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where dozens of residents came out in support of Sugarcreek police. To see the story, turn to Page B2.

Sale prices good thru Friday, February 28th

FISHING SPECIALS

PANTHER MARTIN

SPINNER KIT
3 pack
Reg. $12.99 Sale $9.99

SPRINGFIELD
Armory XD

Mod 3 Semi
9mm 4"bbl
Reg. $329.99
Sale $299.99

WINCHESTER

XPR Rifle w/3-9x40 Vortex
Scope, 1ings

& base.

ALL CALIBERS

By Valerie Zitterbart
Space was at a premium at the January 2024 Sugarcreek Borough Council meeting at the Sugarcreek Borough Building,

Section

Section B of the Business Re-
view & Forecast focuses on the
businesses and local governments
of the city of Franklin and Sugar-
creek Borough.

The section kicks off with a story
on the support Sugrarcreek police
received from the borough’s resi-
dents when information circulated
in early 2024 regarding the possible
dissolution of the department.

Resdents demanded transparency
when it was learned Sugarcreek and
Franklin had discussions about Frank-
lin's police force possibly working as
acontractor to provide law enforce-
ment protection for the borough.

In Franklin, Jim Wetzel, the
city’s former fire chief, took the
oath in January 2024 as city man-
ager, and the city also finalized an
update to its sign ordinance and re-
ceived various grants for projects.

Both the Franklin Industrial &
Commercial Development Authori-
ty (FICDA) — formed in 1985 to
operate the Venango Area Industri-
a Complex — and Liberty Elec-
tronics will celebrate 40-year anni-
versaries in 2025.

~~ HUGE SHOWROOM 5

OORS NEARLY TH
E SizE
- OF FOQTBALL FIELD _<

1696 Pittsburgh Rd. Franklin, PA

Reg. $769.99
Sale: $699.99

CRYSTAL RIVER

FISHING

VEST - 1an
Sizes S - 2XL
Reg. $39.99

Sale $24.99

DAIWA UNDERSPIN
40XD
Fishing Reel
BUY ONE
GET ONE

FREE
Reg. $29.99

SMITH & WESSON

2.0 Bodyguard
380

Reg. $399.99
Sale:$369.99

SMITH & WESSON
Model 1854
Lever Action
44 Magnum

Reg. $1,249.99
Sales: $1,149.99

SLUMBER JACK SPOTTER
30 Blaze Backpack

Req:$29.99 SALE $19.99

30 Day Pack Black
Backpack

Req:$39.99 Sale $24.99

20% OFF
ANY CAMO CLOTHING

TAURUS

TX 22
Competition
handgun semi 22,
blued 5.4" bbl

Reg. $449.99 Sale $399.99

SAVAGE
Mark 2 BRJ
Bolt .22
16" BBL

Laminate Stock Twisted Bull Barre

Reg. $499.99
Sale: $469.99

FEDERAL
5.56x45mm
XM SSgr FMJ
420 Rounds
w/ metal can

Reg. $356.99 Sale $299.99

LEGACY

Pointer O/U Choice
of 20ga or

12 gaw/5

choke tubes

Req:$599.99
Sale $499.99

BUSHNELL

R3 Series 8x42 Binoculars
Reg. $169.99 Sale $109.99

Youth Trout Day March 29th
Trout Opener April 5th

S&B AND

FIOCCHI

omm 115gr
50 rounds

Reg. $19.99
Sale $12.99

MOSSBERG

Persuader Pump
12ga (BS0406)

Req:$479.99
Sale $399.99

CARBON EXPRESS JUGGERNAUT

20in Bolts (3pack)
includes
universal Nock System

Req:$39.99 Sale $29.99

CRIMSON

Trace Brush Line
3-9x40mm CTBDC
Pro Reticle w/ lifetime
warranty

Reg. $169.99 Sale $144.99

COLDSTEEL

Finn Hawk

4" Blade
includes Sheath
Reg. $29.99

Sale $21.99

HOURS: MON-THURS 10-6 ¢ FRI 10-8 ¢ SAT 10-5 » SUN 10-2
MAURERSTRADINGPOSTINC.COM * 814-437-9570

NAQ THUNDERHEAD

Crossbow
Broadhead 100
grain 13/16 inch cut

Req:$39.99 Sale $29.99
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Sugarcreek residents backed their police

BY MAKAYLA KEATING
Staff writer

Sugarcreek officials last
year found the borough was
suddenly a subject of much
public discussion, as the fu-
ture of the borough’s police
department came into ques
tion.

Social mediapoststhat had
spread the word of a potential
dissolution of the department
resulted in a packed confer-
ence room at the borough
building for Sugarcreek Bor-
ough Council’s January 2024
public meeting.

It was there where dozens
of residents voiced opposi-
tion to the information being
circultate, and many residents
who spoke at the meeting de-
manded transparency.

Specifically, the anger
centered on information that
Sugarcreek and Franklin had
discussions about Franklin's
police force possibly working
as a contractor to provide law
enforcement protection for
the borough.

Council  President Jim
Speth emphasized the bor-
ough is “not eliminating
any police coverage within
Sugarcreek Borough. At this
time, there are no agree
ments, there are no contracts,
there are no plans and there
is no timetable in place with
the city of Franklin. We are
in the early stages of any dis-
cussion.”

Speth explained it's coun-
cil’s"duty” to explorethe best
optionsfor servicesimpacting
taxpayers, which includes
police, maintenance depart-
ments, administration and
other borough business.

“At my regquest, after some
discussion, council has unani-
mously agreed that we would
explore some different op-
tions that could improve and
expand our police coverage
for the borough,” Speth said.

During February’s public
meeting, Sugarcreek Police
Chief Bob Wenner proposed
a three-year plan to increase
police coverage, part of which
included hiring a fourth full-

time officer. That position
was filled in May by Nash
Montgomery, who was intro-
duced during June's public
meeting.

Wenner's plan also includ-
ed a request to council to in-
crease the 160-hour-per-week
limit to 200 hours per week of
service for the remainder of
the year after the hire of the
new officer.

In July, Wenner requested
council to approve a 30-hour
increase for his force, which
would have brought the to-
tal amount of weekly hours
to 190. For the proposed in-
crease in hours, Wenner re-
quested council to consider
utilization of the borough's
part-time officers, who would
have been paid “ straight time”
at $20.62 an hour.

Wenner said at that same
meeting that he could report
to council monthly on how
the increase was working out,
as both he and Borough Ad-
ministrator Joe Sporer would
monitor it, with the possibility
of those hours being curtailed
“so we stay within the bud-
get, yet we provide additional
hours.”

Wenner said he wanted
to try it out at that time so
officials would know what
they’re looking at ahead of
tackling the 2025 budget.

Although council did not
approve increasing the hours
to 190 or 200, they unani-
mously approved an increase
in police hours to 176 per
week for the purpose of train-
ing its new full-time officer .
Those additional hours were
in effect from Aug. 4 through
Sept. 28.

In October, the panel ap-
proved, by a4-1 vote, continu-
ing the additional 16 hoursfor
the police department through
December a Wenner's re-
guest. Speth voted against the
additional hours.

Also in February 2024,
Wenner said he was applying
for a COPS grant that would
enable him to add an addition-
al full-time officer.

“This grant pays for the
salary of a full-time officer

with a three-year draw-down
decreasing in the amount that
is covered over that period,”
Wenner said. “The first year
is free...the grant pays for the
officer.

“The second year, there's
a percentage dump. We
have to show a progressive
decline. Then by the fourth
year, we pick up the tab.
What we're getting isafour-
year experienced officer that
we're now paying full salary
for.”

Wenner also planned to
discuss with council the pos-
sibility of adding an addition-
al full-time officer in the bud-
get for 2025.

Then, he said, the plan for
2026 is to repeat the cycle to
increase staffing until it is at
eight full-time officers and a
minimum of two part-time
officers, which would enable
the department to perform
24-hour services for borough
residents.

Later that month, council
members announced the bor-
ough had ended discussions
with Franklin regarding po-
lice coverage.

Council said in a news
release that the borough re-
ceived concrete figures from
Franklin for contracting po-
lice services for the borough
after council’ s February meet-
ing.

“For now, all that needs to
be said is that the anticipated
price for the services in ques-
tion is outside of our expecta-
tions, and we do not believe
that a contract with Franklin
for enhanced police coverage
is in the interest of our citi-
zens at thistime,” the release
said.

Tax appeals

During the January 2025
public meeting, council ap-
proved a settlement for the
Rural King tax appeal, one
of multiple appeals that will
likely take a chunk out of the
borough’ s budget moving for-
ward.

Prior to the vote, Borough
Solicitor Brian Spaid said he
wanted to ensure the public

Photo by Valerie Zitterbart

Sugarcreek Police Chief Bob Wenner listens as a council member speaks
during February’s Borough Council meeting. Wenner also spoke at the
meeting and laid out his plan that he said would eventually provide 24-hour
police coverage in the borough.

was aware of the “variousim-
pacts of these tax appeals.”

“If al three— at this point,
the county, the school district
and the borough — were all
going to vote in favor of this,
that’s going to cost the bor-
ough approximately $18,000
(of revenue for 2024-25),”
Spaid explained before the
vote.

After the meeting, Spaid
said the borough must “reim-
burse the landowner for Rura
King for the taxes that they
overpaid in 2024, whichis ap-
proximately $18,000, and that
comes out of the 2025 budget.
We will not collect that ad-
ditional $18,000 in 2025 and
each tax year hereafter be-
cause the appeal’ s going to be
resolved.

“The net impact for 2025
is $36,000, because we have
to pay back 2024 and we will
not collect the approximately
$18,000 for 2025.”

2025 budget

Council in November ap-
proved the tentative 2025
budget, which did not call
for a tax hike for the eighth
consecutive year. The budget

received final approval in De-
cember.

Expenditures in the bud-
get total $3,401,874 with a
tax rate of 6 mills and a rate
of 55 cents on each front foot
assessment for street lightsin
Rocky Grove and Reno.

In November, Sporer told
the newspaper that the bor-
ough has been able to go so
long without a tax increase
by “effectively managing our
costs.”

As far as how the borough
plansto pay for things, Sporer
said the plan is to be cautious
of what is purchased, where it
is purchased and cost.

He said the biggest prob-
lem was tax appedls, citing
the borough had over $5 mil-
lion worth of tax appeals in
2024.

In November, he said it
would likely cut into rev-
enue, somewhere between
$30,000 to $40,000. “And
next year, we already have
$10 million in tax appeals to
be appealed.”

Sporer said if some of the
tax appeals go through, the
loss in revenue would likely
cause afuturetax increase, but

that there was nothing imme-
diate that would tell him a tax
increase was needed for 2025.

Sporer aso said officials
would need to keep in mind
the possible changes to the
Reno water rates and the
Rocky Grove 417 water and
sewer rates “as the General
Authority continues to in-
crease their rates based on
their loans.”

Although the vote to hold
the line on taxes was unani-
mous, afew council members
voiced concerns about the
budget.

Councilman Larry Baugh-
man said his concern cen-
tered on reassessments and
“how those things are going
to all shakeout. It'svery, very
scary to put together a pack-
age of how you're going to
run a borough when you're
unsure about what somebody
elseis going to decide.”

He used Franklin's tax
hike as an example: “One of
the reasons, the big reason,
was the reassessments, the un-
knowns. We're going to have
to face that at some point.”

See COUNCIL, Page B4
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Shop. line & Visit

Victorian Franklin

P

THE PRINTER’S
CABINET
@ CURIOSITIES
Stop by and browse
415 12th Street, Franklin

Open Thursday - Saturday 11:00-6:00pm
Sunday 12:00-5:00pm

©°DD STUFF FOR 9LD SOULS

www.facebook.com/theprinterscabinet

Floral Designs You’ll Love!
* Custom Arrangements

* Wedding Bouquets
* Funeral Arrangements
* Suit & Tuxedo Rentals
= Unique Gifts

309 137H STREET, FRANKLIN, PA

Valentines Day 2/14
Dozen Roses
wiVase ¥75 +tax

v

%ilaute Q[Odbt

Tanning & Clothing Boutique

ANYTHING IS POSSIBLE
With a new outfit,
A nice tan,
And whiter teeth
STOP IN FOR ALL 3

Now offering an Infrared Sauna
303 13th St., Franklin

RAg,

#theprinterscabinet

(814) 346-0402

SHOP@FRANKLINFLORALDESIGNSANDMORELLC.COM

caliraeshautespot@gmail.com
caliraeshautespot

Enjoy shopping a collection of

Curated Women’s Fashion
and
Gifts for Any Occasion

313 Thirteenth Street
Downtown Franklin, PA
814-346-0269
Tues. & Wed. 11am-5pm « Thurs. & Fri. 11am-6pm
Saturday 11am-3pm

DIVINE DINING
Reservations Recommended
Phone 814-432-4955
http://bellapa.com
Tuesday - Sunday
Lunch 11-2 & Dinner 4:30-8
4:30-9 Fri & Sat
1234 Liberty Street, Franklin

A gathering of Antiques, Vintage,
Collectibles, Primitives, Furniture,
Jewelry, Home Decor and more!

Conneaut Cellars

Wine & Spiritsand g
Specialty Gourmet Fudge
OPEN: Tues-Sat 10-5, Sun 1-5

1239 Liberty Street, Franklin, PA
814-437-6550
Online at LibertyStAntiques.com

Findus on

Mexican Bar & Grill
Authentic, Mexican

Cuisine

814-432-3003

1411 Liberty St., Franklin
(Inside Quality Inn)

POOLS * SPAS
CHEMICALS  ACCESSORIES

1137 Liberty St., Franklin ¢ 814-432-7736
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WY PRESIDENTS DAY I
NEW CAR SALES EVENT
)=

GROVE CITY

1685 West Main St., Grove City, PA 16127

1-724-748-3575
Stop in today to get your best

SNEHL a1

GROVE CITY

‘ DIEHL WANTS TO EARN YOUR BUSINESS IN 2024!

Customer Service i1s Our Top Priority!
DIEHL CHRYSLER « DODGE « JEEP « RAM « CHEVROLET « CADILLAC!

4 Ry N )
24 Chevrolet Blazer 2024 Jeep Compass
EV RS Limited

< Total Savings

% §10,590
1924
L #246G1285 ) S #246J1328 )
2024 Chevrolet Suburban 2024 Jeep Grand Cherokee |
RST Altitude
<+ Total Savings
531}6,795

$:7]63 300)

/

2024 Chevrolet 4500)
HG LCF Gas

/

2025 Ram 1500
Big Horn/Lone Star
Crew Cab

/

2025 Chevrolet Trax]
LT

/

2024 Ram 2500
Big Horn

Crew Cab

otal Savings
%1 §2,500

Syt 3415

#256(51742 #24GR2182
\ / \ /

Don’t see what you’re looking for, we can reserve or order your dream vehicle today.

Click or call for more information. OVER 493 PRE-OWNED CARS & TRUCKS AVAILABLE!

Tax, title, license and dealer fees (unless itemized above) are extra. Not available with
special finance or lease offers. Inventory at time of printing and subject to change.

GET THESE DEALS AND MORE AT

DIEHLOFGROVECITY.COM
GO DIV DIV “GIVE US ATRY... WE'LL SHOW YOU WHY!”
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BY HELEN FIELDING
Staff writer

The city of Franklin head-
ed into 2024 with new lead-
ership at the helm, as former
Franklin Fire Chief Jm Wet-
zel took over as city manager
from Tracy Jamieson, who re-
tired at the end of 2023.

Wetzel had been deputy
city manager before Jamieson
retired.

The city finalized a com-
prehensive update to its sign
ordinance in 2024, aong
with pursuing and receiving a
number of grants for projects
throughout the city.

The sign ordinance, which
was passed in June, was a
combination of the city's
then-current ordinance — last
updated in 2009 — and an or-
dinance from another part of
Pennsylvania, and was intend-
ed to provide better guidance
on signage, City Solicitor Bri-
an Spaid said at the time.

Written over the course of
a year by Spaid and Zoning
and Code Enforcement Offi-
cer Chuck Gibbons, the new
ordinance completely prohib-
ited the use of electronic mes-
sage center and digital display
signsin the city’ shistoric dis-
trict, after anumber of council
discussions.

It did not prohibit internal-
ly illuminated signs, which
Spaid said was due to the
large number that already ex-
isted in the historic district.

However, council mem-
bers Christian Marshal and
Ashley Smith said they had
spoken to many business
owners and residents in the
historic district who were in
favor of excluding internal-
ly illuminated signs, leading

.- The News-Herald - Business Review and Forecast — Friday, February 14, 2025

n gets new leader ship and key upgrades

Marshall and Smith to vote
against the new ordinance
since they wanted it to include
the prohibition.

The city aso voted to ex-
pand the Sip and Shop pro-
gram downtown, an exception
to the city’s open-container
law permitting shoppers to
carry certain alcoholic bever-
ages in designated cups while
shopping downtown.

And the city adjusted its
sidewalk cafe ordinance to
alow for the playing of out-
door music at sidewalk cafes,
if permitted in writing by the
city manager.

City projects

From August onward,
Franklin City Council and
other  government  board
meetings normally held at
City Hall were held elsewhere
as work began on the major
HVAC and lighting upgrades
at City Hall.

During part of the project,
City Hall was closed to the
public. Although meetings
have returned to the building,
City Hall remains closed as
the project wraps up. Wetzel
said he hopesthe building will
be open by the end of Febru-
ary.
Work aso began on re-
building the World War 11
and Korean War Honor Roll
in Bandstand Park, to replace
the deteriorating one aong
Liberty Street in Fountain
Park. That project is slated to
be finished this year.

Over the course of the
year, the city received sever-
al grants funding projects that
included the purchase of anew
fire truck, new and upgraded
equipment for the police de-

partment, the remediation of
the city’ s defunct Third Street
reservoir, the development of
a tree canopy plan in the city
for removal and replacement
of bad trees, and aroad safety
study on Elk Street.

In December, the city ap-
proved a contract with Lan-
caster County-based Glick
Fire Equipment for the fire
department to receive a new
$1,271,123 Pierce pumper
within the next four years,
when the department will be
able to retire a 40-year-old
engine.

In what has been a com-
mon theme in previous years,
several residents addressed
council with traffic speeding
concerns during the year, and
the panel continued to pursue
funding from the U.S. De-
partment of Transportation’s
Safe Streets and Roads for
All (S4A) Implementation
Grant Program to improve
road safety, approving an
SHAA Action Plan in May as
one of the prerequisites for
funding.

The city completed a sub-
stantial amount of paving and
installed new waterlines in
Oak Hill, in Franklin Heights
and on Old Mercer Road, as
well as completed astorm wa
ter project on Sassafras Street.

And the third phase of the
city’s sidewak improvement
project, which helped proper-
ty owners get their sidewaks
replaced at a reduced cost,
also took placein 2024.

Budget and tax hike

Along with other local mu-
nicipaities, Franklin raised
its taxes in the 2025 budget
passed in December.

Some of the factors con-
tributing to the 2-mill tax
increase, from 11.5 to 13.5,
included major property tax
appeals in the city; continued
high operating and mainte-
nance costs, despite the slow-
ing of inflation; and the de-
pletion of budgetary reserves,
according to the city’s budget
message.

Residents were hit with a
threefold increase in costs this
year, as the water and sewer
rates were also raised in 2025
in part because Franklin Gen-
eral Authority took on close
to $9 million in Pennsylvania
Infrastructure Investment Au-
thority (PENNVEST) loans
for a major waterline replace-
ment and a major sewer proj-
ect, both dated to start this
year.
The authority also carried
an outstanding balance on al-
ready-existing loans for earli-
er projects, and the engineer-
ing firm used by the authority
said in February 2024 that the
authority’s water and sewer
rates were at the time too low
to be eligible for additional
grant funding instead of loans.

The city learned in sum-
mer that Community Devel-
opment Block Grant funds
received by the city would
no longer be eligible for city-
wide projects, as not enough
of the population was consid-
ered |ow-to-moderate-income
(LMI) according to new sur-
vey data.

Therefore, CDBG funds
may now only be used for
projects benefiting specific
groups or LMI areas.

Personnel changes
Jamieson returned to the

city this year to join the Gen-
eral Authority panel after au-
thority Chairman Tim Dun-
kle, in turn, retired at the end
of December. John Eckel is
the new chairman of the Gen-
eral Authority.

Ashley Smith was sworn
in asanew council member at
the start of the year after being
elected in November 2023,
and current council members
Donna Fletcher — who was
re-elected deputy mayor —
and Todd Zahner also entered
into new terms of office.

The city’s longtime waste-
water treatment plant supervi-
sor, Glenn “Bub” Brown, also
retired last year, and Nathan
Bell took over as supervisor.

In May, the city voted to
combine the positions of com-
munity development director
and economic development
director after former Eco-
nomic Development Director
Deb Eckelberger retired that
month.

The combined position of
community and economic de-
velopment director was given
to Amanda Power, who had
been community develop-
ment director.

And the city created the
position of business outreach
coordinator to take on part of
the job of the former econom-
ic development director, giv-
ing the new position to Jess
Carroll.

Looking ahead

In 2025, Franklin residents
and those traveling the city’s
roads should expect some
disruption as two major in-
frastructure projects — the
A-108 sewer replacement
and CSO elimination project,

and the Allegheny Boulevard
and Front Street waterline
replacement — are dated to
start in spring.

Sibley and Plumer avenues
and Old Mercer Road are
Slated to receive final tar-and-
chipping this year through
liquid fuelsfunding, and plans
call for the City Hall parking
lot to be resurfaced, according
to Wetzel’s budget message
in November.

The city will have to pur-
chase new computers to re-
place those no longer being
supported by Microsoft, and
the city will also be upgrading
to cloud storage and replacing
the firewall at City Hall.

The police department is
dated to purchase 16 tasers
and 16 pistols to replace old
equipment, aswell as 16 body
cams and a new patrol vehi-
cle. Main goals for city ad-
ministration next year include
consideration of upgrading
street lighting to LED and of
using solar energy at city fa-
cilities.

Wetzel said future lon-
ger-term goals include im-
provements at the intersection
of 12th and Liberty streets, to
be completed in conjunction
with the upcoming PennDOT
Liberty Street Betterment
Project, of which construction
is now expected to begin in
2026.

Other projects are on the
wish list, but “it al hinges on
money,” Wetzel said.

HELEN FIELDING, report-
er for The Derrick and
The News-Herald, can be
reached at helenfielding.
thederrick@gmail.com or
814-677-8374.

Franklin building permits

BY HELEN FIELDING
Staff writer

The city of Franklin saw
an increase in improvement
value of building projects last
year compared with 2023,
partly due to a large rehabili-
tation project at City Hall.

Project costs totded a little
more than $3.2 million in 2024
comparedtojust over $2million
in 2023, according to Chuck
Gibbons, the city’s zoning and
code enforcement officer.

The City Hdl HVAC and
lighting renovation, lised asa$1
million project a the time of ap-
plication, was the largest build-
ing permit issued during 2024.

It was one of 31 commer-
cia permitsand 51 residential
permits issued in 2024, 82 in
total — a number down from
97 in 2023, though total proj-
ect value increased.

Most commercial permits
were renovations to kitchens
or facades, Gibbons said.

Among the larger permits
were a $60,000 merit for 1262
Liberty St. — the former Cal-
laghan’s Pharmacy — to pre-
pare it for Daffin's Candies
to move there this year from
its current location across and
down the street.

Also, a$50,000 permit was
issued for the renovation of a
new second-floor apartment
at 1246 Liberty above Cross-
walk Retail Shops.

And new restaurant Taco
Inc., whose opening an-
nouncement received great
community enthusiasm early
last year, obtained an $18,000
permit for a kitchen renova-
tion, Gibbons said.

As for residential permits,
no new homeswere construct-
ed in 2024, but “there were a
lot of decks, roofs, windows,
doors and small additions,”
Gibbons said.

“There are people who
want to build new homes,
and I've seen plans for new
homes, but they’re not being
built,” he said. “I think the
economy and cost really kept
it down last year.”

He added that due to space,
there isn't much opportunity
to build new structures in the
city “unless you tear some-
thing down.”

There were four demo-
litions of houses by private
owners during the year, three
dilapidated and one that was
damaged by fire, Gibbonssaid.

The city has also acquired
or isin the process of acquir-
ing seven dilapidated and de-
cayed houses for demolition.

And several businesses
opened in the city over the
past year.

Domino’'s Pizza, Taco Inc,
Simply Skin Medical Spa at
1263 Elk St., and Techiez Tech
Consulting al opened in 2024,
and Primo Barone's a the Ve
nango Regional Airport isnow
under new ownership and has
been renamed The Runway
Ristorante and L ounge.

In addition, Qualex has
moved to the former Joy Plant
1, now owned by Phoenix
Franklin Industrial Investors,
and the Crosswalk Retall
Shoppes opened in the former
Prime Fitness showroom on
Liberty Street.

Cloudpermit

Gibbons noted that start-
ing this year, the city will be
using the cloud-based per-
mitting, inspections and code
enforcement program called
Cloudpermit for all licenses
and permits, including retail,
food facility, mercantile and
others.

“Sending postcards costs
money. Sending permits
costs money, and it costs

the taxpayer,” Gibbons said.
“With this, it will be all on-
line, and we'll go paperless.
We'll email the permit to the
applicant and they can print
out the permit and hang it in
their window.”

He added that residents
who don’'t have an email ad-
dressto sign up for the Cloud-
permit system, or those who
are unable to use the system
at home, can still come into
City Hall and have their data
hand-entered by staff.

However, staff would still be
using the Cloudpermit system
when entering residents’ data.

Late in 2023, the city began
using Cloudpermit for building
permits and code enforcement,
and Gibbons beieves it is be-
cause the system has worked
0 well for those items that it
is now being expanded to dl
licenses and permitsin the city.

It also speeds up the per-
mitting process since “it
comes straight to my desktop
when someone files a (code
violation) complaint or build-
ing permit,” Gibbons said.
And sending completed per-
mits back by email is faster
than using regular mail.

On tap for 2025

Clark’s Donuits has plans to
open afacility on Liberty Street
thisyear, in addition to Daffin’s
Candies planned move across
the street, Gibbons said.

A new AIirBNB, Trals
to Ales Bed and Breakfast,
will be opening on the sec-
ond floor of the former Cal-
laghan's Pharmacy, and the
apartment above Crosswalk
Retail Shops is also dated to
be up and running this year.

And the city plansto demol-
ish more blighted and dilapi-
dated structures as finances be-
come available, Gibbons said.

Anderson Furniture

SPECIAL

AVAILABLE

1-800-249-4016

FINANCING 555 13tHsT
FRANKLIN

Mon. - Thurs. 10-5
Fri. 10-7
Sat. 10-5

814-432-3193

SFPC celebrated

20 years

SUBMITTED ARTICLE

In 2024, Specialty Fabri-
cation and Powder Coating
(SFPC), celebrated its 20th
year in existence. Owner and
CEO Rod Giriffin attributes
the success of the company,
first to God for His direction,
and for alowing them the
privilegeto serve Him, then to
all their customersfor entrust-
ing SFPC with their business.
Last, but certainly not least,
the valued employees that
the company has been bless-
ed with over the years remain
crucial in maintaining the lev-
el of success they continue to
enjoy.

SFPC's equipment has
also led to the success of their
company. Their latest pur-
chase of the 10K Fiber Laser
with a fully automated parts
picker and material storage
capable of holding 225,000
pounds of materia is fully
operational and alows them
to better serve their custom-
ers.

Jarrad Griffin, Vice Pres-
ident of Operations, said that
since the company’s incep-
tion in Nov. 2004, the over-
all success of SFPC can be
attributed to having a com-
mitted work force, investing
in quality equipment and
having a diversified custom-
er base. Jarrad emphasized
that continuing to diversi-
fy their customer base and
adding technology remains
one of the most important
plans for SFPC’'s sustained
growth. “To do otherwise
would result in the company
becoming stagnant and not
able to provide what cus-
tomers have come to expect
from us.”

Because SFPC's state-of-
the-art equipment allows the

company to provide products
at a consistently high-quality
level and at very competi-
tive pricing, Shawn Wingard,
Chief Financia Officer, said,
“the management team will
continue to look at equip-
ment needs as the year 2025
evolves. Specifically, we will
be looking at purchasing ad-
ditional manufacturing equip-
ment that would add to the
company’s fabrication capa-
bilities to support our current
and future customers.”

Griffin agreed with Jarrad
and Shawn. He expounded
by saying, “We want to first
make sure that we are always
able to supply the needs of
our current customers who
have entrusted us with their
business. Secondly, we must
continue to have the capacity
to further diversify to ensure
job security for our current
and future employees. We
owe a lot to our customers,
and along with our appreci-
ation for their business, they
have also brought us addi-
tional business by recom-
mending SFPC to other com-
panies.

“Next to our custom-
ers, our biggest asset is our
employees, and | can't say

enough about how blessed
we are to have great employ-
ees. Our employees support
the company, the communi-
ty, and are instrumental in
SFPC’ s growth. They are not
just numbers! These people
are part of our work family.
We care for our 140 employ-
ees, and we pray for them
every day. God has certainly
blessed us in so many ways,
and we are so thankful to our
customers and our employ-
ees who have made us suc-
cessful.”

Griffin went on to say that
2024 was a moderate year,
and with the changes put in
place, he expects 2025 to be
even better, unless the econo-
my declines due to things out
of the company’s control.

The company is currently
recruiting welders, robotic
welding operators, powder
painters, press brake opera-
tors and material handlers/
kitters. They have an ex-
cellent benefit package that
includes a great health care
package and a matching
401K program.

For more information
about Speciaty Fabrication
and Powder Coating visit
www.specfab.com.

Council

Continued from Page B2

Prior to the approval, Wen-
ner voiced his concerns with
the proposed budget, specifi-
cally, acoupleof lineitemshe
submitted reports to council
for, such as bulletproof vests,
which cost $3,200. “There’s
only $1,000 in that line item,
so we're automatically $2,200
behind.”

In December, he said po-
lice service hours have been
cut lower than they had been
five to seven years ago, and
the overtime was cut in half.
“So | realize that means that
160 (hours) will be what it
is. | just wanted to put on
the record that some of these
numbers are not redistic in
the budget; so there will be

overtures, to make you aware
ahead of time.”

Looking ahead

As far as 2025 projects go,
Sporer recently said the bor-
oughiscurrently looking at its
“regular road work” and what
it can do with liquid fuel mon-
ey that will continue. “It’s go-
ing to be business as usual this
year. The tax appeals are go-
ing to be the single-biggest ef-
fect on the bottom line. How
far do they go and where do
they stop?’

However, in January,
Franklin General Authority
approved two construction
contracts for a waterline proj-
ect aong Allegheny Boule-
vard and Front Street.

Building permits

According to Zoning
Officer Larry Moyer, there

were 48 certificates and
31 building permits issued
in 2024 at a total estimat-
ed value of $3,692,898.
By contrast, in 2023, there
were 57 certificates issued
at an estimated value of
$4,880,772.

The largest commercial
project was the new credit
union on Route 8 at a cost of
$1,450,000.

Of last year's tota $3.6
million estimated value,
$218,533 wasfor demolitions,
garages, additions, new build-
ings, pools, fences, decks/
porches, sheds, renovations,
signs and roof-solar panels.

MAKAYLA KEATING, re-
porter for The Derrick and
The News-Herald, can be
reached at makaylakeating.
thederrick@gmail.com or
814-676-7057.
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Franklin’s community jewel set to close after 153 years

BY HELEN FIELDING
Staff writer

The oldest continuously
open retail businessin Venan-
go County will close its doors
after more than 150 years of
business in the community.

In November, Feldman
Jewelers, at 1260 Liberty
St. in Franklin, announced
it would be going out of
business early this year, and
the news sent shockwaves
throughout the area.

“We're hearing from ev-
erybody, and people | don't
even know are stopping mein
the street and saying, ‘Wow,
we're so sorry, it's such a
landmark,”” Doug Volmrich,
who co-owns the store with
his wife, Niki, said not long
after the news was announced.

Soon after the November
announcement, a constant
stream of people began pa-
tronizing the store’'s going-
out-of-business sale, which is
still ongoing.

“It's absolutely a going-
out-of-business sale; we're
not moving,” Volmrich said.

In agreement with her hus-
band, Niki Volmrich said,
“It'stime.”

The decision

The Volmrichs empha-
sized the decision to close was
not due to any kind of finan-
cial distress.

However, the couple felt it
had “become time” for them
to retire from running the
business, and no other party
has expressed interest in buy-
ing and running it.

“I"d sell tomorrow,” Doug
Volmrich said. “We would
have loved to have done that,
but...someone that can give us
the money we need to get out
of it doesn't need Feldman’s.
They can start their own store.”

Niki Volmrich said, “I
would have loved for some-
one to have bought the store.
It's been there forever. It
breaks my heart to seeit end.”

The couple said they would
have happily sold the business
to their store managers, but
“they’re at the point where
they want to retire” as well,”
Niki Volmrich said.

Doug Volmrich said in No-
vember that the couple’s staff
has been working six days
a week, and they have been
“very supportive.”

Oldest retail business

The jewelry store, which
has moved at |east three times
since its founding in 1871 by
B.J. Feldman, is the oldest
retail business in continuous
operation in the city — and in
the county — according to re-
search that had been done by
the late Carolee Michener, the
longtime Venango Historical
Society board member, Doug
Volmrich said.

“It's never closed for all
those years,” he said.

Feldman Jewelers cele-
brated its 153rd anniversary
in 2024, and has been around
just as long as the city of Oil
City, The Derrick and Good
Hope Lutheran Church. An
August 1971 Feldman adver-
tisement in The Derrick was
addressed to those business-
es and titled “A Toast to our
Birthday Friendsin Oil City”.

Niki Volmrich, before she
was married, originadly came
into possession of the store in
August 1986, when her father,
Nick Cummings, purchased it
from previous owner Robert
Hoovler. She took on the day-
to-day management of the busi-
ness before eventualy purchas-
ingitin full from her father.

Even in 1986, a newspa-
per article discussing the sale
identified Feldman Jewelers
as the “oldest retail business

A sign on Feldman Jewelers’ storefront lets people know the store will be
going out of business. Doug and Niki Volmrich announced in November 2024

they are closing the 153-year Franklin mainstay.

Photos by Helen Fielding

Photo courtesy of Becky Solle Witherup and Feldman Jewelers
In this circa-1950s photo by Franklin resident
Peter Solle, the iconic Feldman Jewelers clock is
seen at its former location, near 1276 Liberty St.,
where it remained until the 1970s, when it was

moved to its current spot in front of 1260 Liberty St.

This September 1986 photo ran in The
News-Herald shortly after Niki Volmrich’s
father, Nick Cummings, purchased the
business.

A photo shows the original Feldman Jew-
elers, which current store co-owner Doug
Volmrich said was next to Feldman Way in
the 1100 block of Liberty Street. A 1945 obit-
uary for founder B.J. Feldman’s son George,
though, lists the original location as the old
Park Hotel, which was located where the PNC
Bank drive-through is now.

By Helen Fielding

Sixteen-year Feldman Jewelers

Photo courtesy of Doug Volmrich - €mployee Chrysanne Corsetti, left, and

46-year employee Jennifer Huff,

center, show estate jewelry to customer
Sandy Vergith, of Franklin, during the
store’s going-out-of-business sale. Huff
said it’s “always been a pleasure” work-
ing at the business in her hometown, and
that couples have gotten engaged in the
store in the past.

in continuous operation in the
city.”

“I had had a job in the jew-
elry business, and my dad came
up with the idea, ‘What do you
want to do about Feldman’ sbe-
ing for sde?” Niki Volmrich
recaled. “’ Do you want to buy
ajewdry store? Hefronted me

the money, but he made me pay
back every cent.”

She said her father “taught
me alot about business. There
were lots of challenges...you
kind of learn by experience.
That'swhat | did, and | loved
every minute of it. Well —
not every minute, but most

Applefest 42

Oct. 3-5, 2025

Franklin, PA

minutes, | loved,” she added
with asmile.

Feldman’s offerings

Doug Volmrich said when
his future wife bought the
business, it had a watchmaker

and a clockmaker, and Hoov-
ler was there and did some
of the repairs. The business
continued to offer in-store
jewelry, watch repairs and
custom design. Niki Volmrich
added estate (pre-owned) and

antique (over 100 years old)
jewelry and giftware to the
store’smerchandise, arare of -
fering in independent jewelry
stores 35 years ago.

See FELDMAN, Page B10
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Contributed photos

In May, thousands of prospective customers jammed the Conair booth at NPE 2024 in Orlando to interact with our innovative new products. The result was a
record number of favorable impressions and potential sales leads.

Conair’steam marksanother outstanding year

SUBMITTED ARTICLE

Despite chdlenging mar-
ket conditions, Conair Group,
which is now part of the global
Piovan Group, turned in an out-
standing performance in 2024,
thanksin no small part to the ef-
forts of the team on Allegheny
Boulevard, herein Franklin.

At the Conair site, some
160 employees work in func-
tions including operations, en-
gineering, manufacturing, as-
sembly, installation, sales and
Customer Care. To understand
the foundation of Conair's
continued successin 2024, itis
important to understand how
the company has responded to
changing customer needs.

To hedp them succeed,
Conair increased its range of
new auxiliary equipment prod-
ucts, strengthened its systems
engineering and ingtallation
capabilities and expanded its
aftermarket training, service
and support capahilities. The
Conair Franklin team continues
to play an integrd role in al
these efforts. They contributed
to historically strong year-over-
year growth in market sharefor
Conair products during 2024
and are essentiad to meeting a
bright outlook for bookingsand
continued growth in 2025.

New products, recycling
efforts mark NPE 2024

“Historically, Conair has
been known for producing
innovative and long-lasting
industrial equipment, and our
team came through again in
2024, explains Conair Group
President Jason Ganim.

Conair met  evolving
equipment needsin May 2024
by introducing twelve prod-
ucts at NPE 2024, the world's
largest plastics tradeshow,
held in Orlando, Florida.

Many of these new products
are built or supported directly
by the Conair teams located in
Franklin. Topping the list are
conveying and drying products
that utilize “artificiad intelli-
gence’ via the new, patented
Conveying with Optimizer™
and ResinWorks with Optimiz-
e™. NPE aso saw the intro-
duction of anew fully-automat-
ed resin selection station, called
the AUtoRSS, as well as rede-
signed drying equipment and
hoppers. In addition, Conair
offered new “mini” versions of
blending, temperature control,
and conveying control prod-
ucts, followed by a new “smart
granulator” control with indus-
try-first predictive maintenance
capabilities. Meanwhile, at an-
other area of the NPE show,
Conair's new Smart Granula
tor Control and a Viper 1736
granulator were key parts of
a plagtics granulation system
that helped achieve the goal of
recycling 100% of the plastics
crested at the NPE 2024 show.

Beyond NPE, Conair de-
veloped other new products as
well, including itslargest-ever
“Ultra’ plastic shredding sys-
tem, a machine so large that
it requires three semi-truck

trailers for shipment.

Big manufacturers use
shredders and granulators to
recycle manufacturing scrap
and increase the sustainabil-
ity of their operations. Recy-
clers use this “size reduction”
equipment to break down
“post-consumer” scrap — plas-
tic bottles, containers, pack-
aging materials and more — so
it can beresold to plastics pro-
cessors for re-use.

In addition to building the
new Ultra shredder line, the
Conair Franklin team dso
added assembly operations for
large-capacity railcar unloading
systems that the company add-
ed through arecent acquisition.

A growing
Systems engineering
and installation
business

Franklin-based =~ employ-
ees form the heart of Conair's
fast-growing Systems busi-
ness, which offers plastics pro-
cessors fully engineered, pro-
fessionaly installed solutions.
These solutions range in size
from project-scaejobs— such
as new drying or blending sys-
tems — that take a day or two
to install to mgjor, plant-wide
production systems or green-
field facility developments.

Ganim explains that more
customersturnto Conair for sys-
tems help because equipment is
becoming more complex.

As its business grows,
the Systems team faces the
challenge of larger and more
diverse projects. One recent
installation, completed for a
major U.S.-based manufac-
turer, was an enormous sys-
tem requiring over eight miles
of large conveying tube.

Compared to typicad me-
chanical contractors, Conair's
employee-led installation
teams offer unique knowledge
of the plastics business and of
the equipment being installed,
resulting in optimal system in-
stallations and performance. In
2024, to keep pacewith growth
in the Systems business,
Conair began work to hire a
fifth employee-led installation
team to itsroster. They will be
needed, since Conair sold its
two largest-ever systems proj-
ects in 2024, with both sched-
uled for installation in 2025.

Rising demand for
aftermarket support

Beyond equipment and sys-
tems, short-staffed customers
are also looking to Conair for
hel pin managing and maintain-
ing their processing equipment
for the long haul. In response,
Conair expanded its Customer
Care team, adding an dfter-
market business development
manager and augmenting the
range of service products sup-
ported by Franklin-based staff.

Already, these service
products include Machine
Health Assessments and an-
nual Service Agreements,
both of which attained new
saes records in 2024. To
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After a major donation from Conair to benefit surgical and patient care at UPMC Northwest Hospital in
Seneca, Northwest Hospital Foundation expressed thanks to Bob Puleo, Vice President of Operations, who
represented the Conair Franklin team.

Conair enjoyed a record manufacturing and sales
month in October 2024, evidenced by neat rows of
finished products on the dock, awaiting shipment

to customers.

Conair created its fifth factory-based installation
team in Summer 2024 to keep pace with its

growing systems business.

What is ‘auxiliary equipment’ and why is it important?

Most people recognize that plastic
parts are created using “primary” pro-
duction equipment like molding and ex-
trusion machines. However, few outside
the industry appreciate the vita contri-
bution that “auxiliary” equipment makes
to plastics production and recycling.

That contribution is why the work
of Conair Franklin employees is so
important. Together, they design, en-
gineer, assemble, test, deliver, and
support the industry’s widest range of
auxiliary equipment, including:

» Materia handling and conveying
systems that receive, store, and move
plastic pellets and other raw materials
to production equipment.

* Drying systemsthat remove moisture
and pre-heat plastics prior to processing,

or that help restore the properties of recy-
cled plastics so that they can be re-used.

* Blending and feeding systems that
precisely measure and custom-mix in-
gredients used to create plastic products.

e Temperature control  and
heat-transfer equipment essential to
heating or cooling complex molding
and extrusion processes.

e Shredding and granulating ma-
chines that “size reduce” process scrap
and post-consumer plastic waste so
that both can be recycled and remolded
into useful products.

Auxiliary equipment produced at the
Franklin plant is essential to the pro-
duction and recycling of plastics used
in thousands of everyday applications:
automobiles, aviation and transportation

products, appliances, food and beverage
containers, construction and building
products, consumer goods, lifesaving
medical and surgical devices, power
tools, retail food and pharmaceutica
packages, and many more.

It is no exaggeration to say that
Conair Franklin facility — the largest
Piovan Group manufacturing facility
in North America— is one of the most
important centers of auxiliary equipment
manufacturing in the world. The talents
and capabilities of Franklin employees,
together with the value of the many
products produced and assembled here,
are one of the reasons why Conair’s par-
ent company, Piovan Group, ranksasthe
world's largest manufacturer and mar-
keter of plastics auxiliary equipment.

these, Conair added a new
service called *SureLaunch”
for processors who install
their own new equipment.
This one-day Conair techni-
Cian visit supports proper in-
stallation and configuration
of the new equipment and en-
sures that operating personnel
aretrained to use it correctly.

Co-op programs
contribute to
quality products

The Conair Franklin teams
do a lot more than just build
products. They also test,
package and ship products,
and provide product parts,
technical support, and service,
both remotely and in the field.
These teams set an al-time
record for Conair products
shipped in October 2024.

Of course, before any prod-
uct ships, it must be tested to
validate assembly, perfor-
mance and safety. Therefore,

the quality of the initial build
of a product must be main-
tained at a high level, or ex-
pensive rework — considered
“lost” time — isincurred.

Over a two-year period, a
team comprised of seven engi-
neering co-ops from the Uni-
versity of Pittsburgh, plustwo
Conair advisers, developed a
new testing rig for Conair’'s
latest line of resin dryers.
With the help of the new test-
ing rig, assembly teams were
able to boost initia dryer
build quality — expressed as
“first time correct” — to are-
cord level in 2024. Engineer-
ing co-ops also worked with
Conair staff to help develop
new predictive maintenance
and energy saving features in
Conair's latest line of smart
granulator controls.

Two Franklin high school
co-ops, Liam Reese and
Brady Spencer, are learning
how to build electronic panels
and controlsin Conair’s Panel

Shop as part of their Electron-
ics training curriculum at the
Venango Technology Center.
In addition to their technical
training and responsibilities,
the students are “required to
demonstrate our core values
here at Conair, holding them-
selves accountable, having an
open and positive attitude and
supporting the team’s suc-
cess,” says Panel Shop Super-
visor Angelica Myers.

Building careers,
recognizing excellence,
embracing community

The loyalty and longev-
ity of Conair Franklin em-
ployees reflects the organi-
zation’s focus on providing
long-term career paths and
promoting from within when
possible. The company’s
2024 service awards recog-
nized four employees with
50, 45, 30 and 30 years of
service, respectively, as
well as 17 other employees

with either 20 or 10 years of
service. Eighteen qualified
employees were also inter-
nally promoted into open
positions, taking advantage
of the chance to leverage ex-
perience gained in one area
of operations, such as as
sembly, shipping, or finance,
into others such as engineer-
ing, operations, or service.

Thanks to a Conair benefit
that pays every employee for
one day of community service
each year, the time and talents
of Conair employees are felt
not only in the plant, but also
in the community.

In 2024, Conair and Pio-
van Group employees based
in Franklin used this bene-
fit to provide 352 hours of
community service to or-
ganizations and causes in-
cluding UPMC’'s Walk for
Children’s Hospital, the Ve-
nango County Humane So-
ciety, Franklin Chamber of
Commerce, and 4-H Club of
Venango County.
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FICDA to mark 40 yearsin community

SUBMITTED ARTICLE

2024 was a year of tran-
sition and growth for the
Franklin Industrial & Com-
mercial Development Au-
thority (FICDA). One of the
most notable events was the
retirement of former Direc-
tor Deb Eckelberger. Her
years of dedicated service
to the business community
were deeply appreciated by
the Board, the staff and the
wider community. In the
wake of her departure, FIC-
DA introduced three new
employees. Amanda Power,
previously the Community
Development Director, as-
sumed the role of Commu-
nity & Economic Develop-
ment Director. In addition,
Jess Carroll was hired as
the new Business Outreach
Specialist; and Barry Hohn
joined the team in Mainte-
nance.

In addition to leadership
changes, FICDA celebrat-
ed key milestones in 2024.
Vice Chairman of the Board
Vince Witherup received the
prestigious Citizen of the
Y ear award from the Venan-
go Area Chamber of Com-

merce in recognition of his
significant contributions to
the community.

FICDA also bid farewell
to Board member Bob Bar-
ber, who retired after 30
years of dedicated service,
leaving behind a lasting
legacy of commitment to
the growth and develop-
ment of the Authority. FIC-
DA is pleased to welcome
Mike Nightingale, President
of Voyten Electric, to the
Board in 2025 for a one-
year term, where his exper-
tise is expected to contrib-
ute to FICDA’s continued
success.

In the fall, FICDA host-
ed a “Meet the Team Mix-
er,” a well-attended event
with over 100 guests, aimed
at introducing the new staff
members to tenants, local re-
source partners, elected offi-
cials and economic develop-
ment agencies.

FICDA's conference and
training rooms continued to
be essential resources for both
tenants and the wider commu-
nity, with nearly 400 bookings
throughout the year. Tenants
also enjoyed a range of valu-
able benefits, including high-

speed fiber, snow removal
services, secure mailboxes,
exterior security cameras,
ample parking, flexible lease
options and on-site trainings,
as well as scenic views of
French Creek. Visitors were
greeted at the ETC Center
by Office Manager Robyn
Shields-Holtzman, who also
serves as a resource for ten-
ants and welcoming face for
guests.

What 40 looks like

FICDA has an exciting
year ahead as it celebrates
its 40th anniversary in 2025.
Here's a summary of the key
developments and initiatives
planned:

1. Rebranding and New
Website

FICDA will undergo a re-
branding, including a new
website. This marks a fresh
approach to the Authority’s
online presence and its com-
munication with the public.

2. Building Acquisition at
VAIC

FICDA isintheearly stag-
es of acquiring a building at
the Venango Area Industria
Complex (VAIC), a project

“Fabrication and Powder Coating Specialists™

SPECIALTY FABRICATION AND POWDER COATING
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We’re Hiring And We Want You!

that holds significant poten-
tial for new incubation in the
future.

3. New Signage

To improve navigation

and visibility, new signage
will be installed throughout
the complex. This includes
an updated business directo-
ry by the entrance and way-

finding signage within the
complex to help visitors and
businesses easily navigate
the area.

See FICDA, Page B10

BUY MORE SAVE MORE, KRAFTMAID SALES EVENT

$100 Discount
per Kitchen
Cabinet

STOCK LUXURY VINYL

PLANK FLOORING from $289/sq.ft. 8 colors to choose

COMPARE DOZENSOF  |NOW STOCKING
e V INYLSIDING | SHIPLAR STYLE
ON VINYL PROFILES PANELING
SIDING from Plywood Backing 00
$8699/sq. | scbmmsnds *BGE ) shest

IN STOCK
6 &S
V-Groove Knelity Pine

Choose From 15 Colors

Palisade LET US QUOTE YOUR NEXT CONSTRUCTION PROJECT!

Waterproof Tiles :

15 C0|0rsp Bath to Outstandmg'

* Vinyl Wall Tiles with TUB & SHOWER

interlocking edges

$ SALE
4 Sq ft *Price at time of printing More than

: o IR
In Stock
SEE US
33%:(13::!; VINYL PATIO
RotF St V Sidi
ot Free Stone Veneer Siding EXTERIOR DOOR DCBrCO)rBS
PROGRAM

$899 99

Granite Stone Ledgestone

From Pre-Hung Steel
$16 9Colors  orFiberglassEntry
sg. ft.  Available Doors Selection

* Lumber/OSB/Plywood/Trusses ¢ Siding/Windows/Doors ¢ Treated or Composite Decking
» Custom Kitchens/Baths * Shingles and Steel Roofing * Flooring ¢ Plumbing/Electrical/Hardware
..JUST A FEW OF THE THINGS YOU'LL FIND IN OUR STORE!
SALE ENDS FEBRUARY 28th AMMO

IN STOCK! -

Tionesta
814-7155-3561

Not only do we offer a competitive wage, we also have great benefits. If you want to work for a
good company with a management team that cares, contact SFPC’s recruiter to start the process.
Visit the Careers page on SFPC’s website (www.specfab.com) to check out all the positions
the company has available. Send an email (careers@specfab.com) or call (814-273-1322) the
recruiter for additional information on the company’s current openings. EEO Employer

Shippenville
814-226-5040

www.tionestahuilders.us
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Trallsto Ales:

SUBMITTED ARTICLE

Reflecting on the achieve-
ments of Trails to Ales Brew-
ery in 2024, it s clear that this
local gem has made signifi-
cant strides in enhancing its
offerings and community im-
pact.

One of the most exciting
developments last year was
the opening of a new out-
door barn pavilion at Trails
Il in April. Constructed from
reclaimed ban materials,
this space provides addition-
al covered areas for parties,
bands, reunions, weddings
and receptions. It proud-
ly hosted three weddings in
2024, marking the pavilion as
a sought-after venue for spe-
cial occasions.

In an effort to expand their
footprint, Trails to Ales pur-
chased the old Callaghan's
Pharmacy building for more
expansion. Construction is
underway to remodel the first
floor for retail space, with

one side welcoming Daffin's
Candies while simultaneously
transforming the long-vacant
upstairs into a five-unit Airb-
nb.

The brewery welcomed
100,065 guests in 2024, a
testament to its commitment
to quality and community
engagement. Trails also ex-
panded their distribution in
the Pittsburgh market, fur-
ther solidifying their pres-
ence in the region. Through
its “Shop the Block” pro-
gram, the brewery continues
to promote the downtown
retail market, collaborating
with local businesses and
fostering a community atmo-
sphere.

Trails to Ales proudly
stands as one of the largest
employers in Franklin, with
over 50 full- and part-time
team members contributing to
their success. This year, they
partnered with GBS Solu-
tions to create a professional

promotional video highlight-
ing Franklin as a destination.
Scheduled for completion in
about six months, the video
will showcase Franklin's fes-
tivals, restaurants, retail and
unique architecture, targeting
key markets in Pittsburgh,
Erie, Youngstown, Cleveland
and Buffalo.

Trails to Ales commit-
ment to community extends
beyond the brewery walls.
The brewery sponsored, par-
ticipated in, and promoted
various local festivals and
events, including Witch
Walk, Franklin on Ice, Blues
and Barbecue, Pet Fest, Old
Fashion Christmas and Ap-
plefest. In October, they also
sponsored a free seminar on
situational awareness and hu-
man trafficking for its staff
and the public, with another
session held this January.

In an ongoing effort to give
back, Trails to Ales donated
to over 30 charities through

. | f rOWth and Conlty

individual requests and their
Community Quenchers pro-
gram. The brewery will re-
main dedicated to supporting
Franklin's Sip and Shop ini-
tiative, reinforcing their com-
mitment to local businesses.

Looking ahead to 2025,
Trails to Ales is thrilled to
announce their role as a Sea-
son Sponsor and partner with
the Barrow Theatre to bring
a professional tribute band to
Franklin. This collaboration
aims to leverage the market-
ing strengths of both organi-
zations, attract visitors, sup-
port local businesses and raise
awareness of this wonderful
facility.

Overall, Trals to Ales ex-
perienced strong growth in
2024 across their restaurant
operations, beer production
and private events. The brew-
ery is excited about the future
and will remain committed
to being a cornerstone of the
Franklin community.
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PRE-OWNED
LIFETIME

POWERTRAIN

oming Soon!

The A. Crivelli DealerShips will soon offer lifetime

powertrain coverage on retail used cars and trucks that are one to six
years of age with less than 80,000 miles. That means, just like the Auto
Giant exclusive limited lifetime powertrain warranty on new vehicles, it

will be available on pre-owned, and yes, unlimited miles, unlimited

time, good anywhere in the U.S.A.

Never worry about your vehicle’s

most expensive parts again. All other retail pre-owned inventory will be

eligible for a 6-month/6,000-mile powertrain warranty.

A. Crivelli Subaru Teams Up with 519

Strong, Raises $49

Subaru USA began a charitable pro-
gram several years ago. They donate a
fixed amount per new Subaru sold to
select charities. A. Crivelli sought approv-
al for local charity 519 Strong to be
included, and was approved.

Jeremy Coast was 18 when he passed
away after a 3-year battle with leukemia.
He was a Franklin Area High School Class
of 2015 graduate and a member of the

,620 for Charity

AWRCS—A True American Woods
Racing Series. Motocross was a passion of
Jeremy’s; his number, 519—also his birth-
day—Ilends itself to the name of the 519
Strong Foundation. 519 Strong raises
money in Jeremy’s name to help families
with medical travel, lodging, and food
expenses. A. Crivelli and Subaru have
raised nearly $49,620 for 519 Strong since
their partnership began.

Song-of-the-Day Contest —
The Big Winner in 2024

The Auto Giant and Forever Broad-
casting were singing from the same page
during the 3rd Annual Song-of-the-Day
Contest! For eight days a week through
June and July, the radio radio sang with the
sound of music, and deep discounts from
Forever Broadcasting, A. Crivelli dealer-
ships, and numerous area businesses. Itall
came down to the final countdown in

August when the winner took it all.
2024’s winner was Patty Barchanowicz of
Jefferson, Ohio. The prize was a two-year
lease or a cash prize option!

Rockin’ Rich and Bullfrog provided
the entertainment as emcees of the event.
Join us this year for more hot fun in the
summertime and the 3rd Annual Song-
of-the-Day contest.

The Auto Giant Galls It The
A.C. Advantage

v LIFETIME WARRANTY v EXTREME SECURITY PLUS

All new. Limited Pre-owned: remainder of fac.
powertrain warranty. warranty, Certified warranty,

Unlimited miles. or 2-yr./ 100k-mi. powertrain.
Unlimited time. Good Two years maintenance plan,
anywhere in the U.S.A. state inspections & more.

v PRICESASSURANCE

EWE If you despise the thought of haggling over car prices...join the club! A. Crivelli has a better
|I'4: — idea. It’s called PRICE ASSURANCESM. The prices quoted in our advertisements and at the
Tﬂr‘?_’ﬁ . dealership have been set by conferring with TrueCar, Edmunds.com, and Kelley Blue Book.
I.'—-I-J.L'. 9 Really, the price you see is the price you pay. The Auto Giant calls it PRICE ASSURANCES™,

EE‘E’ 3 ﬁ You’ll call it peace of mind.

Wow! You Get The
A.C. ADVANTAGE!

PEEUSU S SEREEEEE O
v"100% CREDIT APPROVAL

All you need is a job or fixed
income, driver’s license and
social security number.
Down payment according to
credit situation.

A.C. Living Paper
This Paper
Talks!

v" SPECIAL NO-INTEREST FINANCING ON SERVICE

Need service repairs? Short on cash? A. Crivelli
now offers financing as low as 0% A.P.R. up to 6
months for needed service repairs. Online approval,
monthly payments required. Call us for details.

v 150% TRADE ASSISTANCE
Up to 150% of K.B.B. fair-market
trade-in value for your trade —
limited time only! See us for full
details.

Open the camera
app on your phone, scan
the GR code and unmute.

A. CRIVELLI

THANK YOU FOR THE OPPORTUNITY

* Six-year sponsor of the Franklin Blues and BBQ Festival

* Bowl for Kids’ Sake event conducted by Youth Connections

* Tournament Shirts for 11 years for Saint Patrick’s Catholic Church
* Barrow Civic Theatre

» Cash and equipment for ORSA (Oil Region Soccer Association)

* For the past 11 years, helped support Franklin Little League

* The Pennsylvania Elks Home Service

* A participating sponsor in various
fundraising golf outings: Bill Beith
Memorial, United Way, Crosscreek
Fall Finale, Fraternal Order of Police

* Red and Black Boosters Club

* Franklin Red and Black Club

* Slippery Rock Raceway

UPDATE: EV in Venango County

THE AUTOMOTIVE GIANT

The new presidential administration
has lifted electric vehicle mandates, and
that’s good news for the auto industry, but
that doesn’t mean electric vehicles are
gone. What it does mean is that the elec-
tric vehicle niche will grow by natural

demand and not government edict. Manu-
facturers expect electric vehicles to grow
to a substantial share of new vehicle sales.
The A. Crivelli dealerships are making the
needed investments to ensure that cus-
tomers who choose to purchase an electric

vehicle would have the supporting infra-
structure they would need. During the
past year, A. Crivelli is proud to announce
that commercial 120KW EV chargers were
installed for public use. A. Crivelli Auto
Group embraces EV in Venango County.
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FICDA

Continued from Page B7

4. Pagt-and-Present Tenant
Luncheon

To celebrate its 40th an-
niversary, FICDA will host
a luncheon bringing together
past and present tenants. This
event will provide an oppor-
tunity to reflect on the incu-
bator’'s successes and foster
discussions about supporting
future business growth.

5. New Training Oppor-
tunities and Panel Discus-
sions

Based on the results of a
survey assessing local busi-
nesses’ needs, FICDA will of-
fer new training programs and
panel discussions.

6. Mentorship Program

A new FICDA offering,
designed to assist new and ex-
isting businesses by focusing
on pairing entrepreneurs with
experienced mentors who can
guide them through various
stages of growth.

7. Community Outreach
Initiatives

FICDA will focus on com-
munity outreach in 2025, with
a strong emphasis on attract-
ing and retaining businesses
and community members.

8. Commitment to Ongo-
ing Business Support

FICDA iscommitted to un-
derstanding and meeting the
evolving needs of the busi-
ness community, ensuring
that businessesin the Franklin
area continue to thrive.

FICDA is setting its
sights on making 2025 ayear
of growth, innovation and
deeper community engage-
ment. Building on the solid
foundation, the Authority
plansto leverage its resourc-
es, infrastructure improve-
ments and dedicated team
to foster a thriving business
environment in Franklin.

SUBMITTED ARTICLE

Ciberty was founded a
a time when severa larger
companies were moving out
of Franklin. Thanks to sup-
port from the Franklin com-
munity, Liberty has grown
greatly from the startup that
opened its doors in the FIC-
DA complex in 1985 as an
Electronics Manufacturing
Supplier (EMS) dedicated to
the Military and Aerospace
market.

Liberty’s mandate was,
and still is, to be an employ-
ee forward company that
helps to provide as many

jobs in the Franklin and Qil
City area as possible. As
part of this mandate, Liber-
ty provides paid training to
every production employee
and covers their certifica
tion and recertification costs.
When possible, Liberty also
partners with suppliersin the
region.

After 40 years, Liber-
ty’s team is comprised of
around 400 employees and
growing that are still serv-
ing the Mil/Aero market,
as well as several other
markets that require high
reliability with stringent

quality requirements. Lib-
erty provides assembly and
testing of premium cables,
harnesses, electro-mechan-
ical assemblies and electri-
cal cabinets.

In 2024, Liberty was
blessed with record sales
growth in most of the mar-
kets that they serve. Thanks
to the hard work and perfor-
mance of the Liberty team,
Liberty is continuing to have
substantial organic growth
with most of their customers.
Liberty has also been able to
forge additional partnerships
with new customers that are

Liberty Electronics celebrates 40 years of success

expected to increase over the
coming years.

In addition to working
with Mil/Aero partners as
they meet the needs of the
U.S. military and commer-
cial aerospace customers,
Liberty is working hard to
support customers in rail,
mining and power genera-
tion fields as they are see-
ing increased demand in
their respective markets.
Liberty supports current
and legacy programs, as
well as working with cus-
tomers as they develop new
systems from the prototype

phase all the way through
and into serial production
and field support.

Liberty is poised to con-
tinue expansion in 2025
and beyond. They expect to
maintain consistent hiring
for both support and manu-
facturing positions, with paid
on-site training and best-in-
class benefit packages.

Those interested in join-
ing their team can be directed
through their website, www.
libertyelectronics.com, post-
ings on Indeed or through
their main company phone
number, 814-432-7505.

Franklin |

SUBMITTED ARTICLE

Franklin Industries is en-
tering its 124th year con-
tinuing to manufacture steel
products made 100% from
recycled scrap rail. While
there remain only a handful of
direct competitors to Frank-
lin Industries in the U.S,, the
market is global, making the
struggle to remain competi-
tive against foreign products
a constant challenge. Com-
bating the inconsistent and
sluggish economy, this steel
rolling mill continues to work
smarter to stay ahead of its
competitors.

The improvements to the
mill furnace that were com-
pleted in 2023, spearhead-
ed by Equipment Manager
Tim McDeavitt and Process
Engineer Axel Kovalchick,
produced the results expect-
ed in 2024, with increased
cycle times and a large in-
crease in tons per day being
rolled. Franklin Industries
continued with improve-
ments in key areas of the
mill, shear and highway de-
partments throughout 2024
to support the company’s
growth plans through the
upcoming years.

Franklin  Industries is

focused on becoming SO
9001;2015 certified, with
their Quality Manager Paul
Pearson leading the effort in
updating processes and en-
hancing document control.
They also continue their fo-
cus on Lean Manufacturing
improvements with ongoing
training through NWIRC.

The past year Franklin
Industries didn't only see
changes in their mill and de-
partments, but saw the retire-
ment of key individuas in the
organization. Joe Frazzetta
and Herb Barker both moved
on to the retired life from VP
of Sdes and Mill Manager, re-
spectively. Franklin Industries

continuesto actively recruit the
best taent available and has
filled key positions throughout
the year with great additionsto
their team.

Whilethe company till pro-
ducesitstypica u-channel sign
post and t-post products, one
new variation has been added
to the lineup, specificaly apur-
ple-tipped t-post, dubbed the
“Border Guard” post. The pur-
ple tip meets the state require-
ments for marking “no tres
passing” property boundaries
and is an exclusive trademark
of Franklin Industries.

Community involvement is
alwaysapriority with Franklin

ndustriesworks smarter to stay anead of competition

Industries, which sponsors the
number 11r big block mod-
ified race car driven by Brad
Rapp, and the company’s own
softball team. The first week-
end in August saw the return
of their annual Fl Family Day
being held at Waldameer Park
and Water World.

2025 will mark the 23rd
year of ownership by the
Kovalchick family. Their
commitment to the continued
operations of Franklin's steel
manufacturing industry guar-
anteesthat Franklin Industries
will remain akey employer in
the region for years to come.

Feldman

Continued from Page B5

“That was a wonderful ad-
dition for us,” Niki Volmrich
recalled. The Feldman Jewel-
ers estate jewelry show and
sale has been featured at Ap-
plefest for many years.

Doug Volmrich said hiswife
“madethat store specid. It snot
your average jewelry store.”

Feldman also offered brid-
a registries, for which Niki
Volmrich said they aways
tried to have what was current
in items such as silverware
sets and china.

“Still every once in awhile
weget aregistration. You'll see
it in the paper that they’re reg-
istered at Wamart and Feld-
man Jewelers,” Doug Volm-
rich recalled with a chuckle.

And for about 30 years, the
business also has held amen’s
night two weeks before Christ-
mas, a suggestion of Niki
Volmrich'sbrother Dean Kou-
monk. The business offers spe-
cia discounts on that evening,
along with entertainment, food
and beverages, and small gifts,

By Helen Fielding

Jennifer Huff, center, jewelry manager and a Feldman Jewelers employee for
46 years, waits on Susan Laverty, of Rochester, New York, and her partner Jack
McDowell, of Rockland Township, during the store’s going out of business sale.
Laverty said McDowell takes her to Feldman “every time | come to the area.”

although this past December’s
event was smaller.
Running a
mom-and-pop

Doug Volmrich, who had
worked as an independent

Buteher’s Best

The Freshest Meats

Groceries * Full Deli
Hot Prepared Foods
Amish Canned Goods

“It’s what's not in our meat that makes us speciall”

Beef « Pork * Poultry

Main Street Market ®* 714 Main St., Polk

PolkMainStreet.com ¢ 814-432-5558

fine jewelry salesman for a
regional wholesaer in Pitts-
burgh before moving to the
area, met hisfuture wife when
calling on Feldman Jewelers
for business. They were mar-
riedin 1997.

He kept his salesman job
until 2011, when he quit that
role and became involved
in the daily work of running
Feldman Jewelers.

In his ealy years as a
salesman for the wholesaler,
he was told there were about
22,000 independent jewelry
stores — seven in Franklin
and Oil City aone. “Now |
bet there' s not half, not athird
asmany,” he said.

One of the factors in the
decline of mom-and-pop
jewelry stores was the de-
mise of the wholesalers, as
they were the middlemen
who could sell big-name
jewelry in smaller quantities
to independent businesses,
he said. Now, independent
stores would have to make
large orders costing “huge

dollars’ to get inventory
from big-name companies,
and those companies can
also sell online.

Despite that, “We aways
tried to stay with the trendy
or the up-to-date jewelry and
gifts,” Niki Volmrich said.

The wall cases in the cur-
rent store, on the left from the
front Liberty Street entrance,
have moved with Feldman
Jewelers for more than 100
years, as they can be seen
in a 1918 photograph of the
store’ s location at that time.

Building’s future

As for the store’'s current
location, the Volmrichs will
continue to own the building,
and Doug Volmrich said last
month that Something Clev-
er, another business owned
by Niki Volmrich, will be
moving into the old Feldman
space.

And the iconic Feldman
clock, which was restored
this year and has been a

Feldman

Feldman Jewelers was
founded by B.J. Feldman
in1871.

Doug Volmrich, who
now owns Feldmanwith his
wife, Niki, said the origina
location was next to Feld-
man Way, agreeing with a
2001 article in The Derrick
and The News-Herad that
listed the 1100 block of
Liberty Street.

However, a 1945 obit-
uary for B.J. Feldman's
son George Feldman lists
the original location as the
former Park Hotel build-
ing, where the PNC drive-
through currently stands.

Feldman Jewelers was
takenover by B.J. Feldman's
sonsHarvey and George and
moved in 1900, according to
an old advertisement, taking
over a frame building that
was likely on the site of the
former Vantage building at
the corner of 13th and Lib-
erty streets,

From 1945 to 1964,
Arthur Maier owned Feld-
man Jewelers, which was
then purchased by Robert
Hoovler and relocated once
again, thistimeto 1280 Lib-
erty St., where the former
Sportsworld and AFSCME
building now stands.

Hoovler moved Feldman

throughout the years

Jewelers

to its current location in or
after 1974, due to redevel-
opment of 1280 Liberty St.,
according to a 1974 article
in The News-Herald.

Upon Hoovler's re
tirement in 1986, Mr. and
Mrs. Nick Cummings pur-
chased the building, and
Niki Cummings Volmrich,
their daughter, managed
the business before taking
full ownership.

A typewritten document
of unknown date in the Ve-
nango County Historica
Society’s Feldman file says
“the merchandise carried by
the store was noteworthy
for a community the size
of Franklin, but there was
wedth and good taste in
Franklin, and the demand for
quality merchandise enabled
George Feldman to carry
stock of the best quality.”

The document also
said the store was “writ-
ten up for Harvard Busi-
ness School, as indicative
of the quality merchan-
dise which a small-town
merchant could carry. Of
course, Franklin was com-
posed — in part — of peo-
ple of wealth who wanted
the best in silver, jewels,
china, crystal, etc.”

— By Helen Fielding

Franklin landmark for de-
cades, will remain in front of
the store.

Doug Volmrich noted
Feldman Jewelers is among
many mom-and-pop busi-
nesses that have been closing
across the country.

“Of the anchor stores, the
only one left is Anderson’s
(Furniture), the only one of
the old stores,” he said.

Niki Volmrich said, “It
breaks my heart to have to
go out of business, but it's
time.”

HELEN FIELDING, report-
er for The Derrick and
The News-Herald, can be
reached at helenfielding.
thederrick@gmail.com or
814-677-8374.
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Benjamin’s Roadhouse looksto return to itsroots

SUBMITTED ARTICLE

Benjamin’s Roadhouse is
located in the historic down-
town Franklin at 1211 Liberty
Street. Situated across from
the courthouse, guests aso
have views of both Fountain
and Bandstand Park.

The restaurant boasts three
different seating sections:

e An indoor dining room
offering seating for 62 as well
asafull bar.

* A heated four-season pa-
tio holds 64 people and offers
a cozy fireplace during the
chilly fall and winter months.

 During the summer
months, Benjamin's offers
a 72 seat yard where patrons
enjoy thelive music of the Pa-
tio Series every Friday from
Memoria Day to Labor Day.

Benjamin’s Roadhouse has
been owned solely by Richard
Jardin since the passing of his
beloved wife, Kaye. You'll
recognize Richard when you

see him planting his flowers,
putting up al his Christmas
decorations or enjoying acold
drink at the bar.

The General Manager of
Benjamin’s is Ashley Keener,
of Franklin. She has held many
positions and worked at the
restaurant since 2018. Megan
Miller, of Franklin, was pro-
moted to Front of the House
manager upon re-opening in
November 2023. The current
Head Chefs are Eva Stew-
art and Nicholas Kahle, who
orchestrate their four cooks
to create amazing dishes and

menus for the guests. Benja
min's currently employs ap-
proximately 30 individuals.

This year, Benjamin's
plans to continue to offer
homestyle dishes and shift
back to their roots. Menu
changes will reflect more
roadhouse-style dishes, as
well as homemade comfort
foods. They also expect to
offer more seasonal dishes by
creating a unique menu twice
per year.

Quality and diverse menu
items are offered at Ben-
jamin’s Roadhouse, which

makes it a popular destina-
tion in the downtown area.
Customers are greeted with
an upscale, yet relaxed at-
mosphere when they dine
at Benjamin’s. Customers
often include patrons of the
Barrow-Civic Theater, area
tourists, recreational trail us-
ers, employees in the down-
town area and government
visitors. Customers often
choose this venue for private
parties and to celebrate spe-
cial occasions such as bridal
and baby showers, birthdays,
corporate holiday parties,

etc. Additionally, customers
frequently request catering
services for private parties
and other large events.
Benjamin's Roadhouse is
located at 1211 Liberty Street
in Franklin. Winter hours for
the restaurant are Sundays
from 11 am. to 4 p.m., Mon-
days, Wednesdays and Thurs-
days from 11am. to 7 p.m.,,
and Fridays and Saturdays
from 1lam. to 8p.m. For
more information or to make
reservations, feel free to call
814-432-7010 or email benja-
minsroadhouse@gmail.com.

_iberty Street Antiques

r eflects successful 2024

SUBMITTED ARTICLE

Franklin — Located at
1239 Liberty St, Franklin,
PA, Liberty Street Antiques
celebrates a successful 2024,
marked by connecting with
the Franklin community and
beyond.

Their shop has become
a favorite destination for
those seeking antiques,
primitives, vintage items
and unique collectibles. In
addition, they continued
their commitment to show-
casing local talent by of-
fering handcrafted candles,
maple syrup, soaps, lotions
and other artisanal products.
Gourmet fudge, a perennial
favorite, and their selection
of wine and spirits have also
added to the charm and vari-
ety of what they provide to
their customers.

As proud members of The
Franklin Retail & Business
Association and the Frank-
lin Chamber of Commerce,
Liberty Street Antiques takes
great pride in participating in
community events. These oc-
casions alow them to honor
the rich history and vibrant
spirit of Franklin while fos-
tering meaningful connec-
tions with neighbors and vis-
itors. Being part of Franklin's
thriving business and cultural
scene is both a privilege and
an inspiration.

Looking ahead to 2025,
they’re excited to share their
vision for an even more dy-
namic and engaging year. At

the heart of their mission is
a dedication to supporting
local vendors and artisans,
as well as offering quali-
ty, American-made prod-
ucts. They're always on the
lookout for new Pennsyl-
vania-made and U.S.-made
items to add to the ev-
er-evolving inventory.

This year also brings
something new and special:
evening shopping get-to-
gethers. These exclusive
events will be for a limited
number of guests and will
feature specialty drinks, deli-
cious foods and a cozy atmo-
sphere to make the shopping
experience truly memorable.
Stay tuned for more details
as they create these one-of-
a-kind gatherings designed
to bring the community to-
gether in a relaxed and fes-

tive setting.
As Liberty Street An-
tiqgues steps into 2025,

they remain committed to
expanding offerings and
fostering meaningful con-
nections within the Frank-
lin community. To stay
informed about upcoming
events, new arrivals and
special announcements, vis-
it libertystantiques.com or
follow them on Facebook at
facebook.com/LibertyStree-
tAntiques.

For inquiries, please con-
tact Liberty Street Antiques
at 814-437-6550 or email
libertystreetantiques1239@
gmail.com.

Seneca Printing expands floor -space, staff

SUBMITTED ARTICLE

Seneca Printing Express
and Label, Inc. is a full-ser-
vice commercia print shop
speciaizing in lithographic
and flexographic label print-
ing in Franklin in the Venan-
go Area Industrial Complex
at 191 Howard Street, Suite
302. Complementing the
print capabilities within the
shop are an in-house Custom-
er Service department and
full-service art and design de-
partment.

Seneca Printing Express
and Label, Inc. has been
solely owned by Jeff Stei-
gerwald Jr. since 2021 and
continues to achieve steady
growth. With the addition
of the “Flexo” division, ca-
pabilities were expanded
into the area of self-adhesive
and roll-fed labels. Seneca
Printing Express and Label
delved into direct food con-
tact packaging in 2023 and
continues to see substantial
growth with this client. Ad-
ditional space has been in
demand, and FICDA has se-
cured access to an additional
8,500 sguare feet adjacent
area for business growth.
Some of this larger footprint

will be filled with skids of
finished labels, available to
be shipped on demand via a
Vendor Managed Inventory
system.

Across the business in
2024, sales increased by
approximately 1 million
dollars, requiring eight new
full-time positions. Based
on current projections, be-
tween three and five addi-
tional full-time manufac-
turing positions will need to
be filled in the coming year.
The growth that Seneca
Printing Express and Label,
Inc. has seen and expects
to continue to see over the
next year is directly related
to the service that they are
able to offer their custom-
ers.

The approach used at Sen-
eca Printing is: when their
customers win, they win.
The staff works hard and
continually reinforces that
mantra. A great core base
of employees has allowed
Seneca Printing Express and
Label, Inc. to offer quality
products with a substantial-
ly lower lead time than their
competitors, while remain-
ing very flexible and readily

FREE ESTIMATES.

814-678-5216

OUR ONLY LOCATION
PA #016619

GetayourdHome)
Readly [Rop OpFInS?
UGE

Hardwood ¢ Ceramic Tile * Carpeting
THE ARFEA’S LARGEST
DISPLAY OF LUXURY

VINYL TILES
~100% WATERPROOF~

TILE FOR YOUR PATIO
NO Interest’ NO Finance Charges for 24 Months®

*Financing valid for flooring and mattresses only. Qualified buyers only.

NO SUBCONTRACTORS.

B&M FLOORS

YOUR CARPET, TILE & VINYL STORE with FREE ESTIMATES

R-I- 8 RENO OPEN DAILY www.bandmfloors.com

MON.-FRI. 8:30-4:30
SAT. 8:30-NOON

ek ot oun website!

able to meet the expedited
needs of their customers.
While they service large
businesses nationwide and
worldwide; they also man-
age many local orders from
area businesses, colleges,
organizations, medical of-
fices and advertising agen-
cies. Shipments go out
daily from the Franklin
facility to destinations in
New York, Michigan, Wis-
consin, Florida and Califor-
nia, to name a few. Their
printing portfolio includes
nationally known brands

of pressure sensitive and
cut and stack labels. They
continue to print material
such as brochures, catal ogs,
flyers, tags, annual reports,
multi-part forms, newslet-
ters, business cards, let-
terhead, calendars, pocket
folders, training manuals,
yearbooks, posters, enve-
lopes and more.

The future of Seneca Print-
ing Express and Label, Inc.
is promising and will lead to
additional steady employment
opportunities for Venango
County.

Celebrating 40 Years!

“Wired For Success”

We're Growing!
COME JOIN OUR TEAM

NO PRIOR EXPERIENCE REQUIRED
ASSEMBLERS AND INSPECTORS NEEDED!
100% PAID TRAINING!

Hiring skilled assemblers and
technicians for electrical and mechanical
panel and box builds.

Full-time benefit package includes Health,
Vision, Dental, STD, LTD, CI and LIFE
Insurance. Vacation and Sick Time, Flex
Time, Paid Holidays, 401k/ROTH plans with
Employer Match and Quarterly Profit Sharing.

If you are interested in becoming part
of the Liberty Team, apply in person at:
189 Howard Street in Franklin or
Online at: www.libertyelectronics.com
(Full list of Openings)

Resumes can be emailed directly to:
HRLiberty@libertyelectronics.com

*Liberty Electronics Inc. is a Federal Contractor,
required to meet ITAR Regulations.

*Liberty Electronics, Inc. is a drug free workplace.
*Liberty Electronics, Inc. is an Equal Opportunity Employer.
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If you want to make any of these kitties a member of your family
please email us at clarionpawsadoptions@gmail.com or call
814-229-1231 to request information and an adoption application.

For information on these pets and others please contact
The Venango County Humane Society at 814-677-4040

Your Best Bet For Pets

We carry a full line
of pet food and pet care items.
550 N. Seneca St., 0il City

814-677-2031

SENECA
VETERINARY CLINIC

S.G. Gavin,VM.D.
J.L. Bauer, D.V.M.

814-676-8470
2646 RT. 257
Seneca, PA 16346

Celebrating 67 Years!
613 Rt. 36, Tionesta, PA
(814) 755-3561
81 Amsler Ave., Shippenville, PA

Country Setting - City Convenience
139 Acorn Drive
Seneca, PA 16346

Phone: 814-676-0193
@ F: 814-677-4499

pinoak@positive-housing.com

Eau
vvvvvvvvvvv

Hours by Appointment:
Mon-Fri 8am-5pm
Closed Noon-1
Sam Doverspike, DVM A %?mfneDr?tg
Jennifer Fox, DVM P
Adam Hoover, VMD
Crystal Hamann-Showen, DVM
Abby Drumm, BVM&S, MRVCS




Mangatas M use expands options
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SUBMITTED ARTICLE

In its second year, Manga-
tas Muse continuesto shine as
a beacon of tranquility, heal-
ing and self-discovery. Under
the expert guidance of Wen-
dy Mooney-Smith, a Master
Reiki instructor and healer,
the practice has become a cor-
nerstone of holistic wellness
in Franklin. Specializing in
the transformative power of
healing sound bowls and Rei-
ki, Mangatas Muse offers an
array of services designed to
inspire balance, serenity and
personal growth.

The business relocated to
a welcoming new space at
314 West Park Street, 2nd
Floor — Suite 6, Franklin, PA
16323, where it now includes
the newly established Spiritu-
al Sol Boutique, a metaphysi-
cal shop that isanintegral part
of Mangatas Muse. Wendy
has further enriched her of-
ferings by introducing Y oga
classes catering to all levels,
from beginners to advanced
practitioners. These classes
complement her holistic ap-
proach, providing clients with
additional tools for physica
alignment and inner peace.

Throughout 2024, Wen-
dy’s compassionate exper-
tise has fostered profound
transformations. Her sound
healing sessions, using ad-
vanced Alchemy Quartz
Crystal Bowls, have created
deeply immersive experienc-
es that promote relaxation,
emotional release and spiri-
tual connection. As a Master
Reiki instructor, Wendy has
elevated her practice to teach
and guide others in the art of
Reiki, while continuing to of-
fer personalized sessions that

address emotional and spiri-
tual healing with remarkable
care and intuition.
Community and connection
remain central to Mangatas
Muse's mission. Wendy has
hosted group workshops and
specia events, including the
unforgettable Franklin's First
Masquerade Ball, blending
celebration and shared energy
into a unique gathering. Ad-
ditionally, Wendy has begun
working with individuals in
addiction recovery and cancer
patients, extending her heal-
ing practice to support those
on deeply persona journeys.
In November, Wendy also
launched a community book
club, starting with Dolores
Cannon’s “5 Lives Remem-

bered.” The first book was so
well received that the next se-

lection will be Cannon’s “Be-
tween Death and Life.”

2025 Vibrational Vision

As Mangatas Muse moves
into 2025, Wendy Mooney-
Smith envisions a year of
growth and renewal, offering
new pathways to healing and
self-discovery. Wendy plans
to expand her work with indi-
viduals in addiction recovery
and cancer therapy, providing
tailored holistic support for
these communities. Hima-
layan salt therapy will also
be introduced, seamlessly in-
tegrating with sound baths,
Reiki and yogato enhance the
healing experience.

Plans include expanding
sound healing techniques to
incorporate binaural sound-
scapes and harmonic reso-
nance, launching digital re-
sources for a global audience
and organizing immersive
retreats in nature to deepen
the connection between mind,
body and spirit.

Mangatas Muse remains
steadfast in its mission to
harmonize the rhythms of the
soul, foster healingand illumi-
nate the transformative power
of sound, energy and Manga-
ta — the moonlit reflection
guiding life' s journey.

To contact Wendy at Man-
gatas Muse, email manga-
tasmusellll@gmail.com or
call 330-502-7847.

Sassy’s Clothing & Gift Boutique, a
stylish addition to downtown Franklin

SUBMITTED ARTICLE

2025 hasbrought an exciting
new flair to downtown Franklin
— awomen'’s clothing store on
13th Street, Sassy’ s Clothing &
Gift Boutique. This charming
boutique invites everyone to
explore fresh fashion styles or
find that perfect gift for them-
selvesor aloved one.

Owner Stephanie Felmlee
takes pride in curating a unique
selection of items, offering the
latest seasonal styles, delightful
home décor, stunning jewelry
and adorable baby gifts. With
an array of specia events lined
up throughout the year, Sassy’s
promises endless excitement,
including the highly anticipated
Four Season Sales. These sales
are held on thefirst day of each
season, offering only four days
when the entire storeison sae.

Stephani€s  commitment
to community shines through
Sassy’snew line of Shining Star
products, with profits donated to
local nonprofits. “It's been ex-
citing developing new products
to support our loca Shining Star
organizations,” Stephanie said.
“Qur night light collection was

epecidly popular a Chrigt-
mas,” Stephanie shared. These

unique night lights are manufac-
tured by the talented students of
Franklin High School’ s Innova-
tive Technology program, mak-
ing thisinitiative atruewin-win-
win for the community.

Sassy’'s Clothing & Gift
Boutique also champions com-
munity support by hosting avi-
brant Fashion Show ét the Bar-
row Civic Theatre. This lively
event, featuring collections
from Boho Daisy and Cdi
Rae' s Haute Spot, promises an
entertaining afternoon while
raising funds for the Barrow
Civic Theatre. Mark calendars
for this year's Fashion Show
on Saturday, April 12. Tickets
can be purchased by calling the
Theatre at 814-437-3440.

Staying connected with cus-
tomersis a priority for Sassy’s,
achieved through both in-store
visdits and the popular Facebook
Live shows. Every Thursday at
6 p.m. and Saturday at 10am.,
Stephanie showcases the latest
arivas and offers exclusve
Facebook deds. Sassy’s regu-
lar operating hours are Tuesday
through Friday from 1lam.
to 5p.m. and Saturday from
10am.to4 p.m., orjointhefun
on Amy’'s & Sassy’s Facebook
page and Facebook Live Shows.

Oak Hill welcomes new assistant manager

SUBMITTED ARTICLE

Oak Hill Apartments wel-
comed Robin Hanahan as the
new assistant manager and
service coordinator in 2024, as
well as staying involved with
the community by helping with
or hosting multiple events.

2024 saw Oak Hill Apart-
ments assisting 30 families
with swimming pool passesto

the Miller Sibley Community
Pool with help from the Leon
E. Weiner Foundation. They
also held a festival with train
rides, a bouncy house, snow
cones, hot dogs and bungee
jumping. The also continued
to serve their residents with
full holiday mealsfor Thanks-
giving and Christmas.

There are currently some
apartments available for lease

Maurer’s44 yearsof growth

SUBMITTED ARTICLE

Maurer’'s Trading Post orig-
inally opened in spring of 1981
and hasbeenin operation for 44
yearswith the help of their loy-
al customers and employees,
and they continue to expand
their business year after year.

Starting out in a 20-by-
30-foot building, they store
has now expanded to 26,000
square feet on two floors.

The building houses ap-
proximately 4,000 firearms,
ammo, reloading supplies, ar-
chery equipment, afishing de-
partment, clothing, footwear,
cutlery and much more.

They are constantly adding
new products and inventory to
keep up with the market and
new trends of the outdoor in-
dustry. Each year, Maurer’s
also offers an Outdoorsmen

Club Membership where they
give out many prizes.

For customerswho can't find
what they’re looking for, Maur-
e’'s dso offers specia orders.
For those looking to <dl, the
trading post will pay top money
on used firearms and will pur-
chase estate firearms as well.

They aretheleadersin gun
rafflesin the area, fundraising
for: Fire hals, clubs, groups
and other organizations.

Maurer's is also a big sup-
porter of Sportsmen Rights,
both in and out of the Country.

In 2025, customers can
look to the return of their
yearly March Customer Ap-
preciation Sale.

Maurer's is also aways
accepting applications for in-
dividuals wanting to learn the
outdoor industry.

a Oak Hill. Applicants are
able to use vouchers from the
housing authority.

The Oak Hill maintenance
staff is like no other, includ-
ing Todd Shawgo, who has
been with them for 45 years
and James McCauley, who
has been there for 35 years.

In 2025 they plan to contin-
ue to promote decent and san-
itary houseing for residents of

Franklin. They will also con-
tinue to: hold their monthly
drawing for a resident, help
with swimming pool passes,
hold the Easter egg hunt and
their annual festival.

Oak Hill Apartments em-
ploys four full-time workers.
Those wishing to learn more
can contact them at 814-432-
4035 or email them at oakh-
ill@abcmgt.com.

ron Furnace had a big

2024, bigger 2025 plans

SUBMITTED ARTICLE

Franklin's lron Furnace
Coffee, located at 1236 Liber-
ty Street and owned by Han-
nah Gamble, had abig year in
2024.

The coffee shop partnered
up with Weird Fish Records
in the beginning of 2024 in
order to elevate the guest ex-
perience. Beyond that, they
expanded their food menu by
adding sandwiches, soup and
bringing back the staff favor-
ite and highly requested Avo-
cado Toast on Sourdough.

Iron Furnace also added a
new Grab And Go fridge so
customers could have more
options to choose from. They
have worked tirelessly on
getting coffee roasting pro-
files to where they current-
ly are by tasting every batch
and adjusting roasting meth-
ods. They have developed
new coffee blends to share

their love of coffee with the
community, which is able to
try new coffees and drip and
espresso while also being able
to buy retail bags of any of
their coffees.

In mid June, Iron Furnace
also hired on a new manager
to help with day to day oper-
ations.

Some of Iron Furnace's
new offeringsin 2024 include
breakfast sandwiches, Grab
And Go, soups and home-
made syrups. They also added
aweekly barista special.

For 2025, they hope to
add online ordering options,
conduct Science of Coffee
lessons, host coffee tasting
events, expand their lunch
menu and add more beverages
for non coffee drinkers. They
also have ambitions to begin
holding coffee competitions,
such as roasting and latte art
competitions.

French Creek Kayak
Rentalsentersthird year

SUBMITTED ARTICLE

Entering its third year in
business, French Cregk Canoe
& Kayak Rentds continues to
service customers with al their
water traversing needsin French
Creek, the Allegheny River and
other surrounding waters.

The rental company fea-
tures day rentals and over-

night adventures, as well as
specia or private events and
occasions. They offer services
seven days a week, and have
pick-up or drop-off options
with a bus that seats 17.

They have adult kayaks,
children’ skayaks, big boy kay-
aks, tandem kayaks, fishing
kayaks, and, of course, canoes.
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Bear’s Furniture celebrates

growth and community

SUBMITTED ARTICLE

Bear’s Furniture & Mat-
tress 1st, located at 3854
Route 322 in Sugarcreek,
continues to offer home fur-
nishings and bedding to the
area. They providejobsfor 23
full-time employees and one
part-time employee.

Bear’s Furniture & Mat-
tress 1st had a blessed and
successful year in 2024. For
their customers, they made
website improvementsand in-
stituted a new messaging sys-
tem for getting information
more accurately and quickly.

For their community, they

held a fundraiser called “Kiss
Cancer Goodbye® that raised
money for cancer research and
direct outreach for patients.
Ladies Day in November was
also a huge success, and they
raised over $1,400 for the Ve-
nango County Humane Soci-
ety. For their employees, they
purchased anew delivery truck,
promoted a new Sserviceperson
and held an Employee Appre-
ciation Day with drawings for
prizes, food and special treats.
One of the new services
they are working on for 2025
are integrative website updates
and adding more pricing for

customer convenience. They
are aso working on adding
some new La-Z-Boy groups,
deepers from a new company
called Overnight and occasion-
a from Null Furniture. Their
new Simmons and Serta mat-
tress lines are out in al five of
their locationsto help everyone
get a better night’ s sleep.

In 2025, their Ladies Day
will beheldinthespring at their
Greenville storeand inthe Fall,
like dways, at the Franklin lo-
cation. They hope everyone
will stop out to see the vendors,
food and auction for charity.
Throughout the year, they will

aso have lots of new sales and
events dong with new products
hitting the floor weekly.

Their goals this year are
customer and employee-fo-
cused, sincethey would not be
Bear’'s without both of those
things. Their employees, their
customers, and their commu-
nity are what makes Bear's
successful and able to sustain
this family-owned business.
They are blessed and wish the
best to this community.

Those wishing to learn
more can call 814-437-7823
or visit their website at www.
bearsfurniture.com.

DES marks 43
year s providing
power needs

SUBMITTED ARTICLE

2024 marked 43 successful
years in business for Drayer
Electrical Service (DES).

DES has been busy servic-
ing industrial and commercial
customers by troubleshoot-
ing and performing mainte-
nance on conveyors, lathes,
mills and various machinery
and equipment. They realize
down time is costly to busi-
nesses, so they answer emer-
gency calls quickly to keep
assembly lines moving.

One major project last year
was the remodel of one of the
largest churches in Frank-
lin. It required relocating the
main electric service and co-
ordinating with Penelec to
accommodate the demolition
of part of the building. They
also installed power to new
heat and air conditioning units
throughout the building.

LED prices have been
dropping, so upgrading old
lighting is still a constant re-
guest on shop floors and retail
spaces. They aso have their
own boom lift for upgrad-
ing parking lot pole lights to
LED’s.

Homeowners have been

requesting upgrades to main
service panels for increased
loads due to EV chargers and
air conditioners. Many insur-
ance companies now require
the replacement of old fuse
panels to continue policies
with fire coverage, therefore
realtors encourage upgrades
to people buying or selling
homes.

Due to the threat of more
freqguent power outages,
they’ve seen a significant in-
crease in demand for whole
house generators and recep-
tacles with breaker interlocks
for portable generators. They
supplied and installed many
Kohler brand generators, but
also repaired and performed
annual maintenance on many
other brands last year.

As always, DES continues
to offer a professional service
with parts and labor warran-
ties, using only commercial
grade materials purchased lo-
cally when possible. In most
circumstances, they provide
free estimates and strive to
offer their best recommenda-
tions and options to get the
job done in the most efficient
and cost effective way.

Twisted Tees Designsincreases customer base

SUBMITTED ARTICLE

Twisted Tees Designs is owned
and operated by Scott and Angie
Armburger and located at 112 Red-
neck Lane in Cooperstown. Twisted
Tees Designs has been in business
for six years, first opening in Oc-
tober of 2018. They offer custom
screen-printed  shirts, embroidery

items and other custom designs.
Their business includes persond,
business, benefits and school fund-
raisng. They aso travel to on-site
sporting events. Twisted Tees Designs
offers 24/7 hours by email and mes-
saging apps. The business website is
www.facebook.com/twi stedteesnow.
The Armburgers attend webinars

and conventions in order to stay on
top of the newest technology as re-
lated to the screen printing and em-
broidery business. Over thelast year,
they have added more equipment in
order to stay current and meet the
demands of their customers. They
recently purchased an industrial size
DTF printer.

This past year, they were able to
host two different on-site events in
the same day. Over the past year,
they hosted 45 on-site events span-
ning over six different states.

Twisted Tees Designs received a
dramatic increase in their customer
base in 2024, which they attribute
to the facts that they offer full-time

business hours, as well as positive
word-of-mouth from happy and sat-
isfied customers. Clients can rest
assured that their work is done cor-
rectly the first time. For 2025, Arm-
burger said the level of business is
expected to increase as they look to
expand to more businesses and op-
portunities.

OB SERRCH Q

EMPLOYMENT
OPPORTUNITIES

<

FOXBURG GLOBAL, INC.

We have an immediate opening for a qualified,
experienced Head Housekeeper to actively manage
our Housekeeping and Laundry functions:

* Prior experience as a lead or head of housekeeping and
laundry in a hotel and/or rental properties.

* Adaptable to a range of activities in any given day and
an effective team worker who prioritizes, organizes,
guides and follows up.

+ A clear thinker, remaining calm and resolving problems
using good communication skills with housekeepers, the
front desk team, and guests.

* Energetic, efficient, and organized with an eye for detail.

* The ability to drive with reliable transportation required
as responsibilities cover multiple properties in two
neighboring communities.

* The Head Housekeeper must motivate, train, and
supervise staff as well as be hands on.

+ Knowledge and experience of room, public area,
laundry and exceptional guest service standards, and
doing thorough room inspections are required.

+ 30-40 hours per week with competitive pay and benefits.
Qualified applicants please call Stephanie at 330-608-3843




SUBMITTED ARTICLE

As B & M Foors com-
memorates its 25th anniver-
sary, the company reflects
on a proud history of service,
quality craftsmanship and
dedication to the community.
Since its founding, this fami-
ly-operated business at 1969
Allegheny Blvd (Route 8),
Reno, PA, has set the standard
for flooring and tile installa-
tions in the region, serving
Venango, Clarion and Forest
counties with unparalleled ex-
pertise.

A year of growth and
innovation

2024 was a banner year
for B & M Floors. Under the
ownership of Lynn Morrow,
the business reinforced its
reputation as the area’ s go-to
provider for luxury vinyl tile
(LVT). Boyd Morrow, the
lead floor installer with over
20 years of hands-on experi-
ence, has been instrumental
in maintaining the company’s
high standards of quality and
craftsmanship.

The store boasts the largest
display of 100% waterproof
LVT in wood and tile looks,
perfect for modern and classic
styles alike. In addition, the
team expanded their offerings
to include intricate ceramic
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B & M Floors. 25 years of excellence in flooring and design

tile backsplashes for kitchens
and custom-designed shower
installations.

Unlike other businesses,
B & M Floors stands out for
its commitment to in-house
excellence, never relying on
subcontractors. This ensures
that every project is executed
with consistent quality and at-
tention to detail.

Contributing to the local
economy

With a full-time staff dedi-
cated to customer satisfaction,
B & M Floors continues to
invest in the local economy,
purchasing materials from
trusted suppliers and partici-
pating in community events.
Thisyear, the company under-
took updates to its showroom,
creating an inviting space for
customers to explore a wide
range of flooring options.

Looking ahead to 2025

As the business steps into
its25th year, B & M Floorshas
big plans to continue evolving
and serving its customers. Ex-
panding product lines, offering
new styles in LVT and em-
bracing innovative installation
techniques are al on the hori-
zon. The company remains
steadfast in its mission to
provide high-quality flooring

solutions and exceptional cus-
tomer service to every home
and businessit touches.

B & M Floors would like
to thank its loyal customers
for 25 years of support. For

more information or to sched-
ule a consultation, visit their
website at bandmfloors.com

or follow them on Facebook
a B & M Floors Facebook

Page.

Anderson Furniture deemed
Franklin business of the year

SUBMITTED ARTICLE

Anderson FurnitureCo., one
of the oldest retail businesses
in downtown Franklin, was
awarded Business of the Year
by the Franklin Area Chamber
of Commercefor 2024

The award was presented
at the chamber’s annua cel-
ebration in April which by
coincidence was being held at
Anderson’s store.

“1 was very surprised and
honored to be recognized by
the Chamber,” said owner
Stephen Teig. He also thanked
the Franklin community and
surrounding communities for
their long-standing support.

Some physica improve-
ments were completed in 2024,

including installation of a new
metal roof onthe Buffalo Street
warehouse location as well as
painting and interior repairs to
several areasin the showroom.

Debbie Wiegel rejoined
the company as a part-time
sales associate and in-home
design consultant.

The furniture company was
founded in 1910 in the Liberty
Street building that now houses
DeBence Antique Music World.
Anderson’smoved to its present
location at 225 13th . in 1915.
The Teig family has owned the
dstore since 1945. Today the
businessis operated by 3rd gen-
eration proprietor Stephen Teig.

Anderson’s aso has a sec-
ond location in Volant which

opened in 1992. This dore is
housed in arebuilt barn and fea-
tures more rustic styles, with an
emphasis on accessories. It con-
tinues to be a shopping destina-
tion for Pittsburgh and Ohio, as
well aslocd customers.

Anderson’s added severa
new vendors, including uphol-
stery at popular price points
and solid wood furniture from
Archbold, made in Ohio. The
company aso carries furni-
ture from Mavin, Craftmaster,
Liberty, Sunny Designs and
Smith Brothers, as well as
mattresses from Scott Living.

Anderson’s currently has a
total of 11 employees — five
are full-time and six are part-
time workers.

Call Rae'sadded infrared sauna

SUBMITTED ARTICLE

Cdli Rae's Haute Spot, lo-
cated at 303 13th St, Frank-
lin PA, 16323 and owned by
Christina Ali, is a women's
clothing store and tanning
boutique that offers UV tan-
ning beds, spray tanning,
teeth whitening and an infra-
red sauna. They employ three
part-time employees.

They offer four levels of
tanning beds, an automated

spray tan booth, 20 minute
$99 teeth whitening service
and a Far infrared sauna with
chromotherapy, which was

added in 2024. They also have
awomen'’s clothing boutique.

In 2025 they hope to ex-
pand their boutique area and
add a new level three tanning
bed.

Those wishing to learn
more about Cali Rae’'s Haute
Spot can call 814-673-9020,
email Caliraeshautespot@
gmail.com or visit their web-
siteat www.caliraeshautespot.
com.

Witherup Fabrication & Erection
431 Kennerdell Road, Kennerdell, PA 16374
814-385-6661 » www.witherup.com

Since 1954

Above Ground

Welded Storage Tanks

Since 1954, a trusted name in storage tank design,
fabrication, and construction

o Process Plants

« Water Treatment
« Mining/Metals

o Fire Protection

o Chilled Water

Witherup builds storage tanks in a variety of industries including:

» Power Generation
« Storage Terminals

« Natural Gas Liquids Plants

« Jet Fueling Facilities
o Institutional/Government

Come Join The Witherup Team!

Now hiring Fabricators, Welders, and Laborers for shop.
Pay depending on experience, excellent health care and benefits. Field positions
also available. Please call 814-385-6601 or email gpiercy@witherup.com

« Refining
 Chemical

« Steel Making
o Municipal

Jacob A Weaver Co. recalves
long-awaited tractor units

SUBMITTED ARTICLE

Jacob A Weaver Co., a
family-owned manufacturer
and distributor of pallets and
other wood manufactured
products located in Cochran-
ton, celebrated another excit-
ing year in 2024, including
the promotion and addition of
some key employees.

Eric Ebner, the company’s
longtime Fecilities manag-
er, took over leadership of
the company as the Genera
Manager in October, which al-
lowed for the addition of Jason
Miller as the new production/
facilities manager in Decem-
ber. These men lead a manu-
facturing and administrative
team of almost 100 employees.

The company’s transpor-
tation division aso took pos-
session of a brand-new fleet
of 2024 International tractor
units to replace their outdated

fleet and alow them to con-
tinue to directly service their
pallet customers with delivery
of the product.

These units had been on or-
der since 2020 and had been
long delayed due to the sup-
ply chain issues created by
COVID-19.

Established in 1994, Ja
cob A Weaver Co. provides
sustainable pallet solutions to
common pallet design and pal-
let procurement challenges.

A state-of-the-art pallet
manufacturer, their custom-
ers depend on them to react
immediately to their need-it-
now requests. They deliver
full truckload pallet orders
in quick situations, thanks to
their extensive inventory and
high-volume production.

At every level of produc-
tion, employees are respon-
sible and empowered. From

equipment upgrades through
final product inspections, they
are constantly offering valu-
able improvement suggestions
that areincorporated into daily
routines, resulting in a better,
more consistent, higher quali-
ty product for customers.

At any given time, over 10
million board feet of lumber is
on-hand and being processed
through multiple facilities on
over 20 combined acres of
property. They are verticaly
integrated from log to fin-
ished product. Raw materials
are processed through our
automated machinery where
they quickly and efficiently
manufacture final product to
customer specifications.

To learn more, visit their
website at thepalletshop.com
or cal sales team members
John or Scott at 814-425-
2500.

Silver Valley offerslakeside escape

SUBMITTED ARTICLE

Silver Valley Rentals of-
fersarearesidentsor visitors
to stay in cabins on beauti-
ful Silver Valley Lake, only
three miles out of Franklin.
It is a hidden gem.

The cabins are on a five
acre lake about 200 yards
from the Allegheny River,

WeatherGrip

Touring, All Weather The Firestone WeatherGrip tire is engineered to help keep you in
control, no matter the weather. This all-weather touring tire is built to provide confident
wet performance year round and is 3 Peak Mountain Snowflake certified so you can
take on any forecast. Designed for your car, minivan or CUV, the Firestone WeatherGrip
delivers long-lasting performance and comes backed by a 65,000 mile limited warranty.*

© MONTHS INTEREST FREE*

Big Sandy Creek and the
bike trail. For those who
like the outdoors, thisis the
place to be, with a wide va-
riety of breathtaking views
and outdoor animals to see.

Cabins have two bedrooms
and sunken fire places, with
a beautiful view of the lake.
They areall newly remodel ed.

Great for quiet getaways,
vacations, big meetings, re-
unions, club events, birth-
day parties, training ses-
sions and much more. For
anyone looking for that
“cabin in the woods” get-
away spot, this place will
simply take their breath
away.

The next evolution of the all-season tire is here. The new WeatherPeak is designed with
open shoulder slots for better grip and driving control in wet and dry conditions — giving
you a smooth, quiet ride any time of the year. And it's 3 Peak Mountain Snowflake Certified
to offer improved winter braking power, stopping 30 feet shorter than the competition*.
With WeatherPeak, you'll enjoy every mile of your journey in complete comfort — with the
confidence that a little rain or snow won't slow you down.

*Comparison based on the Bridgestone WeatherPeak tires vs. the MICHELIN® Primacy
Tour A/S tires from internal testing. Results may vary depending on

proper tire and vehicle maintenance, road conditions and driving habits.

**70,000 Mile Limited Warranty, Platinum Pact Limited Warranty

and 90-Day Buy & TryTM Guarantee. Conditions apply.

See BridgestoneTire.com/warranty for details.

WHEN YOU USE YOUR CFNA CREDIT CARD
*$149 MINIMUM PURCHASE. SEE DEALER FOR COMPLETE DETAILS

FRANKLIN SERVICE & SUPPLY
119 Grant Street, Franklin « 814-432-8016
www.tiresinfranklin.com

Tire Shop: Mon. - Fri. 8am to 5pm
Sat. 8am to Noon, Closed Sun. 432-8016
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PMP Printing marks

10 yearsin Franklin

SUBMITTED ARTICLE

PMP Printing Inc, located
at 626 13th Street in Franklin,
is celebrating their 10th anni-
versary thisyear, and they are
eager for many more success-
ful years ahead.

In addition to a diverse ar-
ray of printing solutions, they
aso provide fulfillment mailing
sarvices to ensure customers
meaterias reach ther audience
effectively. They can dso help
with any promotiona products
customerscan think of, dlowing
them to elevate brand presence.
To stay ahead in the evolving
market, they consggtently intro-
duce new materias and main-
taintheir competitivenesswithin

the printing industry.

New to the business, they
recently acquired a large for-
mat press capable of printing
on 4'x8' sheets of coroplast,
foam board or maxmetal. This
new equipment allowsthemto
produce large signs and yard

signs at a significantly faster
pace. Additionaly, this year,
they are offering on-site t-shirt
printing for large events.

For 2025, they are expand-
ing their inventory to include
dye sublimation and a large
heat press to enable more in-
house printing This expansion
will alow them to diversify
product offerings and im-
prove printing capabilities.

PMP Printing employs 12
full-time employees and one
part-time employee. Those
wishing to learn more can call
them at 814-346-0045, email
them at mgoodwill @pmpprint-
ing.com or visit their website at
WWW.pmpprinting.com.

Boho Daisy Boutigue opens
brick and mortar in Franklin

SUBMITTED ARTICLE

Boho Daisy Boutique,
a small business owned
by Jessica Moss, official-
ly opened a storefront in
downtown Franklin at 1246
Liberty St., Franklin PA in
October 2024.

Boho Daisy Boutique
started as a micro store set
up in local businesses in
Franklin and then moved to
a mobile boutique operating
from a 1966 vintage air-
stream camper. Boho Dai-
sy Boutique still operates
two stores in Clearfield and
Medina, Ohio. Boho Dai-
sy Boutique offers curated

women'’s clothing, jewelry,
handbag shoes and a small
selection of home decor
items.

A unique offering of
Boho Daisy is collabora-
tion with small businesses
to bring consumers small
batch items made locally,
some of these being signa-
ture burned hats, as well as
hand-poured soy wax can-
dles from Fairview Farms.

Coming in 2025 Boho
Daisy Boutique will be
launching a children’s line
of clothing and will also
begin to introduce a men’s
clothing line. Expansion will
also be occurring as Boho

Daisy Boutique opens a sat-
ellite store in Pittsburgh.

Look for Boho Daisy
boutique to be operating
locally with Daisy the Air-
stream in both Oil City and
Seneca in 2025.

For local business |ook-
ing to add a new element
to customers, Boho Dai-
sy Boutique is available
to book and offer a unique
shopping experience for
customers at other business
venues.

To learn more, come say
hello to their storefront, vis-
it their Facebook page, or
shop with them online at
www.shopbohodaisy.com.

Continuing the Gardinier-Warren legacy

SUBMITTED ARTICLE

Gardinier-Warren  Funer-
al Home is deeply honored
to continue a legacy of faith,
trust and service that has
spanned more than a century.
They consider it aprivilegeto
uphold the compassionate and
caring traditions established
by the generations who came
before them.

Under the dedicated |ead-
ership of Ryan and Amy
Warren, they remain com-
mitted to providing the
highest level of care, com-
fort and gentle guidance to
families during life's most

challenging moments.

“From our family to
yours, we extend our heart-
felt gratitude for allowing us
the honor of serving you and
your loved ones,” the War-
rens said.

The dedicated staff of
Jubal Kelly, Heather Brown
and Sam Saeli, Jr. make ev-
erything all possible and are
here to serve. Their com-
mitment to excellence and
genuine care for the families
they assist form the heart of
everything the funeral home
does.

They are also profound-

ly thankful for the trust and
participation of the commu-
nity. Together, the funeral
home has created a space
that cherishes treasured
memories while fostering
the creation of new ones —
making them a true part of
this community we all hold
dear.

At the heart of their mis-
sion is the desire to help
families make thoughtful and
well-planned  preparations
during their time of need.
They strive to provide a
peaceful and comforting en-
vironment where loved ones

can gather to honor and cel-
ebrate a life. By preserving
and celebrating longstanding
traditions and customs, they
ensure that every service
reflects the individuality
and unigueness of the life it
honors. Above al, they are
committed to reaching out to
the greater community with
compassion and care, stand-
ing by their side in life's
most tender moments.
Gardinier-Warren Funeral
Home thanks the communi-
ty for letting them walk with
their families through these
meaningful journeys.

HomeTown Hype first year in Franklin

SUBMITTED ARTICLE
HomeTown Hype Cus-
tom Apparel, 1246 Liberty
Street, Franklin PA 16323,
enjoyed a strong first year
of business in 2024. The
store, owned by Sean and
Kia Wirth, specializes in
creating customized apparel
with screen printing and em-
broidery, as well as running
apparel fundraisers, employ-
ee webstores and live event
apparel printing. Clothing
available in-store features
locally inspired designs,
and they also have locally

inspired “gift shop” items
available.

After moving their ga-
rage business into the loca-
tion on Liberty Street, the
Wirths experienced a whirl-
wind of growth in 2024.
They invested in the future
of the custom apparel indus-
try by purchasing new gen-
eration commercial print-
ing equipment. This allows
them to remove most of the
frustrations customers expe-
rience when working with
traditional “screen print-
ers.” They have no order

minimums, no setup fees,
no color limitations, short
turnaround times and com-
petitive prices.

They also had major suc-
cess in 2024 in their retall
space. They launched a re-
volving line of unique and
original apparel featuring
locally inspired artwork and
designs that they create in
house. They come out with
new designs regularly, and
there is aways something
new and fun to check out at
the shop.

Changes they made in-

clude taking a major leap of
faith with their largest invest-
ment yet, the purchase of a
brand new, top-of-the-line,
6-head embroidery machine.
This will alow them to: pro-
duce embroidery work 6x
faster, offer more competitive
prices, and produce A+ qual-
ity embroidery work for cus-
tomers.

For 2025, they are aiming
to provide meaningful em-
ployment to two to four ad-
ditional team members by the
end of the year.

French Creek Fall Safety enjoyed record sales

SUBMITTED ARTICLE

French Creek Fall Safe-
ty can proudly state that
2024 was both a year of new
growth and new records.
They began the year strong
in Indianapolis, where they
received a very positive re-
ception at a promising trade-
show overlooked by other
members of the fall protec-
tion industry.

Aiming to improve their
overall performance as a
company, they turned in-
ward and upgraded their
internal ERP system. This
change streamlined day-to-
day operations, smoothing
out communication lines,
resource management and

inter-department efficiency.

They also focused on im-
provements around the facil-
ity, adding new machines to
their production line, as well
as their testing environment.
Their test tower now has a
newly poured concrete floor
and improved testing equip-
ment.

September saw  them
reaching a peak all-time high
for products shipped in asin-
gle month. Adding on to this
was the leap in online leads
generated by their ever-im-
proving website. This result-
ed in a 20% increase of or-
ders from what they received
last year, which brought
them to the highest web traf-

fic they’ ve experienced as of
yet.
Just as they were cel-
ebrating their newest ac-
complishment, they brought
on new sales teams. While
they’ve always been ac-
cessible throughout the
country, with their new net-
work of sales professionals,
French Creek Fall Safety’s
reach now completely cov-
ers all 50 states. Their team
in house has also grown in
the past year, with a 14%
increase in their employee
count for 2024.

Their best-selling prod-
ucts by far were their ladder
safety and confined space
systems. They’ve also been

busy when it comes to their
R&D this year. Not only
have they put three new
products out, they have also
started an entirely new pro-
duction line to bolster their
aready massive catalog
of available fall protection
equipment.

2024 aso saw them honor
the passing of their founder,
Carl Wible. Since his found-
ing of the company in 1992,
French Creek Fall Safety has
been committed to its em-
ployees and community. As
2025 begins, they push for-
ward, ensuring that the prin-
ciples they were founded on
remain at the core of every-
thing they do.

Foremost Logistics
makes a difference
In shipping industry

SUBMITTED ARTICLE

Foremost Logistics, locat-
edinReno, PA,isa3PL. What
isa 3PL? It is a Third-Party
Logistics firm.

Its function is to match
available loads with trucks in
the area wanting to go to the
load’s destination point. This
is an important link in the
transportation chain, enabling
shippersto move their product
in atimely and cost-effective
manner and provide work for
truckers with empty equip-
ment looking for cargo to load.

The resulting outcome re-
duces the cost of empty miles
for transporters and increases
efficiency for shippers. Fore-

most is constantly expanding
and creating relationships
with shippers and transport-
ers all over the country to
help solve some of the supply
chain shortage issues which
we have all experienced at
onetime or another.
Continually updated soft-
ware helps to provide ex-
tremely accurate information
regarding a shipment’s loca-
tion and estimated time of ar-
rival, which is critical infor-
mation that isvital in today’s
transportation network.

Salon Dolcé celebrates
15 year s of beauty

SUBMITTED ARTICLE

Owner Elizabeth Breene
Amoroso opened Salon Dolce
15 years ago. Located at 507
13th St., Franklin, Salon Dol-
cé offers services for women,
men and children. They in-
clude haircutsand styling, col-
or and specialty color, perms,
treatments, braids, facial wax-
ing, lash lifts and tints, nall
services and spa pedicures.
They also have tanning beds
and offer spray tanning.

They aso have jewel-
ry, cosmetics, boutique-like
items, and speciaty hair and
tanning products for sale.

The Salon has three full-
time stylists, Elizabeth and
two other long-time stylists,
Missy Opitz and Shianne
Shetler. They are aso looking
to hire another cosmetol ogist
in the near future. Looking
ahead, the salon plans to add
new salon services, as well as
esthetician-like services, fa
cials and massage therapy.

Daffin’s Candies to move

SUBMITTED ARTICLE

A local staple in Franklin,
Daffin’s Candies, located on
Liberty Street, will be moving
in 2025.

Daffin’'s Candies will con-
tinue to serve Franklin and the
surrounding  communities in
2025. Thecandy retailer isplan-
ning to relocate to a soon-to-be
remodeled dorefront at 1262
Liberty Street, which is next
to the Trails to Ales Brewery.
Look for more detailsregarding

the relocation in gpring 2025.

The chocolate retailer,
which has been offering an as-
sortment of candy, cards and
merchandise for years, has
their production based out of
Sharon. The company employs
14 full-time workers (one in
Franklin) and 80 part-time
workers (seven in Franklin).

Those wishing to learn
more can call them at 724-
342-2892 or visit their web-
site at www.daffins.com.

Chief Security and Investigations provides safety for individuals, businesses

SUBMITTED ARTICLE

2024 was a busy year
for Chief Security and In-
vestigations, LLC. They’'ve
worked at fairs, festivals,
weddings and private par-
ties, providing security to
keep everyone safe. Along
with event security, they
saw an increase in private
detective work, handling
more cases for individuals
and businesses. From back-

ground checks and surveil-
lance to legal investigations,
their services stayed in high
demand. They also expand-
ed their subpoena services,
helping law offices and cli-
ents with delivering import-
ant legal documents.

The security company is
located at 1086 Patchel Run
Rd, Franklin PA, 16323, and
isowned by Alan Heller, em-
ploying one full-time and five

part-time employees.

They didn't make big
changes, but they focused on
doing their job well and keep-
ing up with demand. their
main goal has been to stay re-
liable and ready for any event
or case that needs them.

Looking forward

Next year, they're plan-
ning to expand their armed

security services. They'll
offer more options for busi-
nesses, private events and
individuals looking for extra
protection. They’ll continue
to grow their private inves-
tigative services, including
background checks, surveil-
lance and legal cases. Addi-
tionally, they will broaden
their subpoena services to
better assist legal profes-

sionals and clients who need
prompt and professional doc-
ument delivery.

Their team stays up to
date with the latest training
to make sure they’'re always
ready for new challenges.
They also hopeto build stron-
ger relationships with local
businesses and law offices
that need investigative ser-
vices or subpoenadelivery.

They're proud to serve
their community, and will
keep looking for waysto grow
while staying committed to
keeping people safe.

Those wishing to learn
more can call or text 814-673-
1386, email aheller@chiefse-
curityandinvestigations.com
or visit their website at www.
chiefsecurityandinvestiga-
tions.com.
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