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By PHIL ATTINGER
STAFF WRITER

SEBRING — How 
would you like to earn 
$15 an hour?

If you already do or 
have a higher wage, 
you may not take much 
notice of the referendum 
on the Florida ballot this 
year, which would set the 

state’s minimum hourly 
wage at $15 by Oct. 1, 
2026. Statewide polls have 
shown that a majority of 
Florida residents support 
it.

A poll conducted by 
Monmouth University 
Polling Institute, a public 
opinion research insti-
tute on the Monmouth 
University campus in 

West Long Branch, New 
Jersey, states that 67% of 
Florida’s registered voters 
said they would vote to 
raise the pay floor to $15 
an hour, while just 26% 
said they would oppose 
the initiative.

Such a measure would 
need 60% of the vote for 
approval.

The National 

Conference of State 
Legislatures has reported 
that 21 states began 2020 
with higher minimum 
wages.

Florida, along with 
Alaska, Minnesota, 
Montana, Ohio, South 
Dakota and Vermont had 
automatically increased 

Minimum wage on ballot;  
state business associations raise concerns
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A woman wears a T-shirt reading “One Job Should be Enough” 
during a 2019 rally in Miami calling for an increase in the 
minimum wage.

By KIM MOODY
STAFF WRITER

SEBRING — Traditional door-to-door 
trick or treating may be making a come-
back this year as many Fall festivals and 
community Halloween events have been 
canceled due to the coronavirus. Handing 
out the perfect candy is especially import-
ant this year; the wrong candy could mean 
more tricks than treats.

Finding the perfect candy may not be an 
exact science but the experts at Candystore.
com have combed through 13 years 
(2007-2019) of data and surveyed some 
20,000 customers to determine each state’s 
favorite (and least) candy. Candystore.com 
sells bulk candy nationally and in Canada. 
They have done us a service by taking the 
guess work out of choosing the superior 
sweet out of the seemingly hundreds of 
confections on the shelf.

Are we overthinking candy? No, it’s 
clearly big business; even with slower sales 
blamed on COVID, the industry is estimat-
ed to bring in $2.4 billion. That figure is 
down slightly from last year’s $2.6 billion. 
That’s a lot of cabbage from candy.

According to Candystore.com, 
172 million Americans will participate in 
Halloween and 95% of those people will 
buy candy. They will spend over $27 per 
person on Halloween.

Getting to the good stuff; Florida knows 
what it wants, Skittles. For the second year 
in a row, Floridians have favored Skittles. 
Candystore.com said Floridians bought 
598,285 pounds of Skittles. In second place 
was Reese’s Cups with 501,926 pounds. Our 
third choice was Starburst weighing in with 
410,029 pounds sold.

Nationally, Skittles was the number 
one rated candy, attesting to Floridian’s 
good taste. The list continues with Reese’s 
Cups coming in second, Starburst was 
third, next came M&M’s, Hot Tamales and 
in sixth place is the controversial Candy 
Corn. Snickers made the list in seventh 
place, the only controversy there is that the 
peanutty, chocolate bar should have placed 
higher. Several states chose Sour PatchKids, 
leaving some to scratch their heads. Hersey 
Kisses and Jolly Ranchers finish up the list 
in ninth and 10th place respectively.

Why the Candy Corn controversy? People 
seem to have a love-hate relationship with 
the faux veggie. It is consistently on the 
best of and worst of candy lists. Who are 
these people being surveyed? It may have 
something to do with price points.

In order to protect hearth and home 
form being the target of an old fashioned 
toilet papering or egging, Candystore.com 
has supplied the “Worst Halloween Candy” 
list. Candy Corn is number one on the nev-
er-hand-out-under-any-circumstances list. 
See why it’s controversial? Always near the 
top of the list are the gross Peanut Butter 
Kisses, landing at number two. The sugary, 

Best and worst 
candy for 

Halloween

By KIM MOODY
STAFF WRITER

SEBRING — As if 2020 
weren’t scary enough, 
Halloween is around the 
corner. Vampires, ghosts, 
mummies and ghouls will 
be celebrating differently to 
avoid COVID-19 this year. 
The Centers for Disease 
Control and Prevention 
has released guidelines 
to celebrate the popular 
holiday more safely during 
the pandemic.

The CDC has compiled a 
list of traditional activities 
seen at Halloween and 
ranked them into three 
categories by risk factors of 
contracting or spreading the 
coronavirus. They are listed 
in term of lower, moderate 
and higher risk activities. 
The CDC points to local, 
state and federal mandates 
that may be in place above 
their guidelines.

In a nutshell, wear masks 
(costume masks don’t 
count), wash hands, social 
distance and stay home 
if you are sick. They also 
recommend keeping events 
as local as possible because 
those traveling from “hot” 
areas can spread COVID.

Lower risk activities 
include:

• Parties limited to house-
hold members

• Carving pumpkins with 

the family
• Decorating the interior 

of your home
• Decorating the exterior 

of a home with family or 
neighborhood friends with 
social distancing

• Outside scavenger hunts
• Scary movie night with 

those in the household
• Hosting a virtual cos-

tume contest
Moderate risk activities 

include:
• A contact-less trick-or-

treat system
• Open-air costume party 

for a small group with social 
distancing

• Attending a small 
Halloween party with masks 
and social distancing

• Visiting a one-way 

walk-through haunted 
outdoor venue as long as 
there is six feet in between 
patrons and masks worn

The CDC says if there is 
screaming at any event, the 
social distancing should be 
increased but it does not say 
by how much.

Higher risks would be us-
ing drugs or alcohol which 
could impair judgment. 
Think twice about going 
on hay rides with those not 
in your community and 
attending indoor Halloween 
parties. The CDC says the 
traditional handing out of 
candy to trick-or-treaters 
is also high risk. Trunk or 
treating where candy is 
handed out is also on the 
high risk activities list.

Halloween happenings 
have changed in Highlands 
County due to COVID-19. 
Lake Placid will not have 
its annual Community 
Halloween Event. Instead, 
traditional trick-or-treating 
will take place in individual 
neighborhoods on Oct. 
31. Avon Park and Sebring 
officials said Halloween 
trick-or-treating will take 
place from 6-9 p.m. On Oct. 
31.

Many people have had 
extra time on their hands 
since COVID-19 came on 
the scene and have put 
their creativity to good use 
for Halloween solutions on 
the internet. Chutes made 
from various materials are a 
new candy delivery system 
that uses social distancing. 
Leaving goodie bags on a 
table at the end of the drive-
way also eliminates contact. 
A ghoulish graveyard makes 
great yard décor as well as 
a place to hide candy for 
those seeking treats.

A crafty mask decorat-
ing contest with six-foot 
distancing is a way to 
encourage mask wearing. 
A contact-less trunk-or-
treat or a hedge with candy 
attached with clothespins 
is a fun way to score a treat. 
Search the internet for more 
creative ideas for décor, 

Halloween in the time of COVID

EMIL HELMS/RITZAU SCANPIX VIA AP

A view of a scarecrow with a pumpkin head, complete with mask, in Tivoli Gardens, Copenhagen, Saturday, Oct. 10.
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Halloween candy and decorations are displayed at a store, 
Wednesday, Sept. 23, 2020, in Freeport, Maine.
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Avon Park

800 West Main St.

863.453.6000

Lake Placid

600 U.S. Hwy 27 N.

863.699.1300

Sebring

320 U.S. Hwy 27 N.

863.386.1300

Sun ‘n Lake

5033 U.S. Hwy 27 N.

863.386.1322

Locally Owned, Community Minded

www.heartlandnb.com  
Member FDIC

Get your business financing advice and money 

management tools from your local community bank!  We take 

pride in fast, personal service, without all the banking fees.

TOTALLY FREE 

BUSINESS CHECKING!
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