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MADISON SIMONE LUJAN Y DAVIS

Some artists are the black sheep of their families, and 
others join the club. Madison Simone Lujan y Davis is 
the latter. Her family is a creativity powerhouse. She is 
a third-generation straw appliqué artist and launched 
her career in the Youth Market at 8 years old. Her 
grandmother and numerous aunts already working 
in the medium took her under their wings, not just to 
introduce the craft to Davis and her cousins but also 
to teach the significance behind it. 
 “We would all get together in the summers, and 
my grandmother would take us to the museums and 
cathedrals [in Santa Fe], like the Spanish Colonial 
Art Museum [now the Nuevo Mexicano Heritage Arts 
Museum],” she says. “My grandmother grew up in 
[the city] and would tell us about old Santa Fe. Straw 
appliqué is so much more than an art form. It’s passing 
on a tradition of my family and my culture.”
 The curious thing about straw, Davis says, is that 
no one person can ever replicate what another person 
creates. Everyone uses different techniques to cut 
straw, pick their preferred type, and build patterns. 
She couldn’t duplicate her grandmother’s work, she 
says, and vice versa. 

 After jurying into Traditional Spanish Market in 2014, Flores presented for six years 
straight, until COVID-19 put a halt to the market in 2020. After a four-year break, 2024 is 
his first year back. 
 To prepare, Flores has taken to working on six to eight pieces at once. As pieces develop, he 
puts them aside so they have the room to determine what they want to be. “The straw speaks 
to me in a certain way, and I let it speak for itself,” he says. “By trying to create this ideal piece, 
we’re trying to create our ideal self.”
 Sometimes he’s guided to help people going through challenges. In those cases, he steps 
back, researches the saint of the problem at hand, and creates an artwork highlighting that 
figure as a means of supporting the person in spirit.
 As an individual who got introduced to his medium as a kid wandering through Spanish 
Market, Flores is delighted when he can take on students and mentees who may fill in his 
shoes one day. “You learn watching kids work too,” he says. “That’s what makes [Traditional 
Spanish Market] this big family. It’s amazing, and I’m so happy I get to be a part of it.” 

Matthew Flores creates pictorial scenes with straw appliqué.

 “The thing about straw is that you can make it your own,” she says. “I look at a print 
on a T-shirt and I think, ‘That should be in straw.’ You can do so many things. You’re not 
necessarily limited.”
 Although she’s been a regular at the Youth Market for years, Davis is the first of her gen- 
eration of cousins to jury into Traditional Spanish Market’s adult division. Making her debut 
at the market this year at 23, she exhibits sacred hearts and geometric and floral designs. 
 When Davis thinks about the decade ahead, she envisions creating straw appliqué works 
and exploring other mediums — she dabbles in woodcarving and is interested in others. 
More may be on the horizon, as well as giving kids exposure to traditional Spanish crafts like 
her grandmother did for her. “I want to mentor kids and push them to know that this is their 
culture,” she says.   

Karen Fischer is a writer based in rural New Mexico. You can find her bylines in publications such 
as “New Mexico Magazine,” “Business Insider,” “The Verge,” and “Eater.”

Madison Simone Lujan y Davis prepares straw applique crosses 
for this year's market.
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ADVERTISE IN  
SPANISH MARKET MAGAZINE 

Centuries-old traditional arts and an exciting presenta-
tion of articles, directories and Spanish Market artist 
profiles combine to create the official Traditional Spanish 
Market magazine. The Santa Fe New Mexican along with 
sponsoring organization, the Atrisco Heritage Founda-
tion, are proud to publish this official guide to one of the 
largest Spanish arts markets in North America. Promote 
your business to locals and tourists alike in this beautiful 
magazine that showcases our regional Spanish artistry. 
With this unique advertising opportunity, your business 
will promote your products and services to a culturally-
engaged and enthusiastic audience with an authentic 
expression of our community’s vibrant Spanish culture.

View the latest edition: enewmexican.com/santa-fe-new-
mexican-spanish-market/ 

DISTRIBUTION 

• Reach 41K+ readers 

• �Sunday insertion in the Santa Fe New Mexican

• �Plus 3,000 additional bonus distribution at the 
Traditional Spanish Market event and targeted 
surrounding locations

PRICING

Magazine Size: Stitch and Trim 10.5” x 12.5”

Call 505-995-3852 or email advertising@sfnewmexican.com

Non-Gloss Full Color Ads

Gloss Covers Full Color Ads

Ad Position	 Rate

Inside Front Cover                           $3598

Inside Back Cover                            $3150

Back Cover                                       $3936

Ad Position	 Size (inches)		  Rate

Full Page	 9.75” w x 11.5” h		  $1,808 

Half Page Vert.	 4.75” w x 11.5” h		  $968

Half Page Horiz.	 9.75” w x 5.625” h		  $968

Quarter                           4.75” w x 5.625” h       $514

Eighth                             4.75” w x 2.688” h       $268

Full Page Bleed specifications 

available upon request.
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Sunday, July 20, 2025

Reservation & Art Deadline: 
Monday, June 30, 2025

Publishes:
Atrisco Heritage
Foundation


