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Did we miss you? If you would like to be featured in the next edition of Made in Haywood, 
we would love to hear from you. We are thankful to all our advertisers for their contributions 
that allow us to showcase their works in an attractive publication. If you are a maker or 
have a business that would benefit from utilizing this publication – call us at (828) 452-0661, 
ext.147 or email us at: kmiller@themountaineer.com to reserve space in the next edition.

Contents of this publication may not be reproduced in any manner without writ-
ten consent from the publisher.
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Made In

HayWooD
Haywood County is home to a rich tap-

estry of makers. Their products range 
from fine craftsmanship and beauti-

ful aesthetics to functional wares and unique 
gifts.

Those featured in Made in Haywood have 
diverse products and backgrounds. But they 
share a common theme — whether it’s a small 
business, cottage industry or solo crafter with 
a garage workshop. They have harnessed 
their creative energy to forge a livelihood.

Purchasing products and wares fashioned 
here in your own community is deeply re-
warding.

Supporting local entrepreneurs is a win for 
the economy, of course. The return on in-
vestment when spending your dollars locally 
strengthens the economic fabric of the com-
munity at large.

But Made in Haywood isn’t just an appeal to 
shop local. Made in Haywood is loving what 
you bought — whether it’s beaming with pride 
when presenting the perfect gift or the joy of 
something meaningful in your own home.

Most of all, Made in Haywood is a move-
ment that goes beyond material things.

It’s a connection to the makers who also 
call Haywood home.

Join us in helping the movement grow by 
supporting our local makers. Check out our 
companion website MadeinHaywood.com, 
and happy browsing!
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Awarded NC Homebuilder Association’s 
“Best One of a Kind Home” in the state of NC. 

Continuing 28 years of award winning building and design.

828-507-5756
www.DistinctiveCustomHomes.com

Distinctive Building & Design, Inc.
Tom Hines, President

Ad44557
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Crafting a trail to 
economic vitality

BY LILLY KNOEPP
NC Local

Craft is not just art, it’s the cul-
tural heritage of a region, said 
Anna Fariello, curator of the Blue 
Ridge Craft Trail.

Fariello traces the evolution of 
WNC craft tradition back 100 years, 
when craft flourished during the 
“golden years” of Appalachian 
craft revival. 

Iconic institutions included the 
John Campbell Folk School (1925), 
the Penland School of Craft (1929) 
and the Southern Highland Craft 
Guild (1930).

“Those three which give us the 
foundation for why craft is such 
a hugely important field in West-
ern North Carolina,” said Fariello, 
who has written books about local 
craft history such as Qualla Arts 
and Crafts. 

A revival of craft as a gateway to 
tourism began percolating in the 
1990s, with the creation of Hand-
made in America and the region’s 
first craft trail.

Fariello pointed to Becky Ander-
son as a leader in this movement 
to craft.

Anderson worked for the Ashe-
ville Chamber of Commerce at 
the time, and she remembered 
trying to crack the code on a new 
industry for the region.

“Tourism was just beginning to 
emerge as maybe an economic 
solution to some of the projects 
that were falling, i.e. agriculture 

and the loss of tobacco,” said An-
derson. 

Manufacturing, centered pri-
marily on furniture and textiles, 
had once been another economic 
driver in the region, she said.

“I grew up in Canton so I was 
very used to Papertown USA and 
that kind of thing, but what could 
bring more people to the area? 
We had the Smokies. We had the 
Parkway. What else and what 
could people do for a longer peri-
od of time?” she asked.

She said they realized that Ap-
palachian culture and craft could 
bring the region together for a 
new economic strategy.

With a grant from the Pew Char-

itable Trust, the chamber spent a 
year meeting with local leaders 
across 20 counties in the region to 
figure out how to bring more tour-
ism into the rural communities.

“We wanted to get rid of the ste-
reotypes of Li’l Abner and Snuffy 
Smith and the movie Deliverance 
and the Beverly Hillbillies and all 
that. It was time for that to go,” 
Anderson said. “Tourism became 
the thing that could keep us all to-
gether.”

The craft community also want-
ed to know how to better sell their 
work beyond craft shows, she said.

“So we said, let’s reverse the 
system and bring the visitor to 
you,” Anderson said.

The effort became Handmade 
in America, first managed by An-
derson, who created the original 
Craft Heritage Trails of Western 
North Carolina to steer visitors to 
hundreds of craft studios, galler-
ies, schools, and more across the 
mountains.

The first edition of the trail book 
was published in 1996. Over the 
next six years, three more editions 
were published, and 1.7 million 
copies of the guide books were 
sold.

The federal designation of Blue 
Ridge National Heritage Area in 
2003 later gave rise to the Blue 
Ridge Music Trail in 2013 and Blue 
Ridge Craft Trail in 2017.

The cultural assets are what 
draw people to an area, so their 
identification is critical, Fariello 

said.
“The craft trails help not only 

identify them but it helps visitors 
connect with local artists and gal-
leries,” she said.

Tourism has long since become 
the economic powerhouse of the 
region. The Western Arts Agen-
cies of North Carolina estimated 
that in 2024 the creative economy 
generated more than $1 billion in 
earnings and over $3.1 billion in 
sales across the region.

###
A longer version of this story 

was originally published by NC 
Local, a nonprofit newsroom de-
livering public service journalism 
about statewide issues.

A CUT ABOVE — Mike Ayers, a chain-
saw carver in Maggie Valley, draws in-
spiration for his pieces from the wildlife 
of the Smokies. Ayers is among more 
than two dozen Haywood artists fea-
tured on the Blue Ridge Craft Trail.

RED HOT — Rachel David, a black-
smith, sculptor, designer and maker 
with Red Metal blacksmithing, pounds 
out a creation in her Waynesville stu-
dio, which is included on the Blue Ridge 
Craft Trail.
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We are Waynesville's creative hub for fiber lovers of  every 
level! Step into a bright, artistic space filled with a thought-
fully curated selection of  yarns. With an inviting communi-
ty table at the heart of  the shop, The Tangled Dragonfly is 
a place to slow down, be inspired, and connect. Head to the 
shop for knit-nights, classes, special events, and the simple 
joy of  making something with your hands.
Where creativity takes flight, one stitch at a time.

225 Church St.,Suite 203, Waynesville, NC 28786
Tues-Sat 10am-5pm | 828-237-2513

Discover the work of more than 125 local artists, photographers, 
jewelers and potters in a single gallery. From vintage to classic 

to modern, there is a treasure to suit every taste.

If you’re looking for a piece of Haywood, whether it is a mountain sunset, a pottery 
piece or a wall hanging depicting an iconic local scene, Green Hill Gallery is likely to 

have what you are seeking.

34 N. Main St., Waynesville |828-246-0590
Ad44568
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80 N. Main St.

Waynesville, NC 28786

828.456.2260

DISCOVER ONE-OF-A-KIND JEWELRY:
handcrafted by artists from

western north Carolina and beyond

Our sales and design team share more than 100
combined years of experience in the jewelry industry.

The Jeweler’s Workbench has been a staple in Downtown Waynesville for almost 20 years.
We are best known for our vast collection of local artists who display a wide variety of styles,

stone types, and materials.

At The Jeweler’s Workbench there is no project too big or too small. We take extreme pride in our 
work and understand that jewelry is deeply personal, valuable, and sentimental. We work hard to 

ensure that out customers receive exceptional service from beginning to end.

Ad44571

20767 Great Smoky Mountain Expy, Waynesville | (828) 456-1916
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“While the Mountains Watch”
36x36 oil 

JO RIDGE KELLEY FINE ART STUDIO
98 N Main St., Waynesville | Joridgekelley.com

BBUURRLL  WWOOOODD  GGAALLLLEERRYY

AAMMEERRIICCAA''SS  FFIINNEE  WWOOOODDSS  ••  CCUUTT  AANNDD  CCRRAAFFTTEEDD  IINN  WWAAYYNNEESSVVIILLLLEE

142 N. Main St., Waynesville, NC • 828-452-2550 • burlgallery.com

LLOOGG  CCAABBIINN  RREENNTTAALLSS

SSEETT  IINN  TTAALLLL  WWOOOODDSS CCOOOOLL  AANNDD  CCOOMMFFOORRTTAABBLLEE

2771 Old Balsam Rd., Waynesville, NC • 828-452-2550 • moosecrossing.com
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WINCHESTER CREEK
FARM GIFT SHOP &
BAKERY

SHOP.WINCHESTERCREEKFARM.COM  
386 WALKER ROAD, WAYNESVILLE, NC
HOURS - 9:30-5:00, 7 DAYS A WEEK
828-246-9486

WE RAISE ALPACAS, LLAMAS, & MINI FARM ANIMALS WITH
AN ON-SITE GIFT SHOP, BAKERY, & ONLINE SHOP.

HUGE SELECTION OF ALPACA FIBER PRODUCTS 
(SOCKS, SCARVES, HATS, YARN, PLUSH, THROWS, DRYER
BALLS, & MUCH  MORE! MANY PRODUCTS MADE FROM
OUR ALPACA, SHEEP, & LLAMA FIBER.  

ALSO BIG SELECTION OF BAKED GOODS, GIFTS, TOYS &
GAMES, SUSTAINABLE ITEMS, HOME DECOR, GOURMET
FOODS, FARM FRESH EGGS, ICE CREAM TREATS, CRAFT
SODAS —ALWAYS SOMETHING NEW!

OVER 140+ PRODUCTS MADE IN NORTH CAROLINA!



9MADE IN HAYWOOD • OCTOBER, 2026

Haywood Arts Council lands $1 million donation 
to secure downtown Waynesville building

BY SYDNEY SHANKMAN
The Haywood Arts Council is 

growing — from 640 square feet to 
17,000 square feet — thanks to an 
anonymous donation of $1 million.

The donation funded the pur-
chase of 196 N. Main Street in 
downtown Waynesville, where 
Sassafrass on Main was formerly 
located until its closure earlier this 
year. The three-story building will 
be turned into a new arts center 
featuring gallery space, class-
rooms and more, something To-
nya Harwood, executive director 
of the arts council, has been envi-
sioning for years.

“There was a need for exhibit 
space — big exhibit space,” Har-
wood said. “We’re gonna have 
more than we know what to do 
with, and it’s such a good feeling.” 

Harwood had been on the hunt 
for new location for a while, as the 
gallery space they currently rent 
is woefully undersized. The arts 
council has 170 artist members, 
many of whom would like space 
to display their wares for sale — 
from oil paintings and watercolors 
to jewelry, ceramics, textiles and 
more.

When the Sassafras building 
was put up for sale, Harwood knew 
it was out of their budget but de-
cided to see the property anyway. 
And then she got a text.

“Lo and behold, this anonymous 
donor texts me and said, ‘Hey, be-
fore you go meet with that realtor, 
give me a call. She was on speak-
erphone with her husband, and 
she says, ‘We think you need to 
make a cash offer on the Sassa-
fras building,’” Harwood said.

While the donation covered the 
purchase of the building, the arts 
council still needs to fund repairs 

and renovations before it can 
move into the space — and pay 
for overhead that will come with 
operating the gargantuan space.

The arts council is launching 
the “Elevate the Arts” campaign 
and starting a “Friends of the Arts 
Council” to encourage donations. 
The arts council will also rely on 
donations to ensure that artists 
who display their work in the gal-
lery get a fair commission when 
their work sells.

Continuing the creativity
But it’s not just their footprint on 

Main Street the arts council wants 
to grow — it’s the arts as a whole. 
The arts center will draw in new 
artists, keep existing ones and put 
Haywood County front and center 
in the Western North Carolina art 
scene.

“We’re more than just an orga-
nization now. We’re a hub for art,” 
said Tom Bastek, development 
committee chair of the arts coun-
cil.

The arts center will feature a 
main exhibit hall and two auxiliary 
galleries. This extra room will allow 
the arts council to display art not 
just from members, but traveling 
art shows. Bastek believes break-
ing into traveling art displays is the 
key to growing Haywood’s pres-
ence in the WNC arts community.

“Now we’ve got a real legiti-
mate space that we could put up 
some traveling exhibits. It’s going 
to grow the arts community. I think 
we can become a cornerstone of 
this, and who knows where that 
goes,” he said.

The arts council’s plans don’t 
stop at more galleries — they 
have three stories and 17,000 
square feet, so there’s even more 
to come. Harwood envisions part-
nering with other arts and culture 
organizations — like space to hold 
poetry readings by the Smoky 
Mountain Writers Group.

“I’m really hoping that we can 
grow and incorporate more differ-

ent types of art forms than we’ve 
been able to in the past due to our 
size limit,” Harwood said. 

There are also plans for a sec-
ond-hand art store, artists’ stu-
dios, classroom, a lending library 
and more.

“I think the more we can get ev-
erything in one place, the better 
it’s going to be,” Bastek said.

The arts center is just the begin-
ning for the Haywood County Arts 
Council. It seems the building has 
unlocked new potential for both 
the arts council and all of Hay-
wood County.

“Awareness is such a huge part 
of growth. If we just make people 
more aware of what’s out there 
in the world, I think art does just 
fine. And the nice thing is, we al-
ready have a reputation in West 
North Carolina for being an artsy 
place, so yeah, let’s be more art-
sy,” Bastek said.

FOR THE ARTISTS — Executive director of the Haywood County Arts Council, To-
nya Harwood, stands in their current gallery space. The new arts center will allow 
more artists to display and sell their work.

DEVELOPING THE ARTS — Tonya Har-
wood, executive director of the Hay-
wood County Arts Council, stands in 
front of their new building in downtown 
Waynesville. The council was able to 
purchase the building thanks to a $1 
million donation.
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a fine metalwork
company in WNC,

co-creating
functional and

statement art with
our clients

www.redmetal.net

red metal
Naturally better,
beautifully made.

Feel good about what
you put on your skin.
Our story starts on our family farm, where we raise our
own Nubian goats. Melinda and our family use their milk
to handcraft soaps and lotions in small batches.
Woman owned and family run.

Visit our Waynesville shop
34 S. Main Street
Waynesville, NC
whollygoatsoaps.com Scan to shop

A salamander scavenger hunt is 
coming to downtown Waynesville
A Waynesville-based artist will 

soon get to work crafting seven 
unique salamander sculptures 
for a new public art project on 
Waynesville’s Main Street.

The sculptures will become 
part of an interactive salamander 
scavenger hunt, creating a fun 
and unique experience for resi-
dents and visitors alike. Each sal-
amander’s species, unique facts, 
and name will be incorporated 
into the scavenger hunt poem.

“We are very excited about pro-
moting the unique wildlife that call 
WNC home, with the added bene-
fit of bringing locals and visitors to 
downtown,” said Waynesville Pub-
lic Art Commission Chair, George 

Kenney.
Artist Derek Rhodarmer of 

Waynesville will design, fabricate, 
and install the seven small-scale 
salamander sculptures through-
out downtown Waynesville.T his 
project will be completed in fall 
2026.

Following the unanimous ap-
proval of the project, town coun-
cil sponsored the first salaman-
der in the scavenger hunt — an 
Eastern Hellbender they named 
“Dolly,” after the late Dolly Parton. 
Sponsorships start at $1,000 and 
include naming rights to the sal-
amanders. 

The National Park Service was 
instrumental in providing edu-

cational guidance and selecting 
species that accurately reflect the 
Great Smoky Mountains — which 
has the moniker of “Salaman-
der Capital of the World.” Smok-

ies Life will donate prizes to those 
who discover all seven salaman-
ders. Prizes include park patches, 
stickers, and a copy of the book 
“So Many Salamanders” by Diane 
Lang to the first 250 participants.

Rhodarmer is a native of Hay-
wood County and holds an MFA 
degree from the University of 
Pennsylvania. After stints in Phil-
adelphia, Vermont, New York, At-
lanta and Raleigh, Rhodarmer re-
turned to Haywood County and is 
an art instructor at A-B Tech. 

For more information on the 
Waynesville Public Art Commis-
sion, visit waynesvillepublicart.
org.

SCAVENGER HUNT — A prototype 
of the Jordan’s Salamander by Derek 
Rhodarmer. The sculptures will become 
part of an interactive public art scav-
enger hunt in downtown Waynesville.
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New trail to connect bountiful 
Haywood craft and history

BY CAROL VIAU
An initiative is underway to de-

velop a Haywood County Craft & 
History Trail that will position Hay-
wood County as cultural hub for 
craft, history and Appalachian life-
ways.

“The trail will connect the coun-
ty’s museums, galleries, historic 
sites, artist studios, theaters, public 
art, festivals, cultural organizations, 
and heritage destinations into a 
unified visitor experience,” said Jer-
ry Jackson, Shelton House Museum 
board chair. 

The Haywood Tourism Develop-
ment Authority awarded a grant 
to The Shelton House–Museum of 
North Carolina Craft and History to 

kickstart the project.
“A lot of people come to Hay-

wood County for the mountains, 
but they don’t realize how deep our 
craft culture runs,” said Harwood. 
“This trail helps them see that art 
and craftsmanship are really wo-
ven into who we are as a commu-
nity. It gives visitors a fuller picture 
of Haywood County and why cre-
ativity mattered here for genera-
tions.”

Jackson hopes to enlist stake-
holders across Haywood County’s 
network of nonprofits catering to 
the arts, galleries, museums, his-
toric sites, festivals and more under 
one banner.

“Putting forward that packed 

combination, we can say, ‘wow, look 
at all we have here,’” said Jackson. 
“The success of this project de-
pends on collaboration. Together, 
we can create a stronger cultural 
tourism economy while preserving 
and sharing the heritage that de-
fines Haywood County.”

The first step is amassing a da-
tabase of listings. Those will then 
be presented in a Haywood County 
Craft & History Trail brochure. The 
creation of a website will follow. 
The TDA grant won’t fully cover the 
cost of the initiative, so funding will 
be raised through sponsorships 
from participants — which will get 
branded signage and materials to 
display.

The project goes far beyond just 
handing people a directory, how-
ever.

“Our craft heritage isn’t stuck in 
the past — it’s alive and evolving 
today,” said Tonya Harwood, di-
rector of the Haywood County Arts 
Council. “The trail gives us a way to 
show where these traditions start-
ed, put a spotlight on the talented 
artisans making work right now, 
and inspire the next generation of 
makers.”

Organizations interested in par-
ticipating in the Haywood County 
Craft & History Trail can contact the 
Shelton House to learn about part-
nership opportunities. Email info@
shelton-house.org.
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