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BY FRED PERATT

Environmental Enhancements

Ever notice how fast the seasons fly by?
No sooner have you finished your spring
clean up, fertilizing and mulching, than it’s
time to rake leaves and plant fall bulbs. Be-
cause of this, many homeowners are choos-
ing to leave yard maintenance to the pros.
If you’re tired of spending weekends work-
ing in the yard, maybe it’s time to hire a
landscaping company to do the job for you.

Finding the right landscaping company
is not always an easy task. But if you organize
your search and follow a few key pieces of
advice, you should be able to find a provider
that will take care of your yard so you can
enjoy all of the other things you’d rather do.  

DECIDE WHAT YOU WANT

The first step in selecting a landscaping
company is to figure out what you want.
Many people have a grand vision for their
yards: elaborate gardens, walkways and
places to gather. Others simply want an
open space for the kids to play in, a patio
with a grill, a table and a few chairs. By vis-
iting websites of local landscaping compa-
nies, you can easily identify the different
types of services companies offer. If you see
a landscaping crew working in your neigh-
borhood, snag a business card. If you’ve
ever envied somebody else’s yard, find out
who they use. Go ahead and bang on the
door—it’s a compliment! 

Once you’ve developed a list of candi-
dates, invite a representative from each

company to come out and walk your prop-
erty. Expect them to be on time, prepared
to show identification, and knowledgeable
about your questions. Insist they be clear
on fees and honest about how quickly they
can fit you into their schedule. 

DON’T BE AFRAID TO ASK

Besides taking proper care of your
yard, there are some critical pieces of infor-
mation you need to know about your land-
scape provider. You’d be surprised how
often homeowners fail to drill down on this
important criteria, simply because they
don’t know to ask. If the company you’re
interviewing becomes uncomfortable with
your line of questioning, I would suggest
you move on to the next candidate.

At a minimum, I would recommend
you ask each company to elaborate on the

following areas:
• Company values. Just because a com-

pany owns a truck and lawn care equip-
ment doesn’t mean they’re running a
reputable business. Challenge your
prospective provider to tell you about his
or her company: history of past clients, at-
titudes toward customer satisfaction, in-
vestment in employee training and how
the company gives back to the community.

• Experience. How many years has the
company been in business? Who is on the
management team, and what is their area
of expertise? Landscaping covers a broad
spectrum of applications: design, installa-
tion, maintenance, irrigation, tick and
mosquito control, hardscapes and lighting.
Don’t just settle for a “we do that.” Make the
company tell you what type of experience
and certifications they have in each area.

• Licensing/certifications. Does the
company you’re interviewing have a busi-
ness license? A contractor’s license? Liability
insurance? Ideally, your company of choice
will be a member of the National Associa-
tion of Landscaping Professionals, which
indicates they are staying abreast of the lat-
est technologies and best practices.

• Safety. Most likely, all companies you
interview will tell you they incorporate
safety into everything they do. But don’t
take their word for it. Make them describe
their standard operating procedures, how
they take care of their equipment, and how
they plan to ensure the well being of your
property. If they can’t give you a detailed
rundown of established safety controls,
they probably don’t have them.

• Communications. How quickly does
a company respond to calls? Do they have
an automated system of communications?
Will they keep you apprised of updates and
let you know when you can expect them to
be working on your property? Given the
latest advances in technology, there is no
excuse for making a client sit around all
day waiting for a service call. From the out-
set, let your company know you expect
them to respond quickly when you initiate
a request for service.

In summary, make your prospective
landscape provider work hard to impress
you. But don’t stop there. Ask for refer-
ences and call them. A reputable landscap-
ing company should have a long list of
raving fans: clients, employees, and if all
goes well—you.

Organize your search to locate a landscape company


