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P
iedmont Village is a new active adult community in  
Jasper GA offering quality built homes with energy  
saving features and modern design. Piedmont Village  

offers new homes starting in the low $200’s and will become  
home to many lucky active adults. 

This neighborhood is located off 515 North in The First 
Mountain City! Residents can spend long afternoons at  
nearby shops and restaurants, check out the local wines of  
Sharp Mountain Vineyards, or enjoy a day at Gibbs Gardens  
(one of the nation’s largest residential estate gardens).

These brand new homes will be a single family attached  
product ranging from 1356 – 1813 sq.ft., perfect for downsizing!

Contact Denise Coats at 404-673-2797 today to learn 
more about available new homes in Jasper GA at 
Piedmont Village!

PLEASE CALL 

FOR PHASE 2 PRICING 

AND AVAILABILITY.

An active adult community located in the heart of The First Mountain City!

Located off 515 North in Jasper

BY DENISE RAY
dray@smokesignalsnews.com

T
he weather was overcast, but 
the smiles were bright Sept. 18 
at Atlanta Motorsports Park in 
Dawsonville. 

 Eighty-four of pediatric cancer patients 
and their families gathered at Atlanta 
Motorsports Park (AMP) in anticipation 
of a day of fun and fast cars. With options 
including Ferraris, Maseratis, Lamborghinis, 
Cobras, Porches, Teslas, Mercedes Benz, 
Mustangs, MGs and Audis, kids had plenty 
of options from which to choose.  A total of 
75 cars roared into the parking lot, in antici-
pation of offering rides to remember. 
 “Every year we come up here it is 
an emotional day for us, but it is a super 
rewarding day because we get to take their 
minds off of their day-to-day struggles,” 
Will Campbell, general manager of Ferrari 
Maserati of Atlanta said. 
 The kids scouted the parking lot, often 
asking questions of the drivers/owners 
about the vehicles. Once selected, the kids 
hopped in and went for three laps around 
the track. 
 When they finished the third lap, the 
kids were dropped off to line up for their 
next turn. The drivers went back to the 
parking lot, waiting for the next rider.
 This is the 15th year of the event, al-
ways set in September, the month set aside 
to bring awareness to childhood cancer. It 
was started by Ferrari of Atlanta to honor 
a family member who was diagnosed with 
Neuroblastoma, Olivia Malifa USA director 
of Soho Media USA said. 
 As a way to commemorate the 15 years 
of the event, the dealership received a 
piece of artwork with participants’ red and 
black-painted handprints with “15” from 
SOHO Media USA, the partner marketing 
company for the dealership. 
 Last year’s event was cancelled due to 
COVID.

Kayla, Michael, and Jose
 Kayla Couch, 12, came from Madi-
sonville, Tenn. joined by her parents. She 
appeared excited, with her bright eyes, big 
smile and polished fingernails. 
 “It’s exciting, it’s awesome,” her mother 
Crystal Taylor said. 
 When asked if she’d be asking for 
a Maserati for Christmas this year, the 
laughed and replied, “I don’t know.” 
 Looking over the lot of exotic cars, 
Kayla said she was looking for something 
“fun to ride and fast.” 
 Back in Tennessee, Couch operates a 
GEO Tracker, her dad Jason Taylor said. 
She’ll use it to bring food, drinks, and sup-
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Rides to Remember: a day like no other

plies to him when he’s working in the field. 
Kayla has a germ cell tumor in her brain, 
her dad said. 
 “It’s non-operable,” he said. “With che-
mo and radiation, it went from 24 cm to 12, 
so it’s small. “Right now, she is in remission, 
so everything is back to normal.”
 After looking around Kayla had her 
sights set on an orange Lamborghini, a black 
Lamborghini, a Ferrari, and a Cobra. 
 Meanwhile, twins Michael and Madison 
Henderson, 10, played a game of life-sized 
checkers as they waited for the fun to begin. 
 “We heard about it from Make-A-Wish 
Georgia,” mom Ashley Henderson said. 
The twins, along with their parents, sister 
and brother travelled from Hurley, Georgia 
for the event. 
 Michael was born a minute before 
Madison. His heart defect was discovered 
when he was three-days-old. 
 “He has had three open heart surgeries 
and is currently in a holding pattern, waiting 
on a fourth,” Ashley said. “He’s doing well, 
though.”
 The shaggy-haired blonde with bright 
blue eyes is one of the 2021 children who 
are the face of Children’s Miracle Network. 
 Dawson County Sheriff’s Office gained 
a few rookies as kids climbed into Lt. Mat-
thew Blackstock’s duty vehicle. 
 Jose Lopez, 10, and his mom, Ady 
Escobar, traveled from Marietta where he 

chose to join Blackstock for a spin around 
the track in an SUV. The rookie, with an 
assist from his mother, rode around AMP 
pushing the siren button and talking into the 
loudspeaker. 
 Lopez was born neurologically disabled 
and received a diagnosis of leukemia at the 
age of six. Chemotherapy treatments left 
him unable to walk. 
 After each ride, kids note information 
about the car on their “passports” and 
return to the line. The passports look au-
thentic but are designed to make sure riders 
experience a variety of cars, Malifa said. 

Drivers have fun, too
 Kids weren’t the only ones enjoying 
themselves. Drivers of the cars have just 
as much fun. Owners, club members, and 
volunteers were eager to meet the kids and 
take a few laps.
 Billy Godfrey, brought his 1967 Shelby 
Cobra from Hiawasee. This is the third 
time he’s participated. 
 “I’m here to watch the kids’ face,” he 
said. 
 Godfrey along with a handful of others 
at the event is part of the Georgia Cobra 
Club. He was encouraged by club presi-
dent Gary Creel.
 “Some of the kids coming here actually 
know all about the cars,” seven-time attend-
ee Creel of Sugar Hill said. “They start tell-
ing us about the cars. It’s always awesome.” 

 Creel has learned a thing or two about 
the behavior of the kids over the years. 
 “The kids will go for the Lambos first 
time, but after they hear these [Cobras] go 
around the track, then they start getting 
into the Cobras,” he said.
 Drivers were asked to generally keep 
speeds at around 55 miles per hour, but in 
an open car like a Cobra, Godfrey said it 
feels much faster.
 One driver stood out more so than his 
car.
 Jeff Saunders was head and shoulder 
above most everyone at the event. His 
height was exaggerated as he stood by his 
Abarth Tributo Ferrari, wearing a rubber 
horse head. The lanky Saunders was happy 
to explain his headpiece and provide a bit 
of Ferrari history.
 The prancing horse is symbolic of 
the Italian sports car manufacturer and its 
racing division, Saunders said. 
 Count Francesco Baracca was an ace 
pilot in the Italian Air Force who became a 
WWI hero. He had an image of a red horse 
painted on the fuselage of his aircraft. 
After he died, his mother gave the horse 
image to Enzo Ferrara, telling him to put 
it on his cars because it would being him 
luck, Saunders explained. 
 The Ferrari horse is black—and not 
red—because it was not mean to be sym-
bolic of the fallen pilot. 
 This year’s event raised an estimated 
$100,000, through the generosity of spon-
sors and Ferrari customer donations. 
 “We are so thankful to all of our 
wonderful sponsors and for the many do-
nations that came in, and especially to our 
drivers who are the real heroes of the day,” 
Malifa said. “Without the drivers donating 
their time and bringing their beautiful cars 
to the track this day would not be possi-
ble. It was such a joy to see so many kids 
happy and having fun, lining up again and 
again.”
 This is the seventh year that AMP has 
been involved. 
 “AMP is excited to host Rides to Re-
member for the seventh year to raise mon-
ey to find a cure for childhood cancer,” 
AMP Owner and CEO Jeremy Porter said. 
“We love to see the children’s faces riding 
around the racetrack and enjoying life in 
remission of cancer. It truly is a blessing to 
us and all our staff.”
 Along with AMP, the dealership part-
ners with their Ferrari clients as well as 
outside sports car owners and enthusiasts 
in an effort to raise funds for three beloved 
charities: Atlanta Ronald McDonald 
House, Camp Sunshine, and Cure Child-
hood Cancer, Campbell explained.

“The kids will go for the Lambos first time, 
but after they hear these [Cobras] go around the track, 

then they start getting into the Cobras.”


