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Before 1996, fewer flights 

traveled in and out of Myrtle 
Beach International Airport. 

Those that did were more 
expensive than they are 
today.  

“Then Spirit Air came in and 
turned them on their ear,” 
said Horry County Director of 
Airports Scott van Moppes.  

Last week, Spirit’s top exec-
utives joined local elected offi-
cials in marking the 25th an-
niversary of the airline’s pres-
ence at MYR.  

The low-cost airline is now 
the largest carrier at Myrtle 
Beach, and company officials 
said this summer Spirit will 
offer over 200 flights at the 
Myrtle Beach airport.  

Spirit CEO Ted Christie said 
Myrtle Beach is the company’s 
seventh busiest city for his 
company.  

“We have seen a 40% in-
crease over 2019 numbers,” 
Christie said. “That’s not a re-
bound from 2020 but rather 
real growth. People want to 
travel to sunny destinations 
and that’s why we’re growing 
in Myrtle Beach.”  

When Spirit first landed on 
the scene, Myrtle Beach was 
the fledgling company’s sev-
enth city, Christie said.  

“Our company president 
would greet passengers get-
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ting off the plane,” he said. 
“Our growth has been incred-
ible. Last month we got our 
160th plane.”  

Christie added that the 
company not only has seen 
physical numbers increase 
but also has seen improve-
ments in the intangibles that 

passengers look for in an air-
line.  

“We now routinely place in 
the top tier of ‘on time’ pres-
ence,” he said.  

Horry County Council 
Chairman Johnny Gardner 
said Spirit’s growth at MYR 
not only benefits the local 

tourism industry but also the 
thousands of new residents 
who are looking to visit rela-
tives and friends from their 
previous homes.  

With Spirit’s 19 non-stop 
markets and more on the 
horizon, Myrtle Beach Area 
Chamber of Commerce Presi-

dent Karen Riordan said the 
company is a great partner in 
helping the chamber’s 
tourism efforts.  

“Spirit serves our most vital 
feeder markets,” Riordan said. 
“They offer our visitors con-
venience and affordability.”  

Myrtle Beach City Council-

man John Krajc said the Myr-
tle Beach region is the second 
fastest growing municipal 
statistical area in the United 
States.  

“The city needs partners 
with great vision to help with 
that growth and Spirit has 
that vision,” Krajc said. 


