
2016-2017
Advertising Rates & Information

Independent student media organization serving the 
University of Georgia and Athens communities



WE KNOW OUR AUDIENCE
BECAUSE WE ARE PART OF IT

$446 Million
That’s what UGA students spend in and around Athens. 

How can YOU get a bigger piece of the lucrative student market?

The Red & Black is the answer. 

As the University of Georgia’s 

independent student news source, 

we deliver an audience no other 

local media can. The Red & Black 

serves the University and Athens 

communities with our weekly 

print edition, daily online content, 

digital edition and a variety of 

specialty publications. Let us 

show you how adding The Red 

& Black to your media plan will 

help you get a bigger piece of the 

student market.

GENDER

57%
FEMALES – 19,719

43%
MALES – 14,773

AGE GROUP

59%
OVER 21 – 14,773

41%
UNDER 21 – 14,151

UNDERGRADUATE

STUDENTS

26,278
GRADUATE

STUDENTS

8,258
FACULTY 

& STAFF

12,827

HOUSING

57%
OFF CAMPUS – 24,734

28% 26%
GREEK – 6,930ON CAMPUS – 9,800

(Source: The Economic Impact of University System of Georgia Institutions on Their Regional Economies in FY 2012) 2



SPENDING  HABITS
OF COLLEGE STUDENTS

LIVE MUSIC  
60%

PARENTS
45%

JOB 
40%

LOAN
15%M

A I N
 S

O U R C E  O F  I N C O M
E

BARS 70%

FASHION  
70%

ELECTRONICS  
60%

MEDIA  
57%

$6000+
Amount Spent by 73% on BASIC EXPENSES Each Year

Percentage of Students 
Spending Money on ...

Weekly Circulation

Plus...Each week, nearly 3,000 readers read the online version of the print 

edition through issuu.com

10,000 copies printed every Thursday, with all publications offered online.

30,000 online views daily. 70 boxes on campus, 50 off campus.

Hand-to-Hand distribution weekly.

10,000 Total Circulation: 7,000 on campus – 3,000 off campus

(Source: collegemedia.com, College Students Spending Habits 2014)
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THE MORE YOU RUN, THE MORE YOU SAVE.

All successful ad campaigns, regardless of the money invested in them, have 

one thing in common – FREQUENCY. The more times your ad appears, the more 

impressions it makes.

FREQUENCY IS THE KEY

Combine Print and Digital Ads to  

Earn Generous Frequency Discounts.*

Let us show you how The Red & Black is the most 

effective and affordable way to capture the UGA 

market by designing a plan that works for you.

*  All frequency contracts last 52 weeks from the date of your first insertion.

NO. OF ADS        DISCOUNT

 3 10%

 10 15%

 20 20%

 30 30%

 50 40%
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1x 3x 10x 20x 30x 50x

OPEN 10% 15% 20% 30% 40%

Full Page (1) $2,645 $2,381 $2,248 $2,116 $1,852 $1,587

Half Page (2H, 2V) $1,325 $1,193 $1,126 $1,060 $928 $795

V Strip (3) $895 $806 $761 $716 $627 $537

Quarter Page (4H, 4V) $675 $608 $574 $540 $473 $405

Eighth Page (5H, 5V) $340 $306 $289 $272 $238 $204

Sixteenth Page (6H, 6V) $210 $189 $179 $168 $147 $126

Small Square (7) $125 $113 $106 $100 $88 $75

Business Card (8) $85 $77 $72 $68 $60 $51

1/8 PAGE

5

HALF PAGE

2

1/4 PAGE

4

FULL PAGE

1

OTHER 
SIZES

7

6

6 8

 3 = 3.2" x 21" 
     2 Col x 21"

5H = 6.6" x 4" 
 4 Col x 4"

5V = 3.2" x 8" 
 2 Col x 8"

2H = 10" x 10.5" 
 6 Col x 10.5"

2V = 4.9" x 21" 
 3 Col x 21"

4H = 8.3" x 6.5" 
 5 Col x 6.5"

4V = 4.9" x 10.5" 
 3 Col x 10.5"

1 = 10" x 21" 
 6 Col x 21"

6H = 4.9" x 3" 
   3 Col x 3"

6V = 3.2" x 5" 
   2 Col x 5"

7 = 3.2" x 3" 
 2 Col x 3"

8= 3.2" x 2" 
      2 Col x 2"

Ad Rates/Specs

NATIONAL RATE .......... $28.00 per column inch

OPEN RATE ................. $21.00 per column inch

Educational / non- profit  rates available:

Consult  your ad rep

1 Column =1.5" wide

2 Columns = 3.2" wide

3 Columns = 4.9" wide

4 Columns = 6.6" wide

5 Columns = 8.3" wide

6 Columns = 10" wide

O P E N  R A T E  F R E Q U E N C Y  D I S C O U N T S

ADD COLOR TO ANY WEEK: SPOT COLOR $95 • FULL PROCESS COLOR $295
Increase Frequency by Combining Products:  SPECIALTY PUBLICATIONS page 7 • DIGITAL page 8

V STRIP
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Grand  
Opening Rate 50% Off first 5 ads in any media for first 3 months of opening business.

New Advertiser Print & Online Combo: $200/week 

Package 5 week minimum – 3.2"x3" Print Ad – Top Rectangle 300x250px Online

Puzzle Sponsor $75/week

Post-Its $1,750/week (3" x 3") 
 Post-Its are the only above-the-fold advertising option available on The Red & Black  

 and are a unique way to get your advertising message noticed. Pricing based on  

 10,000 copies.

Pre-Printed $950/week single sheet (11" x11" max) 
Inserts  Rates are non-commissionable. No partial runs are accepted. There is a 20% 

surcharge per advertiser for inserts containing multiple advertisers. All inserts require 

acceptance of sample copy by The Red & Black before scheduling. For multi-sheets, 

please call for quote. Pricing based on 10,000 copies. 

Front Page $500/week 

Banner Rate Place your ad on our front page. We are now offering premium placement at the bottom  

 of our front page. This 10” x 2” full color ad is sold on a first come, first served basis.

Classified Rates  Submit, create and pay for your classified in one easy step online. Free with Frequency. 

 Go to redandblack.com/classifieds and click “Place your ad.”

Newspaper

SPECIAL RATES

Stand Out: Add Color
One Spot Color  ..................$95

Full Color ............................$295

Spot Color Full Color
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A
lthough Normaltown sits just a few minutes from the 
University of Georgia’s campus, it’s hardly what one 
might consider a college town. On any given day of 

the week, one might find families walking together to school, a 
couple out walking their dog and, on the weekends, you’ll see 
everyone headed with their bags to Saturday’s farmer’s market. 
Open-air restaurants line the streets, there’s barely a home lack-
ing a spacious front porch to sit on, and even the hospital offers 
a scenic park, complete with benches, rocks and streams. 

Jana Harwell, whose family can be found walking to Chase 
Street Elementary during the week and playing in Athens 
Regional Park in the afternoons, boasts about Normaltown’s dis-
tinctive community. “It’s a community that is unique to 
Athens,” says Harwell on the spectrum of people and houses 
that one might find in the area. 

Residents of Normaltown mostly include families like that of 
the Harwell’s, in addition to many young adults, and also a sig-
nificant crowd of older folks who have lived there for a long 
time. “It’s not cookie-cutter” adds Jessica Condit, friend and 
neighbor of the Harwell family, as she laughs. Among these 
long-time residents, some interesting personalities have definite-
ly emerged, becoming well-known neighborhood figures. One 
man runs a pottery studio out of his home that he even suppos-
edly has opened up to the public before. Another family is 
known to leave a table of free items out on a table in front of the 
house every once and a while — one man’s trash, right? This 
same family displays a decorative shark hanging from a tree in 
the yard. There’s one thing you can be sure of — no residence 
will be the same in these neighborhoods. 

“There’s no class,” says Amy Lawrence, owner of 
Normaltown’s  Journey Juice. “The mindset is wide open”.  

Normaltown gets its name from its beginnings as home to 

The Normal School, a school for women studying education, 
which then became the Navy School, and eventually what we 
now know as the UGA Health Sciences Campus. Soon, the 
name “Normaltown” caught on, which even influenced the 
growing music scene that soon came to characterize the area. 

“Back when the State Normal School for Women was still 
having classes they used to have all girls bands that played 
around town as well as acting in plays and whatnot,” explains 
Paul Butchart, a musician himself who gives historic music tours 
in Athens.

Bands such as one that dubbed itself “The Normaltown 
Flyers,” would play in countless house shows, and hamburger 
joint turned nightclub Allen’s became a hot spot for the music 
community.  

“There was a music scene before R.E.M. and the B52’s. A lot 
of the members of R.E.M. actually attribute that scene at Allen’s 
as part of the influence that shaped who they became,” explains 
Evelyn Reece of the Athens Welcome Center.

So where is Normaltown, exactly? Identified more or less as 
the space between landmarks Athens Regional Hospital and the 
Health Sciences Campus, the branching streets and neighbor-
hoods of Normaltown — full of houses that ranging from funky 
and frightening to beautiful — make the area what it is, which 
extend from the Cobbham Historic District all the way to 
Boulevard and Sunset Drive, which are roads definitely worth 
taking a drive down.

“It’s a cup-half-full kind of town," Lawrence says. 
It’s the kind of town that doesn’t seem to know stress. 

Whether it’s walking to the farmer’s market or grabbing a donut 
at Ike and Jane, Normaltown is a place where people live for the 
enjoyment of the little things in life — even if they are the 
strange things.

 BY GREYSON IKE

Grub 
Automatic Pizza 
A retro vibe and some darn good pies. 

Ike & Jane Cafe and Bakery
Don't leave Athens without trying their donuts. 

Exploring Athens Neighborhoods

Places to Hit

Normaltown

Coffee
Sips 

Cozy up during the colder months or bask in the open-
window patio when the sun’s out. 

Get Outside
Athens Regional Park 

Streams, rocks and benches, galore! 

Drinks
Normal Bar 

A slightly older crowd with a hip vibe. (Probably not the 
place to hit if you’re looking to get white girl wasted).

Shopping
Double Dutch Press
Characteristically quirky and all hand-made. A great gift 
idea for anyone. 

Normal Hardware
Just step inside and enjoy the adventure that awaits. 

PHOTOS BY GREYSON IKE

PHOTOS BY GREYSON IKE
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 “I mean at first I was like really uncomfortable,” Nease, a pre-nursing student, 
says. “And we always made sure to lock the doors. And we have an alarm that we used 
to always set whenever we left.”

 Now, however, Spence and Nease say they feel safe in their neighborhood, and 
that they probably cause more trouble for Hancock and their surrounding neighbors 
than the other way around. When they blare music on weekends, or cause a lot of 
noise after a night out, they’ll often wonder whether or not they’re keeping Hancock 
and his wife up next door. 

“Sometimes our roommates will come home from downtown and shoot bottle 
rockets off,” Spence says. “I mean they’re right next to us, so unless the trees block 
that much [they'll hear it].”

 Either the trees really are 
that powerful of a barrier, or 
Hancock is just really polite. 
He says he never hears any 
loud noise from Spence and 
Nease’s house, and that living 
near college kids doesn’t both-
er him at all. However, he can 
easily recall his frustrations 
from when the houses were 
first built.  

“They started all the con-
struction — beating and 
hammering. Was it annoying? 
Oh my goodness, what are 
you talking about?” he says, 
laughing.

It wasn’t only the con-
struction itself that bothered 
Hancock; he also just didn’t 
understand the point of it all. 
His neighborhood was vibrant 
before the college kids moved 
in — he remembers a beauty 
parlor in a house across the 
street, and even some nice 
apartments down the road 
that were later knocked down 
to build The Verandas, anoth-
er student housing develop-
ment. At this time, there was 
a beautiful, well-kept house 
next door, where Spence and 
Nease’s house is today. 

“That was a nice house 
they used to have right there, 
but they tore it down,” 
Hancock says. “I never 
would’ve thought [the owners] would sell it.”

 Hancock does believe his neighborhood was livelier before the new developments 
began, but he doesn’t resent students for moving in, as he acknowledges that they 
have to live somewhere nearby. Hancock’s point reflects a larger trend, as his neigh-
borhood is just one of dozens in the area that have experienced the same transforma-
tion in the past two decades.

 Chicopee-Dudley, a neighborhood of Athens most narrowly defined as the area 
near the North Oconee River and between Oconee and Third streets, has experienced 
dramatic change in recent years. Although Hancock’s house technically lies outside of 
this region, Mandy Drive and many surrounding streets and neighborhoods have a 
lot in common with Chicopee-Dudley.

 Both areas were historically farming communities focused on the growing and 
development of textiles that would then be processed at the Chicopee Mill. Both 
areas have also seen a recent infiltration of developments focused on student housing. 
Students are moving into houses on First, Third and Peter streets, student-occupied 
neighborhoods such as The Retreat, The Verandas and Madison Heights have 
popped up near North Avenue and massive student apartments such as 909 Broad 
and The Standard tower over the North Oconee River. 

“Who would’ve thought it would be like this? I never dreamed it would’ve 
become like it is here now,” Hancock says.

 Spence and Nease recognize the troubles that non-students may have in dealing 
with students moving into their neighborhoods. They’re both young, white, female 

college students from an area of 
Georgia significantly different 
from where Hancock, an older 
black man, has lived most of his 
life. For neighbors with such dif-
ferent backgrounds, handling 
disagreements is difficult when 
you're so different — sometimes 
it’s hard to know what to say and 
how to say it. 

 “[Our neighbors] probably 
don’t want to scare us coming 
over here either,” Spence says. 
“'Cause if I was an adult male, 
and I knew four girls lived in the 
house, coming over probably 
doesn’t feel like the right thing 
[to do].”

Nease says she thinks college 
students have an easier time 
addressing problems with their 
peers, because most of them 
experience so many of the same 
things. She recalls how different 
her and Spence’s living situation 
was last year, when they lived in 
a student-focused apartment 
complex.

“We lived at The Connection, 
and the people below us hated 
us. They came up and talked to 
us several times about being too 
loud,” Nease says.  

 Whether it’s Hancock walk-
ing down to the bus stop to pick 
up his grandchildren in the after-
noon, or Spence and Nease driv-
ing home from work or class in 

the evening, it seems as though the two houses have found a way to coexist. At worst, 
Hancock may ask his neighbors to move their cars up the road a little — his wife is 
in a wheelchair and needs to enter the yard at a specific place. Spence and Nease even 
joke that the pit bull chained across the street bothers them more than any of their 
non-student neighbors. 

 But Spence and Nease do remember a time, shortly after they first moved in, when 
Hancock did complain to them, saying he was bothered by the height of the shrub-
bery between the two homes. Hancock remembers how his old neighbors — the ones 
before the developments began — used to keep the border between the houses at waist 
level. Although the two houses have adjusted to their surrounding residents, Hancock 
recalls a time when his home didn’t feel as separated from the house next door.  

"Who would've thought it would be 

like this? I never dreamed it would've 

become like it is here now"
– Roger Hancock
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R
oger Hancock, 65, has lived at 165 Mandy 
Drive for about two decades now. His home — 
a small, one-story duplex with a rocky, sloped 

yard — doesn’t change much from day to day. On any 
given afternoon, Hancock, a self-described Georgia “thor-
oughbred” from Commerce, can be found sitting in a chair 
near his doorstep, enjoying the warm weather or watching 
his grandchildren play nearby.

 Megan Spence and Courtney Nease moved into 167 
Mandy Drive — the house directly next to Hancock’s — 
with their two other roommates back in August. Spence 
and Nease, juniors at the University of Georgia who have 
known each other since elementary school, chose the house 
because it was much closer to campus than the apartment 
they lived in last year.  

Their house is separated from Hancock’s by little more 
than the tall, partial wall of shrubs and trees that stands 
between the two homes. Despite the fact that the two 
houses are so close to one another, the lives of their occu-
pants couldn’t be more different.

 Spence says she felt uneasy when she and her room-
mates first moved into the house, mostly due to the simple 
fact that, in general, college kids tend to live next to other 

college kids.
 “It was kind of creepy at first,” Spence, a mechanical 

engineering major, says. “And I was telling my mom, 
‘There are Clarke County people like right next to us.’ It’s 
kind of leery 'cause [my parents] are expecting it to be like 
all college kids.”

 It wasn’t as if Hancock’s house was the only thing con-
tributing to Spence and Nease’s unfamiliarity and uneasi-
ness, though. On Mandy Drive, their house sits at a sort of 
dividing line between students and non-students. On one 
side, Hancock’s side, there are almost exclusively houses 
occupied by residents who have lived there for years — 
sometimes decades. Meanwhile, UGA students lease most 
of the homes on the other side of Spence and Nease’s house.

This initial apprehension was augmented by the fact 
that Spence’s basketball goal was stolen as she was moving 
in over the summer. It wasn’t as if this crime couldn’t have 
happened in an all-student neighborhood, but it certainly 
served to increase Spence’s fear of her unfamiliar surround-
ings. As the semester went on, and Spence and Nease began 
to realize they wouldn’t even be communicating with their 
neighbors — let alone getting into any sort of conflict with 
them — their concerns were mostly put to rest.

A Tale of Two Houses
 BY DILLON THOMPSON

24     AMPERSAND   SUMMER 2016

PHOTOS BY EMILY  SCHOONE

AMPERSAND  Magazine

AWARD-WINNING LIFESTYLE COVERAGE

Produced by student journalists, photographers and 
designers, Ampersand Magazine complements the daily 
news coverage of The Red & Black and redandblack.com 
with in-depth lifestyle and trend stories and rich design.

Ampersand is published quarterly and distributed with 
The Red & Black. Advertising in Ampersand allows you to 
reach the full 10,000 circulation of The Red & Black. In 
addition, 2,500 bonus copies are distributed in Athens 
shops, hotels, and restaurants throughout the quarter.

Publication Schedule

» Fall (the music issue) DISTRIBUTED WITH SEPTEMBER 22, 2016 ISSUE

» Winter (the food issue) DISTRIBUTED WITH NOVEMBER 17, 2016 ISSUE

» Spring (the style issue) DISTRIBUTED WITH FEBRUARY 23, 2017 ISSUE

» Summer (the graduation issue) DISTRIBUTED WITH MAY 4, 2017 GRADUATION ISSUE

Ad Sizes & Rates:  For your convenience, Ampersand ads have the same dimensions as 
ads in the paper. With free full-color and a bonus reach, Ampersand offers great value. 

» Full page $1,325....................................10" x 10.5"

» Half page $675.....................................8.3" x 6.5" H

                                                              4.9" x 10.5" V

» Quarter page $340..................................6.6" x 4" H

                                                                   3.2" x 8" V

Ampersand Magazine 

+ Guide to Normaltown

Healthy comfort food

Music power couples

The need for individual 

treatment on campus

Why Georgia's sex ed  

fails students

Anxiety 

Doing it Wrong

V O L U M E  5  / /  I S S U E  2 S P R I N G  2 0 1 6

V O L U M E  5  / /  I S S U E  5 S U M M E R  2 0 1 6

+
Guide to Five Points

Spring Makeup

Teen Art Club

Ampersand Magazine 

'Squidbillies' voice actor 

finishes degree after 40 years

Unlikely neighbors 

coexist in Athens 

Grad at 65

Tale of Two Houses

Music
PHOTO BY CHARLOTTE  BLEAU

Fashion & Style

PHOTOS BY LANDON TRUST
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SPECIALTY PUBLICATION  RATES

VISITORS GUIDE  Deadline: June & December | Publishes: July & January

HOUSING FAIR GUIDE  Deadline: December | Publishes: January 

Companion to Housing Fair Event

• For Parents, Visitors, Freshmen, Alumni, Students and Fans

•  Distributed 2x/Year to hotel rooms, athletics centers, visitors    
centers, graduate programs, international students and more

• 50,000 Copies Printed, 25,000 each issue

OPEN RATES:

Full Page  ...... 7.375" x 9.75"  ........... $1,775
1/2 Page  ....... 7.375" x 4.75"  ........... $1,045
1/4 Page ..........  3.5" x 4.75"  ........... $   595
1/8 Page ........... 3.5" x 2.25"  ..........  $   325

• Pictures, floor plans and amenities

• Distributed at Housing Fair

• All-in-One resource

• A must for rental properties and communities

OPEN RATES:

Full Page Only  ...  5.5" x 8.5"  .............. $500
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SPECIALTY PUBLICATION  RATES

UGA 101
the ultimate guide for students and parents

SUMMER 2016

Ready? Go!
HOW TO WIN FRESHMAN YEAR

BROUGHT TO YOU BY

ATHENS, GA
SCOOP ON THE 

CLASSIC CITY

PLUS
Roomie Therapy

Finding Your Niche

Registration Hacks

Secret Study Spots 

 GAMEDAY SURVIVAL

FOLLOW OUR TIPS BEFORE  
YOU TAKE YOUR SEAT IN THE 

STUDENT SECTION

UGA 101  Deadline: Late April | Publishes: June (Available All Year) 

New Student and Parent Orientation Guide

• For Parents, Freshmen, and Transfers

• Distributed by hand at 21 orientation sessions

• 7,000 copies printed

OPEN RATES:
Full Page  ........  4.625" x 10"  .............. $820
1/2 Page H  .......  4.625" x 5"  .............. $480
1/4 Page V .....  2.25" x 2.25"  .............. $315
1/4 Page H  ....  4.625" x 2.5"  .............. $315

9

TAILGATE  GUIDE  Deadline: Late August | Publishes:  Early September 

All-in-one Resource for Tailgating at UGA

• Available through entire football season

• Distributed at area hotels, downtown news stands, and 
   hand-to-hand on home game weeks

• 7,000 copies printed

OPEN RATES:
Full Page  ........  4.625" x 10"  .............. $820
1/2 Page H  .......  4.625" x 5"  .............. $480
1/4 Page V .....  2.25" x 2.25"  .............. $315
1/4 Page H  ....  4.625" x 2.5"  .............. $315



THE RED & BLACK’S WEBSITE IS NOW A FULLY RESPONSIVE SITE –
DELIVERING THE SAME GREAT CONTENT ON ANY DEVICE. 

Run-of-site advertising is based upon impression levels 

to run throughout redandblack.com. All impressions are 

served on web and mobile platforms. Proportionate delivery 

is based on usage of each platform. Price includes all 

platforms; ad sizes vary per device.
PREMIUM POSITIONS – $500/wk

D BASIC BANNER 

LEADERBOARD A

B PREMIUM
SQUARE

C BASIC 
SQUARE

 Leaderboard  
  728x90 px   300x50 px

 

 Square
  300x250 px  300x250 px

 

 Square
  300x250 px  300x250 px

 Banner  
  620x60 px   300x50 px

BASIC POSITIONS – $400/wk

Premium positions appear  

at the top of web and mobile 

above scroll on home page and 

in-story.

Basic positions appear in news 

feed, most often below scroll  

on home page and in-story.

Ads deliver over a 7-day period, Mon-Sun in 4 positions  

with a minimum 25% SOV Share of Voice.*

   * Additional shares can be purchased and are based on availability.

**  Average SOV yields more than18,000 impressions across all platforms. Your ad rep will report ad delivery performance each week.

5.2 Million pageviews per year
250,000 unique visitors each month
36% trafficked from social media, where we share more than 34,000 followers

REDANDBLACK.COM

D I G I T A L  S P E C I F I C A T I O N S
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Newsletters

Our email newsletters give you 
a great way to connect with 
readers daily. Include your 
message with the content they 
care about — and have signed 
up for.

We offer three email options:

Daily Headlines 
Sent out Monday – Friday (and 
when there is major breaking 
news) to 8,000+ students, 
parents, faculty, alumni and 
Athens residents. 

Weekend Preview 
Sent on Thursdays, this email 
spotlights arts and enter-
tainment on campus and in 
Athens. (See page 10 for rates)

All Things Football (Fall 2016) 
A double set of newsletters: 
The "Friday Pregame"preview 
followed by the "Monday 
Morning Quarterback" recap 
with photos and highlights. 
(See page 10 for rates)

600x60px A

600x120px B

600x180px C

11

TOP $360

Daily Headlines 
5-Day Ad Rates

MID $240

LOW $120

32%
Average Red & Black 
newsletter open rate, 

compared to the 
industry standard of 

22%. 

SOURCE: MAILCHIMP ANALYTICS



THE ATHENS PACKAGE
Be one of the advertisers reaching the greatest share of our Culture audience, read-
ers who care about arts, music, dining, nightlife, and lifestyle in the Classic City. This 
includes Athens residents, faculty, graduate students, visiting alumni, parents and 
upperclassmen. 

Package includes:

» Exclusive position in the Weekend Preview eNewsletter (1x weekly)

» Exclusive position on the Athenscape (city guide) digital landing page

» Exclusive share of pageviews on Culture section of redandblack.com 

Rates:   $900/mo $1,850/3 mos $2,500/5 mos

EXCLUSIVE  DIGITAL PACKAGES*

* Based on Available Inventory

12

50,000 
average monthly pageviews 

on the Culture section of 
redandblack.com. 

75,000 
average monthly pageviews 
on the Football section of 

redandblack.com during the 
fall season.

SOURCE: GOOGLE ANALYTICS
THE FOOTBALL PACKAGE

Get in front of the Bulldog Nation as an advertiser reaching the 
greatest share of our passionate football audience.

Package includes:

 »   Exclusive position in the Friday Pregame/Monday Quarterback eNewsletter duo

 »   Exclusive position on the Football digital landing page

 »   Exclusive share of pageviews on the Football section of redbandblack.com

Rates:  $1,200/mo $1,850/3 mos $2,500/5 mos



SOCIAL MEDIA

F O L L O W E R S

9,500+
REACH

F O L L O W E R S

34,400+
REACH

Facebook Share

$100 

Twitter Share

$100

DEADLINE:
One Week 
Prior to Post

PHONE: 706.433.3001 • EMAIL: advertising@randb.com • FAX: 706.433.3033
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The Red & Black has an award winning team of student designers waiting to 

help you with your creative. At your choosing, you may design your own ad. When 

submitting any artwork, please follow the criteria below.

DESIGNER CHECKLIST

Accepted Formats – Print:  Web:
 Adobe Photoshop (.psd) PNG (.png)

 Adobe Illustrator (.ai) GIF (.gif)

 Adobe PDF (.pdf) Flash (.swf)

 Adobe InDesign (.indd) Video (.flv)

 Encapsulated Post Script (.eps) All file types listed under Print
 JPEG (.jpg)

Formats We Do Not Accept:
 Microsoft Word (.doc, .docx)

 Microsoft PowerPoint (.ppt, .pptx)

 Microsoft Excel (.xls, .xlsx)

 Apple Pages (.pages)

Settings – Print:  Web:
 Color Mode: CMYK Color Mode: RGB

 Resolution: 300 dpi/ppi Resolution: 72 dpi/ppi

 Fonts: Embedded Fonts: Embedded

      (converted to outlines)       (converted to outlines)

 Images: Embedded Images: Embedded

Deadlines – Ad Copy For In-House Assembly:
 Monday Before Publication Print Date At 4:00 PM

 Complete Ads Provided By Client:
 Tuesday Before Publication Print Date At 5:00 PM
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2016-17  Publication Schedule

    1 2 3 4 

 5 6 7 8 9 10 11 

 12 13 14 15 16 17 18 

 19 20 21 22 23 24 25 

 26 27 28 29 30 
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JUNE 2016

       1

 2 3 4 5 6 7 8

 9 10 11 12 13 14 15

 16 17 18 19 20 21 22

   25 26 27 28 29 

 S M T W TH F S

OCTOBER 2016

    1 2 3 4

 5 6 7 8 9 10 11

 12 13 14 15 16 17 18

 19 20 21 22 23 24 25

 26 27 28

 S M T W TH F S

FEBRUARY 2017

  1 2 

 3 4 5 6 7 8 9 

 10 11 12 13 14 15 16

 17 18 19 20 21 22 23 

  25 26 27 28 29 30 

 S M T W TH F S

JULY 2016

   1 2 3 4 5 

 6 7 8 9 10 11 12

 13 14 15 16 17 18 19

 20 21 22 23 24 25 26

 27 28 29 30

 S M T W TH F S

NOVEMBER 2016

    1 2 3 4

 5 6 7 8 9 10 11

 12 13 14 15 16 17 18

 19 20 21 22 23 24 25

 26 27 28 29 30 31

 S M T W TH F S

MARCH 2017

  1 2 3 4 5 6 

 7  9 10 11 12 13 

 14 15 16 17 18 19 20

 21 22 23 24 25 26 27 

 28 29 30 31

 S M T W TH F S

AUGUST 2016

     1 2 3

 4 5  7 8 9 10

 11 12 13 14 15 16 17
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 25 26 27 28 29 30 31

 S M T W TH F S

DECEMBER 2016

       1

 2 3 4 5 6 7 8
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APRIL 2017
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 4 5 6 7 8 9 10
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SEPTEMBER 2016

 1 2 3 4 5 6 7

 8 9 10 11 12 13 14
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JANUARY 2017

 29   30 31

  1 2 3  5 6 

 7 8 9 10 11 12 13

 14 15 16 17 18 19 20

 21 22 23 24 25 26 27

 28 29 30 31

 S M T W TH F S
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13

23
30

24
31

24
31

6

2723
30

SPECIALTY PUBLICATIONS

FALL 2016 
Welcome Back Aug 8-12 *mailer 

Athenscape Aug 8
Homecoming Issue Oct 13

Finals Edition Dec 6

SPRING 2017 
Housing Fair & Guide Jan 18

Winter/Spring Visitors Guide Jan 30 
Finals Edition April 27

Graduation Issue May 4

SUMMER 2017 
UGA 101 Orientation Guide Jun 1 
Summer/Fall Visitors Guide Jul 24 

Finals Edition Jul 28

NOTABLE DATES

Classes Begin Aug 11

Fall Break Oct 28

Thanksgiving Break Nov 21-25

Classes End Dec 6

Commencement Dec 16

Classes Begin Jan 5, 2017

Spring Break Mar 6-10

Commencement May 5, 2017

HOME FOOTBALL DATES

vs. Nicholls State Colonels Sep 10

vs. Tennessee Volunteers Oct 1

vs. Vanderbilt Commodores Oct 15

vs. Auburn Tigers Nov 12

vs. UL Lafayette Ragin' Cajuns Nov 19

vs. GA Tech Yellow Jackets Nov 26

16

June 2016 July 2016 August 2016

April 2017

September 2016

October 2016 November 2016 December 2016 January 2017

February 2017 March 2017 May 2017

4

18



Policies

• All local rates are net and are non-commissionable.

•  Commission of 15% is given on national rate to recognized advertising  

agencies only with prior approval.

•  We encourage all advertisers to pay in advance. A generous 5% cash in 

advance discount is available if ad copy, layout and payment are received  

by deadline. If either ad copy, layout or payment is not received by deadline, 

no discount is allowed. All out of town accounts are required to pay by cash, 

certified check, money order or credit card. For those local accounts 

requesting to be billed, an established payment history with The Red & Black 

is required. Please allow two weeks for processing application for credit.  

•  The Red & Black reserves the right to regulate typographical tone, subject 

matter, form, size, wording and illustrations of all advertisements, and  

to reject or revise copy which it considers objectionable. The Red & Black 

reserves the right to print “Advertisement” above any advertisement that 

closely resembles editorial matter.

•  Snow day / Act of God / or any cause not subject to the control of The Red  

& Black. If the issue is already in distribution when school is canceled, no 

adjustments will be made. The Red & Black assumes no responsibility for 

these advertisements, or any problem arising from their publication. If school 

is canceled prior to printing and the distribution of an issue, The Red & Black 

will attempt to contact all advertisers scheduled to advertise in that issue.   

In the event that the advertiser cannot be reached all advertisements will be 

run in the next distributed issue at the same size and price as the originally 

scheduled ad.  

•  The Red & Black will not be liable for errors in advertisements, including 

typographical errors, incorrect publication (insertions or omissions) and 

resulting losses, but if at fault, will make adjustments on that part of the 

advertisement in which such error occurred. It is the advertiser’s 

responsibility to make claims for adjustment within 5 days of publication. No 

adjustment will be made for errors that do not materially affect the value of 

the advertisement. The Red & Black cannot bear any liability for copy that 

changes or corrections made after deadline or by telephone.

•  The Red & Black reserves the right to border all ads less than a full page. 

Foreign languages will not be published in classified.

•  The Red & Black may revise its advertising rate schedule at any time upon  

30 days’ written notice to the Advertiser.

•  Local advertisers are dealt with individually by The Red & Black. We do not 

accept brokered advertising.

•  Agencies placing advertising on behalf of their clients are jointly and severally 

liable for the full cost of advertising placed.

CONTACT  US

ADVERTISING

Main: 706.433.3001

Email: advertising@randb.com

Classifieds: 706.433.3011

Web: redandblack.com/classifieds/

classified-submission

Email:  classifieds@randb.com

NEWS

Main: 706.433.3046

Email: news@randb.com

Web: redandblack.com

@redandblack

tellus@randb.com

The Red & Black

540 Baxter Street, 

Athens, GA 30605

Main: 706.433.3000

Fax: 706.433.3033
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