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A Bad Apple a Day…

29845 State Rte 3 
BLACK RIVER

1120 Washington Street
 WATERTOWN

300 Arsenal Street 
WATERTOWN

81 Public Square 
WATERTOWN

545 Arsenal Street 
WATERTOWN

LET’S CELEBRATE!
GRADUATION & WEDDING 
HEADQUARTERS !
Schedule A Consultation! Allow Our Staff Assist 
You To Simplify Your Party Planning. Guide Your 
Way Through The Process Of Filling Your Beverage 
Selection!

• Free Custom Wine Labels
• Custom Wedding party gifts
• Case Discounts on Wine
• Bottle Discounts on Liquor & Seltzers
• Beer & Mixer Discounts At Bottlecaps

LET US HELP SIMPLIFY YOUR EVENT! 
ONE STOP BEVERAGE DESTINATION,  

MAKING EVENTS EASY FOR YOU!

Rent A 4 Tap Keg System With 
Refrigeration!

940 ARSENAL ST •  WATERTOWN, NY 13601 
315-777-8707 

ARSENSALWINEANDLIQUOR.COM
OPEN 7 DAYS A WEEK • 

HOURS: MONDAY -THURSDAY 9AM-8PM 
FRIDAY & SATURDAY 9AM-9PM

SUNDAY 11AM-5:30PM

952 ARSENAL ST • WATERTOWN, NY 13601
315- 681-4053

BOTTLECAPSBEVERAGE.COM
OPEN 7 DAYS A WEEK

HOURS: MONDAY -SATURDAY 
9AM-9PM 

SUNDAY 11AM-5:30PM

NEED A BEER TRAILER FOR 
YOUR EVENT? 
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Work takes place on the installation of new fuel tanks at Watertown International Airport. The airport as increased its fuel storage and 
is nearing the end of a $28 million terminal expansion/ Provided photo
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By CHRIS BROCK 
cbrock@wdt.net

TORONTO — By day, Dylan 
Lobo is a digital consultant, 
helping mid-sized companies 
streamline their marketing 
operations. By night, he works 
on his labor of love as a patri-
otic Canadian.

“I think Canadian pride has 
evolved into something deep-
er than flag waving,” he said. 
“It’s about living our values.”

Increasingly, those values 
do no match those of Canada’s 
largest trading partner, espe-
cially when the U.S. president 
states he wants to annex the 
country, calling it “the 51st 
state,” while imposing high 
tariffs.

Lobo believes that purchas-
ing Canadian-made products 
is one of the most tangible 
ways to support his country. 
“It’s a quiet pride rooted in 
quality, fairness and commu-
nity,” he said.

In 2018, during Donald 
Trump’s first term as U.S. 
president and when he threat-
ened steel and aluminum tar-
iffs on Canada, Lobo had an 
idea: a place where Canadi-
ans could easily find Canadi-
an-owned businesses across a 
wide range of industries.

“People would talk about 
‘buying Canadian’ in prin-
ciple, but there was no easy 
way to actually find Canadi-
an-owned brands across ev-
eryday categories,” he said.

So, Lobo created the web-
site, Made in CA, based in To-
ronto.

“It started as a simple list,  
just a way for Canadians to 
make deliberate choices and 
keep more of our dollars here,” 
he said.

The idea was never meant 
to be political.

“But tariffs made us realize 
how connected trade, jobs 
and identity are,” Lobo said. 
“That moment was the spark 
that turned an idea into a full 
platform.”

What was once a website at-
tracting a niche audience of a 
few hundred visitors a day has 
grown to a platform attracting 
thousands each day.

“That tells me Canadians 
aren’t just thinking about 
supporting local businesses, 
they’re actively doing it,” Lobo 
said.

Made in CA experienc-
es traffic spikes when trade 
tensions or tariff headlines 
surface on the news, Lobo ex-
plained.

“But the bigger story is the 
shift to a year-round habit. 
People are choosing Canadi-
an-made because they see its 
value, not just because it’s in 
the news. That mindset shift 
has been the real driver of our 
growth.”

Made in CA is basically a 
list of products and services 
made in Canada. “Whether 
it’s a family-run business in 
the Maritimes or a manufac-
turer in the Prairies, the idea 
is to shine a light on Canadi-
an-made products from every 
corner of the country,” Lobo 
said.

It’s a one-person opera-
tion and Lobo has no team or 
funding behind it. Categories 
on the website where visitors 
can click on for products and 
services range from automo-
tive to finance. There’s even a 
shopping list for groceries.

“The variety on Made in CA 
is almost entirely thanks to 
our community,” Lobo said. 
“People will try a product, fall 

Made in Canada interest soars
WEBSITE CREATOR SAYS SITE REFLECTS PRIDE, LIVING COUNTRY’S VALUES
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Aging in Place?
Consider an AmeriGlide stair lift to keep 

you safe on your stairs.

Benefits of owning an AmeriGlide stair lift:
Eliminate the risk of falls on the stairs. 

Enjoy a comfortable ride up and down all 
levels of your home.

Enjoy comfortable, safe and easy access 
to all of your home. 

More affordable than options such as moving.

Custom fit to 
your staircase

Indoor and 
Outdoor options

Fast delivery 
and installation

SAVE $200
1-844-741-1603

CALL NOW TO

Get your FREE, no obligation
quote in minutes!

We provide affordable stair lifts to increase safety 
in your home and improve your quality of life 

while aging in place.

See CANADA T4

Dylan Lobo’s website has 
grown from a niche platform to 
a site that attracts thousands 
of visitors each day. “I’ve 
always believed in supporting 
Canadian businesses, and 
Made in CA is my way of 
putting that belief into action.”
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in love with it, and then send 
it in because they want other 
Canadians to know about it. 
That’s why you’ll fi nd every-
thing from furniture makers 
to clothing brands to pantry 
staples.”

Submissions are a regular 
source of surprise for Lobo.

“Every time I think we’ve 

covered it all, a new category 
appears that I never imag-
ined,” he said. “It’s proof that 
Canadian-made products are 
more diverse and innovative 
than most people realize.”

Lobo said he enjoys putting 
his long-held belief on the im-
portance of supporting Cana-
dian businesses into action.

“The most rewarding mo-
ments are when I hear from a 
business owner who gained 
new customers because they 
were discovered on the site,” 

he said. “It’s not just listings on 
a web page, it’s real-world im-
pact. Whether it’s a family-run 
shop in Halifax or a startup in 
Vancouver, knowing the site 
helped them grow makes all 
the late nights worthwhile.”

On the Made in CA Face-
book site, Lobo advised a few 
months ago: “You are not fail-
ing if you can’t buy Canadian 
every time. You are trying, 
and that’s the most import-
ant part. Every Canadian pur-
chase is a brick in a stronger 

foundation.”
“When someone chooses 

local over imported, even if 
it’s less convenient, they’re 
investing in their neighbors, 

their town, and the country as 
a whole,” Lobo said. “Seeing 
that mindset grow makes me 
optimistic about where we’re 
headed.”

Canada
From T3

Footwear is one of products found on Made in CA.

The website includes a list of grocery products — from Bassili’s Best products made in Edmonton, 
Alberta, to products made by Upper Canada Creamery in Iroquois, Ontario. 

Schedule your clinic at www.kinneydrugs.com/pharmacy/vaccinations/flu-clinics-sign-up

Scan and schedule

Block  
the flu like

a spam email.
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By CHARLES MCCORMICK
cmccormick@wdt.net

WATERTOWN — The new 
25,000-square-foot terminal 
construction project at Wa-
tertown International Airport 
is nearing its completion af-
ter its announcement last 
year.

The project, which cost $28 
million as part of a $230 mil-
lion grant to north country 
airports, will replace the cur-
rent terminal with an updat-
ed facility with more space.

According to Airport Man-
ager Grant Sussey, there has 
been excellent progress made 
on the project, noting that 
many internal elements, such 
as sheetrock and fl oors, have 
begun their final steps to-
wards completion.

While an exact date of 
opening has not been an-
nounced, Sussey is hopeful 
for opening “by the end of 
summer, early fall of 2025”.

This new upgraded build-
ing will offer amenities such 

as new seating with USB 
charging ports, a larger hold-
ing area and improved bag-
gage claim space. Other trav-
eler-focused improvements 
will include extra ticketing 
counter space and a dedicat-
ed counter for rental car ser-
vices. 

Upon completion and in-
tegration into the new termi-
nal, the old terminal will be 
repurposed as a restaurant 
and meeting space, offering 
a gathering area for travelers 
and non-travelers alike. The 
restaurant is said to offer ac-
cess to non-airport patrons 
as well as travelers, facilitat-
ed by a connecting hallway 
recently added to the project.

Local restaurant and bar 
chain Bad Apple Saloon has 
been chosen to operate the 
restaurant space, beating out 
Albany’s Legacy Hospitality 
and Entertainment Group 
LLC. The development of the 
space will begin dependent 
on the completed transition 

to the new building. 
The current project scope 

is solely building the new ter-
minal. Other future projects, 
Sussey mentions, involve 
better lighting installation, 
paving of the parking area 
and a new fuel farm to aid in 
supply effi ciency. These proj-
ects are not connected with 
the terminal construction, or 
the recent maintenance do-
ne to the runways, which fell 
under general maintenance, 
funded primarily by the Fed-
eral Aviation Administration 
(FAA).

Originating from the Up-
state Airport Economic De-
velopment and Revitalization 
Competition, a $230 million 
award was distributed to nine 
upstate airports, including 
$28 million to Watertown. 
Gov. Kathy Hochul original-
ly announced the competi-
tion in September of 2022, 
recognizing upstate airports 

$28 million project nearly done at airport 
WORK ON NEW TERMINAL AT WATERTOWN FACILITY IN FINAL STAGES 

By CHARLES MCCORMICK
cmccormick@wdt.net

DEXTER - Progress is being made on Watertown Internation-
al Airport’s new fuel farm, taking delivery of the new fuel tanks 
Wednesday.

This project, separate from the construction of the new termi-
nal, evidences upward trends in utilization of the airport, requir-
ing extra fuel reserves to be brought on.

According to Airport Director Grant Sussey, the new fuel farm 
is going to “double the capacity” of the current model, an outdat-
ed, partially underground system that has operated unchanged 
since 1998.

Along with the two American Airlines fl ights that offer service 
to Philadelphia, Watertown International Airport serves as a hub 
for private charters, fl ight schools, air medical, and military co-
operation with Wheeler Sack Airfi eld on Fort Drum.

This new fuel farm serves a two-fold benefi t for the airport. 
As Sussey noted in a press release, not only does the capacity 
“help maintain adequate inventory during the strong demands 
of the summer months,” it will also aid during times in the winter 
where fuel deliveries may be delayed by inclement weather.

The new structure will hold 30,000 gallons of fuel in total, dou-
bled from the current capacity of 15,000 gallons. Along with in-
creasing the capacity, the old fuel farm was over 25 years old, 

WATERTOWN AIRPORT FUEL 
FARM NEARING COMPLETION

See AIRPORT T9 See FUEL T9

More Than Just Money

151 Mullin Street, Watertown 
NY 13601  |  315.222.7148
MORGIAWM.COM

SECURITIES OFFERED THROUGH HIGHTOWER SECURITIES LLC MEMBER FINRA/SIPC. HIGHTOWER ADVISORS, LLC IS A SEC REGISTERED INVESTMENT ADVISOR.

CONTACT US TODAY

Together let’s define and pursue your personal vision of success.

We can help you plan for the experiences that matter most.  
 Health and Wellness

 Dream Travel

 Charitable Giving

 What is important to you?

Together let’s define and pursue your personal vision of success.
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By BOB BECKSTEAD
bbeckstead@wdt.net

MASSENA — New York 
Power Authority trustees 
have approved a proposed 
contract with Alcoa that 
calls for an increase in em-
ployment numbers and cap-
ital investment.

The current contract ex-
pires March 31, 2026, and 
the new contract would be-
gin April 1, 2026 at a base of 
10 years, with the potential 
for up to 20 years. Negotia-
tions on the new contract 
began in late 2023.

However, there are more 
steps involved before the 
contract can be finalized. 
Whenever NYPA reaches an 
agreement on a power sale 
contract, they are required 
to transmit the proposed 
agreement to the governor 
and other elected officials 
and hold a public hearing. 
Following the public hear-
ing, the contract may be 
modified, as necessary, and 
will be submitted for final 
approval by NYPA trustees 
and the governor.

Eric Bowers, NYPA vice 
president of economic de-
velopment and key account 
management, made the rec-
ommendation to trustees 
during their meeting Tues-
day morning.

“This item is to recom-
mend that the board ap-
prove a preservation pow-
er allocation renewal for 
a 240-megawatt award to 
Alcoa USA Corp. through 
March 31, 2036 with an op-
tion for Alcoa to extend the 

term for two additional five-
year periods if specific capi-
tal investment and employ-
ment commitments are met, 
for a total term of up to 20 
years,” he said.

He said there were “sever-
al key contract provisions” 
between NYPA and Alcoa in 
the new agreement.

“The existing contract 
has a seven-year term that 
commenced on April 1, 2019 
and goes through March 
31 2026. For the proposed 
contract, there is a base 
term of 10 years that would 
start April 1, 2026 and goes 
through March 31 2036. The 
proposed contract also al-
lows for two separate five 
year-extensions contingent 
upon Alcoa meeting certain 
employment and capital 
investment criteria. Thus, 
the contract could have a 
20-year term,” Bowers said.

He said Alcoa has agreed 
to retain 500 jobs, which he 
said was an increase from 
450 that Alcoa had commit-
ted to in the existing con-
tract. There are also capital 
investment provisions.

“There is an annual cap-
ital investment of $2 mil-
lion per year. This will be 
increased to $3 million an-
nually in the proposed con-
tract. There are two separate 
five-year term extensions if 
Alcoa maintains certain em-
ployment levels along with 
additional capital invest-
ment commitments. If Alcoa 
invests at least $70 million 
through 2035, it would un-
lock or qualify for the first 

five-year extension. If Alcoa 
invests $130 million through 
2040, it would qualify for the 
second extended five-year 
term. If the proposed con-
tract lasts the full 20 years, 
then the total capital invest-
ment commitment would be 
$145 million,” Bowers said.

He said NYPA had a 
long-standing relationship 
with Alcoa.

“Alcoa and the authority 
share a long-standing rela-
tionship dating back to the 
1950s with Alcoa signing its 
first agreement with NYPA 
in 1955. Alcoa was one of 
the first customers to uti-
lize power from the St. Law-
rence-FDR Power Project 
when it started generating 

electricity several years lat-
er. One can argue that the 
St. Lawrence plant was built 
with Alcoa in mind. In their 
heyday, they took 60% of the 
output of the plant. Over the 
years, Alcoa and the author-
ity have collaborated on a 
number of long-term agree-
ments, especially during 
challenging economic con-
ditions,” Bowers said.

He said those challeng-
ing economic conditions 
have led to a downturn in 
the number of employees. 
In 2009, NYPA had agreed 
to provide Alcoa with 478 
megawatts of preservation 
power, with Alcoa agreeing 
to invest at least $600 mil-
lion and retain at least 900 

employees over the course 
of the agreement. 

However, Alcoa officials 
announced on Nov. 2, 2015, 
that they would close the 
Massena East smelter rather 
than modernize it and idle 
the Massena West Smelt-
er. In the process, 487 jobs 
would have been eliminat-
ed. Alcoa officials said at the 
time they expected approx-
imately 220 jobs to remain 
following the reductions

That’s when NYPA and 
Alcoa reached a new agree-
ment in which Alcoa re-
ceived 240 megawatts of 
preservation power. In re-
turn, they agreed to a capi-

NYPA board sends 20-year Alcoa contract to governor
Increased staff numbers, investments proposed

New York Power Authority trustees have approved a proposed contract with Alcoa that calls for an 
increase in employment numbers and capital investment. The current contract expires on March 31, 
2026. Christopher Lenney/Watertown Daily Times

See ALCOA T11

Enid Moore - Owner        226 James St., Clayton, NY

Come visit our tasting room 
for a unique & fun  experience.

~ Follow us on Facebook~ 

www.thecruet.com 
thecruet@gmail.com   •   315-767-1064
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By ANDY GARDNER 
agardner@wdt.net

OGDENSBURG —Breeze 
Airways will  add flights 
between Ogdensburg In-
ternational  Airport  and 
Raleigh-Durham Interna-
tional Airport (RDU) start-
ing next month. The airline 
is also planning to resume 
seasonal flights to and from 
Orlando in February.

"More opportunities for 
our north country residents 
and Canadian neighbors. 
We're happy to see all these 
continue out of Ogdens-
burg,” Airport  Manager 
Charlie Garrelts said.

RDU flights will be on 
Tuesdays, Wednesdays and 
Saturdays starting Sept. 
2. Garrelts said Ogdens-
burg picked Raleigh, North 
Carolina, as the new flight 
destination because it’s a 
“growing hub.”

“For Breeze, that's ac-
tual ly  one of  Breeze's 
strongest hubs in the East 
Coast,” he said, adding 
that passengers can use 
Breeze’s “Breeze Through” 
option to take connecting 
flights out of Raleigh, in-
cluding to Orlando in ad-
vance of the direct flights 
during the winter. 

" O r l a n d o  i s  B r e e z e 
Through. Same day con-
nection, they can go to 
Tampa, they can go to Prov-

idence, Rhode Island, if 
they wanted to, or they can 
connect, next day, to San 
Diego and New Orleans,” 
Garrelts said.

The Orlando nonstop 
flights will begin Feb. 6 and 
go until April 27. On Mon-
days and Fridays, the jet 
will leave Orlando at 2:06 

p.m. and arrive in Ogdens-
burg at 5:14 p.m. In the oth-
er direction, the plane will 
leave Ogdensburg at 5:54 
p.m. and arrive in Orlando 
at 9:31 p.m.

Tickets for all flights in 
and out of Ogdensburg, in-
cluding regular flights to 
and from Dulles Interna-

tional Airport in Washing-
ton, D.C., can be bought 
at a discount by going to 
the OGS ticket counter on 
Tuesdays from 11 a.m. to 1 
p.m.

"We've been seeing a lot 
of growing demands on 
Dulles,” Garrelts said, not-
ing there were 1,400 en-
planed passengers in July. 
"We tripled that number 
from last year.”

To add the new flight, the 
Department of Transporta-
tion (DOT) needed to sign 
off because Breeze operates 
with the help of a federal 
subsidy called Essential Air 
Service (EAS).

The current contract, 
which began in September 
2024, is a two-year deal. 
The subsidy for the first 

year is $8.9 million, and the 
second year’s subsidy is 
about $9.1 million.

Last year, Breeze began 
offering daily fl ights to 
Dulles and earlier this year 
introduced the seasonal 
flights to Orlando, which 
are separate from the EAS 
agreement.

Breeze has been rapidly 
expanding, launching new 
destinations and routes 
consistently. One of the 
main criticisms of Breeze 
has been the absence of in-
terline agreements, which 
limits connecting flights. 
Adding Raleigh-Durham to 
their network helps address 
some of these issues, as 
Breeze now offers its own 
services from there.

Flights between Ogdensburg and Raleigh-Durham start Sept. 2

Breeze Airways will add fl ights between Ogdensburg International Airport and Raleigh-Durham International Airport starting Sept. 2. 
Watertown Daily Times

Medical Billing and Coding - Sept. 2 (Watertown)
Phlebotomy Technician - Sept. 3 (Watertown)
Clinical Medical Assistant - Sept. 8 (Fort Drum)
Pharmacy Technician - Sept. 17 (Watertown)
Dental Assistant - Sept. 18 (Lowville)

Allied Health Precertification 

Allied health workshops offer hands-on training. Attend in-person or learn at 
your own pace online and start anytime.

Workforce Solutions

sunyjefferson.edu/alliedhealth

(315) 786-2233

Inquire 
Today!
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POTSDAM, NY – The Pots-
dam Chamber of Commerce is 
pleased to welcome Converg-
ing Line as one of its newest 
members. Founded by Lacy 
Shatraw, Converging Line is a 
process-based art studio that 

offers individuals of all ages 
the opportunity to explore cre-
ativity, self-expression, and 
artistic experimentation in a 
supportive and engaging envi-
ronment.

After operating as a mo-

bile business throughout the 
North Country, Converging 
Line has offi cially announced 
the opening of its first per-
manent location at 24 S 
Main Street in Norwood, NY. 
Preparations are underway 
to transform the space into a 
welcoming art studio for the 
community where they will 
offer drop-in studio sessions, 
community events, birthday 
party booking, and more.

Unlike traditional art class-
es, Converging Line focuses on 
the process of creating, rather 
than the fi nal product. Partic-
ipants are encouraged to ex-
plore materials, take creative 
risks, and follow their own 
path through artmaking.

While renovating the new 
space, the business is seeking 
community support through 
a GoFundMe campaign and is 
accepting donations of new or 
gently used art supplies. Those 
interested in supporting the 
studio can fi nd more informa-
tion at www.convergingline.
com or donate directly via 
https://gofund.me/0002ae8a.

For updates on the offi cial 
opening date and upcoming 
events, follow Converging Line 
on Facebook and Instagram.

Converging Line Joins Potsdam 
Chamber, Opening Norwood studio

Converging Lines. Contributed.

POTSDAM — The Pots-
dam Chamber of Commerce 
has welcomed MacK Maple 
Supply as a new member.

Founded in 2014 and 
owned by Gavin MacKellar, 
MacK Maple Supply is lo-
cated at 1139 County Route 
35 in Potsdam. The busi-
ness offers a complete line 
of equipment and supplies 
for maple syrup production 
and produces its own locally 
made maple syrup.

“We’re excited to welcome 
MacK Maple Supply to our 
Chamber family,” said Mel-
anie Flack, Executive Di-
rector. “They represent the 
spirit of our local economy—
rooted in tradition, commit-
ted to quality, and actively 
engaged in the community.”

For more information, vis-
it www.mackmaplesupply.

com, call (315) 244-5256, or 
follow MacK Maple Supply 
on Facebook.

The Potsdam Chamber of 
Commerce promotes local 
businesses and aims to facil-
itate opportunities for mem-
ber businesses to receive 
and give quality referrals. 
For more information about 
C h a m b e r  m e m b e r s h i p , 
email the Potsdam Cham-
ber of Commerce at direc-
tor@potsdamchamber.com 
or call (315) 274-9000. The 
Potsdam Chamber is located 
at 6 Market St., Potsdam, NY 
13676, and is open Monday 
through Friday from 10 a.m. 
to 2 p.m.

MacK Maple Supply 
joins Potsdam Chamber

Pictured left to right: Ian MacKellar with Gavin MacKeller, owner 
of MacK Maple Supply. Contributed.

By TOM GRASER
tgraser@wdt.net

CANTON — The Vecino 
Group’s long-anticipated Mid-
town Plaza project took a step 
forward Wednesday as the 
Town Board approved a revised 
Payment In Lieu Of Taxes (PI-
LOT) consent resolution.

The updated agreement, 
which also requires approv-
al from the Village Board and 
the school district, includes in-
creased payments for the fi rst 

three years and an escalation 
clause that could boost pay-
ments if the project’s revenues 
exceed projections. 

The initial proposal had no 
payments during the fi rst three 
years, which is when the build-
ing will be under construction. 

The resolution approved by 
the town now includes a $20,000 
payment to be divided among 
the taxing entities for the fi rst 
three years.

The resolution also features 

a provision for additional pay-
ments if the project’s “shelter 
rent” surpasses $492,000 after 
the fourth year, with 20% of the 
excess going to the taxing juris-
dictions.

“This has been 25 years in the 
making,” Canton Town Supervi-
sor Mary Ann Ashley said before 
the board voted unanimously to 
approve the resolution. “It’s long 
overdue, and it’s time to move 
forward.” 

Town of Canton approves Midtown Plaza project tax deal 

Blevins Motors Inc of Potsdam for
Celebrating 55 Years in Business
For more information contact the Potsdam Chamber of Commerce at director@potsdamchamber.com

BECOME A MEMBER OF THE POTSDAM CHAMBER OF COMMERCE!
Membership has its advantages!!

Whether you're a farmer, business owner, mom & pop shop, home-based entrepreneur or owner 
of a franchise, you will benefit from our membership.

Sign up online at www.potsdamchamber.com or email: director@potsdamchamber.com for more information.
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as “gateways to local econo-
mies” and that it should be a 
necessity to provide a “21st 
century transportation expe-
rience that travelers expect 
and deserve.”

Gov. Hochul confirmed 

the $28 million award to the 
Watertown airport in August 
of 2024, again noting the eco-
nomic opportunities that 
present themselves through 
one’s airport experience. 
“Businesses looking all over 
the country are going to judge 
us by the welcome they get 
when they land,” said Ho-
chul.

Airport 
From T5

and the degradation of tanks 
primed the airport for an up-
grade.

LaValley Brothers Con-
struction Inc. is the contractor 
tasked with both Phase 1 and 

Phase 2 of the project, valued at 
just under $3 million. Funding 
was acquired through grants 
from the state Department of 
Transportation and the Jeffer-
son County Board of Legisla-
tors. 

Chairman William Johnson 
emphasized the importance 
of the project as “crucial for 
supporting our expanding cus-

tomer base at the airport and 
would not be possible without 
our state and federal partners.”

The project construction 
will continue into the fall, com-
pletion anticipated before the 
winter months. Electronics 
and piping are the next steps 
after the tanks are installed, 
scheduled for the coming 
weeks.

Fuel 
From T5

An aerial view of the installation of new fuel tanks Wednesday at Watertown International Airport near Dexter. Provided photo

A new fuel tank is placed in position Wednesday at Watertown International Airport near Dexter. 
Provided photo

A crane is used Wednesday to assist in the placement of new fuel 
tanks at Watertown International Airport near Dexter. Provided 
photo
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By CRAIG FOX
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WATERTOWN — After 
more than a century in busi-
ness, Assemblyman Scott A. 
Gray announced in late July 
that his family’s flower shop 
will be closing.

The sign in front of the 
family business on State 
Street first made it known 
and then it was later an-
nounced in a press release 
and in a Facebook post.

“It’s with a heavy heart 
that we announce this clo-
sure, but it is time,” wrote 
Gray, the current owner and 
great-grandson of the origi-
nal founder, F. Burton Gray. 
“For four generations, my 
family has had the privilege 
of serving our neighbors 
through life’s happiest mo-
ments and its most difficult 
days.”

Steeped in family heritage 
and regional growth, the 
flower shop first began in 
Clayton in 1918,  moving to 
Carthage and then expand-
ing to Watertown. 

Gray expressed his deep 
appreciation for the com-
munity’s support as he pre-
pares to close the family 
business.

“We are profoundly grate-
ful to our loyal customers 
and the entire community 
for supporting Gray’s Flow-
er Shop for over a century,” 
Gray wrote. “This journey 
began in Clayton and grew 
through Carthage, Water-
town, and Fort Drum be-
cause of you. Thank you for 
being part of our family’s 
story.”

It started as a small green-
house and farm in the village 
of Clayton and blossomed 
into a thriving multi-store 
operation and one of FTD’s 
top 100 florists in the U.S. 
market, serving all of Jeffer-
son and parts of Lewis and 
St. Lawrence counties. 

In the mid-century, the 
business relocated to Car-

thage, where it became a 
mainstay on South James 
Street. Later, the family ex-
panded to Watertown, open-
ing a shop at 1605 State St. 
that has operated for over 
five decades. 

The business returned to 
its roots by establishing a 
Clayton location once again 
in recent years, all while of-

fering daily delivery service 
to customers across the re-
gion, including Fort Drum’s 
military community. 

Through each generation, 
the Gray family maintained 
a tradition of quality service, 
affordability and commu-
nity involvement, making 
Gray’s Flower Shop a house-
hold name in Northern New 

York, Gray wrote.
Gray’s Flower Shop will 

continue to serve customers 
until its closing date on Sept. 
1. In the coming weeks, the 
shop will honor all existing 
orders and welcome cus-
tomers to stop in for one last 
visit. 

Gray’s Flower Shop closing 
after more than a century 
FOUR GENERATIONS OF GRAYS BROUGHT FLOWERS TO NNY

Assemblyman Scott A. Gray announced that his family’s fl orist business will close Sept. 1 after more than 100 years of operation, 
including Gray’s Flower Shop, 1605 State St., Watertown. Jonathon Wheeler/Watertown Daily Times

517 Riverside Drive, Clayton NY 13624 | 315-686-3771

1000islands-clayton.com
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tal investment commitment 
of $2 million per year over 
a three-year rolling average 
period and to retain at least 
450 jobs.

“When I first started 18 
years ago, this was one of 
the accounts I took over. 
So, this is kind of near and 
dear to my heart. But, in the 
contracts, back in the day, 
we used to have 1,200 jobs. 
This is the first contract that 
we’ve been able to increase 
job commitments for them. 
They’ve gone from 1,200 
down to 1,100 down to 750. 
Then it was 650 and in this 
current agreement, it was 
450. They lost they lost a 
plant in that process. It was 
contentious and difficult 10 
years ago. So, it’s great to 
see the rebound and the re-
covery all the way around,” 
Bowers said.

He said the new proposed 
contract was important for 
Alcoa and the north coun-
try, adding that Alcoa had 
been meeting all of their 
compliance measures in the 
current contract, including 
jobs, power utilization and 
capital investments.

“Alcoa’s Massena plant 
holds the distinction of be-
ing the oldest continuous 
smelter in the world, having 
commenced operations in 
1902. The facility provides 
employment to over 500 
workers, including contract 
employees,  establishing 
Alcoa as one of the largest 
employers in St. Lawrence 
County. Alcoa contributes 
over $150 million in payroll 
earnings statewide. Alcoa 
actively supports the com-
munity through economic 
development initiatives, 
such as a $10 million con-
tribution to NYPA for the 
creation of an economic de-
velopment revolving loan 
fund called the North Coun-
try Economic Development 
Fund,” he said.

Bowers said Alcoa was 
also engaged in volunteer 
efforts and grant services 
“which have provided posi-
tive impacts locally.”

“Hydropower from the 

authority supports Alcoa’s 
ability to continue making 
significant contributions to 
the aluminum industry and 
support north country fam-
ilies and communities. This 
underlines the importance 
of securing a new contract 
that promises price stability 
and predictability, employ-
ee retention, and capital in-
vestments in their facilities,” 
he said.

As their current contract 
winds down, Bowers said Al-
coa officials were looking for 
an agreement with a longer 
term.

“The number one con-
cern for them was term. Just 
to put it into context, the 
last couple of contracts that 
we’ve had with them, back 
in 2015 there was a five-year 
agreement. Then, we went 
into a seven-year agree-
ment. A longer term allows 
their corporate headquar-
ters to really see that the 
state is committing to them 
and that they can start in-
vesting more into the plan,” 
he said.

NYPA Trustee and north 
country resident Cecily Mor-
ris said it was a “win-win as 
I see it” for Alcoa and the 
north country. 

“They’re a good neighbor 
and good corporate citizen,” 
she said.

Mayor Gregory M. Paquin 
said it was positive news.

“Alcoa has always been a 
constant. Having a new con-
tract that gives us 20 more 
years of employment is a 
positive for our community. 
The hope is we can build off 
of this and create future de-
velopment, whether that be 
with Alcoa, Arconic, or any 
other future employment,” 
he said.

Town Supervisor Susan J.  
Bellor said it was “great news 
for the town of Massena.”

“It shows the commit-
ment of jobs and investment 
in Massena by the New York 
Power Authority and its col-
laboration with Alcoa,” she 
said. “Wonderful news for all 
the employees.”

Alcoa 
From T6
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By CRAIG FOX
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WATERTOWN — Just two 
months after getting her high 
school diploma, 18-year-old 
Julianna Downey is opening 
her own restaurant.

Downey, who has worked 
at the Longhorn Steakhouse 
as a hostess for the past 
three years, was wondering 
what she should do with her 
life just a few days after grad-
uating from Watertown High 
School. 

She decided that running 
a restaurant was her call-
ing. She’s leasing the for-
mer Shuler’s Restaurant on 
Mill Street. She’s naming it 
The Porch Light, wanting to 
give a “cozy vibe” that serves 
comfort food.

“I just always wanted to 
work for myself,” she said. “I 
wanted to do something on 
my own.”

When she heard Shuler’s 
restaurant was available, 
Downey “found the perfect 
spot,” she said. “I just love 
this location.”

Shuler’s closed earlier this 
year after 50 years in opera-
tion.

The Porch Light will turn 
on Sept. 8. A staff of about 20 
friends, family members and 
others with restaurant expe-
rience will work there.

Her mother, Cheryl, is 
helping her get ready for the 
opening, putting together “a 
huge menu” for breakfast, 
lunches and dinners. It will 
feature a coffee bar and no 
alcoholic drinks.

“I’m really proud of her,” 
her mother said.

She’s only 18, so it avoids 
having to get a liquor li-
cense, her mother quipped.

Julianna isn’t offended 
by skeptics who don’t think 
an 18-year-old can run a 
restaurant.

“When I want something, 
I stick to it and get it done,” 
she said.

The mother and daughter 
have been getting the place 
ready, doing some painting 
and removing 40-year-old 
carpeting. The cleaning of 

the kitchen comes next, Juli-
anna said.

Her mother recalled her 
grandparents brought her 
to Shuler’s on Friday nights 
when she was a girl. Julian-
na also was customer when 
she was still in a stroller, her 
mother said.

The young business-
woman did some research 
about the place, finding out 
that the building originally 
housed a Standard Oil Ser-
vice Station when it opened 
101 years ago. After that, 
Baker’s was the first restau-
rant when it started in 1936. 
It was also Howard’s restau-
rant.

She opened up a drawer 
behind the bar to show off a 
plate with a logo of Howard’s 
on it.

The Porch Light will be 
open seven days a week, 
with plans to offer late-night 
food on Fridays and operate 
for 24 hours on Saturdays.

18-year-old opening former Shuler’s Restaurant

Just two months after getting her high school diploma, Julianna 
Downey, 18, is opening her own restaurant — The Porch Light —
in the former Shuler’s Restaurant on Mill Street in Watertown.  
Craig Fox/Watertown Daily Times

By CRAIG FOX 
cfox@wdt.net

WATERTOWN  - Stewart’s 
Shops plans to acquire four 
convenience stores in the 
north country.

Stewart’s Shops officials 
said the Ballston Spa com-
pany is under contract to 
purchase Sliders Food Mart 
stores in Clayton, Harris-
ville, Croghan and Lowville.

Robin Cooper,  Stew-
art’s Shops public relations 
manager, said the company 
hopes to finalize the deal in 
the next few months. Stew-
art’s Shops does not operate 
stores in Croghan and Clay-
ton.

“They’ve been our radar 
for a while,” he said.

Stewart’s officials have 
been talking to the owners of 
the four Sliders Food Marts 

for about a year. The W.B 
Payne Co. Inc., a Boonville 
insurance company, owns 
Sliders.

The company plans to sell 
the existing Harrisville store 
to the insurance company, 
which plans to operate an-
other type of business there.

Stewart’s to acquire four Slider 
Food Marts in the north country

Stewart’s Shops has 
announced plans to acquire 
four Sliders Food Mart 
locations in the north country, 
including this one in Clayton. 
Watertown Daily Times

Your New and Improved Local Online Job Source for 
Jefferson, Lewis, St. Lawrence and Franklin County.

Advertise your open positions today, 
Add photos, logos and Links!

Featured - $450 - Online, Featured Job & 1 Print Display in 
a publication of your choice

Premium - $575 - Online, Featured Job & 2x Print Display or 
1 Quarter Page ad with Your Design!!

*Display ads are created by our graphics team using a template.  Other than the Premium Quarter Page.

• Potential Hires can apply via Links to your site or a email provided!
• 3 Cost effective packages for Jobs of any and all kinds.

• 30 Days Online for all Packages
• Basic - $300 - Online Only

Or Email Classifieds@wdt.net or call 315-782-0400 for more information
Angel Or Dillon would be happy to help you out!

Check it out today at https://jobs.nny360.com
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By BOB BECKSTEAD
bbeckstead@wdt.net

CANTON — New York Pow-
er Authority trustees will be 
asked to approve a recom-
mendation to award $1.5 mil-
lion to the Vecino Group for 
the creation of an innovation 
center in the Midtown Plaza to 
assist business entrepreneurs.

The recommendation came 
during a recent meeting of the 
Northern New York Power 
Proceeds Allocation Board.

“In this 14th round of allo-
cations for the board members 
to consider, staff is recom-
mending an award of $1.5 mil-
lion from the Northern New 
York Economic Development 
Fund to the Vecino Group New 
York LLC as part of their more 
than $30 million Midtown Pla-
za redevelopment in Canton,” 
said Patricia K. Wilson, NYPA’s 
senior program manager for 
economic development.

She said the Vecino Group 
plans to spend $7.5 million 
to develop the first floor as an 

innovation center “to equip 
emerging entrepreneurs with 
end-to-end support to launch 
and grow new ventures suc-
cessfully in St. Lawrence 
County.”

“This project fulfills one 
of four signature initiatives 
identified in McKinsey and 
Company’s 2015 economic 
development blueprint for St. 
Lawrence County suggesting 
such an entrepreneurial ac-
celerator generates economic 
and job growth through the 
formation and expansion of 
small businesses. Establish-
ing an entrepreneurial accel-
erator to help St. Lawrence 
County entrepreneurs launch 
and scale up businesses is also 
listed in the action items of St. 
Lawrence County’s compre-
hensive economic develop-
ment strategy,” Wilson said.

She said the Vecino Group, 
a privately held LLC formed 
in July 2013, had extensive 
experience in multi-use com-
munity development projects 

across the United States and 
has “deep ties” to New York 

state with projects in Pots-
dam, Elmira, Ithaca, Saratoga 
Springs, Troy and Utica.

“Given that this project 
is integrated within a larg-
er mixed use development 
where not all land and build-
ings are utilized for eligible 
proceeds purposes, the allo-
cation of fund benefits would 
reimburse the applicant for 
a portion of those costs spe-
cifically associated with the 
innovation center related to 
machinery and equipment, 
furniture and fixtures, soft 
costs and working capital,” 
Wilson said.

She said that what makes a 
strong case for the recommen-
dation is the plan to help di-
versify the regional economy 
by equipping emerging entre-
preneurs to launch business-
es, and enabling existing firms 
to expand. She said those fac-
tors enhance both resident 
and visitor experiences by re-
placing a dilapidated plaza in 
Canton with a modern, mixed 
use, multi-level structure that 
will support entrepreneurs 
and small business growth by 
offering support and skills de-
velopment.

“The innovation center will 
serve as a year-round draw for 
entrepreneurs, investors, stu-
dents and corporate partners, 
supporting area restaurants, 
retail and lodging,” Wilson 
said. “Vecino Group New York 
has a proven track record with 
an extensive portfolio of suc-
cessful, purpose-driven eco-
nomic development projects.”

The Northern New York 
Power Proceeds Allocation 
Act, which became law on 
Dec. 29, 2014, applies the net 
earnings of the market sale of 
unutilized hydropower from 
the New York Power Author-
ity’s St. Lawrence-Franklin 
D. Roosevelt Power Project to 
support economic develop-
ment in St. Lawrence County.

An eligible applicant is a 
business or a nonprofit cor-
poration. An “eligible project” 
is an economic development 
project that is physically locat-
ed in St. Lawrence County and 
supports the growth of busi-
ness in the state, leading to the 
creation or maintenance of 
jobs and tax revenues for the 
state and local governments.

NYPA asked to approve $1.5M for Canton  
innovation center at Midtown Plaza

New York Power Authority trustees will be asked to approve a recommendation to award $1.5 
million to the Vecino Group for the creation of an innovation center in the Midtown Plaza to assist 
business entrepreneurs. Tom Graser/Watertown Daily Times

Christina Smutz
Member Business Lending Officer

(800) 764-0566 ext. 510
csmutz@seacomm.org
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By ELAINE M. AVALLONE 
eavallone@lowville.com

LOWVILLE — Naturally 
Lewis Inc. has announced Jo-
anne Witt has taken the posi-
tion of executive director for 
the nonprofit economic devel-
opment organization. 

In April, the organization 
began searching for a replace-
ment for Brittany Davis, who is 
embarking on a new venture. 

According to a statement 
from the organization, the 
Naturally Lewis Inc. Board of 
Directors led an extensive and 
competitive hiring process to 
identify the next executive di-
rector of the organization.

The responsibilities of the 
executive director include 
organizational leadership 
and strategic planning, staff 
leadership and development, 
economic and business devel-
opment, community engage-
ment and partnerships, and 
financial and operations man-
agement.

“Naturally Lewis, Inc. is 
proud to announce Joanne 
Witt as the Executive Direc-
tor of our organization,” Mike 
Jackson, chairman of the 
board, said in a statement. 
“With a strong background 
in education and youth de-
velopment, Joanne brings a 
fresh perspective to the work 
of community and econom-
ic development. Her passion 
for empowering people and 
building connections will be 
an incredible asset as we con-
tinue to grow and serve Lewis 
County.”

Joanne Witt officially as-
sumed her role on Aug. 4. 

“I am thrilled to be joining 
the Naturally Lewis Team as 
the executive director and 
serving our community in this 
new role,” she said in the pre-
pared statement.

Witt grew up in Richville 
and raised my family in Wa-
tertown, where she taught 
English at Watertown High 
School. She later became a ca-
reer and technical education 
principal at St. Lawrence Lew-
is BOCES’ Southwest Techni-
cal Center in Gouverneur and 
then Jefferson Lewis BOCES’ 
Bohlen Technical Center in 
Watertown. During COVID 

pandemic, she was promoted 
to Jefferson Lewis BOCES CTE 
and adult education director. 

About two years later,  she 
became the Director of a De-
partment of Defense spon-
sored STEAM program, called 
STARBASE Academy, through 
which area schools’ fifth grad-
ers went to Fort Drum for 25 
hours of hands-on STEAM 
learning that was supplemen-
tal to the district curriculum. 

“We opened our doors after 
only two months; a record,” 
Ms. Witt pointed out. “In its 
first three years, STARBASE 
Fort Drum served over 4,000 
students in 17 districts and 
one home-schooling group. 
This September, they will ex-
pand to serve middle school 
students, as well.”

It was through the STAR-
BASE program that Witt be-
came familiar with Naturally 
Lewis when the  Lewis County 
Leadership Academy toured 
Fort Drum and she attended a 
Coffee and Connections event. 

She said in attending events 
in Lewis County, she always 
felt valued and “always walked 
away with something tangible 
that I could take back and im-
mediately implement.”

“I knew then that I wanted 
to be more involved with this 
phenomenal group of profes-
sionals,” the new Naturally 
Lewis director said. “I contin-
ued to attend different Natu-
rally Lewis events, and when 
I learned about the executive 
director position, I jumped at 
the chance to be a part of it.”

She said in attending events 
in Lewis County, she always 
felt valued and “always walked 
away with something tangible 
that I could take back and im-

mediately implement.”
Witt has three adult chil-

dren — Megan, who with her 
family lives in Columbus, Ga.; 
Raeleen, and her family who 
live in Memphis, Tenn.; and 
Joseph and her granddog, Big-
gie, who live in Gouverneur.

Davis’s departure from Nat-
urally Lewis follows the time-
line she set for herself when 
she took the executive director 
position in 2020.

“I feel that I was put in that 
role to build,” she said. “Build 
a team, build a one-stop-shop 
resource center for business 
development, build services 
and programs, build boards 
who can oversee the direction 
of big picture economic de-
velopment, build resources 
for internal and external op-
erations, build capacity, build 
a foundational organization 
that can do great economic de-
velopment and build the strat-
egy to achieve that.” 

“I am proud of our brands 
and community identity we 
have built through Naturally 
Lewis, the economic devel-
opment brand, and Discover 

Tug Hill, the local and regional 
tourism brand,“ she said. 

Under my leadership, we 
went from two staff in 2020, to 
seven staff in 2025, as we built 
the programs and services, to 
which needed talented people 
to administer and run. Lastly, I 
am proud that Naturally Lewis 
has become a model organiza-
tion for rural economic devel-
opment across New York state. 
We focused on what actually 
works here, not what works 
elsewhere, and because of 
this, we are seeing tremendous 
growth.”

Davis said working with 
Christie Andrus Nakano, own-
er of the Human Factor Lead-
ership, inspired her to pursue 
a career in consulting, with a 
focus on organizational devel-
opment and leadership. 

Davis said she feels she has 
left Naturally Lewis in good 
hands.

“Joanne Witt brings a wealth 
of experience in the education 
and leadership field,” she said. 
“I am very excited for her fresh 
perspective and to be the per-
son that can lead the organiza-

tion into its next phase — her, 
coupled with an amazingly 
talented team, will continue 
to do great things for our com-
munity.”

The former executive di-
rector hopes Naturally Lewis 
remains a “powerhouse rural 
economic development orga-
nization.”

“We’ve made a name for 
ourselves,  creating unique 
programs and initiatives that 
fit for Lewis County,” she said. 
“I hope that we don’t lose sight 
that what works in a big city, 
just doesn’t work here — we 
need to continue to focus on 
what is already growing in 
Lewis County and cultivate 
that growth. I hope that the or-
ganization continues to build 
and nurture partnerships and 
a great team culture — de-
veloping the people and the 
place — so that people want 
to invest here in Lewis Coun-
ty. After all, I still call this place 
my home and want to live in 
the very place that I worked so 
hard over nine years to help 
grow and develop — keep that 
momentum going.”

Naturally Lewis welcomes new director

Joanne Witt. Submitted photo 
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Gills Point S Tire and Auto Service in Malone has a new manager that has taken over the post for 
Tim Marlow, who worked at the local shop for about 40 years. Pictured, the new manager Ryan 
Prairie stands in the shop’s garage, located at the corner of W. Main St. and Finney Boulevard. Richard 
Rosentreter/Malone Telegram

New manager at Gills Point S 
Tire and Auto Service

By CHARLES MCCORMICK
cmccormick@wdt.net

WATERTOWN — The Ash-
ley furniture store at Salmon 
Run Mall is now offi cially open 
for business after its grand 
opening on Aug. 16.

This opening culminates a 
yearlong journey, resulting in 
a brand-new furniture option 
for residents of the area. The 
27,000-foot space sits on the 
far side of Salmon Run Mall, 
near Planet Fitness and Best 
Buy.

Customers were lined up 
outside the store as early as 8 
a.m. to enter, owner Shawn 
Massey said, and the fi rst 50 
patrons were rewarded with 
$100 gift cards. An orange-
and-white arc of balloons 
greeted customers as they en-
tered. More than 100 people 
attended Saturday.

Considering the location, 
Massey mentioned that some 
residents in Watertown were 
traveling all the way to Syra-
cuse, or even farther some-
times, to get Ashley Furniture. 
Having a location in the Water-
town area cuts down on deliv-
ery costs, which can now be fa-
cilitated from here, and travel 
time.

Salmon Run Mall stands to 
be positively affected by this 
recent addition, also boasting 
mainstay chains like Best Buy, 
Planet Fitness, JCPenney, and 
Hobby Lobby to anchor the 

smaller stores in between. The 
Ashley store does not have di-
rect access to the mall from the 
inside, but Massey indicates 
this as a good thing, focusing a 
customer's interest.

Something unique to the 
space is the availability of a 
specific patio/outdoor sec-
tion, rather than having out-
door pieces interspersed 
throughout the store, a com-
mon occurrence in furniture 
stores. Part of the allure of a 
27,000-foot space is the ability 
to separately show off the out-
door section in its element, as 
there is the open-air feeling 
while still remaining fully cov-
ered from the elements.

The store itself is state-of-
the-art, Massey said, describ-
ing it as a "Version 7.0 model." 
What that means, in terms of 
iterations that Ashley has un-
veiled in other locations, is 
the most recent of models that 
they have released. The staging 
and decorating were all done 
by a design team from Florida.

Ashley Furniture is one 
of the top 5 furniture sellers 
in the world, ranked among 
Swedish-born IKEA and Amer-
ican-founded Williams-Sono-
ma. The Arcadia, Wiscon-
sin-based manufacturer has 
been in business for more than 
80 years.

Ashley Furniture opens 
in Salmon Run Mall

The new Ashley Furniture store at the Salmon Run Mall is now 
offi cially open for business. Charles McCormick/ Watertown Daily Times

FINE FURNITURE

Largest Furniture & Bedding Store In The North Country!

424 EAST MAIN STREET, 
MALONE • 518-483-0114 

HOURS: 
TUES-FRI 10AM-5PM, 

SAT 10AM-3PM

FREE DELIVERY & SETUP • 12 MONTHS NO INTEREST FINANCING
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Contact Angel 
315–661–2457 

or 315–782–0400  
email: aspencer@wdt.net

YOUR LOCAL

PROFESSIONAL 
CONNECTION

PLUMBING / HEATING / AIRSILVER DOLLARS

TRACTORS & EQUIPMENT

AUTHORIZED KIOTI DEALER

JOYNER’S, INC.

2506 US RT. 11 
MANNSVILLE, NY

315–465–6661315–465–6661

STANDBY GENERATORS

AUTOMATIC STANDBY

GENERATORS
24/7
AUTOMATIC

POWER PROTECTION

315 
348– 4049ELECTRICAL AND UTILITY CONTRACTORS

Back-Up Power 
For Your Home Or 
Business

CLOCK REPAIR

TIC TOC CLOCK REPAIR

Phone: 
315-778-1287

H Alex MacKinnon H
All Kinds of Spring 

and Weight 
Driven Clocks

Pickups and 
Delivery Available

4 PLUMBING  4 HEATING  4 AIR
H   24 EMERGENCY SERVICE   H

58 N. Main Street, Adams • 315–232–3280

– Collector Not Dealer –
WANTED SILVER 

DOLLARS

Paying top dollar for silver dollars dated 1935 & before, more for
better dates, cc’s, mint state, and certified. Highest cash

paid for all other silver or gold U.S. coins pre1965.
Buying complete estate or personal coin or note

collections. Paying the most cash for paper
money 1861–1957. $1 bills thru $1000 bills,

large notes, small notes, national notes silver,
or gold certificates. To get the most for 

your money. CALL RANDY 315-952-4004

ELECTRICAL SUPPLIES

SHERMAN ELECTRIC
Residential & Commercial  

Electrical Supplies
Distribution Equipment, Conduit,  

Lighting Fixtures, Wiring Devices, etc.

GREAT PRICES!

315–493–3050417 S. Clinton St. 
Carthage, NY

Over 100 years of knowledge and experience!

ANTIQUES

Barry L. Haynes Co.
Serving You Since 1974

Antiques
Dealers • Actioneers • Appraisers

We Buy, Sell & Appraise
Antiques, Collections & Estates

Barry L. 

P.O. Box 900, Mexico, N.Y. 13114  
315-963-0922  •  315-963-3749

LANDSCAPING/SNOW REMOVAL

Spring clean up, Mulching, Fall clean up, 
Lawn Maintenance, Mowing, Snow Removal 

315-767-9552

BLUESKYS LANDSCAPING 
& SNOW REMOVAL LCC

FREE
ESTIMATES

Fully
Insured


	T01_WDN_0820
	T02_WDN_0820
	T03_WDN_0820
	T04_WDN_0820
	T05_WDN_0820
	T06_WDN_0820
	T07_WDN_0820
	T08_WDN_0820
	T09_WDN_0820
	T10_WDN_0820
	T11_WDN_0820
	T12_WDN_0820
	T13_WDN_0820
	T14_WDN_0820
	T15_WDN_0820
	T16_WDN_0820

