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Former employees and customers of Sevarance Photo appear with reunion co-organizer Norman F. Peckham, kneeling, on Oct. 12.
. Severance was a photography and developing business in Watertown from 1910 to 2008, closing when the digital photo era took hold
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RT Federal Credit Union
Breaks Ground on New
Branch in Lyons Falls

NNY Business

NATURALLY LEWIS ANNOUNCES EMERGENCY
FINANCIAL ASSISTANCETO 11 LOCAL BUSINESSES
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The presentation of a relief check to Jeb’s Restaurant. Contributed.

By KAYLEE TABOLT
kaylee@naturallylewis.com
aturally Lewis is
pleased to announce
that 11 Businesses re-
ceived financial assis-
tance as aresult of our emergen-
cy relief initiatives following the
July 2024 flooding.

The Naturally Lewis Re-
boot Fund was made possible
through generous donations
received via the Naturally Lew-
is Reboot Donation Portal
launched on July 12, 2024 and
closed on August 31, 2024. Con-
tributions came from commu-
nity members, local businesses,
corporations, and a generous
match from the Lewis County
Development Corporation (LC-
DC); 21% of received donations
came from donors outside of
New York State. Community
support brought the balance of
the fund to $89,162.14.

Lewis County, NY businesses
were eligible to apply for emer-
gency relief financial assistance
once they submitted receipts
for any qualifying expenses in-
cluding equipment, furniture
and/or utility replacement,
clean-up expenses, and inven-
tory replacement. Submitted
expenses were calculated based
on our process of equitable dis-

glief,

tribution, where each business
was allocated 54.97% of their to-
tal qualified expenses.

m Crave Diner - $1,798.66

| Dimensions Salon -
$2,665.94

®  DuFlo Agency LLC -
$4,906.69

] GrassRoot Meats -
$6,032.73

| Lloyds of Lowville -
$8,677.10

[ Mike’s Appliances -
$33,561.21

®  North Country CPAs -
$15,786.41

[ Rhonda Vanucchi -
$4,457.46

® Young Law Office, PLLC -
$11,275.92

The Lewis County Develop-
ment Corporation allocated
$200,000 towards the creation
of an Emergency Relief Loan
Fund in their Community Eco-
nomic Development Program.
Funds for this program were
provided by Number 3 Wind
through a Host Community
Agreement and a generous do-
nation of $25,000 from Com-
munity Bank, NA. The Emer-
gency Loan Fund will be an
ongoing fund created for any
business that experiences any
emergency caused by natural
disasters, fires and more. There

was one received and approved
application for the Emergency
Relief Loan Fund:

| Jeb’s Restaurant -
$100,000 Loan

The Lewis County Develop-
ment Corporation also allocat-
ed $200,000 from the Vacant
Property Revitalization (VPR)
Program towards a “Preven-
tative Vacant Property Revi-
talization Program.” The VPR
Program was created in 2023
from ARPA funds, allocated to
the LCDC by the Lewis County
Board of Legislators, to revi-
talize vacant properties into
usable space. This recent allo-
cation was to prevent vacancies
due to the flooding. The LCDC
awarded:

®m Cedar Bridge Properties —
50% of qualifying expenses, up
t0$100,000

Applications for the Reboot
Fund and Preventative Vacant
Property Fund are now closed.
The Emergency Loan Fund will
be an ongoing program for any
business needing assistance
due to an emergency. In total,
11 businesses benefitted from
programs created bylocal orga-
nizations and donations, with
$289,162.12 allocated to local
businesses affected by flooding.

From left: Larry Dolhof, Lewis County Chairman of Legislators,
Jeff Hoskins, Lyons Falls Village Trustee, Mike Bradish,

Lyons Falls Village Trustee, Tammie Still, RT Federal Member
Experience Manager, Elaina Mackenzie, RT Federal Education &
Outreach Director, Jessica Nester, RT Federal Chief Operations
Officer, John C. Vero Jr., RT Federal Board Chairman, Richard
Giardino, RT Federal Board Member, Tracy Worden, RT Federal

Chief Executive Officer

By DANIEE WEAVER
dweaver@rtfcu.com

RT Federal Credit Union
is pleased to announce the
groundbreaking for its new
branch in Lyons Falls, NY.
The event signifies a signifi-
cant step forward in the credit
union’s commitment to serv-
ing the community with en-
hanced accessibility and con-
venience for its members.

The groundbreaking cer-
emony included key stake-
holders, local officials, and
community members, with re-
marks from John Vero, Board
President, highlighting the
credit union’s dedication to
fostering financial empow-
erment and supporting local
economic growth.

“This new branch rep-

resents our continued in-
vestment in Lyons Falls and
the surrounding areas,” said
Tracy Worden, of RT Federal
Credit Union. “We are excited
to expand our footprint and
provide our members with
state-of-the-art facilities and
personalized service.”

The new branch will offer a
range of financial services, in-
cluding savings and checking
accounts, loans, and mortgag-
es. Adding this new location
along with the existing branch
in Rome will better serve both
current members and new
members in Lyons Falls and
neighboring communities.

For more information about
RT Federal Credit Union and
its services, visit RTFCU.com.
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For 25 years, JCC's Center for Community Studies

By CHRIS BROCK
cbrock@wdt.net
f more evidence was
needed to reflect what
an anomaly and a com-
munity resource that the
Center for Community Stud-
ies is, its research director,
Joel F. LaLone, found it in the
last week of September on
the west coast.

LaLone was at the Univer-
sity of Southern California’s
Center for Economic and
Social Research as part of
an Association of Academic
Survey Research Organiza-
tions conference. Jefferson
Community College is the
only community college in
the U.S. that includes a pub-
lic opinion/survey research
institute. On the last day
of the conference, Lalone
stood before his colleagues,
seeking a bit of input.

He noted some challeng-
es the unique JCC-based
program faces, such as hav-
ing no graduate students
involved — something the
four-year institutions take
for granted.

“I said, ‘If there’s anyone
else who is doing this, we’d
love to swap stories and help
each other explore what
worked and what didn’t
work.”” LaLone recalled.
“Around the room, they not
only said there’s not anoth-
er community college in the
country that does this in
the way we do, they had not
heard of one ever doing it.”

For 25 years, the Center
for Community Studies has
been blazing its own trail in
helping to guide the com-
munity — a result of the cen-
ter’s original vision, its com-
munity-based management
and community support.

On Thursday, the 25-year
milestone of this unique
partnership was celebrated
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has been a guiding light in the north country

From left, Larry Danforth, research coordinator at the Center for Community Studies and Jefferson Community College math
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professor; CCS researcher and JCC math professor Andrew Draper and Joel LaLone, CCS director, retired JCC professor and SUNY
Distinguished Service Professor. Pamela Dixon/JCC

at JCC with a program from
7 to 8:30 p.m. at JCC’s Stur-
tz Theater. LaLone, a SUNY
Distinguished Service Pro-
fessor, served as emcee. He
retired in 2022 after 37 years
of service to the college and
serves part-time as center
research director.

The center has played a
key role in the north country
for the past quarter century.
Its biannual flagship surveys
present residents’ views on
topic such as the quality of
education, the environment,
health care, access to hous-
ing, county government,
cultural/entertainment op-

CIAYTON|
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portunities, local economy,
availability of good jobs and
real estate taxes.

It also performs surveys
for north country organiza-
tions, private businesses and
nonprofits. It has performed
about 75 surveys for those
clients — from the first, Wa-
tertown’s Downtown Devel-
opment office, now admin-
istered by Watertown Local
Development Corp. — to
its latest, released over the
summer, the local Planned
Parenthood.

The center ties profes-
sional knowledge from full-
time faculty members to stu-

dents learning statistics and
mathematics to clients in
the region who need data to
solve real-world problems.

Last week, center director
LaLone and Larry Danforth,
research coordinator of the
center, were interviewed on
campus. JCC doesn’t direct-
ly fund the center, but pro-
vides support such as office
space.

Danforthis also a full-time
math professor and works at
the center part-time, as does
Andrew Draper, also a full-
time JCC math professor.

“It’s three persons,” Dan-
forth said. “We get ideas and

a lot of times what we do
from there is go to our board
so we can figure it out: ‘What
do the three math guys not
understand about the ac-
tual topic of conversation?’
We are very well versed in
the math part. That's why
for us, as Joe mentioned, the
board’s involvement, the
community involvement is
essential.”

That cooperative partner-
ship is a fundamental of the
center and designed at its
beginning, spawned by an
acceptance speech 25 years
ago.

See STUDIEST5
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For a Center for Community Studies survey in 2010, Jefferson

Community College student Isabel Ketchum asks a passing
trucker a series of questions about his route and use of the
Thousand Islands Bridge. Watertown Daily Times

Studies
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APRESIDENT’S PLEDGE & PITCH

In 1999, JCC President
Emeritus John W. Deans
received the Citizenship
Award at the annual Israel
A. Shapiro dinner. He asked
those assembled a question:
“Would we not profit from
a center where issues im-
portant to our community’s
future could be identified,
where expertise could be as-
sembled, where data could
be gathered and analyzed
and potential solutions ex-
plored?”

His comments concluded
with a pledge that the col-
lege would work to find such
a venture a home and with
an invitation to all interest-
ed individuals and organiza-
tions to help make a Center
for Community Studies a re-
ality.

“Those 60 universities and
colleges at the (AASRO) con-
ference last week? I didn’t
hear one of them talk about,
but they may exist, an advi-
sory board that represents
and is integrated into ev-
ery sector of a community,”
LaLone said. “John (Deans)
was wise to do that because
we have people on our advi-
sory board from education,
law, politics, government,
economic development —

For more information:
wwwyVisitSTLC.com

you name it. When they are
involved with us, they keep
us current, they are our am-
bassadors and they make
sure we don’t duplicate what
someone else is doing.”

Deans was JCC president
from 1992 until he retired in
2003. Before serving as pres-
ident, he was a JCC history
and political science pro-
fessor. He said the Center
for Community Studies has
“many parents.”

“It always struck me as
an idea but we just couldn’t
figure out when its time had
come,” Deans said. “The op-
portunity I saw was in 1999
when I was given the Shap-
iro Award. I probably was a
little shameless about it, but
[ used that opportunity, to
first, thank the folks for the
award, but also to take the
opportunity to approach the
idea, saying, ‘Wouldn’t the
community benefit from an
organization or entity that
could bring in thoughts and
ideas and where we could
have a discussion?” The
word got out and we formal-
ly jumped right on it by giv-
ing an invitation to about 13
or 14 people. Some of those
folks have stayed with the
center in one way or anoth-
er, to the present day.”

‘VISION AND VIGOR’

Richard L. Halpin, the
center’s first director, was a
JCC professor of sociology at
the time of Deans’s propos-

1-877-228-7810 &
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Jefferson Community College students hired by the Center for Community Studies reach out to local

citizens during a survey. Courtesy CCS

al. He said such an idea was
a common theme in the cor-
ridors of JCC. “The college
was in a growth mode, full
of vision and vigor, John was
the president and areal good
leader.”

Among others who fueled
the idea was Raymond E.
Petersen, who joined JCC in
1984 as an instructor of so-
cial science. The SUNY Dis-
tinguished Service Professor
retired as professor of politi-
cal science in 2019.

“Ray had gone on sabbat-
ical,” Halpin said. “When he
came back, he was so excited
about a community forum,
research and community
conversations of various
kinds.”

Petersen said he visited
many places on his sabbati-
cal, reflected in his report to
JCC’s president.

But among the most per-
tinent to the creation of the
center was his visits to the
Anne Arundel Community
College in Maryland, which
operates the Center for the
Study of Local Issues; and
the Highlander Research
and Education Center in
New Market, Tennessee.

Petersen had also thought
of community planning and
engagement with his doctor-
al dissertation. That work,
“Public Power and Private
Planning: The Power Au-
thority of the State of New
York” was published in 1990
by City University of New
York.

“The plans set in mo-
tion over 50 years ago by
then-governor (Nelson)
Rockefeller would have
meant that there could nev-
er have been a Fort Drum
expansion,” Petersen said.
“There were plans for a cou-
ple dozen additional nuclear
plants in the state, and there
were going to be four of them
on Camp Drum, with a canal
dug for extra cooling water
coming from the lake. Not
many people know that.”

Deans said others who
helped to spark the idea for
the center were F. Carl Ham-
lin, clerk of the Jefferson
County Board of Supervisors
and budget officer, who vis-
ited Dean’s classes as a guest
speaker; and James B. Ed-
monson, director of the Jef-
ferson County Industrial De-
velopment Authority, along

October2024+5

with Alex Velto.

“Alex joined the Cen-
ter for Community Studies
work group formed in Feb-
ruary,1999 and in his role
as then executive director
of the Northern New York
Community Foundation, he
also secured financial sup-
port of the center and I un-
derstand that under Rande
Richardson’s leadership ,
the partnership has only
strengthened,” Deans said.

Richardson, NNYCF exec-
utive director, said the foun-
dation’s relationship with
the center is important.

“Having a local resource
as valuable as the center
is unique to communities
of our size, as residents re-
flect on where we have been
and where we hope to go,”
he said. “It provides valu-
able data that drives deci-
sion making affecting many
types of investments in our
region and an assessment of
the results. It is often used to
strengthen grant proposals
and give confidence to com-
munity organizations look-
ing to make strategic moves

See STUDIEST18
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2024-25 BOCES & SUNY Canton
Workforce Development Tours

R |

I H\\\

I\m ik

ByLAURA PEARSON
Laura@SLCChamber.org
he Business Resources
Connections commit-
tee is pleased to an-
nounce their BOCES
and SUNY Canton tour sched-
ule for 2024-25. Business lead-
ers are encouraged to attend to
learn firsthand - through spe-
cial informational programs
and student-led tours of the
facilities - about programs of-
fered at each facility and how
they can help meet business
and workforce needs. TOUR
SCHEDULE:
® Wednesday, November 6th,
8:30 am to 11:00 am at Seaway
Tech, Norwood
B Thursday, December 12th,
8:30 am to 11:00 am at North-
west Tech, Ogdensburg
B Tuesday, February 4th,
8:30 am to 11:00 am at South-
west Tech, Fowler
®  Thursday, March 20th,
8:30 am to 11:00 am at SUNY
Canton - Canino School of En-
gineering
The St. Lawrence County
Business Connections Commit-
tee, comprising representatives
from the St. Lawrence County
Chamber of Commerce, In-
dustrial Development Agency,
Workforce Development Board,
New York Power Authority, and

Small Business Development
Center, is thrilled to announce
a series of upcoming events in
collaboration with the St. Law-
rence-Lewis Board of Coop-
erative Educational Services
(BOCES) and SUNY Canton.

Over the past few years, more
than 100 business leaders and
resource partners have attend-
ed connections events at the
BOCES Centers and SUNY Can-
ton. Attendees have had the op-
portunity to witness firsthand
the impressive range of techni-
cal, soft, and transferable skills
being developed by students in
the various programs at each lo-
cation.

Atthese events, leaders of sev-
eral businesses, including Go-
odrich Refrigeration, Structural
Wood Corp., Howland Pump,
and Frenchie’s Chevrolet, have
shared their positive experienc-
es working with BOCES and/
or SUNY Canton to meet their
workforce and programmatic
needs. Attendees remarked on
the many positive aspects of the
facilities they observed, includ-
ing the teamwork environment,
students’ readiness for college
and careers, state-of-the-art
technology and equipment,
knowledgeable instruction, and
the relevance of workplace skills
across diverse industries.

Students and Business Resources tour attendees at the BOCES Northwest Tech facility. Contributed.

“I thought the tour was ex-
cellent. The staff seemed very
knowledgeable and dedicated in
their approach to instruction,”
one business leader shared,
“Thestudents were engaged and
displayed a passion for their pro-
gram.”

“With hands-on learning at
each of the facilities, workplace
experience, and real-world
project delivery, the BOCES and
SUNY Canton programs are a
tremendous resource for our
county,” noted Ben Dixon, Ex-
ecutive Director of the St. Law-
rence County Chamber of Com-
merce, “One can'’t really fathom
the education the students are
receiving at these amazing facil-
ities without seeing it firsthand.
Every business in the county
with workforce needs should at-
tend these events.”

Pre-registration is required
foreach eventasspaceislimited.
Breakfastwill be provided.

To register online for each
event, go to the “Workforce Re-
sources and Opportunities”
section of www.VisitSTLC.com/
entrepreneurship-workforce-re-
sources. For assistance or fur-
ther information, contact STLC
Chamber Workforce Develop-
ment Coordinator Laura Pear-
son at Laura@SLCChamber.org
orcall (315)386-4000, ext. 5.

Clarkson University Appoints
Aikaterini Bellou Assistant Professor
of Mechanical and Aerospace Engineering

By JAKE NEWMAN
Clarkson University
larkson Universi-
ty has appointed
Aikaterini Bellou to
Assistant Professor
of Mechanical and Aero-
space Engineering.

Bellou has served in sev-
eral roles within the Me-
chanical and Aerospace
Engineering Department,
Chemical and Biomolec-
ular Engineering Depart-
ment, and the Center for
Advanced Materials Pro-
cessing, most recently as
a Visiting Assistant Profes-
sor.

Bellou’s research focus-
es on the relationship be-
tween mechanical proper-
ties and microstructure of
multicomponent systems,
with a particular empha-
sis on nanocomposite
materials, thin films, and
one-dimensional struc-
tures. She has authored
several publications, and
her collaborative research
has been featured in the
MRS Materials 360 News-
letter.

Bellou is currently in-
vestigating the strength-
ening mechanisms in
nature-inspired metal/
ceramic multi-nanolay-
ered composites to devel-
op coatings that are both
strong and tough, with
enhanced resistance to lo-
calized impact and corro-
sion under high tempera-
tures and pressures. This
research is conducted in
collaboration with faculty
from Clarkson University,
the University of Michi-
gan-Dearborn, and staff
scientists at the Center for
Integrated Nanotechnolo-
gies (CINT) at Los Alamos
National Laboratory.

Prior to joining Clark-
son, Bellou worked as a
research associate in the
School of Mechanical and
Materials Engineering at
Washington State Univer-
sity. She holds a Bachelor’s
in Physics and Master’s in
Physics of Materials de-

o
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Katerina Bellou. Contributed

gree from Aristotle Uni-
versity of Thessaloniki in
Greece, and a PhD in En-
gineering Science from
Washington State Univer-
sity.

For more information
about Clarkson’s Mechan-
ical and Aerospace Engi-
neering Department, click
here.

Clarkson University is
a proven leader in tech-
nological education, re-
search, innovation and
sustainable economic de-
velopment. With its main
campus in Potsdam, N.Y.,
and additional graduate
program and research fa-
cilities in the Capital Re-
gion and Hudson Valley,
Clarkson faculty have a di-
rect impact on more than
7,800 students annually
through nationally recog-
nized undergraduate and
graduate STEM designat-
ed degrees in engineer-
ing, business, science and
health professions; exec-
utive education, indus-
try-relevant credentials
and K-12 STEM programs.
Alumni earn salaries
among the top 2% in the
nation: one in five already
leads in the c-suite. To
learn more go to www.
clarkson.edu.



Jason Christman chosen
as (arthage business
person of the year

Staff report

all in the north

country means it

is time for the Car-

thage Area Chamber
of Commerce to honor an
individual, a small busi-
ness, a business, a new
member and a non profit.
The dinner is set for Tues-
day, Oct. 29, with cock-
tailsat5:15 and dinner at 6
p.m. at Papermaker’s Pub
at Zero Dock Street. This
year, Jason Christmas was
chosen as Business Person
of the Year and Simon'’s
Farm & Home Center Inc.
as Business of the Year. In
addition the Church Street
Diner will be honored as
the Small Business of The
Year; the Nonprofit award
will go to Encompass Rec-
reation; The Morning Rit-
ual will receive the New
Member Spotlight award
and the Community Im-
pact award will go to Car-
thage and West Carthage
summer recreation pro-
grams for providing meals
for the participating chil-
dren.

Mr. Christman, owner
of Christman Fuel Service
Inc. was chosen for his
service to the community
and for maintaining a vi-
tal community business.
Mr. Christman along with
his wife, Samantha, and
his father, Scott, began
Christman Fuel Service 21
years ago.

The Business Person of
the Year said he was sur-
prised by the honor.

He said he believes in
giving back to the commu-
nity and has coached Little
League and Pop Warner
football while sons Zacha-
ry, Dylan and Tyler played.

In addition, through the
Tyler R. Christman Foun-
dation, the family has sup-

Christman

port youth athletes in Jef-
ferson and Lewis counties.

Jason sits on the board
of directors for the not-
for-profit foundation.

According to his nom-
ination, submitted by the
foundation, the founda-
tion has awarded more
than 40 $500 athletic
grants to youth sports and
has awarded over 10 $700
academic scholarships to
Carthage high school se-
niors in their respective
graduation years.

“Jason’s dedication
to his company, his em-
ployees, and the two NNY
counties he supplies low-
cost heating fuel and pro-
pane to, is by far an unsur-
passed feat in the world
of local small businesses.
With over two decades of
ownership, starting from
the ground up, all while
holding his head high,
with his family by his side.
Jason Christman is ex-
tremely qualified to hold
the accolade of Business
Person of the Year,” wrote
Faith Parks in the nomini-
ation.

NNY Business
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NATURALLY LEWIS AWARDS $50,000 IN START-UP
FUNDING TO TWO LEWIS COUNTY BUSINESSES

By KAYLEE TABOLT
kaylee@naturallylewis.com
aturally Lewis, Inc.,
on behalf of the Lewis
County Development
Corporation (LCDC),
has proudly awarded a total of
$50,000 to two local businesses:

m Coffee & Clay Cafe was
awarded $20,000 for start-up
equipment, furniture and in-
ventory for a new cafe and pot-
tery studio in Constableville,
NY.

®m  Hartley’'s Meat Market
was awarded $30,000 for start-
up equipment and inventory
for a retail meat market in Port
Leyden, NY.

Launch Lewis County is
made possible through a
grant from the New York State
Homes and Community Re-
newal Community Develop-
ment Block Grant Program;
Launch Lewis County is a part-
nership between the LCDCand
Lewis County. Based on NYS
requirements, Launch Lewis
County is a microenterprise
grant program for low-to-mod-
erate income entrepreneurs or
for those creating a new, full-
time position.

“As we are working to devel-
op an entrepreneur-led econ-
omy, programs like Launch
Lewis County are driving us
forward,” says Brittany Davis,
Executive Director of Natural-
ly Lewis, Inc. “Our partnership
with Lewis County to admin-
ister the Launch Lewis Coun-
ty program has allowed small
businesses and entrepreneurs
to start and expand products
and services, which in turn
creates and retains jobs, cre-
ates unique experiences for
residents and tourists, and ul-
timately enhances the tax base
of Lewis County.”

In order to qualify for the
Launch Lewis County Micro-
enterprise Grant Program,
businesses:

B Must have a small busi-
ness idea or a desire to inno-
vate their existing small busi-
ness

| Must be considered
low-to-moderate income
based on 2023 Income Tax Re-
turns OR create a new full-time
job that will be made available
to low-to-moderate income
persons
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Photo of previous Launch LC recipient, Sterling Valley Maple.

Contributed.

We are currently seeking
additional applicants for the
Launch Lewis County Grant
Program with $205,000 funds.

B Must contribute at least
10% of total project costs

B Must complete their proj-
ectby December 2025

Now Hiring:
AMBULETTE DRIVER

Job Tithes Ambul eits Driver Salary Starting at §1900 duing raining. Salary inaess e olowing
the completion of teining. Come join our t2am of drivers! Welare Tarspart has bezn sening
themcommunity for 12-yers and our company cominues o grow and prosidea needed seniceba
or communiges. Ourteam of drieers hane daily interadion with the commarity and ciems and
the drivers find grafifction inthisroke. Weans cumenty s=eking 2 Ambuletie Drivers b joinowr
tzam. The sucos; sl candidrie s will be resparaible for rarsparting priients ivand from medical
fadtier, clinics, and hospitds.  Respomsibilities: Provide safe and timely Tarsparmton of
patiemistaared from medicl appeinimenis. - Assist patients in and ot aftheambuletie, oo
thesir safety at ol imes. Mainin acourre reconds of rangport, induding pideup and dra
times and locations. Repart any inddents o scddents 1o the supevisor immedistely, Mamtain
thes clenliness and safety of te ambuletie wehide. Requirements:- Vi (OL-C driver s licerse
withia dean drivirg record. Evcelberi driving gills andkrowledge of raffic lras and reguistions.
Bbdity to commuricte effectivedy with prients, medical siaff and supenvisors. Srong problem-
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St. Lawrence County Chamber of Commerce Sport Tourism Survey Yields
Positive Results, Project Moves Forward to Finalize Foundational Strategy

Let Us Help with Your
Back-to-School Shopping!

LOAN
SPECIAL
% | @%

APR* APR*

Credit scores Credit scores
640 or above 639 or less

APR= Annual Percentage Rate. School loans available up to $3,000 for a 12 month term. All loans are subject to
credit approval. New loans only. St. Lawrence Federal Credit Uniton is federally insured by the National Credit
Union Administration

Celebrating 70 Years

t LaneﬁCe stlawrfcu.com

Federal Credit Union 315.393.3530

n OGDENSBURG | CANTON | POTSDAM | HERMON | HEUVELTON

By TIF AMO
tif@slcchamber.org
th the results in
hand from the sport
tourism survey re-
cently completed
by the public, the St. Lawrence
County Chamber of Commerce,
in partnership with Cimarron
Global Solutions, is now in the
final stages of strategy develop-
ment for the county-wide Sport
Tourism initiative. The recent
survey, which sought to gather
local insights on the county’s
potential as a sport tourism des-
tination, saw an enthusiastic
response from exactly 100 par-
ticipants—far exceeding initial
expectations.

Analysis of the results is be-
ing used to further inform the
foundational strategy being de-
veloped for the Chamber’s sport
tourism initiative, which focuses
on a growing sport tourism seg-
ment where travelers are drawn
to destinations for sports events
or activities. Sport tourism is
poised to play a transformative
role in St. Lawrence County, and
the survey’s exceptional turnout
highlights a strong community
interest and engagement in de-
veloping the county’s sport-re-
lated offerings.

“We are so pleased with the
level of enthusiasm and the
thoughtful and detailed re-
sponses from within our com-
munities,” said Tiffani Amo,
Director of Tourism for the St.
Lawrence County Chamber of
Commerce. “It is clear that this
is an initiative that is important
to our residents, and we are ex-
cited to develop a foundational
tourism strategy that will yield
positive results for the region’s
economic and recreational fu-
turein the yearsto come.”

The survey assessed aspects
of sport tourism where the coun-
ty may excel and also addressed
potential challenges and short-
comings.

“We want this initiative to
bring more visitors, but at its
core, it will be designed to align
with our residential needs,”
Amo said. “It has to work for our
residents if we want it to be sus-
tainable.”

Responses to the survey re-
vealed a high level of communi-

ty engagement and support for
local sporting venues, including
schools and dedicated sports
facilities, underscoring the re-
gion’s readiness to embrace
and enhance its sport tourism
potential. Respondents were
enthusiastic about the diverse
range of outdoor recreation
opportunities, the county’s
well-developed trail systems,
and the region’s natural beauty.
Participants also highlighted a
connection between sports ac-
tivities and the region’s cultur-
al and natural heritage, which
emerged as a significant theme,
citing activities such as lacrosse
and marathon canoe racing
that not only engage visitors
but also preserve and highlight
the unique character of St. Law-
rence County.

The survey also pointed
out the need for improved in-
frastructure, including bet-
ter-maintained trails and ex-
panded road access for ATVs.
The active involvement of local
organizations in advocating for
these improvements promises
to enhance the county’s appeal
as a sport tourism destination.
Respondents expressed con-
cerns about the environmental
impact of certain activities and
emphasized the need for sus-
tainable practices to protect the
region’s natural beauty.

“This level of public feedback
has been invaluable, and the
sport tourism strategy will be
updated to reflect these com-
munity-driven insights before
advancing to the next stages of
the initiative,” Amo said. “While
there are many insights that
were indeed already aligned
with our current working strate-
gy, it’s still so important to hear
directly from our communities
to make sure we are truly mov-
ingin therightdirection.”

The sport tourism project is
approximately 50% complete
both in the project tasks and the
timeline with the final delivera-
bles slated for September 2025.

For more information about
the Chamber’s sport tourism ini-
tiative, project updates and an
informational video, please visit
www.VisitSTLC.com/sport-tour-
ism or contact Tif Amo at Tif@
slechamber.org or 315-386-4000.
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Final project list selected for Canton’s NY Forward money

ByTOMGRASER
tgraser@wdt.net

CANTON — It took Canton’s
NY Forward Local Planning
Committee 20 minutes to final-
ize a slate of projects for a strate-
gic investment plan to distribute
$4.5 million to revitalize the vil-
lage downtown.

The committee, which con-
sists of Michael E. Dalton, co-
chair, village mayor; Kathryn A.
Morris, co-chair, North Coun-
try REDC co-chair and St. Law-
rence University president; Josh
Vink, Traditional Arts in Upstate
New York; Brian Coakley, North
Country Savings Bank; Ariane
Palmer, Palmer Real Estate; Con-
nie Jenkins, Canton Church and
Community Program; Katie Ber-
ry, St. Lawrence County Cham-
ber of Commerce; Dave Nelson,
United Helpers; and Kirk Davis,
Con Tech Building, have been
meeting since early May to select
projects for submission.

The final list of nine projects
has a combined NY Forward re-
quest of $7.9 million and nearly
$35million in total project costs.

The projects are:

— Upgrade Riverside Drive
streetscape and Gouverneur
Street gateway signs

— Enhance park amenities in
the Village Green

— Renovate 11 and 11% Riv-
erside Drive into a commercial
fitness center and two dance stu-
dios

— Redevelopment of the for-
mer Midtown Plaza

— Nature’s Storehouse ex-
pansion

—The Tick Tock revival

— Renovations and upgrades
tothe TAUNY Center

— Establish a small project
fund

— Canton branding and mar-
ketinginitiative

Six projects that did not make

the cut were discussed as poten-
tial “Pipeline Projects.”

Jaclyn Hakes of MJ Engineer-
ing, who facilitated the local
planning committee’s work, said
the pipeline projects could be el-
evated should any selected proj-
ects fall through.

“It inevitably does happen for
onereason or another,” she said.

The pipeline projects are sub-
mitted to the state as part of the
strategic investment plan, which
helps make them more attractive
to other grant opportunities that
emerge.

The six projects added to the
pipelinelist are:

— Enhancements to Willow
Island Park

— Renovate 95 Main St. to
become accessible, historic and
energy-efficient

— Renovate 51 Main St. to
make it more desirable for cus-
tomers and provide housing

— Upgrade the Frozen Spoon

— Mix-use redevelopment of
15 Gouverneur St.

— Third floor renovation of 75
Main St. into three apartments

“They are a great fit for Can-
ton,” Jenkins said about the proj-
ectlist.

The process seemed over-
whelming at first, she said, but
the consultants made it run
smoothly.

“I appreciate everybody’s
help and stepping up when you
were asked to volunteer,” Dalton
said after the meeting. “You gave
us your time and I deeply appre-
ciateit.”

M] Engineering will now write
the strategic investment plan
the committee put together and
submit it to the state in Decem-
ber. The projects chosen for the
plan will be announced in the
spring of2025.

There is more information on
cantonnyforward.com.

Victim Assistance Center Witches Gala tickets on sale

Tickets for the 3rd Annual
Witches Gala at The Faichney
Drive Complex in Watertown
Sat. Oct. 26 are on sale now.

Prepare yourselffor an en-
chanting evening of magic and
mischief. Embrace your inner
witch orwarlock and step into
aworld of spells, potions, and
supernatural wonders. Whether
you're a seasoned sorcerer or
justbeginning your magical

journey, this event is for every-
one.

Tickets are $85 per person or
$600 for a table of 8.

Proceeds directly support vic-
tims of crime and raise aware-
ness for domestic violence.

Suggested Attire: Black Tie,
Spooky, Witches, Warlocks,
Semi-Formal/Formal— honest-
ly, whatever your heart desires!

ped as part of the N Dnm'l:H'nq m:r\ds.npm by tha
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The map from MJ Engineering shows the boundary for Canton’s NY Forward projects. MJ

Access our award
wmnmg care at CHCNC'

HEALTH CENTER
QUALITY LEADER

ACCEPTING MOST INSURANCES INCLUDING
EXCELLUS BLUE CROSS BLUE SHIELD

*
Community Health Center
of the North Country

CHCNORTHCOUNTRY.ORG
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Severance Photo reunion a ‘huge success’

By CHRIS BROCK
cbrock@wdt.net
n Oct. 12 reunion for
Severance Photo em-
ployees and for the
store’s former cus-
tomers was a “huge success,”
according to the person who
came up with the idea.

“About a dozen were lined
up at the door righta 1 p.m.
when we opened,” said Nor-
man F. Peckham, who owned
Severance Photo from 1979
to 1999. “We had 66 sign our
log-in and there were a few
who failed to sign. Several
people drove in from out of
the area and a few were there
until about 6 o’clock.”

Three 8-foot tables were
full of Severance Photo-relat-
ed-photos and memorabil-
ia. “Most everyone enjoyed
looking them over and remi-
niscing,” Peckham said.

“Over the many years,
close to 50, that I've been as-
sociated with Severance Pho-
to, we've had so many good
employees,” Peckham said.
“After I retired, I rarely ran
into them. But most recently,
[ bumped into two, and both
of them suggested we have
some kind of get-together.”

When details were dis-
cussed, Peckham decided
to expand the scope of the
event. “I thought we had so
many customers that be-
came friends over the years,
thought, why not invite them
to come along and also visit
with us.”

The company was found-
ed in 1910 by Orla A. Sever-
ance, who opened a studio
in the Paddock Arcade. The
business was later taken over
by Paul J. Severance, who
was a staff photographer at

Norman F. Peckham, who owned Severance Photo from 1979 to 1999, looks over items collected before the start of areunion held Oct.
12 for former employees of the store and customers. The event was at American Legion Post 61. Severance photo closed in 2008 after
98 years in business. / Submitted photo

the Watertiown Daily Times
from 1943 to 1945. Peckham
purchased the business from
Paul Severance, who died in
2003.

Severance Photo was
founded by Paul’s father, Or-
la, in 1910, when he opened
a portrait studio in Paddock
Arcade, and later became a
wholesale and retail pho-
tography business. The firm
introduced color photogra-
phy to Northern New York
in 1914. It also was one of the
first photography companies
in New York state to enter the
aerial photography field.

Peckham sold the business
to Paul Beers and Richard
G. Seiler in 1999. Severance
Photo closed up in 2008 as

i Mjﬁ""*‘

(si':m;‘) will Gome”

Auarded o Brenia Liget.
" (late 50s)Earl |.ch )

Lots of Severance Photo memorabilia was featured at the event. / Submitted photo

lieves that a 2004 fire at Max’s
Outfitters, 162 Court St.,
which also damaged nearby
bulldlngs including Sever-

digital cameras and camera
phones began producing
photos that people became
happy with. Peckham be-

ance Photo, had an impact
on the decision to close. The

See SEVERANCE T22

LISTEN
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TOP SOIL $22 /yd. TIC TOC CLOCK REPAIR

* Alex MacKinnon %
/7L 15yd Load Delivered $330 . Al Kinds of .
Pickup Truck Load $50 Kinds of Spring

and Weight
10yd Minimum Load Driven Clocks
Delivered $220

(all for free estimates on lawn jobs, septic systems, driveways,
parking lots, excavation, inexpensive material for fill jobs.
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% 24 EMERGENCY SERVICE *
VPLUMBING V HEATING VAIR CALL FOR PRICE ON STONE PRODUCTS OR SAND

Gerald Ives » 315-523-0170

y Pickups and
(S Delivery Available

Phone:
315-778-1287

SHERMAN ELECTRIC
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AUTOMATIC STANDBY
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24 / ] Back-Up Power

HEATING & AIR CONDITIONING, INC.

SALES « INSTALLATION - SERVICE
Let our family help your family with your heating & air conditioning needs AUTOMATIC For Your Home or
— R e . POWER PROTECTION Business

All employeesare

FAMILY OWNED & OPERATED Zehr Family Members! 2506 US RT. 11
24-Hour Emergency Service MANNSVILLE, NY

FREE ESTIMATES - FULLY INSURED
CALL 315-788-5828 315-465-6661 7
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Contact Angel at 315—-661—2457 or 315—-782—-0400
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Great Lot Sportsmans Club and Charlie’s Liquor collets for humane society

from left: Great Lot Sportsman’s Club Director Jason “Papa Jay”

Saville; Purina-Nestle Lead Facility Warehouse Keith Dow; Great

Lot President Guy Case.

Great Lot Sportsman’s Club
and Charlie’s Liquor recently
collected and delivered 2861
pounds of Purina dog/cat food

without the generous support
from the Purina-Nestle plant in
Dunkirk, our friends and neigh-
bors. The 3 1/2-hour drive to the

—

=

to the Lewis County Humane
Society in Glenfield. Great Lot
President, Guy Case stated this

would not have been possible wellworthit.

Purina-Nestle Plant in Dunkirk
and back for the dogs & cats was

Great Lot Sportsman’s Club Members Scott Robbins, Kathy Marmol, Jason Saville; LCHS Kennel
Staff Hannah Murphy; Great Lot Deniese Haskins; LCHS Volunteer Billy Davies, LCHS Shelter Staff
Alexis Steria; Great Lot Sportsman’s Club Guy Case; Lowville Lions Club Volunteer Jennifer Condrey,

Lowville Lions Club Volunteer Herbert Condrey.

CASELLA SUSTAINABILITY REPORT HIGHLIGHTS PROGRESS TOWARD 2030 GOALS

By CASELLAWASTE SYSTEMS

Casella Waste Systems, Inc. (Nasdag: CWST) (“Casel-
la,” the “Company”) published its 2024 Sustainabili-
ty Report on Sept. 24, outlining its progress toward five
key sustainability metrics, while highlighting significant
achievements in several areas since its last report was is-
suedin2022.

“With this year’s report, we are pleased to highlight
several areas of achievement, and exceedingly proud that
our commitment to our team continues to shine through
in several areas of reporting,” said Casella Chairman and
Chief Executive Officer, John W. Casella. “The invest-
ments we have made in our people, infrastructure, and
logistics have had a positive impact on the sustainability
and strength of our business, while also benefiting our
customers and the communities we serve.”

The Casella team has grown by more than 32% since
2022 and is approaching 5,000 total employees. Even
with its growth, the Company reported continued im-

" wCrue

226 Janwes St., Clayton, VY

Enid Meore - Owner

provement in its safety performance, with its total re-
cordable incident rate (TRIR) dropping nearly 20% since
2019. Akey contributor to improving safety performance
has been the Company’s success in filling vacancies and
maintaining near-full staffinglevels, buoyed by the more
than 300 drivers and technicians who have successfully
trained at the Company’s Kenneth A. Hier Sr. CDL Train-
ing Center with a focus on safety, service, and commit-
mentto excellence.

For the Company’s commitment to safety to be felt
from the frontline to the back office, Casellaenhanced its
annual incentive compensation plans, including goals to
improve safety and reduce turnover year over year. “Safe-
ty is critically important to our success, and it is impera-
tive that everyone shares in the commitment to achiev-
ingthis goal,” Casellasaid.

Another milestone highlighted in the report is the suc-
cessful achievement of Casella’s community giving goal,
well ahead of the 2030 timeline, as the Company contrib-

Gowrmel
OLIVE OILS

{ 22 VINEGARS

uted more than $2.2 million in charitable donations, lo-
cal sponsorships, and in-kind services. In addition, the
Casella Foundation was established in 2024 to support
qualified non-profit charitable organizations demon-
strating community impact in environmental and natu-
ral resource conservation, and the Company announced
employee volunteering hours as its next community en-
gagement goal.

“We believe that investing in the communities where
we operate, beyond the services we provide, is para-
mount to building and nurturing sustainable communi-
ties for the long term,” Casella said. “Through continued
contributions and volunteer services, we are able to play
avital role in creating and sharing value throughout our
operations.”

The Company also continues to make significant
progress in climate leadership and earned a spot on USA

See CASELLAT15

Come visit our tasting room

for a unique & fun experience.

Follow us on Facebook

www.thecruet.com

thecruet@gmail.com « 315-767-1064
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SOCIETY HAS NEW MANAGER

Victoria Murray, Potsdam Humane Society’s new Shelter

Manager, is shown holding a ‘NO KILL' plaque awarded to PHS by
the Best Friends Network, under former manager, Kathy Hughes.
Kathy is the head Veterinary Technician in charge of the proper
care of the many animals waiting for good homes. Contributed.

By MELANIE FLACK
director@potsdamchamber.com
he Potsdam Humane
Society welcomes a new
Shelter Manager, Vic-
toria Murray. Victoria
oversees all the operations at the
facility and will be “go to” person
in charge of staff and all shelter
operations.

“We are so pleased to have
Victoria onboard to bring in new
and innovative ideas to make
the Humane Society prosper
and grow,” remarked Jeff Bon-

no, PHS Board President. “Victo-
ria comes with a fresh perspec-
tive and new ideas to keep PHS
looking

forward to the future while
keeping it financially healthy in
our world of increasing costs.”
Please stop by and welcome Vic-
toriaas the new personin charge
at the Potsdam Humane Society
located at 17 Madrid Avenue in
Potsdam. Open hours are 1 p.m.
-5p.m.weekdaysand 10a.m. -2
p.m. Saturdays.

SNOWTOWN USA IS COMING

Watertown’s annual winter
celebration will be Jan. 23-26.

David J. Daily, the festival’s
executive director, attended a
City Council work session re-
cently to give a Snowtown USA
update.

Council members also gave
authorization for the 12-mem-
ber group to hold a snow

sculpture competition at the
Alex T. Duffy Fairgrounds and
create an outdoor ice skating
rink at Park Circle and other
events at Thompson Park.
“I'm satisfied with our
plans,” he said, adding that
about 80% of the work is done.
January’s festival will have a
little bit of the old and the new.

NNY Business

October2024-13

SeaComm provides business loan services

Massena, NY— SeaComm
is proud to support local
businesses by offering Small
Business Administration
loan products under SBA’s
Lender Program. SeaComm
understands the benefits and
challenges of doing business
in this area and has designed
an array of loan options with
the local community in mind
to meet your business bor-
rowing needs, including:

B Commercial Real Es-
tate Loans to support the
purchase, expansion, and/
or development of business
properties.

m  Short Term Business
Notes to support existing
members with short term
needs, such as assisting with
cash flow or to serve as a tem-
porary bridge loan while per-
manent financing is estab-
lished.

B Business Term Loans to
support the purchase of ve-
hicles, machinery, or equip-
ment for your business.

B Lines of Credit to pro-
vide you with business cap-
ital whenever you need it,
including supplementing

Christina Smutz. Contributed.

working capital needs, taking
advantage of supplier dis-
counts, or even being used as
coverage until your accounts
receivable can be collected.
To learn more about the
services and products Sea-
Comm can provide your local
business, contact our Mem-
ber Business Loan Officer,
Christina Smutz. In her role,
Christina is responsible for
the development and man-
agement of account relation-
ships for the Credit Union,
specifically for the Com-
mercial Lending portfolio.
She maintains contact with

current business member-
ship, and leads outreach to
local businesses in all of Sea-
Comm’s markets to discuss
any current or future busi-
ness lending needs.

Christina is available
at your convenience, and
she can be reached via cell
phone: (315) 250-9119; office
phone: (315) 764-0566 ext.
510; or email: csmutz@sea-
comm.org.

SeaComm is a member
owned financial cooperative
headquartered in Massena
with over 55,000 members
and assets exceeding $787
million. The credit union
has nine branches located in
Massena, Potsdam, Malone,
Canton, Ogdensburg, Platts-
burgh, South Burlington,
Essex, and Watertown. Mem-
bershipis open to anyone who
lives, works, worships or at-
tends school in St. Lawrence,
Franklin, Clinton, Essex, Jef-
ferson, and Lewis Counties,
New York and Grand Isle,
Chittenden and Franklin
Counties, Vermont.

Eederallylinsured]
e

N

Christina Smutz
Member Business Loan Officer

of

Phone: 800-764-0566 ext.510

Cell: 315-250-9119

Email: Csmutz@seacomm.org

SEGoMM

800-764-0566 | SEACOMM.ORG | SBA

This is not a commitment to lend.
Additional terms and conditions may apply.
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S % Short-Term Business Notes
Line of Credit & Short Term Loans

Commercial Real Estate Loans
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A Health Plan That Saves
Your Employees Money

Get exceptional customer service with big out-of-pocket cost savings!
() $0 primary care () $0 mental health

() $0 specialists () $0tier 1drugs

@ S0 urgent care

Your employees can have all of this and more with the new Gold 13 plan from
MVP Health Care®!

Visit mvphealthcare.com/nny, call 1-844-687-1107,
or contact your broker.

Because, around here, everyone’s our MVP.

Not all plans available in all states and counties.

HEALTH CARE

®
Health benefit plans are issued or administered by MVP Health Plan, Inc.; MVP Health Insurance Company;
MVP Select Care, Inc.; and MVP Health Services Corp., operating subsidiaries of MVP Health Care, Inc.
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Today’s “America’s Climate
Leaders 2024” list for the second
consecutive year.

“We estimate that for every
ton of greenhouse gas we emit
through our operations, we help
prevent more than five tons of
greenhouse gas emissions else-
where in the economy through
our recycling, renewable energy,
and carbon sequestration ser-
vices,” Casella said. “This reflects
our focus on simultaneously
reducing our emissions and
growing our emission-reducing
services. We expect progress will
continue as we work to advance
renewable natural gas infrastruc-
ture and make further upgrades
to ourrecyclinginfrastructure.”

Continued investments in
infrastructure, innovation, and
education have the Company
currently positioned to achieve
its materials management goal
of recycling more than 2 million
tonsin 2030.

“Since 2019, we have in-
creased the amount of material
we recycle by more than 36%,
representing nearly 400,000
tons of recyclables being put to
a higher and better use,” Casella
said. “In 2023, we completed a
full retrofit of our largest recy-
cling facility, while adding new
facilities in New York and Penn-
sylvania through acquisition.
Further investments in the crit-
ical infrastructure required to
help achieve our materials man-
agement goals are scheduled to
occur in Connecticut and Penn-
sylvania, positioning us to see
tonnage growth in our resource
solutions line of business in 2024
and beyond.”

The cumulative benefits of
Casella’s investments in these
core areas have led to the Com-
pany’s recognition on Time
Magazine’s America’s Best Mid-
sized Companies 2024 list, which
recognizes U.S. companies that
generated between $100 mil-
lion and $10 billion in revenue
and have excelled in the areas of
employee satisfaction, revenue
growth, and sustainability trans-
parency based on 15 different
criteriameasurements.
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POTSDAM WELCOME’S SECOND GLANCE
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Business owners and town officials of Potsdam attended a Ribbon Cutting Ceremony held to welcome Second Glance. Second Glance

is located at 6 Market Street, Potsdam. It is a consignment store and boutique owned by Brittany Krawczyk and Keshia Dillabough.
Left to right: Marie Amell; Fred Hanss, Potsdam Planning and Development Office; Sarah Sachs, Potsdam Public Library; Becky
Trimm, NJ Homemade Ice Cream; Brian and daughter Ellie Krawczyk; Alexandra Jacobs Wilke
Mayor, Village of Potsdam; Brittany Krawczyk, Owner; David Thurlow, Potsdam Planning and Development Office; Keshia
Dillabough, Owner; John Wicke, SUNY Potsdam; Shannon Dillabough, Bob Pike, Burrito Bobs; Allison Carney, Brick & Mortar Music;
Rob Bicknell, SummerHaven Pool, Home and Spa; Melanie Flack, Executive Director of Potsdam Chamber, and Jerriel Martin, Old

Market Coffee. Contributed.

National Grid employees clean up New Bremen park

NEW BREMEN — As
part of National Grid’s
Project C Week of Ser-
vice, a crew of employ-
ees spent the morning
at the village park and
playground Sept. 20.

Employees from
across the northern area
— including from Sara-
nac Lake, Utica, Syra-
cuse and Clayton—con-
ducted a cleanup of the
recreation trail, picked
up debris, mulched the
Ralph “Bub” Hall Me-
morial Playground and
helped to prep Wagner
Field for the winter.

National Grid custom-
er and community en-
gagement manager Jar-
ed J. Haenlin said they
had heard of ReNew Bre-
men, a non-profit which
focuses on community
development and youth
programming including
improvements to Wag-
ner Field and offered to
help. The project fit in
with the power compa-
ny’s week of service —
Sept. 16-20.

According to a com-
pany spokesperson,
Project C, introduced in
2021, is National Grid’s

commitment to look
beyond conventional
methods to deliver for
our customers and com-
munities.”

“We are thankful for
the help,” said Cassan-

dra Buell, a member of
ReNew Bremen.

Mr. Haenlin said they
were thankful to Tractor
Supply which donated
five-gallon pails to aid
in the project.

' Q

Taken at Deer Valley Trails

1105 State Highway 72
Potsdam, NY 13676

- Cook’s WILDLIFE BUFFET

) PARISHVILLE
\ ;:ﬂ v Alfalfa, Soybeans, Corn

Conrad, Yvonee Cook

& Family

315.265.6788
Conrad’s Cell: 315.262.4748
Mike’s Cell: 315.212.0102
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CLOSE TO HOME!

From nationally accredited cancer care to
award-winning wound care, orthopedics,

cardiology,

obstetrics,

convenient care,

pediatrics, and more, Carthage Area Hospital,
Claxton-Hepburn Medical Center, and North
Country Orthopedic Group offer expert care

across the lifespan. Your family's health is our

top priority right here in your community!

Area Hospital
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carthagehospital.com
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J(CFeatured Honors Program Student

By PAMELA J. DIXON
pdixon@sunyjefferson.edu
im Stone, Fort Drum, is
the featured Jefferson
Community College
(JCC) Honors Program
student for the month of Octo-
ber 2024. Stone is a nursing stu-
dent at Jefferson. For one of her
honors program options, she
created a presentation on breast
cancer awareness and treat-
ment.

The Jefferson Community
College Honors Program offers
students with exceptional ac-
ademic skills the opportunity
to receive enriched instruction
within their current program of
study. For the Honors Program,
students select three courses
within their curriculum and en-
hance them as Honors Options.
The option is based on a project
agreed to by the student and a
faculty member willing to work
closely with the student to pro-
vide a unique and rewarding
experience. Students also take
the Honors Seminar; a unique
inter-disciplinary course open
only to program participants.
The seminar examines a sin-
gle theme each semester and

Kim Stone. Contributed.

features guest speakers from a
variety of disciplines and often
includes some sort of field ex-
perience. Successful program
participants earn a prestigious
Honors Graduate designation
on their academic transcript
for each Honors Option course.
Students demonstrating excel-
lent academic achievement in
high school or who have com-
pleted 12 credit hours of college
coursework are invited to apply
for admission to the Honors
Program.

For more information, vis-
it www.sunyjefferson.edu or
contact Honors Program coor-
dinator, Dr. Joshua Canale, at
jeanale@sunyjefferson.edu.

Student Trustee Elected
to JCC Board of Trustees

By PAMELA J. DIXON
Jefferson Community College

Genesis C. Crice, Phila-
delphia, has been elected
by the student body at Jef-
ferson Community College
(JCC) to serve as student
trustee on the JCC Board of
Trustees for the 2024-2025
academic year.

Crice, originally from
Sumner, WA, is current-
ly pursuing a major in Hu-
man Services at Jefferson.
His goal is to continue his
education to pursue a Mas-
ter’s in Social Work, aspir-
ing to become a full-time
therapist. In addition to
his studies, Crice is active-
ly involved in campus life
as a member of the Science
& Technology Entry Pro-
gram (CSTEP) and serves as
a resident assistant (RA) in
East Hall. Passionate about

Genesis C. Crice, Philadelphia,

mental health and student
advocacy, Crice is dedicat-
ed to raising awareness on
student-related issues and
fostering a supportive envi-
ronment for her peers.

Crice’s first official Board
of Trustees meeting was Oc-
tober 2, 2024.
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Jefferson Commumty College EDGE Program Propels Alum to Early Career Success

By PAMELA DIXON
Jefferson Community College
t just 20 years old,
Chris S. Fuller 22
soared to academic
uccess at an unusu-
ally young age. The Felts Mills,
NY, native graduated from Car-
thage Central School in 2021,
earned an associate degree a
year later in 2022 from the State
University of New York (SUNY)
at Jefferson Community Col-
lege (JCC), and then complet-
ed his bachelor’s degree from
SUNY Cortland in 2024. Now,
as the new resident director at
Onondaga Community Col-
lege, another SUNY Institution,
Chris’ story is one of determi-
nation, hard work, and the in-
valuable role that SUNY plays
in shaping successful careers.
“GETTHE CREDITS NOW. IT CAN
ONLY HELPYOU LATER.”

Chris began his college ed-
ucation while in high school.
Encouraged by his parents
and high school guidance
counselor, Chris took part
in JCC’s EDGE concurrent
enrollment program. By
the time he graduated high
school, Chris had earned fif-
teen college credits through
the EDGE program. “It’s a
great opportunity,” Chris
says, reflecting on his expe-
rience with EDGE. “Focus on
the coursework and get the
credits now; it can only help
you later,” he advises stu-
dents considering an early
start to their college educa-
tion.

By taking advantage of
Jefferson’s EDGE program,
Chris was able to begin his
career during the year he
would have typically spent
as a college senior at SUNY
Cortland.

“YOU’LL SAVE SOME MONEY AND
TIME.”

Through the Jefferson
EDGE concurrent enroll-
ment program, students take
accredited college courses
and earn credit that appears
on their college transcript.
Courses are taught by JCC
adjunct instructors who
are also high school teach-
ers. Students gain a distinct
advantage by taking EDGE
courses not only by getting

Chris S. Fuller ‘22. Contributed by Jefferson Commumty College

a head start on their college
education, but also from
substantial cost savings.
EDGE courses are offered at
just one-third of the cost of
regular college tuition, and
thereis no limit to how many
courses a student can take.
Chris seized the opportunity
to get ahead by completing
as many courses as possible.
He says, “You'll save both
time and money by knock-
ing out general education
courses.”

“I'LOVED MY TIME AT JEFFER-

SON!”

Chris opted to start his
academic journey at a com-
munity college to explore
whether higher education
was the right fit and gauge
his readiness for a four-
year institution - a deci-
sion that would shape the
course of his academic and
professional life. “Coming
to JCC was really about de-
termining if college was for
me and getting college ex-
perience before moving on
to a four-year institution,”
Chris explained. At Jeffer-
son, Chris pursued a degree
in humanities and social
sciences, which provided a
broad foundation and crit-
ical thinking skills crucial

for his future studies. His
time at Jefferson proved
fruitful. He immersed him-
self in campus life, joining
the cross-country team and
serving as vice president of
the Student Government As-
sociation (SGA). As a mem-
ber of the SGA, he and his
peers attended the SUNY
Student Government con-
ference held in Albany, NY.
He was pleasantly surprised
by the wealth of opportu-
nities Jefferson offered. “I
loved my time at Jefferson,”
he recalled. When he was
not in class or fulfilling his
duties with the SGA, Chris
spent his time on the field
with the Watertown Red
& Black semi-pro football
team, where he played de-
fense.

ASSOCIATE DEGREE IN HAND AND
NOSTUDENT LOANS

Chris’ relentless academ-
ic focus paid off; he com-
pleted his associate degree
in just one year, graduating
with a 3.6 grade point aver-
age (GPA) and no student
loans. “I'was very happy with
that—starting [college] at
SUNY Cortland with no stu-
dent debt!” he said.

Building on this success,
when Chris transferred to
SUNY Cortland to pursue
a bachelor’s degree in his-
tory, he started as a college
junior thanks to the credits
he earned at Jefferson. Addi-
tionally, he was chosen as a
resident assistant, a role he
credits to the courage and
skills he honed at Jeffer-
son. “My time at JCC really

APPLY TODAY!

Earn a degree from the
comfort of home with

online learning options.

Financial aid available for part-
time study (minimum 3 credits).
Spring semester classes begin
January 21, 2025.

JEFFERSON

COMMUNITY COLLEGE

helped prepare me to move
away from home. Being in-
volved on campus helped
me feel more comfortable
and made me realize I could
live on campus and be suc-
cessful,” he says.

Despite this preparation,
Chris faced some challeng-
es during the transition. “It
was a bit of a culture shock,”
he admitted. This adjust-
ment initially led to a lower
GPA, but by graduation, he
had significantly improved
his academic performance,
raising his GPA from 2.2 to a
solid 3.0.

COMMUNITY COLLEGES, A
LAUNCH PAD FOR STUDENTS

Chris’ story is a testament
to the opportunities that
community colleges like JCC
provide to students who may
be uncertain about their ac-
ademic paths. His rapid rise
from a high school student
to a college graduate and
now a Resident Director at
just 20 years old is an inspir-
ing example of how the right
support and a determined
mindset can lead to early
and meaningful success.

Jefferson’s EDGE program
is strong across the region,
offering courses in twen-
ty-six schools spanning Jef-
ferson, Lewis, St. Lawrence,
and Oswego counties.

To learn more about Jef-
ferson’s EDGE concurrent
enrollment program, visit
www.SUNY]efferson.edu/
edge or contact John Trum-
bell, EDGE Coordinator,
at (315) 786-2309 or email
jtrumbell@sunyjefferson.
edu.
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that ultimately benefit all of us.”

QUICK DEVELOPMENTS

Halpin recalled that within days after Dean’s
pitch at the Shapiro ceremony, a small group
met and brainstormed ideas. “The next week, my
goodness, there were 20-plus people there, from
all sectors of the community. That group quickly
developed a mission statement and vision state-
ment.”

Within months, the idea grew into a proposal.
Halpin became the center’s first director but was
also a full-time faculty member. The plan was to
work at the center a couple afternoons a week. “In
reality of course, it went far beyond that.”

Halpin said that the center had tried out hiring
directors “from outside the ranks” of the college.
“Theywere good people, but probably that wasn’t
a model that was going to work extraordinary
well.”

As an example of the center’s “humble” begin-
nings, Halpin recalled its first community survey,
which needed a representative sample of house-
holds in Jefferson County.

“In the year 2000, you could do that by calling
peoples’ phone numbers, and those numbers
were in a thing called a phone book,” Halpin said.

Such randomized survey lists could also be
purchased online. “But we had no resources. We
had no money, so we asked ourselves, ‘What do
we do? What do we have?”

They had a phone book and Jeannie Gardener,
the center’s administrative assistant.

“We flipped a coin or did some such thing and
started at the beginning of that phone book,”
Halpin said. “And poor Jeannie Gardnener went
through that phone book and selected every tenth
name and that became our randomized sampling
of phone numbers to call. It was completely by
hand, ridiculous to even think about it now, but
that’s what we had to do.”

Halpin said at the time of that first survey,
about 96% of the county’s households had a land
line. “I think our strategy in those years were cer-
tainly defensible. We got pretty good results but
pretty different from what Joel and the gang is
able to do these days.”

LaLone said that depending on the study, four
“modalities” are used to survey: phone calls,
email, text messages and in person.

The latter method helped the center two years
ago when it performed a study on the economic
impact of snowmobiling in Lewis County and Tug
Hill. Email addresses related to snowmobile clubs
did help with that. But also: “You get the clip-
boards out, the warm clothes out and intercept
them to sample them where they are.”

With their expertise in math, those who run the
center aren’t worried about messing up in that ar-
ea. “The problem is messing up the sample you
take,” LaLone said. “For example, for a Jefferson
County sample, we want to get at least one fourth
military members or their dependents. If we get
three-quarters, it's a mistake and we have to cor-
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rectit.”
STUDENT INVOLVEMENT

One notable thing hasn’t changed over the
years in how the center is run, Halpin stressed.

“Something that sets us apart from similar
kinds of operations is right at the beginning, part
of our mission we saw was using students as much
for that community research as we could — to
give real-life experiences, and obviously expand
their education from classroom-kind of activities.
Students have been integral from the beginning.”

“We certainly pay the students who work on
our studies well,” LaLone said. “We have to. It’s
the right thing to do.”

“In 1999, no one could have guessed that the
center would grow and see the success it has had
for the community, and the college,” Deans said.
“What is really an interesting wrinkle with the
annual surveys and the other surveys they have
done is that they engage students. They couldn’t
have done it without student input.”

CENTER FUNDING

The center is funded in multiple ways. It’s its
own client for bi-annual surveys. Those are re-
leased each winter and spring. In its latest Cur-
rent Issues survey, the center focused on the
quality of life, crime, short-term rental challeng-
es, exercise and opinions about the 2024 presi-
dential election. It also releases an annual Survey
of the Community. Both studies focus on Jeffer-
son, Lewis and St. Lawrence counties.

Surveys performed for clients help to fund the
center and LaLone said it has three sponsors who
give it annual contributions: the NNY Commu-
nity Foundation, the Development Authority of
the North Country and Lewis County. “Those
three offset the costs of our two (annual) studies,”
LaLone said.

A Car Freshner Corp. endowment is anoth-
er funding source. In 2001, as a part of the JCC
Foundation, the Center for Community Studies
established an endowment fund. This fund has
been used to support all community-building ac-
tivities and student experiential learning since
its inception. The endowment fund was initiat-
ed with a generous initial contribution from Car
Freshner, and since 2001 has accepted additional
donations.

“Car Freshner does not sponsor us every year,
but they gave us an endowment fund a quarter
century ago and we spend the proceeds off that
every year,” LaLone said. “If you look at those
things, it’s enough that we are able to survive.”

In 2022, the NNYCF established a permanent
endowment fund, to which others have also con-
tributed, to help build to support the center in
perpetuity. This is separate from, and in addition
to, the Car-Freshner endowment.

“The other (funding) alternative would be to
somehow bump up our prices for all these con-
tracted studies,” LaLone said. “We don’t want to
do that. We know what other consultants and uni-
versities would charge.”

“Being a community college, we look at things
differently than what a four-year university
would,” Danforth said. “It’s in our nature. The
center was developed for the community. If we
would price most of the people from the com-
munity out of being able to do a study, then why

would we exist? If we had to use the model that
these four-year universities use, I don’t think we
would be here 25 years later. We wouldn’t have
any clients and we wouldn’t be serving the com-
munity. So credit all of those people at the be-
ginning to develop a model that was sustainable.
They saw we couldn’t do it like other people. We
had to do it this way.”

Danforth sees parallels to his part-time work at
the center and to his full-time task as professor of
math.

“My primary job is to educate students,” he
said. “As an educator, there’s nothing more pride-
ful than when your students go through your
courses and institution and you see them succeed
in life. When we work with a group to get data for
them, and for them to use that data to take action
and move forward, it’s just like that student being
successful.”

The center, LaLone said would not have found
a way forward without its 24-member advisory
board. Its diverse membership also brings diverse
opinions.

“That’s part of the power of that group — that
they don’t have the same opinion,” LaLone said.
“So essentially, we get to test our survey questions
on the community before they go out. They see
things the three of us would never see. I remem-
ber a famous question about minimum wage.
There were diverse opinions in the room, to say
the least.”

ASPIRATIONS EXCEEDED

The center has been recognized beyond North-
ern New York. The Center for Community Studies
has been accepted into the Transparency Initia-
tive of the American Association of Public Opin-
ion Research, globally the leading public opinion
research professional association. It’s also an ac-
tive member and participant in the Association of
Academic Survey Research Organizations (AAS-
RO), an association of approximately 60 colleges
and universities in the U.S. that house and sup-
port survey research centers.

“It was humble beginnings, but ridiculous-
ly ambitious aspirations,” Halpin said. “But the
amazing thing is, those aspirations have been
exceeded here 25 years later. It’s a credit to the
college and the people who have been involved
and also to the community who has supported it
and seen its worth. And its a credit to the work the
center has done over the years.”

The work will continue with LaLone, his team
and students surveying the north country. Ma-
ny people surveyed by the center have become
repeat sources. When it’s survey time, and those
calls are made, LaLone said there are sometimes
disgruntled people on the other end. But more of-
ten than that, he said a conversation often goes
something like this:

“‘Is that LaLone guy still doing this? I had him
for class.” It happens every night. Soon it will be,
‘Is that Danforth guy still doing it?” That always
brings a smile.”
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HOW DO WRITTEN BUYER AGREEMENTS WORK?

BY THE NUMBERS:
NNYHOME SALES

By LANCE EVANS

levans@nnymls.com
f you are actively look-
ing to buy a house, or
even thinking about

it, you may have heard
of new rules about written

buyer agreements. The
agreements are designed
to help both the buyer and
the agent to define their re-
lationship. They became
a nationwide requirement
for many real estate pro-
fessionals because of a
proposed settlement by
the National Association
of REALTORS® in a broker
commission lawsuit.

A written buyer agree-
ment is an agreement be-
tween the buyer and the
REALTOR® outlining the
services the REALTOR®
will provide and what the
REALTOR® will be paid
for those services. This is
similar to a listing agree-
ment between a seller and
a REALTOR®. The buyer
agreement is in addition to
the New York State Agen-
cy Disclosure that all buy-
ers and sellers sign when
working with a real estate
professional.

Like any real estate
agreement, buyer agree-
ments are negotiable be-
tween the buyer and the
real estate professional.
Some common aspects
that change are the ser-
vices, the length of time
the agreement covers, and
the compensation. Com-
pensation to a REALTOR®
is not set by law, the REAL-
TOR® Association (local,

state, or national), or any
Multiple Listing Service.
In the agreement, the com-
pensation must be clearly
defined (a specific per-
centage, dollar amount,
flat fee, etc.) and cannot
be open-ended or set as a
range. There needs to be
a specific end date to the
agreement also. Both par-
ties need to sign the agree-
ment for it to be in effect.
If changes are needed later,
both sides need to agree in
writing by either amending
it or signing a new agree-
ment that replaces the ex-
isting agreement.

Keep in mind that the
agreement needs to clear-
ly lay out the REALTORS®’
services, duties, and ob-
ligations to the buyer. On
the flip side, it also out-
lines the compensation
the buyer is guaranteeing
to the REALTOR®. It re-
duces potential confusion
that a buyer may have
about their relationship to
the agent. To ensure this,
the agreement needs to be
signed prior to “touring” or
viewing a home or homes.
This is true whether the
viewing is done in person
or virtually. If the buyer
just attends an open house
on their own, they will not
be asked to sign the agree-
ment.

There has been some
confusion in the media
about whether the agree-
ment requires the buyer
pay the agent. The answer
is not necessarily. While
the buyer is guarantee-
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ing the amount the RE-
ALTOR® will be paid, the
buyer and agent are still
able to request and nego-
tiate with the seller to pay
the buyer agent’s compen-
sation.

Written buyer agree-
ments, like listing con-
tracts, protect all parties
involved in the real estate
transaction. It places cer-
tain obligations on the
buyer’s agent while also
guaranteeing that, if the
transaction is successful,
the agent will get paid. In
addition, a buyer is guar-
anteeing that their inter-
ests and desires will be
protected and that they
will have an advocate on
their side.

The New York State As-
sociation of REALTORS®
(NYSAR) held its Fall Busi-
ness Meetings from the
Turning Stone Resort in
Verona from September 29
-October2. Therewasalso
a virtual component con-

sisting of small committee
and workgroup meetings
from September 16 - 20.

One of two sets of meet-
ings held yearly, these
allow members to make
decisions about the direc-
tion of the Association and
hear updated information
about the industry. Many
of these sessions were re-
corded and are available to
the more than 60,000 RE-
ALTORS® statewide.

From the Tri-County Ar-
ea, 14 REALTORS® joined
me in attending and par-
ticipating in the meetings.
Several had leadership
roles as committee chairs
or vice chairs. From the
Jefferson-Lewis Board of
REALTORS®, they includ-
ed Britt Abbey, Jennifer
Bossuot (Appraisal Com-
mittee Chair and Federal
Political Coordinator to
Congresswoman Elise Ste-
fanik), Christie Clemons,
Jennifer Flynn, Rob Gard-
ner, Ricky Gates, Eliza-
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beth Miller, Karen Peebles
(Organizational Planning
Committee Chair), Nancy
Rome, and Vickie Staie. St.
Lawrence County Board
members attending were
Tracy Bernard, Brittany
Matott (President of the
NYS Real Estate Educa-
tion Foundation and Vice
Chair of Legislative Steer-
ing Committee), Jennifer
Stevenson (National Asso-
ciation of REALTORS® Re-
gion 2 Vice President), and
Elizabeth Trego (Article
12A Working Group Chair).

LANCE M. EVANS is the
Executive Officer of two lo-
cal real estate trade associ-
ations, the Jefferson-Lewis
Board of REALTORS® and
the St. Lawrence Coun-
ty Board of REALTORS®.
Contact him at levans@
nnymls.com.
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RiverTrail Beer Works opensin SaranacLake

Extension of popular Lake Placid Pulb and Brewery

ByAARON MARBONE
Adirondack Daily Enterprise

SARANAC LAKE — On Oct. 14
the back rooms of RiverTrail Beer
Works were bustling with anxious
energy as staff prepared for the
brewery’s grand opening the fol-
lowing day.

General Manager Morgan
McReynolds stuffed glass vas-
es with flowers in the kitchen. In
the expansive glassed-in brewing
room, where the sounds of David
Allan Coe singing echoed off met-
al tanks, Head Brewer Jason Bar-
nett checked on the massive vats
ofbeer. RiverTrail co-owner Chris
Ericson satat the bar.

This will be the Ericsons’ third
activelocation with the Lake Plac-
id Pub and Brewery and Big Slide
Breweryand Public Housein Lake
Placid.

Ericson said his wife and brew-
ery co-owner Catherine always
loved theidea ofapub with garage
doors. One day, she was getting
an eye exam at Eye Care for the
Adirondacks on Woodruff Street,
looked the Saranac River and saw
a “For Sale” sign on the former
Amusement and Vending build-
ing.
After what felt like “8 bazillion
years” of construction, he and
Catherine are excited to show the
new brewery off.

The brewery gets its name
because of its location — right
alongside the nearly-finished
Saranac Lake River Walk, and a
stone’s throwaway from the com-
pleted first phase of the Adiron-
dackRail Trail.

Ericson said with the town and
state investing in the edge of the
village’s downtown area, he and
Catherine thought it would be a
good place to invest, too.

“The rail trail has been much
more of a success even than [
think people thought it was going
tobe,” Ericson said.

Ericson said village officials
tell him the River Walk exten-
sion, leading from Church Street,
along the Grand Union parking
lot and on the Saranac River side
of the brewery property, should
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opened Oct. 15. Aaron Marbone/Adirondack Daily Enterprise

be done by the end of month. The
walkway is almost completed, but
a gap between the brewery and
grocery store properties is await-
ing a bridge. This bridge is pre-
fabricated and will just need to be
installed.

Last week, the brewery had
two soft opening events to put
the space through its paces. They
also had two days where half the
staff worked and the other half
enjoyed the food and drink. Then
the two groups swapped.

Staffandtap

Ericson said they've hired al-
most 40 people to run the just un-
der 15,000-square-foot operation.

McReynolds, who helped open
Big Slide in 2016 and three other
managers from thatlocation have
all moved over to RiverTrail. Eric-
son said he’s excited to have peo-
ple they trust at the helm.

He said these people all live in
Saranac Lake, so when they found

out the brewing company was
opening a location where they
could walk to work, they jumped
atthe opportunity.

Executive Chef Brandon Schat-
ko came from Saratoga.

Head Brewer Barnett came to
RiverTrail from Fifth Frame Brew-
ing in Rochester, where he won
Great American Beer Festival gold
medallast year.

Barnett said he had been look-
ing for the “next thing,” a place
where he could settle down for
a long time. After getting offers
from all over, he learned about
RiverTrail and thought it fit the
bill.

He’s been brewing on the
brand-new seven-barrel setup for
almost three weeks now and re-
centlyfinished the first beer there,
an easy, hoppy pale ale fittingly
called “Trailhead.”

The beers Barnett brews there
will be exclusive to the RiverTrail
location’s lineup. The space also

RiverTrail Beer Works co-owner Chris Ericson stands outside the Woodruff Street brewery on Monday in Saranac Lake. The brewery

has a canning production facility.

Ericson said they’ll have 16
brews on tap — 12 house beers
and four guest taps featuring re-
gional brewers.

He said they’ll also be pour-
ing Saranac beer. Visitors to the
area often assume Saranac beer
comes from Saranac Lake. But
Utica-based brewery F.X. Matt,
where Lake Placid Pub and Brew-
ery beer is also brewed, is the
home of Saranac beer.

Ericson said this will likely lead
bartenders toneed to beinformed
inbeer geography.

“Wehaven’thad to answer that
one yet, but I'm sure it will start
tomorrow at about 11:31,” he said
with alaugh.

New town, new rhythm

The space is a far cry from
three years ago, when their son
C.J. played rollerblade hock-
ey with his friends in the empty
warehouse. Wood, stone, plants

and hanging light bulbs decorate
the large main room. Rooms on
the exterior of the building can
be converted into porches in the
warm months. In the front, there
are two room-sized, high-tech
golfsimulators.

Ericson said it was a multi-mil-
lion dollar investment.

The brewery has 40 parking
spaces and a lease agreement for
around 30 more in the laundro-
mat parking lot across the street.
It has around 220 solar panels on
the roof to help power the whole
operation.

Opening in a new town is ex-
citing and scary, Ericson said.
Saranac Lake is only nine miles
down the road from their home
base, butits culture is different, he
said. They'll have to adjust to the
“rthythm” of Saranac Lake — the
habits ofits tourists and itslocals.

Blue Line Breweryhasbeen at

See BREWERY T24

GREATER WATERTOWN -NORTH COUNTRY

Your local business
connection.

www.watertown ny.com
105 Court Street, Suite B Watertown, NY 13061
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Big Tupper Ski Area to be auctioned Nov. 7

By CHRIS GAIGE
Adirondack Daily Enterprise

e Franklin County Leg-
islature set Nov. 7 as the
foreclosure auction date
for the Big Tupper Ski

Area and three nearby parcels
located in southern Franklin
County.

The move comes after years of
advocacy and legal jockeying by
those seeking to restore the ski
center and creditors who sought
to prevent foreclosure on the
grounds that it would unjustly
deprive them of large sums of
money they were owed from a
failed development project.

The auction is scheduled to
occur at 10 a.m. at the Franklin
County Courthouse kitchen
conference room, located at 355
West Main St., Malone, accord-
ingto Franklin County Treasurer
Fran Perry.

The Big Tupper ski area has
longbeen defunct. Hailed as one
ofthe largest development plans
in the Adirondacks, private in-
vestors had sought to develop
the Adirondack Club and Re-
sort. While the Adirondack Park
Agen(tzﬁ granted building per-
mits, the underfinanced project
— caused in part by protracted
court battles with environmen-
tal groups seeking to prevent de-
velopment—never took off.

Owners stopped paying tax-
es on the property in 2013. Over
a decade later, the county was
finally able to foreclose on the
property. In August, Franklin
County Court Judge Craig Car-
riero ruled the public auction
could proceed.

FOURPARCELS
FORAUCTION

The auction will cover four
parcels, totaling $649,395.90 in
minimum bids, according to
figures Perry provided Monday.
Each will be auctioned individu-
ally, although the order is yet to
be determined by the auction
company, she said. Perry said
that there is nothing prohibiting
separate individuals or groups
from purchasing one or any
combination of the parcels.

The largest parcel is the Big
Tupper ski area, with a mini-
mum bid of $468,873.71. The
others include a marina located
at 1715 state Route 30, a water-
front vacant lot on Big Tupper
Lake, off of state Route 30 and
Cranberry Pond, off of Little Si-
mond road, according to the
Franklin County real property
database.

Perry said those are being

auctioned for minimum bids
of $148,987.30, $15,912.96 and
$15,621.93 respectively. She
said those figures were calculat-
ed based on “delinquent taxes,
pen g interest and statutory
fees” that are owed to Franklin
County.

She said that she had spoken
with her legal counsel, who told
her that she was in the clear to
proceed to auction. Absolute
Auctions and Realty, the compa-
ny handling the sale process for
the county, advised her that Nov.
7 would be an acceptable auc-
tion date. Perry then proposed
that date to the county legisla-
tors, who voted to approveit.

Absolute Auctions and Realty
also advised Perry that bidders
interested in the ski area need to
put down a deposit of $100,000
to demonstrate that they have
the resources to cover the price
tagiftheir bid is successful. Perry
said the money would go into a
guaranteed deposit fund, but
noted that Franklin County does
notoversee that process.

“The county doesn’t handle
any of that; itall goes through the
auction company,” she said.

While the final bid will be sig-
nificantlyhigher than the depos-
it, Perry said the auction com-
pany, who she said has handled
similar processes “all around
the state,” felt this was an appro-
griate figure to ensure potential

idders on the ski area are seri-
ous. She also said that Franklin
County had regularly worked
with the auction company for
past foreclosure sales.

Perry confirmed that unsuc-
cessful bidders will receive their
full deposit back. She said the
deposit would have to be made
as part of the registration with
the auction company, although
she did notknowwhen theirreg-
istration deadlineis.

At press time, Absolute Auc-
tions and Realty had not posted
an auction listing for Big Tupper
on their website, aarauctions.
com. Perry said the company
was still gathering photos as part
of their descriptions of the four
parcels.

TOWNSHUTOUT

Foratime, the town of Tupper
Lake, which had worked with
Franklin County on the matter,
had planned to acquire the ski
center. The town planned to
renovate and re-open it as such.
That changed with a 2023 ruling
from the United States Supreme
Court.

The case, Tyler v. Hennepin

The slopes of the Big Tupper Ski Area seen across Raquette Pond in 2018. Aaron Marbone/Adirondack

Daily Enterprise

County, prohibited govern-
ments from foreclosing on prop-
erties and pocketing the surplus
proceeds beyond what was
owed in back taxes and related
penalties. The court, in a unani-
mous decision, said thiswas a vi-
olation of the U.S. Constitution’s
5th Amendment. The relevant
section of the amendment’s
text reads: “... nor shall private
property be taken for public use,
withoutjust compensation.”

This pertains to the town of
Tupper Lake, which does not
have the funds to cover what will
likely be a final bid producing a
surplus significantly higher than
the back taxes and penalties.
The town had planned to cov-
er the taxes and penalties only,
in exchange for the property,
which they would have had first
rightstodo.

With the Supreme Court’s
ruling, the town no longer had
first rights to the mountain at
thelikely discounted price. In his
August ruling, Franklin County
Court Judge Carriero confirmed
that the Bi g Tupper auction had
to proceed in accordance with
the Supreme Court’s Tyler deci-
sion.

While the news was disap-
pointing to town officials, Tup-
per Lake town Supervisor Rick-
ey Dattola said that the town is
hopeful that whoever places the
winning bid for Big Tupper will
rehabilitate the ski center, as the
town intended to.

He said he had been ap-

proached by two potential de-
velopers who expressed interest
in re-opening the ski area and
were curious about avenues of
supportavailable to them.

“Both of them are very much
of the mindset that ‘We want to
open this as a ski center.” It may
take a little time, but they were
both very adamant about open-
ing it as a ski center,” Dattola

said.

He added that the potential
buyers saw the mountain as a
four-season resort, mentioning
hiking and mountain biking op-
tions for the ski area’s off-sea-
sons, a common theme among
Adirondack ski resorts, as a
means of generating additional
revenue and remaining viable.

Dattola said that when the
town was considering taking
over the property, they estimat-
ed the cost of re-opening Big
Tupperasaskiareato bearound
$15million.

“That was from the Adiron-
dack Club and Resort’s figures.
.. Those were from about five
years ago, so there would like-
ly be some increase to that,” he
said.

Despite the large investment,
Dattola had confidence that
an investor with enough cap-
ital would be able to cover the
costs, including potential fur-
ther litigation by environmental
groups.

“Some people talk about mil-
lions like you and I talk about
thousands,” he said.

Dattola was clear in the
mountain’s importance to Tup-
per Lake.

“The ski center is the town’s
kingpin,” he said. “That’s the
thing that’s going to say ‘T can
open a business in Tupper Lake
and I can survive for 12 months
out of the year. That’s so so im-
portant.”
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Severance

FromT10

fire caused the store to close
for weeks due to smoke and
water damage. Peckham said
it was four or five months be-
fore the owners were back in
full operation.

“The major fire next door
putareal crimp in their busi-
ness for months,” Peckham
said. “I think that was the
start of things, but of course,
the complete switch over
to digital didn’t help any ei-
ther.”

When Peckham, a 1958
Watertown High School
graduate, first joined Sever-
ance Photo, it was located at
Public Square in the old YW-
CA building. “Back then, our
major customers were using
four-and-five-inch film,” he
said. “The regular customers
were mostly using 120, 620
film — the big rolls.

As things progressed into
the later 1950s, 35 millimeter
started to take over and of-
fered alot more options.”

The store was also busy
with developing home mov-
ie films. “We also sold audio/
visual equipment to schools

NNY Business

The event also featured a cake. With former Severance Photo
owner Norman F. Peckham, left, are Paul Beers, lab manager who
became one of the new owners after Peckham sold the business
and Brenda Lyttle, secretary who was a major contributor in
organizing the reunion./Submitted photo

and business machines to We even did quite a business
businesses,” Peckham said. with the state of New York.”
“That helped us progress. By the time he was 20,

Invest in your business
and your future
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benefits, and help save for the future.

X

MORGIA

WEALTH MANAGEMENT®

Peckham said he was man-
aging the retail section of the
store. In 1962, he was draft-
ed into the Army, where he
spent two years.

“I'don’t think I intended to
go back to work in retail, but
Paul Severance contacted me
and said that he was think-
ing of retiring; his two boys
weren’t interested in the
business and asked if I could
come back and we could
work out a plan where I could
own the business. It took a
bit longer than I wanted, but
eventually it happened.”

In 1962, the business
moved to 200 Franklin St.
Years later, Peckham pur-
chased the former J.C. Pen-
ney store site at 168-170
Court St. from Margroright
Corp. The business moved
to its Court Street location in
1982.

Peckham said that he
opened one of the first photo
“mini labs” in the state at the
store: a small photographic
developing and printing sys-
tem or machine, as opposed
to large centralized photo de-
velopinglabs. The system be-
came a community wonder.

“For a long time, we were
able to develop the bigger
films, but pretty much in

Take the step to open a 401(k) plan today

DISCIPLINED

RETIREMENT SERVICES

CAREFUL

315.222.7148

black and white only,” Peck-
ham said. “I went to a couple
of photo conventions and
the new thing that was com-
ing was developing your own
color film within an hour.”

The mini lab was set up so
it could be viewed from the
front windows of Severance.
“It was a real novelty for peo-
ple to see how it worked,”
Peckham said, “People walk-
ing by would stop and look
in the windows and watch
the employees sorting and
packing pictures. There were
times, after the holidays,
when we were developing
300 rolls of 35 millimeter col-
or film in a day. It became a
big part of our business.”

Photo frames were added
to the mix of the business.

“We were also very much
into the camera business and
got into digital movies and
that type of thing,” Peckham
said. “It progressed well and
got into position where [ was
able to retire early.”

The reunion Peckham
said, included about a half
dozen photo albums relat-
ing to the company. “One of
them was put together before
[ joined the firm, so there’s
some really old stuff in that
one.”

151 Mullin Street, Watertown, NY

morgiaretirement.com

SECURITIES OFFERED THROUGH HIGHTOWER SECURITIES, LLC. MEMBER FINRA/SIPC. HIGHTOWER ADVISORS, LLC IS A SEC REGISTERED INVESTMENT ADVISOR.
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Malone dealership celebrates 20 years

Classic car lot holds open house for anniversary

AnB Classics held an open house Oct. 7 as part of a 20 year

celebration in Malone. Alexander Violo/Malone Telegram

By ALEXANDER VIOLO
aviolo@mtelegram.com
Malone business, a
classic car dealership,
celebrated 20 years at
its current location the
first week of October, inviting the
public in to mark the milestone
with an open house.

AnB Classics, located near
the corner of Junction Road and
Route 11, hosted a food truck,
Cousins Maine Lobster, and
had classic vehicles on display as
partof Monday’s event.

Daniel Honahan II, owner of
AnB Classics, said his business
was previously west of the vil-
lage, before relocating to its cur-
rent lot to the east of the village
of Malone.

“Thad a building here in town
across form the old McDonald’s
and I had my 20 cars stored in
there but it was cold, [ was sell-
ing cars in February and it was
cold,” Honahan said, “It got big
enough after leaving the build-
ing across town that I needed a
showroom and it kept expand-
ingafterthat.”

Honahan said his business
sells classic motor-vehicles to
buyers across the U.S. and Can-
ada, with customers also placing
orders from further afield.

“I've been doing this for 30
years but 20 years here. We have
sold over 1,200 classic cars.” Ho-
nahan said, “I've sold them to

people in Norway, Netherlands,
Sweden, Germany, Australia,
and Dubai,” adding a Mustang
was recently sold to a client in
Hungary.

According to Honahan, be-
fore opening the business he
raced motorcycles, later finding
anoutletforhisinterestin horse-
power and speed with a classic
car collection which includes
muscle cars, hot-rods and con-
vertibles.

After stepping away from mo-
torcycle racing, Honahan said
he bought his first classic car, a
Porsche.

“I bought my first classic car
which was a 74 Porsche 914 and
then I just went from there and
[ have been buying and selling
my whole life,” Honahan said,
“Whetheritwas golfballs back to
golfers when I was 11-years old
to buy my first 10-speed or what
haveyou.”

Honahan said the business
buys, sells, consigns, transports,
and appraises classic vehicles

“In 94 is when I first had a big
collection but in 96 I got online,
eBay had 108,000 items back
then, and I sold probably 10 or
12 cars on eBay before they had
an eBay Motors,” Honahan said,
“Idid that and kept building and
building, and have been doing it
foralongtime.”

Honahan said he doesn’t
have a favorite car in the col-

|

Daniel Honahan Il stands in front of some of the classic cars on display in his showroom off of Route

11 in Malone. Alexander Violo/Malone Telegram

.

Cousins Maine Lobster food truck was on hand and classic crs were on display s nB Iassics

celebrated its 20th year on Oct. 7 with an open house in Malone. Alexander Violo/Malone Telegram

lection, adding the business is
named after his sons, Alex, Nick
and Ben.

“The business is named after
my three sons, and I get asked
many times what my favorite car
isand I can’t tell you who my fa-
vorite son is and [ also can't tell
you which one is my favorite
car,” Honahansaid.

During AnB’s open house,

Monday, Cousins Maine Lob-
ster kept busy serving up lobster
rolls.

“The food truck contacted me
back in May looking for a place
to set up and asked if I would be
interested,” Honahan said, “I
said possibly and they told me
if they were looking for a place
they would contact me and
back in August they reached

out and said the could do Oc-
tober7.”

Honahan said he thought
about it and realized the pro-
posed date would line up with
the business’ anniversary.

“I was thinking it would be
on a Monday and then I got to
thinking that wait this is our
20th year, so we did it,” Hona-
han said.
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Blue Line Brewery has been at
work brewing beers in Saranac
Lake foradecade now, and Bitters
and Bones started brewing after a
major expansion in 2022.

In Lake Placid, they can predict
their sales every day within a 10%
margin of error. Ericson said this

‘\‘\\ 940 ARSENAL ST - WATERTOWN, NY 13601

NAL

Liquor |

comes after almost 30 years brew-
ingthere.

Ericson said Saranac Lake has
a larger population than Lake
Placid, and a more local feel. He
said theywant to contribute to the
town’s pride and be good com-
munity members by supporting
local causes.

Beerhonanza

When the Lake Placid Pub and
Brewery opened in September
1996, Ericson said it was one of a
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couple dozen microbreweries in
the state, and the third with a mi-
crobrewing license. Now, there
are around 550.

Ericson said there have been
multiple factors driving the mas-
sive increase increase in the craft
beer industry in the recent de-
cades.

He said the palates of new gen-
erations of beer drinkers are more
developed to new flavors. Once
rich and flavorful beers became
more easily accessibly, he said, it

Booze Wlne & Canned

at= Ty — -_—

Cockta|I boxes today”

was hard for many to go back to
light domestic lagers.

Obviously, those beers still sell
very well. But he said younger
generations have afocus on quali-
ty over quantity.

Numerous studies show that
Millennials and Gen Z are drink-
ing less than previous genera-
tions. Ericson said part of this is
an emphasis on responsibility.
Drinking fewer beers means they
want to make them count, Eric-
sonsaid.

This explosion in craft beer
popularity has also come with
challenges. With so many brew-
eries out there, the fight for shelf
space in stores is fierce, Ericson
said. So he’s still confident in the
brewpub model.

For two decades, Ericson
served as the president of the New
York State Brewers Association.

“T actually termed out after 20
short years,” he said. He started
before the association had term
limits.

ADVENT CALENDARS

PRE-ORDERS START

OCT. 1ST UNTIL NOV. 25TH |
PICKUP AVAILABLE NOV. 27TH,

315-777-8707

ARSENSALWINEANDLIQUOR.COM

\ OPEN 7 DAYS A WEEK
. _HOURS: MONDAY -THURSDAY 9AM-8PM
RIDAY & SATURDAY 9AM-9PM
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12 AND 24 DAYS
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-Tag us on Social Media while you are drinking them
- Or add a picture or comment on the post of that days beer
-We're gonna do it alongside of you this year!
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Watertown NY
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