Friday, February 13, 2026 — THE DERRICK. - The News-Herald - Business Review and Forecast — Al

Friday, Feb. 13, 2026

Section A — Venango County / Oil City

=

building has served to help boost the local economy. See the story on page A2.
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File photo by Kara O’Neil
A large crowd overflows on the sidewalk in front of 100 Seneca in Oil City back in July for the grand opening of The
Exchange by Side Hustle, a new restaurant and distillery opening on the first floor. The rebirth of the former bank
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Section A of the Business Re-
view and Forecast takes a look into
Venango County government and
agencies, along with the businesses,
both big and small, in and around
Qil City.

In one of the feature stories, the
Venango County commissioners
said their goal as 2026 unfoldsisto
continue with economic develop-
ment. Leading the charge in 2025
was 100 Seneca, the refurbished for-
mer bank building, which saw the
opening of The Exchange by Side
Hustle restaurant on the first floor.

One county official called 100
Seneca “an ignitor for Oil City,” as
it has driven new investment into
the city.

In a look back of what went on
in Oil City government, new City
Manager Michelle Hoovler talks
of the promotion of growth, taking
care of Oil City’sinfrastructure and
cleaning up blight.

In addition, the section looks at
how the Venango Conservation
District is navigating funding chal-
lenges as it prepares for its 65th an-
niversary.

GRIFFIN M?TORS

"WE MAKE CAR BUYING EASY" "ITS WHAT WE DO"

2026 KIA SELTOS LX AWD
stock# 4172

BUY FOR ONLY 25,752

Price includes $500 Military rebate.

OR
LEASE FOR $299/MONTH +7ax

36 MONTHS 10K MILES/YEAR

Total due at signing $1,651 includes first month payment,

plates & acquisition fees. Security deposit not required.

2026 KIA SPORTAGE LX AWD
stock# 4178

BUY FOR ONLY 30,799

Price includes $500 Military rebate.
PLUS

FINANCING AS LOW AS
0% FOR 48 MONTHS

Must qualify.

(2026 RAM 1500 )
BIG HORN/LONESTARCREW | 2026 JEEP GRAND
STOCK# 9616 CHEROKEE LIMITED 4x4
STOCK# 9573
OVER
$11,000 OFF
0R0% FOR 60
MOS.
EARSII;EIf\FSigégUNT -$2,500
REBATES 8,500 gdéﬁwgigzgum—ww
REBATES -$8,250
Ky s49,820

L 2026 RAM 1500 NOW HAS 10 YEAR 100,000 MILE POWERTRAIN WARRANTY! PRICE ,
***must finance through Stellantis Financial

2026 KIA SORENTO S AWD
stock# 4937

BUY FOR ONLY 36,899

Price includes $500 Military rebate.
PLUS

FINANCING AS LOW AS
0% FOR 48 MONTHS

Must qualify.

2026 JEEP WRANGLER © 2026 JEEP CHEROKEE
2-DOOR SPORT LAREDO LIMITED 4X4
STOCK# 9620 STOCK# 9641
2026 JEEP
CHEROKEE
MSRP $40,750 MSRP $41,995 IS BACK!

GRIFFIN DISCOUNT-$821
STELLANTIS LOYALTY -$1,000 STELLANTIS LOYALTY -$1,000

e 38,929 40,264

Prices plus tax, title and license fees. Special Financing with approved credit.
See dealer for details. Offer good through 2/28/26.

GRIFFIN DISCOUNT -$731

TOTAL DUE AT SIGNING $1,651

ALL-NEW 2027 KIA TELLURIDE —

Only 2 in stock ® Unspoken for
2027 Te||ur:ide S AWD e Stock# K4177
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FINANCING AS LOW AS 3.99%APR FOR 48 MONTHS!

Price includes Military Rebate.

GRIFFIN
MATORS

SHOWROOM HOURS: MON & THURS 9:00 AM TO 7:00 PM
TUES & WED 9:00 AM TO 5:30 PM, FRI 9:00 AM TO 6:00 PM, SAT 10:00 AM TO 2:00 PM

VISIT OUR WEBSITE:
WWW.GRIFFINMOTORS.COM

11301 Perry Highway (Vernon Centre) Meadville
814-336-2161 or 1-800-331-1113

GRIFFIN MOTORS

Tax & License fees extra. All must finance through Kia Motor Finance, must qualify. Not all buyers will qualify.
48 monthly payments of $20.83 per $1000 borrowed at 0%. See dealer for details. Offer good through 2/28/26.

VISIT OUR WEBSITE:
WWW.GRIFFINKIA.COM

SHOWROOM HOURS: MON & THURS 9:00 AM TO 7:00 PM
TUES & WED 9:00 AM TO 5:30 PM, FRI 9:00 AM TO 6:00 PM, SAT 10:00 AM TO 2:00 PM

11301 Perry Highway (Vernon Centre) Meadville
814-336-2161 or 1-800-331-1113
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Growth remains top prlorl

100 Seneca provides promise
for county’s economic future

BY KARA O’NEIL
Staff writer

The Venango County com-
missioners have pledged to
continue promotion of eco-
nomic development as their
goal for 2026.

A highlight of 2025 was
the opening of The Exchange
by Side Hustle restaurant on
the first floor of 100 Seneca,
Commissioner Sam Breene
said.

“It delivered what we
hoped it would deliver — an
ignitor for Oil City. It has
been a big driver of new in-
vestment coming into Oil
City,” Bryan said of 100 Sen-
eca, where The Exchange
opened in July.

The former bank building
sat vacant for many years be-
fore it was purchased by the
county in 2017 and turned
over to the Economic Devel-
opment Authority in 2018. A
multi-year rehabilitation of
the building, largely paid for
with grants, was undertak-
en to give 100 Seneca a new
lease on life.

Another large, ongoing
project is creating arecreation
center in Cranberry Town-
ship that would draw people
from across the region, the
commissioners said, noting
though they are involved in
the project it is not being led
by the county.

The commissioners in-
dicated the Cranberry Mall
would be the preferred site for
the rec center, but there is a
“Plan B” if that doesn’t work
out, Bryan said, and that the
center would be at least afive-
year project.

“The goa is to bring in
revenue 365 days a year,” he
said, and that the McElhattan
Foundation recently provid-
ed grant funding to “keep the
conversation going” on the
recreation center.

“It will be an economic
driver; much bigger than peo-
pleimagine— atrue econom-
ic driver,” Breene said, who
noted recreation centers host
youth sports tournaments that
draw large numbers of people.

Looking ahead to 2026,
Bryan said “the mission hasn’'t
changed — repurpose the
mall, bring in new residents
and find industrial space” for
businesses that want to move
to Venango County or expand
here.

According to the commis-
sioners, businesses aready
here are growing and expand-
ing, and in recent years busi-
nesses have moved into the
county.

“The industrial space is
about full,” said Commission-
er Albert Abramovic, who at
the beginning of February left
his position in midterm to be-
come the chief executive offi-
cer of Forward Lawrence, that
county’s chamber of com-
merce and economic develop-
ment organization.

Breene noted about 19%
of the jobs in Venango Coun-
ty are in manufacturing, far
higher than the state average,
and that those jobs often pay
better and provide in-house
training.

In the past decade, median

household income in Venan-
go County went from about
$41,000 to about $61,000,
a “massive change even
with inflation,” Breene said.
“Things are moving in the
right direction in Venango
County.” Bryan noted the un-
employment rate in the coun-
ty is about 3.5%, as of 2023.

Though the county’s pop-
ulation continues to drop, as
there are more deaths local-
ly than births, that decline is
somewhat slowed because
more people are moving into
the county than are moving
out, according to Breene,
and Venango is “one of two
or three rural Pennsylvania
counties where that is the
case.”

Bryan said what the county
needs now is new home de-
velopment, and noted Broad-
band Equity, Access and De-
ployment (BEAD) funding,
which is federa funding for
rural broadband expansion, is
moving forward.

About $20 million will be
invested in Venango County
on broadband expansion over
thelife of the BEAD program,
Breene said, and that Venan-
go County got alarger amount
per capitathan the other coun-
tiesincluded in the grant.

Venango is among multi-
ple counties in northwestern
Pennsylvania that partnered
with the Northwest Commis-
sion to apply for BEAD fund-
ing, and about $90.7 million
was recently awarded to the
region in late 2025.

The entity formed by the
codlition of counties and the
Northwest Commission for
the broadband project, called
CoreConnect, received over
$20.1 million just for Venan-
go County. The awards are
provisional until Pennsyl-
vania gets its fina approval
from the National Telecom-
munications and Information
Administration, which had
been expected by the end of
2025.

On another note, Breene
said the new Venango County
911 Center will open thisyear
in the repurposed former Na-
tional Guard Armory in Has-
son Heights.

The commissioners also
said they are looking to repur-
pose space at Venango Re-
giona Airport and that they
plan to form an airport advi-
sory board thisyear.

“There are a lot of chal-
lenges, but Venango Coun-
ty is in a better place than it
has been in 30 years,” Breene
said. “Overdl, the future is
very bright; not like what peo-
plewere saying when | wasin
high school. Now there are
family sustaining jobs here.

“We're going to keep
trudging. | feel like we are
taking one step forward and
two steps back. It was two
steps forward and one step
back.”

Bond

In August, the commis-
sionersapproved an ordinance
authorizing the issuance of $5
million in debt to pay for var-
ious capital improvements,
including a new roof for the
Venango County Courthouse,

ty for Venango County
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File photo by Kara O'Neil
Jeff Karns, co-founder of Side Hustle Brews and Spirits, left, shakes hands with Andrew Tabler at the
grand opening of The Exchange by Side Hustle on the first floor of 100 Seneca in July.

Row offices, district judicial posts filled in unopposed races

BY KARA O’NEIL
Staff writer

The November municipal election
determined who will fill four county
row offices for the next four years and
two district judge posts for the next six
years. In addition, a number of new
Venango County department heads
were hired in 2025.

District Attorney Shawn White,
Sheriff Eric Foy and Coroner Christi-
na Rugh all were reelected to four-year
terms. The Republican incumbents
faced no ballot opposition. White and
Rugh, both of Franklin, started their
fourth terms in January; Foy, of Cher-
rytree Township, began his fifth term.

A fourthrow officer, Republicanreg-
ister-recorder Cori Sharpe, was elected
to her first full term. Sharpe, who aso
was unopposed, had been appointed to
the post in February 2025 by Gov. Josh
Shapiro after Sue Hannon retired.

Franklin Police Chief Kevin Sara-
gian, aso running unopposed, was
elected district judge for the Franklin
area. Magisterial Court 3-3 serves the
city of Franklin, Sugarcreek Borough 1
and 3, Polk Borough and Frenchcreek,
Mineral, Sandycreek and Victory
townships.

The District 3-3 post became vacant
when former District Judge Matthew

Kirtland was elected to a Venango
County Common Pleas judicial seat in
2023. Senior district judges had since
been filling in.

District Judge Andrew Fish was
elected to another six-year term in his
district that serves the city of Qil City;
Pleasantville, Cooperstown, Utica and
Rouseville boroughs, Sugarcreek Bor-
ough 2 and 5; and Allegheny, Canal,
Cherrytree, Cornplanter, Jackson, Oak-
land, Oil Creek and Plum townships.
He had secured both the Republican
and Democratic nominations for the
November election.

Department heads

During 2025, severa new depart-
ment heads joined the county as vacan-
cies opened up.

* In February, Matthew Hillyard
was hired to succeed Bill Buchna as
director of Venango County Regional
Airport. Buchna had been director for
the past nine years.

* In May, Dorothy “Dottie” Tawney
was appointed as chief clerk. She suc-
ceeded Bridey Shawgo, who resigned
in April to take another job. Tawney
previously worked in District Judge
Andrew Fish’s office.

* Justin Davis, a mgjor at SCI Pine
Grove in Indiana County, was brought

in as the interim warden in late July
from the state with Anthony Faraone
continuing in the role of deputy war-
den after the unexpected resignations
of former Warden Adam Craig and
Chief Deputy Warden Tristin Siegel on
July 2.

 In August, Josh Sterling was pro-
moted to executive director of the Ve-
nango County Planning Commission.
Sterling worked in the county planning
officefor about seven and ahalf yearsas
the county’s community development
planner prior to becoming director.

 In May, Hilary Buchanan resigned
as Venango County Planning Commis-
sion director. She was succeeded by
Dennis Tobin, who served as director
for the month of July before leaving.
Sterling stepped into the position short-
ly after Tobin left.

» Kara Kauffman took over as Two
Mile Run County Park director on Oct.
27, nearly a full month after her hus-
band and previous park director, Luke,
passed away at age 46. Luke Kauffman
worked at the park for more than 20
years, including six as director.

KARA O’NEIL, reporter for The
Derrick and The News-Herald, can
be reached at karaoneil.theder-
rick@gmail.com or 814-677-83609.

aswell asupgradesto both the
Venango County Prison and
the new 911 Center building
and its equipment.

The contract for the roof
replacement was awarded in
mid-May, during the com-
missioners public meeting, to
Mid-State Roofing and Coat-
ing Inc., which is based in the
State College area.

Breene told the newspaper
at the time that the replace-
ment of the courthouse roof
would cost about $1.3 mil-
lion, down from the $2 mil-
lion the county previously
estimated.

By the end of 2025, the new
courthouse roof was finished
and some upgrades at the pris-
on aso had been completed.

Your Local Yard,
Garden & Pet Place

Proudly serving the area
for 40 YEARS!!

The Brands You Trust,
The People You Know!

550 N. Seneca St., Oil City  814-677-2031
Monday-Friday 8-5 ¢ Saturday 8-2

The remaining work is expect-
ed to be done this year.

Budget

In December, the com-
missioners passed the 2026
budget with no tax increase.
Taxes had been raised by a
half-mill in 2024, setting the
current rate of 6.5 mills.

Total revenuesfor 2026 are
projected to be $78,905,695,
an increase of 0.56% from
the 2025 revised budget of
$78,463,101, according to
a budget handout from the
county.

Total expensesfor 2026 are
projected to be $87,782,443,
an increase of about 2.25%
from 2025’ s expenses.

The amount to be trans-
ferred from the operating
reserve fund to balance the
2026 budget is projected to be
$3,627,237.

The general fund budget,
excluding Human Services, is
projected to be $23,197,701,
about 26% of the entire bud-
get expenses. The Human
Services budget is balanced at
$24,926,309.

The county’s debt service
payment on the bond issued
in 2025 is budgeted to be
$424,637. Of that, $238,240
is principal and $226,397 is
interest.

Notably, the total amount
of taxable real estate parcels
in Venango County have
gone up by about 6.24%,
Diona Brick, the county’s
administrator of finance and
management services, said
during the December com-
missioners meeting, noting
the number of taxable real
estate parcels normally goes
up only about 0.5% a year.
Brick attributed the increase
to new construction as well
as parcels coming back onto
the tax roles.

The total value of taxable
real estatein the county going
into 2026 is $2,084,603,820,
and the total tax-exempt
real estate is vaued at
$383,782,470, according to
Brick, who noted the tax-ex-
empt rea estate includes
churches, nonprofits, UPMC
Northwest, and government
and quasigovernment-owned
buildings.

About 56% of the pro-
posed general fund budget is
funded through county prop-
erty tax revenues, which are
budgeted at $12,845,000 for
2026. Thisincludes aroughly
$4,000,000 increase in gross
billings, according to the
handout, which notes the col-
lection rate for nondelinquent
taxesis 87%.

2025 overview

In May, the commissioners
ratified a contract with CCS
Renovations Inc. at a cost of
$124,004 for renovations to
the former National Guard
Armory in Hasson Heights
to convert it into the new 911
Center. The former armory
was purchased by the county
in late 2024.

Renovations took place
over the course of 2025 to
transform it into the new 911
center and emergency ser-
vices building. 911 operations
at the new site are expected to
begin thisyear.

In June, the commission-
ers approved a contract with
Countryside for solar instal-
lation on Venango Regional
Airport property.

At the time, Breene said
the proposed solar develop-
ment would bring in “poten-
tially significant” revenue
to the airport and would be
located on land that doesn’t
have much other use or po-
tential for development. He

noted the solar installation
is not costing the county
any money and that all reve-
nue generated by the instal-
lation will go to the airport
budget.

Abramovic expected
ground for installation to be
broken next year.

Venango County Elec-
tions Director Laura Anna
said turnout in the Nov. 4
municipal election hit al-
most 48%, which is unusual-
ly high. Four years ago, the
turnout was “20-something
percent.”

Anna attributed the high
turnout in the county and
across the state to the Penn-
sylvania Supreme Court judge
retention questions on the bal -
lot.

Voters also roundly reject-
ed paying a property tax to
fund the Oil Region Library
Association, a referendum
question put to them on the
ballot. A total of 9,995 (69%)
no votes were cast to 4,449
(30%) yes votes.

In 2025, the Venango
County Elections Office
held its first “1 voted” stick-
er contest. Emma Bauer, a
fourth grader at Central El-
ementary School, submit-
ted the winning design. The
custom stickers appeared at
polling stations on Election
Day.

In  November, Venango
County 911 was honored by
the county with a proclama-
tion marking the center's
30th anniversary. The center
began operations on Dec. 7,
1995.

KARA O’NEIL, report-

er for The Derrick and
The News-Herald, can
be reached at karaoneil.
thederrick@gmail.com or
814-677-8369.



BY KARA O’NEIL
Staff writer

Promoting growth, taking
care of Oil City’s infrastruc-
ture and cleaning up blight
are the 2026 goals laid out by
City Manager Michelle Hoov-
ler.

She credited the First Fri-
day events and the Allegheny
River Music and Art Festival
(ARMAFest), which debuted
in 2025 and will be returning
in 2026, and the opening of
The Exchange and a second
Woods and River location
in 100 Seneca for helping to
draw people into the down-
town.

“We are glad to work with
businesses however we can,”
Hoovler said, noting the city
is home to many great busi-
nesses, large and small.

Hoovler said she wants to
work with businesses, the Oil
Region Alliance of Business,
Industry and Tourism, and the
Oil City Main Street Program
to “capitalize on the natural
recreation opportunities here
and build on the growth un-
derway in Qil City.”

Potentialy, improvements
to Justus Park in the down-
town also are on the horizon
for 2026, she said.

The city aso isin the pro-
cess of updating al of the
park benches and garbage
cans so that they are all uni-
form, a grant-funded project
that was the brainchild of the
late Kathy Bailey, the first
Qil City Main Street manag-
er who passed away in 2023,
Hoovler said.

Improvements to the ex-
terior of City Hall, including
cleaning it, also are planned,
according to Hoovler.

“1 work with alot of good
people; we have an excellent
staff at the city,” Hoovler
said. “I would like to create
a more cohesive environment
internally.”

She said the biggest chal-
lenges facing the city contin-
ue to be infrastructure costs,
such as those associated with
compliance of the state’s lead
and copper water-line de-
mands.

Though Oil City doesn’t
have a problem with lead
contaminating its water, un-
der Environmental Protection
Angency regulations enact-
ed severa years ago, al lead
water pipes in the city must
be removed and replaced be-
tween 2027 and 2037, with a
certain percentage being re-
placed each year, an expense
the city has estimated will
cost over $6 million.

Paving also continues to
be a focus as the city spent
over $500,000 on it last year,
Hoovler said, noting the city
is planning to spend an addi-
tionial $400,000 to $500,000
on paving this year.

Tackling blight continues
to be another focus, Hoovler
said. “We want people to feel
like there is good housing in
the city. We want people to
raise their families here. It
also benefitsindustry.”

IOOF building

Hoovler said the hope is
the city will take possession
of the IOOF building, also
known as the Odd Fellows

City manager lays out Oil City’s goals and priorities
Hoovler intendsto ‘ capitalize’
on recreation, ‘build’ on growth

building, sometime in 2026.

The city is in the process
of taking the building, located
at 220 to 226 Seneca St., by
eminent domain from current
owner Milan Adamovsky,
a New Jersey resident who
owns multiple properties in
Oil City.

Demoalition of the IOO0OF
building and turning the space
into a parking lot will support
the Lyric Theatre, which is
currently under renovation
and located next to the IOOF
building, as well as support
small businesses in the down-
town, Hoovler said.

The timeline for demolish-
ing the IOOF building will be
determined when grant fund-
ing for the project is lined up,
according to Hoovler. She
noted demolition might not
take place this year.

In July, City Council ap-
proved a resolution to con-
demn the building by eminent
domain. The eminent domain
process remains ongoing.

In August, council ap-
proved a resolution authoriz-
ing the submission of a grant
to help fund demoalition of the
building.

BKI gave the city an esti-
mate of $725,950 to raze it,
Qil City Community Devel-
opment Director Kelly Ryen
said at the August council
meeting. The estimate in-
cludes filling in the lot and
covering it in gravel in prepa-
ration to pave the area, which
is planned to become a park-
ing lot.

Adamovsky came to Oil
City around the end of 2020
and purchased five properties
in a short period of time, in-
cluding the IOOF building.

On April 1, 2023, a storm
took part of the roof off the
building, causing damage
to the nearby Seneca Court
building. As a result of the
gaping hole in the roof, the
IOOF building was con-
demned and has since re-
mained in that condition.

The hole in the roof of the
IOOF building remained for
over a year before Adam-
ovsky made some repairs to
it after repeated pressure from
the city.

In July 2023, council voted
to pursue legal action in re-
gard to what the city says is
neglect to the building.

Since then, the matter has
surfaced briefly from time to
time at council meetings, with
mentions of eminent domain,
code enforcement and lega
action coming up, as well
as executive sessions being
called to discuss the property.

Days Inn property

At a June meeting after a
brief discussion, council vot-
ed to unanimously approve
a sales agreement for Nate
Neely to purchase the former
Days Inn property at 1 Seneca
St

The plan, Neely told the
newspaper after the council
meeting, was to build a nice
restaurant and events venue
with a big stage and a roof-
top bar on a part of the former
Days Inn site, leaving room
for the development of a hotel
in the future.

Mark Schroyer, who was
the city manager at the time,

said after the meeting that the
city was selling the land to
Neely for $499,000 plus clos-
ing costs, which is what the
city purchased it for in 2023,
and that the city was also go-
ing to cooperate with Neely
on any improvements to Jus-
tus Park.

The Days Inn property deal
would be a totally separate
venture from Pathways Ado-
lescent Center, which Neely
also owns.

New faces in leadership

2025 brought Qil City a
new city manager and one
new council member, giv-
ing Democrats a magjority on
council.

In  September, council
hired Hoovler as the new
city manager after the pan-
el accepted the retirement of
Schroyer, who had been city
manager for the past decade.

Hoovler had beenthecity’s
finance officer for a number
of years before being promot-
ed to assistant city manager in
May 2024.

Shewashired in a4-1vote,
with Qil City Mayor John
Kluck casting the dissenting
vote.

Hoovler's contract, which
was effective Sept. 15, runs
through Sept. 30, 2027, and
sets her salary at $90,000 a
year plus benefits. Beginning
in 2026, Hoovler will be giv-
en 25 vacation days, four per-
sonal days and 10 sick days,
according to the contract.

In the Nov. 4 election, Re-
publican Ron Gustafson and
Demoacrat Hillary Wisneiwski
won a four-way race for two
seats on council. Gustafson,
the incumbent, was the top
vote-getter.

Incumbent council mem-
ber Dale Massie, a Republi-
can, chose not to run for re-
election.

Gustafson and Wisneiwski
were sworn in at the begin-
ning of January, joining Dem-
ocrat Mike Walentosky and
Republican Matthew Craig on
council.

Union contracts

During 2025, Schroyer ne-
gotiated three union contracts
before his retirement.

In March, he said the In-
ternational Brotherhood of
Electrical Workers (IBEW),
the union that represents Qil
City’s public works, water
and sewer department em-
ployees, as well as some cler-
ical staff, approved a three-
year contract with the city
(2025 to 2027).

The contract, approved by
council, included a 3% in-
crease in pay each year for
threeyears, and that will “help
the city out with employee
health care,” paying 10% in
2025, 12% in 2026 and 14%
in 2027, Schroyer said at the
time.

Negotiations were ongoing
for months, as the previous
IBEW contract expired Dec.
31, 2024.

In October, council ap-
proved a three-year contract
with the International Asso-
ciation of Fire Fighters, the
union representing the Oil
City firefighters. The pact in-
cludes a 3% raise in 2026, a
3.5% raise in 2027 and a 4%
raise in 2028, the same as
the three-year contract with
the union representing the
Qil City Police Department,

Get 10% off

when you mention this ad
at booking.

which aso was approved
during 2025.

Budget

During its final meeting of
the year, council unanimously
approved the city’ s 2026 bud-
get with no tax increase.

The $32,959,333 spending
plan keepsthe property tax levy
at 13 mills, arate set last year
that trandates into a tax bill of
$13 on each $1,000 assessed
valuation of taxable property.

The property tax millage
for 2026 breaks down to 8.96
mills for the general fund;
2.69 millsfor the operation of
the city’s parks, playgrounds
and recreation areas; 0.97 mill
for the library; and 0.38 mill
to pay interest and principal
on indebtedness.

The city has set aside
$180,000 in the 2026 budget
to fund Qil City Library, as

the city hasin other years.

The city’s contribution to
the Qil City Main Street pro-
gram is increased by $5,000,
bringing the total city contri-
bution to the Main Street pro-
gram in 2026 to $40,000.

City funds aso are ear-
marked for  utility/refuse
services, general control,
parking, liquid fuels, capita
reserve, community develop-
ment, the city industrial park
and Qil City Arts Council.

In addition to the property
tax, the budget aso will rely
on the $10 per capita tax, 1%
earned income tax, 1% realty
transfer tax, $52 local ser-
vices tax, $5 residence tax,
and business license fees that
range from $25 to $100.

Year in review

Between December 2024
and February 2025, the city

issued about 200 citations to
Adamovsky’s LLCs due to
the condition of all six of his
buildings.

Besides the 100F build-
ing, Adamovsky owns the
National Fuel property, at 308
Seneca St.; 217 Seneca St.;
the Grandview Estates build-
ing, at 202 Center St.; and 106
Center St., a corner building
that previously housed the
Rosen, Rosen and Varsek law
offices. In May 2024, Adam-
ovsky also purchased the va-
cant building at 302 Seneca
St., which was condemned
prior to him purchasing it.

After the summary tria,
District Judge Andrew Fish
dismissed the bulk of the cita-
tions, including those for ille-
gal warehousing at the Grand-
view Estates building.

See OIL CITY, Page 4
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I’ s about the Oil Region’s
economic devel opment,
historic preservation,
recreation and tourism

BY HELEN FIELDING
Staff writer

The Oil Region Alliance of
Business, Industry and Tour-
ism spent agood deal of 2025
developing programming
and tenancy a Oil Region
Venango Campus, as well as
planning for long-term proj-
ects and continuing its work
in economic development,
historic preservation, and out-
door recreation and tourism.

“There seemed to be a lot
of planning in 2025, ORA
President and Chief Execu-
tive Officer John Phillips said.
And “2025 really was alot of
continuing work on the heri-
tage program, and buttoning
up and finishing projects.”

The ORA was formed in
early 2005 from the fusion of
four nonprofits: the Venango
Economic Development Cor-
poration, Oil Heritage Region
Inc., Oil Heritage Region
Tourist Promotion Agency,
and Qil City Community De-
velopment Corporation.

Last year marked the 20th
anniversary of the aliance. Its
multipronged focuses include
preservation of historica
properties and overseeing the
Oil Region National Heritage
Area, supporting outdoor rec-
reation and economic devel-
opment initiatives, and pro-
moting tourism.

The ORA is the common-
wealth of Pennsylvania's des-
ignated destination marketing
organization (DMO) for Ve-
nango County.

The Venango Economic
Development Corporation,

originally known asthe Venan-
go County Industriad Devel-
opment Corporation, formed
the seed of the organization,
established in 1956 when sev-
eral county business people
came together to address va-
cant commercia and industrial
buildings.

Today, the ORA has 12
staff members, a 15-person
board of directors and five
committees. It worksthrough-
out the Oil Region, which is
composed of Oil City, Frank-
lin, Titusville, Cranberry,
Emlenton and other commu-
nities.

Oil Region
Venango Campus

One of the ORA’s mgor
projects of the past two years
has been management and
redevelopment of the former
PennWest Clarion Venango
Campus, now known as Oil
Region Venango Campus.

The ORA took over man-
agement of the vacant uni-
versity campus in Qil City in
2024, to protect donors’ lega-
cies, prevent the campus from
falling into disrepair and keep
ownership local.

In February 2025, Oil Re-
gion Venango Campus, man-
aged by Seth Herrick, also
acquired and incorporated
the former Venango Catholic
High School next door after it
closed in the summer of 2024.

The vision and goas for
the campus, as outlined in an
ORA pamphlet about the cam-
pus, are to “maintain a mul-
tifaceted rura development
hub” creating opportunitiesfor

File photo by Helen Fielding

In May, attendees at a public tour and listening session for the future of Oil
Region Venango Campus walked down the hallway of Frame Hall, which has
large-windowed classroom spaces that may be rented. The Oil Region Alliance
of Business, Industry and Tourism manages the campus.

residentsin areaslike arts, her-
itage, recreation and persona
development, and to “build a
workforce development eco-
system.”

One of the remarkable
things about the campus, Phil-
lips said, is how active it has
been even without advertis-
ing. “We added a lot of ten-
ants in 2025, and we haven't
advertised anything.”

New tenants include USA
Choice Internet, offices of
the Community Services
of Venango County, the
Business Innovation Center
of the United Way of Ve
nango County and Titus-
ville Region, United Way
of Pennsylvania, Venango
Publishing, Nutrition Inc.,
Venango County Senior
Center, MAPS Technolo-
gies, and some PennWest
Clarion services.

Venango Technology Cen-
ter's Adult Practical Nursing
Program also continues at the

facility, and graduated its first
cohort in June.

The ORA is pursuing pri-
vate school licensure from the
Pennsylvania Department of
Education. And a paramedic
training program with Indiana
University of Pennsylvania
was launched at the campus,
as well, at the request of the
Qil City Fire Department.

“The nice thing about the
campus is that it has the tech-
nology that allows us to do
these things,” Phillips said.

A multitude of eventswere
held at the facility in 2025,
from youth sports to work-
force development, confer-
ences and emergency train-
ing.

Additionally, arts, music
and literary events took place
at the campus, including the
Bridge Literary Festival, and
a Trall Safety and Self De-
fense Training course.

“We introduced a lot of
people to the campus who

hadn't been there before,”
Phillips said.

During 2025, the ORA
also brought in a PennWest
intern to start cataloguing
and archiving, and digitizing
the Barbara Morgan Harvey
Coallection in Suhr Library on
campus, and the library space
will be redesigned to include
a secure, white-glove archive
space for the collection in part
of thelibrary.

Economic development

Economic  development
and redevelopment can be a
slow process, Phillips said.

“So much of what wedo is
multi-year faceted. The hotel
project was fast, but that was
so out of the ordinary,” he
said. “This businessis a mar-
athon; not a sprint ... there' sa
whole lot of things that hap-
pen behind the scenes.”

The “hotel project,” the
redevelopment of the former
Days Inn hotel property in Qil

ORA’s community effort shows

City, turned around very quick-
ly after the ORA in collabora
tion with the city and the Qil
City Redevelopment Authority
acquired the property, demol-
ishing the building in 2024.

In 2025, the organizations
used grant funding to remove
the hotel sign, base, and some
curbs, trees and light poles
to make the site more devel-
opment-ready. The property
was later purchased by Oil
City businessman Nate Neely
with plans of turning it into a
two-story events space with a
restaurant and rooftop bar.

Other properties owned
and being redeveloped by the
ORA include the Levi Build-
ing in downtown OQil City,
purchased in 2024. Amy’'s
Closet moved into the ground
floor in 2025, and the ORA
plans to commission a pres-
ervation plan for the historic
building.

In March, the ORA pur-
chased the former JM Eagle
industria site in Franklin and
introduced it into its brown-
field remediation program.
Brownfields are former indus-
trial and commercial locations
with potential or known envi-
ronmental hazards.

Other brownfields
owned by the ORA are the
Kraft-Dahlstrom site in Qil
City and the Fuch’'s Lubri-
cants sitein Emlenton.

In 2026, Phillips said the
ORA will be working on re-
mediation of the Kraft-Dahl-
strom site, and it will demol-
ish the Fuch's Lubricants
building in preparation for
creating another develop-
ment-ready riverfront site
aong the Allegheny.

Another economic devel op-
ment initiativeisthe marketing
of industria parks in Sandy-
creek Township, Barkeyville
Borough, Cranberry Township
and Sugarcreek Borough.

See ORA, Page 5

100 Seneca revitalization project sees efforts pay off

BY KARA O’NEIL
Staff writer

After years of hard work,
the Venango County Eco-
nomic Development Authori-
ty saw its planning pay off as
the building’s revenue came
in at over double what it had
expected.

With the opening of The
Exchange by Side Hustle
restaurant and a second loca-
tion of Woods & River Coffee
on the first floor, the project
to revitalize the former bank
building seems to be nearing
breaking even despite the fact
that two whole floors till re-
main empty.

Looking forward, 2026
promises to be an exciting
year as the imposing former
bank, built in 1926, marks a
century at the corner of Center
and Seneca streets.

Joe Brooker, the grantsand
project manager for the Eco-
nomic Development Authori-
ty, said heisworking on plans
to celebrate the 100th birth-
day of 100 Seneca this year,
so heislooking for storiesand
items related to the building
through the years.

After decades of use as a
bank, 100 Seneca sat vacant
for anumber of years after the
five-story, 50,000-square-foot
building closed in the 1990s
when the bank shuttered its
Qil City branch.

The building was later

purchased by Venango Coun-
ty in 2017 and turned over to
the Economic Development
Authority in 2018.

Since then, a multi-year
rehabilitation of the building,
largely paid for with grants,
has been undertaken to give
100 Seneca a new lease on
life.

Businesses move in

The Exchange, arestaurant
and distillery, and Woods &
River Coffee both moved into
the first floor of 100 Seneca
during 2025, filling most of
that floor.

For The Exchange's grand
opening, between 150 and 200
people filled the restaurant
and distillery on the historic
first floor of the former Qil
City National Bank building
on July 23. Among those at-
tending the event were many
local officials and community
leaders there to celebrate the
change.

The Venango County com-
missioners hailed 100 Seneca
as a catalyst for bringing in-
vestment into Oil City, citing
the opening of The Exchange
as one of the main examples,
alongside other nearby con-
struction.

In late 2025, after many
months of planning, Woods &
River Coffee also expanded to
a second location on the first
floor of 100 Seneca.

The coffee shop’'s second

location has a focus on grab-
and-go items and curbside
pickup at 100 Seneca due
to the limited parking in the
downtown and the close prox-
imity of the Erie to Pittsburgh
Trail.

Revenue higher
than projected

According to the financia
report presented in December
by Diona Brick, the county’s
administrator of finance and
management services, 100
Seneca's first year with ten-
ants only cost the Econom-
ic Development Authority
$20,106 to operate last year
— about half of the $54,959
that was budgeted.

In addition, Brick report-
ed that 100 Seneca brought
in 205% of the rent that it
had budgeted. The authority
budgeted to bring in $52,485,
Brick said, but it exceeded that
goal, bringing in $107,656.

With two floors still re-
maining empty and taking
other expenses and debts into
account, the building was only
running a little over $20,000
from breaking even, Commis-
sioner Sam Breene noted at
the December meeting.

At a meeting in January,
Emily Lewis, the executive
director of the Economic De-
velopment Authority, said it
would see additional revenue
as The Exchange begins to

pay it 5% of the gross reve-
nue of beverages sold on the
premises or made there and
sold elsewhere in addition to
therent it already pays for the
space on the first floor.

Several other
milestones

Several smaller milestones
were also reached in 2025.

In January, the Economic
Development Authority held
its first monthly meeting on
the fifth floor conference
room of 100 Seneca, where it
has been meeting ever since.

In September, the Econom-
ic Development Authority
members welcomed Brooker
as the authority’s new grants
and project manager, a new-
ly created position partial-
ly funded by a McElhattan
Foundation Capacity Build-
ing grant.

Also in September, the
authority launched a new
website for 100 Seneca —
100seneca.com.

Makerspace

The makerspace continues
to draw interest from mem-
bers of the community, Lewis
said, noting that many people
have offered to donate equip-
ment for the makerspace or
teach classes.

Over the course of 2025,
the question of expanding the
makerspace either to the third
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floor or to a space in the back
of the fifth floor surfaced pe-
riodically at authority meet-
ings, with the goal established
of expanding the makerspace
to thethird floor. That conver-
sation is continuing into 2026.

Grant funding would need
to be secured to build out
the third floor into habitable
space, with restrooms and
utilities, Lewis told the board
in 2025. Grant requests to
fund that buildout have &-
ready been submitted by the
authority asit worksto line up
funding for that project, Lew-
is said. Currently, the maker-
space is housed in a smaller
room on the fifth floor.

Brooker said there has
been discussion of expanding
the makerspace on the fifth
floor while waiting for fund-
ing and construction on the
third floor, which could take
awhile.

Still space
for more tenants

With the first floor nearly
full, Lewis said the authority
was dtill looking for tenants
for the fourth floor and some
space on the third floor, as
well as a back space on the
second floor that is suitable
for banquets. She said the au-
thority members envision the
fourth floor as office space.

Ideally, Brooker said the
authority was looking for one

0il Cit
Continued from Page 3

In April, Oil City filed
a civil suit against Qil City
LLC, one of the six LLCs
in the city owned by Adam-
ovsky, for illega warehous
ing at the Grandview Estates
building. The lawsuit was
withdrawn due to questions
of jurisdiction after lawyers
from both sides conferred
with Fish at the end of May.

In June, council pro-
claimed June 9 as “Jackson
Dilks Day,” honoring Dilks
for his academic achievement
and civic engagement as a
member of Junior Council.
Dilks graduated from Qil City
Area High School as valedic-
torian and went on to attend
Columbia University.

anchor tenant to fill the fourth
floor. Lewis added that it was
also open to having multiple
tenants and can customize
building out that floor.

Brooker said the co-work-
ing space on the fifth floor
where people can rent a desk
for aday or lessis also in the
works, and they were hoping
to start getting tenants there
thisyear.

The co-working space
could meet the needs of some-
one working from home who
wanted to get out of the house
and into a more profession-
al setting a few days a week,
or someone traveling through
the areawho needed aplaceto
work remotely while they are
in the area, Lewis said.

The fifth floor conference
roomisalso availablefor rent,
and there is one private office
available aswell, Lewis said.

“It's been fun collecting
stories and seeing pictures.
It puts into perspective how
much the downtown has
changed and how many build-
ings we have lost. It's a good
reminder of how significant
what we are doing in saving
this building,” Lewis said.

KARA O’NEIL, report-

er for The Derrick and
The News-Herald, can
be reached at karaoneil.
thederrick@gmail.com or
814-677-8369.

Also in June, council
awarded the 2025 street pav-
ing contract to Shields As
phalt Paving Inc., of Vaencia,
which submitted the lowest

bid at $585,271.
In July, council passed
an ordinance prohibiting

low-level drug possession,
including possession of small
amounts of marijuana and
drug paraphernaia.

A person may only be
charged under the ordinance
twice in a five-year period,
with al subsequent violations
being charged under feder-
al or state law, the ordinance
said.

KARA O’NEIL, report-

er for The Derrick and
The News-Herald, can
be reached at karaoneil.
thederrick@gmail.com or
814-677-8369.
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2-day Drake conference still fuelslocal and global interest

BY KARA O’NEIL
Staff writer

In marking itsfourth appear-
ance in the region, the Drake
Energy & Climate Security
Conference in October drew a
wide spread of industry experts
and policymakers for a two-
day forum that covered every-
thing from local oil history to
globe-spanning energy issues.

The 2025 conference
theme — “Where now for the
‘Energy Transition?”’ — fo-

cused on the “future of energy
and environmental security.”

The conference got under-
way in 2022 with the goal of
bringing experts together to
discuss current issues impact-
ing energy and climate securi-
ty, aswell asto remember the
rich history the area holds as
the birthplace of the Ameri-
can oil industry.

The event was cofounded by
Andrew Tabler, 21990 Qil City
Area High School graduate
who is a former U.S. officid,
Middle East expert and author.

On day one, attendees
toured locations across Oil
City and heard presentations
on a variety of topics at Oil
Region Venango Campus |,
100 Seneca and the National
Transit Building.

Titusville native Steven
Burns, the Institute for Secu-
rity and Technology's vice
president of energy and na-
tional security, started things
out before he began moderat-
ing the first panel on Oct. 13
at Venango Campus.

He introduced the confer-
ence as a chance to not only

File photo by Jamie Hunt

U.S. Reps. Mike Kelly, R-16th District, and Glenn
Thompson, R-15th District, participate on a panel
during the Drake Dialogues at Oil Region Venango
Campus in October. Moderating the discussion is
Elizabeth Stelle, director of policy analysis for the
Commonwealth Foundation.

remember the history of the
area, but asaway tolook to the
future of the energy industry.
Orphaned wdlls, current U.S.
energy policy and data centers
were among the topics of dis
cussion among the pandlists.
After lunch at the Belles
Lettres Club, attendeeswent to
the National Transit Building,
where discussion turned again
to the evolving landscape sur-
rounding data centers, as well
as the massive volume of en-
ergy needed to run them.
After discussions of poli-
cy and the future, Oil Region
Alliance of Business, Indus-
try and Tourism Heritage
Program Manager Abigail

Watson Popescu returned the
“Drake Dialogues’ to their
present efforts to preserve the
legacy of the area as the cen-
ter of the energy industry.

The evening concluded with
atrip to Venango County Mu-
seum, where visitorsand locals
glimpsed into the region’s vi-
brant and varied past, followed
by dinner a The Exchange,
with industry leaders, policy-
makers and experts walking
across the same ground where
the Oil City Oil Exchange
coordinated trade across the
world over a century ago.

The conference wrapped
up the next day, Oct. 14, at
Drake Well Museum and

File Photo

Mike Sommers, right, president and chief executive
officer of the American Petroleum Institute, is
delighted after lighting a “yellow dog lantern” at
Drake Well Museum during the Drake Dialogues

in October. He receives applause from conference

organizer Andrew Tabler.

Park in Titusville for an invi-
tation-only event that featured
discussions and presentations
on the energy industry’s fu-
ture, which was taking place
in the exact spot many consid-
er itsorigin.

Meeting the energy de-
mands of a future full of data
centers and Al while also
stewarding the environment
wasthe focus of day two, hav-
ing aready been a subject for
some conversation the day be-
fore. Burns continued hisrole
as conference chair, working
with Tabler to moderate the
panel discussions.

American Petroleum In-
stitute President and Chief

Executive Officer Mike Som-
mers gave the keynote ad-
dress.

The bulk of the day was
composed of six panel discus-
sions, many of which focused
on the dramatic incresse in
energy demands in large part
driven by data centers and Al,
as well as the opportunities
created by Al and the increase
in U.S. natura gas production.

Later in the afternoon, Lib-
erty Resources President and
CEO Mark Pearson gave the
“Drake Address’.

Duringtheafternoon, Tabler
and Venango County Commis-
sioner Sam Breene surprised
Dreke Well site administrator

Michael Knecht with a “2025
Yellow Dog Award” in rec-
ognition of his partnership in
making the event areality from
thefirst year.

Under the leadership of
Knecht, who is retiring in
April, Drake Well Museum
has hosted one day of the fo-
rum each year since its incep-
tion in 2022.

After the sessions, attend-
ees hopped aboard the Oil
City & Titusville train for a
ride into Titusville, where
they had dinner at Iron Works.

Attendees who returned to
the conference included Am-
bassador James F. Jeffrey,
former national security ad-
viser, Washington Institute;
Michael Ratner, international
energy lead with the Con-
gressional Research Service;
Victoria Coates, senior fellow
with The Heritage Foundation
and former national security
adviser; and Brenda Shaffer,
an energy expert and profes-
sor a the U.S. Naval Post-
graduate School.

A number of invitees new
to the conference in 2025
included officials from Sau-
di Arabia and the European
Union Commission in Wash-
ington, D.C.

Others attendees included
representatives from industry,
avariety of expertsand severd
legidators from Pennsylvania.

KARA O’NEIL, report-

er for The Derrick and
The News-Herald, can
be reached at karaoneil.
thederrick@gmail.com or
814-677-8369.

ORA

Continued from Page 4

The ORA & so hosted vis-
its from several legislators
throughout the year.

History and heritage

The ORA continues to
own and manage the William
H. Scheide House and the Ida
M. Tarbell historical hous-
es in Titusville, the Downs
Building in Qil City, and the
Cod Oil Johnny House in Oil
Creek State Park.

New signage was obtained
for the Scheide House in
2025, matching signage at Oil
Region Venango Campus.

Wayfinding signage, and
consstent gppearance  and
branding throughout the Qil
Region National Heritage Area,
is another goa of the ORA. In
2024, it hired a consultant to
create a wayfinding signage
plan, and that plan was complet-
ed in 2025, dlowing the ORA
to move on to sign fabrication.

“And we're working with
municipalities to improve and
srengthen  zoning,”  Phillips
sad. “In ‘25, we had ared fo-
cuson how we can help carefor
and repurpose our buildings, but
aso other historic buildings.”

In September 2025, the
ORA, through the Nationa
Park Service, received a Paul
Bruhn Historic Revitalization
Grant of $750,000, named af-
ter a preservation leader from
Vermont, to subgrant the
funds through a competitive
grant process to other historic
revitalization projects within
the Oil Region National Heri-
tage Area. “We can put it into
other properties that aren’'t
ours,” Phillips explained.

The ORA also commis
sioned Erie metal artist Adam

Stempka to create the Titus-
ville Gateway Sculpture at the
north entrance of the National
Heritage Area on Route 8.
The organization aso re-
placed several deteriorating
interpretive panels along the
Allegheny River on the Erie
to Pittsburgh Trail, among
several other heritage-related
activities.
Recreation and tourism

Heritage overlaps with out-
door recregtion and tourism
in the region, but outdoor rec-
reation also encompasses the
pure enjoyment of the region’s
many natural assets, of which
water trails in 2025 continued
to beamajor focus of the ORA.

The organization received
a federal grant for the engi-
neering, design and construc-
tion of ariver access in Pres-
ident Township, part of the
overal plan of the ORA to
increase the number of public
river access points along the
Allegheny River Trail. “Not
everyone can go on eight-to-
10-hour float trips,” Phillips
explained.

The ORA dso awaits the
result of a grant-funded ar-
cheological assessment  of
the Fisherman's Cove Boat
Launch, which will determine
thefeasibility of upgrading and
expanding the launch there.

Additionaly, the ORA
oversaw the $500,000 reha-
bilitation of the Sportsman
Bridge of the East Branch
Trail in Crawford County, part
of the Erie to Pittsburgh Trall,
and Phillips noted the ORA
does alot of grant-writing and
administration for the Erie to
Pittsburgh Trail Alliance.

“We help multiple non-
profits that are 100% volun-
teer,” he said. “One of our
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In July, the Oil Region Alliance of Business, Industry
and Tourism celebrated the completion of the new
Oil Region Gateway Sculpture on Route 8 near
Titusville with a ribbon-cutting ceremony.

things as a rural development
hub organization is that we
help alot of other municipali-
ties and nonprofits.”

The ORA provided techni-
cal assstance to the recently
formed Oil Region ATV Asso-
ciation, which in 2025 piloted
its county-level ATV program
to dlow permitted ATVsto be
ridden legdly on certain de-
signed roads in the county.

In tourism, the ORA con-
tinued work as the Designated
Dedtination Marketing Organi-
zation inthe county and, in addi-
tionto marketing the Oil Region
in the gtate tourism guide, aso
supported many local events.

One such was the second
annual Kayak Adventure Se-
ries fishing tournament, the
finale of which was held in
Franklinin 2025.

Additionally, the ORA
hosts contests and regiona
awards ceremonies for orga-
nizations in the Oil Region.

Ahead in 2026

Coming up, “I anticipate
some property sales, some of
our industria properties,” Phil-
lips said. “Some of our locd
companies are potentially ex-
panding. | can’t say who yet.”

The ORA aso is seeking a
solution for the preservation
of the historic Wye Bridge in
Qil City.

Another major focus in
2026 continues to be the pres-
ervation of buildings and pre-
venting them from falling into
disrepair, as well as seeking
local ownership.

“If you do not keep your his-
toric buildings and downtown
buildings, your community los-
esitsuniqueness,” Phillipssaid.

Career and workforce devel-
opment at Oil Region Venango
Campuswill beamgjor focusas
part of economic development,
he said. “We have companies
looking to grow, but they can't
do that without a workforce ...
Development for skilled trades
is a very huge need. It's one
of the huge pivotal reasons we
chose to save the campus as a
regional asset.” ORA aso sup-
ports entrepreneurism.

And “We€Il continue to

strengthen partnerships” Phil-
lipssaid. “We can't attract peo-
pletotheareaif we' resiloed and
competing againgt each other.”

And the ORA has a focus
on “legacy” — that is, keep-
ing ownership of businesses
within the area, and business-
es themselves within the area,
to keep the Oil Region strong.
“It's one of our big initiatives
because we don’t want to see
the population go down,” Phil-
lips said. “It's ongoing, and
We're seeing some results.”

In 2026, the ORA aso is
working to develop program-
ming for America 250, al-
though plans might need to be
reworked due to the fact that
Pennsylvaniais not giving out
Marketing to Attract Tourists
grantsthis year.

“We may have to scae
back the celebration, but
we're certainly going to cele-
brate,” Phillips said.

The ORA helped coordinate
the painting of Venango Coun-
ty's “Bells Across PA” bell as
part of the America250 celebra-
tion. Qil City artistsare painting
both the Venango County and
Forest County bells.

HELEN FIELDING, report-
er for The Derrick and
The News-Herald, can be
reached at helenfielding.
thederrick@gmail.com or
814-677-8374.
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Venango Area Chamber of Commerce:
Strengthening Business and Community

SUBMITTED ARTICLE

The Venango Area Chamber of Commerce is a member-
ship-based organization dedicated to building, serving and pro-
moting regional business. Proudly representing more than 450
member businesses and organizations, the Chamber continued
initiatives in 2025 that strengthen the local economy while
delivering meaningful value to its members across Venango
County.

Chamber membership offers a range of business benefits,
including Business After Hours mixers and ribbon cuttings,
workshops and lunch-and-learns that address current issues, all
of which serve as excellent opportunities to make meaning-
ful professional connections with other members, community
leaders and resources.

In 2026, the Chamber aso plans to bring back membership
orientations, giving new members a stronger foundation for
maximizing their investment and engagement.

Celebrating Community Events

The Chamber’s signature events continue to highlight the
vibrancy of theregion. The Annual Dinner, to be held February
25, 2026, at Cross Creek Resort, will honor Warren Thomas as
the 2025 Citizen of the Year, Woods & River Coffee as 2025
Business of the Y ear and the Venango Museum of Art, Science
& Industry as 2025 Partner in Business of the Y ear.

The Annual Golf Outing, hosted at Wanango Golf Club,
once again featured a trade show, outdoor steak dinner and
prize games, with the 2026 outing scheduled for June 25.

Community festivals also remained a priority. The Oil Her-
itage Festival, themed Timeless Tunes in 2025, celebrated re-
gional history through music, with plans underway for 2026
including evening concerts in Justus Park, the area's largest
parade and more.

The Cranberry Festival returned thisyear aswell, beginning
with a parade hosted by the Cranberry Small Business Associ-
ation and followed by a day of crafts and vendors, a car show,
live music and free children’s activities at the Cranberry Mall.
The 2026 festival is scheduled for Sept. 19.

Leadership and Workforce Development

L eadership and workforce development remain pillars of the
Chamber’ s strategic plan. Alongside ongoing programs such as
FLEX (Future Leaders & Entrepreneurs Exchange), Leader-
ship Venango and VenangoREADY, the Chamber co-hosted
the inaugural Y outh Leadership Summit in April 2025. Nearly
100 high school students participated in a full-day retreat fo-
cused on teamwork, problem-solving and regional collabora-
tion. Planning is underway for the 2026 event.

Venango County M aker space
moves forward as a nonprofit

Shining a Spotlight on Members and Community

The Chamber continues to highlight the strengths of its
members and communities through the Be Here Initiative. In
2025, the initiative launched a new community calendar to dy-
namically share events and activities for residents and visitors.
The calendar is available at venangoplays.org.

The Chamber also publishes VenangoWorks!, a 20-page
monthly newsletter featuring content for and by member busi-
nesses, with a circulation of nearly 550 printed copies and
1,800 electronic recipients. The newsletter is a so available on-
line at venangochamber.org.

Upcoming Events

« Annual Dinner: Feb. 25,
2026 July 2226, 2026

e VenangoREADY Edu- ¢ Cranberry Festival:
cator Expo: April 9,2026  Sept. 19, 2026

* Oil Heritage Festival:

Strengthening Chamber Operations

Two significant staffing changes in 2025 further strength-
ened Chamber operations. Hannah Plowman joined the team
in May as the workforce and education coordinator, expanding
capacity to support education and workforce initiatives. Addi-
tionally, Kat Thompson was promoted from membership and
education coordinator to vice president, recognizing her lead-
ership and continued impact across Chamber programs.

The Chamber team includes President Susan Williams, Vice
President Kat Thompson, Executive Assistant Tessa Byham,
Be Here Program Manager Ashley Zaccari, and Workforce and
Education Coordinator Hannah Plowman.

“Building strong relationshipsis at the core of our work. By
understanding the needs of our members, we're able to deliver
impactful programs and services,” Williams said.

Serving as 2026 Chamber officers are Dan Flaherty — Oil
Region Library Association (Chair), Kate Whitling — Schake
Industries (Vice Chair), Seth Herrick — Qil Region Alliance
(Secretary), and Ann Richar — Richar, Trinch & Co. PC
(Treasurer). A full list of the Board of Directorsis available at
venangochamber.org/our-team.

Advancing Economic Development

With a focus on programs that create lasting impact, the
Chamber remained committed to its core services while ex-
ploring new opportunities to advance the region. One such ef-
fort included the completion of a feasibility study for Justus
Park, providing community leaders and developers with data
and public input that may inform future development of Qil
City’sriverfront.

Stay Connected

The Chamber keeps members and the public informed
through its monthly VenangoWorks! newsletter, website and
social media channels. Businesses and organizations interested
in joining the Chamber’'s mission are encouraged to visit ve-
nangochamber.org, email chamber@venangochamber.org, or
cal 814-676-8521.

Expansion to
third floor of
100 Seneca for
added options

going forward

SUBMITTED ARTICLE

The Venango County
Makerspace reached several
organizational milestones in
2025, including the receipt of
nonprofit status and the ap-
pointment of an official board
of directors. These develop-
ments have allowed the orga-
nization to begin designing its
permanent home on the third
floor of the 100 Seneca build-
ing in downtown Qil City.

Throughout 2025, the

Makerspace hosted various
maker-related meetups in
its temporary facility on the
building’s fifth floor. These
initial gatherings generated
community interest and pro-
vided a foundation for the
planned full-scale expansion.
For 2026, the organization
will collaborate with an archi-
tect to design and build dedi-
cated work areas, conference
gpace and classrooms across
the entire third floor of 100
Seneca. The Makerspaceisde-
signed to be an accessible hub
for diverse artistic disciplines.
Planned equipment and re-
sources include woodworking
and metalworking tools, sew-
ing machines, fiber arts sup-
plies, vacuum forming equip-
ment, jewelry making supplies
and stained glass materials.
The facility will dso festure
high-tech and industria resourc-
es, including 3D printers, alaser
cutter, an audio booth and dedi-
cated industria studio space. To
improve operational efficiency,

the organization will consolidate
its previous craft-gpecific meet-
ups into a single monthly open
house. Specific dates for these
events will be announced asthe
2026 scheduleisfinalized.

To keep the community
informed of its construction
progress, the Makerspace
plans to launch a newsletter
in 2026 and provide regular
updates via social media. In-
terested residents can follow
the project on the Venango
County Makerspace Face-

GIFT
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RC Car over $100

CERTIFICATES
AVAILABLE

book page or visit the organi-
zation' swebsite at 100seneca
com/makerspace.

The 100 Seneca building,
the tallest structure in Oil
City and a former oil-boom
bank, is being transformed
into a collaborative ecosys-
tem for entrepreneurs and
creators. The Makerspace
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this economic development
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coworking spaces and afirst-
floor food hall.
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ARTS 0il City: Creatives drive commumty rewtallzatlon

SUBMITTED ARTICLE

ARTS Qil City remains focused
on leveraging the visual, performing
and literary artsas acatal yst for com-
munity revitalization and economic
development. The program markets
Qil City nationally as a premier des-
tination for creative professionals
seeking affordability, a small-town
atmosphere and accessible natural
recreation.

Housed within the Oil Region Al-
liance and supported by the City of
Qil City, the program is led by Bar-
bara Pierce. Pierce, who relocated to
Qil City from Portland, Oregon, in
2016, has served as an artist advo-
cate for three and a half years. She
draws on two decades of experience
in corporate design, product devel-
opment and nonprofit arts manage-
ment to enhance local revitalization
efforts.

Qil City’s welcoming artist com-
munity continues to anchor a culture
of connection. Several recent initia-
tives and plans for 2026 highlight
the program’ s trgjectory.

Artist Relocation:
A National Model

Qil City’s artist relocation pro-
gram is among the most recognized
in the country. Since its inception,
more than 100 creative profession-
als — including writers, musicians
and craftspeople — have moved to
the area.

In 2025, internationally known
[uthier Daniel Y ost joined that num-
ber. Yost first visited Oil City in
early 2024, spending more than a
year exploring the area before pur-
chasing a home last fall. Originally
from Argentina where he served as
amusic teacher and choir lead, Y ost
honed the craft of making historical
stringed instruments after studying
with a master in Spain.

After living in Syracuse and Buf-
falo, New York, for a decade, Y ost
sought a community where he could

settle into a more intimate role, sim-
ilar to his experience in Argentina.
Now established in Oil City, Yost is
setting up his workshop and resum-
ing commission projects.

Seeking to engage with his new
neighbors, Yost participated in Art-
ists Sunday 2025. He invited a col-
league, Pedro Sperb of the Eastman
School of Music in Rochester, New
York, to join him. Together they
displayed educational instruments
at the National Transit Building and
demonstrated medieval instruments
Y ost had crafted for Sperb.

“Daniel is a great addition to the
Qil City community,” Pierce said.
“He brings something completely
new and fits right into the creative
energy here. Like those of us who
work full-time in our creative pro-
fessions, Daniel will be busy in his
shop creating custom instruments
for clients nationwide. But he also
has a sincere desire to share his tal-
ents, especially with youth and the
elderly.”

In 2026, ARTS Qil City will con-
tinue hosting creatives researching
potential moves. With anticipated
grant funding, the program plans to
launch a national advertising cam-
paign targeting young emerging art-
ists and mid-career professionals.

The National Transit
Building Studios

Since 2023, ARTS Oil City has
managed the second-floor studios
in the National Transit Building,
owned by the Oil City Civic Center.
Under this leadership, studio occu-
pancy has increased from 50% to
nearly 100%.

“Having affordable downtown

studios is important to the creative
community,” Pierce said. “The art-
ists' presenceis also valuable to the
historic Transit Building, as they
regularly attract new customers. Arts
enthusiasts also tend to be historic
preservation enthusiasts.”

Pierce noted that these profes-
sionals also contribute significantly
to the downtown economy by fre-
guenting local restaurants and coffee
shops and attracting out-of-town vis-
itors who shop locally.

Public opportunities to visit with
Transit Studio artists will contin-
ue throughout 2026. Supporters
should mark their calendars for the
Summer Artist Open Studios, held
the first Friday of each month from
May through September (5p.m. to
9 p.m.). National Artists Sunday is
scheduled for Nov. 29.

Creative professionals interested
in renting a studio must complete an
application process to join the Tran-
sit Studio Artists Association.

Artists Sunday:
A National Day of Art

For four years, ARTS Qil City
has coordinated local participationin
Artists Sunday, a nationwide event

: /
held the Sunday after Thanksgiving.
The goal isto highlight creative pro-
fessionals during the busiest holiday
shopping weekend of the year.

The event has grown annually,
with businesses on the North and
South sides hosting pop-up galleries.
Last year, a partnership with Pen-
nWest Edinboro alowed college art
students to participate and sell their
work.

The City of Oil City hasissued a
proclamation designating the day to
support the arts. “1 urge al residents
to support artists al year round, but
especially on Artists Sunday,” May-
or John Kluck said. “Oil City cele-
brates our local creative profession-
alsand the contributionsthey make.”

Investing in Young Creatives

As Oil City evolves, it is seeing
increased interest from young peo-
ple, both those raised locally and
those moving from out of state.
Whilethe relocation program initial-
ly attracted |ate-career professionals,
the rise of remote work has made it
easier for young performers and art-
ists to live away from major metro-
politan centers.

In the summer of 2025, ARTS Qil
City offereditsfirst dedicated intern-

ship through the McElhattan Grant
Internship Program. Lanie Franklin,
agraduate of Cranberry High School
and a student at PennWest Edinboro,
was selected for the position.

During her internship, Franklin
developed new wayfinding and art-
ist directory signage for the National
Transit Building and assisted with
the First Friday street festivals. She
also launched a marketing project
titled “Artist Spotlights,” interview-
ing local creators to highlight their
work.

Franklin’s contributions were
recognized by faculty at Edinboro,
leading to her recruitment for events
showcasing regional job opportu-
nities. Her internship was extended
through the fall term, during which
she worked remotely on graphic de-
sign projects for Artists Sunday.

PennWest has approved ARTS
Qil City for another McElhattan
Grant Internship in the summer of
2026. Applications are currently be-
ing accepted through the school’s
Handshake system for students
studying fine art, design, illustration,
or arts marketing.

Supporting the Local Arts

ARTS OQil City encourages res-
idents to support the local creative
economy through several avenues:

e Shop local galleries: Visit
the Transit Art Galery and Gifts
(TAGG) for original art and hand-
made crafts.

« Attend open studios: Meet art-
ists during First Friday events or by
appointment.

» Engage with the MAC: Partic-
ipate in exhibits and classes at the
Music, Arts and Culture Center.

o Start small: For those new to
collecting art, start with smaller
pieces and learn about the artists’ in-
spirations over time.

For more information, contact
Barbara Pierce at bpierce@oilre-
gion.org or 814-677-3152, ext. 105.

Friends of Oil Creek State Park marks 20 years of stewardship

SUBMITTED ARTICLE

Improvements
and Milestones

In 2025, Friends of Oil
Creek State Park continued
strengthening its support for
the park through expanded
volunteer engagement and
planning for improved acces-
sibility. FOCSP volunteers
remained involved in main-
tenance and stewardship of
park assets, ranging from trail
work to environmental proj-
ects. Volunteers help main-
tain hiking trails, supporting
these efforts with hands-on
labor and funding for tools
and materials.

One of the most significant

In 2025, the Friends group
increased its community pres-
ence by hosting information-
al tables at local markets and
May Mart. In 2026, the orga-
nization plans to attend addi-
tional community events to
build awareness and encour-
age membership.

In addition, the group sup-
ports the production of inter-
pretive brochures, educational
materials and historical dis-
plays. These materias, avail-
able online and in print, en-
rich the visitor experience and
deepen appreciation of the
park’s history and ecology.

Looking Back

Friends of Oil Creek State
Park was formed in 2005 as

shiftsfor 2025 wasan emphasis
onthe ADA Accessibility Proj-
ect. Thisinitiativeamsto make
portions of the park more wel-
coming for people with phys-
ical disabilities by improving
access. While the terrain at Qil
Creek State Park is naturally
rugged, this project represents
movement toward greater in-
clusivity for dl visitors.
Communication  efforts
also increased in 2025. News-
letters acknowledged and
thanked returning and new
members while sharing up-
dates about volunteer roles
and park improvements.
New board member postings
helped create more traffic and
engagement on the group’'s
Facebook page. These com-
munications keep the com-
munity informed and engaged
with park activities and stew-
ardship opportunities.
Through enhanced volun-
teer programs, accesshility
planning and strengthened
communication, 2025 marked a
year of progress for the Friends

of Qil Creek State Park.

The group aso mourned
the passing of longtime volun-
teer Denny Pattison and board
member Timothy Rudisille.
Pattison was a dedicated vol-
unteer and the heart of the
“Over the Hill Gang,” whose
leadership left a lasting im-
pact on the park and its trails.
Rudisille joined the board at
the beginning of 2025 and had
been sharing his photography
to enhance the Friends' web-
site and newsletter. Both were
passionate about Oil Creek
State Park, and their contri-
butions will be remembered
with gratitude.

2026 Plans

Looking ahead to 2026,
Friends of Oil Creek State
Park is focused on expanding
initiatives that enhance park
accessihility, stewardship
and community involvement.
A centra priority is moving
forward with the ADA Ac-
cessibility Project to make

park facilities, picnic areas,
day-use areas and trail access
points more accessible to visi-
tors with mobility challenges.
Ongoing collaboration with
the Department of Conser-
vation and Natural Resourc-
es (DCNR) and community
partners aims to make these
improvements areality.
Volunteer  opportunities
will continue to be a core area
of growth. FOCSP plans to
schedule regular workdaysfor
trail maintenance crews, such

as the Over the Hill Gang and
seasonal volunteers, ensuring
that the Gerard Hiking Trail
and other systems remain safe
and well-maintained. Volun-
teer roles related to wildflow-
er gardens, visitor center sup-
port, environmental education
and special eventswill be sus-
tained to attract a wider range
of participants.

The organization aso in-
tends to seek grant funding
to support park projects, in-
cluding signage, interpre-

tive materials and facility
improvements. These grants
could support both trail en-
hancements and educational
resources that deepen visitors
connection to the park’s natu-
ral and cultural heritage.
Outreach and engagement
efforts will continue through
monthly public board meet-
ings, newdetters, socia me-
dia and community events.
Increasing the vishility of
volunteer opportunities is ex-
pected to grow membership
and foster public involvement.

What’s New

The board, spearheaded by
Rebekah Dedl, is undertaking
a cleanup project for historic
cemeteries in the park. Some
of these headstones date back
to the 1800s. Brian Flores, as-
sistant park manager of Mo-
raine State Park, educated the
team on the dos and don'’ts of
headstone maintenance. All
equipment and cleaning sup-
plies have been purchased.

a nonprofit chapter of the
Pennsylvania Parks and For-
ests Foundation to support
the park through community
engagement, stewardship and
financial support for projects
outside the DCNR budget.

From its early days, FOC-
SP has rallied volunteers and
financial resources to extend
the park’s capacity for con-
servation. Volunteer groups
like the Over the Hill Gang
have been central to this mis-
sion, maintaining the 36-mile
Gerard Hiking Trail and as-
sisting with cross-country ski
trails and wildflower gardens.

Over the years, the Friends
have funded equipment, ma-
terials, brochures, interpre-
tive signage and playground
equipment. In 2025, the orga-
nization marked 20 years of
volunteer service, a milestone
reflecting the sustained partic-
ipation of members who have
helped shape the park’s rec-
reational and environmental
landscape.
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It was another great year for Drake Well Mu-
seum and Park in 2025, asvisitation over 18,000
vigitorstravelled to the museum and its outdoor
acreage. The Museum’'s Free Admission and
Transportation Program for schools brought in
2,599 school students, which was over 700 more
than the previous school year. Events were also
well attended, bringing in over 1,900 visitors.

Drake Well Museum also continued to seeim-
provements and updates throughout 2025, partic-
ularly in its new outdoor exhibit, “The Business
of Qil.” The exhibit's primary feature will be the
new blacksmith and cooper shop, expected to
open in 2026. The shop will provide educationa
demongtrations of how the two trades were con-
ducted in the 19th century Oil Region and their
importance to the early ail industry.

The museum revitalized its Outreach Pro-
gram in 2025 with the hiring of new Outreach
Coordinator John Hetrick in May. Hetrick is
working full-time and employed by Friends
of Drake Well, attending multiple events
throughout the summer including Titusville's
Oil Festival and the Crawford County Fair.
The purpose of the program is to promote
Drake Well Museum to potential visitors and
tour groups, encouraging them to come to the
site and learn about Pennsylvania's important
rolein the early oil industry.

Historic Pithole City, administered by
Drake Well Museum, aso had a successful
season, with small historic demonstrations
held at the site throughout the summer includ-
ing copper smithing, wood carving, spinning
and weaving. Pithole ended its Summer 2025
season with atotal of 639 visitors, a 25% in-
crease from the previous year.

Plans for 2026

The new year promises to bring even more
visitorsto Drake Well Museum, with acalendar
of great events, some of which will coordinate
with America s 250th celebration. Mgjor events
include Wisdom & More Lecture Series in
March, Oil Creek 5 & 13 Stacked Trails Races
in May, Drake Day and the Drake Well Mara-
thon in August, Fall Gas Up and Oil Boom His-
toric Dinner in September and Pithole Lantern
Tours in October. More details including dates
can be found at www.drakewell.org/events.

Progress will aso continue with site im-
provements, starting with new interpretive
signage for the outdoor exhibits and pathways.
The project is a designated Keystone Project
through the PHMC. Another Keystone Project
for 2026 isthe rehabilitation of the Drake Well
train depot, used by the Oil Creek & Titusville
Railroad.

Improvementswill also be made at thetrail-
head area located in the Jersey Bridge parking
lot, which features trailheads for the Gerard
Hiking Trail of Oil Creek State Park, the rec-
reational trail of Oil Creek State Park and the
Queen City Trail of Titusville. Working with
Qil Creek State Park and the Department of
Conservation and Natural Resources, plansare
being created to install a crosswalk on Drake
Well Road to connect the Queen City Trail
with the Oil Creek State Park Trail. In addition
to the crosswalk, stop signs, crosswalk signs,
and other appropriate safety signs are being
planned to aert motorists, cyclists and walkers
of the trail crossing.

An expansion of the edge of the entryway
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Growing crowds, big plansat Drake Well Museum

to the Jersey Bridge parking lot is also being

considered to create a separate lane for cyclists
and walkers. The project is being funded by
Friends of Drake Well.

New items

A new issue of the OilField Journal, published
by Friends of Drake Well, was released in Janu-
ary 2026. It featuresfive different articlesontop-
ics including the Pennsylvania Grade Crude Oil
Association, Franklin Tarbell (father of Ida Tar-
bell), Coreco of Qil City and oil historian Paul
Giddens. The Journd is funded through a grant
from the Elizabeth S. Black Trust, administered
by PNC Charitable Trusts. To obtain a copy or
to submit an article for consideration in future
issues, contact the Museum at 814-827-2797 or
raphdrakewel | @pa.gov.

Other events:

* From April through September 2026, Drake
Well Museum will host part of a traveling ex-
hibit entitled “ Seeing Double; Stereo Photogra
phy, Historical Cartography and the US Indus-
trial Revolution 1840-1920." The exhibit was

Ex-DaysInn sitewill springto life

Work on restaurant and events venue
to begin when weather breaks

BY KARA O’NEIL
Staff writer

Thesite of theformer Days
Inn on Seneca Street in Oil
City, adjacent to Justus Park,
is slated for transformation
with a restaurant and events
venue due to go up in spring.

Plans to develop a restau-
rant on the site call for creation
of a two-story events venue
with a restaurant and rooftop
bar, proposed by Qil City busi-
nessman NateNeely. TheDays
Inn property development is a
totaly separate venture from
the Pathways Adolescent Cen-
ter, which Neely also owns.

The planisto break ground
for the events venue as soon
as the weather breaks, Neely
said, and that about three
weeks of work will need to
be done before steel for the
building goes up. He noted
there was a delay in getting
the steel framing, pushing the
construction date into spring.

His hope is to have the
steel skeleton of the building
up in April.

The goal is to open the

restaurant and events spacein
September or October, he told
the newspaper. He estimated
the entire events venue and
restaurant will seat about 500
people.

The second floor will fea-
ture a mezzanine with seating
for people to look over the
first floor, Neely said.

Above the second floor
will be the rooftop bar, which
will be two-thirds enclosed
with large garage doors so that
it can be used year-round, he
said. The rooftop bar will be
about 32 feet from the ground.

The plans aso cdl for an
outdoor patio off the first floor
and a deck attached to the
second floor, Neely said, and
there will be plenty of outdoor
seating. A glass elevator in the
corner of the building, going
from the first floor to the roof-
top bar, will belit up.

“We are in preliminary
sketches and talks for the hotel
development, which will even-
tually happen on the site,” he
said. “I think that is the piece
that will tieit al together.”

Thefirst phase of the devel-

opment is the restaurant and
events venue with a rooftop
bar, Neely told the newspaper
in September when the plans
were approved by the Venan-
go County Regiona Planning
Commission. Heislooking for
grant funding sources or in-
vestorsto partner with to build
a smal hotel for the second
phase of development.

In June, Neely purchased
the property at 1 Seneca, the
site of the former Days Inn,
for $499,000 plus closing
costs, which is what the city
purchased it for.

Prior to selling the prop-
erty to Neely, the Oil Region
Alliance of Business, Industry
and Tourism obtained a dem-
olition grant and partnered
with the city to demolish the
dilapidated hotel, which had
been closed since 2019.

KARA O’NEIL, report-

er for The Derrick and
The News-Herald, can
be reached at karaoneil.
thederrick@gmail.com or
814-677-8369.

IT'S BECOME A FAMILY TRADITION

ALL NEW ANIMATED
EASTER SPRING DISPLAY

* OPENING -

FEBRUARY 20 - APRIL 6%
CLOSED EASTER SUNDAY

DAILY 9AM TO 9PM
SUNDAY 10AM TO 5PM

« Easter Candy ¢ Easter Decorations
 Toys * Florals « Greenhouse Plants ¢ Gifts

Directions: 1-80 West. From 1-80 take Exit 4B to Rt. 18 North. Continue on Rt. 18 to seventh light. Turn left at light. 2nd traffic light on right.

P

-

originaly featured at the Roya Geographical
Society in London in 2023. Drake Well will host
the portion focused on the il industry.

» Drake Well Museum and Park will aso
host the 2026 Penn-Del ISA Tree Climbing
Competition in May. Details are still being
confirmed, but more information on the Penn-
Del Chapter of the ISA can be found at www.
penndelisa.org/.

Looking back

Located off Route 8 south of Titusville,
Drake Well Museum and Park is adminis-
tered by the Pennsylvania Historical and
Museum Commission (PHMC) in partner-
ship with nonprofit Friends of Drake Well,
Inc. The two entities also partner in the
administration and operation of Historic
Pithole City near Pleasantville, and McClin-
tock Well #1, located between Oil City and
Rouseville.

Friends of Drake Wdll, Inc., worksto support
Drake Well Museum in achieving its mission to
uncover, preserve and share Pennsylvania srich

petroleum history, connecting past to present
through a diversity of perspectives and inspir-
ing itsglobal audienceto strive for a sustainable
energy future.

Drake Well Museum and Park first opened
to the public in 1934. The site encompass-
es 240 acres, including the original location
of the oil well drilled by Edwin L. Drake on
behalf of the Seneca Oil Company in 1859.
The well was the world’s first commercially
successful oil well, igniting an industry that is
now aglobal enterprise.

Drake Well Museum is open year-round to
visitors, with reduced hoursof operation during
the winter months. Hours from Nov. 1 through
April 1 are Friday through Sunday, 10 am. to
4 p.m.; after April 1the hourschangeto afive-
day schedule operating Wednesday through
Sunday from 10 am. to 4 p.m.

Historic Pithole City’s Visitor Center is
currently closed for the winter season but
will reopen June 6, remaining open Satur-
days and Sundays from 10 am. to 4 p.m.
until Aug. 30.

KLASEN MCQUISTON IS YOUR KEY

TO EFFICIENT HOME HEATING

MC

ENER

KLASEN
UISTON

Y COMPANY
A DIVISION OF HEATH OIL INC.

A Distributor of Heating Oil & Propane
Cochranton, PA
814-425-7498 or 800-292-9670

See Us On The Web at www.kmecorp.com

"Ocean Spray Laser Car Wash
299 Duncomb Street © Qil City

Best Gas Prices In Town!

Buy Your Car Wash at Our Gas

Pump and Receive a Discount
of .10 - .20 cents/Gallon.

Car Wash Can be Used Up to 99 Days
From Day of Purchase With Code

No Lead Gasoline; Ethanol Free; On Road Diesel; Off Road Diesel & Clear Kero

Heath Qil, Inc.

814-437-7802
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Century Arts. Pierce, Hurley continueliving artfuII

SUBMITTED ARTICLE

Local artists and design-
ers Barbara Pierce and CJ
Hurley continued to strive to
bring their mission of “Art-
ful Living” and personal de-
sign touches to their clients
in 2025. For the duo, 2026
looks like a year of returning
to form with anew residential
wall mural in the works.

Barbara Pierce, designer
and manager of Century Arts
Design and Fine Art Studio,
says the project began in the
fall of 2025. “On a project
visit in the Washington, D.C.,
area, our clients mentioned
the desireto have CJpaint one
of his custom designed friezes
for their home,” Pierce said.

CJ and Barbara spent
2018-2020 helping this same
couple design their cus
tom-built Arts and Crafts-
stylehome. Sinceits construc-
tion, they have helped refine
the interior down to its last
detail. “ After designing al of
the major and minor trim ele-
ments, the home's colors and
wallpapers, the hardware, tile
and lighting, and planning the
arrangement of antique leaded
glass and other architectural
features, a hand-painted mu-
ral is the icing on the cake,”
Hurley added.

With this project, which
could be years in the mak-
ing, the couple will be get-
ting back to their early roots.
It was Hurley’'s hand-painted
frieze work that initially put
Century Arts Design and Fine
Art Studio on the map.

“After doing a soft launch
of our business highlighting
CJs frieze work, we started
garnering local and nationa
attention,” Pierce said. “We

were living in Portland, Or-
egon, and began receiving
cals from journalists writing
for newspapers like The Ore-
gonian and the Seattle Times.
Later, calls from nationa
magazines like Arts & Crafts
Homes and the Revival and
American Bungalow started
coming in.”

The attention reached its
pinnacle when their work was
featured in books dedicated to
the history, preservation and
cultural importance of Arts
and Crafts period architec-
ture. Architectural historian
Paul Duchscherer featured
Hurley’s hand-painted interi-
orsin hisbook, Along Bunga-
low Lines.

Symbolist Painting
and The Arts & Crafts
Movement

Arts and Crafts architec-
ture specialized in incorpo-
rating symbolic meaning as
part of its construction. As an
outgrowth of the Gothic Re-
vival, it reimagined the sort
of symbolism incorporated
into ecclesiastical buildings,
adapted to accentuate secular
residential spaces.

“Redlly, in many ways, the
decorative interior work | do
is a ‘dead art,’” Hurley said,
noting that he was aware of
few — if any — artists cur-
rently working in the specific
practice.

It is ironic that the no-
tion of “getting back to their
roots’ came up when it did;
in a recent issue of Arts &
Crafts Homes and the Reviv-
a, Pierce and Hurley were in-
terviewed for the magazine's
“The Guild” column about
their origins and the first time

the magazine reached out to
them years ago.

“It al feels like fate”
Pierce said, “thetiming of this
articleand our clientsthinking
about a custom frieze for their
home. Needless to say, we are
excited about the possibilities
for this project!”

100 Seneca’s
Artistic Touches

Pierce and Hurley were
also instrumental in the reno-
vation and restoration of 100
Seneca in Qil City. Pierce
received a call from Emily
Lewis, the executive director
of the Venango County Eco-

nomic Development Author-
ity, requesting help with the
interior colors of the building.

After an interview regard-
ing the needs of the project,
Pierce and Lewis determined
that the interior coloration
needed to honor both the
building’s history as the Qil
City National Bank and itsfu-
ture as a hospitality venue for
businesses like The Exchange
by Side Hustle and Woods &
River Coffee.

One of the challenges of
the project was how to be
respectful to the ceiling's
historic decorative painting.
Extensive work by architec-
tural preservation firm John

Canning Studios went into se-
curing the main lobby’s mas-
sive architectura cornice and
safeguarding the decorative
ceiling painting as an archi-
tectural remnant. Because the
background of the ceiling was
in poor shape and detracted
from the decorative design,
Hurley and Pierce determined
that it would be best to metic-
ulously paint around the deco-
ration without harming it.

The investigation unveiled
the ceiling’ soriginal base col-
or, but they determined the
color was too bold to accen-
tuate the deteriorated decora-
tion.

“We had to take a stance,”
Pierce said. “It would have
been entirely feasible to re-
store the background color,
but it would have detracted
from the aged beauty of the
intricate decorative scheme.”

Ultimately, the designers
and the development authori-
ty board chose an aternative
color. “We gave them a color
that was relatable to the orig-
inal, but more sublimated,”
Hurley explained.

In addition to the ceiling
work, the studio handled the
colors for the building’s main
entry, second floor and adja-
cent rooms. The consultation
eventualy grew, and Pierce
and Hurley were asked to de-
sign the building’s main entry
mosaic tile.

Hotel Design in Oregon

Another accomplishment
for Century Arts in 2025 was
their work on the Lightwell
Hotel in Hood River, Oregon.
Originally designed by archi-
tect C.J. Crandall and built as
the Waucoma Hotel, it later

became the Hotel Oregon, but
by the 1970s, it had fallen into
disrepair.

Known today as the Light-
well, the hotel wasreimagined
by a group of investors and
Gabe Genauer, a colleague
who had worked with Pierce
and Hurley on numerous proj-
ects before.

“When Gabe cdlled us in
on the project, much of the
design work was in place, but
he was uncomfortable with
aspects of the project that left
him with the uneasy feeling
that something wasn't quite
right,” Pierce said.

Hurley added that Genauer
felt a lack of warmth in the
project that the architectural
team wasn’t able to see. Hur-
ley and Pierce assisted with
numerous aspects of the in-
terior spaces, making adapta-
tions to the architect’s design
plans.

Looking Ahead

The year 2026 marks 10
years for Century Arts De-
sign and Fine Art Studio in
Qil City. It aso marks the
50th anniversary of the art-
ists guild to which Hurley
belongs.

“The Roycroft has a lot
planned for celebration, in-
cluding special programs,
exhibits, lectures and other
events,” Hurley said.

Localy, the pair plans to
participate in the Nationa
Transit Artists Summer Open
Studios on First Fridays. They
will aso participate in Small
Business Saturday and Art-
ists Sunday events during
Thanksgiving weekend, as
well as the Clifford’s Carpets
Makers Market in December.

Alpacat Corral’'s
Copper and Griffin
turn 15yearsold

SUBMITTED ARTICLE

At Alpacat Corral this
spring, apacas Copper and
Griffin turned 15 years old.
Owned by Jeanette Demmer
Biltz, the two animals at 169
E. Bissell Ave. continue to be
alocal draw at birthday par-
ties, festivals, church func-
tions and area waterways.

Copper and Griffin fre-
quently greet visitors at their
front yard fence. This past
year, the pair attended spring
and fall Neighborhood Night
Out gatherings at St. Joseph's
Church, an animal blessing
and a youth group event at
Rockmere Boat Club. They

also took their seasonal dip in
the Allegheny River.

Beyond public appearanc-
es, Alpacat Corra offers al-
paca manure for sale asarich
fertilizer that does not burn
plants. Business representa-
tives state this time of year is
ideal for spreading the fertil-
izer on gardens.

Those interested in pur-
chasing manure should bring a
five-galon pail tofill for asmal
fee. For more information, the
public may call 814-676-2655.

The business aso offers
alpaca fleece for sale by the
pound, available in fawn and
white.

Creative grant helps Oil City artist
grow The Meting EmPOURIumM

SUBMITTED ARTICLE

Mixed media artist Crys-
tal Roser expanded opera-
tions for her small business,
The Melting EmPOURIum,
in 2025 after receiving a pro-
fessional development grant.
Roser, who creates functional
art using acohol inks, resin,
acrylic paint, vinyl, wood and
glassware, utilized the fund-
ing to accelerate her busi-
ness's growth in the Oil City
region.

The expansion began af-
ter Roser developed a formal
business plan through the
ACRE program. She then
submitted the plan to the Erie
Arts Creative Entrepreneur
Accelerator Program (CEAP).
Following a review, Roser
was awarded a grant to scale
her creative enterprise. She
applied the funds toward the
purchase of aprofessional air-
brushing system, a bulk sup-
ply of resin, a durable busi-
ness banner and new business
cards. The grant also covered
the annual contract fee for her

display at Transit Art Gallery
& Gifts (TAGG), where she
has been amember artist since
2020.

Roser operates from a
studio located on the second
floor of the National Transit
Building Annex on Seneca on
Second Street in downtown
Qil City. Throughout 2025,
sales increased steadily, with
alcohol ink wine glasses re-
maining her most frequent
commissioned item. The year
also included the completion
of her largest custom tumbler
order to date.

The business participated
in severa high-profile ven-
dor eventsin 2025. In August,
Roser exhibited at the annual
Art Crawl on Butler Street in
Lawrenceville, marking her
firsttimeat theevent. Localy,
she participated in Bridgefest
on the Veterans Bridge and
joined the inaugural First Fri-
days series on Seneca Street.
For the holiday season, Roser
was accepted as a vendor for
the Cook Forest Gingerbread

Tour, where she sold coasters,
jewelry, lazy Susans, serving
boards, tumblers and glass-
ware.

Looking toward 2026,
Roser intends to use remain-
ing CEAP grant funds to ap-
ply for Franklin's Applefest.
The artist also plans to launch
a dedicated e-commerce web-
site to facilitate direct sales of
her one-of-a-kind products.
Digital engagement remains
a focus for the business; The
Melting EmPOURIium Face-
book page currently has near-
ly 1,000 followers, and the

artist documents her process
on Instagram at @crystalros-
erb.

Roser maintains a busi-
ness mission centered on the
ideathat art can be functional.
“Creating a piece of art that
can be used in everyday lifeis
achieved when | bring color,
technique, and repurpose into
making and selling my art,”
Roser said. She noted that her
goa is to create a peaceful
vibe through her work while
continuing to offer unique,
handmade itemsto the region-
al market.



SUBMITTED ARTICLE

FLEX continued to grow with intention
in 2025, focusing on creating more acces-
sible ways for young professionals in Ve-
nango County to connect, develop and get
involved. FLEX concentrated on improving
how members experience the organization
and how easily they can step into meaning-
ful roles.

One of the most notable improvements
came through marketing and communica-
tion efforts. FLEX held dedicated market-
ing strategy meetings that led to the rebuild-
ing of its branding and content guidebook.
This work helped clarify FLEX's voice, vi-
sual identity and messaging, ensuring con-
sistency across social media, newsletters
and event promotion. The updated guide-
book reflects FLEX’s welcoming, energet-
ic and community-driven personality while
providing a strong foundation for future
growth.

Communication and visibility continued to
strengthen throughout the year. The monthly
FLEX Your Ideas (FYI) newsletter remained
a reliable touchpoint, while social media ef-
forts shifted toward storytelling and showcas-
ing real member experiences, including FLEX
Business Spotlights that highlight local busi-
nesses owned and operated by young profes-
sionals. This approach helped new profession-
als see themselvesin FLEX and made it easier
for first-time attendees to feel welcomed and
connected.

Programming aso evolved. FLEX refined its
event mix to better balance socia connection, pro-
fessond development and community involve-
ment. Spesker Serieseventsweredesigned around
redl-life topics emerging leaders care about, like
“Mindfulness and Stress Management,” offering
practical takeawaysin an gpproachable, conversa
tional format. Socia events continued to prioritize
low-pressure networking like coffee chats, lunch-
es, socid meetups and shows, helping members
build genuine connections.

FLEX dso celebrated individual impact
through its FLEX Presents event, where Kaleb
Lewis was named Young Professional of the
Y ear. Thisrecognition highlighted the positive
contributions members are making in Venan-
go County and reinforced FLEX's commit-
ment to celebrating leadership, engagement
and community involvement.

A year of thoughtful growth, stronger infra-
structure and deeper connection set the foun-
dation for greater impact.

Moving into 2026

As FLEX heads into 2026, the energy is
high. Thisyear isall about making connections
through experiences designed by young pro-
fessionals, for young professionals. Whether
someone is brand new to FLEX or has been
involved for years, 2026 is about creating easy
entry points to meet people, build relationships
and feel part of something bigger.

The 2026 calendar features a variety of en-
gaging, connection-driven events. Events and
initiatives are being designed by young pro-
fessionals with the goal of creating welcoming
spaces where relationships form naturally and
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FLEXing for the Future: A look back at 2025 and what’s ahead

participation feels easy and inclusive. This ap-
proach alows FLEX to meet members where
they are, encouraging both new and returning
participantsto engage in waysthat feel authen-
tic and accessible.

Planned highlights include a free bowling
night and a Millennial DJ Dance Party fund-
raiser, blending nostalgia, community support
and socia energy. FLEX is aso exploring a
rebranded Brewfest event, building on the suc-
cess of Bike’n Brew by bringing together local
brew fans, community partners and emerging
leaders for a socia experience rooted in local
pride.

Professional and personal growth remain
just as important, and FLEX will continue
hosting Speaker Series events focused on re-
al-world topics that support both career and
personal development. These sessions are de-
signed to feel like conversations rather than
lectures, offering practical takeaways, inspi-
ration and opportunities to connect with peers
and local leaders.

Volunteer opportunities and committee
involvement will continue to give members
ways to turn connection into action. FLEX
also encourages members to share ideas for
events, locations and initiatives, helping local
young professionals explore and experience
the many great places throughout the commu-
nity.

What'’s new?

FLEX is coming into 2026 with a renewed
sense of momentum, connection and |eader-
ship as the organization prepares for the ex-
citing year ahead. FLEX continues to evolve
with a clear focus on creating experiences for
members while strengthening the foundation
that supports long-term growth and engage-
ment.

Educational programming continues to
be shaped around real-life challenges young
professionals face, providing practical in-
sights while fostering conversation, con-
fidence and peer connection. FLEX is also
continuing to strengthen partnerships that
support leadership development and com-
munity involvement throughout Venango
County.

Another update is the transition to the
2026 FLEX leadership team. The 2026 of-
ficers include President Juliet Hilburn of
Northwest Hospital Foundation, Vice Pres-
ident Bridey Shawgo of KJ Consulting &
Environmental Services LLC, Joe Brooker
of Venango County Economic Development
Authority overseeing membership, Tyler
VanWormer of Franklin Insurance serving
as development chair, Elizabeth Reiser of
Lyto Nails by Liz leading marketing and

—

community partnerships, and Nicole Burton
of UPMC WorkPartners and Maddy Bakker
of Huff-Guthrie Funeral Home serving as
events and fundraising co-chairs.

With engaged leadership and a sense of
purpose, FLEX is entering the next year ener-
gized and ready to grow.

A look back

FLEX Young Professionals was created
with a simple but powerful goa: to attract,
retain and connect young emerging leaders in
Venango County by giving them aplaceto be-
long, grow and lead.

Established as a program of the Venango
Area Chamber of Commerce, FLEX supports
professionals age 40 and under who live or
work in the region and are looking for waysto
get involved in the community.

Inits early years, FLEX focused on build-
ing connections through casua networking
events and volunteer opportunities. These
gatherings made it easier for young profes-
sionals to meet peers, build relationships and
feel rooted in the area. From the beginning,
FLEX recognized that connection is key to

% ol

retention and that creating a welcoming com-
munity helps emerging leaders envision a fu-
turein Venango County.

As interest grew, FLEX evolved into a
more structured, volunteer-driven organiza-
tion with dedicated committees and |eadership
roles. Signature events such as FLEX Presents
became important milestones, helping FLEX
celebrate together while strengthening ties be-
tween members, local businesses and commu-
nity partners.

In recent years, FLEX has continued to
mature with a focus on sustainability and
leadership development. Expanded profes-
sional development programming, increased
opportunities for involvement and a smooth
transition into the 2026 leadership team re-
flect FLEX's commitment to long-term im-
pact.

Today, FLEX serves as both a connector
and a catalyst, helping young professionals
build relationships, develop confidence and
stay engaged in Venango County. By fostering
community and opportunity, FLEX continues
to play avital role in shaping the region’s fu-
ture.
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Small Business Jump Start program returnsfor 22nd year this spring

BY SUBMITTED ARTICLE
The Small Business Jump
Start (SBJS) program is en-
tering its 22nd year of provid-
ing entrepreneurial trainingin
the Venango County region.
The program, which assists
individuals in starting new
ventures or expanding exist-
ing operations, reports a his-
torical success rate of 87%,
having helped develop and
sustain more than 975 busi-
nesses since its inception.
The upcoming spring ses-
sion is scheduled to begin
March 10 and will be held

counties.

The Veterans Entrepreneur Program will launch its
seventh eight-week session this spring, providing custom-
ized business development specifically for those who have
served in the military. To date, the program has helped de-
velop more than 75 businesses in Venango and surrounding

Successful graduates of the program have launched di-
verse ventures, including small engine repair, furniture
refinishing, rental properties, bed and breakfasts, antique
shops, bike shops and honey production. The curriculum
is customized to fit veteran schedules and provides direct
access to additional resources through the Veterans Affairs
office and the federal government.

Veterans Entrepreneur Program offers training this spring

Program Details
e Cost: Freefor areaveterns.

» Format: Veterans can choose to be integrated into the
regular SBJS program starting March 11 or participate in a

separate entrepreneurial session.

* Support: Spouses and partners are permitted access to

the sessions for support.

* Registration: Contact the Venango County Veterans
Affairs office at 814-432-9786 (ask for Karen) or Gary
Svetz at 814-336-1305. Applications are also accepted at
the Veterans Affairs office at 1 Dale Ave. in the Human
Services Complex, or via email at gsvetz@zoominternet.

net.

with initial capital and cash
flow.

SBJS serves participants
throughout Venango, Craw-
ford, Clarion and Mercer
counties. The initiative is
sponsored by a wide range of
regiona partners, including:
Northwest Bank, County of
Venango, City of Franklin,
Franklin Chamber of Com-
merce, PMP Printing, Oil
Region Alliance, Rossbacher
Insurance, Seneca Printing
Express, Keystone Communi-
ty Education Council, FICDA,
Blue Canopy Marketing, Clar-

on Tuesday evenings from 6

ion County Community Bank,

to 8 p.m. in Franklin for nine
weeks. Gary Svetz, president
of Svetz Consulting Services,
LLC and lead instructor, em-
phasizes that while a business
plan is necessary, developing
the owner’ s individual leader-
ship capability isequaly vital.

Svetz brings more than
37 years of experience in
the Northwest Pennsylva-
nia business community, in-
cluding a 12-year corporate
background and ownership
of five business ventures. A
recipient of the Pennsylvania

Elite 100 entrepreneur desig-
nation, Svetz credits the pro-
gram’s longevity to commu-
nity support, particularly the
efforts of co-founder and late
City of Franklin event coor-
dinator Ronnie Beith.

The program cost of $125

includes access to more
than $2,500 in benefits.
Participants receive a sales
skills resource assessment,
guidance on QuickBooks
software and connections
to professional resources
including attorneys and ac-

Oil City Main Street Program celebrates 14 years

SUBMITTED ARTICLE

Asthe Qil City Main Street
(OCMS) Program conclud-
ed its 14th year in 2025, the
organization continues to use
strategic investment and col-
laboration to drive economic
revitalization.

Launched in 2011, OCMS
is a partnership between the
City of Oil City and the Oil
Region Alliance. A major
2025 milestone was secur-
ing $100,000 in facade grant
funding through Gov. Josh
Shapiro’s Main Street Matters
initiative. To date, $49,000
has been approved to help
property owners improve
building aesthetics and func-
tionality.

The Exchange was the
first business to complete a
project this cycle, featuring
improvements to the front,
side and rear of its building.
OCMS supported new sig-
nage through a 50/50 match-
ing grant, part of a broader

effort to encourage private
investment while preserving
historic character.

The program continues to
use events as economic driv-
ers. In September, the inau-
gural Allegheny River Music
& Arts Festival provided 30
hours of live music and art
demonstrations. The event in-
cluded a chalk walk, outdoor
movie, a guided Mura and
Public Art Wak and a liter-
ary celebration by The Bridge
Literary Journal. Loca spe-
cia effects artist Kaleb Lewis
debuted the first “Woodland
Creature” installation, which
will become an annual fea
ture.

Plans for the 2026 festival
include an outdoor recreation
theme, the first Oil City Half
Marathon and afamily-friend-
ly Poker Run.

Other consistent program-
ming saw record growth
in 2025. The Curb Market
reached peak vendor par-

ticipation, while events like
Oil City Uncorked, Music
on the Square and Christmas
Past remained major draws.
During Christmas Past, Sene-
ca Street was closed for First
Friday activities, featuring
the “Secret Door” at Barr's
Insurance and a Grinch dis-
play by Lewis.

The Samuel Justus Chari-
table Fund provided a $2,018
grant for outdoor movieequip-
ment, used for six screenings
in 2025. Additionaly, the
Jack Rowley Charitable Trust
supports Music on the Square,
held in conjunction with the
Qil City Arts Council, Arts
Qil City and Northside busi-
NEesses.

Digital promotion remains
a pillar of the program. The
“Meet Me on Main Street”
video series has featured 150
local businesses, generating
500,000 views.

“Community members
near and far look to the Qil

City Main Street page for
news and events happening in
our area,” said Stevette Ros-
en, OCM S manager. “Itisone
of the most positive Facebook
pages around.”

The volunteer-driven pro-
gram honored several part-
ners at its May 2025 annua
meeting:

* Business Partner of the
Year: Barr’s Insurance

* Ms. Main Street: Mau-
reen James

e Mr. Main Street: Kevin
Frawley

* Youth Volunteer Awards.
Audin Billingdey and Tyler
Marczak

OCMS is currently pre-
paring its application for

re-designation  with the
Pennsylvania  Downtown
Center. A new five-year

plan aims to brand Oil City
as a regional destination for
music and outdoor activities
while decreasing commer-
cial vacancies.

countants. A unique feature
of the program is the inclu-
sion of free, ongoing busi-
ness coaching after the offi-
cial nine-week course ends.
Graduating alumni also gain
access to a revolving small
business loan fund to assist

Svetz Consulting Services,
LLC and the Franklin Down-
town Retail Association.

To register for the spring
session, contact Ashley Rod-
gers at the City of Franklin
at 814-437-1922 ext. 1131 or
arodgers@franklinpa.gov.
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Ask Me holdslegacy of serving
customer s seeking digital solutions

SUBMITTED ARTICLE

Since its inception in Jan-
uary 2012, Ask Me has been
a steadfast aly for businesses
and individuals seeking af-
fordable, effective and per-
sonalized digital solutions.
Founded and operated by
Jeanne Best, Ask Me was
built on a vision of empower-
ing small businesses through
communication, strategy and
hands-on support. Over the
past 14 years, the business
has established a reputation
for managing socia media
platforms, designing and
maintaining websites, writing
compelling content and train-
ing clientsto confidently nav-
igate digital tools.

Ask Me€'s commitment
to excellence is reflected in
Jeanne Best’s long-standing
role as a trusted writer and
communicator, having au-
thored articlesfor publications
such asthisone for nearly two
decades. That consistency and
reliability has helped build
lasting relationships within
the business community.

Beyond her work with Ask
Me, Jeanne remains deeply
engaged in the community
through volunteerism and ac-
tiveinvolvement in local orga-
nizations, reinforcing the busi-
ness s people-first philosophy.

2025 in Review

The past year marked a
period of refinement and
growth for Ask Me. As the
digital landscape continued

to evolve, Ask Me focused
on delivering thoughtful, re-
sults-driven solutions tailored
to each client’s unique goals.

Key highlights from 2025
include:

 Expanded Strategic
Services: Ask Me further
integrated modern tools
and technologies, including
Al-supported  workflows,
to enhance efficiency while
maintaining a personal,
hands-on approach to social
media management, content
creation and digital strate-

Y.

* Client-Focused Results:
Customized strategies helped
clients strengthen their online
presence, improve engage-
ment and communicate more
clearly with their audiences.

 Education and Empow-
erment: Through one-on-one
training, workshops and guid-
ed support, Ask Me continued
its mission of helping clients
better understand and manage
thelir digital platforms.

e Community Commit-

ment: Pro bono projects,
volunteer support and col-
laborative efforts with local
organizations remained a
cornerstone of Ask Me's val-
ues, reinforcing its role as a
community-minded business
partner.

The Ask Me website,
www.askmebyjeanne.com,
reflects this growth, high-
lighting services designed to
meet the evolving needs of
small businesses.

Looking Ahead to 2026

As Ask Me looks toward
2026, the focus is on inten-
tional growth and alignment.
Plans are underway for a stra-
tegic transition that will al-
low Jeanne Best to dedicate
increased time and energy to
Ask Me, strengthening client
relationships and expanding
service offerings.

The year ahead will em-
phasize:

 Deeper Client Support:
A focus on long-term strate-
gy, brand clarity, and consis-

tent messaging across digital
platforms.

e Service Expansion:
Continued development of
social media strategy, content
planning, email marketing,
analytics and performance
tracking to help clientsremain
competitive and adaptable.

* Education & Resourc-
es. The introduction of learn-
ing opportunities and tools
designed to empower clients
to confidently manage and
understand their digital pres-
ence.

* Collaborative Oppor-
tunities: Strengthening part-
nerships with local businesses
and organizationsto create in-
tegrated, supportive solutions.

These initiatives reflect
Ask Me's commitment to
growth that is both purpose-
ful and people-centered, posi-
tioning the business as a trust-
ed guidefor clients navigating
an ever-changing digita envi-
ronment.

As Ak Me moves into
2026, its legacy as a reliable,
relationship-driven digitd
partner remains strong. With a
continued emphasis on quality,
accessibility and client success,
Ask Me is well-positioned for
its next chapter. Jeanne Best re-
mains committed to supporting
businesses with clarity, creativ-
ity and care.

For more information or
to learn how Ask Me can
support your business, visit
www.askmebyjeanne.com or
call/text 814-229-5479.

Baked Goods From Heaven shiftsto bakery-bistro

SUBMITTED ARTICLE

Baked Goods From Heav-
en is marking three years in
business and one full year in
its current location by shift-
ing focus toward a bakery
and bistro service model. The
company moved into a larger
space in 2025 to support its
growing operations and im-
prove visual presentation.

Management noted that 2025
represented a trangtion from
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“doing more to doing better.”
During the yesr, the business
refined its menu, introduced
seasonal features and improved
internd systems while winning
atrophy for the best sandwichin
Venango County.

“The new space support-
ed growth we were aready
moving toward and gave us
the ability to execute it well,”
the company stated. The
business, which began as a
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passion project, has now inte-
grated more intentional com-
munication and in-shop expe-
riences to degpen community
engagement.

The 2026 plan focuses on
sustainable growth by max-
imizing the current facility.
Gods for the year include
strengthening the core menu
and expanding speciaty orders,
events and seasonal offerings.

New features for custom-

ers include a rotating bakery
counter, holiday specials and
a weekly special board to
complement the staple menu.
The company stated it intends
to maintain the “same heart”
of the business while expand-
ing its capabilities as a bistro.
The expansion of special
ordersinthe coming year isin-
tended to lay the groundwork
for future scalability and more
comprehensive event support.
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Hollow Oak Press
continues spinning
storieswith atwist

SUBMITTED ARTICLE

Hollow Oak Press, LLC
had a busy year in 2025. The
micro-independent press add-
ed another anthology to its cat-
alogueinfall of 2025: Short(b)
Reads, a food plus fiction an-
thology. In addition to the new
print anthology, Hollow Oak
Press also launched a success-
ful free-to-read fiction feature
called Acorns on its website
earlier in the year.

In late 2025, Hollow Oak
Press announced the submis-
sion call for their next high
concept anthology due out in
thefall of 2026: The Ordinary
Magic in Extraordinary Tales.
The project will merge cozy
fantasy short fiction with per-
sonal development essays.

Each story chosen for pub-
lication will be thematically
meatched with an essay on cen-
tering warmth and well-being
through smple, everyday acts.
Readers will enjoy lower-stakes
tales and will have opportunity
for reflection on how to cultivate
acozy lifefor themsdves.

Plans for the upcoming
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year include a continuation of
the digital publication Acorns,
with free-to-read flash fiction
releasing twice per month. In
conjunction with the Qil City
Library and the Heritage So-
ciety of Qil City, Hollow Oak
Press will also be releasing the
popular series Hidden Heritage
as a paperback in 2026. The
articles, written by Judy Etzel
with research by Kay Dawson,
will beavailablein anewly for-
matted and edited paperback
version, and will feature anew,
never-relessed article.

Looking back

Hollow Oak Pressis proud
to remain a paying market
for new and emerging writers
since 2023. The press, found-
ed by long-time Oil City resi-
dent Amanda Pica, continues
to grow and receives hundreds
of submissions for each proj-
ect from writers around the
world. The publication team
also includes Jessica Ritchey,
associate editor; Austin Gray,
layout editor; and Scott Rich-
ards, contributing editor.”
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‘25 RAM 1500
DIAMOND BLACK
12,331 MILES

$39,997

24 RAM 2500
BRIGHT WHITE
39,245 MILES

$38,997

24 MITSUBISHI ECLIPSE
BROWN
41,833 MILES

$21,997

‘24 CHRYSLER PACIFICA
SILVER MIST
56,155 MILES

$28,997

‘23 TOYOTA COROLLA
ICE
83,156 MILES

$17,997

WE INEED YOUR
VEHICLE

MWMES 19 & 97 WATERFORD

9 Mlles South Of Millcreek Mall
CHRYSLER*DODGE*JEEP*RAM

Hours: Mon & Thurs 8:30-8:30
R T sy

25 RAM 1500
BRIGHT WHITE
19,564 MILES

$38,997

‘24 JEEP COMPASS
RED HOT
28,896 MILES

$24,997

‘24 SUBARU CROSSTREK
MAGNETITE GRAY
7,078 MILES

$27,997

‘24 JEEP GRAND CHEROKEE
MIDNIGHT SKY
44,128 MILES

$32,500

‘23 MAZDA CX-9
DEEP CRYSTAL BLUE
53,913 MILES

$27,997

‘25 JEEP WRANGLER
BRIGHT WHITE
7,166 MILES

¥36,997

‘24 DODGE HORNET
HOT TAMALE
898 MILES

$29,997

‘24 VOLKSWAGEN TIGUAN
SILVER METALLIC
17,275 MILES

$25,997

‘23 KIA CARNIVAL
PANTHERA METAL
24,080 MILES

$38,997

‘23 SUBARU IMPREZA
CRYSTAL WHITE
54,543 MILES

$18,997

GET MORE FOR IT!
EVEN IF YOU DON'T BUY FROM US!

GCOME SEE OUR
CERTIFIED APPRAISERS!

Tues, Wed, Fri 8:30-6:00 « Sat 8:30-2:00
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nding delays, sets course for growth

SUBMITTED ARTICLE

Navigating through a tur-
bulent year of government
funding was not a simple task
for the Venango Conservation
District (VCD) in 2025. The
organization faced a period
where projects were placed
on hold, reimbursements for
district projects were delayed
and overall progress on sever-
a initiatives fell behind. De-
spite these systemic challeng-
es, the district marked severa
significant operational suc-
cesses and internal growth.

The VCD expanded its
team in 2025 with two key
hires. Rebecca Fagley filled
the open Watershed Special-
ist position, initially manag-
ing uncompleted tasks before
evolving the role to meet cur-
rent district needs. Addition-
aly, former employee Hilary
Buchanan re-joined the staff
as the Dirt Gravel and Low
Volume Road Technician.
Buchanan spent the spring
sessions learning program
administration to ensure Ve-
nango County municipalities
remained well-served by the
initiative.

Environmental education
remained a core pillar for the
district throughout 2025. The
VCD successfully executed
several initiatives, including
the Backyard Conservation
Workshop, a Natives and
Pollinator Garden enhance-
ment project and the Kids
on the Farm events held in
cooperation with Cranberry
High School. The district also
hosted the annual Envirothon
Competition for loca stu-
dents.

A major milestone was
reached as the VCD complet-
ed its Strategic Planning pro-
cess, the first such effortin 18
years. This process convened
board members, staff and co-
operating agency personnel
to brainstorm and define the
district’s resource focus for
the next three years. As part
of this organizational growth,
the VCD Board welcomed
Larry Dunkerley as an associ-
ate director. Dunkerley brings
a specific interest in agri-
cultural conservation to the

MARSH HO!

FURNITURE - APPLIANCES * BEDDING!

group’ s monthly meetings.

Looking toward 2026, the
VCD plansto build on thisnew
strategic foundation by con-
tinuing its support of agricul-
tural conservation and stream-
bank stabilization. A primary
focus will be providing tech-
nical assistance and funding to
municipalities to improve rura
roadways while reducing envi-
ronmental pollution.

With funding secured from
the Northwest Commission,
the district will collaborate
with the Pennsylvania Fish
and Boat Commission to con-
struct streambank  stabiliza-
tion at the Heath Oil Gas Sta-
tion property on Sugar Creek
in Cooperstown. The district
also anticipates the comple-
tion of three agricultural proj-
ects intended to reduce pol-
lution to Warden Run, Sugar
Creek and Patchell Run.

To further these goals, the
VCD is currently hiring its
sixth staff member, a Nutri-
ent Management Technician.
This individual will work
alongside agricultural staff
to implement conservation
on local farming operations.
A critical component of this
role involves the new hire be-
coming certified in Nutrient
Management planning, which
is essential for helping farm-
ersreach their operational and
conservation targets.

“Ultimately, the district
hopes that those in need of
conservation assistance will
feel free to reach out to the
VCD. If we don't have the
answer, we'll work to find
it,” said Lisette Lane, district
manager. Lane noted that the
staff is ramping up efforts to
become the premier agency
for conservation in Venango
County by enhancing their
knowledge base and agency
resources.

The 2026 cadendar in-
cludes several new education-
al opportunities. The VCD

will implement a stormwater
management  demonstration
rain garden project and offer
educational events specifical-
ly for municipal secretaries
regarding Department of En-
vironmental Protection (DEP)
Chapter 102 and Chapter 105
programs.

The annual seedling sale
will feature native tree and
shrub species, with an add-
ed opportunity for customers
to receive free tree tubes to
protect new plantings. Oth-
er upcoming events include
a Backyard Conservation
Workshop where rain bar-
rels will be provided at low
or no cost. Additionally, the
VCD will introduce formal
education in the Natives and
Pollinator Garden classroom,
featuring outdoor afternoon
teas and sessions on stream
health and native plants for
adults.

Looking back

Established in 1961, the
Venango Conservation Dis-
trict originally focused on
soil conservation and the

Gypsy Moth program. Over
65 years, the staff has grown
to manage complex issues
including erosion and sedi-
ment control permitting, the

—
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Black Fly Spray program, the
West Nile Virus Treatment
Program and invasive species
control.

Thedistrict officeislocated

Wells Fargo & SNAP Financing Available.

Mon, Tues, Thurs & Fri 9am-5pm
HOURS: P

* Wed & Sat 9am-1pm * Closed Sunday

at 4871 US 322 in Franklin and
is open Monday through Fri-
day from8 am.to4 p.m. More
information can befound at ve-
nangocd.org.

CENTER

New Arrivals / Special Orders

814-775-0172

305 East Spring St., Titusville, PA
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BKI seessteady growth
adds new equipment in 2025

SUBMITTED ARTICLE

It was another year of
steady business for BKI in
2025. Many smaller residen-
tial and commercia proj-
ects, excavating and grading
were handled, as well as the
demolition of a few blight-
ed properties in Oil City
and Titusville. BKI noted
an increase in the crushing
and screening of sandstone
for production of various
grades and sizes of stone for
builders and construction
companies for aggregate,
landscaping and drainage
projects.

A new Rammer hydrau-
lic hammer was added to the
company’s equipment for
rock breaking and concrete
demolition. Also, a new 12-
foot Car Mate jobsite trailer
was purchased, and a new
GMC 2500 truck was added

to the fleet this year.
Originally incorporated in
1961 by Bert Klapec — who
for many years prior start-
ed with a single-axle dump
truck and hauled coal for his
neighbors — the North Sen-
eca Street business is now
owned by his son, Dave, and
daughter-in-law, Jean Klapec,
and their sons, Chrisand Nick
Klapec. Sixty-five years and
three generations later, the
business provides excavat-
ing and demoalition services
for both small residential and
large industrial companies.
BKI aso offers dump
truck service for al aggregate
needs, as well as roll-off ser-
vice and heavy-haul capabili-
tieswith its four-axle lowboy,
which handled many jobs this
year. Due to steady business
throughout the year, the com-
pany is looking to hire dump
truck drivers, roll-off drivers

and equipment operators.

2026 Plans

Klapec Express. In addi-
tion to BKI, Chris and Nick
Klapec also own and operate
Klapec Express, a local and
long-haul trucking company
covering 48 states and Can-
ada. They have a variety of
trailers, including flatbed,
step deck, dry vans, chip trail-
ersand log trailers. In partner-
ship with PGT Trucking Inc.,
a multi-service transportation
firm and large flatbed truck-
ing company out of Aliquip-
paand aleader in progressive
freight transportation, Klapec
Express is part of a network
of more than 950 power units
and 30 facilities. This gives
the company access to exten-
sive freight and support pro-
grams, alowing it to provide
abroader range of service and
continue to grow.

Haws Ricker Insurance offers
personalized Services with Medicare
Advantage, Medicare Supplements,

Prescription Drug Plans, Home
Health Care, Life Insurance,
Annunities & Pennsylvania

Healthcare-Pennie.

Lyric Theatre Rehabilitation
Project enters 5th year
of strategic development

SUBMITTED ARTICLE

The Colonel Drake Cul-
tural Alliance, Inc. (CDCA)
is entering its fifth year of a
revamped strategy to rehabil-
itate the historic Lyric The-
atre at 216 Seneca St. in Oil
City. The project has moved
from a model of completing
small, piecemeal repairsto a
comprehensive funding plan
aimed at securing the full
financial allotment required
for an occupancy permit
without incurring significant
debt.

While the broader ef-
fort to save the building has
spanned more than 20 years,
momentum has accelerated
recently. A consultant group
was engaged to meld public
and private funding, bring-
ing the project to the brink of

construction. In May 2025,
the alliance engaged a Pitts-
burgh-based architectural

firm to redesign the facility’s
interior and exterior. The new
design maximizes the build-
ing's footprint to promote
self-sufficiency once opera-
tional. Documents for these
designs are expected in early
2026, allowing the project to
move into active construction
once successful bidders are
scheduled.

Fundraising remains a
critical component of the op-
erational budget. The Kar-
ma Concert Series, now in
its eighth vyear, produces
live concerts on most Thurs-
day nights from November
through February. To date,

the series hasraised morethan
$50,000. These funds serve as
arequired cash match for var-
ious public grants secured to
revitalize the facility.

The Lyric Theatre Reha-
bilitation Project is designed
to preserve the last remain-
ing example of the vaude-
ville houses that operated in
Oil City during the late 19th
and early 20th centuries. The
venue holds a unique place in
cinematic history; in his biog-
raphy, Mack Sennett claimed
he first encountered Charlie
Chaplin at the Lyric, where
he offered Chaplin his first
movie contract while the actor
was performing with a come-
dy troupe.

Once reopened, the Lyr-
ic will serve as the perma-
nent home for Community
Playhouse, Inc. (CPI). Since
1955, CPI has produced sev-
eral hundred theatrical shows,
though the group has fre-
quently changed venues—a
history the group describes
as “performing like gypsies.”
The non-profit producer plans
to stage two to four major pro-
ductions annually at the reno-
vated site.

The facility is designed for
versatile community use be-
yond traditional theater. The
grand auditorium will feature
a seating capacity of approxi-
mately 275, while a front gal-
lery and exhibition space will
accommodate lectures, art
exhibits, concerts, second-run
movies and charitable events.
A newly designed second

level at the front of the build-
ing will hold about 75 people
for donor events and smaller
meetings.

Technical upgrades are a
major focus of the 2026 con-
struction phase. The building
will be made fully accessible
for people with disabilities
and will feature improved
energy efficiency. Safety in-
stallations include state-of-
the-art security and fire sup-
pression systems, along with
an upgraded HVAC system
utilizing advanced air filtering
technology.

The nine-member volun-
teer Trustee group, which re-
cently added a new treasurer
and a new member, expects
the facility to eventually em-
ploy two full-time and three
part-time staff members.
These roles will oversee stage
productions, ticketing and fa-
cility management.

The CDCA was originally
formed to operate the Drake
Theatre between 1992 and
1995. The organization was
later tapped by CPI, the cur-
rent owner of the 216 Sen-
eca St. property, to manage
the renovation and eventual
operation of the venue. The
Alliance intends to maintain
a wide range of public and
private activities to ensure the
facility remainsfinancialy vi-
able into the future.

Additional information on
the history of the Community
Playhouse and a list of past
performances can be found at
communityplayhouseoc.com.

Core Goodsreports sales growth,
expands community food access

SUBMITTED ARTICLE

Core Goods sustained its
focus on local agriculture and
community access in 2025, a
year characterized by a 21%
sdes increase and region-
al recognition. The market,
which celebrated seven years
in business in September, was
named Business of the Year
by the Venango Chamber in
February.

The company’s growth
was supported by an expand-
ed inventory from more than
110 local farms and small
businesses. Most products
are sourced from within 200
miles of Oil City, including
vegetables, grains, eggs, milk,
meat, honey and baked goods.

A central development in
2025 was the first full year of
operation for the Core Goods
Community Space. This at-
tached storefront hosted 15
public classes and workshops
on topics such as seed starting
and honey production. The
venue also hosted 17 private
events, including business
meetings and bridal showers.
In addition to on-site activity,
the market provided 18 off-
site catering services through-
out the year.

Community service re-
mains a primary driver for
owner Ashley Sheffer, who
launched the “Farm to Neigh-
bor Fund” in 2025. While the
program had been along-term
goal, its implementation was
expedited following a reduc-
tion in SNAP funds in No-
vember. This“pay it forward”
initiative allows residents ex-
periencing food insecurity to
shop for fresh food at no cost,
funded by community dona
tions.

The program saw imme-
diate utilization, distributing
nearly $4,000 in fresh food
within two months while rais-
ing more than $6,000 in con-
tributions. Core Goods has
partnered with Community
Servicesto manage the fund’s
long-term sustainability. Par-
ticipants can shop on a week-
ly basis, and excess funds are
used to purchase fresh food
for the local food pantry.

Looking ahead to 2026,
the business plans to expand
the Farm to Neighbor Fund
by deepening partnerships
with local food pantries and
community  organizations.
The market also intends
to increase its selection of

prepared foods, including
soups, salads and ready-to-
bake meals.

Technological updates are
also planned, with the team
exploring online ordering op-
tions to improve internal op-
erations and customer conve-
nience. Education remains a
priority, with plans for more
classes focused on gardening
and seasonal cooking, aong-
side increased “ Producer Pop-
Ups’ that connect shoppers
directly with farmers.

Core Goods origina-
ly opened in 2018 on the
Northside of Oil City as a
“zero waste” shop offer-
ing bulk items and produce.
As community demand for
local food grew, the busi-
ness evolved and eventually
moved to a larger Southside
location in November 2022.
Since the relocation, the mar-
ket has expanded from simple
bulk binsto include afull pro-
duce cooler, dairy section and
freezer.

While the facility has
grown, the core mission re-
mains focused on supporting
local producers, reducing
waste and ensuring regional
access to fresh food.
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Chamber’s L eadership Venango program nears graduation

SUBMITTED ARTICLE

The Venango Area Cham-
ber of Commerce is moving
into the final stages of its
2025-2026 Leadership Ve
nango program, with the cur-
rent class scheduled to grad-
uate in May. The nine-month
leadership development ini-
tiative brings together profes-
sionals from a variety of in-
dustries to share perspectives
and deepen their understand-
ing of Venango County’s in-
frastructure and economy.

Whilethe Chamber’ sFLEX
program is tailored specifi-
caly for young professionals,

Leadership Venango is de-
signed for a mix of emerging
and seasoned leaders. The
2025 program placed a strong
emphasis on practica sKills
and rea-world collaboration.
Participants attended monthly
sessions focused on leadership
styles, communication, com-
munity hedlth, economic de-
velopment and the operations
of nonprofit and government
entities.

The current class began
the year with a leadership
retreat designed to establish
peer connections and a foun-
dation for collaboration. The

Leadership Venango Class
of 2026 represents a broad
cross-section of the regiona
workforce, including:

» Dan Ace (Matric Group)

o Emily Antkowiak (Oil
Region Library Association)

* Kyle Bintrim (Webco In-
dustries)

e Elijah Daubenspeck
(Family Service and Chil-
dren’s Aid Society)

o Kathy Dunham (McGill
Power Bell & Associates)

e Jordan Hall (Raymond
James Financial)

* Madalyn King (Morrison
Funeral Home)

* Jennifer McClellan (Sce-
nic Rivers YMCA)

* Shanna Peterson (UPMC
Northwest)

e Corey Pid (Raymond
James Financial)

e Hannah Plowman (Ve
nango Chamber)

» Michele Tucker (Bear's
Furniture)

* Shayla VanHorn (North-
west Commission)

* Michael Veloso (First
National Bank)

Looking toward 2026, the
Chamber plans to expand the
long-termimpact of the program
by increasing opportunities for

aumni engagement. Key gods
include hosting networking
events and creeting intentiona
connections  between  current
participants and program grad-
uates to encourage mentorship
and continued civic leadership.
Chamber staff reviews the
program content annually,
incorporating feedback from
the previous class to ensure
the curriculum remains rele-
vant to the shifting needs of
the community. While some
presenters have participated
in the program since its in-
ception, other sessions are up-
dated yearly to reflect current

economic and social trends.

Leadership Venango was
originaly established to de-
velop a pipeline of local lead-
ers prepared for community
involvement. Many graduates
of the program eventual-
ly serve on regiona boards,
volunteer for local initiatives
or move into executive roles
within their organizations.

The Chamber continues
to seek new applicants and
employers who view the pro-
gram as a strategic investment
in both professional develop-
ment and the future of Venan-
go County.
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Clifford’s Carpets growsthrough community arts

SUBMITTED ARTICLE

Clifford’s Carpets haslong
been a familiar name in Oil
City, known as atrusted floor-
ing destination backed by de-
cades of hands-on experience.
This localy owned business
has built a strong reputation
for quality products, friendly
customer service and a wide
selection of flooring options
for both residential and com-
mercial customers throughout
the area, including CoreTec,
Anderson Tuftex, Shaw, En-
gineered Floors, Milliken,
Karndean and Godfrey Hirst.

Beyond its inventory, the
storefunctionsasacommunity
space for regional workshops
and arts education. The facil-
ity hosts classes for stained
glass, watercolor and other
artistic disciplines. These pro-
grams serve as a gateway for
new visitors while supporting
the business's involvement in
community-centered  events
such as Small Business Sat-
urday, Artist Sunday and the
Winter Makers Market.

The business currently uti-
lizes a gallery wall to feature
the work of regiona creators.
For January and February
2026, the store is highlighting

local painter Stacey Sopher.
An Oil City native and retired
teacher fromthe Oil City Area
School District, Sopher cre-
ates nature landscapes and is
an active member of the Ve-
nango County plein air group.

Looking toward the summer
months, the businessis a partic-
ipant in the “Under the Lights
on Lindon” series. This night-
time market featureslive music,
food trucks and loca artisans.
Theeventsare scheduled for the
third Thursday of each month
from June through September,
running from 6 to 9 p.m.

Management utilizes Face-
book and Instagram to pro-
vide updates on these seasonal
events and upcoming work-
shops. By combining its pri-
mary flooring services with a
schedule of artist-led program-
ming, Clifford’ s Carpets main-
tains its role as a regional hub
for both home improvement
and local crestive events.

Tiered Benefits bringsretirement servicesto Oll City

SUBMITTED ARTICLE

Tiered Benefits, LLC be-
gan serving clientsin Oil City
in January 2025. Established
by Patrick Pelletier, the agen-
cy provides Medicare, health
insurance and  retirement
planning services to residents

throughout the region.
Operating from the historic
National Transit Building at
206 Seneca St., thefirm serves
clients in Venango, Clarion,
Crawford and Forest counties.
Pelletier aims to provide big-
city health agency services

locally by contracting with
several regional and nation-
a carriers, including UPMC,
Highmark, Aetna and United
Healthcare.

The agency emphasizes
the importance of understand-
ing how local healthcare pro-
viders interact with insurance
carriers. As federal and state
legislative changes continue
to reshape the health industry,
the firm focuses on keeping
clients informed of how these
shifts affect the cost of care
and available treatment op-
tions.

A primary focus of the
practiceis helping individuals
navigate retirement income
decisions. These choices of-
ten involve complex ramifi-
cations regarding Socia Se-
curity and Medicare. Pelletier
provides a specialized Income
Analysis service to help cli-
ents compare Social Security
options as they approach re-
tirement age.

The analysis addresses fre-
guent concerns, such as the
impact of retiring before age
60 or taking early Social Se-
curity at age 62. Other consid-
erations include Medicare €li-
gibility at 65, whether Social
Security must be taken simul-
taneously to receive Medicare
benefits and the consequences
of working past age 70. The
service is designed to identi-
fy potentia lifelong financial
penaties and find the most
appropriate scenario for each
individual.

i

“2025 was a year of establishing Tiered Benefits,

developing partnerships with insurance carriers and
defining the business model.”

Patrick Pelletier
founder of Tiered Benefits

Pelletier brings more than
25 years of experience in the
insurance and financial ser-
vicesindustries. Asacertified
Social Security income ana-
lyst, he reviews past earnings
to calculate comparative in-
come scenarios and determine
which solutions align with a

client’slong-term goals.
“2025 was a year of estab-
lishing Tiered Benefits, de-
veloping partnershipswith in-
surance carriers and defining
the business model,” Pelletier
said. Looking toward 2026,
the agency plans to expand
its team, build an online and

social media presence and as-
sist moreresidents with health
and retirement planning.

Consultations are provid-
ed without obligation. Ap-
pointments can be scheduled
by caling 814-676-1234 or
emailing Patrick@Tiered-
Benefits.com.



Exchange

menu, adds weekend brunch
‘Ol City’ s modern melting pot’

i

il

SUBMITTED ARTICLE

Exchange Oil City, by
Side Hustle Brews & Spir-
its, is entering 2026 with a
focus on menu innovation
and expanded service hours
following its July 2025
opening.

The venue, known for dl-

evated pub fare alongside in-
house craft brews and spirits,
has begun tweaking its menu
based on local demand and
introducing weekly specials.
To accommodate weekend
crowds, the establishment
now offers extended hours
and breakfast and brunch

menus every Saturday and
Sunday.

Located in downtown QOil
City, the business was estab-
lished with the goal of becom-
ing acommunity hub for local
businesses, residents and vis-
itors. Management describes
the vision for the venue as
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“Qil City’s modern melting
pot.”

Asthe business moves into
its first full calendar year, it
aims to solidify its position
as a central gathering place
for the community while con-
tinuing to refine its food and
beverage offerings.

—orest Glen Alpacasreports growth, sets 2026 event schedule

SUBMITTED ARTICLE

Forest Glen Alpacas is expanding its re-
gional reach following a year of increased
salesin New York and the birth of eight crias
onits Titusville farm.

The business, established in 2003, saw
sales improve significantly at New Y ork craft
fairs over the last three years, though the
Y ankee Peddler festival in Ohio remains its
most lucrative event after a decade of atten-
dance. Locally, the farm participated in Oil
City-sponsored events including Small Busi-
ness Saturday, Artesian Sunday and Makers

Market, operating out of Clifford’s Carpetson
the south side.

Owner Tina, who processes her apacas
fiber by knitting and weaving, reported that
eight crias — five females and three males —
were born in 2025. Following a farm tradition
started in 2004 with the letter “A,” all 2025
newborns received names beginning with “V”
to help track their ages.

The 2026 schedule includes a return to the
Crawford County Fair and a trip to Latrobe for
the Westmoreland Arts Festival over the July 4th
holiday. Thefarm typically bringstwo a pacasto

these eventsfor public interaction.

“Thisis a wonderful way for folks to learn
about alpacas and of course it boosts sales at
the gift shop,” Tinasaid.

Items made on the farm are [abeled with the
name of the specific apaca that provided the
fiber. This practice has led some customers to
visit the farm to photograph the animal associ-
ated with their purchase.

Future plans for 2026 include continued
support for Oil City markets, another pop-up
event at the Iron Works in Titusville and the
Christmas in the Country events in Hamburg,

N.Y. A small display of products also remains
available at the Titusville Market House.

The business has evolved from asingle card
tableat itsfirst craft fair in 2004 to a 16-by-32-
foot tent today. After previously maintaining
a herd of 75 animals, the farm now keeps ap-
proximately 35 apacas, asize Tinasaid allows
her to manage daily care alongside the craft
fair circuit. Two years ago, she added a loom
to her operation to produce shawls.

The farm and on-site gift shop are open to
visitors. Guests are encouraged to call ahead
or visit when the owner is on-site.

Electralloy, G. O. Carlson Inc. invests in wor kfor ce and equipment

SUBMITTED ARTICLE

G. O. Carlson Inc. contin-
ued its specialty steel produc-
tion in Oil City throughout
2025, melting materials used
in global aerospace, defense
and space industries. Through
its family of companies, the
firm processes recycled metal
and raw materials in an elec-
tric arc furnace located along
the Allegheny River.

The company’ steamsin the
melt shop, chemical |aborato-
ry, remelt and finishing oper-
ations produce ingot, billet,
round bar, forged block and
plate. These materials are used
in critical applications ranging
from aircraft wings and nucle-
ar submarines to space launch
vehicles. While the final prod-
ucts reach demanding environ-
ments worldwide, company
officials emphasized that the
process begins with the work-
force in Venango County.

Looking ahead to 2026,
the company will focus on
three primary priorities. safe-
ty, quality and ongoing in-
vestments in personnel and
equipment. These investments
are intended to allow the firm
to compete globally while re-
maining based in Oil City. For
residents driving past the mill
along Route 8, the externd
brick buildings and stacks re-
main a landmark, but internal

teams continue to update the
technology required to pro-
duce specialty metalsfor pow-
er plants and space vehicles.
The company noted that its
primary asset is the “people
behind the pour.” The current
workforce consists of a mix
of long-tenured employees
with decades of experience
and new hires. Over the past
year, the firm celebrated var-
ious retirements and internal
promotions while welcoming
new team members into pro-
duction, maintenance, quality
and administrative roles.
Electralloy remains com-
mitted to the next generation
of manufacturers by support-
ing local technical schools,
workforce programs and
community initiatives. By
providing plant visits and ear-
ly-career opportunities, the
company introduces students
to careers in the trades and
manufacturing, highlighting
stable employment options
available within the region.
Electralloy has operated in
Qil City since 1968. Itscurrent
regional footprint includes the
Main Street corporate head-
quarters, the Wrought Prod-
ucts facility in Cherrytree
Township and GOC Property
Holdings operations in Siver-
ly and Rouseville. The com-
pany also operates Braeburn

Alloy Steel in Lower Burrell,
along with locationsin Down-
ingtown, Pennsylvania, and
Watervliet, New York.

The past year included
both market opportunities
and challenges. While de-
mand in aerospace and de-
fense sectors remained solid,
the company managed higher
costs, global competition and
shifting customer schedules

Healing

Arts Center
Jennifer A. Keth, LM.T., C.N.C.

* Massage Therapy
* CranioSacral Therapy
* Gift Certificates

% Hot Stone Massage
* Reiki

Hours by Appointment

Member ABMP & AANC

21174 Rt. 322
Corsica, PA « I-80 Exit 70

#MSGO001266

814-379-3085

www.sapphiremoon.biz

through careful planning. In  maintenance and facility up-

delivery and reliability for its

response, the firminvested in grades to ensure competitive global customer base.

Emergency Aid: Food & Clothing Rooms
Social Services:

* Life Skills

* PAWORKWEAR

» Cooking Counts!

* Parker Place

» Permanent Supportive Housing

* Low Income Apartments

Car Seat Loan Program

Home Meal Delivery

VCAAC, Scrub Grass and 1 Satellite
Active Adult Centers

Community Voices:

* Independent Monitoring for Quality
» Consumer/Family Satisfaction Team

203 Center St. 1801 W. 1st St. 39 Parker Ave. 13690 S Mosiertown Rd. 324 W. Central Ave.
Qil City, PA Frame Hall Franklin, PA Meadville, PA Titusville, PA
814-676-5011 Oil City, PA 814-432-5749 814-332-0242 814-775-0522
814-678-7766
WwWw.communityservicespa.org
Resources
Opportunities
Hope
Programs: Welcome Every Child

Parents as Teachers

Family Café

Woman'’s Outreach

Early Head Start: Crawford, Forest
& Venango Counties

Parents As Teachers Enhanced

Ages & Stages

Community Doula

Events:

Postal Food Drive
Friends for Food
Spirit of Giving
Adopt-a Family

Qur Mission: To plant resources, grow opportunities
and nourish hope for the future with the individuals
and families we serve.
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Take Pride In

L CITY

19 E FIRST STREET OIL CITY, PA 16301

Clifford’s
Carpets

BAKERY, BREAKFAST, P S e
LUNCH & MORE IN VENANGO C0 2025

“Made fresh

from
the heart!”

18 E. Frist Street, Oil City
814-758-2424
Open Thursday-Monday

Visit our Flooring
Showroom & Artist Gallery

@cliffordscarpets
814.677.0600 <4 MON-FRI9 AM-5PM

SAVE THE DATE |

Friday, April 24th
Southside 5:30-8:30pm
Wine, Shine, Hops & Shop Walk
LEMIURCIELEN Tickets go on sale

$35at Df""‘ Valentines Day!
$5 DD Ticket Makes a great gift!

QFD' ﬁ Go to
I-n-ll n-‘ ﬁ : OilCityMainStreet.org
O I L C I TY or FB for ticket sale

MAIN STREET PROGRAM locations.

NOW WE DELIVER!

Order at:
StublersDriveThru.com

802 East 2nd Street
OIL CITY

814-676-1874

FRIEDHABER'S

SALES & SERVICE
“HOME OF THE GUYS
WITH THE 600D BUYS” Accepting applications for
14 E. FIRST ST, PMoran Towers
oIL CITY Siverly Apartments

Cherry Hill Apartments
Scattered Sites

Century Terrace
Section 8 (HUD) applications also accepted

Office Hours:
Q Monday-Friday 8:30AM-3:00PM (E\-
110 Moran St. » 814-676-5764

oilcityhousing.org

814-676-5694

Doing Business Locally Keeps oun Community Strong
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Oil City artist Lineman

set for National teaching tour

SUBMITTED ARTICLE

LindaLineman of Lineman’s Porcelain and
Painted Memories will manage a significant
teaching schedule in 2026, having been se-
lected to instruct at two national conventions
and two state retreats. Lineman, who operates
a studio in the National Transit Building, has
been a fixture in the regional arts community
for nearly two decades.

Her 2026 tour begins April 23-26 at the Town
& Country Decorative Painters Annual Retreet,
held at the Crestfield Camp and Conference
Center in Slippery Rock (townandcountrydec-
orativepainters.com). In June, she will travel
to the Nationd Annua Painting & Cregtive
Expo at the Trussville Civic Center in Alabama,
scheduled for June 23-27 (apcexpo.net).

Lineman will travel to these national con-
ventions with Diane Kellogg, of Oil Creek
Originals, a former local artist now based in
South Carolina. In August, Lineman is sched-
uled for the OKC Painting Palooza in Okla
homa City, followed by the Golden Triangle
Pittsburgh Club Retreat on Oct. 22-25 (gold-
entriangledecorativepainters.org).

2025 marked the 19th year Lineman has
mai ntained her studio in the second-floor Annex
of the historic National Transit Building at 206
Seneca St., #2M. She offers weekly porcelain
and acrylic classes and project-specific sessions
designed to accommodate student schedules. “I
really enjoy sharing my love of the arts,” Line-
man said. “When | teach, | show them my style
of painting and the joy that it brings.”

Lineman holds several leadership roles,
serving as president of the Town & Country
Decorative Painters Club and the Pennsylva-
nia Porcelain Artist Association, as well as

treasurer of the Western Pennsylvania Por-
celain Artist Club. She is a member of the
International Porcelain Artist & Teachers
Association and the World of China Paint-
ers Association. Lineman noted that porce-
lain art, or china painting, is becoming arare
artform in the U.S.; of the five clubs in the
Pennsylvania state group, only the Western

Pennsylvania club in Mercer remains active.

In November, Lineman will return as a
vendor at the Annual Gingerbread Tour at
Cook Forest, scheduled for Nov. 6-8 at the
Sawmill Center. Under the branding “Bold
Color or Delicate Beauty,” she offers cus-
tom-designed items including baby birth an-
nouncements, wedding gifts, pet portraits and

Edward Jonesrelocatesto Reno,
expands multi-advi

SUBMITTED ARTICLE
Financial Advisor Donna
Rapp oversaw a significant
expansion and relocation of
her Edward Jones branch in
2025, moving the office from
Qil City to 2141 Allegheny
Blvd in Reno. The transition
to alarger facility was driven
by an increasing client base
and the need for amulti-finan-
cial advisor office model.
The branch expansion in-

SOr service model

holiday decor. Her work is available for pur-
chase at her Qil City studio, Victorian City
Art & Framein Franklin and Transit Art Gal-
lery & Gifts.

Additional information and portfolios can
befound at |pmchina.com or on the Lineman’s
Porcelain and Painted Memories Facebook

page.

priorities and resources into a
structured plan.
“Our ambitionisto helpin-

Mol AL CREE Industrial Maintenance Apprenticeship

fillment through personalized
planning and trusted advice,”
the branch stated. Leadership
expressed gratitude for the
continued loyalty of region-
a clients, noting that these
relationships alow the firm
to grow while supporting the
community.

Developing Apprenticeships/Pre Apprenticeships
to Meet the Needs of our Region

Apprentices have the opportunity to earn

a Pennsylvania state registered certificate,
industry specific certification and are eligible
to earn credits toward an associate degree
from the Commonwealth University.

Potential of State Funding to
Help Defray Cost.

cluded the addition of Kodie
Earp-Hughes as a financid
advisor in February. Earp-
Hughes brought 17 years of
experience within the Edward
Jones organization, including
extensive knowledge of office
operations, client services and
customized financia solutions.

Traci Kaufman, branch of-
fice administrator, provided
leadership and stability during
the staff transitions and the
implementation of system up-
grades. In July, the team wel-
comed Jodi Phillipsasabranch

office administrator to assist
with client relations at the new
Reno location. Additionally,
Deborah Thompson — for-
merly a senior branch office
administrator — rejoined the
branch as a financial advisor
after completing her profes-
sional training. Thompson's
new role is intended to deep-
en client relationships through
personalized strategies and
comprehensive advice.

For 2026, the branch aims
to help investors achieve fi-
nancial fulfillment through

personalized planning. The
team plans to host a commu-
nity event later this year to
celebrate the recent growth
and introduce the new staff
members to the region.

The office has integrated
new state-of-the-art technology
and planning tools to facilitate
more detailed financia con-
versations. A primary feature
of this update is the introduc-
tion of a “Financial Planning
relationship,” which provides
clientswith aroadmap for their
future by aligning persona

Plastic Process Technician Apprenticeship

Combination of hands-on experience and
classroom learning tailored to the exact
needs of our region’s injection molders.

Donna Rapp has operat-
ed her practice in the region
for over two decades, having
started with Edward Jones in
2003. Themoveto amulti-ad-
visor format represents a shift
in the firm's traditional sin-
gle-advisor branch model,
offering clients access to a
broader team of professionals
under one roof.

The branch remains dedi-
cated to listening and serving
with integrity as it continues
its growth in Reno and the sur-
rounding Venango County area.

Potential of State Funding to Help
Defray Cost.

Teacher Apprenticeship

Have the opportunity to earn a PA State Teaching Degree.

If you are interested in participating in any of these
apprenticeship programs, please contact Lance Hummer,

Executive Director at the Keystone Community Education Council,
by emailing Ihummer@keystonecec.org or calling 814.677.4427.
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Check Out The Who,s Who

°! Professional

CLARION ANTIQUE MALL
10403 Route 322
Clarion, PA
814-226-4420

ANTIQUES - BOOKS - COINS

FULMER HOUSE BOOKS
& COLLECTIBLES
703 Wood Street

Clarion, PA
814-226-5969

WWw. Fu|merhouseboo|<s .com

APPLIANCE REPAIR

KAHLE'S KITCHENS, INC.
Route 36
Leeper, PA
814-744-9390

WWw. |<ah|es|<itchens‘ com

APPLIANCE SALES

FRIEDHABER'S APPLIANCE
14 East First Street
Qil City, PA
676-5694

AUTO BODY

GRIFFIN COLLISION AND DESIGN
133 Meadow Rd.
Seneca
814-657-3464
LOWRY AUTO BODY & TOWING
YOUR COMPLETE CAR CARE CENTER
605 Wiley Avenue
Franklin, PA
814-432-3050

CABINET SALES

KAHLE'S KITCHENS, INC.
Route 36
Leeper, PA
814-744-9390

WWw. kah|es|<itchens‘ com

CRISIS PREGNANCY CENTER

LIFE CENTER
Pregnancy Help
323 13th Street
Franklin  814-432-2999

WWW. her|ifecenter‘ com

DJ ENTERAINMENT

DOUBLE O ENTERTAINMENT
Serving all of Northwest PA
and Eastern Ohio
330-787-2085

doubleodjs.com

PHIL CLOSE DJ SERVICE
www.DjPhilClose.com
All occasion DJ service since 1999
Serving Northwest PA and Surrounding Areas
814-437-7445 (PHIL)

ELECTRIC CO-OP

NORTHWESTERN RURAL ELECTRIC
COOPERATIVE ASSOCIATION, INC.
29534 State Highway 86
Cambridge Springs
800-352-0014

www. northwesternrec.com

L

HERITAGE ELDER LAW
484 Allegheny Blvd, Suite C
Franklin, PA
724-841-0004

EMPLOYMENT SERVICES

ALL SEASONS TEMPORARIES
1288 Liberty Street
Franklin, PA
814-437-2148

FLOORING

CLIFFORD’S CARPETS & RUG OUTLET
19 E. First St
Qil City
814-677-0600

HEATING & AIR CONDITIONING

FRIEDHABERS APPLIANCE
14 E. First Street
Oil City, PA
814-676-5694

HEATING FUEL

BAYLESS FUEL
202 South Brown St.
Titusville
814-827-3336
HEATH OIL, INC.
5821 US 322
Franklin, PA
814-437-7802

CLARION FOREST VNA
9271 Perkins Road
Clarion, PA
814-297-8400

CLARION FOREST VNA
9271 Perkins Road
Clarion, PA
814-297-8400

OIL CITY HOUSING AUTHORITY

110 Moran Street
QOil City, PA
676-5764

OAK HILL APARTMENTS

10 Taylor Street
Franklin, PA

814-432-4035

PIN OAK VILLAGE

139 Acorn Drive
Seneca, PA

814-676-0193

EHO

RUSS BLACK INSURANCE
3339 Rt. 257
Seneca, PA
814-676-5761

-
™
—Z21412=

BLAIR'S KEY LOCKSMITH
715 Grant Street
Franklin, PA
814-437-6903

ANDERSON METAL INDUSTRIES
1385 Pittsburgh Road
Franklin, PA
814-437-7814

PHYSICAL THERAPY

CLARION REHAB SERVICES, INC.
18 Sportsman Dr., Suite 10, Clarion
814-226-1356

PLUMBING
C & C PLUMBING
Qil City, PA
814-374-2628

PRINTING

BEST PRINTING
111 Walnut Street
QOil City, PA
814-676-5351

REAL ESTATE

GATES & BURNS REALTY
8 E. 1st Street, Oil City, PA
814-676-8541
320 Main Street, Clarion, PA
814-226-5131

RECYCLING

DIFRISCHIA RECYCLING & JUNK REMOVAL
Cash for Cars
724-813-5480
VIRGILE IRON & STEEL
191 State Hwy 8
Oil City, PA
814-676-1100

CONSTABLE REFUSE SERVICE
3843 US 322
Franklin, PA
814-432-2509

REHABILITATION SERVICES

CLARION REHAB SERVICES, INC.
18 Sportsman Dr., Suite 10, Clarion
814-226-1356

SAND AND GRAVEL

COOPERSTOWN SAND AND GRAVEL
3070 US 322
Franklin
814-374-4419

TIRES

FRANKLIN SERVICE AND SUPPLY
119 Grant St.
Franklin
814-432-8016

VETERINARIAN

FRANKLIN ANIMAL CLINIC
1623 Pittsburgh Road
Franklin, PA
814-437-5768
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new director. schedules events

SUBMITTED ARTICLE

CASA of Venango County, Inc. underwent
a leadership transition in 2025 as the organi-
zation prepares for an expanded recruitment .

drivein the coming year. Gina Graham, previ-
(814)670-0550

ously an advocate supervisor, assumed therole
of executive director in June.

Graham previoudly served the agency from
2014 to 2016 under the direction of former ex-
ecutive director Cinnamon Evans. After explor-
ing a different career path, Graham returned to
the program in 2024 to continue her work with
children in need. The agency a so appointed An-
gelaGerics as advocate supervisor in December.
Gerics brings previous professional experience
working with children in the foster care system.

For 2026, the organization's primary ob-
jective is to increase community involvement.
CASA is seeking volunteers to serve as Court
Appointed Special Advocates, acting as a di-
rect voice for children within the judicial sys-
tem. The organization is also recruiting new
members for its board of directors.

Fundraising and community engagement re-
main central to the 2026 caendar. The annua
Oil Country Bluegrass Festiva will be held at
the Qil City Moose Club on Feb. 28 from 9 am.
to 10 p.m. Thiswill befollowed by a Super Hero
Race on April 4. Additionally, the agency will
host its annua Car Cruise, an event designed to
gather community members around the com-
mon god of supporting vulnerable children.

The organization’s current operations are
supported by a dedicated group of volunteers:
Tricia Albert, Heather Antill, Salli Betler,
Dalelshman, Julie Lutz, Kori Greene, Bridgid
Mclntyre, Theresa McQuaide, Susan Urabas-
sik, Penny Buckholtz, Barb Satterlee, Sara Ud-
din, Barb Koehler and Chris Salvo.

Guidanceis provided by the board of direc-
tors, which includes Sherry Kulinski, Sherry
Griswold, Robert Evans, Annette Fee, Clay
Campbell and Brenda Carll. Residents inter-
ested in volunteer advocacy or board service
can contact CASA at 814-670-0550.

Heath Oil marks
55 year s of growth,

We need VOU!

casaofvenangocounty.org

CHANGE A
ILD’S STORY.

Bailey’s Jewelers marksfirst

expands services
across NW Pa.

SUBMITTED ARTICLE
In 1970, Heath Oil opened
one gasoline station in Victory
Heights on Rt. 322, Cranberry
Township. The company has
been expanding ever since and
has now served customers in
Venango, Mercer, Clarion and
Crawford countiesfor 55 years.
Beginning with retail gaso-
line sales, Heath Oil soon ex-
panded and added wholesale
customers for gasoline, on-
and off-road diesel fuel, kero-
sene and heating oil. The com-
pany continues to expand into
other services as well. In July
2016, the company acquired
Klasen Oil in Cochranton.
Propane was to be added to
the product line and continues
to grow with new customers.
Ocean Spray Laser Car
Wash, located at 299 Duncomb
St. in Qil City also opened in
April of 2018. Ocean Spray not
only features a state-of-the-art
laser car wash, but it is also a
Heath Oil retail gas station for
their customer’s convenience,
offering discounts on gas
with a purchase of a car wash.
Ocean Spray experienced re-
cord customer growth in 2025.
In November of 2019,
the company opened the All
American Car Wash in Mead-
ville. Heath Oil took on a ma-
jor renovation in 2021, adding
new gasoline dispensers, new
tanks and new offerings to in-

clude on- and off-road diesel
and kerosene. Renovations
were completed in March of
2022. The company has en-
joyed continued success at the
All American location in 2025.

Heath Oil took on a major
expansion in Jackson Center,
Mercer County in the fall of
2022. Wolf Creek Sunoco,
a brand new convenience
store and gas station located
on Franklin Rd., US Route
62 at the intersection of 1-79,
opened in December 2022.

For the first time ever,
Heath Oil also acquired a re-
tail liquor license and a Hunt
Brothers Pizza franchise for
the Jackson Center locationin
November 2024.

A major upgrade and ex-
pansion of Heath Oil’s origi-
nal Victory Heights location
began in December 2023. The
expansion included installa-
tion of new fuel tanks, brand
new dispensers, new canopy
and new point of sale system
which alows for full payment
at the pumps.

The extensive remodeling
at Cranberry was completed
in summer 2024 and since,
gasoline sales have tripled at
thislocation.

Heath Qil continues its tra-
dition of serving wholesae
and retail customers in north-
western  Pennsylvania and
looks forward to continued
growth and expansion in 2026.

year, plans 2026 expansion

SUBMITTED ARTICLE

Bailey’'s Jewelers opened
its doors in May 2025, estab-
lishing a full-service jewel-
ry store featuring diamonds,
gemstones, modern styles and
estate jewelry. Owner Derek
Bailey, a lifelong Venango
County resident, brings years
of experience and training
from the Gemological Insti-
tute of America to the new
venture.

The business offers jew-
elry repair, watch and key
fob battery replacement and
gold buying. Bailey also uti-
lizes a vast network of sup-
pliers to source unique and
one-of-a-kind pieces for cli-
ents. In June, the Venango
Chamber of Commerce held
a ribbon-cutting ceremony
to officially welcome the
store to the business com-
munity.

Reflecting on the first year
of operation, Bailey said the
local response exceeded ex-
pectations.

“The amount of communi-
ty support we have received is
overwhelming,” Bailey said.
“From the very first day, we
have had a steady stream of
customers.”

The holiday  season
proved especially busy for
the shop.

“Christmas time was extra
busy for the new store as many
peoplerushed in for that perfect
piece for their loved one,” Bai-
ley said. “l wish | could ve seen
everyone's face that opened a
little black box from Bailey's
on Christmas morning.”

Bailey said he views every
jewelry purchase as a signif-
icant milestone rather than a
simple transaction.

“Jewelry isn't just a pur-
chase, it's a memory that
is being made that will be
passed down for generations,”
he said. It means the world
when a person chooses us to
help make that memory hap-
pen.”

In 2026, Bailey’s Jewelers
plans to introduce multiple
new product lines. Bailey aso
intendsto design and sell orig-

inal pieces, expanding custom
design options to ensure there
is no limit on what the shop
can create.

The store will celebrate its
one-year anniversary in May
with a planned event, sales
and promotions. Bailey said
the business looks forward to
serving as a trusted jeweler
for Venango and surrounding
areas for years to come.
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Creekside Granite expands cabinetry and stone offerings

SUBMITTED ARTICLE

Creekside Granite fo-
cused 2025 on strengthen-
ing internal systems and
expanding fabrication ca
pabilities to manage higher
project volumes. The com-
pany, which serves Venango
County and the surrounding
region, introduced updated
fabrication and scheduling
workflows designed to re-
duce project bottlenecks and
create predictable installa-
tion timelines for residential
clients.

In response to shifting
supply trends, the company
increased its selection of do-
mestic stone options through-
out 2025. This expansion of
American-quarried  products
was paired with the growth
of a cabinetry program that
added new design styles to
support kitchens, bathrooms,
laundry rooms and mud-
rooms.

Technological upgrades
were a primary driver of the
year's progress. The com-
pany implemented a digital
cataloging system to assist
customersin identifying col-
or variations and slab char-
acteristics. Additionally,
updates to digital templat-
ing tools, shop layout soft-
ware and communication

platforms were integrated to
improve accuracy in fabrica-
tion and transparency during
the quoting process.

Internaly, the company
prioritized staff development
through cross-training in fab-
rication and field operations.

Staff gained experiencein field
measurement and design assis-
tance, amoveintended to main-
tain qudity standards during

periods of increased demand.
As the business moves

into 2026, the primary ob-

jective is to further refine

production workflows. The
company plans to reduce
turnaround times by improv-
ing communication between
the showroom, fabrication
team and installation crews.

The coming year will
also see an expansion of
custom storage solutions.
Creekside Granite is pre-
paring to introduce addi-
tional design options for
mudrooms, laundry rooms
and built-in storage. This
move is part of along-term
plan to position the firm as
a comprehensive residential
design partner.

Material sourcing will con-
tinue to evolve in 2026. The
company intends to further
increase domestic stone avail-
ability while exploring new
quartz selections that align
with upcoming design trends.
Strengthening  relationships
with suppliersremains afocus
to ensure high-quality materi-
al availability for contractors
and homeowners.

Ongoing investment in
digital layout tools and cus-
tomer communication plat-
forms will continue through
the year, alongside contin-
ued training in field tem-
plating and installation to
support craftsmanship stan-
dards.

/ Foot Productions & Marketing
continues growth alongside customers

SUBMITTED ARTICLE

Many local businesses
know they need video and
social media, but aren’'t a-
ways sure where to start, what
to prioritize or how to tell if
it's working. Throughout
the year, 7 Foot Productions
partnered with its clients to
develop a clear strategy and
execute it, helping them use
video, social media and ad-
vertising to support real goals
rather than chase trends.

Video remains the founda-
tion of the company’s work,
but 2025 reinforced a simple
belief: content works best
when it has a purpose.

By combining video, so-

“Our role isn’t just to make videos, it’s to help businesses
and organizations grow and see real results from their
marketing and advertising.”

Devin Zagar
CEO of 7 Foot Productions

cial media management and
targeted advertising, the com-
pany helped clients reach the
people they were trying to
serve and take meaningful
next steps. In one example,
a client increased attendance
by more than 34%, represent-
ing roughly 2,000 additional
attendees, through a strate-
gic video and advertising ap-
proach.

As the work grew, so did
the team. In 2025, 7 Foot
Productions added another
employee and welcomed an
intern, alowing the compa-
ny to better support clients
while continuing to invest in
local talent. Building a capa-
ble, reliable team has been an
important part of maintaining
quality while expanding ser-
vices.

ACCEPTED CHEMICALS: paint/workshop products,
automotive products, cleaning products, lawn &
garden products, pesticides, every type of battery,
every type of light bulb/tube, flammables, & pool
chemicals, mostly any other chemical you find
under your sink or in your garage ACCEPTED
ELECTRONICS/FREON: TVs, computers, printers,
phones, window AC units, dehumidifiers, mini fridges,
microwaves, laptops, gaming devices, & any other
electronic device with a cord, screen or circuit board

$0.29/lb. for Freon Devices
$0.68/lb. for TVs & Monitors
$0.45/lb. for all other e-waste
$0.79/Ib. for Paints & Stains
$0.90/lb. for Bulbs & Batteries
$1.13/lb. for Chemicals
$6.50/ea. For Propane Cylinders

RATES:

(all sizes)

Behind the scenes, the
company aso continued re-
fining its systems and pro-
cesses to create a smoother
experience for clients. Clearer
planning, better communi-
cation and a more organized
workflow helped projects
move efficiently and gave
clients confidence throughout
the process.

“Our role isn't just to
make videos,” CEO Devin
Zagar said. “It’sto help busi-
nesses and organizations
grow and see real results
from their marketing and ad-
vertising.”

Looking ahead to 2026,
7 Foot Productions & Mar-
keting plans to continue
growing intentionally. The
company is focused on part-
nering with businesses and
organizations that see the
value of video-based market-
ing and advertising and want
a trusted partner to guide
the process. To support that
growth, plans are in place to
add another team member
with a focus on video pro-
duction and editing.

With strong community
relationships and a proven
approach, 7 Foot Productions
& Marketing enters 2026 fo-
cused on helping businesses
and organizations across the
region grow.

7 Foot Productions & Mar-
keting is located at 19 Centra
Ave, 3rd Floor, Oil City, PA
16301. For more information,
visit  www.7footproductions.
com.

Beast Boutique marks
24 yearsin Oil City

SUBMITTED ARTICLE

Gay and Marissa Mc-
Farland established Beast
Boutique in 2002 following
the acquisition of their first
Mastiff, Sherman “ The Tank”
Niles. The dog was a “true
character,” and he served as
the namesake and inspiration
for the state-certified groom-
ing salon, which provides
services for all breeds of dogs
and cats at 103 Jefferson St.

The facility is designed as a
small, open sdon with naturd
lighting to ensure pet comfort.
The boutique has provided
trestments for regiona pets for
over two decades, including tra-
ditional domestic animas and
exotic species such as hamgters,
rabbits and ferrets. The sdon
dso peforms speciaized ser-
vices for hirds, including beak
dremeling and nail trimming.

Marissa McFarland brings
23 years of grooming experi-
ence to the business, utilizing
a “one on on€’ environment
to minimize animd stress. The
salon festures state-of-the-art
equipment and specialized con-
ditioners designed for various
coat types. While the boutique
servesall sizes, McFarland not-
ed aprofessiond preference for
grooming Standard Poodles,
Doodles and Newfoundlands,
citing the technica work and
finished results asa highlight of
the practice.

A primary focus for the
boutique is the care of senior
pets. The salon utilizes spe-
cidlized eguipment to assist
older animals, prioritizing
“cleanliness and comfort”
styles that reduce the physical
strain of the grooming pro-
cess. McFarland frequently
travels for ongoing education
in canine body language, skin
and coat health, and handling
techniques to ensure modern
standards of well-being.

McFarland’'s professional
credentials include serving as
an evaluator for the American
Kennel Club (AKC). She pro-
vides testing and certification
for programs including Ca
nine Good Citizen, ST.A.R.
Puppy, Community Canine
and Urban Canine, as well as
general temperament testing.
The McFarlands are active
members of the Mastiff Club
of America and the Northeast
Ohio Mastiff Picnic.

The boutique specializes
in a range of services from
breed-standard grooming to
custom pet trimstailored to an
animal’s unique personality.
The owners operate under the
personal missionto “Livelike
someone left the gate open,”
emphasizing a passion for the
industry and the well-being of
theanimalsin their care.

Wash by Mark enters
ninth year of business

SUBMITTED ARTICLE

Wash by Mark, a local-
ly owned exterior cleaning
company operated by Mark
Baughman, entered its ninth
year of business in 2026 fol-
lowing a period of steady
growth across northwestern
and western Pennsylvania
The company is operated by
a family team that includes
Baughman'’s grandson, Ryder
Mitchell, and son-in-law, Jake
Faunce.

The business provides a
wide range of residential and
commercial exterior clean-
ing services, including house
washing for single-fami-
ly homes, rental properties,
apartment complexes and
commercial buildings. The
company’s service capabil-
ities cover various exterior
surfaces such as vinyl siding,
brick, stone, stucco, painted
and natural wood, metal sid-
ing, Hardie board, composite
materials and decking.

In 2025, Wash by Mark
served customers across a
10-county region including
Venango, Clarion, Forest,
Warren, Butler, Crawford,
Erie, Mercer, Lawrence and
Allegheny counties. Com-
mercial accounts increased
during the year, with severa
contracts already secured for
the 2026 season. The busi-
ness continues to be driven
by a base of repeat customers,
including landlords, realtors,

housing managers, schoals,
churches and restaurants.

The company has aso
developed working relation-
ships with local contractors to
provide post-construction and
post-restoration cleaning. Sig-
nificant projects completed in
2025 included major apart-
ment complexes that required
the use of man lifts to access
elevated surfaces. With its
family-led team, the company
reports it is equipped to man-
age projects of virtualy any
size.

A notable increase in de-
mand during 2025 involved
asphalt shingle roof clean-
ing. Using a specialized soft-
wash process, the company
removes black algae, moss,
lichens, mold and organic
debris without damaging the
roofing materials. This spe-
cific treatment is designed to
halt further organic growth,
alowing natural weather
conditions to gradually re-
move remaining residue over
time.

Additional services pro-
vided by the firm include
surface cleaning and degreas-
ing for concrete sidewalks,
driveways, porches, patios,
entryway ramps and parking
lots. The company also of-
fers fleet washing for trucks,
semi-trucks and construction
equipment, as well as rust
stain removal and interior and
exterior gutter cleaning.
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CATA marks 10 yearsin Venango County
with new vanpool program, service upgrades
‘pathway to opportunity and stability’

SUBMITTED ARTICLE

The Crawford AreaTrans-
portation Authority (CATA)
is marking its 10th year of
service in Venango County
with the introduction of a
vanpool program designed
to expand commuting op-
tions and support sustainable
travel. The initiative joins
several new service updates,
including a digital payment
system and aregional lifeline
route.

CATA Executive Direc-
tor Tim Geibel described the
new vanpool program as a
vital resource for the region-
a workforce. “Vanpooling
is a game-changer for rural
communities,” Geibel said.
“It provides reliable, af-
fordable transportation for
employees who don’'t have
access to a personal vehicle,
helping them get to work
consistently and on time.
By sharing the ride, workers
save money, reduce stress
and build connections with
their coworkers — all while
employers benefit from im-
proved attendance and a
broader, more dependable
workforce.” Geibel noted
that the program is more
than just a ride, calling it a
“pathway to opportunity and
stability.”

In addition to the vanpool
initiative, CATA continues

“It provides reliable, affordable transportation for employees who
don’t have access to a personal vehicle, helping them get to work
consistently and on time. By sharing the ride, workers save money,
reduce stress and build connections with their coworkers — all
while employers benefit from improved attendance and a broader,
more dependable workforce.”

Tim Geibel
CATA Executive Director

to operate a lifeline route
connecting Venango and
Crawford counties. The Ti-
tusville-Oil City route runs
every Thursday from 8 am.
to 4p.m. To simplify fare
collection, the authority re-
cently introduced CataPAY,
a digital system for fixed-
route trips. Riders can use
a reloadable smartcard or a
mobile app to swipe a vali-
dator upon boarding. Smart-
cards are available at the
CATA EIm Street office or
through a partnership with
the Human Services Building
on Dale Avenue in Franklin.

The authority’s 10th year
also included several com-
munity-focused expansions.
CATA added a stop at Ca-
reer Link to the Franklin
fixed route and provided
specialized  transportation
for the Halloween Trunk-or-
Treat at Two Mile Run. The
agency participated in the
annual Oil City Clean Up
Day and multiple Touch-a-
Truck events.

Most recently, CATA co-
ordinated food voucher trans-
port in December and volun-
teered for a food box pickup
in Jan. 2026 in coalition with
the City of Franklin. Employ-
ersor commutersinterested in
the vanpool program can find
information at www.catabus.
org/vanpool-program.

Stubler Drive Thru Beverage
adaptsto snifting market

SUBMITTED ARTICLE

Stubler Drive Thru Bev-
erage Inc. continued to ad-
just its operationsin 2025 as
the retail beverage market
faced increased competition
from grocery stores and gas
stations. Despite these shifts
in customer habits, the lo-
cally owned distributor re-
mains focused on its core
model of convenience and
personal service, serving
thousands of monthly cus-
tomers from its location at
802 E. Second St.

A central part of the

company’s recent strategy
is the delivery program in-
troduced in 2024. Through-
out 2025, customers uti-
lized the ability to browse
real-time inventory online
and receive orders directly
at their doors. The busi-
ness reports steady growth
in this service, with repeat
usage reflecting a regional
demand for reliable, home-
based delivery options.
Looking toward 2026,
Stubler Drive Thru Beverage
is prioritizing the community
support that has sustained the
businessfor nearly 150 years.

While purchasing options in
the region have expanded,
the company continues to
position itself as a locally
owned alternative defined by
familiarity and a long-stand-
ing presence in Venango
County.

Management remains
committed to serving the
region with the same values
that have historically de-
fined the operation. Custom-
ers can visit the East Second
Street location in person or
place orders through the
company’s digital platform
at StublersDriveThru.com.

Cottage Hill

Fudge Shop

year with expanded local

SUBMITTED ARTICLE

Cottage Hill Fudge Shop Is
entering its 16th year of oper-
ation, seeing a steady increase
in business across its three re-
gional saleslocations.

Owned by Jeanette Dem-
mer Biltz, the business orig-
inally opened in 2000 and
resumed operations in 2019
following a 10-year hiatus.
Today, the shop's fudge is
availableat Hepler' sMeatson
U.S. Route 322 in Cranberry,
Quilters Cupboard in Seneca
and Core Goods on the South-
side of Qil City. The owner
reported that a fourth location
is expected to open soon.

During the summer and fall,

the shop is a staple at down-
town festivals, including First
Fridays and Heritage Week.
The business typically sets up
atent on Seneca Street near the
McNerney/Cork & Screw area
or at Karma off EIm Street.
Thefudgeismade fresh with
cream and butter in 18 flavors:
Chocolate, chocolate walnut,
chocolate coconut, turtle, peanut
butter, peanut butter chocolate,
tiger butter, amaretto chocolate,
praline, maple, maple nut, vanil-
la, cherry, cherry nut, pistachio,
penuchi, dark chocolate caramel
seasat and chocolate raspberry.
Product is sold in individ-
ually wrapped quarter-pound
pieces. Gift boxes are avail-

enters 16th
presence

able in multiple sizes for
birthdays, hostess gifts, door
prizes or thank-you gifts.

Located a 169 E. Bissl
Ave,, the shop isgenerally open
Tuesday through Friday when
the “open” signs are displayed.
Customers should enter the
foyer and ring the bell for assis-
tance. For those unable to vist
the shop, including shut-ins, free
delivery is offered within city
limits or nearby for purchases of
at least 2 pounds. Fudgecan dso
be mailed anywhere in the U.S.
at sandard postal rates.

Prospective customers may
call 814-676-2655 to arrange
purchases outside of standard
hours.
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Oil Region Ballet retu

SUBMITTED ARTICLE

The Oil Region Ballet (ORB) is
continuing its dual-performance sea-
son precedent for 2026, preparing to
return to the stage with its produc-
tion of Swan Princess. The upcom-
ing performances are scheduled for
Feb. 27 and 28 at The Academy
Theatre in Meadville, followed by a
run on March 6 and 7 at the Barrow
Civic Theatre in Franklin.

The family-friendly story fol-
lows a young Princess Odette who
is transformed into a swan and held
captive by an evil magician. In this
rendition, the Prince is tricked into
proposing to Odette’'s best friend,
who has been transformed into an
evil doppelganger. The company de-
scribes the princess as a “resource-
ful problem-solver” who gathers her
friends to solve the conflict at its
root.

The production features the fa-
mous music of Tchaikovsky and
includes a cast of whimsical char-
acters, including a dancing turtle,
a snail and a crayfish that assist in
Odette’s rescue. The role of the
Swan Princess is danced by Marley
Plowman, the Prince by Christo-
pher Warner and the villainous Von
Rothburg by Brian Murphy. The
production is supported by costumes
designed by Tina Borger and light-
ing by Brendon Huff.

The upcoming season follows a
successful 2025 run that tested the
organization’s flexibility. Despite
being a paying customer that search-
esfor theater space yearsin advance,
ORB found that local theaters could
not accommodate its 2025 perfor-
mance dates. The company turned
to Allegheny College, which offered
spaceat the GladysMullenix Theatre
while the student body was away on
holiday break. This move required
the ballet company to manage its
own ticket sales independently — a
task typically handled by a host the-
ater. ORB managed the transition by
selling tickets directly through its
website and advertising via newspa
per ads, television interviews and so-
cial media. Despite adverse weather,
the season was hailed as a success.

The company has seen significant
growth in its membership, now total-
ing 28 dancers between the ages of
11 and 49. The roster includes three
petite apprentices, five new appren-
tices, 12 corps de ballet members and
five adult corps de ballet dancers. An
additiona three adult guest dancers
round out the performance group.

Organizational leadership has also

-
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rnsto the stage with ‘Swan Princess

evolved, with Sylvia Cagle named as
Bdlet Mistress. Cagle will contin-
ue to dance with the company while
managing student instruction and ad-
ministrative duties. Choreography for
the current season includes work by
Cagle, Deborah Femovich and Brian
Murphy, alongsideformer ORB danc-
ers with degrees in dance: Carleigh
Murphy, Victoria Stachelrodt and
Grace Morrell. Deborah Femovich
continues to serve as the company’s
Artigtic Director.

Looking toward the remainder
of 2026, the ORB board is address-
ing economic challenges that have

impacted regional support. The
board has noted a decline in spon-
sorship giving and is focusing on
new fundraising avenues. Addi-
tionally, local arts funding through
grants is currently shifting, and it
remains uncertain if the National
Endowment for the Arts will con-
tinue its support as it undergoes an
organizational overhaul.

ORB remains unique among re-
giona arts groups because it does not
own a permanent studio space or oper-
ateafor-profit dance school. Instead, it
auditions dancers from al area dance
schoolsto further their education. The

organization does not charge for audi-
tions, participation fees or costuming,
relying instead on the volunteer efforts
of dance families. ORB aso provides
scholarships to dancers demonstrating
financial need or exceptional talent
and hosts Master Classes and Sum-
mer Intensives to bring professiona
instruction to the region.

The company’s Outreach Pro-
grams continue to offer school-age
children the opportunity to view afull
act of a ballet a dragticaly reduced
rates, followed by one-on-one ques-
tion-and-answer sessionswith the cast.
For the 2026 winter performances, Girl

Scouting programs arein place to offer
theater exposure, dance terminology
ingtruction, backstage tours and par-
ticipation in company warm-ups on
stage.

Founded in 2009 by a small
group of dance supporters, ORB isa
non-profit organization dedicated to
enhancing the region through ballet
awareness. Auditions for the 2026-
27 season will be held this spring
and listed in the winter performance
programs. Volunteers interested in
set or costume design are encour-
aged to contact the organization at
oilregionballet@gmail.com.

» Point Your
Future in the
Right Direction

By Joining our team of
Direct Care Professionals

Requirements

Benefits

- Starting Wage of $18.00 per hour

- Fully paid health insurance, vision and dental insurance for
all full-time positions after 90 days

- Matching retirement plan
- Excellent paid time off after 90 days
- Paid holidays - Paid training

UCIP Venango County Office
155 East Bissell Avenue ° Oil City, PA

No telephone calls please. Equal Opportunity Employer.

Applicants should be motivated and reliable with a solid work history; must pass a pre-employment drug screening
and medical examination; have favorable ACT 34 clearance; and a valid driver’s license with a receipt of a 5 year
satisfactory driving record.

These positions may require evening and weekend availability depending on the shift. You will be providing support
to individuals with developmental disabilities in a group home and community setting.

We provide services in Clarion, Crawford and Venango Counties. If you are compassionate, organized, reliable,
professional and want to make a difference in someone’s life, contact us today!
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United Community Independence Programs,

Apply online today at
www.uciponline.com
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