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Broadway at the Beach to welcome new entertainment, dining attraction
From a news release 

Broadway at the Beach, the
No. 1 family entertainment
destination in Myrtle Beach,
South Carolina, is pleased to
announce the addition of The
Hangout. 
This lively restaurant, retail

and entertainment venue will
be the first new addition to
the Entertainment District
currently under construction
at the southeast corner of the
property.   
Scheduled to open in late

2020, The Hangout will be-
come a new gathering place
for great food and family fun. 
The menu spotlights sea-

sonal seafood dishes, beach-
side burgers, sandwiches and
tacos, appetizers and sides
made from locally sourced in-
gredients prepared from
scratch in a world-class hi-
tech kitchen designed to han-
dle thousands of diners daily.
It will offer live music year-
round both on indoor and
outdoor stages. 
The Hangout’s unique

brand of family entertain-
ment includes dancing and
contests led by energetic cast
members, a ton-of-fun sand
pile, fire pits and courtyard
games. 
The 40,000-square-foot des-

tination will include a whim-
sical retail store and an assort-
ment of unique art installa-
tions curated especially for
this location, including a wall
covered in rare antique lunch
boxes, an enormous collec-
tion of Pez dispensers, a “wish
wall” and other interactive
and creative installations.
Sports enthusiasts will have

plenty of viewing options to
catch the game on the numer-
ous big screens.
Special events will be of-

fered throughout the year, in-
cluding a magical Pirates and
Princesses breakfast, featur-
ing a scrumptious breakfast
served family style, treasure
hunts and entertainment led
by entertainers decked out in
pirate garb and fanciful
princess attire. 
“We are thrilled to welcome

The Hangout, one of the most
popular family entertainment
destinations on the Gulf
Coast, to Broadway at the
Beach,” said Chad E. Carlson,
executive vice president of the
Commercial Division at Bur-

roughs & Chapin. “The Hang-
out’s high energy and family-
friendly atmosphere will ap-
peal to guests of all ages and
will be a perfect complement
to our thoughtfully curated
collection of guest experi-
ences.”
The Broadway at the Beach

location will be the second for
The Hangout and its trailblaz-
ing creator, Shaul Zislin. The
original, located in Gulf
Shores, Ala., opened in 2008
and hosts the annual Hangout
Music Festival in May. 
“Broadway at the Beach is

the perfect home for our next
chapter” said Zislin, co-
founder of The Hangout Hos-
pitality Group together with

his wife Lilly, who is also the
creative director. “The Hang-
out is all about different gen-
erations coming together,
making memories and enjoy-
ing our many flavors of fun.”
For more information about

The Hangout, visit www.
thehangout.com. For more
information about Broadway
at the Beach, visit
www.BroadwayattheBeach
.com, call 1-800-386-4662, or
follow on Facebook, Twitter,
and Instagram.a
Broadway at the Beach,

South Carolina’s number one
tourist, shopping, dining, and
entertainment destination at-
tracting millions of visitors
annually, celebrates its 25th

anniversary in 2020. Broad-
way is set on 350 acres in the
heart of Myrtle Beach and fea-
tures world-class shopping,
dining and entertainment in a
series of magical, intercon-
nected villages, surrounding
the 23-acre Lake Broadway.
Broadway’s distinguished ten-
ant mix has something for the
whole family: popular attrac-
tions; outstanding restaurants
and eateries; extraordinary
specialty shops with national
and local brands; and first-
rate hotels. 
Established in 2008 in Gulf

Shores Alabama, The Hang-
out is a family friendly restau-
rant and entertainment venue
with a focus on multi-genera-

tional activities and fun. You
can find kids and grandpar-
ents dancing on tables, laugh-
ing, singing and making life
long memories. It's a throw-
back to simpler days of analog
family vacations that highlight
the American family vacation
experience. We entertain over
600,000 people per year and
are the home venue of the
Hangout Music Festival, a na-
tionally recognized three-day
music festival that occurs
every May right on the beach-
es of Gulf Shores featuring
world renowned talent like
Foo Fighters, Paul Simon, Ste-
vie Wonder, The Killers and
many more over the last 10
years.
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