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It has been a tough, chal-

lenging year for businesses and 
the tourism-based economy 
on the Grand Strand, but better 
days are ahead, according to 
the leader of the Myrtle Beach 
Area Chamber of Commerce. 

Karen Riordan, chamber 
president and CEO, doesn’t say 
that the Grand Strand is all the 
way recovered from the throes 
of the COVID-19 worldwide 
pandemic. But she’s optimistic 
that the beach area is well on 
the way to bouncing back to 
pre-March 2020 levels. 

“The pandemic was devas-
tating on a global scale,” she 
wrote in response to a query 
about how COVID-19 had af-
fected the beach area econo-
my. “Here in the Grand Strand, 
the tragedy of the pandemic 
impacted all of us in some 
form or fashion, including the 
loss of loved ones. But our area 
is resilient. We’ve seen that in 
how we’ve overcome hurri-
canes and other economic re-
cessions in the past, and we are 
seeing that now. Currently, we 
are seeing a resurgence of 
weekend travelers to the area 
to which our amazing busi-
nesses and their employees are 
doing all they can to meet 
these demands despite staffing 
shortages. It’s these men and 
women that have kept the 
Strand open and are continu-

Myrtle Beach chamber president 
optimistic about summer tourism 
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Myrtle Beach tourism took a hit last year because of the COVID-19 pandemic, but local leaders are optimistic about a recovery this summer.

ing to do so, who are the faces 
of resiliency.” 

For awhile, the COVID-19 
pandemic seemed to intensify 
and take its toll on lives and 

businesses in South Carolina 
and elsewhere. While Myrtle 
Beach, even in the worst of 
COVID times, was never a 
ghost town, tourism and the 

entertainment/pleasure 
economy measurably 
dropped in the Grand Strand. 
And the low point may have 
come when some out-of-state 

visitors last summer reported 
(erroneously, as it turned out) 
that the beach area had be-
come a COVID-19 virus 
hotspot. Hotel and motel oc-

cupancy rates plummeted, 
some restaurants shuttered 
their doors or drastically re-
duced their hours, and those 
lines of happy, smiling people 
at the water parks got much 
shorter. 

Even the beaches them-
selves, the mainstay of the area 
economy, had far fewer visi-
tors. People just weren’t com-
ing here like they used to. 

All because of the pandemic 
or what was being reported 
about the beach and the pan-
demic. 

Then incoming Myrtle 
Beach City Manager Jonathan 
“Fox” Simons may have sum-
marized it best when he de-
clared a few months ago: “We 
were rocking and rolling and 
we were doing really well. We 
were having a great year in 
January, February and the first 
half of March (2020) and then 
the faucet turned off.” 

That’s when Riordan and 
her team at the Myrtle Beach 
Area Chamber of Commerce 
got busy with some smart, vi-
sionary planning to help revive 
the Grand Strand area econo-
my.  

They came up with an inno-
vative idea called “Ready, Set, 
Go Tourism Recovery Market-
ing Strategy.” 

The purpose of the strategy, 
according to Riordan, was to 
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