THE CRAFTSMEN
HOME

ences — weddings, births, anniversaries, 
celebrations and funerals. You help families 
through those big events. You help them 
when they’ve lost someone. Sometimes 
flowers are the last gift they’ll give to 
them,” she says.

Mary Quinn Cooper has been a cus-
tomer of Toni’s Flowers for decades and 
says Garner feels like part of her family.

“I stop in all the time. My husband 
comes in all the time and gets flowers. 
She did my daughter’s wedding bouquet,” 
Cooper says. “She’s so creative, she’s so 
talented. When Toni calls and says she has 
a delivery, I get so excited.”

After more than 40 years, Garner says 
she is still learning and still loves what she 
does.

“I just strive to be my best. I make floral 
arrangements all day long where I get to 
be creative and I love it,” she says. “If you 
want to start a floral business or something 
creative, you should do it, no matter your 
time of life.” tp

Floral flare
Toni Garner has been brightening Tulsans’ days since 1983.

BY SARA PLUMMER

deliveries a day and lots of walk-ins,” she 
says.

Today Toni’s Flowers and Gifts has 10 
full-time and seven part-time employees, 
and Garner is carrying on the tradition of 
running a family business.

“My sister came to help me and never 
left. She’s really good with her hands and 
does the more intricate work,” she says. 
Her nephew and great niece also help out 
at the shop.

And while it’s a fun, creative job, Gar-
ner says running a flower shop is also a lot 
of hard work — ordering and receiving the 
flowers, processing them, taking care of 
them, making them up into the orders and 
delivering them.

“It’s a handmade, hand-delivered 
product. It’s a perishable item. It’s for the 
moment, it’s for the impact and the emo-
tion,” she says.

And flowers are used to express a range 
of emotions.

“It’s really the gamut of human experi- M
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T oni Garner grew up around 
flowers. Both her grandmother and 
aunt had flower shops in Collins-
ville and Haskell, respectively, and 

she enjoyed helping the family businesses.
“When I was 5 years old, they taught 

me how to tie bows. As I got older, I would 
help them in their shops; I learned from 
them,” Garner says. “I learned about hard 
work and other mechanics of floral design 
from them. That set my foundation.”

On June 1, 1983, when she was 26 years 
old, Garner opened Toni’s Flowers and 
Gifts in a small shopping center in the 
northeast corner of 36th Street and Har-
vard Avenue in Tulsa.

“I love the creativity. I love to see beau-
tiful flowers. I love the challenge of putting 
them together and making it look good,” 
she says.

And that’s exactly what Garner has been 
doing for 42 years.

“We went from 10 deliveries a day to 20 
to 30 to 40. Now we have about 50 to 60 

Toni Garner with her dog, Reba Jo. Inset, nothing sets the stage for visitors quite like a homemade wreath such as this one from Toni’s Flowers and Gifts.

5 THINGS
HOME

A warm  
welcome

Giving your guests the luxury of a five-star hotel stay 
is as simple as including these essential elements.  

BY KENDALL BARROW

In the bath, surround them with plush Yves 
Delorme towels ($20 and up) and delicately 

perfumed Rance soap ($18.50). 

A crisp Matouk guest towel ($135 per pair)  
and Rance hand soap ($29) offer guests  

an unforgettable experience.

Yves Delorme’s sumptuous linens, such as 
the Luciole Bed Collection boudoir pillow 
($90), showcase elegant hues and vivid 

patterns that bring a sense of personality to 
the room, Bartovick says. 

A lightweight Alicia Adams alpaca  
wool throw ($475) draped nearby invites 
quiet moments of stillness. Add a SAINT 

candle ($65) for a truly spa-like atmosphere.

Give guests the ultimate indulgence 
with a Matouk robe ($124) they will 

never want to take off. 

K itina Bartovick knows a thing or two about making a bedroom 
comfortable. As co-owner of The Dolphin Fine Linens, 2048 
Utica Square, with her mother, Cristina Woods, she has made it 
her business for the past 28 years. Guest rooms are more than just 

a place to sleep, Bartovick says. “They’re intimate sanctuaries designed to 
welcome, comfort and delight. Why not dress them with the most indul-
gent essentials?”

Here are Bartovick’s top five recommendations for making your house-
guests feel not only comfortable, but pampered. tp

Home spreads from Fall 2025 issue

The Spring HOME section in the May 
issue of TulsaPeople will include the 

program for the 53rd annual Designer 
Showcase, in addition to the following 

features and columns:   

TRENDS and LIVING FEATURES:
MEET THE CRAFTSMEN – Jen Masey, A New View Homekeeping 

TOP TEN - Spring Cleaning Checklist  
AT HOME WITH – Designer Emily Davis

WHAT MONEY CAN BUY – 4 different price points for Tulsa homes, 
including  options for first time home buyers 

PLUS: advice for decorating one’s first home, including pieces to 
invest in versus where to save.

HOME FEATURES 
DESIGN MINDS – Nelle Elizabeth Peters,  

architect of the Ambassador Hotel
•  A Midcentury Home Design
•  A Local Kitchen Renovation 

•  Historic Home Renovation by Duvall Atelier

Plus: THE 2026 DESIGNER SHOWCASE PROGRAM AND  
TULSA’S TOP REAL ESTATE PROFESSIONALS 

Editorial subject to change.

Built to last
BY JANE ZEMEL

PHOTOS BY SARAH BAKER

A young family’s home is as functional  
as it is fashionable. 

The home’s showstopper, everyone agrees, is the kitchen chandelier — an ingenious medley of metals, shapes and heights from Ladies and Gentlemen Studio in Brooklyn.

S he always wanted a red brick house. 
That’s what attracted the couple to 
the three-bedroom, two-bathroom 
midtown ranch with white trim and 

black shutters, just shy of 2,000 square feet. 
When plans to remodel proved impractical, 
the solution was a new build. The result is 
a four-bedroom, four-bathroom courtyard 
stunner, more than double the size of the 
original. And, after testing 40 brick colors, 
Ebony Iron ranked “close enough” to red.

“We are sort of dreamers,” she says, citing 
their fascination with the home-building 
show “Grand Designs.” So, the couple 
turned over the creative process to archi-
tect Pat Fox and interior designer Gracie 
Turner.

Their assignment was to create a 
comfortable, child-friendly home for this 
growing family that now includes three 
children under 5. 

Today, what looks like an impenetrable 
brick fortress from the curb is, in fact, a 
warm, welcoming, light-drenched, family- 
centric haven.

Floor-to-high-ceiling glass windows face 
the courtyard for a dramatic first impres-
sion. Décor-wise, the main characters are 
neutral tones and textures, with cameo 
appearances by explosive twists of color.

Common design elements include 
cerused white oak cabinetry by Woodstock 
Cabinets, utilized in the kitchen, closets 
and vanities. The cerusing process slightly 
whitewashes natural wood for a trending, 
modern look and feel.

In both a practical and forward-thinking 
move, the couple chose to implement aspects 
of universal design. As such, wide hallways 
and tile floors cover the home’s footprint. 
There are no thresholds inside or to the out-
doors, making the house accessible to those 
of all ages and abilities.

The official tour starts at the back with 
the living room/dining room/kitchen 
expanse. Neutral sofas and rugs provide 
texture; accents of walnut, leather, copper 
and black brick add warmth; while artwork 
and accessories splash color.

The mismatching of woods and mixing 
of metals is intentional to avoid a matchy-
matchy look.

“The kids bring color, energy and life to 
the home, not to mention chaos,” jokes the 
husband.

The visible kitchen area shows off a 
cooktop, sink, tons of storage and a brick 
backsplash that mirrors the fireplace. 
Behind all that is the scullery (the working 
kitchen), where appliances live and the 
real work gets done. Prepping. Clean-up. 
Hiding the mess. Here, a command center 
— a magnetic whiteboard — centralizes 
schedules, calendars, children’s art and 
sticky notes.

An ornate console and vivid painting 
grace the entryway. To one side, an area too 
vast and upscale to be a mudroom boasts 
a generous system of shelves and drawers 
(from The Neat Method by Tara Burdette) 
that conceals coats, shoes and backpacks. 
Across is the powder room steeped in deep 
greens — from tile, paint and trim to the 
first of the home’s four terrazzo sinks.

The eclectic den reads both private and 
open. Leathers and textured fabrics offer 
inviting seating options. Layered, vibrant 
rugs are all machine washable. “Nothing 
too precious,” explains the husband, mean-
ing that everything is meant to be used and 
enjoyed.

The primary suite creates an almost 
endless retreat. Sherwin Williams’ popular 
paint shade “Moth’s Wing” softly coats the 
walls in the sleeping quarters. A 1,000-
pound concrete tub from New Mexico 
commands attention in the bathroom, 
along with matching concrete sinks.  

Above, the home’s interior designer Gracie 
Turner incorporated a slotted sliding 

door concept brought over from her time 
spent designing homes in Australia. From 

concept to reality, the white oak doors 
were a six-week labor of love by Bailey 

Custom Carpentry.

Right, the powder room is color-drenched  
in deep greens from the tile and paint  

to the terrazzo sink.

Below, an oversized cement-and-glass 
mosaic sphere by Tulsa artist Matt Moffett 

rests in the outdoor courtyard. “Space 
Oddity,” as he calls it, “dominated my life 

and mind for six months. I actually felt 
like Picasso with the creative freedom they 

allowed me.” 



DISTRIBUTION & READERSHIP

TulsaPeople’s new readership study conducted 
by Circulation Verification Council confirms a 
total monthly readership of 54,195 print and digi-
tal readers who are affluent and well-educated 
premium consumers.

38% have an annual household income of $100,000-199,999.

30% have an annual household income of $200,000+.

The TulsaPeople HOME section in the 
May issue will provide helpful design 

inspiration for our upscale readers’ spring 
and summer home projects

READERSHIP
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Circulation Verification Council Readership Study, Dec 2025

91% of readers own their home.
26% of readers own a home valued at $300,001 to $500,000 and...

48% of readers own a home valued at $500,000+! 

26% �report they plan to purchase home improvements or supplies 
in the next 12 months.

81% �of TulsaPeople readers purchase products or services from ads 
seen in TulsaPeople.



DISPLAY ADVERTISING RATES 

Space Reservation Deadline:  

APRIL 9
Ad Materials/Camera Ready Ad Deadline: 

APRIL 13
Ad Approval deadline: 

APRIL 15

TulsaPeople is offering DISCOUNTED 9X rates for ads in the 
TulsaPeople HOME section inside the May and September 

issues of TulsaPeople Magazine.

PREMIUM POSITION: $3,265* 
Inside front cover of TulsaPeople Home magazine section inside the May issue - 

printed on heavier cover stock to draw attention to the special section!
*Fall 2025 issue advertiser has first right of refusal for this special position. 

All rates are net and include free color and ad production services, if desired. 

DISPLAY ADVERTISING RATES 
(rates per insertion)

Full page ad: $3,065
Full page bleed: 8.25” X 10.875”  

(plus 1/8 bleed past final trim)
Full page float: 7.25” X 10” 

2/3 page ad: $2,585
2/3 page vertical: 4.75” x 10” 

1/2 page ad: $2,090
½ page horizontal: 7.25” x 4.875” 
½ page vertical: 3.5” x 10” 

1/3 page ad: $1,440
1/3 page square: 4.75” x 4.875” 
1/3 page vertical: 2.25” x 10”   

1/4 page: $1,090
¼ page: 3.5” x 4.875” 

1/6 page: $725
1/6 page vertical: 2.25” x 4.875” 

JOSH KAMPF  918-370-7581  josh@langdonpublishing.com
ANDREA CANADA  918-519-5711  andrea@langdonpublishing.com
MELISSA GIVENS  918-519-4174  melissa@langdonpublishing.com
JIM LANGDON  918-585-9924, ext. 219  jim@langdonpublishing.com

FOR ADVERTISING INFORMATION, CONTACT 
ADSERVICES@LANGDONPUBLISHING.COM 
OR YOUR ACCOUNT REPRESENTATIVE AT:  

1603 S. Boulder Ave. • Tulsa, OK 74119
P: 918-585-9924 • F: 918-585-9926 • TulsaPeople.com

A special magazine section

SPRING 2026 ISSUE AD DEADLINES: 


