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Family. 
Friends. 
Community.

Monica Yarbrough,  
Agent

234 Harris St.
Bus: 501-337-5256

monica@mymalvernagent.com

We’re all in this together.
State Farm® has a long tradition  
of being there. That’s one reason why 
I’m proud to support my community.

Here to help life go right.®

Regency Funeral Home
C C C Y

In your time of grief, 
our family business is 

dedicated to helping you 
commemorate the life of a 
loved one with compassion 
and respect. You can rely on 
our experience and expertise 
to ensure every detail 
and decision is handled 
with care for a loving and 
dignifi ed tribute. 

Guidance Compassion
in Funeral Planning

Commitment to Caring, Commitment to You
1839 Pine Bluff St. • 501-332-8688 • www.regencyfuneralhome.com

David Sanders - Owner 

Family & Locally Owned

Since opening in Malvern 
in 2018, Monica Yarbrough’s 
State Farm office has focused 
on helping clients build sta-
bility and confidence in their 
financial future.

Offering insurance and 
financial services, the agen-
cy serves individuals and 
families with a personalized 
approach designed to make 
complex decisions easier to 
understand.

As the office continues to 
grow, Yarbrough has expand-
ed the financial services side 
of the business, completing 
additional professional des-
ignations to better guide cus-
tomers through long-term 
planning. Her seven person 
team works at their office in 
Malvern to ensure each client 

receives attention tailored to 
their situation rather than a 
one-size-fits-all solution.

Yarbrough said the office’s 
success comes from treating 
customers like family and 
prioritizing relationships over 

transactions.
By combining local ser-

vice with expanded financial 
expertise, the agency aims to 
help Malvern residents pro-
tect what matters most while 
preparing for the future.

Family-owned and operated 
since 1998, Regency Funer-
al Home in Malvern remains 
dedicated to helping Central 
Arkansas families through 
life’s most difficult moments 
with care, dignity, and atten-
tion to detail. Whether you 
are planning ahead or facing 
an unexpected loss, Regency 
offers complete funeral, pre-
need, and cremation services 
designed to honor your loved 
one in a meaningful way.

Located at 1839 Pine Bluff 
Street, Regency features a 
chapel accomodating approx-
imately 250 guests, spacious 
visitation rooms with memo-
ry boards and video monitors 
for tributes, and additional 
screens in the foyer and aux-
iliary rooms to accommodate 
large gatherings.

Owner David Sanders 

credits Regency’s success to 
its core values of providing 
affordable, attentive funeral 
arrangements to its custom-
ers. “Because we are family 
owned and operated, personal 
and professional service has 
always been the cornerstone 
of our business,” he says.

Sanders leads a compas-
sionate team including Fu-
neral Director/Embalmer Tim 
Wright, Funeral Assistant 
Lynn Headly, Funeral Direc-

tor Bradley Robinson, and 
Visitation Receptionist Phala 
Strother. Together, they are 
committed to providing sim-
ple, affordable, and personal 
service when it matters most. 

To learn more or discuss 
available options, visit Re-
gency Funeral Home Monday 
through Friday from 8 a.m. to 
4 p.m., call 501-332-8688, or 
go online to www.regencyfu-
neralhome.com.
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A community is comprised 
of various resources that co-
alesce to make it unique. 
Businesses are important 
components of that formula, 
and successful enterprises in-
crease the chances a commu-
nity will thrive. According to 
the business development ex-
perts at WSB, businesses help 
support and diversify a com-
munity property tax base, pro-
vide goods and services for 
existing and future residents, 
and contribute to a strong, lo-
cal economy. There’s much 
to gain from a thriving local 
business sector, and commu-
nities can help them thrive 
and grow in various ways.

• Prioritize shopping at lo-
cal businesses. Before mak-
ing purchases online or at big-
box retailers, shoppers can 
explore the offerings closer to 
home. Local businesses often 
have high-quality items that 
cannot be found elsewhere.

• Choose local restaurants. 
When searching for places 
to enjoy a meal, communi-
ty members can select local 
restaurants instead of chains. 
They also can purchase gift 
cards to local restaurants 
when gifting others.

• Encourage and support 
small business partner-
ships. According to research 
by Faire, an online wholesale 
marketplace, a majority of 
retailers are focused on estab-
lishing partnerships with oth-
er local businesses to set them 
apart from larger competitors. 
Shared loyalty programs, 
co-hosted events and joint 
promotions are popular ways 
that businesses can benefit 
from partnerships. Commu-
nity chambers of commerce 
can promote such efforts and 
residents can support them by 
patronizing these companies.

• Influence local sourc-
ing. While patronizing local 

businesses, consumers can 
suggest options to influence 
businesses’ own purchasing 
decisions and encourage them 
to prioritize local suppliers 
and products.

• Be informed about local 
policies. Community mem-
bers should advocate for poli-
cies that are favorable to local 
businesses and entrepreneurs. 
This can create a diverse and 
robust local economy.

The relationship between 
community members and lo-
cal businesses is symbiotic. 
Each provides benefits to the 
other and the relationship can 
be nurtured to grow a strong 
local business community.

How communities can help to 
grow local businesses


