2026 Travel

TRAVEL SECTIONS INCLUDE:

TulsaPeople Magazine, Tulsa’s 40-year-old, award-winning city and lifestyle

AUGUST - Fall Travel

magazine will feature special travel sections in August and November along NOVEMBER - 40th anniversary issue with Holiday/Winter Travel
with regular BEYOND CITY LIMITS features in other months. Tulsa’s central BEYOND CITY LIMITS:

location combined with the magazine’s upscale readership make advertising JUNE - Coastal Massachusetts

in TulsaPeople an efficient and effective way to target potential visitors. JULY - Foodie Adventures in Oklahoma

PLUS, TulsaPeople is offering our lowest 12X rates for display ads and a OCTOBER - Pet friendly road trip destinations
significant discount for add-on sponsored editorial! SEPTEMBER AND DECEMBER - TBD

SPONSORED EDITORIAL
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“Sponsored editorial” Full page display ad
ADVERTISING RATES ADD-ON SPONSORED
FULL PAGE $2,885 EDITORIAL
8.25” X 10.875” PLUS 1/8 BLEED for full and half page advertisers

HALF PAGE $1,965 (must be same size as display ad)
HORIZONTAL 7.25” X 4.875” FULL PAGE 51,050

VERTICAL 3.5” X 10” HALF PAGE $625
THIRD PAGE  $1,355

4.157X4.875 Allrates are net perissue, and include free color and ad produc-

QUARTER PAGE 51,025 tion services. “Sponsored editorial” includes a photo and copy

N N written by a professional writer.
3.5"X4.875

Ad Materials/
Camera Ready Ad Deadline

STH OF MONTH PRIOR TO ISSUE 10TH OF MONTH PRIOR TO ISSUE

Space Reservation Deadline

ANDREA CANADA 918-519-5711 andrea@langdonpublishing.com
JOSH KAMPF 918-370-7581 josh@langdonpublishing.com
MELISSA GIVENS 918-519-4174 melissa@langdonpublishing.com
JIM LANGDON 918-585-9924, ext. 219 jim@langdonpublishing.com

TULSAPEOPLE IS AN EFFICIENT AND

EFFECTIVE WAY TO REACH WELL-EDUCATED,
UPPER-INCOME TULSANS.

o
81%
of TulsaPeople readers frequently

purchase products and services from ads
seen in the magazine.

68

of readers have an annual household
income of $100,000+.

61%

of readers say they plan vacations/travel
in the next 12 months

Tulsa’s central location allows readers to

easily drive or fly to travel destinations in
surrounding states.

[

According to recent Circulation Verification
Council research, TulsaPeople reaches
54,195 print and digital readers each month.
Magazines are distributed via controlled
distribution throughout Tulsa along with
mailed copies to paid subscribers, local
businesses and upper-income homes in
$150,000 AHHI carrier routes.

Circulation Verification Council, October 2025

TulsaPeople

TulsaPeople

TULSA'S CITY MAGAZINE
1603 S. Boulder Ave., Tulsa, OK 74119
TulsaPeople.com




