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AM radio matters to all communities and is still 

valued by automotive consumers 
There are nearly 4,500 licensed AM stations across the United States. Of those, 

·ne·arly 500 broadcast in Spanish. It's clear that AM radio plays a vital role in connecting Black, 
Aslan, Native American, and Hispanic communities with stations that serve these audiences with 
·niche and in-language programming. City dwellers across the U.S. rely on AM radio for news,
weather, sports, and more - all for free over-the-air. Consumers still desire AM in-car listening.
: 33% of new car buyers say that AM radio is a very important feature in a vehicle - higher than
_de_dicated wi-fi (31%), satellite radio (27%) and personal assistants like Amazon's Alexa (6%?).*
_W�atever the reason, AM radio remains a critical piece of America's audio consumption habits.

_
*So

_
urce - Jacobs Media Techsurvey 

The Ask 
Please join our effort to preserve AM radio in all future 
vehicles sold in the United States. Congress should urge 
automakers to keep AM radio as a standard feature. It is vital 
to public safety and to over 80 million Americans that 
depend on AM radio. 

Text "AM" to #52886 to tell legislators why you depend 

on AM radio. 

For more information visit 
WeAreBroadcasters.org/DemandonAM 


