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Who’s Who In Business

After initially bracing for 
economic catastrophe as a 
result of the COVID-19 pan-
demic, many of New York’s 
private campground and RV 
resort operators have had 
their best year ever as fami-
lies have embraced camping 
and the great outdoors in re-
cord numbers.

Business has been excep-
tionally strong in Upstate 
New York, including for 
campgrounds in the great-

er Malone area, such as Pine 
Ridge Park Campsite in Con-
stable. 

Year-to-date business lev-
els at some New York camp-
grounds are up by as much as 
25 to 40% over 2019 figures, 
according to Campground 
Owners of New York (CONY), 
which hosts CampNewYo-
rk.com, the travel planning 
website.

“Most of our members 
have had an incredible year, 

despite opening four to six 
weeks late and despite the 
continued closure of the 
Canadian border, with re-
cord numbers of first-time 
campers keeping them busy 
throughout late spring, sum-
mer and fall,” said Donald G. 
Bennett, Jr., CONY’s presi-
dent and CEO.

Bennett himself owns 
and operates Conesus Lake 
Campground in the Finger 
Lakes Region.

Malone and N.Y. campgrounds have record year

Manuela Ocampo and Joe Thaler, Corning, walk around the Southwick Beach State Park 

campground in September.  Julie Abbass/Watertown Daily Times
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Call For More Information

Contact Michelle Breen, Director
518.481.1526

is here to help with services.

or 
1.877.410.5753 ext. 526

Assessment and Linkage to Long 
Term Care Services like

• Bathing and Dressing Assistance 
• Mobility Assistance

Eating and Meal Prep • Housekeeping
• Respite for family and caregivers at home

Do You Worry About

Growing Older?

We Don’t!

Franklin County Office for The Aging

Benefits Assistance • EISEP
Weatherization • HIICAP • Legal Services 

Recreation and Health Promotion and more!

YODER’S
Farm & General Store

5004 St. Rt. 11, Burke • (518) 483-4484
Monday - Saturday 8am-5pm

Visit our other businesses too!
Yoder’s Auction Hall & Dutch Oven Bakery and Farm Stand

For large orders call ahead and we’ll have it ready!

PEX TUBING & FITTINGS
By The Foot and/or 1000’ Rolls

BARS & CHAINSAW CHAIN
We Also File/Sharpen Chains

EQUINE SUPPLIES
Shoes, Nails, Minerals by Dac 

Maximum Performance,
Atlas Horsepower Solutions & More!

SOLAR PANELS
Lithium Batteries, Charge 

Controllers, Inverters, 
Discounted Hardware 

In Stock.

CDL Maple Sugaring Equipment

Corner of Raymond & 
Elm Streets in Malone

315-483-8072
Mon.-Fri. 8:30-5:00

Sat. 8:00-1:00, Sun.-CLOSED
malonefarmandhome.com

• Whole Corn
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By EJ CONZOLA II

econzola@mtelegram.com

MALONE — Despite dire 
predictions about sales tax 
revenues from state Comp-
troller Thomas P. DiNapoli 
because of the COVID-19 
pandemic, Franklin County 
has so far seen an increase in 
the monies it receives from 
the tax, County Treasurer 
Fran Perry told the county 
Legislature on Thursday.

The county took in more 
than $7.7 million in sales tax 
in the third quarter of the 
year, an increase of roughly 
$600,000 from the prior year, 
Perry said. For the year to 
date, the county has received 
roughly $19.6 million, about 
$950,000 more than last year 
at this time, Perry said.

The growth in sales tax 
receipts was bolstered by a 
roughly $600,000 windfall 

that came in as a result of a 
state audit of sales tax distri-
butions that found Franklin 
C o u n t y 
had re-
ceived less 
than it was 
due, Perry 
noted. But 
even sub-
tracting the 
w i n d f a l l , 
the coun-
ty is doing 
better than 
it did last 
year, she said.

The state Department of 
Taxation and Finance ad-
ministers the state and lo-
cal sales taxes, according 
to a publication from the 
state Comptroller’s Office. 
The state tax commissioner 
certifies the amounts that 
should be distributed to lo-

cal governments, and those 
amounts are then paid to 
the local governments by the 

comptrol-
ler.

Sales tax 
r e c e i p t s 
had been 
lagging be-
hind last 
year ear-
ly in the 
year, but 
rebounded 
significant-
ly even as 

the state imposed restric-
tions –– including closing 
many businesses — in an ef-
fort to stem the spread of the 
novel coronavirus. All non-
essential businesses were 
closed March 20 when Gov. 
Andrew M. Cuomo issued 
his New York on Pause order. 
A phased reopening began 

in mid May, but some busi-
nesses have still not been giv-
en the go-ahead to reopen.

Several legislators had the-
ories as to why the sales tax 
receipts had risen.

Legislator Paul Maroun, 
R-Tupper Lake, said he has 
seen a sizeable increase 
in the number of delivery 
trucks since the shutdown 
orders were issued, an in-
dication that many people 
were continuing to shop 

— just online. And Legisla-
ture Chairman Don Dabiew, 
D-Bombay, said he believed 
many people in the area be-
gan shopping locally, rather 
than traveling to visit stores 
in other communities where 
they might be more likely to 
catch the virus.

While Franklin Coun-
ty’s sales tax revenues grew 
despite the pandemic, oc-
cupancy tax receipts have 

Sales tax revenues up over 2019
TREASURER’S REPORT: Despite pandemic, county has received $950K more in 2020 compared to last year

See REVENUES 6
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BRINGING THE HEAT TO THE NORTH COUNTRY!

MJ LEROUX OIL

WE DELIVER 
HEATING OIL • KEROSENE • DIESEL • WOOD PELLETS • COAL 

WITH GREAT SERVICE AND VALUE

(518) 358-2992
Family owned & operated for over 45 years

2445 Chateaugay St., Fort Covington

ACCEPTING NEW
CUSTOMERS

MJLEROUXOILCOMPANY.COM

Miller’s Country Store

275 East Road, Burke, NY • 518-497-6373 WE TAKE CASH OR CHECK

Hours: Mon.-Fri. 8am-5pm • Sat. 8am-3pm • Closed Sun.

Propane Refrigerators & Ranges

Kozy King 
Hot Air 
Furnace

Comfort Max
Stoves

Buy or Rent-To-Own 
Storage Sheds 

Dry Goods, Spices, Gifts, Shoes, Boots, Vitamins, Essential Oils,
Housewares, Wood and Coal Stoves, Coal and Much More!

Wooden Clothes Racks

Grand Comfort
Kitchen
Queen

Cookstoves

Selkirk 
Ultimateone 

Stainless 
Steel 

Chimneys

Stay Warm

This Winter!

RECORE AUTOMOTIVE

518-483-7640
OWNER: WAYNE RECORE

73 DENIO ROAD, MALONE

We Got You!

Accident Recovery 
& Winch Outs

24 Hour Towing 
& Recovery



Who’s Who In Business

Local telecommunications 
company Westelcom has 
expanded its operations na-
tionwide over recent months, 
as the COVID pandemic has 
made telecom services more 
important than ever before.

On July 15, Westelcom an-
nounced their purchase of 
Teo, a telecommunications 
service and manufacturing 
company based out of Wash-
ington state.

Paul Barton, president and 
general manager of the West-
elcom Family of Companies, 
said that in purchasing Teo, 
the company has acquired a 
national sales team, manufac-
turing capacity, a line of com-
mercial and military-grade 
phones, and a communica-
tions service platform that can 
bring together multiple forms 
of communication into one 
suite of services.

“It made sense from a tech-
nical standpoint to acquire 

that technology,” Mr. Barton 
said. “The other thing that 
made a lot of sense is that Teo 
had been working through a 
series of partners throughout 

the country. They’d devel-

oped what we refer to as chan-

nel sales organizations.”

Westelcom expanding 
reach despite pandemic

Paul Barton, president and general manager of Westelcom. PHOTO 

PROVIDED BY WESTELCOM

See WESTELCOM 5
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Housing... It’s What We Do
The Mohawk Indian Housing 

Corporation advocates for and 

provides safe, sanitary and 

affordable housing located in 

Rooseveltown, New York.

Our housing is located in a 

quiet area a short distance from 

medical facilities, community 

centers, shops, and churches.

Benefi ts include: Free parking, 

snow & garbage removal and 

lawncare. On site laundry and

mail delivery.

Mohawk Indian 
Housing, Corp.
Hogansburg Housing DFC Inc.

188 McGee Road, 

Akwesasne, NY 13655

VACANCIES AVAILABLE 

SCHEDULE YOUR VISIT TODAY!

518.358.4860

DRAGOON’S FARM 
EQUIPMENT, INC.

dragoonsfarmequipment.com
2507 US-11 • MOOERS, NY 

(518) 236-7110

KUBOTA • CUB CADET

CASE • HUSQVARNA • KINZE 

LAND PRIDE & MORE!

ONLINE

OVER 60 YEARS OF QUALITY SERVICE

NEW 
INVENTORY

PRE-
OWNED

THOUSANDS 
OF USED 
PARTS

BRANDS WE CARRY:

PLEASE CALL FOR HOURS 
DURING COVID 19

Curbside pickup available.

WE SERVICE WHAT WE SELL!
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Mr. Barton said that these 
national relationships allow 
the company to sell both the 
TEO products and Westelcom 
services across the country, 
massively expanding the com-
pany’s reach.

Teo offers a suite of prod-
ucts targeted towards busi-
nesses that require teams of 
employees to collaborate and 
work together while not nec-
essarily together in a shared 
office space, but the compa-
ny also has a long pedigree in 
manufacturing.

Since 1972, Teo has man-
ufactured phones and phone 
systems for the United States 
military, and currently man-
ufactures three tiers of VoIP 
desk phones with mili-
tary-grade security features 
and the latest in business 
communication features.

Mr. Barton said that the 
process of merging the com-
panies together has taken 
months, and is far from over. 
The spread of COVID-19 
slowed the process, as office 
spaces across the country 
closed for fear of viral spread. 
Jill Van Hoesen, director of 
business development for 
Westelcom, said that the com-
pany was easily able to adapt 
to a world out of the office.

“When COVID came in 
March, Westelcom didn’t 
even skip a beat,” she said. “I 
mean, we were literally able 
to pick up our laptops, our 
desk phones, and bring them 
home. Already we were pro-
vided with all of the tools, and 
quite honestly I’m probably 
more productive at home than 
I am at work.”

Acquiring a company in 
the unified communications 
space couldn’t come at a bet-
ter time. With more and more 
people working from home, 
and with many companies 
considering keeping employ-
ees out of the office long-term, 
employers are looking for 
ways to keep their workers 
connected. Unified commu-
nications services integrate 
business communications 
including email, instant mes-
saging, calling and video chat 
into one suite of products that 

interact with one another. Ma-
ny services, including the TEO 
platform of services, include 
services that enable workers 
to access business commu-
nications, like phone calls to 
their work extensions, on their 
cell phones.

“[The platform] allows us 
to provide mobility,” Mr. Bar-
ton said. “Now that a lot of our 
business, locally, regionally 
and nationally, working from 
home, with the unified com-
munications platform that we 
can now offer, they can un-
plug their phone and take it 
home, or they can download 
an app on their cell phone or 
on the computer and work 
from home. They have that 
mobility, that presence.”

Westelcom has been ex-

panding its services in its 
hometown of Watertown. 
Over the past few months, 
Westelcom’s linemen have 
been upgrading the local fi-
ber optic network, which 
connect businesses in Wa-
tertown downtown region to 
super high-speed internet. 
Mrs. Van Hoesen said that the 
expansion was largely done to 
accommodate the growth in 
telehealth services.

“We expanded our fiber 
capacity up here because we 
needed to meet the telehealth 
needs of the northern New 
York community,” she said.

Westelcom offers what is 
referred to as “mission criti-
cal” services, meaning that its 
products and platforms are 
integral to the operations of 

the companies they serve. Be-
cause of how much local busi-
nesses and health systems rely 
on the Westelcom networks, 
Mr. Barton said that the com-
pany often builds in layers 
of redundancy and backups 
when working on their net-
work.

In the coming months, Mrs. 
Van Hoesen said that Westel-
com will be expanding its net-
work in Carthage, to service 
Carthage Area Hospital.

“That will be another ex-
pansion of our network into 
that area,” she said.

Mr. Barton said that the 
growing process has been 
methodically conducted, 
and that while the acquisi-
tion of Teo and expansion of 
the companies networks in 
upstate New York have been 
“significant commitments,” 
financially, all have been fi-
nanced from the company’s 
regular cash flow.

“We made a significant 
commitment in terms of ac-
quiring the company,” Mr. 
Barton said. “The company is 
doing well, it’s nice and stable 
right now.”

Westelcom 
From 4
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518-353-1421
Virginia (Ginny) McLaughlin

Licensed Real Estate Broker

4091 State Rte 11, Suite B • Malone
reddoorrealty@outlook.com

www.reddoorrealtynny.com

Buying or selling? Call Today!

We are ready to help you with all your real estate needs!
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dropped — although not as 
significantly as county offi-
cials had feared.

The county took in about 
$253,000 in occupancy tax 
— a 5% levy on short-term 
rental charges also known as 
a bed tax — in the third quar-
ter of the year — a little more 
than 1%, or about $3,000 less 
than last year, Perry said. For 
the year to date, bed tax re-
ceipts have totalled $374,000, 
about $70,000 less than last 
year, she said.

“That’s pretty good for 
having been shut down,” 
said Legislator Lindy Ellis, 
D-Saranac Lake.

Perry noted that the num-
ber of property owners who 
have registered to pay the tax 
has increased by more than 
50 this year, with at least five 
more set to register in the 
near future. However, five 

properties that have regis-
tered to collect the tax have 
not filed any receipts this 
year, and the county will be-
gin pursuing enforcement 
action against them, she 
said.

Perry did not identify the 
properties, saying she is pre-
vented by confidentiality 
provisions in the county law 
authorizing the tax, but she 
did say “I believe they could 
be quite substantial.”

The money collected 
through the bed tax is dedi-
cated to tourism promotion. 
That figure was initially pro-
jected to be at least $473,000, 
but at the beginning of the 
pandemic locally, county 
officials suspended the pro-
motions contract with the 
Local Development Corp. 
because of fears the virus 
would make it impossible to 
reach that total. An amend-
ed agreement, with a smaller 
minimum payment, was re-
instated last month.

Perry also delivered one 

other piece of good financial 

news to legislators on Thurs-

day.

An amnesty on delinquent 

property taxes that waived 

interest on the overdue bills 

brought in a little more than 

$3 million from 645 proper-

ties, Perry said. The program 

not only brought in more 

money than county officials 

had predicted, it allowed tax-

payers to catch up on their 

outstanding bills and avoid 

the possibility of foreclosure 

on their properties — keep-

ing them on the county tax 

rolls, she said.

Revenues 
From 3
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BE 
READY 

FOR 
WINTER!

YODER & SONS
Metal Roofi ng Supplies

• FULL LINE OF TRIM & ACCESSORIES

• STAINLESS STEEL SNOW GUARDS

• SLIDING DOOR COMPONENTS

• FOIL INSULATION
• RESIDENTIAL

• COMMERCIAL

• AGRICULTURAL
GREAT SELECTION OF 

METAL ROOFING!
18 COLORS 

TO CHOOSE FROM!
Come Visit Our Friendly Staff - We Are Committed To Quality Service!
5571 State Route 11, Burke • 518-483-4099
Hours: Monday-Friday 7:00AM-5:00PM • Saturday 8:00AM-12:00PM • Sunday Closed

CHECK OUT OUR 
SNOW GUARDS!
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By EJ CONZOLA II

econzola@mtelegram.com

MALONE — The Foothills 
ARTSociety, which had gone 
quiescent after the COVID-19 
pandemic disrupted so 
much of life, has reorganized 
around a new president and 
ambitious plans to expand its 
efforts in the community.

Jenny Gessler, who has 
worked with several nonprofit 
organizations in both north-
ern New York and Florida, has 
taken the reins of the 20-year-
old arts group with plans to 
renew the society — which 
had dwindled to a handful of 
active members — and the 
arts scene in Malone.

“We needed a little revital-
ization,” Gessler said.

In just the past two months, 
the society has rebounded 
to more than 35 active mem-
bers and begun planning a 
significant expansion of its 
mission: “Advancing artis-
tic awareness and creativity 
in our community.” Those 
plans include the hiring of an 
executive director to provide 
professional management 
of the group and its planned 
facilities, which include the 
acquisition of a space that 
can be used as a community 

arts center that could support 
both the visual and perform-
ing arts, she said.

The society also plans to 

promote public art projects, 
including sculptures that 
would be placed throughout 
the community, and collabo-

ration with existing arts proj-
ects such as the Chamber of 
Commerce-sponsored sum-
mer concert series in Arsenal 

Green and the creation of a 

mural on the side of the build-

Arts group has big plans for more outreach
FOOTHILLS ARTSOCIETY: New president aims to renew its influence in community

Jenny Gessler has been appointed president of the Foothills 

ARTSociety, which is planning to resume its activities after going 

largely dormant because of the COVID-19 pandemic. Gessler 

outlined an ambitious plan for growing the organization and its 

activities and giving the broader community the opportunity to 

help guide its way forward. EJ Conzola/The Telegram 

See OUTREACH 8
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Limited Hours Due To Covid - Please Call Ahead

See Us At Our New Location
770 Rt. 3, PLATTSBURGH, NY 12901

(518) 561-5539 • www.VikingSports.com
Mon - Sat 10 am - 6pm • Sun 12 - 5pm

CROSS COUNTRY
PACKAGES &

SNOW SHOES FOR
THE WHOLE FAMILY
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ing on East Main Street in 
which the Downtown Artist 
Cellar is located.

That project, which is 
actually the brainchild of 
the Downtown Artist Cel-
lar’s Jen Bilow, has received 
a $10,000 grant from the 
Adirondack Foundation 
and taken in an additional 
$4,000 through donations, 
said Foothills board mem-
ber Nancy Child.

The society plans to “part-
ner and collaborate with ev-
eryone,” Gessler said.

It will also seek input on 
its future projects from a 
variety of sources, Gessler 
said. The group wants its 
projects to appeal to a wide 
range of interests — “art for 
all tastes,” she said.

Child said she wants the 
community to know Foot-
hills is “not an elitist group” 
and is open to offering a 
variety of programs and ac-
tivities. The group wants to 
know, “What do you want 
for programing?” she said.

Gessler said she realizes 
the hiring of an executive 
director and the group’s am-
bitious expansion plans will 

require money, but noted 
she has significant experi-
ence in finding sources of 
financial support thanks to 
her background with oth-
er nonprofit organizations. 
She noted that, as executive 
director of the Women’s 
Center in Brevard County, 
Florida, she grew the cen-
ter from “a small storefront 
with a budget of $75,000 an-
nually to a facility owning 
three office buildings, two 
shelters and two apartment 
complexes with an annual 
budget of over $3 million.”

The center had endowed 
funds of over $1 million and 
assets of over $3.5 million 
when she retired.

But Foothills knows it will 
have to start small. An open 
house membership drive 
“Autumn Tea” is planned for 
Tuesday from 1 to 4 p.m. at 
The Cabin on County Route 
25. The timing and the lo-
cation — coupled with the 
normal restrictions im-
posed by the pandemic — 
will serve to keep the gath-
ering small, such an event 
will make it easier to ensure 
all in attendance can receive 
personal attention from so-
ciety board members.

“This is our first,” Gessler 
said. “It won’t be our last.”

Outreach 
From 7

Metro

The importance of shopping 
locally has been emphasized 
with increasing urgency in re-
cent years. Events like Small 
Business Saturday and Plaid 
Friday have brought some 
much-needed attention to the 
importance of shopping local, 
which is even more crucial now 
as so many small businesses try 
to survive the pandemic. 

A poll from the trade group 
the National Federation of In-
dependent Business reported 
that about half of all the busi-
nesses in the survey reported a 
25 percent drop in sales since 
the outbreak of the COVID-19 
virus, and roughly one in five 
businesses have seen sales de-
cline by more than 50 percent. 
If the economic climate does 
not radically improve, 20 per-
cent of small businesses won’t 
survive. 

According to NBC News, 
small businesses employ 60 
million people in the United 
States, almost half of the na-
tion’s private-sector employ-
ees. In addition, small busi-
nesses generate tax revenues 
that help communities by 

funding schools, maintaining 

parks and contributing to pub-

lic safety programs. However, 

based on research from the 

Federal Reserve Bank of New 

Shopping locally is now more 
crucial than ever

See LOCALLY 10
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Proud To Serve Our 
Hometown & Communities

Locally Owned & Operated 

IGA: 518-497-3072 

LIQUOR: 518-497-0804

Mon-Sat 8:00am-7:00pm
Sunday 9:00am-5:00pm

L & LIQUOR
AVIGNE’S

Route 11, Chateaugay, NY 12920

Stop Next Door 

At Our Fully 

Stocked Liquor 

Store!

• Quality Cut Meats • Freshest 
Fruits & Vegetables • Deli 

• Bakery • Frozen

 Check Out Our 
“Pick 5 for $19.99!”

Look for the labels on our meat packages

Beautiful Christmas Trees

1659 County Rt. 24, Brainardsville Road, Malone

Choose & cut your own Balsam Tree or select 
from a variety of fresh cut trees in our barn 

regardless of the weather
Exceptional Selection of Handmade: Wreaths, Garland, 

Kissing Balls, Center Pieces & Balsam Boughs

at Balsam Hill Tree Farm

OPEN DAILY 9-5PM • 518-483-6287

Brainardsville Road, 8 Miles from Malone

ENTER TO WIN 
A TREE OR GIFT 

CERTIFICATE FOR 
NEXT YEAR!

Custom Designed by
Certified Engineer

Fax (518) 497-6220

Shop

(518) 497-3339

We Build Trusses For 
Pole Barns up to 60’

125 Stuart Rd.
Burke, NY

“PUT O
UR TR

USSES... ...UNDER YOUR ROOF”

“Quality Built Trusses At A Fair Price”

TRIPLE TRUSS llcM
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MALONE – The UVM Health 
Network–Alice Hyde Medical 
Center is expanding hours for 
its drive-thru COVID-19 test-
ing site on Park Street after re-
cent increases in the demand 
for COVID-19 tests.

The site, which is located be-
hind Alice Hyde Occupational 
Health and Wellness at 130 
Park St., will offer COVID-19 
testing with a provider’s order 
from 9 a.m. to 4:45 p.m. Mon-
day through Friday, and from 
9 to 11 a.m. on Saturday and 
Sunday.

The site also offers 
state-sponsored COVID-19 

testing to asymptomatic indi-
viduals who meet specific cri-
teria every Tuesday, from 1 to 3 
p.m. A complete list of eligibil-
ity criteria and more informa-
tion on state-sponsored testing 
offered at the site is available 
on the Alice Hyde website.

The hospital is expanding 
hours at the site in order to 
meet increased demands for 
COVID-19 tests in our commu-
nities, and to ensure parents, 
families and students who 
might not be able to reach the 
test site earlier in the day have 
appropriate access to testing 
services.

Alice Hyde expands drive-thru testing hours

LPN Malorie Bell helps patient Linda Bouissey launch her 

telehealth video visit in April at Alice Hyde’s primary care offices 

at 183 Park St. in Malone.  The UVM Health Network expanded 

the drive-thru hours for Alice Hyde Medical Center’s COVID-19 

testing site on Park Street.
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York, even before COVID-19 
spread across the world, on-
ly 20 percent of healthy small 
businesses had sufficient cash 
reserves to continue to oper-
ate if they experienced a reve-
nue loss for two months. Some 
have been shuttered for much 
longer.

Individuals looking for ev-
erything from clothing to home 
improvement services to office 
supplies can look to small busi-
nesses to fill those needs. 

n Look for small businesses 
for any and all of your shopping 
needs. Chances are items sold 
by big box retailers also are sold 
by small businesses. When the 
options are the same or similar, 
purchase from a small busi-
ness instead of its big box com-
petitor.

n  Readily provide recom-
mendations of small business-
es with which you have done 
business. Too often people are 
quick to complain about places 
that have failed them, but those 
same people don’t think to say 
kind words about companies 
that went above and beyond. 
Share great experiences on so-
cial media or through word of 
mouth.

n Talk to small businesses 
owners first if you have an is-
sue. It’s tempting to go direct-

ly to social media to complain 
about something, but such 
complaints can have a dire im-
pact. Always take issues to the 
manager or business owner 
first to see if a resolution can 
be reached. A manager may 
not be aware of an issue at all. 
Give small businesses a chance 
to make it right before taking 
things public.

n If you own a small busi-
ness, rely on other small busi-
nesses to fulfill your needs. Or-
der supplies from fellow small 
business owners, seek the help 
of local financial advisors and 
tax professionals and use local 
suppliers and delivery person-
nel.

Small businesses have ex-
perienced unprecedented 
setbacks due to COVID-19. By 
supporting small businesses, 
communities can help them 
regain stable footing.

Locally 
From 8

Small businesses have faced 
unprecedented challenges in 
2020. As the COVID-19 pan-
demic wore on throughout the 
year, small businesses contin-
ued to confront the economic 
fallout wrought by the virus.

According to the Nation-
al Bureau of Economic Re-
search, the number of active 
business owners in the Unit-
ed States plummeted by 22 
percent in the early stages of 
the pandemic. Though many 
businesses managed to hang 
on as the pandemic contin-
ued through spring, summer 
and fall, such businesses need 
their communities to contin-

ue to help them stay afloat.

Consumers have not been 

immune to the economic fall-

out of the COVID-19 pandem-

Unique ways to support small 
businesses during the pandemic

See UNIQUE 11
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Jordan Clark
Realtor

Marshall Realty
Cell: 518-429-9539
jclark518@outlook.com
marshallrealtyny.com
246 W. Main Street, Malone

LOOKING FORWARD TO WORKING WITH YOU FOR 
ALL OF YOUR REAL ESTATE NEEDS.

Get Honest,
Experienced 
Help Buying or 
Selling Your Home.

Rt. 11 East Main St., Rd. Malone

Milk • Soda • Beer
Snacks • Lotto

Non-Ethanol & Diesel

Available 24/7 Using
Debit & Credit Cards

“Park It At The Market!”

• Pizza

• “Samages”

• Burgers

• Salads • Wings

• Hot / Cold Subs

• Pizza

• “Samages”

• Burgers

• Salads • Wings

• Hot / Cold Subs

Eat In • Take Out • Delivery (518) 483-4540
Mon-Fri 7am-9pm • Sat. 9am-9pm; Sun. 11am-8pm

DAILY 

LUNCH & DINNER

SPECIALS!

We Have
Gasoline!Home of Glazier

Michigans &

Slaw Dogs

WE DELIVER!Mon.-Fri. 10am-CloseSat. & Sun. 3pm-Close
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M.J.
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M.J.

Breakfast
Lunch • Dinner

Over 20 Years
Experience

Tap • Ballet • Hip-Hop
Jazz • Irish Step • Contemporary

Solos/Duets • 50’s/60’s Style
Lyrical • Modern • Tumbling

Gymnastics • Weddings & More!
AGES 1 1/2 - ADULT

446 E. Main St., Malone
For More Info Call • 518-651-0031



Who’s Who In Business

ic. Unemployment figures sky-
rocketed across the globe, and 
in April retail sales dropped by 
14.3 percent from the previous 
month according to statistics 
from the U.S. Census Bureau 
and Deloitte Insights. But con-
sumer spending gradually in-
creased in various industries 
over the summer of 2020. As 
consumers loosen their purse 
strings and begin spending 
more, they can embrace some 
unique ways to help small 

businesses in their communi-
ty.

n  Support struggling in-
dustries. Consumers may not 
typically give much thought to 
whether an industry is strug-
gling before spending their 
money, but doing so can help 
small businesses that have 
had an especially difficult time 
during the pandemic. Data 
from the USCB and Deloitte 
Services indicates that re-
tail sales in certain industries 
continued to lag even as oth-
er industries recovered over 
the summer months. Sales 
in the clothing and accessory 
and food services and drink-

ing places industries were still 
down nearly 20 percent in 
July 2020. Supporting local-
ly owned businesses in these 
industries can infuse some 
much-needed cash into their 
operations.

n Think twice before buying 
from big box online retailers. 
Amazon has become such a 
go-to consumer resource that 
many shoppers forget they 
can comparison shop right on 
Amazon.com. And some con-
sumers may be unaware that 
they can support small busi-
ness when shopping via Am-
azon. Data from the Associa-
tion of American Publishers 

indicates that print revenues 
have grown by more than 1 
percent in 2020 as many peo-
ple in quarantine are choos-
ing to spend that time with a 
good book. When shopping 
for books via a site like Am-
azon, purchase books from 
independent sellers, who are 
often small book stores in lo-
cal communities across the 
country.

n Purchase gift cards. Pan-
demic-related restrictions 
have been lifted in many 
places, but that doesn’t nec-

essarily mean consumers are 
confident enough to visit their 
favorite stores and restaurants 
in person. Gift cards can be 
a great way to support local 
businesses even if you’re still 
hesitant to patronize them in 
person.

Small businesses continue 
to face an uphill battle as they 
confront the economic fallout 
of the pandemic. Consumers 
can show their support for 
locally owned businesses in 
their communities in various 
ways.

Unique 
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AllenCare Medical Transport

AMBULETTE SERVICE

Medical Appointments

Hospital Discharges • Dialysis

Family/Special Events
CALL FOR PRICING

& SERVICE

518-651-9983

Accepting Medicaid, Fidelis, VNA
Barry & Melodye Russell, Brushton, NY

 

 

Live Worry Free!

VALLEY RIDGE APARTMENTS

ELDERLY HOUSING

APPLICATIONS AVAILABLE AT:

Constable Street Road, Malone

• Modern

• Safe

• Convenient

• Affordable

• 62 years of age of older

•  Eligibility based 

 on income. 

 Limits Apply

• Rent based on income

• 1 Bedroom Apartments • Appliances

• Private Patios • Laundry Facility

• Spacious Community Room • Parking

• Handicapped Accessible • Heat Included

We would be happy to mail you an
application, please give us a call!

VALLEY RIDGE MANOR
14827 St. Rt. 30 - Constable St. Rd.

Malone, NY 12953 • 518-481-6670
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THE LARGEST FURNITURE & BEDDING STORE 
~IN THE NORTH COUNTRY~

FREE
DELIVERY SET-UP

~ We Make Furnishing ~ 
Your Entire Home Easy!

NO INTEREST FINANCING
12 MONTHS

parking in rear • side entranceshopfl emings.com

GUARANTEED BEST Selection, Quality & Lower Prices!

424 East Main Street, Malone NY • 518-483-0114
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