First COVID-19 death reported in Tillamook

Staff

he Tillamook County

Public Health Depart-
ment announced Tuesday,
Jan. 5, that it was notified of
the first Tillamook County
resident to have died from the
COVID-19 virus.

The individual died at their
home Friday, Jan. 1. The
individual had preexisting
conditions, according to the

health department.

According to Oregon
Health Authority, the indi-
vidual, an 87-year-old man
in Tillamook County, tested
positive on Dec. 28. The pres-
ence of underlying conditions
is being confirmed.

“Our thoughts and prayers
are with the family at this
time. For the family’s privacy,
we will not be releasing any
patient information,” said
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Marlene Putman, Administra-
tor, Tillamook County Health
Department.

Since the beginning of the
pandemic, Tillamook County
has recorded 327 cases of
COVID-19. The risk posed
by the COVID-19 virus is real
and the recent spikes in the
county and in the state show
that the virus is surging.

COVID-19 is a highly
infectious illness that spreads

& CHURCH FIRE

like the flu. Local and state
health officials continue to
urge all Oregonians to take
steps to protect those who are
most vulnerable to compli-
cations from COVID-19.
Those considered “high risk”
include adults 60 and older,
or anyone with a serious
health condition, including
lung or heart problems,
kidney disease, or diabetes, or
anyone who has a suppressed

Fire at church
under investigation

Rockaway Beach Fire Department responded to the report
of a fire, with sprinklers activated, on Dec. 26 at St. Mary
By the Sea Catholic Church. Units responded and upon arrival,

found an extinguished fire.

“Two sprinklers in the building had been activated and kept
the fire small,” Fire Chief Todd Hesse said. “The fire damage

was minimal.”

Hesse said there was some water damage to the first floor and

the basement.
There were no injuries.

The cause of the fire is still under investigation, as of Thurs-

day, Jan. 7.

Photos taken Thursday, Jan. 7, of what the church
looks like after the fire on Dec. 26.
Photos by Hilary Dorsey

School District hopes for School-Based
Health Center next school year

Hilary Dorsey
Staff Writer

eah-Kah-Nie School

District was one of
11 school districts to receive
an Oregon School-Based
Health Center Grant. This
the second year of the grant.
The school district hopes
for the center to be open by
the beginning of next school
year.

According to Oregon
Health Authority, School-
Based Health Centers
(SBHCs) are a unique health
care model for comprehen-
sive physical, mental and
preventative health services
provided to youth and
adolescents either within a
school or on school prop-
erty. Each health center is
staffed by a primary care
professional who may be a
doctor, nurse practitioner or
physician’s assistant, other
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medical or mental health
professionals and support
staff, such as a receptionist.
The future site of the

health center would be
Neah-Kah-Nie High School,
which is co-located with
Neah-Kah-Nie Middle
School on a shared cam-
pus. The center would be
available for all five schools
in the district and would
be centrally located. There
is space available in the
high school, part of which
is near the entrance to the
school, allowing easy access
to families and community
members for community
health events.

Neah-Kah-Nie School
District Superintendent Paul
Erlebach said the school
district received the com-
petitive grant last year. Gail
Nelson, CEO of Rinehart
Clinic, had experience with
a health-based center in a
previous job and helped
write the grant. Last year
was Phase 1 of the project,
this year is Phase 2, and
Phase 3 will be completed
next year.

The school district had to
complete a needs assessment
the first year of the grant,

Neah-Kah-Nie School District administrative offices.
Photo by Hilary Dorsey

during Phase 1, Erlebach
said.

“We talked with students,
parents and staff and deter-
mined there was a need,”
Erlebach said. “We looked
at all locations throughout
the district to find out where
the best locations would be
and where we could serve
the most students.”

Erlebach said he has
been to three School-Based
Health Centers, which
helped him understand the
purpose of what the center
does: improve access to

health for all students. Not
every student’s parents can
take students to the doctor.
The School-Based Health
Center needs a medical
sponsor. This sponsor
provides the health service,
while the school district pro-
vides the location. The spon-
sor also develops specific
billing policies and prac-
tices, said Jonathan Modie,
lead communications officer
for Oregon Health Authority.
“No student will be
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- Follow guidance on face
coverings.

Wash your hands often
with soap and water for at
least 20 seconds.

Avoid touching your eyes,
nose, or mouth with un-
washed hands.

Keep 6 feet of distance
from those not in your imme-
diate household.

Stay home if you feel ill.

immune system.

To help control the spread
of the illness the public is
urged to stay home as much
as possible and avoid gather-
ings.

The health department
asks all county residents to
continue to take the neces-
sary precautions and follow
current public health guidance
to slow the spread of the
COVID-19 virus:

Gov. Brown sets
goal for ramping
up to 12,000
vaccinations

per day

overnor Kate Brown today issued a statement on
COVID-19 vaccination in Oregon:

“Let me be clear: we must vaccinate Oregonians as
quickly as possible. Oregon families, schools, and busi-
nesses are counting on rapid vaccine distribution. We all
are.

“By percentage of our population, Oregon has admin-
istered about the same number of vaccinations as other
states, and distribution will continue to ramp up quickly.
We have increased vaccinations from about 3,700 given
in our first week to over 29,000 in the last week.

“But Oregon, like most of the country, is not mov-
ing fast enough. All states are grappling with the same
logistical challenges, and while we are making steady
progress, we must move even more quickly when every
vaccination has the potential to save someone’s life.

“Today, I directed the Oregon Health Authority (OHA)
to achieve the benchmark of 12,000 vaccinations ad-
ministered in Oregon per day by the end of the next two
weeks. That will put us on track to deploy every vaccine
we have in our hands each week. OHA will be working
with health care providers, pharmacies, and local public
health partners to streamline the distribution process to
achieve that goal.

“This is an all-hands-on-deck effort, and I have
directed OHA to partner as widely as possible to ensure
we are using all available resources to ramp up Oregon’s
vaccinations rapidly.”

Marketing grants
awarded to 16
tourism-related
businesses

Like no other year, 2020 was hard on many tour-
ism-related businesses. Lodging closed for nearly
three months, restaurants were forced multiple times into
takeout only or very limited capacity, small commercial
fisheries and farms lost as much as 75 percent of their
customer base, and retail went online or curbside service
only. The economic impact to these industry sectors was
significant.

That is when the Tillamook County Creamery Associa-
tion (TCCA) reached out to Tillamook Coast Visitors As-
sociation (Visit Tillamook Coast), aiding local businesses
with a $100,000 match for the grant round of $100.000
that the tourism organization offers each year.

“TCCA’s Hometown Resilience Fund has been so
generous in so many ways, providing financial support and
product donations to organizations in Tillamook County to
help our businesses, nonprofits and social services,” said
Nan Devlin, executive director of Tillamook Coast Visitors
Association (TCVA). “This match to our annual marketing
grant meant we could more fully help businesses recover
and thrive in 2021.”

The Marketing Renewal Grant encouraged applicants
to collaborate with other businesses on marketing efforts
in 2021. Applicants submitted impact statements on how
COVID had affected their businesses, and what they were
doing to recover and sustain. A marketing plan with goals,
tactics, and metrics, as well as a realistic budget, were also
required in the submission. This helped the reviewers, the
board of directors of TCVA, to score and rank submissions
and make recommendations for funding.

Of the 16 grant applicants/recipients, all are collabo-
rating with local tourism-related businesses, bringing the
impact of the marketing grants to nearly 90 businesses in
Tillamook County.

The recipients include: Blue Siren Shellfish, Offshore
Grill, Oregon Coastal Flowers, Garibaldi Portside Bistro,
Garibaldi Maritime Museum, Kayak Tillamook, The
Winery at Manzanita, North Fork 53, Ocean Inn, Oregon
Beach Ceremonies, Nehalem Bay Winery, Garibaldi Char-
ters, Wild Manzanita, Oregon Coast Today, Lucky Beach
Boutique, and Tillamook Chamber of Commerce. The list

of projects can be viewed at tillamookcoast.com/industry
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Public health group interprets COVID-19 data, provides strategies

Hilary Dorsey
Staff Writer

The North Tillamook Public
Health Information Group pre-
sented “COVID-19 Strategies
for Tillamook County: Fighting a
Pandemic from Behind” during a
Tillamook County Board of Com-
missioners meeting Wednesday,
Jan. 6. The group is composed of
medical professionals who have
interpreted local COVID-19 data.

“The Nehalem Bay Health
District, and the North Tillamook
Public Health Information Group,
have an agreement to provide the
very best available science and
evidence-based information and
resources to protect and enhance
the health of individuals, primarily
focused in the North Tillamook
area,” Member Linda Kozlowski
said.

According to the presentation,

new COVID-19 case numbers
have increased exponentially since
November. Dr. Victoria Holt said
Tillamook County had a very low
positivity rate until December.
Tillamook County COVID-19
diagnosed case rates are now 70
percent higher than those of the
county’s adjacent coastal counties
— Clatsop and Lincoln — and nearly
as high at the metropolitan Portland
counties.

Holt addressed the new
COVID-19 variant that emerged
in the United Kingdom and is
circulating England and the United
States. According to the Centers
for Disease Control and Preven-
tion, another variant has emerged
in South Africa, independently of
the variant in the U.K. Holt said
moving into February and onward,
the county might see an increase in
cases if a variant reaches Oregon.

“We don’t really know about

how widespread the new variant is
in this country,” Holt said.

The number of virus tests con-
ducted each week has been around
300 and has increased to about
400 tests in December, the group’s
data states. Tillamook County’s
recent testing is still less than half
that of metro Portland counties and
about 20 percent less than adjacent
coastal counties.

Dr. Margaret Steele said being
alarmed by the numbers, the group
wanted to recommend things we
can do as a community to get
ahead of the situation. These strat-
egies include universal use of face
masks and hand hygiene; physical
distancing and limiting contacts
by limiting gatherings, avoiding
travel, avoiding nonessential in-
door spaces and avoiding crowded
outdoor settings; and increased
testing, diagnosis and isolation,
and contact tracing and quarantine.

“The traveling public did a lot of
traveling over Christmas and New
Year’s holidays,” Steele said.

As part of the recommenda-
tion for universal mask-wearing,
Steele said the county could issue
policies or directives for mandated
mask-wearing, provide public
information about choosing and
wearing masks, and provide masks
for visitors and customers. This
would reinforce the state’s mask
mandate. The city of Manza-
nita has placed signs mandating
mask-wearing along city streets.

Possible county actions for
limiting contact include provid-
ing physical barriers and visual
reminders in businesses to promote
adherence to physical distance,
Steele said.

“We developed a flyer on gath-
ering safely, which is posted on
the City of Manzanita [website],
the North County Health District

and the BBQ website,” Steele said.
“It’s also translated into Spanish.”
Possible county actions for test-
ing and follow-up include ensuring
the health department has ade-
quate resources to provide contact
tracing and timely follow-up of
close contacts and encourage and
support efforts to assist those who
are isolating and quarantining.
According to the presenta-
tion, the state and country will
not reach the 85 percent level of
immunity until at least the second
half of 2021 and there is a need to
continue mitigation strategies until
herd immunity is reached.
The North Tillamook Public
Health Information Group can
be reached at citizenhealthand-
safety @gmail.com

Send comments to: headlightre-
porter@countrymedia.net

Prepare

With a wet, cold winters
expected and burn scars
prevalent from the 2020
wildfires in Oregon, it is im-
portant to be ready for flood-
ing and landslides. Heavy
rain can trigger mudslides
and debris flows in steep
terrain, and the risk is higher
in wildfire burn areas.

Debris flows are rapidly
moving, extremely destruc-

tive landslides. They can
carry boulders and logs in a
fast-moving soil and water
down steep hillsides and
through narrow canyons.

To find the latest infor-

mation on weather watches,
warnings or advisories in
Oregon you can visit the
National Weather Service.

If your home, work or

driving route is in a watch

area, here are some helpful
pointers:

e Stay alert and track the
flood watch by radio, TV,
weather radio or online.

If told to evacuate, do so
immediately.

e Listen to unusual sounds
that might indicate moving
debris, such as trees crack-
ing or boulders knocking
together. A trickle of falling

mud or debris may precede
larger landslides. If you
think there is danger of a
landslide, leave immedi-
ately.

e Watch the water. If
water in a stream or creek
suddenly turns muddy, or if
the amount of water flow-
ing suddenly decreases or
increases, this is a warning
that the flow has been af-

fected upstream. You should
immediately leave the area
because a debris flow may
soon be coming down-
stream.

* Travel with extreme
caution. Assume roads are
not safe. Be alert when
driving, especially at night.
Embankments along road-
sides may fail, sending rock
and debris onto the road.

for flooding, landslides as wet winter set in

To prepare for floods,
landslides or any emergency,
it is important to have an
emergency kit with nec-
essary supplies. The Ore-
gon Office of Emergency
Management recommends
being 2 Weeks Ready with
enough supplies to last at
least two-weeks. Be ready
and stay safe.

Oregon commercial crab fishery opens December 16 south of Cape Falcon

Fresh Oregon crab is back
on the menu — the commercial
Dungeness crab fishery will
open on most of Oregon’s

ADVERT

coast as of Dec. 16, 2020.
Dungeness crab will be ready
to be harvested just in time
for the holidays from Cape
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tomorrow.

to your message.

advertising rates.

to visit!

9. Out of sight, out of

1. People may not need your product
or service today, but they may need it
2. Frequency builds trust.
3. Frequent advertising adds credibility
4. When an ad is seen frequently, it gets
the consumer yearning for your service

and they will take action to buy it.

5. Advertising frequently helps put your

Falcon south to the California
border.

Prior to the opener, crab
vessels will set gear from
Dec. 13 onwards, using the
“pre-soak” period of time to
set gear in anticipation of the
first pull of ocean crab pots
on Dec. 16. The recreational
crab fishery is already open
along the entire Oregon coast.

The area north of Cape
Falcon will remain closed
to commercial crabbing to
coordinate an orderly start
with the Washington coastal
Dungeness crab fishery.
Results from recent domoic
acid testing of crab viscera
(guts) conducted by the state
of Washington were elevated,
and Washington delayed their

coastal fishery until further
testing is conducted.

All crab tested from all Or-
egon’s crab harvest areas have
been well below alert levels
and all Oregon crab product
on the market is safe to eat.
The Oregon Department
of Agriculture (ODA) will
continue to regularly test crab
and shellfish to ensure levels

in all areas remain below alert
levels.

For more information
about Oregon’s shellfish
marine biotoxin monitoring,
call ODA’s shellfish safety
information hotline at (800)
448-2474 or visit the ODA
shellfish closures web page

Kramer Joins Hoftman board of directors

Candace Kramer of Manzanita has been
elected to the board of directors of the Hoff-
man Center for the Arts in Manzanita.

In 2006 Candace and her husband Drew
Prell restored a Manzanita cottage that had
been built in the 1940s by a Norwegian ship-
builder. To engage with the local community,
they ran a Supper Club, bringing locals, old
timers, and vacation homeowners together in
the “Gather” dining garage space.

They frequently donated their cottage for
lodging to writers who came to town for the

Portland.

Hoffman Center’s popular Writers Lecture

Series.

Kramer was a designer for Neil Kelly Re-
modelers and for the past 16 years has worked
for Windermere Realty Trust as a Broker in
Residential and Multi-Family Real Estate in

“We are really pleased to have someone
with Candace’s professional background
and passion for supporting the arts join us,”
said Hoffman board President Mary Roberts.
“She will be an important member as we look
forward, plan and implement the future of this
important community asset.”

Mudd Nick Foundation provides needed
funding for winter break meal program

name out in front of the competition’s.
6. Frequency is the best way to get lower
7. Advertising frequently is a lot like

repeatedly inviting a friend to come
see you. One day, they are bound

Over the Neah-Kah-Nie School
District’s winter break, lunchtime meals
were made available to all students
through a partnership with the Nehalem
Bay Methodist Church, Bay City Meth-
odist Church, First Student and Camp
Magruder.

Funding to purchase the food for this
program was provided by the Mudd
Nick Foundation, and a grant plus
matching funds received by Camp Ma-

Dedicated volunteers assembled to set

up and fill the lunch bags, and students
received a combination of sack lunches
and reheatable meals. First Student

delivered the meals via two bus routes to

designated stops throughout District 56
during the lunchtime hour.

In total, approximately 900 meals
were delivered between December 21
2020 and January 1,2021. The Mudd
Nick Foundation is grateful to board

This winter break meal program
was similar to the initiative for which
the Mudd Nick Foundation provided
funding from May through August. Ms.
Scalabrin stated, “An underfed child
cannot learn properly. Supporting food
programs for students during this time
of crisis resulting from the COVID-19
pandemic aligns with the Mudd Nick
Foundation’s mission of serving and
supporting the full development of the

8. Frequent advertising helps you build
a steady source of incoming sales.

mind.

10. You make more money when you do!
It's plain and simple.
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gruder covered the cost of its staff who

prepared all the meals.

ing this endeavor.

member, Renae Scalabrin for shepherd-

students in District 56.”
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turned away for lack of
ability to pay,” Modie said.
“Oregon-certified SBHCs
are required to bill Medic-

aid, and most will also bill

private insurers if the student

has insurance.”

Types of services pro-
vided by SBHCs include
well-child exams; sick
visits; minor injury treat-
ment; vision, dental and
other health screenings;
immunizations; substance

g
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use disorder screening and
assessment; mental health
counseling; reproductive
health services; prevention
and wellness messaging;
and health-related classroom
presentations.

Phase 2 of the project is
a grant used for renovation
purposes and construction
projects. Some office space
will be renovated at the high
school.

“Primarily, we need a
reception area, an exam
room, a lab and a bathroom,
and an office,” Erlebach
said. “We’re working with
an architect to design this
phase.”

Neah-Kah-Nie School
District is looking to put
together a School-Based
Health Center Advisory

Committee, who would help
make decisions in the con-
struction planning process.
The committee includes
students, staff, school board
members and others. The
advisory committee would
also develop a mission state-
ment, a timeline, and make
necessary decisions. They
may also seek additional
funding.

Those interested in join-
ing the committee should
contact Paul Erlebach at
paule@nksd.org or call 503-
355-3501 for more informa-
tion and for an application.

Send comments to: head-
lightreporter @ countryme-
dia.net

northcoastcitizen.com
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Final round of King Tides Project is here

This winter’s final series
of “king tides,” which
means that this will be the
final round for the 2020-21
edition of the Oregon King
Tides Project. Every winter
for the past decade, a grow-
ing army of volunteer pho-
tographers has documented
the highest point reached by
these highest of tides.

The camera-wielding
volunteers are participating
in the King Tides Project,
the Oregon branch of an in-
ternational grassroots effort
to document coastal areas
flooded by the highest win-
ter tides. Here in Oregon, the
King Tides Project has been
developed and coordinated
by the CoastWatch Pro-
gram of the Oregon Shores
Conservation Coalition, and
the Oregon Coastal Man-
agement Program, a branch
of the Department of Land
Conservation and Develop-
ment. From modest begin-
nings in 2010, the project
has grown to the point that
more than 100 volunteer
photographers contributed
more than 400 photos to the
project’s archives last winter.
Anyone with a camera or
cell phone can participate.

The first two “king tides”
have passed, but volunteers
are needed for the third
round, beginning Monday,

Jan. 11, and extending
through Wednesday, Jan 13.
The exact time of the tidal
peak will change each day
and will vary with location;
on Monday, it will take place
near 10 a.m. on the central
coast. For information about
how to find tide tables, and
much else about the project,
go to the website, https://
www.oregonkingtides.net/.

An online warm-up
session for the final round
of the project is coming up
at 6-7:30 p.m. Thursday,
Jan. 7. CoastWatch and the
Oregon Coastal Manage-
ment Program will host a
panel discussion featuring
geomorphologist Peter
Ruggiero, coastal ecologist
Sally Hacker, and economist
Steve Dundas. Their topic:
“Optimizing the ecosystem
services of Pacific North-
west Coastal Beaches and
Dunes.” For more infor-
mation, or to register, go
here: https://oregonshores.
org/events/talks-climate-
beaches-and-dunes.

Thus far this winter, some
60 photographers have doc-
umented the first two rounds
of high tides with more than
200 photographs. But much
more need to be done to
provide visual evidence of
the reach of high tides along
the entire Oregon coast.

To see priority areas where
there are gaps in overage, to
2o to https://www.oregonk-
ingtides.net/participate/ and
scroll down to “Where.”

Every year in early
winter, high tides on the
Oregon coast are higher
than usual. These extreme
high tides, commonly called
“King Tides,” occur at a few
specific times during the
year when the moon’s orbit
comes closest to the earth,
the earth’s orbit is closest to
the sun, and the sun, moon
and earth are in alignment,
thereby increasing their
gravitational influence on
the tides.

The goal of this citizen
science project is to encour-
age Oregonians and visitors
to submit photos they take of
the king tides to help track
sea level rise over time and
reveal its impacts on the
Oregon coast. Photographers
are also encouraged to take
photos at average high tides
from the identical vantage
points of their “king tides”
shots, for purposes of com-
parison. The hundreds of
photos they take reveal cur-
rent vulnerabilities to flood-
ing. Even more important,
they help us visualize and
understand the coming im-
pacts of sea level rise (such
as flooding and erosion) to

King tide on the Rockaway Beach shore. Photo by Lawrence Soto.

coastal communities.
Anyone can participate
by taking a photo during the
peak period of a king tide,
anywhere on the outer coast
or along estuaries or lower
river valleys. Photos that
show the highest stand of the
tide with reference to a man-
made structure or natural
feature reveal the reach of
the tide most clearly. Par-
ticipants then submit their
photos through the project

website (www.oregonking-
tides.net).

The information gathered
can help to guide land use
regulations that can be an
important component in
strategies to decrease tidal
impacts to coastal infra-
structure, such as appropri-
ate oceanfront or riverine
setbacks, moveable devel-
opment, and stormwater
management. Planning for
coastal hazards and sea level

rise impacts now will help to
prevent haphazard manage-
ment decisions in the future.

To get a better view of
the project, browse the King
Tides photo albums by
season: https://www flickr.
com/photos/orkingtide/al-
bums. You don’t have to be
a scientist to understand and
help to document how sea
level rise may impact places
in our own communities.

Driver license, vehicle tag grace period extended

Oregon residents with a vehicle
registration, permit or driver license
expiring between Nov. 1, 2020, and
April 30,2021, have up to three
months after their expiration date
without being cited by law enforce-
ment for an expired license or tags.

The Oregon Department of
Transportation and Oregon law
enforcement agencies agreed to
the new grace period as DMV
catches up with a backlog due to
COVID-19 restrictions.

Under the agreement, Oregon
law enforcement officers will ex-
ercise more discretion for recently

expired licenses and registration
before choosing whether to write a
citation. Law enforcement can ver-
ify the status of a driver or vehicle
registration electronically during a
traffic stop.

A law enforcement moratorium
under Senate Bill 1601 from an
Oregon Special Legislative Session
last summer will expire Dec. 31.
Under that legislation, a police of-
ficer cannot issue a citation for the
following DMV products if they
expired between March 1 and Dec.
31,2020:

¢ Driver license and identifica-

tion cards

* Passenger vehicle registrations

* Commercial vehicle registra-
tions

e Trip permits and temporary
registrations

e Disabled parking permits

DMV offices open by
appointment
DMV offices are open by
appointment — mostly those that re-
quire in-person visits such as driver
license and other identification
card-related services. In some parts

of Oregon, the first available ap-
pointment may be two months out,
so do not wait until the last minute
to schedule your appointment.

As DMV catches up with the
backlog, more services will become
available by appointment. They
do not yet know when walk-in
services can resume, but some
appointments for vehicle title and
registration are available now.

Visit www.OregonDMV.com for a
complete list of services available
by office.

See if you can get what you need
at DMV2U

Many services are available
online at DMV2U.Oregon.gov and
more will be added soon. Those
available now include:

* Renew your vehicle registra-
tion

* Access your DMV profile

¢ Schedule an appointment

* Replace a lost, damaged or
stolen license or ID card

e Pay a reinstatement fee

* Report your change of address

* Report the sale of your car

e Calculate vehicles fees to mail
in title and registration applications

Fulcrum small business relief accepting applications

The North County
COVID-19 Business Relief
Campaign put together
by Fulcrum Community
Resources and Manzanita
Visitor’s Center has been
operating since April. We
have received a healthy

response from small busi-
nesses and people who are
self-employed in Manza-
nita, Nehalem and Wheeler
applying for help. We have
been extremely blessed with
many generous donations
throughout this campaign,

Nehalem Senior Lunches set
for Tuesday and Thursday

Nehalem Senior Lunches
is available at Nehalem Bay
United Methodist Church
each Tuesday and Thursday
11:30 to 12:30. Currently we

offer only pick up or delivery
to home bound individuals.
Meals are prepared on site by
Douglas Dickey and a dona-
tion of $4 is suggested.
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which has allowed us to
distribute multiple rounds
of checks totaling over
$90,000 to applicants in our
three villages. The Business
Relief Committee extends a
heartfelt thanks to all of our
donors to this point.

After the success of the
recent Riverbend Players
virtual holiday fundraiser,
we are once again in the
position to offer some
financial assistance. We are
now accepting applications
from all small businesses
and self-employed individ-
uals in Manzanita, Nehalem
and Wheeler. If you have
applied in the past, please
submit a new application.

The application is short
and easy to complete and
is available in both English
and Spanish. The form can
be found on the Fulcrum
website: www.fulcrumre-
sources.com or by emailing
barbaraandchuck@nehalem-
tel.net.

As the pandemic contin-
ues, the need continues to
outweigh available funds. If
you are in a position to lend
a hand, there are two ways
you can donate to this effort:

By check: Please make
check out to Fulcrum
Community Resources with
North County Business
Relief in the memo line.
You can send it to Fulcrum

Lending a helping hand to
our neighbors in need.

Community Resources, PO
Box 136, Nehalem, OR
97131. Or you can go into
the Manzanita branch of
Columbia Bank and let them
know you want to make a
deposit to Fulcrum Commu-
nity Resource’s account.
Online: Please visit the
website of the Manzanita
Visitors Center at http://ex-
ploremanzanita.com/donate/
* Another way you can
help businesses is to buy
local gift certificates now for
use in the future. Check out
the website of your favorite
places. Or if you need help
getting their contact infor-
mation send an email to
Dan Haag at the Manzanita

N .
-y

The Tillamook PUD Customer
Assistance Program (CAP) helps
pay the electric bills of those in
need during challenging times.

Visitors Center, one of our
partners in this endeavor,
at info@exploremanzanita.
com

Fulcrum Community Re-
sources is a 5013c nonprofit
so your donations are tax
deductible. Its mission is to
Foster the transition of the
Nehalem Bay community to
a sustainable future. Visit us
at www.fulcrumresources.
org/. A committee consisting
of Fulcrum Community Re-
sources board members and
other locals will distribute
the funds as equitably as
possible among the busi-
nesses who apply for relief.

CAP is funded by customer

contributions that are matched
dollar for dollar by Tillamook PUD.

ou have a little extra to s

If 317 Rare,
please consider giving to CAP.
Every contribution is greatly

appreciated!

For more information, call 503-842-
2535 or visit www.tpud.org/news-
community/customer-assistance-

program-cap/.
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Manzanita Beach Getaway encourages guests to shop local with loyalty program discounts

Hilary Dorsey
Staft Writer

Manzanita Beach Getaway has
started a new program to encour-
age guests to shop local. Eighteen
businesses in the Manzanita area
are participating. Manzanita Beach
Getaway hopes to gain repeat
guests from this program and to
help other small businesses in the
process.

Manzanita Beach Getaway
leaves guests a card and list of the
group’s deals for every reservation.
When the guests enter their rental
home, they are surprised with the
loyalty cards. The discount program
was launched in December. Guests

must present their loyalty card to
receive a discount at participating
businesses.

Kasey Schuermyer, of Manza-
nita Beach Getaway, said owner
Danielle Johnson has had the idea
of this loyalty program for years.

“At my interview nearly three
years ago, she expressed interest
that she wanted an employee to
spearhead the project,” Schuermyer
said.

“As my position with the com-
pany changed from taking reser-
vations to marketing, I was able
to step out of the office, approach
each business in Manzanita and
offer them a way to expand their
clientele,” Schuermyer added.

“With the idea mainly being to help
bring revenue to those shops during
the winter off-season, when things
are slow, the gratitude we received
from the businesses was signifi-
cant.”

With COVID-19, Schuermyer
said the program has kicked off at
the right time. She reconnected with
businesses, making sure they were
able to offer discounts.

“Shopping local is the way to
20,” Schuermyer said. “Local
business owners know you and you
know them. They will remember
your family each year and you are
supporting the charming commu-
nity of Manzanita.”

Discounts include: a 25 percent

off photo session with Dan Rice
Photography, $4 off one bottle of
Oregon wine from Dixies Vino, 10
percent off $10 or more entrée at
El Trio Loco Dos, 15 percent off a
single item at Finnesterre, 20 per-
cent off a single item at Four Paws
on the Beach, $5 off a whiskey
flight at MacGregor’s Whiskey
Bar, 20 percent off any purchase at
Manzanita Sweets, buy one get one
50 percent off at Manzanita News
& Espresso, 10 percent off $100

or 20 percent off $200 at Moxie, a
complimentary botanical gift with
any massage booked a day or more
in advance at Pauseful, 10 percent
off full day guides at Russ Morrow
Sports Fishing Guide Service, foot

soak and tea with full body or facial
service at Spa Manzanita, 10 per-
cent off purchases of $100 or more
on regular merchandise at Syzygy,
10 percent off bottles to go at The
Winery at Manzanita, 20 percent off
any purchase at Toylandia, 10 per-
cent off $100 or 20 percent off $200
at T-Spot, 10 percent off Manzanita
logo wear item at Unfurl, and 10
percent off coffee and juices at Wild
Grocery.

Guests can make reservations
with Manzanita Beach Getaway at
http://manzanitabeachgetaway.com

Send comments to: headlightre-
porter@countrymedia.net

Neah-Kah-Nie School District celebrates School Board Recognition Month

while more detailed com-

and community members

Hilary Dorsey
Staff Writer

A Neah-Kah-Nie (NKN)
High School art teacher, Steve
Albrechtsen, recently made
original mugs with an NKN
pirate theme for each school
board members as part of the
NKN School District’s initia-
tive to recognize the school
district board members. The
school district joins the other
196 school districts in Oregon
to celebrate January as School
Board Recognition Month.

Albrechtsen handed off
the personalized mugs to the
school district Jan. 4. He said
Superintendent Paul Erlebach
had been trying to think of
something local and person-
alized to recognize the school
board when they came up
with the personalized mugs.

Albrechtsen did the clay
work on a potter’s wheel,

ponents, such as the Pirates
logo and names of the board
members, were done by hand.
Albrechtsen has made a lot of
different kinds of mugs, but
“this was a first-time for the
personalized efforts.”
Albrechtsen added he was
happy to make the mugs, and
the board members have a
thankless job in which they
make hard decisions that
affect students, staff and
families. He thanks the school
board for donating their time.
“Our seven school board
members spend countless
hours volunteering to provide
the highest level of education
for our students and a quality
working environment for
staff,” Erlebach stated in a
community letter. “During
the COVID pandemic, school
board members have actively
listened to parents, students

to make difficult and wise
decisions to ensure the safety
of students and staff.”

School board mem-
bers represent their fellow
citizens’ views and priorities
in the complex enterprise of
maintaining and operating
the Neah-Kah-Nie School
District, Erlebach stated.
Board members are elected
by registered voters to serve
four-year terms.

“Neah-Kah-Nie School
District has an active, well
trained and highly effective
board who give of their time
for the betterment of our
students and staff,” Erlebach
stated.

Neah-Kah-Nie’s school
board members include:
Board Chair Carol Mahoney,
who has served for six years;
Vice Chair Pat Ryan, who
has served for 22 years; Terry

The mugs made by Neah-Kah-Nie High School art teacher Steve Albrechtsen for
the school board members. Photo submitted by NKN School District.

Kelly, who has served for 14
years; Michele Aeder, who
has served for five years; Lan-
don Myers, who has served
for four years; Sandy Tyrer,
who has served for three

years; and Kari Fliesher, who
has served for two years.
Board meetings are held
at 6:30 p.m. on the second
Monday of the month. Visit
the school district’s website net

(nknsd.org) for information
on how to attend virtually.

Send comments to: head-
lightreporter @ countrymedia.

OPINION

| support collecting
quarterly fee on
short term rentals

I am writing in support of
Ordinance 86 passed recently
by the Tillamook County
Commissioners to collect a
quarterly fee on short term
rental owners to support
workforce housing.

I am a short-term rental
owner. I’ve lived in North
County for over 40 years
and during those years have
started and worked at a
number of community-based
non-profits both as staff and
volunteer. Similar to many I
have also pieced together an
income from various forms
of self-employment. None
of this work has provided
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anything for me to live on in
these, my later years.

Thus the good income
from the vacation rental I own
is the bulk of my retirement
income. And it does indeed
take a house out of the reach
of folks who live and work
here. The data shows that this
is true of other such vacation
rentals.

While I don’t like the idea
of paying an additional fee
(and don’t look forward to the
hassle of additional quarterly
reporting), I do like the idea
of a tax supporting housing
for folks who live and work
here. In fact, it is an issue
I’ve long been passionately
active on behalf of over the
years. I’'m pleased that the
ordinance provides for 75%
of the revenues to go towards
housing. The other 25% goes
to enhancing law enforcement
necessitated by the visitors to
our community. These visi-
tors are a vital resource and
their stays here are enhanced
by the quality of our commu-

nities and our care for each
other within our communities.

I am happy to do my share.
And I hope other jurisdictions
will do the same.

I thank the County Com-
missioners and the Housing
Commission for their contin-
uing efforts to ease challenges
of housing shortages.

Lane deMoll
Nehalem

We need to
base lockdowns
on number

of deaths not
number of cases

In response to the article
about Gov. Browns’s re-
sponse to defiance of Gov.
Browns Orders I would like
to report that: Using the PCR

test to lockdown businesses
in this or any other county is
moot. There are PCR cases
and court cases. A lawsuit
was won when two German
tourists were quarantined
after positive PCR tests. The
court in Lisbon ruled for the
German tourists that “In view
of current scientific evidence,
this test shows itself to be
unable to determine beyond
reasonable doubt that such
positivity corresponds, in fact,
to the infection of a person by
the SARS-CoV-2 virus.” And
also - where this information
has not been removed -Dr.
Anthony Fauci explains that
you can’t spread Covid from a
fragment detected by this test.
When he describes a fragment
found by this test and says it
is not replication competent -
he means that a fragment of a
virus cannot cause a disease,
nor can many fragments of

a virus cause a disease. The
PCR test just picks out a tiny
fragment of the supposed
virus, not necessarily from
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the covid-virus, but could be
any cold or flu virus fragment
since these viruses exchange
nucleotides promiscuously
and rapidly. Cases can be
determined by the number of
cycles - the more cycles the
more positive cases so the
number of cases can be pro-
gramed : want more excuses
to keep the lock down going?
Run more cycles of the test.
Want to decrease the num-
ber of positive cases? Run
less cycles of the test. Easy
Peasy. And main stream me-
dia, just keeps making fiction
and censoring the truth. So I
say - lets base the lockdown
on death rates, which so far in
all parts of the world amount
to no more than a bad flu
season or a normal flu season.
I also say that Oregon citizens
need to establish a fund to
hire attorneys to protect their
civil rights from government
abuse.

Dixie Gainer
Nehalem

lizabeth (Liza, Bebe)

was born in Portland,
Oregon on June 25, 1929, the
youngest of eight Misetich
siblings. We lost our mother
on Christmas Eve, as we lost
our father, Peter Cartwright,
on Christmas Eve forty-nine
years ago. Despite suffering
with dementia, she seemed to
choose her time to leave this
earth. She had been living at
Mary’s Woods where she was
looked after by a caring staff.

Elizabeth lost her husband,
Peter to ALS and lived for

27 years as a widow. In 1999
she married John Curtin.
They lived in Neahkahnie,
where they made wonderful
friendships. After ten years
she found herself widowed
again and relied on her strong
faith and a sense of humor to
help her through another loss.
She is survived by her chil-
dren, Joan Cartwright Murray
(Mark), Lynne Cartwright

(Paul), Thomas Cartwright
and Henry Cartwright. She
adored her three grandchil-
dren and two great grand-
children. She is also survived
by her sister Marge Hill and
several nieces and nephews.
Donations can be made in her
name to the ALS Association
or The Crohn’s and Colitis
Foundation.

Private family celebration
is scheduled.

OBITUARY

Elizabeth Cartwright Curtin
June 25, 1929 - Dec. 24, 2020
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e Website Advertising

For your free consultation contact
Katherine at 503-842-7535 or
email headlightads@countrymedia.net.
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Are you hard working, friendly, and reliable?

For details, call 503-368-5171 ext 3101, or apply online at

Mt NEHALEM VALLEY
CARE CENTER
280 Rowe Street, Wheeler Oregon 97141

Perfect! Join us and get involved!

We are looking for the following positions:
CNA - Full time & Part time
RN/LPN - Full time & Part time
Dietary Aide - Part time

https://nehalemcarecenter.com/careers/

H49982

Experienced Medication Aide

Kilchis House and Nehalem Bay House
CNA's encouraged to apply
30/60/90 day reviews with potential
for pay increases.

Healthy bonus structure
Hero bonuses
Outstanding PPE
Paid Time Off
Delicious meals
Experienced long-term management
The opportunity to make a difference
in the lives of others

NEHALEM

NOW HIRING

Bus Drivers

Tillamook County Transportation District
(TCTD) is looking for customer service-
oriented individuals to join our team of
professional drivers. Training provided
along with competitive wages and

benefits.

Application available online at:

http://www.nworegontransit.org/jobs/

transit-driver/

Submit completed application to:
Tillamook County Transportation District

Attn: Driver Position
3600 Third Street, Suite A
Tillamook OR 97141

Fax: 503-815-2834

or email:
hr@tillamookbus.com

Experience the non-profit difference
where Residents are number one!
Contact Nehalem Bay House at (503) 368-6445
or Kilchis House at (503) 801-1529
email tdelano@careinc.org

BAY
4
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g

Let our locally based
service help you get
your office organized
for 2021. We provide

CONFIDENTIAL

DOCUMENT
SHREDDING
(503) 457-3089
SIGHT UNSEEN

SHREDDING, LLC
License #20-480

H49351

; =

Nehalem

Nehalem Bay

United Methodist Church
36050 10th Street ® PO Box 156
Nehalem 97131-0156
503-368-5612
nehalembayumc@gmail.com
The Reverend Steve Wolff
Worship Service: Sunday 11:00
Adult Sunday School:

9:30 A.M. Sunday

Nursery Available
ADA Accessible

Nehalem Senior Lunches:
Noon Tuesday & Thursday

To feature your spiritual
ogamzatwn on tois fome[

Contact Katherine at
(503) 842-7535,
headlightads@countrymedia.net.

Manzanita

Calvary Bible Church

560 Laneda Avenue, PO Box 308
Manzanita, OR 503-368-5202
calvarymanzanita@gmail.com
Pastor Ryan Holloway

Worship Service: 8:30 A.M.
& 11:00 A.M. Sunday

Sunday School: 10 A.M.
Nursery Available

ADA Accessible

gNEHALEM VALLEY
CARE CENTER
280 Rowe Street, Wheeler Oregon 97141

Are you looking to start a

career in healthcare?

Take an 8 hour course to become a
Temporary Nursing Assistant.
We have full time and part time

positions available.

For more information please email
Chant’e Griffin at cgrifin@nvcarecenter.org
or apply online at
www.nehalemcarecenter.com

Business ¢7~Service Directory

Landscaping

Laurelwood Compost = Mulch
Planting MacMix= Soil Amendments

YARD DEBRIS DROP-OFF
(no Scotch Broom)

(503) 717.1454

34154
Highway 26

Nehalem Bay
" Ready Mix

B’ | Mohler Sand &
Gravel, LLC

+ Hot Water - Prompt Delivery
« Crushed Rock - Fill Material «Rip Rap
- Decorative Bounders

20890 Foss Road, Nehalem

503-368-5157

Callin advance for Saturday delivery - CCB#160326

H40843

Floor Covering

LOO
COV%RIH@

QUALTY FLOORCOVER!
MARMOLEUM e LAMINATE FLOORS
CORK FLOORING ¢ BAMB0O
RECYCLED (Polyethylene) CARPETS
WOOL CARPETS ¢ CERAMIC/PORGELAIN TILE
NATURAL STONE TILE
Open Tuesday - Friday 10-5 e Saturday 10-4

903-368-5572

= 653 Manzanita Avenue * Manzanita CCB# 128946

FREE
ESTIMATES

Highlight of the Week

MORGAN CIVIL
ENGINEERING, INC.

Engineering * Inspection * Planning

20 Years Experience in Tillamook County

JASON R. MORGAN, PE
Professional Engineer

503-801-6016
Manzanita, OR

MORGAN CIvIL
ENGINEERING, INC.

Engineering * Inspection * Planning

20 Years Experience in Tillamook County

JASON R. MORGAN, PE
Professional Engineer

¥807H

503-801-6016
Manzanita, OR

www.morgancivil.com
jason@morgancivil.com

www.morgancivil.com
jason@morgancivil.com

North Coast

CITIZEN

Business ¢7*Service
Directory

To advertise

Call 503-842-7535

To advertise call 503-842-7535

or email Katherine at

headlightads@countrymedia.net

Attorney

L ANSNEANZANLIEA

A Professional
Law Corporation

Sarah Smyth Mcintosh

il Attorney licensed in Washington & Oregon

Busmess Contracts « Corporations « Partnerships
Banking « Real Estate « Land Use « Estate Planning
www.smythmcintosh.com

503-368-4225 i

144 Laneda Ave,, Ste. #3 - Manzanita, OR 97130

LOVE WHERE
YOU LIVE

Living Room Realty
507 Laneda Avenue in Manzanita

Dave Leach, Broker Licensed in Oregon
E: dave@livingroomre.com
P: 503-704-0946

Construction

JOHN A. EDGAR
CONSTRUCTION

johnaedgar@outlook.com

Serving Oregon families since 1995 ;
RESIDENTIAL - REMODELING - NE W CONSTRUCTION

John A. Edgar
General Contractor
CCB #109199

(503) 368-3362
Cell (503) 812-0830

PO Box 30
Manzanita, OR 97130
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Business: Oregon’s coffee shop economy explamed

Sarah Cunningham
Guest Article

Coffee shops throughout
Oregon provide customers
with their daily coffee, lattes,
cappuccinos, and other drinks
that help wake them up in
the morning and keep them
awake throughout the day.

According to the Na-
tional Coffee Association of
the USA (NCA), which has
tracked coffee consumption
through annual surveys since
1950, 83% of Americans 18
years and older say they drink
coffee and 64% drink it daily.

With such a large majority
of Americans drinking coffee,
it’s no surprise to find several
coffee establishments in cities
throughout the state, and
sometimes multiple shops on
the same block.

Coffee shops, however,
provide customers with more
than a latte or mocha. Coffee
shops are places where people
typically meet with a business
partner or old friend, access
public WiFi, listen to an
open-mic session, study for
an exam, or read a book.

Thus, coffee establish-
ments provide a gathering
place and potential economic
benefits greater than the price
of a vanilla latte.

Growth through 2019,
uncertainty ahead

Employment and wage
data are classified according
to the North American In-
dustry Classification System,
or NAICS, and coffee shops
and stands are classified in
the snack and nonalcoholic
beverage bars industry. This
industry includes other estab-

lishments serving items such
as donuts, pretzels, ice cream,
and frozen yogurt.

In 2019, there were 1,575
establishments in this cate-
gory with an annual average
employment of 16,131.

About half of these
establishments were located
in the Portland metro area
(i.e., Clackamas, Columbia,
Multnomah, Washington,
and Yamhill counties). While
2020 annual employment
data is not yet available, the
number of establishments
dropped to an average 1,465
and employment dropped to
12,300 over of the months of
April, May, and June 2020 as
businesses struggled due to
COVID-19 related business
restrictions.

Though snack and non-
alcoholic beverage bars is a
small industry, comprising
less than 1% of total state-
wide employment, it has seen
consistent growth from 2010
through 2019. Growth in both
the number of establishments
and employment in the indus-
try has outpaced the average
rate of growth for all indus-
tries. From 2001 to 2019,
the industry’s employment

more than doubled in Oregon,

whereas total employment
for all industries increased by
22%. Similarly, the number
of establishments increased
by 118% compared with 56%
for all industries. Growth at
snack and nonalcoholic bev-
erage bars has also outpaced
the larger food services and
drinking places industry.
However, the COVID-19
pandemic has halted industry
growth in this sector, with
second quarter 2020 employ-
ment levels 24% below levels

during the same period in
2019 at 12,300.

Despite social distanc-
ing-related limitations on
where we can drink coffee,
our appetite for the drink
has not been curbed by the
pandemic. According to the
National Coffee Association
of the USA, six out of 10
Americans are still drink-
ing coffee daily. Where we
are drinking, however, has
changed slightly, with 20%
fewer Americans drinking
coffee away from home.

Oregonians not only love
drinking coffee; we love
roasting it too. According to
the Bureau of Labor Statis-
tics, Oregon has the second
highest number of coffee and
tea manufacturing establish-
ments in the nation after Cali-
fornia and the second highest
location quotient for average
annual employment in the
sector after Hawaii. Though
some coffeehouses roast their
own beans, there are several
coffee roasters throughout the
state from Portland down to
Ashland, and east in Sisters,
Bend, and Pendleton.

The coffee and tea manu-
facturing industry in the state
steadily increased from nine
business units employing
440 individuals in 2001 to
82 units employing 1,159 in
2019. During the COVID-19
pandemic, the number of cof-
fee and tea manufacturing es-
tablishments dropped slightly
to 80 in second quarter 2020.
Employment in the sector
dropped by 13% compared
with second quarter 2019 to
1,002 jobs.

Workers and wages
The average annual wage

for employees in the snack
and nonalcoholic beverage
bars industry in 2019 was
$19.,463, which was sig-
nificantly lower than the
statewide all-industry average
of $55,019. It’s probably no
surprise that workers in the
industry earn lower wages as
the pay scale for many jobs,
such as baristas, often begins
at minimum wage and many
employees work part-time
schedules. However, workers
in the industry, especially
younger workers, can obtain
other benefits, specifically
work experience. Compared
with other industries, coffee
shops tend to employ a larger
share of younger workers.
Workforce age data for
just the snack and nonalco-
holic beverage bars industry
is not available, but it is for
the larger food services and
drinking places sub-sector. In

2019, 14 to 24 year olds com-
prised approximately 30% of
the food services and drinking
places workforce compared
with 11% for the total work-
force. These younger workers
in the industry can learn
skills and gain valuable work
experience that will allow
them to be successful in other
occupations. For instance,
they can learn how to work
in a fast-paced environment,
receive payments, provide
customer service, and acquire
“soft” skills such as showing
up to work on time, working
in a team, and communicating
with customers.

Working in the manu-
facturing side of the coffee
industry may provide a much
higher wage than working at
a coffee shop. The average
annual pay in the coffee and
tea manufacturing industry
in 2019 was $45,205, which

is more than twice than the
average for coffee shops, but
lower than the all-industry
average of $55,019.

Summary

Coffee shops, as well as
coffee roasters, are small but
have grown steadily through
2019. Despite COVID-19-re-
lated losses in 2020, employ-
ment in these sectors is likely
to bounce back once social-
distancing-related measures
are lifted and coffee shops
once again offer an atmo-
sphere conducive to meeting
with co-workers, business
partners, or friends.

Sarah Cunningham is an
economist with the Oregon
Employment Department. She
may be reached at 503-871-
0046.

Sat. & Sun.
~ Apiil 10 & 11, 2021

‘ Saturday 9 am to 4 pm
Sunday 11 am to 4 pm

We are now booking vendors

special tabloid section will be distributed in the
Heac"lght Herald on Wednesday, April 7, and will be

promoted on the front page of the paper.

The Home & Garden Show Special Section
will live on our website for

one year in a flip book display.
www.tillamookheadlightherald.com

Contact us now to reserve your space!

& Now Taking Reservations
for Ads and Booth Spacel!

Promotional ads for the show will be published in the
weeks preceding the event. The Home & Garden Show

Headlight Herald

at the

ﬁ
‘ " Tillamook County
Fairgrounds

undsy  Monday

Find out
how to

becomea

Sponsor

For more information:

Call 503-842-7535 or email Katherine
at headlightads@countrymedia.net

_, www.tillamookheadlightherald.com + 1906 Second St, Tillamook, OR 97141
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