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Nashville Post is the premier local news source  
for Middle Tennessee’s top-level leaders. We deliver 
breaking business, political and sports news online 
at nashvillepost.com and twice daily through our 
email alerts. Also, our magazine provides insights and 
perspectives relevant to the conversations high-level 
executives are having in the corner office.

Meet the 
Nashville Post

Source: Readership Survey September 2023

DIGITAL

PRINT

39% of readers visit our site daily 
25% of readers visit site 2-4 times a week

Average time on site: 1:07
Email list members: 5,800+

350k+ pageviews each month

33% of readers rate NashvillePost.com 
 as excellent for user experience

43% of readers read all three issues

Circulation for Nashville Post 
magazine: 40,000+ annually

SUBSCRIBERS

68%

32%

male

female

75%
AGE 35-64

POSITION 

Owner............................................22%

Partner.............................................8%

President/CEO ............................17%

Executive VP/Senior VP ..............8%

Other C-level executive ............36%

INCOME 

$100K-$199K ...............................41% 

$200K-$499K...............................32% 

$500K-$999K ..............................18% 

Over $1M ........................................5% 

BUSINESS SIZE 

Small ..............................................47%

Medium .........................................26%

Large..............................................26%

INDUSTRIES

Management Consulting ...........15% 

Government ................................16% 

Technology...................................21% 

Health Care...................................22% 

Banking/Finance..........................31%  

Real Estate ....................................35% 

Legal...............................................42% 

BUDGETED GROWTH IN 2024
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10-20%...........................................13%
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The Nashville Post has a powerful reputation of 
being a trusted, local news source for business 
and community leaders.  Business executives, 
community leaders and emerging professionals 
turn to their news source daily. 
Since a great brand’s work is never done, I’ve 
worked with the Post to routinely connect with 
high-level decision makers, promoting brands, 
products, and services in digital, print, and 
targeted events ---for over 15 years.”

CONNIE WHITE, FIFTH THIRD BANK

The Nashville Area Chamber’s 
longstanding partnership with 
the Nashville Post has allowed 
us increased exposure to the 
Nashville community through 
print and digital advertisements 
and has helped us pursue our 
mission, to create economic 
prosperity by facilitating 
community leadership, through 
media sponsorships of our 
annual Governor’s Address, 
Nashville Emerging Leader 
Awards, and a variety of young 
professional networking 
events. We look forward to our 
continued partnership as we 
collectively contribute to the 
future prosperity of the  
Nashville region.”

SARA ZAKHARY, 
NASHVILLE AREA 

CHAMBER OF 
COMMERCE

I support the Nashville Post as I feel 
they truly investigate every angle of 
a story. They are an organization that 
gets the ‘real story’ out and not just a 
capture of a headline that is a moment 
in time. From my perspective, the 
Nashville Post publication consistently 
delivers reporting that can be trusted 
in the business community.”

ELIZABETH THEISS,  
DPR CONSTRUCTION

As a board member of TN HIMSS, 
I’m proud of our partnership with 
the Nashville Post. The partnership 
enables us to further our brand 
and reach, while providing more 
value for our members. With 
a vast and targeted subscriber 
base, the Nashville Post team 
is collaborative and innovative 
in helping us increase touches 
that enable us to drive events, 
deliver workforce development 
opportunities and further thought 
leadership. As someone who 
has also advertised through the 
Nashville Post, I accelerated brand 
presence through cutting-edge 
integrated marketing programs 
that increased exposure and 
awareness. From a partnership 
perspective and a paid advertising 
strategy, the Nashville Post 
delivers results.”

TOM MITCHELL, 
STRATIPOINT ADVISORY

T E S T I M O N I A L S
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	- Veteran executives share their knowledge
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SS amar Ali is the founder of Millions 
of Conversations, a Nashville-based 
nonprofi t that started in 2017 to address 

America’s disinformation-fueled polarization 
problem. It does this through various means, 
including listening, respectful engagement, 
programming, research, media and storytelling 
campaigns, and grassroots community-
building. All this work centers around bringing 
Americans together through common values 
for a shared future.

A “peace entrepreneur” who previously served 
as a White House Fellow under then-President 
Barack Obama and assistant commissioner 
of economic development for Tennessee 
under then-Gov. Bill Haslam, Ali is also a 
political science and law research professor at 
Vanderbilt University. Additionally, she co-chairs 
the Vanderbilt Project for Unity and Democracy 
with Haslam and Jon Meacham.

Ali spoke with the Post about her work, its 
ties to innovation and why it’s as important 
as ever.

What does innovation mean to you, 
and what role does it play in the shared 
future that Millions of Conversations 
is working toward?

Innovation is a new way of doing things. 
Right now, we are facing many old problems 
but also new ones brought on by rapid 
technological advancement in the 21st century. 
Social media, remote work, campaign fi nance 
laws — all of these have contributed to the 
problems we’re facing today. The one constant 
here is that we are still dealing with humans. It is 
just that humans are being triggered negatively 

in innovative ways that didn’t exist before.
Unfortunately, doing the same thing over 

and over again has not been working. So we 
also need to be innovative in our approach 
to disrupt negative norm-setting cycles by 
designing positive pathways forward.

How is Millions of Conversations being 
innovative in addressing America’s 
polarization problem?

People are naturally looking for silver 
bullet answers, but they don’t exist here. We 
can’t solve these problems by just talking it 
out or with a social media campaign. In fact, 
it takes at least seven messages to counter 
one piece of hate speech online. There’s not 
one thing we can pinpoint that will solve the 
polarization problem, and that’s why we are 
innovating new solutions to today’s complex 
problems. This is how we are fostering a 
community to counter polarization. We don’t 
rely on just one method. Instead we combine 
all these things — the listening, the research, 
the campaigns, the programming, the 
community project piece — to move people 
towards each other when so many external 
forces are forcing us away. We spend a lot of 
time in focus groups and on research to help 
us fi ne-tune the language of our messaging.

This fall, we’ll launch a “Life With Robots” 
conversation series, because we haven’t 
fi gured out how to live with robots yet, have 
we? Some of this tension is because of robots 
messing with the human experience and the 
human condition, and we’re hoping to spark 
a conversation about that, which in turn leads 
to activating a healthier way of living together 
with robots.

We think our version of innovation is 

catching on. We’ve received invitations from 
over 50 counties across the country asking 
if we can bring our rural county program 
to their communities. We have launched 
in three Tennessee counties and will be 
in seven by the end of the year. We’ve also 
conducted listening workshops for dozens 
of workplaces, including Alliance Bernstein 
and the Harvard Kennedy School. We have a 
capacity issue, not a demand issue. It’s a good 
problem to have but also a frustrating one. 
We all know we need this now.

What are you hearing from business 
leaders about the impact polarization has 
on their teams’ ability to function?

Because we’re humans, we tend to take 
our whole selves to work with us. We hear a 
lot from business leaders that they don’t want 
their workforces to be so divided anymore, 
and they want to stop widening profi t 
margins, confl ict profi teers. What’s behind 
that division really varies depending on the 
company. It could be political, generational, 
racial or some will say all the above. Our goal 
is to identify why these business communities 
are divided and understand what their goals 
are. Then we can design the right tools to 
help them de-escalate the problem, deal 
with the underlying issue, and move forward 
as a team.

Even in the business community, there are 
people who buy into dystopian views and at 
the same time mock utopian views. Neither is 
reality. In approaching polarization, we need 
to be realistic — what are our expectations of 
reality and what can we realistically achieve. 
And at the same time, we must be hopeful, 
because we’re human. 

T H R E E  Q U E S T I O N S 

Samar Ali
Millions of Conversations founder 
talks innovating ways to unite people 
as divides run deep

BY LENA ANTHONY 
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As a young business owner, Elam Freeman 
understands the value of having mentors and 
seasoned advisers.

But the 30-year-old founder and princi-
pal of commercial real estate company Ojas 
Partners also realizes she does not necessarily 
need such folks to be involved in her compa-
ny for it to flourish.

Founded in summer 2020, Ojas Partners  
is home to 15 individuals, with an average  
age of 32.5.

“This is a great average age because we 
are young enough to still be relevant with 
the brands we work with and technological-
ly savvy — we grew up with computers — 
but old enough to have some life and career  
experience,” Freeman says.

“I used to be bashful about our young 
employee base and my young age,” she adds. 
“But over the years I have grown to see it as 
an asset. While it is very important to have 
leaders, mentors and/or a board of advisers 
(whether official or unofficial) of more expe-
rienced individuals, I have learned over the 
years that these people don’t have to be with-
in your company in order to be impactful on 
your career or your company.”

Freeman says all of her confidants were ex-
ternal to the companies she worked for as she 
earned her chops in the commercial real es-
tate business when she returned to Nashville 
after graduating from Pepperdine University.

“While it is a goal at Ojas to create a work-
place where we have internal support systems 
for issues that our team experiences both pro-
fessionally and personally, I continually en-
courage our team to plug into business and 
real estate communities and relationships 
external to Ojas as I believe that can create 
perspective and give a sense of ownership in 
their respective career journeys,” she says.

On this theme, Freeman last year joined 
a forum related to Nashville’s chapter of  

Entrepreneurs Organization.
“Five of the seven others in the group are 

old enough to be my parents, but it has been 
such a gift to heed their advice on challenging 
issues that they have weathered many times 
that I am just experiencing for the first time.”

Drive around Nashville’s urban core and you 
will see a good number of Ojas Partners signs 
within the main levels of mixed-use buildings. 
Though working within multiple segments of 
the commercial real estate sector, Ojas is per-
haps best known for its retail leasing work.

And the rise has been meteoric.
As Freeman was considering starting her 

company not quite four years ago while she 
worked at Nashville commercial real estate 
company Baker Storey McDonald, she wres-
tled with doubts.

“In a lot of ways, my heart was pulling me 
towards starting something, but my mind 
was getting in the way of [my] pulling the 
trigger. In early 2020, I knew I needed to 
do something different but starting my own 
company was just one of several options.”

But with COVID requiring Freeman to 
spend more time with her husband, Spen-
cer Freeman, than otherwise, she pondered  
her options.

“He heard a lot of my hemming and haw-
ing over what to do,” she says. “I credit him 
for encouraging me and giving me the confi-
dence to take the leap.”

Freeman enjoys art, design, fashion and cui-
sine. And she loves to travel, having visited all 
50 U.S. states with her family by the time she 
turned 16.

And a special talent?
“I can sleep just about anywhere and may be 

borderline narcoleptic. It is an ‘incredible gift’ 
that allows me to maximize my efficiency.”

Freeman is taking a philosophical view of 
her burgeoning career, noting she is going to 
face “headwinds” as she moves into its vari-
ous phases.

“And like any of those headwinds, age can 
be a scapegoat or it can be an opportunity,” 
she says. “At Ojas, I have humbly come to 
view it as a strength. For all the things that 
make us less qualified due to lack of lived 
experience, there is something that makes us 
more qualified — like being in phases of life 
with little responsibility outside of work and 
a myriad of opportunity at our fingertips or 
being the target demo in a world where the 
majority of decision makers we are advising 
are not.” 

Y O U  S H O U L D  K N O W :

Elam Freeman
Founder of commercial real estate 
company Ojas Partners takes 
youthful approach to leadership
BY WILLIAM WILLIAMS

ANGELINA CASTILLO

JJennifer Horne wants to 
see equitable economic 
growth in Nashville. She 

is perhaps especially invested 
in this idea because she’s from 
here. The Music City native and 
Vanderbilt University graduate 
founded Urban Campus & Core 
real estate development and 
advisory fi rm in 2020. The fi rm 
has since grown, claiming $1.2 
billion in debt and equity and 
more than 62 million square feet 
of project and nine employees.  

Horne wasn’t new to the 
industry when she started on her 
own. She had 12 years under her 
belt as an executive at Lendlease 
property management company. 
Horne’s fi rm focuses on land 
equity, and is currently working 
with Born Again church and The 
Clear Blue Company to build 
a� ordable units for seniors on 
church land. In addition, the fi rm 

is working on the Boys & Girls 
Clubs of Middle Tennessee North 
Nashville renovation, workforce 
housing (read more about that 
concept on page 46) and mixed-
income single-family homes. 

How does land equity work? 
Land equity investment is when 

you use the value of a piece of 
land that you own as a form of 
investment. It’s similar to the way 
people might use their home 
equity (the part of their home that 
they own outright) to secure a loan 
or make an investment. Using land 
equity allows you to leverage an 
asset you already own to access 
more capital. If the land increases 
in value, your equity also increases, 
potentially giving owners more 
investment power in the future.

How do you choose which 
projects  to take on? 

We look for values alignment 
in any project we review. We are 
drawn to projects that o� er the 
opportunity to create positive 
impacts for the community and 
improve equitable outcomes 
for diverse stakeholders. We 
often partner with institutional 
landowners like nonprofi ts, 
churches and universities to 
activate underutilized real estate. 
We look for partners who want to 
invest in a sustainable future that 
o� ers broader benefi ts than just 
traditional economic drivers.

How do you make your 
developments economically 
sound while serving people who 
have lower incomes? 

Our approach to making 
developments economically 
sound while serving people with 
lower incomes is rooted in a 
blend of innovation, sustainability 
and community engagement. We 
believe in creating developments 
that not only generate positive 
economic returns but also foster 
equitable growth in underserved 
communities. To do this we focus 
on several key elements:

• Collaborative partnerships 
that allow us to reduce 
development costs and create 
projects that are fi nancially viable 
while still addressing the needs of 
low-income residents
• Sustainable development that 
ensures long-term cost savings 
through energy e�  ciency and 
reduced environmental impact. 
This approach lowers operational 
costs, which, in turn, helps keep 
housing a� ordable for residents.
• Socially responsible 
investment that aligns our 
projects with socially conscious 
investors who are committed to 
creating positive social impacts. 
This enables us to secure funding 
that prioritizes community well-
being over short-term profi ts, 
allowing us to develop a� ordable 
housing solutions that are 
both economically and socially 
sustainable.
• Community-centered design 
that incorporates input from the 
communities we serve, ensuring 
that projects meet the specifi c 
needs of local residents. This 
not only builds trust and buy-
in but also ensures that the 
developments contribute to the 
overall health and prosperity of 
the neighborhood. 

T H R E E 
Q U E S T I O N S 

Jennifer 
Horne
Developer leverages land 
equity for growth that 
serves all income levels  

BY HANNAH HERNER 

ERIC ENGLAND
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	- Industry professionals explain their career paths
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TT o say that Adam Sansiveri has made 
some pivots in his career would be 
an understatement. From his early 

dreams of becoming a doctor, Sansiveri’s 
career has turned, doubled back and shifted 
extensively — all to create something special 
and better his community. 

Sansiveri is the senior managing director, co-
lead of sports and entertainment at Bernstein 
Private Wealth Management, the private wealth 
division of AllianceBernstein. He has traveled 
the world as an opera singer, successfully 
produced shows on Broadway, launched his 
own tech and design company and moved 
to Nashville as a leader within the new 
AllianceBernstein headquarters. Additionally, 
Sansiveri spends an extensive amount of his 
time giving back to the community.

From the age of 3, Sansiveri wanted to be 
a doctor. While there were no doctors in his 
family, his father was a serious athlete who, 
like all athletes, experienced injuries. Doctors 
healed the elder Sansiveri, which left an 
impression on his son. At the other end of the 
spectrum, Sansiveri’s mother is an artist and 
educator who nurtured an appreciation of the 
arts in Adam and his twin brother, Sean.

Sansiveri and his brother went to Cornell 
University, where they excelled at sports. After 
graduation, Adam made the fi rst of many 
changes in direction. 

“When I graduated from university, I decided 
to put a career in medicine on pause to pursue 
the arts,” he says. 

He began a career as an opera singer, which 
led to him performing at the Metropolitan 
Opera, Carnegie Hall, Radio City Music Hall and 
the Verbier Festival in Switzerland.

At age 24, after creating an arts-oriented 
website and design fi rm, Sansiveri realized his 
passion for entrepreneurship. He swiveled 
again, began producing Broadway shows, 
and became one of the youngest Broadway 
producers ever with shows like  Guys and Dolls 
and Speed-The-Plow. While producing on 
Broadway, Sansiveri attended graduate school 
to get an MBA in media management and 
economics. After graduating at the top of his 
class, Sansiveri was courted by top Wall Street 
fi rms, including AllianceBernstein. 

“AB stood out for so many reasons,” Sansiveri 
says. “Bernstein gave me the opportunity to 
make a complete pivot into a new business 
with an already world-renowned company.”

Having been with AllianceBernstein for 
almost 14 years and as the only global asset 
manager headquartered in Tennessee, much 
about his work excites Sansiveri — the growth 
of a new business, the establishment of the 
fastest-growing wealth management company 
in Tennessee and more. 

“We advise and invest for the most 
successful business owners, nonprofi ts, 
athletes and entertainers and families across 
the globe, Sansiveri explains. “Seeing how 
Nashville has embraced our work has been 
incredibly rewarding,” 

His work often balances fi nding and 
developing the best talent and fi nding 
innovative ways to create more value for clients 
and the community.

Philanthropy and giving back is an important 
part of the culture at AB. 

“In under six years, our employees have 

served on over 100 nonprofi t boards in 
Nashville. I get most excited by the impact 
we are able to make as a company and as a 
collective group of individuals that truly care 
about this city,” says Sansiveri, who also sits 
on several nonprofi t boards and otherwise 
contributes to organizations that strive to 
strengthen the community fabric that makes 
up Nashville. 

While a Nashville resident, he is still an 
ardent supporter and board member of 
the New York-based Broadway Dreams 
Foundation, which provides youth and young 
adults of all socioeconomic backgrounds 
with performance training, life skills, and 
mentorship opportunities. Locally, Sansiveri 
is serving his second term on the board of 
directors for the Tennessee Performing Arts 
Center and is helping lead their current capital 
campaign for a new theater on the East 
Bank. He also sits on the board of directors 
of Studio Tenn in Franklin, where he worked 
on the capital campaign committee to raise 
funds to build the new Turner Theater at The 
Factory at Franklin. Sansiveri is also an active 
board member of OZ Arts and The Heritage 
Foundation of Williamson County.

When asked what his next reinvention 
will look like, he says, “I think we’re always 
growing, and sometimes that leads to a new 
chapter, which can look like a complete 
reinvention to someone on the outside. 
All I know is that the next reinvention will 
somehow continue to build on everything 
that has come before and will continue to 
focus on having a greater impact.”  

T H E  J O U R N E Y 

Adam 
Sansiveri
A Renaissance man in the 
Athens of the South

BY JANET KURTZ

A s a former NFL player, Jonathan Wood-
ard is used to making a pivot, with his 
body or from one team to another. 

In 2022 he made the ultimate pivot away 
from the sport and into a career in tech. 

The Nashville-area native and Ravenwood 
High School alumnus went on to play football 
at the University of Central Arkansas, where 
he got his bachelor’s degree in health care 
administration. He assumed that health care 
would be his field of choice when his football 
career was over. 

“There were a lot of ups and downs along 
the way,” Woodard says of his NFL career.  

A defensive end, Woodard was originally 
drafted in 2016 by the Jacksonville Jaguars 
before tearing his Achilles tendon. While re-
habilitating, he finished his master’s degree 
in health administration. He was released in 
2017 from the Jaguars, only to be picked up 
and released again by the Atlanta Falcons. Be-
fore 2017 was up, he was signed by the Miami 
Dolphins. Woodard suffered a back injury and 
missed the 2019 season and later had stints 
with the Buffalo Bills, the Canadian Football 
League’s Saskatchewan Roughriders and the 
Kansas City Chiefs.  

His 2022 release from the Chiefs was the 
tipping point, he says. 

“That was one of the catalysts that made me 
start thinking — how much longer do I really 
want to keep playing?” Woodard says. “I’d al-
ready started my interest in programming, but 

after being released by the Chiefs I thought it 
would be a good idea to take my interest in 
programming to the next level.” 

Woodard received his training from 
the Nashville Software School, and a few  
months into the six-month web developer 
certificate program, he made the choice to 
retire from football. 

“I definitely spent a lot of time thinking 
about what I wanted to do after football. I’ve 
always loved the game, but I think there was 
always a part of me that was also yearning, 
anxious to just know what was going to be 
next for me because I knew that playing is not 
going to last forever,” he says.  “I think that was 
always something that was in the back of my 
mind, and as the years went on, it started to 
come to the forefront.”

Nashville Software School offers day and 
evening classes to fit the schedules of nontra-

ditional students. Woodard hopes to see more 
of his NFL peers get into tech after their play-
ing careers end. 

“I honestly hope that it does become a 
trend,” he says. “I think there are a lot of play-
ers who would enjoy the type of work that I’m 
doing, and who would be able to do well at it.”

As a part of an apprentice program at Airb-
nb, Woodard is on his way to his first full-time 
career outside of football. It was a tough thing 
to walk away from, but he still gets a thrill from 
his new field. 

“The way I view it is programming is solving 
a complex problem and [that] brings a similar 
feeling that making a big play does in football,” 
he says. “The first time I really got to experi-
ence that it really got me excited. It lit the light 
bulb. … This is something I feel like I’m really 
going to be passionate about and I can do for 
a long time.” 

T H E  J O U R N E Y 

Jonathan 
Woodard 
NFL alum makes switch 
to tech field 

BY HANNAH HERNER 
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Robert Looper III is not your typical “new 
Nashvillian.”

Just a few years after moving to town, 
he has embedded himself within a dedicated 
community of locals who consider urban place-
making a main interest. 

Looper moved to the Tennessee capital from 
Washington, D.C., in January 2019 as an employ-
ee of Hensel Phelps, the general contractor for 
the major expansion at Nashville International Air-
port. The relocation was to have been temporary. 
But by creating a blog called NashvilleNowNext.
com, that trip from D.C. to Music City might have 
yielded a permanent resident of Looper.

Today, NashvilleNowNext.com (the parent 
company for which is CityNowNext Real Estate 
Media) garners more than 100,000 views per 
month, with Looper having left Hensel Phelps — 
and buying a home in The Nations in 2020 — to 
focus on the site. The site has given Looper, who 
earned a B.S. degree in building construction 
technology from Norfolk State University, suffi-
cient visibility to bolster the consulting services 
he offers to generate income. 

B O O M
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Robert Looper 
NashvilleNowNext.com keeps  
citizens abreast of city’s urban 
placemaking updates

BY WILLIAM WILLIAMS

ERIC ENGLAND
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13030 Pierce Street, Ste. 100
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Website
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Twitter
@JetLinxAviation

Facebook
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Number of Employees
250

Number of Locations
14

Founded
1999

S P ON S OR E D  PROF I L E

Private Jet Card:  
A Jet Card from Jet Linx offers 
guaranteed availability, guaranteed 
hourly rates, and a guaranteed 
highest standard of safety. All 
of the benefits of fractional jet 
ownership, without any of the 
financial commitments and long 
term agreements.

Aircraft Management:  
Our local focus means Jet Linx is 
positioned to deliver a unique, 
best-in-class service experience to 
our aircraft owners.

Acquisition & Sales:  
If you’re looking to purchase a 
private jet in your area or you’re 
interested in private jets for sale 
nationwide, look no further. 
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CON TAC T

Private Jet Card:  
A Jet Card from Jet Linx offers 
guaranteed availability, 
guaranteed hourly rates, and a 
guaranteed highest standard 
of safety. All of the benefits of 
fractional jet ownership, without 
any of the financial commitments 
and long term agreements.

Aircraft Management:  
Our local focus means Jet Linx is 
positioned to deliver a unique, 
best-in-class service experience 
to our aircraft owners.

Acquisition & Sales:  
If you’re looking to purchase a 
private jet in your area or you’re 
interested in private jets for sale 
nationwide, look no further. 
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Reach key decision makers in the workplace through our digital 
products. Choose from banner ads on our website and in our 
email newsletters sent twice daily. Veteran reporters update online 
readers at nashvillepost.com throughout the day to provide visitors 
with dynamic and relevant news coverage. 

Advertise

350K+
PAGEVIEWS EACH MONTH

CHANNEL SPONSORSHIP 
OPPORTUNITES
Fixed positions available for: Business, Politics, 
Sports, Events, Development, Finance, Health 
care, Legal, People, Retail

Based on availability

ONLINE DISPLAY
NashvillePost.com	 $17/CPM

Channel Sponsorship	 $1,500/month

Rates are net.

WEBSITE AD  
DIMENSIONS

LEADERBOARD 
Desktop: 970 x 90 pixels 
Tablet: 728 x 90 pixels 
Mobile: 300 x 50 pixels

MEDIUM RECTANGLE 
300 x 250  pixels

LARGE RECTANGLE 
300 x 600  pixels

SPONSOR
300 x 50  pixels

NEWSLETTER AD  
DIMENSIONS

LEADERBOARD 
600 x 200 pixels

DIGITAL ISSUE 
RELEASES

INNOVATE 
June 2025 

BOOM 
September 2025

D I G I T A L  A D V E R T I S I N G
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EMAIL NEWSLETTERS
Reach high-level decision makers with Nashville Post 
email newsletters. Twice daily, Nashville Post provides 
Middle Tennessee business leaders with relevant and 
compelling news. On Mondays, we also send sports 
email newsletters.

Email newsletters	 $275/day

Sports newsletters	 $200/day

Advertise

5,800+
45% DAILY OPEN RATE ON NEWSLETTERS

READERS  
TWICE DAILY

SPONSORING OUR EMAILS
Sponsorship 	 $500/day  
Presented By (Company Logo) ad placement at the top of the  
newsletter + 600 x 200 ad in the body of the email

Issue Release Newsletters	 $1,500/day  
Presented by ad placement + 3 ads in the body of the newsletter

Boom Report	 $1,500/quarter  
Presented by ad placement + 3 ads in the body of the newsletter

Sports Newsletter Sponsorship	 $1,000/day (Monday or Friday)  
Presented by ad placement + 3 ads in the body of the newsletter.

Rates are net.

BANNER AD PRESENTED BY ADSPECS 600x200 SPECS 600x75

Reach key decision makers in the workplace through our digital 
products. Choose from banner ads on our website and in our 
email newsletters sent twice daily. Veteran reporters update online 
readers at nashvillepost.com throughout the day to provide visitors 
with dynamic and relevant news coverage. 
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SPECS:
1250 x 1600 pixels (total image size) 
specs broken down into three sections: 

•	 Top Image banner - 1250x600

•	 Body Copy - Max 250 words 

•	 Call to action button - 1250x100 

ADDITIONAL REQUIREMENTS: 
•	 URL for Linking

•	 Subject Line 

•	 Preheader Headline 

Cost: $3,500 (net)

Exclusive emails are a custom opportunity to get your  
message in front of our engaged Nashville Post subscriber  
list of 5,800+. We offer these email options once per month. 

E X C L U S I V E  E M A I L S

Advertise
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It’s All Your Fault is the ultimate 
Nashville Predators podcast hosted 
by Jeremy K. Gover from AP-Radio 
and Emma Lingan of The Hockey 
News. Join Jeremy and Emma as 
they dive into the latest Predators 
news, delivering in-depth analysis 
of every triumph and challenge 
the team faces this season. From 
exclusive interviews with players 
and coaches to behind-the-scenes 
stories and insider insights, It’s All 
Your Fault is your go-to source for 
all things Preds. Whether you’re 
a die-hard fan or just starting to 
follow the team, subscribe on 
Spotify, Apple Podcasts or wherever 
you get your podcasts.

SPONSORSHIP BENEFITS 
INCLUDE: 

•	 It’s All Your Fault naming rights 
for one season (20 weeks), 
“Nashville Post’s and Nashville 
Scene’s It’s All Your Fault podcast 
presented by (company logo)” 

•	 Premium logo inclusion on all 
Nashville Post and Nashville 
Scene podcast marketing 
materials 

•	 Inclusion on all web/digital/
newsletter ads that run 
promoting the podcast 

•	 Inclusion on social media 
posts about the podcast with 
appropriate tagging as available 

•	 Category Exclusivity 

•	 Cost: $5,000

•	 Value: $15,000

The First & Tenn podcast is a go-to 
for everything Tennessee Titans. It is 
produced by the Nashville Post and 
hosted by seasoned Titans experts 
John Glennon and David Boclair. 
John and David have covered the 
team since it moved to Nashville 
and bring unparalleled insight and 
analysis to every episode. Tune 
in as they dissect the latest news, 
celebrate the big plays, and analyze 
both the triumphs and challenges 
of the season. From exclusive 
interviews with players and coaches 
to behind-the-scenes stories that 
only long-time insiders can share, 
First & Tenn offers a front-row seat 
to all things Titans. Subscribe on 
Spotify, Apple Podcasts, YouTube, 
or wherever you get your podcasts. 
Follow John at @glennonsports and 
David at @BoclairSports.

SPONSORSHIP BENEFITS 
INCLUDE: 

•	 First & Tenn naming rights for 
one season (18 weeks), “Nashville 
Post’s First & Tenn podcast 
presented by (company logo)” 

•	 Premium logo inclusion on all 
Nashville Post podcast marketing 
materials 

•	 Inclusion on all web/digital/
newsletter ads that run 
promoting the podcast 

•	 Inclusion on social media 
posts about the podcast with 
appropriate tagging as available 

•	 Category Exclusivity 

•	 Cost: $3,500 

•	 Value: $9,050



The Most Powerful Women discuss touching 
stories, light-hearted anecdotes and hard-
won wisdom featuring a panel discussion 

among some of the city’s top female leaders. 
Our program also honors Nfocus' 2025 Model 

Behavior philanthropists.
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Boom celebrates the release of our fall/
winter magazine which is anchored by stories 

showcasing commercial and residential projects. 
Join us to network with top CRE executives and 

business leaders as we celebrate the region’s 
continued economic growth and development.

Join us for a panel discussion featuring  
five In Charge list makers and network  

among Tennessee’s top business executives  
and city leaders.


