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There are three types of people in Jefferson County,
and the country at large — those who vape, those who
have heard of vaping but know little about it, and those
to whom vaping is a complete unknown.

The last category takes in many people over the age
of 35. The first category, unfortunately, takes in many
who are under the age of 21.

There are about 20 independent vape vendors in
Jefferson County, with more springing up. Vapes (e-
cigarettes) are becoming ever more accessible, even
being sold in many convenience stores, gas stations

Leader Teen Advisory Board tackles vaping

Since its introduction in 2003, vaping has become a
massive hobby among millennials and teenagers. Why
is this and what can be done about it?

Answers to those questions are complex, but the
Leader Teen Advisory Board has done its best to tackle
them, using research, interviews with local profession-
als who are addressing the problem, and the creation
and distribution of a survey asking hundreds of local
teenagers for their opinions.

Younger people are confronted by the vaping phe-
nomenon every day, while the adults in their lives may

Schools are just now starting to crack down on
vaping as they did in decades past when students were
hooked on cigarettes.

However, vapes are not cigarettes, and the health
effects of vaping are still largely unknown. Will dev-
astating effects be apparent in years to come? That’s a
serious question with no clear answer.

Please explore this important topic by reading the
Teen Advisory Board’s stories and columns. It’s a place
to start.

--J.M Bradley (2019 De Soto High graduate) and

and supermarkets.

be entirely unaware of it.

Joseph Andrews (2019 Crystal City High graduate)

IUUL in the

ruum

Local students speak
on the topic of vapes

By Sundus Malik
Jefferson High School

In early April, the Leader Teen Ad-
visory Board sent an online survey to
Jefferson County high schools to learn
the impact juuling has had on teens in
the community.

The 10 survey questions were cre-
ated by students on the board and Leader
assistant publisher Peggy Scott to collect
data on the subject.

Surveys were made available to
about 10 Jefferson County high schools
represented by the Teen Advisory Board.
Some 292 students responded.

Scott was impressed by the level of
participation.

“I didn’t think they would comment
at all,” Scott said. “It’s a challenge, be-
cause they (students who admit to using
JUUL) are violating the law.”

To ensure the results were accurate
and to protect the students’ privacy,

the board decided responders could be
anonymous.

Read on to review survey questions
and statistics.

m How often do you use a vape/juul?

— 85 students (29.6 percent) claimed
they have vaped at least once. 38 students
(13.2 percent) said they juul more than
once a day. It is illegal in the state of Mis-
souri to acquire e-cigarettes under the age
of 18, and it is against policy at county
schools for students to juul on campus.

m [f you use JUUL, are your parents
aware of it?

— Of the 85 students who have used
JUUL, the majority said their parents/
guardians are unaware of it. 32 students
said their parents have knowledge of their
use, while 50 students said otherwise.
Typically, those students said they con-
ceal the device.

m How old were you when you first
tried a JUUL?

— 4 students said they started vaping

before turning 12. E-cigarettes were in-
troduced to the United States from 2006-
2007, according to Consumer Advocates
for Smoke Free Alternatives (CASAA).

m What do you think the main appeal
is for vaping/juuling?

— 67 (24.1 percent) said to connect
with friends.

—51(18.3 percent) said to use a nico-
tine product safer than cigarettes.

— 35 (12.6 per-

cent) said to help stop 'How old were

smoking cigarettes.

— 33 (11.9 per-
cent) said to try
something new.

— 18 (6.5 per-
cent) said to enjoy
different flavors.

— 43 students
(15.1 percent) chose
to write a response.
One said juuling
helped with anxiety
and depression. One
said using helps to
gain popularity, and
one said it can help intimidate others.

m Do you think you are/would be
capable of quitting electronic cigarette
usage?

— Of the students who juul, 53 (69.7
percent) said they are capable of quitting,
while 23 (30.2 percent) said they are
not. Juul is a nicotine product, making
it addictive.

m (Do you) have information about
any health risks associated with vaping/
juuling?

—226 (79 percent) students said they
have health risk-related information, and
60 (21 percent) said they do not.

m (Do you) know where to find help
if (you) want to stop using vapes?

— 211 (75.9 percent) students said
they know where to find help, and 67
(24.1 percent) said they do not.

you when
you first tried
avape?

16 years
25%

Do you think your school
is preventing vape use
on campus?

285 students
responded
to this
question

Yes: 44.2%

No: 55.8%

15 years
22%

Source: Leader TAB survey

m What could your school do differ-
ently to prevent JUUL use on campus?

— Some students said nothing can or
should be done, while others offered a
spectrum of possible solutions.

The most frequent remark was that
schools cannot prevent the epidemic.

A few said more information about
issues would help, while others said more
warnings could end up being harmful be-

cause students might
choose to do the op-

12 years or posite of what they
younger are being told.
9% Some students

13 years

y suggested backpack

searches and that
cameras be placed
in restrooms and at
other common juul-
ing locations.

m Do you think
companies are target-
ing teens with social
media advertising?

— 188, or ap-
proximately 2/3, of
students said compa-
nies are, in fact, advertising to them, and
96, about 1/3, said the opposite.

Advertisements on social media
can appear anytime during the day, even
when students are using their phones at
school. So, although vaping is prohibited
at school, JUUL’s influence is pervasive.

m What would you like to tell adults
about vaping/juuling?

— “There are worse things kids could
be doing” was a common theme.

Some students, however, said “not
everyone does it,” that juuling makes us-
ers “look super attractive,” and that using
at all “is a waste of time and money.”

A few students compared the epi-
demic to this generation’s version of
smoking, while others said using JUUL
is not a big deal whatsoever.

14 years
22%

Do you think companies
are targeting teens with
advertising? |
Specifically,

with socia
media ads

Yes: 66.2%

Source: Leader TAB survey Source: Leader TAB survey



