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Your Community.  
Our Passion.

At MKE Lifestyle, we’re more than just a 
monthly publication. For more than 25 
years, MKE Lifestyle has been the leading 
voice of what it means to live well in the 
metro Milwaukee region, from its thriving 
downtown and sophisticated suburbs, to 
the natural beauty of Lake Country and the 
North Shore! With more than 40 Milwaukee 
Press Club awards earned since 2005, 
we’ve fulfilled the community’s demand 
for a valuable resource on sophisticated 
lifestyle coverage in metro Milwaukee.

We’ve built a strong brand identity 
through our stunning print publication, 
an ever-growing digital and social media 
presence, and key partnerships with local 
organizations and businesses. These 
achievements have earned us our loyal 
readership and community demand.
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Brand Footprint
MKE Lifestyle connects you to the community you desire!
MKE Lifestyle provides your business with the opportunity to put your brand and your message 
in the hands of a focused and affluent audience across our print and digital mediums and other 
custom, targeted offerings. Our four-county reach means your business stands out to more 
potential customers than via any other local lifestyle magazine.

Home & Garden  /  Eat & Drink  /  Health & Lifestyle  /  MKE People  /  Arts & Culture  /  Out & About

Print/Digital

42,319 
32,829 Print / 9,490 Digital
Average Monthly Circulation

156,978
Total Audience

3.4
Average Readers Per Issue

Digital Issue

41,216
Total Page Views

Newsletters/ E-blasts

7,120
Average Subscribers

22.5%	
Average Open Rate

Social

17,000+
Twitter, Instagram, Facebook, Pinterest

Website

8,957
Total Page Views

3,851
Total Unique Users
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Media Partnerships
MKE Lifestyle is a proud media partner for many metro Milwaukee events and organizations, 
from a nationally renowned art festival to numerous nonprofi t groups. Collaborating with 
MKE Lifestyle earns our partners publicity through print and online exposure, award-winning 
design and customized packages, in addition to targeted advertising.
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Circulation
MKE Lifestyle targets metro Milwaukee’s wealthiest zip codes.
Our magazine can be found in our loyal subscribers’ homes, on select newsstands and in waiting 
rooms, bookstores, major supermarkets and drug stores, professional lobbies and waiting rooms, and 
high-end hotel rooms across the region. Our commitment to metro Milwaukee, the people who live in 
it, and its varied and vibrant business community has made us a trusted brand for more than 25 years. 

Average Monthly Circulation Total Audience Of

156,978*

Conversion efforts are underway to build the paid model of MKE Lifestyle. Interruptions may 
occur to requestor base subscribers at the discretion of group publisher as paid subscribers are 
procured. All rights reserved for consideration of monthly evaluation.

32,829* Print     
9,418* Digital

  �Verified by Circulation Verification Council (CVC)
  �Targeted to homes based on specific demographics
  �A trusted resource for our loyal audience from metro  
Milwaukee’s most affluent communities.

MKE Lifestyle Is

Select Newsstands
Barnes & Noble
Books & Company
Boswell Book Company
CVS Pharmacy
Good Harvest Market
Milwaukee Mitchell  
International Airport

Additional Presence
Retail / Medical Offices / Professional Buildings 

42,319*

Meijer
Outpost Natural Foods
Piggly Wiggly 
Sendik’s
Walgreens
Whole Foods Market
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Our Readers

College graduates

Reader gender

68%*

Readers who purchase products or services 
from ads seen in MKE Lifestyle

64%*

Average age of readers

Average annual household income

52*

$181,993*

Reader gender

63%*
Female 

37%*
Male

20%   35 - 44
28%   45 - 54 
27%   55 - 64

HOME & GARDEN
Furniture / Home Furnishings  54% 
Lawn & Garden Supplies   49%
Home Improvements   35%
Cleaning Services    33%
Landscaping Services   26%
Major Home Appliance   25%
HVAC Services    21%
Carpet/Flooring    17%
Real Estate    12%

PERSONAL SERVICE
Medical Services/Physicians  58%
Pharmacy Services   49%
Health Club/Exercise Class   39% 
Tax Advisor/Services    35%
Veterinarian    34%
Financial Planner    28% 
Education/Classes    10%
Chiropractor    15%
Weight Loss    11%
Attorney       11%
Childcare    10%

RETAIL
Women’s Apparel    71%
Men’s Apparel    56%
Florists/Gift Shops    36%
Pet Supplies     33%
Jewelry      30%
Television/Electronics   29%
Art & Craft Supplies   26%
Computers/Tablets/Laptop   26%
Cell Phone/Smart Phone   25%
Children’s Apparel    23%
Athletic & Sports Equipment  21%

AUTOMOTIVE
Automobile Services    33%
New/Used Automobile   29%

TRAVEL/ENTERTAINMENT
Dining & Entertainment   77%
Vacation      52%
Casinos      23%

Our readership survey tells 
us  what our readers plan to 
purchase in the next 12 months:

*Data from Circulation Verifi cation Council, 2020 Audit Report. 
®
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S’now Problem!
Welcome your chilly loved ones in style

with a cozy spot to stash their stuff!

HAT’S OFF
Kichler LED mirror

Elektra Lights & Fans
elektralights.com

ON THE HOOK
Muuto “The Dots” 

and Normann 
Copenhagen Curve 

coat hooks
Olson House

olson-house.com

MAT FINISH
Red snowflakes wool rug

Curated Home Decor
curatedhomedecor.com

HOLD IT!
Ferm Living wire basket

Olson House
olson-house.com

STYLISH STASH
Modular entry 

storage 
Inspired Closets 

Milwaukee
inspiredclosets.com

ALL IS BRIGHT
Kichler Industrial 

Frames wall sconce
Elektra Lights & Fans

elektralights.com

S’now Problem!

COZY TOES
Delanie slippers

Muk Luks
muk-luks.com

HUNG UP
Metal coat rack

Curated Home Decor
curatedhomedecor.com

Home&Garden/Welcome In
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Do Your 
Renovation 
Homework
Thinking about a major renovation project? Consider 
these details before you call a contractor.

BY JACK GOLATKE, PARTNER, STORY HILL RENOVATIONS
PHOTOS COURTESY OF STORY HILL RENOVATIONS

During the pandemic, many of us have considered 
the prime opportunity to make renovations to our 
homes: kitchen remodels, upgrades to plumbing/
electrical/flooring, basement or attic changes, 
additions and other major fixes.

Complicated renovations require that contractors assess 
an exact approach and then line up the proper paperwork, 
permits and subcontractors needed for the job. When looking 
to hire a contractor, you’ll need to ask the right questions to be 
sure the firm you work with has the experience, knowledge, 
communication style, reputation, attention to detail and quality 
you need for your specific project. 

Before you plan to interview potential contractors, you should 
have a solid outline of the work you need to have done. All 
renovation projects have “must-have” and “nice-to-have” facets; 
presenting the contractor with as many details as possible on the 
scope of your project will give the company a better picture of 
the type of work required and the potential costs and scheduling. 
Also plan to review your budget with your prospective 
contractor. You’ll be surprised at how quickly the cost of the 
project can escalate. 

Vet your choices
Once you have set your scope of work and budget, plan to 

meet with several contractors to find the one that best suits your 
needs. Before you dial, review each contractor’s resume and  

BEFORE
Before you launch a kitchen 

refresh like the one shown 
here and meet with a 

contractor to get quotes and 
timelines, have a firm idea 

(with pictures, if possible) of 
the final design requirements 

and your budget.

Home&Garden/  Ask The Expert
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Iwant: a tree that reminds me 
of Grandma’s
Choose: Eastern White Pine
With swooping, fluffy branches, and 
long, soft needles, the fragrant white 
pine is a Wisconsin tradition, kid-

friendly and with good needle retention. But 
because it’s such a softy, it won’t support 
heavy ornaments. 

I want: long-lasting needles
Choose: Fraser Fir
Deep blue-green in color with great needle 
retention and a nice, piney fragrance, the 
Fraser is a best bet if you like to have your tree 
up from Thanksgiving to New Year’s.

I want: to load my tree with lights 
and ornaments
Choose: A Spruce
Whether you choose white or blue, the 
spruce’s short, stiff needles keep lights and 
ornaments in place, but can be a bit tough on 
the hands while you’re hanging them. Choose 
white spruce for better needle retention. 

I want: my house to smell like a 
pine forest
Choose: Balsam Fir
Nothing smells better than a balsam in the 
holiday season, and the fragrance lasts. 
With short, deep green needles and sturdy 
branches, this Wisconsin native is also kind 
to your hands as you’re stringing lights and 
hanging ornaments.

I want: the quintessential 
Christmas tree
Choose: Scotch Pine
The Scotch’s bright green color, bushy 
structure, sturdy branches and durability 
make it one of Wisconsin’s favorite holiday 
trees — a sentiment shared across the nation. 

I want: a zero-worry tree
Choose: “Almost real” from a local maker
With locations in Racine and Sturtevant, 
family-owned Milaeger’s offers “almost 
real” evergreens that are sturdier and more 
lifelike than those you’ll find in big-box 
stores. Perfect for busy folks, those with pine 
allergies and people who want to decorate 
their tree RIGHT NOW. MKE

Which holiday evergreen best suits your decorating style? Take these tips 
from the Wisconsin Christmas Tree Producers Association. 

BY LORI ACKEN

The Tree For Me
Where to 
cut and 
carry
Stumpf’s Tree Farm
340 Horns Corners Rd, 
Cedarburg
(262) 375-6351

Riehle’s Tree Farm
W377 S5944 Hwy CI, 
Dousman
(262) 965-2748

Buffalo Bill’s 
Christmas Trees
9612 W. Oakwood Rd., 
Franklin
(414) 427-5155

Zabrowski Family 
Evergreens
W260 N8631 Hwy 164, 
Hartland
(262) 246-3312

Muskego Choose & Cut 
Christmas Trees
S81 W13049 HiView Dr., 
Muskego
(414) 422-0151

Poplar Creek 
Tree Farm
3895 S Woelfel Road, 
New Berlin
(262) 442-1275

Pine Valley Christmas 
Tree Farm
N95w34331 Townline Rd, 
Oconomowoc
(920) 474-4275

Frasier
Fir

Balsam Fir

Scotch 
Pine

Which holiday evergreen best suits your decorating style? Take these tips 

FrasierFrasier
Fir
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Welcome In Mood BoardGuest Page Home Tours

Ask the Expert Garden FeatureDIY Notebook Plant it Now

An inviting entrance to the 
section that’s all about 
creating an inviting entrance 
to your home, indoors
and out.

How to create a room, a mood, 
a palette and more with local 
resources and retailers. 

Local design and decor pros, 
boutique owners, landscapers 
and makers share the items 
and ideas they’re most 
excited about — for the 
month or the season.

From fabulous new builds to 
the region’s glorious mix of 
classic house styles, we take 
you inside local homes and tell 
you how their artful, enviable 
looks were achieved.

Local professionals across 
home sales, construction, 
décor, design and more share 
insider insight into what you 
need to know right now. 

Whether you’re growing indoors 
or out, we tell you the prettiest 
plants and most productive 
fruits and veggies to adorn your 
home, yard and garden — and 
talk to experts who will help you 
keep them blooming. 

Experts and avid DIYers share 
their favorite projects and how 
you can make them work for you.

We wrap up with a colorful 
focal point, from blooming 
beauties in the growing 
season, to the perfect 
bouquets and living 
decorations in the colder 
months.

What I’m 
Loving 

Right Now:
Leslie Dohr of 

Leslie Dohr Interior Design

1
 “[Oushak rugs] are 100 percent wool, hand-knotted, 
and tend to have a more muted color palette,” Dohr 

notes. “And I’m always amazed at the difference 
window treatments make. Just a simple natural fiber 
shade can change the whole feel of a room.” Photo 

courtesy of Coco Gusho

2
Full-height kitchen backsplashes are now trending, 
Dohr says. A favorite is a small-scale mosaic from 

Ann Sacks, shown here. Photo by Ann Sacks

3
“There is something about furniture made with 

natural, woven materials that gives it just a little extra 
interest,” says Dohr. Photo courtesy of Made Goods

4
Dohr’s go-to wall color is Benjamin Moore’s 

Wickham Gray, paired with trim paint in White Dove 
(also by Benjamin Moore). Samples courtesy of 

Benjamin Moore

5
“For comfort and a beautiful ambience, we like to 

incorporate perimeter-based lighting — floor lamps, 
lamps and wall sconces,” says Dohr. Photo courtesy 

of Virtual Comfort

6
Dohr says recently installed this inviting new patio 
space with teak dining and lounge furniture for a 

Whitefish Bay family. Photo courtesy of Leslie Dohr 
Interior Design 

7
“Nothing can warm a space faster than hardwood 
floors, and one of my favorites is a French white oak 

floor,” says Dohr. Photo by Laura Dierbeck

Leslie 
Dohr

2

3

What I’m 
Loving 

Right Now:
Loving 

Right Now:
Loving 

Leslie Dohr of 
Leslie Dohr Interior Design

 “[Oushak rugs] are 100 percent wool, hand-knotted, 
and tend to have a more muted color palette,” Dohr 

notes. “And I’m always amazed at the difference 
window treatments make. Just a simple natural fiber 
shade can change the whole feel of a room.” Photo 
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BY JEN KENT

Home&Garden/Be Our Guest
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W hen searching for a new 
studio space, one area artist 
stumbled upon a traditional 
home in Milwaukee and 
instantly fell in love.

The original design and 
layout of the historic house, built in 1905, appealed 
to her, but she was less keen on renovations made 
throughout the years in an attempt to modernize it. 

To revert the home back to its original historic 
beauty, the homeowner tapped Becky Rose 

Grinwald, owner and interior designer of Becky 
Rose Design; Meg Baniukiewicz, architect 
and owner of HB Designs; and M Design Build 
President Mike Slawnikowski.

The team first located the home’s original 
blueprints, then worked together to restore the 
home’s original footprint and classic design. 

“The purpose of this whole project was to 
design it so that you couldn’t really tell it was a full 
renovation,” Grinwald says. “The end result feels 
like how it should have always been.”

An artistic homeowner tapped a team of local designers to 
breathe new-meets-classic life into this traditional dwelling. 

BY NICOLE BELL   |   PHOTOS BY TRICIA SHAY

A Resplendent Renewal
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Wintery 
Whites

Cozy up your spaces with these 
creamy, soothing shades

PHOTOS BY LAURA DIERBECK 
UNLESS OTHERWISE NOTED

Clockwise from upper left 
Tableware — Past Basket, pastbasketmilwaukee.com
Decorative orbs and colander — Up the Creek, upthecreek-cedarburg.com
Candlestick — There’s No Place Like Home, (262) 354-8233
Ogallola Comfort Co. down bedding — Past Basket, pastbasketmilwaukee.com
Norway two-pom hat — Robin’s European Cottage, robinseuropeancottage.com
True Hue dried cedar and moss candle — Olson House, olson-house.com (provided image)
Antler — photographer’s own
Tabletop accessories and décor — Bohemia, bohemiahomedesign.com

Home&Garden/Get The Look
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Fete the Table
Need inspiration to add holiday cheer to your dining room 
table this season? Find it in this vibrant stunner, overflowing 
with textural blooms, from Amanda Strassburg AIFD, CFD, 
owner of West Bend’s Consider the Lilies. 

Consider the Lilies
136 S Main St, West Bend, 
(262) 951-0243
considertheliliesdesigns.com

PHOTO BY LAURA DIERBECK

Home&Garden/Finishing Touch

November 2020 | MKE Lifestyle     69

Home & Garden NEW FOR 2021

Gracious Gatherings
With more home holiday celebrations ahead in the era of COVID-19, 
owner and founder Susannah Lago of the event and home services 

company Style Up Group shares tips for turning dinner and drinks at your 
house into a safe, yet caterer-caliber affair.

BY SUSANNAH LAGO, AS TOLD TO JEN KENT   |   PHOTOS BY LAURA DIERBECK

Home&Garden/  DIY Notebook

62     MKE Lifestyle | November 2020
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For more than 25 years, MKE Lifestyle has been a proven local leader in home construction, 
design, décor and landscaping coverage. And there’s never been a better time to let our 
seasoned staff get to know you, your home-based business and your mission, and show you 
how MKE Lifestyle’s expanded Home & Garden section can help bring not just more eyes, but the 
right eyes, to your brand. 



Website
MKE Lifestyle’s website, mkelifestyle.com, highlights augmented content from the latest 
and past issues along with access to a calendar of local events. Visitors can also view our 
digital edition and promote their business through our digital advertising opportunities.

*Data from Circulation Verification Council, 2020 Audit Report. 

8,957* 3,851*

IMPACT TOP: $700/MONTH 
Reveal at the top of the site. Great for promotions and sales. 
Dimensions: 1920x600 (pixels)

STICKY ANCHOR: $500/MONTH 
Designed to be anchored or fixed in a specific area of the 
screen while the user scrolls through the content. 
Dimensions: 320x50, 728x90, 970x90 (pixels) 
Viewable on mobile, tablet, laptop and desktop

WEB LEADERBOARD: STARTS AT $300/MONTH 
Top: $600/month, Middle: $500/month, Bottom: $300/month 
Dimensions: 320x50, 728x90, 970x90, 970x250,  
1170x90 (pixels)  
Viewable on mobile, tablet, laptop and desktop. 

RAIL ADS: STARTS AT $175/MONTH
Top: $300/month, Middle: $250/month, Bottom: $175/month 
Dimensions: 300x250, 300x50, 300x600 (pixels)  
Viewable on mobile, tablet, laptop and desktop

$10.00 CPM Extend the life of your print advertising 
across the web! Ads are served to websites, streaming plat-
forms, and apps that are targeted to MKE Lifestyle readers. Let 
us create a programmatic plan that works for your needs. Strat-
egies include geofencing, keyword retargeting, site retargeting 
and more! 

$300 AND UP  
Custom advertising packages available.

FULL PAGE CUSTOM E-BLAST: $500 (1X) 
Dimensions: 900Wx1200H

�MONTHLY E-NEWSLETTER SKYSCRAPER:  
$300/MONTH (4x) / $150/WEEK (1x) 
Dimensions: 150Wx400H

Run of site positions (non-rotating) will be upcharged 30% of earned rate.

(net/rotating or run of site)Digital Web Rates

Monthly Page Views Average Monthly Unique Users

E-Newsletter Rates

Social Media Packages

Programmatic Packages

®
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Digital Edition
Complementing our print publication, MKE Lifestyle’s digital edition delivers content from 
the latest issue across a variety of formats. This puts the power of your advertising in our 
readers’ hands, no matter where they are. 

*Data from Circulation Verification Council, 2020 Audit Report. 

Average Monthly 
Total Page Views

Average Monthly 
Subscribers

9,490* 41,216*

Additional available features include: Belly Band, Slide-Show and Video/Audio content

Opposite the cover, our presentation page consistently ranks in the top 5 for page 
views, with an average of 1,295 per month*. With the purchase of a sponsorship, 
advertisers are invited to place a logo, video or ad on this page. 
Presentation page ad is 7” x 4”.

[ AP TICKER HERE ]

Expanded Features

PRESENTATION PAGE SPONSOR - $500/ISSUE

APP TICKER - $300/ISSUE

FULL PAGE DIGITAL EDITION ONLY - $175/ISSUE

Purchase an app ticker ad that extends the bottom width of every page, keep-
ing your brand prevalent throughout the digital edition.
App ticker ad is 500-pixels-wide x 20-pixels-high.

Purchase a full-page ad in MKE Lifestyle’s digital edition only. Ad would be 
placed at end of the publication.
Specs: Full page live area is 8.375” x 10.875” (margins for all non-bleed ads 
are .5” from top, bottom, left and right). 

®
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Print Specifications

[ AP TICKER HERE ]

The Details

®
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RATES INCLUDE TYPESETTING AND DESIGN:
Additional charges may be assessed for ads  
requiring special logo designs, illustrations,  
photography and detailed, in-house production work.

PROOFS: 
First two proofs are free. Additional proofs are $25 each.

PREMIUM POSITIONS: 
Awarded on a first-come, first-served basis. All other 
guaranteed requests shall be upcharged 10 percent of 
earned rate.

CANCELLATION:  
No cancellations accepted after the applicable “space 
closing” dates. Advertiser shall be subject to all applicable 
ad charges, even if advertiser fails to provide necessary ad 
copy by such date.

FREQUENCY DISCOUNTS:  
Offered to advertisers who commit to run 3, 6, 9 or 12 ads 
per year. Rates listed are per ad per month. Guaranteed 
positions other than premium pages will be upcharged 10 
percent of earned rate. Rates include typesetting  
and design.

Important Information

PUBLICATION TRIM SIZE
8.375" x 10.875"

LIVE AREA
7.375” x  9.875” 

BLEED
8.63” x 11.125”

IMAGE RESOLUTION
300 dpi

LINE SCREEN
133-line (266 dpi)

COLOR SPACE
CMYK only; no spot color or RGB

4-COLOR BLACK
If using, we recommend 
30C, 30M, 30Y, 100K

PRINTING PROCESS
Heatset Web Offset

PDF files should be CMYK and have fonts embedded. Use preset 
PDF/X 1a:2001. All ads submitted as PDF files must be exact size 
reserved. If color is a concern, please supply a SWOP standard 
color proof representing the exact color expected on final printed 
job. Publisher does not assume responsibility for color ads 
unaccompanied by an acceptable, commercial-quality color proof.

PDF FILES MUST: 
	 - Be exact ad size reserved 
	 - Be CMYK 
	 - Have fonts embedded 
	 - Minimum dpi of 300 + 100% of actual print size 
	 - 7 MB or less if emailed

FILE NAMES
Avoid spaces and non-letter characters, such as *&#!^%+><.  
Use hypens or underscores when necessary. Clearly label your file  
by advertiser name and issue date.

PDF File Requirements

Email Requirements
Files more than 7MB should be submitted via an ad transfer 
site such as Dropbox, WeTransfer or Hightail.

*All Full page ads must have the Bleed area. Build document file to the 
Trim size of; 8.375”W X 10.875”H. Then Export with .125” (1/8) in. bleed 
to all sides for the final size of;  8.63”W x 11.125”H. 2 Page Spread:  
17”W x 11.125”H  with bleed, 15.75”W x 9.875”H without bleed.	

*For bleed pages, keep essential matter (ex: text, logos, graphics) 
1/2" from all sides of bleed edge. When files are PDF’ed, Acrobat 
automatically rounds up the dimensions.

1/2 Horizontal

1/6 
Vertical1/3 Square

Full Page

8.63” x 11.125” Bleed
7.375” x 9.875” No Bleed

4.833” x 9.875” 2.292” 
x 

9.875”

2/3
Page

1/3 
Vertical

1/2 Vertical

1/4
Page

7.375” x 4.81”

4.833”  
x 4.81”

3.563”  
x 4.81”

3.563”  
x 9.875”

2.292” 
x 4.81”



Editorial Calendar

Editorial subject to change

January

February

March

April

May

June

Diabetes

American Heart Month

Orthopedics

Alcohol Awareness 
World Immunization Week

Stroke Prevention/Treatment
Home Health Nursing

Men’s Health Month

Home Sales

Outdoor Planning

Three Season Spaces

Wild Gardens/ 
Native Plants

Bathrooms

Kitchens

11/25/20

12/30/20

1/28/21

3/4/21

4/1/21

4/29/21

11/30/20

12/31/20

1/29/21

3/5/21

4/5/21

4/30/21

12/29/20

1/26/21

2/23/21

3/30/21

4/28/21

5/25/21

Medical Guide
New Year Resolutions

Parenting

Wealth Management 
Senior Living

Weddings & Romance

Oral Care
Wellness & Fitness

Real Estate Agents to Know
NARI Awards Program

Best Lawyers  
Auto Industry Leaders

Senior Living

Family Owned Businesses 
National Pet Month 

Eye Care

Top Doctors
Cosmetic Enhancements
Craft Brewery Showcase

Health  
Topic

space
close

materials 
due

mail
date

Special advertising  
sections

home &  
Garden focus

July

August

September

October

November

December

Healthy Vision Month
Sarcoma Awareness Month

GI/Digestive Issues
Nat’l Immunization Awareness 

Month

Healthy Aging Month
Chronic Pain

Breast Cancer
Domestic Violence

Lung Cancer
Respiratory Health

HIV/AIDS Update

Bedrooms/En Suites 
(Before/After)

New Home Construction
New Home Trends

				  
				  
				  

Home Remodeling

Luxury Living Condos/Apts
Winter Checklist

Kitchens

Living/Family Rooms
Storage Dilemmas

Game Rooms

Indoor Entertainment Spaces
Lower Level Trends

Not Your Average Basement

6/3/21

7/1/21

8/5/21

9/2/21

9/30/21

10/28/21

6/4/21

7/2/21

8/6/21

9/3/21

10/1/21

10/29/21

6/29/21

7/27/21

8/31/21

9/29/21

10/26/21

11/23/21

Faces
Real Estate Agents to Know
Celebrations & Entertaining

Lake Living

Best Of  (Editorial Feature)
Wealth Management

Oral Care
Education

Performing Arts Preview
Law Firms - Ones to Watch

Eye Care 
 

Museums Guide
Wellness & Self Care

Cosmetic Enhancements

Holiday Shopping & Events
Orthopedics & Pain Management

Senior Living

Top Dentists
Holiday Shopping Guide

Dining Out

®
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