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We advertise in TulsaPeople every month and feel that we get great results. 
Our customers realize we are supporting an important news source for the 
city of Tulsa.

—  Alan Morrow 
ZIEGLER’S ART & FRAME

Our advertising partnership with TulsaPeople has been successful in 
reaching our targeted market. Our consistent print advertising has proven to 
be effective in developing brand loyalty with our local audience. Tulsa area 
readers recognize and trust the content of this respected publication.

 —  Laurie Mahan  
TRAVERS MAHAN MEN’S APPAREL

ESTABLISHED 
TulsaPeople Magazine 
celebrated its 39th 
anniversary in November 
2024!  Tulsa’s oldest city 
magazine began in 1986 
and has evolved into a 
beautiful coffee table style 
city magazine that captures 
“the spirit of Tulsa” with 
award-winning stories, 
photos and design.

LOCALLY OWNED 
TulsaPeople remains locally-
owned and operated by 
founders Jim Langdon and 
Juley Roffers. 

TRUSTED 
TulsaPeople Magazine’s 
distribution and readership 
is audited and verified by 
Circulation Verification 
Council each year to ensure 
distribution accuracy and 
accountability for our 
advertisers. TulsaPeople 
is the only locally-owned 

city magazine in Tulsa with 
a current readership study 
and distribution audit.

MISSION-DRIVEN 
The editorial mission of 
TulsaPeople is to inform, 
educate, entertain and 
enlighten readers and serve 
our community. 

AWARD-WINNING 
TulsaPeople has been 
recognized with 254 
journalism awards since 
2001 including three 
national awards and 
multiple BEST MAGAZINE 
honors from the Society of 
Professional Journalists, 
Oklahoma Pro Chapter. 

BRAND 
The TulsaPeople brand 
includes a digital edition, 
a website, a weekly 
e-newsletter and the Fab 
Finds special occasion 
e-newsletter!  

Why TulsaPeople?

Advertiser Testimonials

TULSA REMOTE MARKS 5 YEARS       FACES OF THE 918       USA BMX HEADS TO OLYMPICS

July 2024

TULSAPEOPLE      JULY 2024

Owners 
Ammar Jebreen and  

Nagam Hanoun



TulsaPeople Readers are Upscale Consumers! 

TulsaPeople’s annual readership study 
confirms that the magazine’s 51,000+ monthly 
print and digital readers are affluent and well-
educated premium consumers.

$195,564
AVERAGE READER HOUSEHOLD INCOME

50.5
AVERAGE READER AGE

EDUCATED AND INFLUENTIAL 

of TulsaPeople readers have a  
college or post-graduate degree.69%
are professionals and executives.35%

are business owners.19%
are managers.16%

Vacations & travel 48%

Jewelry 22%

New or used 
automobile 26%

Real estate (pur-
chase or sell) 8%

LUXURY PURCHASE plans (in the 
next 12 months) INCLUDE: 

of readers own their home.93%
have a home valued at 
$300,001-$500,000.28%
have a home valued at  
$500,001-$700,000.22%

have a home valued at 
more than $700,000.21%

AFFLUENT HOMEOWNERS

of readers say they frequently purchase products 
or services from ads seen in TulsaPeople Magazine! 80%

of readers are women, who drive the majority of house-
hold purchase decisions.  59%

December 
2023 and 2024
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NEWS      CAUSES      PASSIONS

City Desk

F ounded in 1913 to serve the citizens 
of the African American community, 
Booker T. Washington High School 
was chosen in 1973 to be the vehicle 

for Tulsa’s school desegregation program. As 
a magnet school, BTW serves students from 
every racial, ethnic, religious and socioeco-
nomic group in Tulsa. Recently the high school 
was awarded several top-tier recognitions. tp

READ MORE ON P. 8.

HISTORY 
OF 

SUCCESS

I ’ll admit I’m not the most adventurous 
when it comes to spicy foods. Since 
college I’ve come to love a spicy bu� alo 
wing with a loving dunk into cooling 

ranch dressing. I’m a No. 2 spice level at 
Lanna � ai. At one point I thought that was 
bold until I was eating there one night with 
a group of friends and one of them ordered 
No. 5 with a request to add more heat. So I 
suppose I’ll just leave my “claim to   ame” at 
sipping on a spicy margarita when the time 
calls for one.

My colleague, Features Editor Tim 
Landes, however, has a hankering for heat. 
When he pitched a feature on spicy foods 
for our February issue, we knew our readers 
would love it. When reading the feature 
beginning on p. 60, be sure to look for the 
Golden Driller ranking system which de-
notes Tim’s review of each dish’s heat factor. 
I also must give a shout-out to Graphic 
Designer Ashley Guerrero’s fantastic 
illustrations of our intrepid Driller soldiering 
on through dishes ranked from “Mild” to 
“Dead!” (Spoiler alert: As Chicken and the 
Wolf owner Philip Phillips says ... “You’ve 
been warned.”)

We had a lot of fun putting together this 
issue.

I loved getting to chat with Tamecca 
Rogers, who is someone I’ve felt I have 
known for a long time but really only met in 
person a few weeks ago. She’s a busy woman 
who will debut her newest project this 
month: a cartoon series with a very im-
portant message. Read more about her and 
“Ameka” on p. 8.

When Dean VanTrease moved to Tulsa 
to take a job with the new Tulsa Junior Col-
lege, he was told it would never be a success 
since there wasn’t a football team. Look at 
where Tulsa Community College is now. 

TulsaPeople Magazine is published monthly by

1603 South Boulder Avenue
Tulsa, Oklahoma 74119-4407

P: 918-585-9924   F: 918-585-9926 

Langdon Publishing Company sets high standards to ensure forestry 
is practiced in an environmentally responsible, socially benefi cial 
and economically viable manner. This issue of Tulsa People was 
printed on recycled fi bers containing 20 percent post-consumer 
waste with inks containing a soy base blend. Our printer is a certifi ed 
member of the Forestry Stewardship Council and the Sustainable 
Forestry Initiative, and additionally, meets or exceeds all federal 
Resource Conservation Recovery Act standards. When you are 
fi nished with this issue, please pass it on to a friend or recycle it. We 

can have a better world if we choose it together.

Disregard any TulsaPeople subscription solicitation that is not 
directly mailed from the Langdon Publishing offi ce at 1603 S. 
Boulder Ave. Contact Langdon Publishing directly if you are 
interested in subscribing or renewing your TulsaPeople subscription.
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MEMBER

Michael Overall visits with Dean in our 
latest “Legends” installment on p. 58. � is 
series, now in its sixth year, asks questions to 
some of Tulsa’s most in  uential and impact-
ful citizens. It’s one of my favorites.

As I write this we are brie  y thawing 
from an Arctic cold snap. � ere’s only so 
many hearty meals and warm tonics I can 
ingest to stay warm while still trying to stay 
true to my New Year’s resolutions of eating 
more greens, walking more and soaking up 
more sunshine away from a screen. I’m one 
of those people who wants to get to spring 
as fast as possible once the holidays are over. 
What can I say? I’m a spring baby who loves 
a picnic,   owers, leaves on trees and all that 
comes with it. My allergies? Well, that’s 
another story.

I hope life is treating you well. If winter’s 
your jam, I wish you all the comforts of a 
warm blanket on a chilly night while reading 
your new favorite tome or rewatching your 
favorite series. If you’re like me and are itch-
ing for spring, just remember that this too 
shall pass. Longer, sunnier days are ahead 
and waiting for you. Take this downtime to 
plan your next day trip, call up an old friend 
or relative, break out the yoga mat or head 
to a new-to-you restaurant to catch up with 
your bestie.

I can do it. You can do it. Until then, 
wishes of warmth and wellness from the 
TulsaPeople o�  ce. tp

EDITOR’S LETTER

Anne Brockman
EDITOR
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HOME      HEALTH      TRENDS

Lifestyle

C edar and Lily is a women’s fashion 
boutique that opened this spring in 
downtown Jenks at 121 E. Main St. 
The shop carries many designer brands 

exclusive to Tulsa and unique to Oklahoma. From 
denim to cocktail attire, shoppers can fi nd every-
thing in between. Cedar and Lily’s custom-made 
handbags are made of Italian suede and leather, 
and come in a wide range of styles and color 
choices. — ANNE BROCKMAN

GOOD 
AS 

GOLD

Cedar and Lily 
stylist Summer 
Stevens models 

a Vida dress 
by Cara Cara; 

gingko leaf belt 
by Frame; and 
Nora knot bag 

by Oliveve.

TulsaPeople.com   79

Table Talk
DINING      FOOD      DRINKS

SEE P. 99 
FOR MORE ON THE 

BAKERY.ROLL 
with IT
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Cinnamon rolls, doughnut holes and 
baguettes are just some of the items made 
fresh at downtown’s newest bakery, Slate 

Sourdough. The spot in the Tulsa Arts 
District is open Fridays and Saturdays from 

8 a.m.-2 p.m., or until sold-out, which 
happens often. tp

TulsaPeople.com   95
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Additional Publications Under the TulsaPeople/Langdon Publishing Brands

HOTEL GUEST GUIDE 
Annual hard cover 

 in-room guest guide.

ANNUAL CITY GUIDE 
Guide to the city for Tulsans 

and visitors filled with events, 
enter tainment and attractions.

OVATIONS 
Official publication of the McKnight 
Per forming Ar ts Center at Oklahoma  

State University.

VISION TULSA 
Annual business publication that 

ser ves as an economic development 
tool for the City of Tulsa. 

Fall 2023

NEW YORK
PHILHARMONIC

THE ESTEEMED ORCHESTRA RETURNS 
FOR ITS THIRD INSPIRING RESIDENCY

OVA0923.indd   1OVA0923.indd   1 8/31/23   3:29 PM8/31/23   3:29 PM

VISIONTULSA
2025

From the publisher of  Magazine

G U E S T  G U I D E

HOTEL COPYPlease leave this copy for future guests.

The essential visitors’ guide to shopping, sightseeing,  
food and drink, nightlife and much more

PRESENTS THE 2024

THINGS TO DO,
PLACES TO SEE!



2025 Rates & Specifications

Ad Dimensions & Sizes

CAMERA READY AD SPECIFICATIONS:
PDF files must be created and saved with the following specifications:

•	All fonts embedded.

•	All colors converted to CMYK (no spot, LAB or RGB colors).

•	Please do not include “Printers Marks” on your ad (this includes crop marks). 

•	Please do check “Use Document Bleed Settings” (bleed is 1/8” on all four sides) when writing a 
PDF for ads with a full page bleed.

•	PDFs with RGB images or low-resolution images will be returned to the client for resubmission. 
Langdon Publishing will not be responsible for correcting camera ready ad submissions. It is the 
client’s responsibility to submit a useable file for publication.

•	For additional specifications or questions, please contact Madeline Crawford at madeline@
langdonpublishing.com.

Please note:
•	 Add $125 to any ad rate for a guaranteed position (subject to availability). 
•	 All rates are net and per insertion. 
•	 All ads under contract must run within a 12-month period. 
•	 Ad rates are subject to change if no contract is in place.

Size/ 
Frequency

Every 
Month 9-11x 6-8x 3-5x 1-2x

Savings 20% 15% 10% 5% —

1/8 page H $565 600 635 670 705

1/6 page V $680 725 765 805 850

1/4 page $1,025 1,090 1,155 1,220 1,285

1/3 page $1,355 1,440 1,525 1,610 1,695

1/2 page $1,965 2,090 2,215 2,335 2,460

2/3 page $2,435 2,585 2,740 2,890 3,045

Full page, ROP $2,885 3,065 3,245 3,425 3,605

2 Page Spread $5,480 5,820 6,165 6,505 6,850

IBC, IFC, Page 1 $3,085 — — — —

Back Cover $3,235 — — — —

Premium  
Positions

We request a 2-month minimum notice for premium placement advertisers not renewing their position.

2/3 pg.
4 .75" x 10"

1/3 V

2.25" 
x 

10"

1/2 V
3.5" 

X 
10"

1/6 V
2.25" 

X 
4.875"

1/2 pg. H
7.25" X 4.875"

1/3 square
4.75" X 
4.875"

1/4
3.5" X 4.875"

1/8H
3.5" X 2.3125"

Full Page  
with Bleed

Trim size: 
8.25" X 10.875"

Plus 1/8" bleed past final 
trim. No live matter within 

1/4" of trim.

Full Page Float
7.25" X 10"

Two Page Spread

Trim size: 16.5" X 10.875"

Plus 1/8" bleed past final trim. 
No live matter within 1/4" of trim.



REGULAR FEATURES:
Benefits  •  Books  •  Calendar  •  Causes  •  Celebrations  •  Culture 

Dining  •  Drinks  •  Entertainment  •  Food  •  Health  •  History 
Home  •  Lifestyle  •  Music  •  People  •  Table Talk  •  Travel  •  Trends

September 2024

FROM CHEF TO CEO:  
FOOD BANK OF EASTERN OKLAHOMA’S  

JEFF MARLOW

MORE THAN AFFORDABLE HOUSING  
AT RIVER WEST

RIVERFRONT RENAISSANCE 
SPARKS NEW OPPORTUNITY

TULSA AREA  
UNITED WAY’S  

NEXT 100 YEARS IS 
IN THE HANDS OF 
TODAY’S YOUTH

P. 32

*Calendar subject to change

AD
SPACE

AD  
APPROVAL

JAN TULSAN OF THE YEAR ISSUE
Special editorial: WELLNESS GUIDE: New Year/New You, 25th anniversary Charitable Events Calendar, Venue and Catering 
Guides, Spring Break Travel
Sponsored Editorial Profiles: New Year/New You, Spring Break Travel  
Additional Special Publication: Tulsa Guest Guide  

DEC
10

DEC
16

FEB Special editorial: Education/Private School Guide, College Guide, A-LIST Nominations Round     
Sponsored Editorial Profiles: Education 
Additional Special Publication: Vision Tulsa

JAN
09

JAN
15

MAR WOMEN’S ISSUE 
Special editorial: Women in Business, Best Lawyers®  
Sponsored Editorial Profiles:  Faces of Women in Business 

FEB
07

FEB
14

APR Special editorial: Real Weddings, Venue and Catering Guides, Green Living, A-LIST Voting Round 
Sponsored Editorial Profiles: Tulsa Legacy Businesses  

MAR
07

MAR
14

MAY Special editorial: Summer Travel, Oklahoma Casino Guide, Festival and Events Guide, TulsaPeople HOME special  
section featuring the 2025 Designer Showcase program and Top Realtors
Sponsored Editorial Profiles: Summer Travel, Casinos

APR
09

APR
15

JUN
A-LIST ISSUE 

MAY
09

MAY
15

JUL 918 ISSUE 
Sponsored Editorial Profiles: Faces of the 918

JUN
11

JUN
16

AUG Special editorial: Back-to-School, Fall Travel, Performing Arts Calendar, 2025 City Guide
Sponsored Editorial Profiles: Education 

JUL
11

JUL
17

SEP FOOD ISSUE
Special editorial:  Restaurant Week, Aging Well, TulsaPeople HOME section featuring the 2025 Home Remodeling 
Showcase program and Tulsa’s Top Realtors
Sponsored Editorial Profiles:  Chefs/Restaurants, Aging Well 

AUG
12

AUG
15

OCT DOWNTOWN ISSUE
Special editorial: Care Card, Holiday Parties, Venue and Catering Guides  
Sponsored Editorial Profiles: Faces of Downtown  

SEP
11

SEP
17

NOV Special editorial: Holiday Gifts and Events, Small Business Saturday, Holiday/Winter Travel, Wellness Guide
Sponsored Editorial Profiles: Specialty Clinics, Top Dentists

OCT
09

OCT
15

DEC
Special editorial: Holiday Hints, A-List Hall of Fame  

NOV
10

NOV
13

2025 Sales Calendar

1603 S. Boulder Ave. • Tulsa, OK 74119
P: 918-585-9924 • F: 918-585-9926 • TulsaPeople.com
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Recognized with 17 awards since 2010, TulsaPeople.com is a mobile-friendly, immersive site that features magazine con-
tent, online exclusives, event calendars, photo galleries, giveaways, music listings and more.

TulsaPeople.com

TULSAPEOPLE DIGITAL EDITION NOTICE 
The monthly digital edition notice announces each new issue and provides one advertiser with 
100% share-of-voice for their message. Exclusive top leaderboard  |  728 X 90 pixels  |  $300 

DEDICATED EMAIL BLAST
TulsaPeople’s DEDICATED EMAIL BLAST offers advertisers the opportunity to command 
100% share-of-voice and attention in an exclusive email blast on a date of their choice, (subject to 
availability.) Exclusive e-mail blast 1x rate*  |  $700

DIGITAL BUNDLE
This special one-month package combines the power of our multi-media platform with “sponsored 
editorial” and tile ads in the TulsaPeople weekly e-newsletter, plus one Dedicated email blast!  
$1,000 package is valued at $1,475! 

*frequency discount available.

Email Marketing FAB FINDS E-Newsletter
SPECIAL EVENTS

WEEKLY E-NEWSLETTER  
AD RATES & SIZES

TOP LEADERBOARD
728 X 90 pixels

Mobile: 320 X 90 $150

DOUBLE TILE 600 X 250 pixels $250

SINGLE TILE 300 X 250 pixels $125
“Sponsored Editorial” is also available starting at $500 for a top position story and photo. 

“Sponsored Editorial” is subject to editing and publisher  
approval. See complete digital media kit for detailed information.  

The TulsaPeople Weekly E-newsletter is published 
each Tuesday and delivers a curated selection of content 
from the magazine along with exclusive online content. 

AD RATES & SIZES

TOP
LEADERBOARD

728 X 90 pixels
Mobile version: 320 X 90 pixels $650

TOP TILE 300 X 250 pixels $400

CENTER TILE 300 X 250 pixels $350

BOTTOM TILE 300 X 250 pixels $300

Ads run on all pages of the website for the entire month 
(except calendar pages). 

*GOOGLE ANALYTICS 4, NOV. - JAN. 2025

36,766
MONTHLY USERS

44,407
SESSIONS

252,434
EVENTS

1,413
TULSAPEOPLE DIGITAL EDITION 

MONTHLY AVERAGE USERS

34,000+
E-NEWSLETTER 

OPT-IN SUBSCRIBERS

Digital advertising options and rates subject to change.

The 2025 editions of the FAB FINDS e-newsletter will feature themed 
content for holidays and special occasions to provide a fun and infor-
mative resource which will encourage readers to shop local for their 
holiday gifts and needs. Fab Finds will be published on the following 
Fridays* (subject to change):

	▷ Valentine’s Day – February 7
	▷ Easter – April 11 
	▷ Mother’s Day – May 2 
	▷ Father’s Day – June 6 

300 X 250 TILES ARE $200 EACH. 
*Deadline – 8 days prior to e-newsletter date. 

	▷ Back to School – August 8
	▷ Halloween – October 24
	▷ Small Business Saturday – November 21
	▷ Christmas – December 19 
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