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The Greater Bellevue 
Area Chamber of Com-
merce is one step closer to 
figuring out what the next
brand of Bellevue will be.
Three themes were

presented on engagebel-
levue.mindmixer.com, a
webpage where Bellev-
ue residents were able
to provide feedback to 
Bellevue Chamber until 
Jan.8.

The primary themes 
are:

• Welcoming.
• Bellevue is the gate-

way to the fastest grow-
ing county.

• Bellevue believes in 
service.
Kevin Hensel, CEO of

the Bellevue Chamber of 
Commerce, said none of
these three themes will
end up being the final
brand for Bellevue but 
will serve as a key step in
the process.

Hensel said before he 
entered his role at the 
Chamber, there was a
committee that started 
talking about the need for
the Chamber to brand the 
Bellevue community.
He said the goal of a

figuring out a brand for
Bellevue is to have uni-
fied messaging within
the community and have 

the ability to promote the 
city externally from an
economic development 
standpoint.
In November 2019,

the Bellevue Chamber 
released a request for 
proposals for companies 
to submit their ideas and 
plans on how they would
address a branding initia-
tive for the City of Bellev-
ue.
Eventually, the Cham-

ber decided to work with
OBI Creative, a research,
strategy and advertising
agency in Omaha.

For the last several 
months, OBI Creative and
the Bellevue Chamber 
have conducted surveys 
and group interviews.
“That process was de-

layed obviously because 
of COVID,” Hensel said.
“We had planned on do-
ing a significant amount
of these surveys and in-
terviews face-to-face as
much as possible, but that
didn’t end up happen-
ing, so we had to come
up with some alternative
methods.”
OBI then took the in-

formation from surveys 
and interviews to identify
the three primary themes 
that were found online.

Hensel said some from 
the community have got-
ten confused that themes 
presented on the Mind-

Mixer website were final.
He said themes the 

Bellevue community pro-
vided feedback on were
not the final result, but
just another step in the 
branding process.
“OBI will take feed-

back around the three 
themes, drill down into
one that stands out at the 
forefront based on the 
feedback we received and
then they’ll develop more 
specific messaging tag-
lines, a logo color scheme,
etc. from that theme,”
Hensel said.

Hensel said it is critical 
for Bellevue and business-

es to have a centralized 
message as the communi-
ty continues to grow.
He said the branding

and imaging of the com-
munity is what is going
to hook the business in-
dustry to take notice of 
Bellevue.

“It is important that 
we end up with messag-
ing and a branding that
speaks to the reality of 
who we really are,” Hen-
sel said. “We don’t want
to create something and
have our own communi-
ty members say, really,
that’s not who I think we
are.”

Bellevue inches closer 
to new brand 
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Kevin Hensel, CEO of the Bellevue Chamber of Commerce.

The Sarpy County Sheriff’s Office partnered with the
U.S. Department of Transportation’s National Highway
Traffic Safety Administration for the 2020 holiday sea-
son Drive Sober or Get Pulled Over drunk driving en-
forcement campaign.
From Dec. 18 through Jan. 1, local law enforcement

showed zero tolerance for impaired driving, arresting
13 offenders for the crime, two of which were charged
with driving under the influence of drugs. In addition
to these DUI arrests, Sarpy County Sheriff’s deputies ar-
rested nearly the same number of minors in possession 
of alcohol, charging 12 youths with this offense.
“We can’t stress this enough: Drunk driving is dead-

ly, illegal behavior and it puts the driver, his or her pas-
sengers and other road users at terrible risk,” said Chief
Deputy Greg London. “The Drive Sober or Get Pulled
Over campaign helps our law enforcement officers bet-
ter address this problem head on. If you feel impaired by
any substance, do not get behind the wheel of a vehicle.”
In 2019, 6,877 drivers were arrested for DUI nation-

wide and 1,542 drivers were involved in alcohol-related
crashes. Of all alcohol-related crashes in Nebraska, there
were 51 fatalities and an additional 657 injuries in 2019.
According to NHTSA, 839 people lost their lives

in traffic crashes involving a drunk driver during the
month of December 2018. During the Christmas and
New Year’s Day holiday periods in 2018 alone, there
were more drunk driving-related fatalities (285) than
during any other holiday period that year.
“We encourage partygoers to always make a plan be-

fore they head out to their festivities, so that they may
avoid driving drunk at all costs,” London said. “Re-
member: It is never okay to drink and drive. Even one
drink can be one drink too many. Drinking and driving
is a choice; one you should never make.”
In addition to the DUI and MIP arrests, Sarpy Coun-

ty deputies wrote a total of 187 citations and issued 64
warnings, including two citations for reckless driving,
69 citations for speeding and eight citations for no in-
surance.
Four stolen vehicles were also recovered during this

campaign.

Sarpy County Sheriff’s 
Office makes number 

of arrests during Drive 
Sober campaign

By Steve Liewer
Omaha World-Herald

Just in case Nebraska’s 
great schools, low cost of
living, top-notch universi-
ties, smart workforce and
enthusiastic support for 
the military aren’t enough
to bring the U.S. Space
Command’s headquarters 
to Offutt Air Force Base,
backers of the bid have 
come up with a few more
reasons.
One-hundred and sev-

en million of them.
Greater Omaha Cham-

ber President David
Brown, a leader of the bid
effort, confirmed last week
that Nebraska’s offer to 
the Air Force included 
$107 million in public and
private money.
Most of it would come

with few strings attached,
though Brown said it is
intended to help offset the 
expected $1 billion cost
of building a new head-
quarters at Offutt if the
Air Force selects the base 
near Bellevue from a list 
of six finalists named in
November. The Air Force
is in charge of the selection
process and is expected
to name its preferred site 
before the change in pres-
idential administrations 
Jan. 20.

“If there’s a need for 
public or private support,
there has always been a
willingness to find a way,”
Brown said.
Brown said the incen-

tive would include:

• $50 million from the
State of Nebraska.

• $50 million to be do-
nated or raised from the 
private sector by a philan-
thropist, whose identity
isn’t being disclosed.

• $4 million from the
City of Bellevue toward
expansion of the Bellev-
ue Gate (which would be
known as the SpaceCom
Gate), at Offutt’s north
end.

• $1 million donation 
by the Omaha Develop-
ment Foundation of a 
former farm near the pro-
posed site for the Space-
Com headquarters.

• $1.5 million grant
by the Nebraska Depart-
ment of Economic Devel-
opment, from its Site and
Building Development
Fund.

• $500,000 Nebraska
Department of Transpor-
tation grant, for road im-
provements.
Rick Evans, a retired

Air Force major general
who is acting director of
the University of Nebras-
ka’s National Strategic Re-
search Institute, said the
Nebraska team — which
included Gov. Pete Rick-
etts, U.S. Sen. Deb Fischer
and University of Nebras-
ka President Ted Carter
— wanted to make a solid
impression on the site se-
lectors.
“That’s a big number.

It’s an eye-catcher,” Ev-
ans said. “I don’t think
I’ve seen anyplace else 
that’s offered essentially 

nine-figure support.”
The Nebraska pitch 

also showed off a vision
of what SpaceCom’s new
headquarters might look
like. Local architecture
firm HDR Inc. drew up
site sketches and artist 
renderings for a four-level,
500,000-square-foot head-
quarters building and a
three-story parking garage
next to the 557th Weather
Wing’s headquarters near
Offutt’s north entrance.
The illustrations also 
show that entrance being
expanded to four inbound
and two outbound lanes.
The building is on Of-

futt’s upper level, out of
the flood plain that was
inundated during the cat-
astrophic 2019 floods.
“The base (leadership)

chose this option as the 
best location,” Brown said.
The post-flood recon-

struction of the south end 
of the base into eight func-
tional campuses over the 
next five years, combined
with the rebuilding of Of-
futt’s 80-year-old runway
over the next two years,
will change the face of Ne-
braska’s largest military
facility.
“It’s going to be the

most modern base in the 
Air Force,” said Evans,
who worked at U.S. Stra-
tegic Command for seven
years before his retirement 
in 2019.
Ricketts plans to in-

clude the $50 million from
state funds in his budget
request on Thursday, said

Taylor Gage, a spokesman
for the governor. He said
the funding would not be
tied to the private-sector 
match, or vice versa.
Offutt’s backers com-

pared the financial offer
to the public-private part-
nership that saw Omaha’s
nonprofit Heritage Ser-
vices build a new $86 mil-
lion ambulatory care clinic 
at the Omaha VA hospital
with a mix of public and
private money, or several
local governments com-
bining forces recently with
the Papio-Missouri River
Natural Resources District
to raise the levees near Of-
futt to reduce the risk of 
catastrophic flooding like
that in 2019.
State Sen. John Stinner

of Gering, who chairs the
Appropriations Commit-
tee, said he believes the
legislature will approve
the expense, from the
state’s rainy day fund.
A hearing will be held in
February.

“I think there’s quite a 
bit of enthusiasm for it,”
Stinner said. “It’s building
a tax base for the state of
Nebraska.”
Offutt is competing

with five other communi-
ties to be the permanent 
headquarters of U.S. Space
Command: Kirtland Air 
Force Base, New Mexico;
Patrick Air Force Base,
Florida; PetersonAir Force
Base, Colorado; Redstone
Army Airfield, Alabama;
and the former Kelly Air 
Force Base in Texas.

U.S. Space Command
was first established in
1985 in Colorado Springs.
In 2002, the functions of
the formerly independent 
command were folded
into Offutt-based U.S.
Strategic Command as
part of a military reorga-
nization. In 2019, Space
Command was reestab-
lished as a separate com-
mand, with a temporary
headquarters in Colorado 
Springs until a permanent
location is selected.
SpaceCom is expected

to bring about 1,400 jobs
to the base that lands the 
headquarters, plus pos-
sibly thousands of extra
support jobs by defense 
contractors.
The Offutt team in-

cluded the $107 million
funding offer as part of
the virtual presentation it 
made to an Air Force site 
selection committee Dec.
22. For competitive rea-
sons, its leaders declined
to confirm the financial
details until late last week.
The six finalists were

culled from 66 entrants
that expressed interest last
summer in landing the
new headquarters. Each
entry is being judged on a
100 point scale, weighted
for suitability to the space 
mission (40 points), base
capacity (30 points), low
costs to the Defense De-
partment (15 points) and
community livability and 
support (15 points).

The selection process 
is similar to the one used 

a dozen years ago, when
Offutt was scored as the
top site for the new head-
quarters of the Air Force’s 
Global Strike Command.
The Air Force secretary 
choose a base in Louisiana
instead.
Evans said that’s why

the Offutt team wanted to
make the best possible bid 
upfront.
To bolster Offutt’s bid,

Carter pulled together a
coalition of Midwestern
universities to join the 
University of Nebraska in 
an academic and research 
alliance he intends to set 
up to support SpaceCom.
Ricketts lined up letters
of support from the gov-
ernors of six nearby states.
And, of course, the $107

million pot-sweetener.
When the announce-

ment comes, Evans said, it
is expected to include one
“preferred alternative”
and one or more addi-
tional “acceptable alterna-
tives.” All will go through
a lengthy environmental
study before a final deci-
sion is made in about two
years. The new headquar-
ters is expected to open in
2027.
“I think we’ve got a

very strong case,” Evans
said. “Now, it’s just kind
of a waiting game.”

Luring SpaceCom: Nebraska sweetens pot 
with $107 million in public, private aid


