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84%

78%
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11%

Readers of our weekly 
newspapers index signi�cantly 
higher than the local market 
overall in terms of household 
income and education. 

  OUR READERS: HIGH-INCOME, HIGHLY EDUCATED

(Based on 2022 Circulation Veri�cation Council survey of readers of InsideNoVa/Prince William and the Culpeper Times.)

AND OUR
PRODUCTS WORK!

75.9%
Frequently purchase 
products or services from 
ads seen in the InsideNoVa/
Rappahannock Media 
publications 

56% Keep our 
newspaper 

more than two days before 
discarding it

Northern Virginia’s 
leading digital news 
source, with over 500,000 
unique visitors a month 

OUR
READERS

MARKET
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35%

45%
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$100,000-
$199,999
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13%

$200,000 
and up

About two-thirds of our readers have 
household incomes over $100,000
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High school 
or less 34%

10%

23%
30%

Some 
college

40%
22%

Graduated 
college

27%
14%

Post-
graduate 

degree

90 percent of our readers have
at least some college education

InsideNoVa and Rappahannock Media serve 
one of the wealthiest, highest-educated and 
most diverse communities in the country – the 
suburbs of our nation’s capital, Washington, 
D.C. Six of the counties covered by InsideNoVa 
are among the 27 richest counties in America, 
based on median household incomes, and 
three are in the top 10:

1. Loudoun County, VA, $147,111
2. Santa Clara County, CA, $130,890
3. San Mateo County, CA, $128,091
4. Fairfax County, VA, $127,866
5. Howard County, MD, $124,042
6. Arlington County, VA, $122,604
7. Marin County, CA, $121,671
8. Douglas County, CO, $121,393
9. Nassau County, NY, $120,036
10. Los Alamos County, NM, $119,266
11. San Francisco County, CA, $119,136
12. Hunterdon County, NJ, $117,858
13. Morris County, NJ, $117,298
14. Somerset County, NJ, $116,510
15. Forsyth County, GA, $112,834
16. Calvert County, MD, $112,696
17. Nantucket County, MA, $112,306
18. Sta�ord County, VA, $112,247
22. Prince William County, VA, $107,707
27. Fauquier County, VA, $105,665
Source: U.S. Census Bureau, 2020

  OUR MARKET   IN PRINT

Northern Virginia’s 
leading digital news 
source, with over 500,000 
unique visitors a month 
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Four Lifestyle magazines, reaching 
over 55,000 high-income households:

INSIDENOVA | PRINCE WILLIAM

CULPEPER TIMES

RAPPAHANNOCK NEWS

Three weekly community newspapers, 
reaching over 30,000 households:

  

DIGITAL

A hyper-local news 
source for Fauquier 
County, with
over 90,000
unique visitors 
a month.



BY BEN PETERS
bpeters@insidenova.com

Residents of rural Sanders Lane in west-
ern Prince William County are moving 
forward with an e�ort to assemble and sell 
their properties to a data center developer.

�e e�ort is similar to what transpired 
on nearby Pageland Lane that led to the 
proposed and controversial PW Digital 
Gateway data center project.

An email obtained by InsideNoVa from 
the Catharpin Committee, a communi-

PRINCE WILLIAM TODAY SUBSCRIBE TODAY

INSIDENOVA.COM/SUBSCRIBE

SUBSCRIBE@INSIDENOVA.COM
CALL: 703-318-1386

JUNE 29 - JULY 5, 2023 WWW.INSIDENOVA.COM$1
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FROM BETS TO JETS
Trio of landmark projects may be coming to area

And the winners are…
Over 19,000 voters. About 155,000 individual votes. Over 5,000 local businesses, organizations and people nominated. 

Meet the 2023 Best of Prince William honorees in nearly 200 di�erent categories.
>> 48-page Special Pullout Section Inside

Commercial �ights 
out of Manassas? 

A rendering of a possible expansion at Manassas Regional Airport that could include commer-
cial �ights.                PROVIDED

Bettors played historical horse-race machines 
during opening day at Rosie’s Gaming Empori-
um in Dumfries in January 2021.

JAMES JARVIS | INSIDENOVA

City leaders roused by new proposal
BY JARED FORETEK
jforetek@insidenova.com

Commercial passenger �ights could 
soon be taking o� from Manassas.

The Manassas City Council is con-
sidering a proposal from airport man-
agement company Avports that would 
bring commercial flights to the city’s 
general aviation airport within the next 
two years.

On Monday, representatives from the 
Dulles Airport-based company laid out 
their proposal to an eager City Coun-
cil: �e company would enter a 40-year 
lease for the airport’s terminal and build 
a 35,000-square-foot addition, enough 
capacity for as many as 30 commercial 
passenger �ights per day.

Rosie’s Gaming
sets sights on
Manassas Park
Voters would decide 
via fall referendum

BY JARED FORETEK
jforetek@insidenova.com

Rosie’s Gaming Emporium is looking to 
make a push into Manassas Park.

Churchill Downs Inc., the operator of 
Rosie’s, announced June 23 it is collect-
ing signatures to initiate a voter referen-
dum on whether the company could open 
a casino-like gambling operation in the 
Manassas Park Shopping Center on Cen-
treville Road.

�e company runs six “gaming empo-

GAMING   PAGE 6 SANDERS LANE   PAGE 6AIRPORT   PAGE 7

Is another
Digital Gateway
in the works?
Gainesville-area neighbors
weighing possible land sale

Sanders Lane, a four-mile road that runs be-
tween Sudley and Braddock roads near Gaines-
ville, is located just north of Pageland Lane.

ROGER SNYDER | FOR INSIDENOVA

Where to � nd it
COMMENT ............................16-17
COURTHOUSE ROW ................18
MEETINGS & NOTICES...........18
CROSSWORD ............................20
CLASSIFIEDS, LEGALS ... 22-23

See ADAMS, Page 12

OK big Blue Rock Inn expansion

See PLANNERS, Page 19

New gathering, 
art space coming 
to Sperryville
It’s John and Diane 
MacPherson’s latest 
venture.  Page 6

Social media-fueled 
allegations swirl over 
county relationship with 
Flint Hill fi re company

THURSDAY,  OC TOBER 26,  2023 $1

rappnews.com

146th Year • No. 43

Kevin Adams painted Rappahannock, 
a space he loved

 APPRECIATION Planners put 
brakes on 
rezonings

See PLANNING, Page 13

144th Year • No. 25 THURSDAY,  JUNE 24,  2021   $1

rappnews.com

This week
COMMENT ..........................14-15
COURTHOUSE ROW ............... 18
MEETINGS & NOTICES .......... 19
OBITUARIES ............................. 19
CLASSIFIEDS, LEGALS ... 21-23

Commission stipulates annual 
review, no loud music or buses 

Low-fare rides for 
seniors, residents 
with disabilities
Agency o� ering trips to medical 
appointments from $5 to $20. 16

Waiting for details of Rush 
River’s looks, housing  Page 6

Health district bringing 
vaccine to Rapp  Page 8

Planners give 
cautious nod 
to new brewery

BY RACHEL NEEDHAM
Rappahannock News Sta� 

 The Rappahannock County Broadband Authority 
is racing against the clock to meet a � ling deadline for 
state funding through the Virginia Telecommunica-

tions Initiative (VATI). The county must submit a 
notice of application by July 27 and formalize the ap-
plication by September 14.

During the public comment period at Monday’s 
meeting,  Piedmont resident Mark Anderson called at-
tention to the challenge of meeting the application re-
quirements with so little information at hand. “Some-
one’s going to go through a lot of pain and stress over 
those seven weeks to try and get that together. … To 

144th Year • No. 20 THURSDAY,  MAY 20,  2021     $1

rappnews.com

This week
SCHOOLS ............................ 16-17
COURTHOUSE ROW ............... 18
MEETINGS & NOTICES .......... 18
OBITUARIES .............................20
CLASSIFIEDS, LEGALS ...22-23

 State, federal funds possible; 
Shentel fl oats plan for expanded 
service  — and more towers

See EPIDEMIC, Page 12

See BROADBAND, Page 15

Morgan McKinney celebrates 
a major milestone
� e Rappahannock resident graduates 
as Lord Fairfax Community College’s 
Outstanding Graduate for the 
Fauquier Campus. 8

Broadband prospects gaining steam? 
The stealth 

epidemic
While the focus has been on 

COVID-19, drug overdose deaths 
in the state spike to record levels

A RAPP NEWS/FOOTHILLS FORUM 
SPECIAL REPORT

BY RANDY RIELAND
For Foothills Forum

A ddiction, it’s said, thrives in privacy.
So as everything began to shut down in 

March 2020, and isolation became a way 
of life during the pandemic, people in the 

treatment world saw trouble ahead. Recovery in 
normal times is hard enough. Recovery alone is rife 
with peril.

They were right to be apprehensive. According 
to the Virginia Department of Health, more 
people died of 
drug overdoses in 
the state during 
2020 than in any 
previous year, a total of 2,297. That’s a 41% increase 
from 2019, which had already set a record.

“The pandemic has had a devastating impact,” 
said Jan Brown, executive director of SpiritWorks 
Foundation Center for the Soul, which operates a 
recovery center in Warrenton. “We’ve seen more 
people relapsing. We’ve seen more deaths because 
of the isolation. People are using alone. Help can’t 
get to them in time.”

Whatever progress had been made in what had 
been seen as one of the country’s top public health 
crises — the opioid addiction epidemic — has been 
eroded by the more pervasive threat of COVID-19. 

COVID’s HIDDEN TOLLCOVID’s COVID’s 

Morgan McKinney celebrates 

� e Rappahannock resident graduates 
as Lord Fairfax Community College’s 

BY LUKE CHRISTOPHER

‘A happy, joyful place to be’ during unsettled times 
Jenny Kapsa was crowned the “Coro-No-No” queen of Wonderful Wednesdays, as the school activity wound 
down. “Coronavirus is real and is scary and the fear of it I believe can cause a lot of anxiety for these young people 
… but we also tried to make the situation as fun as we could.” Kapsa said.  See story on Page 16

BY JAMES IVANCIC
Special to the Rappahannock News

Following a public hearing on Wednesday, June 
16, the Rappahannock County Planning Commission 
recommended approval of a special exception ap-
plication to allow a new brewery and beer garden to 
operate in Sperryville. The backing came in a 6-1 vote 
with Piedmont District Commissioner Mary Kather-
ine Ishee voting against the application of Veditz & 
Co. Brewing. The application now moves on to the 
county’s Board of Supervisors.

If the supervisors approve the application, Veditz 
& Co. would become the third brewery in Sperryville. 
The village is already home to Hopkins Ordinary on 
Main Street and Pen Druid on Sperryville Pike. 

The vote followed a protracted discussion about 
concerns over whether the 24-car parking lot for cus-
tomers and sta�  was large enough or if it could be 
overwhelmed and lead visitors to resort to parking 
alongside Route 211. The proximity of the proposed 

BY BOB HURLEY
For Foothills Forum

A deli in Sperryville? Maybe. A full-service 
grocery store? Highly unlikely. How about a 
community gathering space? Perhaps.  

These are a few possibilities raised by the newly 
released community study, “Sperryville’s Economy: 
Envisioning Its Future.” 

The study was sponsored by the Sperryville 
Community Alliance (SCA), a nonpro� t group of 
local business leaders and community members. 
The volunteer organization sponsors community 
activities such as the SperryFest duck race on the 

Thornton River, concerts and walking trails. Last 
week, in partnership with the Rappahannock 
Association for Arts and Community, SCA it held 
its � rst ‘Third Thursday’ summer concert series in 
Sperryville’s River District. The event was widely 
attended by Sperryville and county residents.

Over a year in the making, and delayed by 
the COVID-19 pandemic, the study outlines an 
“economic envisioning plan” aimed at fostering 
community interaction, boosting the local retail 
economy, increasing tourism and managing 

See SPERRYVILLE, Page 12

Sperryville study recommends 
‘a vision for the future’

FILE PHOTO BY RAY BOC

� e study credits events like 2019’s SperryFest with helping to build community but, “We need 
to fi nd new ways to connect with each other,” said SCA president Kerry Sutten.

BY TIM CARRINGTON
For Foothills Forum 

K
evin Adams painted the real. He found 
it beautiful. 

Born on Maryland’s Eastern 
Shore, he traveled and looked, 
searching out the visual secrets of his 

subjects. Outside, at the easel, he would draw the 
contours, de� ne the forms and establish the color 
relationships, focusing on whatever had captured 
his attention, before � nishing the process in the 

studio. In 2017, when he was an Artist in Residence 
in the Shenandoah National Park,  Adams said 
that “each painting is like a short story, and I need 
to con� rm that the plot is solid and that I can get 
to this particular story’s ending on that canvas.” 

Kevin’s own story found its ending on Oct. 
17, four months a� er a diagnosis of advanced 
and irreversible brain cancer. He died at his 
Washington, Va., home with his family at his side.

BY JULIA SHANAHAN
Rappahannock News sta� 

The Rappahannock County Planning Commis-
sion  has voted against two special exception permit 
applications, one for an Amissville tourist home and 
another that sought to rezone a property from agri-
cultural to rural residential. But planners approved 
major expansion of a local inn.

The tourist home application, submitted by Ryan 
Allday, was unanimously recommended for denial at 
last Wednesday’s meeting a� er Hampton Commis-

BY JULIA SHANAHAN
Rappahannock News sta� 

A� er private text messages between county o�  -
cials were made public on Facebook, allegations be-
gan swirling about the county’s relationship with the 
Flint Hill Volunteer Fire and Rescue Company and its 
e� orts to appoint new leadership.

The text messages were obtained by local attorney 
David Konick through a subpoena and were evidence 
in a lawsuit Konick � led against the Board of Super-

MARY O'NEILL & N. LEWIS/NATIONAL PARK SERVICE

Kevin Adams capturing nature during his 2017 residency in Shenandoah National Park.

See FLINT HILL, Page 10

Where to � nd it
COMMENT
COURTHOUSE ROW
MEETINGS & NOTICES
CROSSWORD
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New gathering, 
art space coming 
to Sperryville

Shop LOCAL this Holiday Season
by shopping at Culpeper

FARMS and SMALL BUSINESSES

CITIZEN OF THE YEAR
+ A�ordable Health screenings coming to Culpeper  6
+Chamber Award Winners  

Funeral director wins annual award  3

FREE!

TIMESCULPEPER

SUBMITTED

WHAT’S HAPPENING
+Cozy Christmas concert  22

+Cat rescue organization expands  14
+Chamber Advantage  16-17

DECEMBER 21, 2023-JANUARY 3, 2024 VOL 18, NO 26 • CULPEPERTIMES.COM

Found and Sons Owner Scott Found

3

Our weekly community newspapers provide award-winning local 
news, sports and feature coverage to high-income households 
targeted through a mix of paid and free delivery.  Circulation 
audits and delivery details available upon request.  

All our newspapers are produced in a full-color tabloid format 
with modular ad sizes, allowing for maximum ad visibility and 
reducing clutter. All ad rates include full-color and ad design 
services if needed.

WEEKLY COMMUNITY NEWSPAPERS

SIZE INSIDE NOVA
PRINCE WILLIAM RAPPAHANNOCK NEWS CULPEPER TIMES

CIRCULATION 18,500 2,500 5,000

DELIVERED THURSDAY THURSDAY THURSDAY*

BACK PAGE 9.5 x 13 $1,275

FULL PAGE 9.5 x 13  $1,049  $525 $1,045 

THREE-QUARTER 7 x 13  $790  $410 $910 

BONUS HALF 7 x 9.8  $690  $325 $700 

HALF PAGE
(H) 9.5 x 6.4

 $595  $300  $605 
(V) 4.7 x 13

BONUS QUARTER
(H) 7 x 6.4

 $430  $260  $399 
(V) 4.7 x 9.8

QUARTER PAGE
(H) 4.7 x 6.4

 $319  $190  $300 
(V)  2.25 x 13

EIGHTH PAGE
(H) 4.7 x 3.2

 $219  $135 $180  
(V) 2.25 x 6.4

SIXTEENTH PAGE 2.25 x 3.2  $159  $75 $90  

3 

S A M P L E  A D  S I Z E S

TWO-PAPER DISCOUNT: 15% OFF EACH AD     THREE-PAPER DISCOUNT: 25% OFF EACH AD
 *All ads appear in both print and digital replica editions of all three newspapers. Culpeper Times publishes biweekly in print and produces 

separate electronic editions online in intervening weeks. All ads appear in both editions. 

FULL 
9.5 x 13

3/4
7  x  13 BONUS

1/2 
7  x  9.8

1/2 (V) 
4.7

  x  13

1/2 (H) 
9.5  x  6.4

BONUS
1/4 (V)

4.7 x 9.8
BONUS 1/4 

(H)
7 x 6.4

1/8 (V)
2.25 x 6.4

1/4 (H)
4.7 x 6.4

1/4 (V)
2.25 x 13

1/16
2.25 X 3.2

1/8 (H)
4.7 X 3.2
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PRE-PRINT RATES

  STICK-ON ADS
WWW.INSIDENOV

MAKE YOUR MESSAGE STICK

WWW.INSIDENOVSTICK-ON ADS!
YOUR AD HERE!

• Premium front-page placement

• Target by Zip codes

• Instant traffic - direct response

CALL YOUR ADVERTISING
REPRESENTATIVE TODAY!

• High-impact front-age advertising

• Build image and brand awareness

• Target your message by Zip codes

• Priority placement (first-come, first-served)

• Minimum order: 10,000

• Format : PDF files only

RATES FOR A STICK-ON AD (COST PER THOUSAND)

Quantity
10-000
-14,999

15,000
-19,999

20,000
-24,999

25,000
-49,000

50,000
74,999

75,000
-99,999

100,000+

4-colors
one-side $80 $65 $57 $49 $46 $45 $43

Ask about additional options, including two-sided notes, distinctive shapes
(cars, houses, etc.), stick-on booklets and coupons

DEADLINE: 14 days prior to publication date.
All orders considered firm & cannot be cancelled

CULPEPER:  540.812.2282

PRINCE WILLIAM: 703.318.1386

G

WEEKLY PAPER CIRCULATION

INSIDENOVA | PRINCE WILLIAM 18,500

CULPEPER TIMES* 5,000

RAPPAHANNOCK NEWS* 2,500

OPEN RATE 6X YEAR 13X YEAR 26X YEAR

SINGLE SHEET $35.00 $33.25 $31.50 $29.75

4 TAB $40.00 $38.00 $36.00 $34.00

8 TAB $45.00 $42.75 $40.50 $38.25

12 TAB $49.00 $46.55 $44.10 $41.65

16 TAB $53.00 $50.35 $47.70 $45.02

20 TAB $56.00 $53.20 $50.40 $47.60

24 TAB $59.00 $56.02 $53.10 $50.15

28 TAB $62.00 $58.90 $55.80 $52.70

32+ TAB $64.00 $60.80 $57.60 $54.40

*Add $5 per thousand for Culpeper Times & Rappahannock
News unless purchased as part of a group buy.

ZONING CHARGE (less than full run in any one publication): 
additional $5 per thousand.

MINIMUM QUANTITY: 10,000 per publication per week.

FREQUENCY DISCOUNTS: Require signed contract.

ZIP CODE TARGETING AVAILABLE.

All prices per thousand inserts.

• High-impact front-page 
advertising

• Build image and brand awareness

• Target your message by zip codes

• Priority placement (�rst-come, 
�rst-served)

• Available in all three weekly 
newspapers

• Minimum order: 10,000

• Format: PDF �les only

DELIVERY INFORMATION

FREDERICK NEWS-POST

351 BALLENGER CENTER DRIVE 
FREDERICK, MD 21703

PHONE: (240) 215-8705
(Deliver to side loading 
dock. Label inserts with 
paper and pub date.)

Quantity 10,000-14,999 15,000-19,999 20,000-24,999 25,000-49,999 50,000-74,999 75,000-99,999 100,000+

4 Colors $89 $79 $69 $65 $55 $52 $49

COST PER THOUSAND

Ask about additional options, including two-sided notes, distinctive shapes
(cars, houses, etc.), stick-on booklets and coupons



5

 WARRENTON LIFESTYLE HAYMARKET/GAINESVILLE 
LIFESTYLE ASHBURN MAGAZINE STAFFORD

MAGAZINE

AD SIZE 12 X 6 X 1 X 12 X 6 X 1 X 6 X 3X 1 X 1 X 

FULL PAGE 8.5 x 10.875 $925 $999 $1,125 $999 $1,149 $1,299 $930 $985 $1,095 $899 

2/3 Page 7.5 x 6.5 $695 $730 $815 $719 $829 $949 $669 $709 $780 $699

1/2 Page
(H) 7.5 x 4.8

$575 $635 $690 $599 $669 $799 $550 $590 $650 $549 
(V) 3.7 x 9.75

1/3 Page
(H) 7.5 x 3.2

$415 $440 $485 $469 $529 $599 $389 $419 $455 $419
(V) 3.7 x 6.5

1/4 Page 3.7 x 4.8 $339 $380 $420 $379 $439 $499 $310 $340 $390 $339 

1/6 PAGE 3.7 x 3.2 $235 $265 $299 $299 $329 $359 $269 $289 $325 $269

INSIDE FRONT COVER 8.5 x 10.875 $1,095 $1,195 $1,295 $1,195 $1,295 $1,395 $1,050 $1,099 $1,215 $999 

BACK COVER 7.5 x 6.5 $1,095 $1,195 $1,295 $1,195 $1,295 $1,395 $1,115 $1,199 $1,320 $1,099

PAGE 3 8.5 x 10.875 $1,095 $1,195 $1,295 $1,195 $1,295 $1,395 $1,115 $1,199 $1,320 $1,099

INSIDE BACK COVER 8.5 x 10.875 $995 $1,095 $1,195 $1,195 $1,295 $1,395 $1,015 $1,075 $1,195 $999

CENTER SPREAD 17 x 10.875 $1,395 $1,595 $1,795 $1,495 $1,695 $1,895 - - - $1,999

Save money by bundling your Lifestyle magazine advertisements!

• Warrenton (Fauquier County)
Monthly | Circulation: 11,800

• Haymarket/Gainesville               
(Prince William County)
Monthly | Circulation: 15,000

COMMUNITY LIFESTYLE MAGAZINES

W A R R E N T O N 

L I F E S T Y L E

O C T O B E R  2 0 2 3

AMAZING KIDS
They Crushed It! 

Music students 

give rockstar 

performances

LOCAL HEROES
A Call to Serve

Missionaries Mike 

and Karen Kilmer 

WINE & DINE
Soup’s On

Cool weather 

comfort food

�eating afa�yland

W A R R E N T O N 

L I F E S T Y L E

O C T O B E R  2 0 2 3

AMAZING KIDS
They Crushed It! 

Music students 

give rockstar 

performances

LOCAL HEROES
A Call to Serve

Missionaries Mike 

and Karen Kilmer 

WINE & DINE
Soup’s On

Cool weather 

comfort food

�eating afa�yland�eatingfa�yland�eating afa�yland
a�eating

ASHA CLARE is 
“The Kitchen Fairy”

special section: 
THE P IEDMONT V IRGINIAN,  AUTUMN 2023

W A R R E N T O N 

L I F E S T Y L E

O C T O B E R  2 0 2 3

fa�yland
a

fa�yland
a“The Kitchen Fairy”

special section: 
THE P IEDMONT V IRGINIAN,  AUTUMN 2023

H A Y M A R K E T /

G A I N E S V I L L E 

L I F E S T Y L E

A P R I L  2 0 2 3

H A Y M A R K E T /

G A I N E S V I L L E 

L I F E S T Y L E

PEACEFUL 

TRANSITIONS

Meet the woman 

eradicating the 

myths around 

hospice care

   

A PRESCRIPTION 

FOR CARING
Gainesville 

Pharmacy 

goes above and 

beyond for its 

customers 

WINE & DINE
It’s Gonna 

Bee a Honey

 of a Spring 

80 years young 

and unstoppable

Meet Haymarket’s

Stub 
Estey

H A Y M A R K E T /

G A I N E S V I L L E 

L I F E S T Y L E

A P R I L  2 0 2 3

and unstoppable

Meet Haymarket’s

Stub Stub Meet Haymarket’s

Stub Meet Haymarket’s

Estey
80 years young Estey
80 years young 

Stub 
EsteyStub 

THE AMBASSADOR 
NEXT DOOR

GOING VIRAL WITH 

CHEF BOYD BROWN III
ALL ABOARD THE 

VIRGINIA SCENIC RAILWAY

S E P T E M B E R  /  O C T O B E R  2 0 2 3

LANSDOWNE 

W OMAN 

CREATES 

A DOGGIE 

DES IGN 

COMPANY 

FROM THE 

GROUND UP

S E P T E M B E R  /  O C T O B E R  2 0 2 3

LEADER
OF THE

PACK

ALL ABOARD THE 

VIRGINIA SCENIC RAILWAY

S E P T E M B E R  /  O C T O B E R  2 0 2 3

Sta�ord  MAGAZINE

O C T O B E R  /  N O V E M B E R  2 0 2 3

IN
SI

DE
NO

VA

Sta� dO C T O B E R  /  N O V E M B E R  2 0 2 3

Sta�o�o� roro d
  MAGAZINE

A Cut Above

A FRIENDLY 
FACE AT MONCURE

A WAY TO REMEMBER 
AJ SLYE 

WHAT WAS VOTING 
LIKE IN THE 1700S?

MEET YOUR MEET YOUR 
FAVORITE FAVORITE 
BARBER…BARBER… and 115 other 

Best of Stafford 
2023 Winners

DISTRIBUTION:

- 90 percent mailed to selected high-income 
neighborhoods by U.S. Postal Service.

- Remainder available for free pickup at local stores, 
restaurants, doctors' o�ces, and other high-tra�c 
locations.

All magazines printed in full color on heavy-stock, 
high-quality paper.

Our hyperlocal lifestyle magazines provide feature content 
targeted to �ve distinct communities:

• Ashburn (Loudoun County)
Bi-monthly | Circulation: 16,000

• North Sta�ord                       
(Sta�ord County)
Bi-monthly / Circulation: 9,000
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• InsideNoVa.com covers the 
entire region, including 
Arlington, Culpeper, Fairfax, 
Loudoun, Prince William and 
Sta�ord counties.

• 2 million monthly average         
page views

• 500,000 monthly unique 
visitors

• 30,000-plus opt-in e-mail 
newsletter and marketing 
subscribers

• 115,000-plus Facebook fans

• Geographic/demographic 
targeting available

INSIDENOVA.COM

REGION AD SIZE CPM

A IMPACT TOP 1920x350
800x250 (mobile) $19

B PAGE SPONSOR TILE-TOP 200 x 90 $399/month section

C LEADERBOARD-TOP 728 x 90 
 320 x 50 (mobile) $9

D RAIL-TOP 300 x 250 $9

D RAIL-TOP 300 x 600 $14

E INDEX MIDDLE 1170x90 $7

F RAIL-BOTTOM 300 x 250 $6

G LEADERBOARD-BOTTOM 728x90 $5

Advertisements appear on InsideNoVa desktop and mobile sites (including app). 
Minimum purchase on InsideNoVa.com is 25,000 impressions per month.

Responsive Desktop/
mobile web site with 
unique advertising 
positions

App with 48,000+ 
downloads (free in 

the app store)

Reach Northern Virginia's 
largest digital news audience 
via InsideNoVa.com. 

  DIGITAL MEDIA
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  E-MAIL BLASTS

EMAIL BLAST - 600x600
REACH OVER 45,000 SUBSCRIBERS

INSIDENOVA
30,000

FAUQUIER 
NOW

12,000

CULPEPER 
TIMES
4,000

$499 $249 $150

Discounts available for print advertisers & multiple runs. 

DAILY E-NEWSLETTERS
REACH OVER 45,000 SUBSCRIBERS

AD SIZE INSIDENOVA FAUQUIER 
NOW

CULPEPER 
TIMES

580 x 140 $499/mo. $299/mo. $75/week

280 x 140 $349/mo. $199/mo.

580 x 140 $399/mo. $299/mo.

E-MAIL BLASTS

Deliver your message directly to more than 80,000 in-boxes!

Readers rely on the credibility of InsideNoVa’s news and information every day. Our 
e-mail open rates are nearly double the national average because users have opted in to
our e-mails and they want to know what’s happening in their community. E-mail blasts
are a great way to promote events and special o�ers and to create a sense of urgency
among potential customers. Give your message the exposure it deserves!

CULPEPER:  540-812-2282  |  PRINCE WILLIAM: 703-318-1386  |  RAPPAHANNOCK: 540-675-3338  |  WARRENTON: 540-349-3951

Your message – and your message alone – is sent to 80,000-plus subscribers 
who’ve signed up to receive marketing e-mails from InsideNoVa.

Each email blast includes:
- Unique subject line that you write
- Direct click-through to your landing page or web site so you can track results.
- A complete report on open and click-through rates.

600x600 (frequency and combination discounts available): $499 per blast
25% discount for print advertisers

Readers rely on the credibility of our 
news and information every day. Our 
e-mail open rates are nearly double the 
national average because users have 
opted in to our e-mails and they want 
to know what’s happening in their 
community. E-mail blasts are a great 
way to promote events and special 
o�ers and to create a sense of urgency 
among potential customers. Give your 
message the exposure it deserves!

Your message – and your message 
alone – is sent to 30,000-plus 
engaged subscribers who’ve signed 
up to receive marketing e-mails from 
InsideNoVa or 12,000 who've signed 
up for FauquierNow emails.

Each email blast includes:

• Unique subject line that you write

• Direct click-through to your landing 
page or web site so you can track 
results.

• A complete report on open and 
click-through rates.

Deliver your message directly to more than 45,000 in-boxes!

Fauquier County’s top local news source, reaching over 90,000 
readers a month and 12,000 opt-in and engaged email subscribers.  
The county’s only free local news report features daily news 
updates, weekly real estate reports, obituaries, and more. 

Rappahannock County’s top local news source, reaching over 35,000 
readers a month. Website features daily news updates, local events 
coverage, obituaries and more.

FAUQUIERNOW.COM

REGION AD SIZE COST

A PENCIL AD - 
EXCLUSIVE POSITION

960 x 45 
(expands to 960x250)

$780/week or 
$2,699/ month

B LEADERBOARD
(5 POSITIONS MAX) 728 x 90 $315/week or 

$1,099/month

C RECTANGLE 280 x 250 $190/week or 
$650/month

D RECTANGLE 280 x 120 $105/week or 
$375/month

ROTATING CUBE
(3D ANIMATION) 280 x 280 1,250/month

All ads include complete reporting of impressions delivered and click-
throughs. Design services available at no additional charge. 

RAPPNEWS.COM

AD SIZE COST

LEADERBOARD 728 x 90  $399/month

RECTANGLE 300 x 250 $299/month

  DIGITAL MEDIA
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Ask about additional ad positions and unique formats.

A



• Employment Advertising with ZipRecruiter

• Print-and-deliver inserts

• Sponsored contests

And ask about 
our many other 
marketing solutions:

• Co-op advertising

• Native advertising and “write your own article”

• Complete special section calendar

Dennis Brack, President, dbrack@rappnews.com  |  Bruce Potter, COO, bpotter@insidenova.com

RAPPAHANNOCK MEDIA LLC  (Corporate O�ce):   P.O. Box 59, 309 Jett Street, Washington,  VA 22747  |  540-675-3338

PRINCE WILLIAM:  1360 Old Bridge Road,   Woodbridge, VA 22192  |  703-318-1386

FAUQUIER NOW & LIFESTYLE MAGAZINES:  P.O. Box 3632, Warrenton, VA 20188  |  540-349-3951

CULPEPER TIMES:   206 S. Main St., Suite 301, Culpeper, VA  22701  |  540-812-2282 8

OTHER PRODUCTS

FAUQUIER & CULPEPER 
RESOURCE GUIDES
Produced in collaboration 
with local community 
nonpro�ts, these annual 
publications provide a 
wealth of information 
for local residents and 
businesses.

2024 PUBLICATION DATES: 

Fauquier: September

CHAMBER GUIDES
These annual publications 
spotlight local chamber 
members as well the 
communities they serve. 
They are distributed to 
all chamber members as 
well as at numerous local 
businesses and attractions. 

PUBLICATION DATES: 

Mount Vernon Spring�eld: 
March 2024
Culpeper: January 2025

FACES OF CULPEPER 
2025
Produced by the 
Culpeper Times, this 
annual publication 
pro�les the community's 
top business leaders in 
a high-quality format.  
Distribution is 2,500.

PUBLICATION
DATE: December

BEST OF…
Our annual “Best of…” contests 
are well known in their 
communities and generate tens 
of thousands of votes.  2024 
publication schedule:

• Culpeper: April
• Ashburn: May
• Prince William: June
• Gainesville, Haymarket & 

Warrenton: August
• Sta�ord: August

COMMUNITY GUIDES

Our annual newspaper 
community guides are 
among the most popular 
sections we produce each 
year and are designed to 
be kept year-round, with 
useful information and 
features. These will publish 
in late September in our 
Rappahannock Newspaper 
and in October in our Prince 
William newspaper.

  InsideNoVA Tix

How to sell more tickets to local events and venues 
with InsideNoVaTix.com

  Open for Business

How to grow your social media audience on Facebook 
and other platforms with with “Open for Business,” 

powered by Friends2Follow.

  InsideNoVa Jobs
  Post your open positions on InsideNoVa, Indeed, Glassdoor,
  ZipRecruiter and more - all with one call. 

 AND ASK ABOUT:




