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 CANADA FAILS TO GET SECURITY COUNCIL SEAT...A8

LAVAL EDITION

By Joel Ceausu
The Suburban

The important acquisition of a prop-
erty in Laval is helping the Centre de 
services scolaire de Laval accommodate 
more students across its school network.

The 2015 acquisition of the building at 
2100 rue Cunard, at the intersection of 
highways 15 and 440,is a solution to the 
scarcity of land on Laval soil for the con-
struction of new schools while managing 
public funds with the greatest efficiency.

With its strategic geographic location 
in the heart of Laval, the development 
of the Cunard building will accommo-
date up to 2000 students in a centralized, 
multiservice location combining pro-
fessional training, adult education, con-
tinuing education and service to busi-
nesses, uniting under one roof several 
training programs currently annexed to 
secondary schools, thereby freeing up ad-
ditional spaces that will be able to serve 
the growing secondary school clientele.

Since 2012, the CSSL – which has 
56,000 students in its network 85 schools 
and centres – of has experienced strong 

Laval service 
centre expands 
with Cunard 
campus
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Another feather in the cap for Laval as 
it receives another Plume d’Excellence 
Award for its communication strategies, 
earning a Gold Plume and two other fi-
nalist spots.

The Association des communicateurs 
municipaux du Québec (ACMQ) gave La-
val the Gold for its

Mets du respect dans ton bac behavior-
al campaign, lauded for its global influ-
ence and its originality. The audacious 

campaign approached recycling from a 
new angle, employing popular Quebec 
rap group Alaclair Ensemble with a video 
clip filmed at the Tricentris sorting cen-
tre in Terrebonne that was shared more 
than 220,000 times and had more than 2 
million views.

The video is the group’s most popu-
lar, and the song was considered one of 
the best of the year by Urbania Musique 
and ADISQ. Laval’s initiative was cit-
ed throughout Quebec — as well as in 
France, Belgium, England and Algeria.

The city was also recognized for its La-

val, île d’exceptions campaign, showcas-

ing its evolving nature as the third larg-

est city in Québec, targeting a wide array 

of demographics.

Also lauded was the city’s editorial line 

on social media, which saw a decided 

shift to real dialogue with residents using 

humor and entertaining tone. The city 

says the strategy increase the number 

of subscribers the city communications 

services by 21%, and a large boosting the 

number of publication views. Since 2012 

total of nine Plumes d’excellence. n

Gold for Laval ad campaign
Mets du respect dans ton bac received more than 2 million views and was cited internationally, the city employing Quebec rappers Alaclair 
Ensemble to get residents to show their blue bin a little love.
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