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ABOUT UTA & THE SHORTHORN
Let us work for you — we do it all!  We work hard for our community. 
That is how we have swept away the competition. 
• �Advertise on a news website updated and used by students 24/7.
• �Your ads can be sent out on daily e-newsletters straight to  

60,000+ subscribers’ inboxes.
• �Utilize our social media targeted directly toward students.
• �Your ads can be in our weekly print edition that stays on the rack  

for seven days.  

We know our audience. 
On a campus known for change, we’ve been here 
since (nearly) the beginning.

96% 
of students say

The Shorthorn is  
a trustworthy 
news source 

—Shorthorn Readership Survey

27,704 
UNDERGRADUATES

13,286 
GRADUATE STUDENTS 

40,990 
TOTAL STUDENTS

8,000 
TOTAL FACULTY & STAFF

UTA is one of the nation’s most diverse campuses 
and is a top performer for social mobility according 
to U.S. News & World Report’s 2023 “Best Colleges” 
rankings.

Undergraduate Ethnic Diversity Index 
5th Nationally

Social Mobility 
41st Nationally

CAMPUS DEMOGRAPHICS

 Hispanic/Latino
 White
 Black/African American
 Asian
 Foreign

STUDENT HOUSING INFORMATION

3.6% 
University 
apartments

4.3% 
University 
residence halls

14% 
Off campus, in 
own home/apt.

45% 
Off-campus with 
parents/relatives

17% live on campus,  
within walking distance

17% live inside  
of the Arlington city limits

36% live within 25 miles  
of the Arlington city limits

30% live more than 25 miles  
outside of the Arlington city limits

—UTA Fast Facts

13% 
African 

American

12% 
Asian

32% 
Hispanic

15% 
International

24% 
White

—UTA Fast Facts
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The Shorthorn Headlines daily newsletter is sent to all 
student email addresses as well as faculty/staff and 
community members who have signed up to receive it.

The newsletter is sent out Monday‑Friday (Tuesdays and 
Fridays in summer) at 6:30 a.m. each morning to ensure 
maximum readership.
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DAILY E-NEWSLETTER

E-NEWSLETTER AD SIZING 
E-newsletter ads are 600x200 
pixels — files may be built at 
1200x400 pixels for sharper display 
on Hi-DPI devices.

Note: Due to a responsive template design, 
newsletter ads will scale proportionally to the 
full width of the column. Apparent sizes may 
vary depending on the size and orientation of 
the device’s display.

SPACE/COPY DEADLINE 
Four business days prior to start date. 

SPECIALIZED E-NEWSLETTERS 
For additional reach, ask your sales 
rep about targeted newsletters 
scheduled throughout the year, 
including:

• Dining Guide 
• Health and Wellness Edition 
• Basketball Preview

ANIMATED GIFs 
To provide more space for your 
message, animated GIFs are 
available at no extra charge. 
(Maximum of two frames)

Frame 1

Frame 2

Sent to

60,000+ 
UTA market email 

addresses
Monday-Friday
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MASTHEAD
1200x400 px
$150/day1

BOX AD
1200x400 px
$85/day4

CHOICE AD
1200x400 px
$100/day3

PREMIUM AD
1200x400 px
$115/day2
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From: The Shorthorn Headlines newsletter-manager@shorthorn.uta.edu
Subject: Researchers probe high-grade fuel solution; Engineering alumni receive Rising Star Award; Criminal mischief reported at Lot 50

Date: August 3, 2017 at 6:34 AM
To: adrew@uta.edu

Thursday, August 3, 2017
     

 

Alumni earn engineering award
After entering a student design competition for their senior project,
six engineering alumni received the Rising Star Award for their
heating, ventilation and air-conditioning design project. Discover
more about this honor.

Campus lab drives
syngas development
Since The Conrad Greer
Lab opened in June,
researchers have set up a
system to convert natural
gas to high-grade fuel.
Raymond Wright, Greenway
Innovative Energy CEO and
founder: "When you involve
technology and natural
resources, the opportunities
are endless." Explore this research.

Student reports car damages
The offense resulted in an estimated $500 of damages and occurred
in Lot 50. Examine the details.

From this week's print edition

Paralympian brings home world title
As a student athlete, alumnus Tobi Fawehinmi made a name for
himself in the triple jump. Now, Fawehinmi is a star competitor in the
T47 category, outjumping his opponents by over a meter at the 2017
World Para Athletics Championships in London. Leap into his
successes.

Column: All must be
vigilant to remedy
road rage
The Arlington Police
Department reinstated its
hotline following a rise in road
rage shootings in North
Texas. It is our responsibility
to report aggressive drivers to
help keep Arlington roads
safe. Read why this "need
for speed" is so dangerous.

UTA ranked among
best institutions for
Native Americans
Winds of Change, a
magazine focused on the
educational advancement
of Native Americans,
ranked the university
among the best for STEM-
based studies in its Top 200
Colleges for Native

Americans list for the third consecutive year. Check out how
students are growing this community at UTA.

Calendar
Planetarium Show: Spacepark360:Infinity
Study Abroad Walk-In Advising
Planetarium Show: Astronomy 101

Find more events
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20%
DISCOUNT

for reserving five consecutive days
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theshorthorn.com is UT Arlington’s source for daily 
breaking news & updates, as well as videos, photo 
galleries, blogs and more online-exclusive content. 

A PDF of the week’s in-depth print edition is posted online. 
Online ads can link to your website or social media.

Ads consist of graphics and limited text.
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THE SHORTHORN WEBSITE

SPACE/COPY DEADLINE 
Four business days prior to start date. 

AD ROTATION 
Online ads may share with no more 
than two advertisers per location 
when space is limited. Shared ad 
spaces refresh as readers move 
through the site.

STATISTICS 
Web traffic and advertising reach 
statistics, including click-through 
rates, are available upon request at 
the conclusion of your ad’s run.

ALL PLATFORMS 
Ads display on deskop, mobile and 
tablet versions of the website.

EXCLUSIVE LOCATIONS 
Masthead Banner, Promo Box and 
News Banner are limited to a single 
advertiser at a time.

Average 

77,000
page views 

 per month on
theshorthorn.com
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SIZES & PRICES
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Frame 1

Frame 2

MASTHEAD BANNER
728x90, 970x250 or 1920x350

PROMO BOX
325x135

NEWS BANNER
728x90 (standard), 970x250 (large)

NEWS

BOX AD 1
300x250

MULTIMEDIA

LIFE & ENTERTAINMENT

OPINION

MULTIMEDIA  BANNER
728x90 (standard), 970x250 (large)

10 QUESTIONS

MAVMOMENTS

SPORTS

SPORTS BANNER
728x90 (standard), 970x250 (large)

BOX AD 2
300x250

BOX AD 3
300x250

BOX AD 4
300x250

BOX AD 5
300x250

BOX AD 6
300x250

STICKY BOTTOM 
728x90

AD PRICING
Masthead Banner 
728x90.................$800/month	 or $350/week 
970x250..............$1,000/month	 or $600/week 
1920x350............$4,000/month	 or $2,500/week

Promo Box 
325x135...............$475/month	 or $200/week

News/Multimedia/Sports Banners 
728x90.................$700/month	 or $300/week 
970x250..............$1,000/month	 or $600/week

Box Ad 
300x250.............$600/month	 or $275/week 

Sticky Bottom 
728x90.................$800/month	 or $350/week

ANIMATED GIFs 
To provide more space for your message, animat-
ed GIFs are available at no extra charge (maximum 
of two frames).
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The Shorthorn has over 30,000 diverse followers  
who look at what we’re posting.

Posts can be made by us or by your business and  
then sent to us to post.

Interested in boosting your post?  
Ask your sales rep for details and pricing.
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SOCIAL MEDIA

SPACE/COPY DEADLINE 
Four business days prior to start 
date.

AD SIZES 
• �Instagram story 

1080x1920 px  
(vertical orientation)

• �Facebook and Twitter 
1920x1080px 
(horizontal orientation)

SOCIAL MEDIA  
PRICING

$50 per post

80%

80% of Instagram 
users say the platform 

helps them decide 
which product or 

service to buy.

78%
78% of Facebook 

users say that a 
company’s social posts 

influence their buying 
decisions.

52%
52% of Twitter  

users report using  
Twitter daily.

Twitter Instagram Facebook

9,905

7,472

12,845

90% of social media 
users are between the 

ages of 18-29. 

America’s social media 
growth rate between 

2019 and 2020 was 3.1%

The Shorthorn  
Social Media 

Get social with us!
@utashorthorn  
@theshorthorn
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10 QUESTIONS

V
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A video answering 10 rapid questions about your 
business, in only one take.  The video features a member 
from your team at your location.

Your video will be featured on The Shorthorn’s website for 
one week.  After that week, your video will be available for 
6 months through a landing page.  

DETAILS & INFORMATION

• �You can write up to 8 of the 
questions or we will  create them for 
you.

• �Not comfortable on camera? We will 
answer your questions for you.

• �The video can be up to 2 minutes 
long. 

• �Ask your sales rep for a preview.

$350
includes filming, 

basic video edits 

and video hosting

10 QUESTIONS
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On theshorthorn.com/housing, prospective renters can...

• �View and compare campus-area housing options

• �See floor plans, feature lists, photo galleries and maps

• Choose on- or off-campus locations

• Get renter tips and information

SHORTHORN HOUSING

Double  
Box

Box

Sky-
scraper

Double
Box

HOME PAGE FEATURED  
POSITIONS

Main Rotator 
$2,700/year or $300/month

Spotlight Listing 
$1,200/year or $125/month

SIDE BOX  
DISPLAY ADS

Box  
230x180 px 
$780/year or $85/month

Double Box  
230x360 px 
 $1350/year or $150/month

Skyscraper  
230x540 px  
$1890/year or $210/month

(Minimum 3 months)

PROPERTY MANAGERS 
Ask your sales rep for more 
information about our Shorthorn 
Housing real estate directory. 

Reach the UTA student housing 
market: create a listing for your 
property today!

H
O

U
S
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G
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Design your own semester discount package for the best value 
and to ensure the widest and most consistent reach across all of 

our platforms — e-newsletter, print, web and social media.

PACKAGE DISCOUNTS

SENIOR PACKAGE

$5,500
20% Discount

SOPHOMORE PACKAGE

$2,500
10% Discount

JUNIOR PACKAGE

$4,500
15% Discount

FRESHMAN PACKAGE

$1,000
5% Discount

PRINT WEB E-NEWS SOCIAL

D
IS

C
O

U
N

T
S
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Have a job to fill, service to offer or public notice 
to post? 

Let The Shorthorn’s classified advertising page 
help connect you with the UTA community.

CLASSIFIED ADVERTISING

PAY ONE PRICE FOR  
PRINT AND ONLINE!

Ads are featured on  
The Shorthorn’s home page with full listings 
in the weekly print edition and on  
theshorthorn.com/classifieds

CLASSIFIED ADVERTISING RATES 
Price per word, 12-word minimum

• 1 week....................... $1.30

• 2-3 weeks.............. $1.20

• 4+ weeks................ $1.10

Ads are displayed on The Shorthorn’s home 
page, the online classifieds page and in the 
weekly print edition. 

The deadline to submit a classified ad is 
midnight two business days prior to publi-
cation.

Page 10              Wednesday, August 25, 2021 THE SHORTHORN

603 W. Abram St • Arlington
(682) 323-4441 • oldschoolpizzatavern.com

 OSPizza  old_school_pizza_tavern  oldschoolpizza

10%
UTA DISCOUNT
WITH VALID UTA I.D.

ANNOUNCEMENTS
ALL COLA ORGS 

NEED 2 SCAN

FREE CLASSIFIED AD for 
current UTA students!

• Sell your books!

• Find a new roommate!

• Shout-out to a friend!

Place your ad online at 
theshorthorn.com/classifieds

THE SHORTHORN 
Dining Guide

TheShorthorn.com/dining

Discover your new favorite 
restaurants and hangouts!

• American

• Asian

• Bars & pubs

• Italian

• Tex-Mex

Learn about student
Discounts • Specials 

Maps • Photos

EMPLOYMENT

HELP WANTED
Bowen Road Day School

Monday - Friday 
2:30pm - 6pm FIRM

Camp Counselor 
for school age children
K-5th grade experience.

817-275-1291

THE SHORTHORN 
is accepting 

applications for 
fall 2021 for:

• Reporter

• Photojournalist

• Ad sales

Apply online & view job
descriptions at:

theshorthorn.com/jobs

Current UTA students en-
rolled in at least six credit 
hours during the semester 

of employment and in 
good academic stand-
ing are eligible to apply 
for these paid positions. 

Some qualify for internship 
credit.

EMPLOYMENT

IMMEDIATE openings for 
full and part-time counter 
help at dry cleaners.

817-277-1049

HOUSING
FIND YOUR 

NEXT COLLEGE HOME!

THESHORTHORN.COM/
HOUSING

Your best source for UTA-
area housing options

• View 25+ locations

• On- and o� -campus

• Floor Plans
• Features
• Pricing
• Maps
• Renter tips & information

@HornHousing

Classifi edsClassifi eds
PLACING A CLASSIFIED 

Online: theshorthorn.com/  
 classifi eds

Phone:  (817) 272-3188

Fax:  (817) 272-5009

In Person: Lower Level UC
 Room B100

Hours: Monday – Friday
 8 a.m. – 5 p.m.

CLASSIFIED AD POLICIES
1. The deadline to submit classifi ed ads 

is midnight two business days prior to 
publication.

2. NO REFUNDS are given on classified advertising.
3. Adjustment claims must be made within 

7 days after publication. The publisher is 
responsible for only one incorrect insertion.

4. The publisher reserves the right to classify, 
edit or reject any classifed ad.

5. Published ads are neither investigated nor 
endorsed by Student Publications or the 
university. Respondents may need to reply 
with caution.

6. Free 20-word student classifi ed ads are for 
currently-enrolled UT Arlington students for 
personal, non-commercial purposes.

CLASSIFIED AD RATES
Classifi ed ad cost is calculated per word/per 
week, with a 12-word minimum.

• 1 week: .................................$1.30 per word
• 2-3 weeks: ............................$1.20 per word
• 4+ weeks: ...........................$1.10 per word

Bold text: $1/week 
Border: $1/week

 Xtra Bold Text: $2/week
Picture/logo: $5/week

Student Publications • E.H. Hereford University Center, SW Corner

IT’S OK TO
STALK US.

LIKE

facebook.com/
theshorthorn

BY ADRIAN RODRIGUEZ
The Shorthorn managing editor

Some people enjoy going through 
twists, turns and loops, but not on a dance 
floor. Maegan McCown, marketing and 
management senior, prefers roller coasters. 
Going top speed and feeling excitement, 
fear and a bit of tingling in the stomach are 
the thrills she seeks.   

McCown has been riding roller 
coasters ever since she was tall enough 
to. She recently rode her 100th roller 
coaster at Knoebels Amusement Resort in 
Pennsylvania on June 25.  

“My first real roller coaster, excluding 
the kiddie coasters, would probably have 
been Judge Roy Scream at [Six Flags Over 
Texas],” McCown said.  

She and her family joined the American 
Coaster Enthusiasts, a club whose mission 
is to foster and promote the conservation, 
appreciation, knowledge and enjoyment 
of classic wooden and contemporary steel 
roller coasters in 2015.  

One of the benefits the McCowns 
received being part of the club is attending 
Coaster Con, the flagship event of the 
American Coaster Enthusiasts that allows 
members early entrance to several theme 
parks and rides.   

Recently, the McCown family attended 
Coaster Con 43, where they went to 
four theme parks in seven days, 
including Hersheypark, Dutch 

Wonderland, Dorney Park and Knoebels 
Amusement Resort.  

It was the first time the McCowns went 
to a theme park since the pandemic hit last 
year. It was exciting to be back and feel like 
things were normal, McCown said.   

Returning to theme parks was also 
bittersweet because this time McCown’s 
sister wasn’t by her side. She died in 
January.  

“It would have been a lot more exciting 
to me, I think if she had been able to go,” 
she said.

Visiting parks and riding roller coasters 
has become a family tradition, McCown 
said.  

Riding roller coasters helps you escape 
from reality, she said.  

“You can just kind of be in the moment 
and not think about the things around 
you,” she said.  

People who aren’t roller coaster 
enthusiasts are usually scared to ride 
them, said Tim Baldwin, an editor for 
the American Coaster Enthusiasts 
publications.   

Baldwin said there is an element of 
conquering fear when riding the big metal 
and wooden contraptions.  

For enthusiasts, it’s just a feeling of 
letting it all go, he said.  

“How many 
hobbies 
d o 

you have [or] are out there that you can 
just scream your head off,” he said. “I 
mean, you don’t do that with butterfly 
collecting or fishing or stamp collecting.”  

For McCown, this hobby has evolved into 
a lifestyle over the years. When choosing 
her vacation this year, she said her family 
chose to go to Pennsylvania because they 
knew Coaster Con was being hosted there.   

It’s always been a lifestyle for the 
McCowns in some ways. Her parents met 
at Six Flags Over Texas in Arlington while 
they worked with each other in 1977. For 
that reason she will always love it, she said.   

“That holds a special part in my heart, 
too,” McCown said.  

She said she would like to work in 
hospitality at an amusement park upon 
graduating from UTA. 

Her father, Davis McCown, wrote a book 
about Six Flags Over Texas in Arlington, 
which was published in 2016.  

Six Flags over Texas: The First Fifty 
Y e a r s presents hundreds of 
f a c t s and images from the 

park, along with 
information on 

the rides and 

manufacturers of each attraction.  
One of the reasons Davis McCown wrote 

the book was the memories he had of Six 
Flags Over Texas.  

Although he worked and met his wife 
at the park, he eventually lost interest, he 
said. It wasn’t until he came back from 
law school that the park struck his interest 
again.  

“After I went off to law school and came 
back, you know, I kind of got interested 
again, and [thought] about writing a 
book,” he said.  

Davis McCown started collecting articles 
and postcards from the park at that time. 
With the help of the internet and eBay, he 
was able to find more collectible items.   

For nearly two decades, he collected all 
he could from the park and finally started 
putting it together to create his book.  

Maegan McCown took after her father 
and his interest in theme parks and roller 
coasters even though she had other hobbies 
like dance and violin.  

“I think that just when you love 
something, look for ways to explore that 
love even more,” she said. “Setting the little 
goals for yourself and finding the fun in 
it for yourself and then also making the 
connections in the community can make it 
a lot more special.”  

@JAYROD003
life-editor.shorthorn@uta.edu 

Love at fi rst ride: why roller coasters are a 
way of life for this UTA student

PEOPLE AND INTERESTS

For Maegan McCown and her family, 
conquering these rides has become a 
tradition.

Illustration by Kirby Teegarden

Print

Online

Featured 
Home Page
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The Shorthorn can help you by creating timely and 
relevant articles about your business.

Work with a student writer to craft the message 
you want to highlight. Choose print, digital or both.

SPONSORED CONTENT

SPONSORED CONTENT OPTIONS

Online 
$400/week

• �Appears as a featured story 
on the homepage and 
own page

• �Includes link to advertiser’s  
website

• �Will be identified as sponsored content

Print 
$300/week

• �350-word count with artwork or photo

• �Equivalent to 20” ad space

• �Will be identified as sponsored content

New hamburger restaurant opens in Arlington
Updated Jun 30, 2019

SPONSORED

New hamburger restaurant opens in Arlington
Updated Jul 24, 2019

SPONSORED

New hamburger restaurant opens in Arlington
Updated Jun 30, 2022

SPONSORED

 � You may request special placement 
but it is not guaranteed. 

Content will be reviewed by our 
proofreading staff and may be edited.

20%
DISCOUNT

if you purchase 
print and digital 

that publish within 
the same week
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Complimentary graphic design is included with 
each ad if desired.

Our experienced designers can create an ad from 
scratch or work with your design elements.

ADVERTISING SPECIFICATIONS

• �The Shorthorn is printed on newsprint at 85 lines per inch. 
Please ensure that the resolution of all photos is at least 170 
ppi (B&W logos and line art should be at least 600 ppi) for 
high-quality reproduction.

• �Please refer to the ad dimensions on Pages 16-17 when 
creating print ads. Files sized incorrectly will be resized 
proportionally in one dimension and “floated”  
in the space purchased.

• �Please use CMYK color mode and ensure fonts are either 
embedded or converted to outlines.

• �Please design your files with accessibility in mind; ensure 
adequate type size and sufficient contrast for readability.

• �PDF files are preferred for print; use the PDF/X-1a or “Press 
Ready” presets if available for best compatibility.

• �We  accept .JPEG, .PNG and .GIF image files for digital ads.  
Please refer to the dimensions on pages 5 and 7.

• �Email Production Manager Adam Drew (adrew@uta.edu) 
with any questions about files, formats or specifications.

DETAILS & REQUIREMENTS
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ADVERTISING OPTIONS

PREPRINTED INSERTS

• �You design and print your materials, we 
insert them into the print edition.

• $100 per thousand

• �Visit theshorthorn.com/ads for more 
information

Ship inserts to:

Midway Press 
645 Regal Row  

Dallas, TX 75247 
Attn: Scott Miller/Shorthorn

PRINT EDITION 
FRONT PAGE STRIP

• Main News Front Page...........$450

• Includes color

• 6 columns (10.83”) wide x 2” tall

PREMIUM  
PRINT POSITIONS

Page 3................................................$75* 
Ad can be no more than 3/4 of a page (94.5”)

Back Page.......................................$100* 
Ad must be at least 1/2 of a page (63”)

*Upcharge is in addition to the cost of the ad; premium 
positions are sold on a first-come, first-served basis.

COLOR PRINT  
ADVERTISEMENTS

Color is now included with  
all ads in the print edition at no  
additional charge!

BY KENNEY KOST 
The Shorthorn staff

As the U.S. immigration policy 
debate continues, both in Texas and 
nationally, two UTA students are 
feeling the effects.

Senate bill 4, also known as the 
sanctuary city bill, would allow local 
law enforcement agencies including 
university police departments to en-
force federal immigration laws.

Data from a recent study released 
by the Center for American Progress 
as conducted by Tom Wong, assis-
tant political science professor at the 

University of California, San Diego, 
seeks to dispute the claims and rea-
soning for bills like SB 4.

According to the study, 35.5 per-
cent fewer crimes on average are 
committed per 10,000 people in 
sanctuary cities compared to non-
sanctuary cities.

Texas Gov. Greg Abbott’s most 
recent public statement was in re-
sponse to the Declined Detainer Out-
come Report, released by the U.S. 
Department of Homeland Security, 
which detailed detention requests 
from U.S. Customs and Immigration 
Enforcement being refused in Travis 
County. The report lists 142 inmates 
in Travis County who had federal de-
tention requests refused, according 

to an Austin American-Statesman 
article.

Abbott said the high number un-
derscores an urgent need to pass 

legislation that outlaws sanctuary 
policies.

“Texas will put an end to sanctu-
ary policies that put the lives of our 

citizens at risk,” Abbott said in the 
statement.

If SB 4 becomes law, officers 
would have to ask about a person’s 
immigration status and detain those 
who violate immigration laws while 
U.S. Customs and Immigration En-
forcement investigate their immigra-
tion status. This would also apply to 
campus police departments at col-
leges and universities. The bill would 
allow the state to deny funding to 
campus police departments and local 
entities like cities and counties for 
failure to comply.

Abbott and other legislators said 
sanctuary cities are hotbeds for crime 
because many undocumented im-

INSIDE
UTA HOTD take home 
national win, see page 3A

Discover one officer’s 
story of survival, 
see page 8A
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Students give input on roommate 
issues, laundry tips and more. 
Check out the Section B.

Pitch perfect love 
Kristie Fox and Andy Jarvis balance their marriage and work.

Three 
branch 
system 
passed

ORGANIZATION

Student government will reflect 
federal government structure 
with new system. 

BY NICK TARRANT
The Shorthorn senior staff

What was previously known as 
Student Congress is now called Stu-
dent Government, with three branch-
es sprouting from the trunk.

President Vistasp Karbhari ap-
proved the three-branch system pro-
posal March 7, two weeks before filing 
for campus elections began. The new 
branches include legislative, judicial 
and executive — similar to the struc-
ture of the federal government.

Jennifer Fox, Student Governance 
assistant director, said SC already does 
about 75 percent of what the new 
system demands. However, the new 
system formalizes the process into a 
three-branch governmental body.

Five positions on the executive 
board – president, vice president, sec-
retary, parliamentarian and external 
relations director – are now spread 
among the separate branches.

Legislative branch
The legislative branch creates, dis-

cusses and votes on resolutions.
Under the new system, Student 

Senate is most like what SC is now, 
because there are committees that per-
form resolution research. Students are 
elected into the senate and divided 
among four committees, Fox said.

Academic, community, student 
and special affairs committees will be 
established for the Student Senate.

Both undergraduate and graduate 
students can hold positions in the Stu-
dent Senate, but the Graduate Student 
Senate is made up of strictly graduate 

SYSTEM continues on page 3A

BY ARIANNA VEDIA
The Shorthorn staff

Husband and wife, UTA 
Softball head coach Kristie Fox 
and associate head coach Andy 
Jarvis are pushing the pro-
gram to new heights.

The Mavericks recorded a 
program-best 19-0 start to the 
2016 season and finished with 
an overall record of 29-20. 
The highlight of the season 
was the teams’ 3-1 victory over 

No. 5 University of Louisiana-
Lafayette.

First comes love

The West Coast natives met 
at Texas Tech University, where 
Fox was an assistant coach for 
the softball team and Jarvis 
was a volunteer assistant for 
the baseball team.

“We, kind of, just became 
friends there for a little while,” 
Jarvis said. “Our mutual inter-
ests in sports and competitive-

ness kind of drew us together.”
Although they have their dif-

ferences, Jarvis said there are 
certain core things they share 
that brought them together.

Fox was hired as the head 
coach at UTA in June 2012, 
and then she hired Jarvis the 
following year as an assistant 
coach. She said she hired Jar-
vis because of his background 
in baseball, and seeing how top 

LOVE continues on page 13A

Study shows less crime in sanctuary cities
TEXAS LEGISLATURE

Sanctuary city bill, if passed, 
allows police to enforce 
federal immigration laws. 

POLICY  continues on page 3A

Of the 2,492 counties 
coded by ICE, 608 are 
defined as sanctuary 

jurisdictions

The Shorthorn: Joyce Liu 
Source: https://www.american-

progress.org

The Shorthorn: Daniel Carde

BY KENNEY KOST 
The Shorthorn staff

As the U.S. immigration policy 
debate continues, both in Texas and 
nationally, two UTA students are 
feeling the effects.

Senate bill 4, also known as the 
sanctuary city bill, would allow local 
law enforcement agencies including 
university police departments to en-
force federal immigration laws.

Data from a recent study released 
by the Center for American Progress 
as conducted by Tom Wong, assis-
tant political science professor at the 

University of California, San Diego, 
seeks to dispute the claims and rea-
soning for bills like SB 4.

According to the study, 35.5 per-
cent fewer crimes on average are 
committed per 10,000 people in 
sanctuary cities compared to non-
sanctuary cities.

Texas Gov. Greg Abbott’s most 
recent public statement was in re-
sponse to the Declined Detainer Out-
come Report, released by the U.S. 
Department of Homeland Security, 
which detailed detention requests 
from U.S. Customs and Immigration 
Enforcement being refused in Travis 
County. The report lists 142 inmates 
in Travis County who had federal de-
tention requests refused, according 

to an Austin American-Statesman 
article.

Abbott said the high number un-
derscores an urgent need to pass 

legislation that outlaws sanctuary 
policies.

“Texas will put an end to sanctu-
ary policies that put the lives of our 

citizens at risk,” Abbott said in the 
statement.

If SB 4 becomes law, officers 
would have to ask about a person’s 
immigration status and detain those 
who violate immigration laws while 
U.S. Customs and Immigration En-
forcement investigate their immigra-
tion status. This would also apply to 
campus police departments at col-
leges and universities. The bill would 
allow the state to deny funding to 
campus police departments and local 
entities like cities and counties for 
failure to comply.

Abbott and other legislators said 
sanctuary cities are hotbeds for crime 
because many undocumented im-
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What was previously known as 
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dent Government, with three branch-
es sprouting from the trunk.

President Vistasp Karbhari ap-
proved the three-branch system pro-
posal March 7, two weeks before filing 
for campus elections began. The new 
branches include legislative, judicial 
and executive — similar to the struc-
ture of the federal government.

Jennifer Fox, Student Governance 
assistant director, said SC already does 
about 75 percent of what the new 
system demands. However, the new 
system formalizes the process into a 
three-branch governmental body.

Five positions on the executive 
board – president, vice president, sec-
retary, parliamentarian and external 
relations director – are now spread 
among the separate branches.

Legislative branch
The legislative branch creates, dis-

cusses and votes on resolutions.
Under the new system, Student 

Senate is most like what SC is now, 
because there are committees that per-
form resolution research. Students are 
elected into the senate and divided 
among four committees, Fox said.

Academic, community, student 
and special affairs committees will be 
established for the Student Senate.

Both undergraduate and graduate 
students can hold positions in the Stu-
dent Senate, but the Graduate Student 
Senate is made up of strictly graduate 
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and associate head coach Andy 
Jarvis are pushing the pro-
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The Mavericks recorded a 
program-best 19-0 start to the 
2016 season and finished with 
an overall record of 29-20. 
The highlight of the season 
was the teams’ 3-1 victory over 

No. 5 University of Louisiana-
Lafayette.

First comes love

The West Coast natives met 
at Texas Tech University, where 
Fox was an assistant coach for 
the softball team and Jarvis 
was a volunteer assistant for 
the baseball team.

“We, kind of, just became 
friends there for a little while,” 
Jarvis said. “Our mutual inter-
ests in sports and competitive-

ness kind of drew us together.”
Although they have their dif-

ferences, Jarvis said there are 
certain core things they share 
that brought them together.

Fox was hired as the head 
coach at UTA in June 2012, 
and then she hired Jarvis the 
following year as an assistant 
coach. She said she hired Jar-
vis because of his background 
in baseball, and seeing how top 
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PRINT RATES • BROADSHEET

SIZE DIMENSIONS LOCAL
Full page 10.83” wide x 21” tall $910.00

Half page (vertical) 5.33” wide x 21” tall $455.00

Half page (horizontal) 10.83” wide x 10.5” tall $455.00

Quarter page 5.33” wide x 10.5” tall $227.50

Eighth page 5.33” wide x 5.0” tall $113.72

Sixteenth page 3.5” wide x 5” tall $73.50

Front page strip 10.83” wide x 2” tall $450.00
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Front Page Strip
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Page
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TABOID • PRINT RATES

1 2 3 4 5 1 2 3 4 5 

1/2 Page  
Horizontal

1/2 
Page

Vertical

1 2 3 4 5 

1/4 
Page

1/8 
Page

1/2 
Page

Vertical

SIZE DIMENSIONS LOCAL
Full page 10.6” wide x 10.7” tall $455.00

Half page (vertical) 5.125” wide x 10.7” tall $227.50

Half page (horizontal) 10.6” wide x 5.25” tall $227.50

Quarter page 5.125” wide x 5.25” tall $113.75

Eighth page 5.125” wide x 2.5” tall $46.87

TABLOID MODULAR SIZES

OTHER SIZES

LOCAL RATE
BROADSHEET 
$7.53/column inch
TABLOID 
$8.27/column inch 

NATIONAL OPEN RATE
BROADSHEET 
$15.88/column inch
TABLOID 
$15.45/column

Net,  non-commissionable
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MAGAZINE MODULAR SIZES (PRICES VARY)

Full Page
7.75” wide x 9.75” tall

1/2 Page Vertical
3.75” wide x 9.75” tall

1/2 Page Horizontal
7.75” wide x 4.75” tall

1/2 
Page

Vertical

1/2 
Page
Horiz.

3.75” wide 
x 9.75” tall

7.75” wide 
x 4.75” tall

1/4 
Page

3.75” wide 
x 4.75” tall

Custom sizes available —  
ask your sales rep for details. 

Minimum size: 3 column inches

Space Reservation Deadline  
Monday the week before publication 
date by 3 p.m. to allow sufficient time  
for ad design, proofing and printing.

Full Page
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Monday the week prior to publication. 
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SPECIAL SECTIONS

BY ISAAC APPELT AND NICKLAUS UTSEY
The Shorthorn staff

When students left the 
campus in May, UTA Athletics 
was in the middle of a transition 
with a nationwide search for a 
new director. In the summer 
months, the department 
shifted  leadership and added 
new coaches as it moved to the 
Western Athletic Conference. 

In late May and early June, 
the baseball and softball head 
coaches resigned, leaving 
three vacant positions in the 
department. 

With two coaching vacan-
cies and a conference change 
around the corner, UTA Pres-
ident Jennifer Cowley and 
the Athletics department an-
nounced the selection of Jon 
Fagg as the new Athletics direc-
tor June 14. 

Fagg oversaw the hiring of 
the new head baseball coach 
Clay Van Hook and head soft-
ball coach Kara Dill. 

UTA re-joined the WAC on 
July 1, and with a new Athletics 
director at the wheel and two 
new coaches, it is ready to hit 
the ground running. 

theshorthorn.com
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Wednesday,
August 24, 2022

Since 1919
Volume 103, No.  15

INSIDE
Students move in before 
school starts, see page 4  

Opinion: Editor-in-chief 
welcomes new semester, 
see page 5

Kimchi, Korea’s king of 
cuisine, see page 6

“NO” IS ENOUGH.“NO” IS ENOUGH.“NO” IS ENOUGH.
STAND YOUR GROUND.  CONSENT IS THE NEW CONSTANT.

For more information, go to police.uta.edu/services/Crime-Victim-Services,
 call (817) 272-9254 or visit UTA Police at 202 E. Border St., Arlington, TX.

BY WOLF ISALY
The Shorthorn staff

With a new school year 
starting, the Office for Cultural 
Engagement and Social Change 
introduces a new director and 
name.

Shabaz Brown, director of 
the Office for Cultural Engage-
ment and Social Change, has 
stepped into the role following 
Melanie Sheppard, who ini-
tiated the name change from 
Multicultural Affairs to better 
reflect the office’s mission and 
mirror the needs of its students 
and serve them. 

BY DANG LE
The Editor-in-chief

In early 2020, Student Activities director PK Kelly 
was wearing a UTA T-shirt while shopping for video 
games for his children. At the counter, he was met by a 
UTA senior who expressed his excitement to finally be 
able to participate in Bed Races — where teams of five 
push a wheeled bed 40 yards as fast as possible — like 
his uncle did back in the day. 

That March, COVID-19 happened, canceling the 
university tradition dating back to the ’80s.

While it returned in 2022 like many other uni-
versity traditions, the past two years of the pandemic 
have caused events to be canceled, students to leave 
their dorms, and all school spirit activities to be dis-
continued due to social distancing protocols during 
that time.

Yet, that did not stop many organizations on cam-
pus from coming up with fun and innovative ways 

to keep students engaged through the pandemic. 
Now, they are joining together to create a memorable 
in-person experience that welcomes students back to 
the campus. 

The first big upcoming project for Kelly’s 
department is the Maverick Stampede, which has over 
30 events planned and is put together by departments 
across campus, he said. There will also be Super 

Back to traditions: 
Maverick in-person events return post-COVID

BY WARD SAKEIK
The Shorthorn staff 

Over the summer, UTA com-
pleted a number of construction 
projects across campus and an-
nounced upcoming ones.

Completed projects:
University Hall
All classrooms in University 

Hall have been renovated. Each 
classroom has new ceilings, 

flooring, screens, whiteboards, 
lighting, furniture and teaching 
equipment, said Jeff Johnson, 
maintenance operations and 
special projects director. 

The new desks in these class-
rooms have power for students to 
plug in their electronics, Johnson  
said. 

Pickard Hall
All third-floor math departments 

and eight College of Nursing and 
Health Innovation classrooms have 
undergone the same renovations as 
University Hall. 

Lipscomb Hall
Lipscomb Hall, built in 1957, 

Campus construction continues, 
new projects proposed for fall

CONSTRUCTION

STUDENT LIFE

The Shorthorn: Christine Vo

UTA Cheer ends the convocation with the UTA band at MavsMeet Convocation on Aug. 22 in College Park Center. The first Mavericks Meet Fall Convocation was hosted in 2004. 

The Shorthorn: Rolando Bolenos

Construction continues Aug. 18 at the School of Social Work and Smart Hospital building. 
The building is set to open for students and faculty in January 2023. 

PRE-COVID continues on page 7

CONSTRUCTION continues on page 4

NEW YEAR continues on page 2

ENGAGEMENT continues on page 3

Athletics 
hires look 
to impact

Office 
changes 
name, 
leaders

With a new director, 
baseball coach, softball 
coach and a conference 
change, it’s the begin-
ning of a new era for 
UTA Athletics.

Shabaz Brown, the 
new Office for Cultural 
Engagement and Social 
Change director, said 
she hopes to learn how 
to better serve the UTA 
community.

UTA begins new construction 
projects in Pickard Hall and the 
Life Science Building. Meanwhile, 
University Hall and the College 
of Nursing and Health Innovation 
classrooms have undergone 
renovations.

ONLINE
Welcome, Mavericks. T-shirt swap, dorm move-
in and waffles beckon students back during the annual 
Maverick Stampede. Follow all the Stampede coverage 
at theshorthorn.com

The campus looks to resume in-person events with full force this fall

ATHLETICS

STUDENT AFFAIRS

Back to School Editions
Reach new students and establish habits by 
advertising in the first edition of the fall and 
spring semesters. These issues — one of the 
largest of the year — is distributed on racks 
and is placed in the residence halls during 
move-in week.

Publishes:      Aug. 23 & Jan. 17 
Deadline:        Aug. 14 & Jan. 8

• Broadsheet

Dining Guide
This insert familiarizes students and campus 
visitors with Arlington eateries. It helps readers 
find out the types of restaurants that suit their 
moods, tastes and budgets.

Publishes: 	 Sept. 13 
Deadline: 	 Aug. 30
• Magazine
• Online
• Specialized Newsletter

Health & Wellness
Published in collaboration with UTA Health 
Services and Relationship Violence and 
Sexual Assault Prevention, this guide 
includes healthy relationship tips, information 
about consent, sexual wellness and more.

Publishes: 	 Oct. 11 
Deadline: 	 Sept. 25

• Tabloid
• Online
• Specialized Newsletter

Housing Guide
Published in connection with The Shorthorn’s 
annual housing fair, this section includes tips 
for finding an apartment, roommate relations 
and more.

Publishes: 	 Apr. 17
Deadline: 	 Apr. 3

• Tabloid

CLARENCE
MCCARTHY-GROGAN

TIANDRE
JACKSON-YOUNG

KATIE “BIG KAT” FERRELL

ANNABELLE LINDSAY
lady movin' mavs

movin' mavs

mavericks

lady mavericks

MORE SPIRIT,

ALL MAVERICK

NOV4-10, 2019
#UTAHOMECOMING

NOTGNILRATASAXETFOYTISREVINUEHT

For updates, visit:  
uta.edu/homecoming

For updates, visit:
uta.edu/homecoming

Basketball Preview
This combo edition kicks off the basketball 
season with an issue that includes schedules, 
player profiles, coaches’ remarks and 
coverage of Homecoming activities.

Publishes: 	 TBD
Deadline: 	 TBD

• Online 
• Specialized Newsletter

Student Resource Guide
Published for students new to UTA and 
the community, with tips on college life and 
information about things to do in the area.

Publishes: 	 Aug. 7
Deadline: 	 Jul. 22

• Magazine
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