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Inspired by the majestic tree that stands tall over the field
behind our large ballroom,TheWillows is an enchanted venue
not to be missed.The twisting branches and dancing leaves of the
curly willow that is our namesake capture the breeze that sweeps
over the surrounding hills of Lancaster County. Tucked away in
the rolling fields, you can host a cozy intimate party or a large
celebration in our charmed space full of roaring fireplaces and

lofty ceilings. It’s more than an event space—it’s a storied
destination within a beautiful landscape.

When you see the willow, you know you’ve made it.
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CATHY MOLITORIS / LNP CUSTOM CONTENT CONTRIBUTOR

Congratulations, you’re getting
married! As you start to plan your
big day, it can get overwhelming.
There are a lot of details to consider
— venue, dress, flowers, food,
music, photographer andmore. If

you’re considering getting professional help
to plan your wedding, check out thisWed-
ding Planning 101 guide from local wedding
planners.
Why should someone consider hiring a

wedding planner vs. doing the planning
herself ?

First, know the difference between a
wedding planner, who helps with full plan-
ning fromA to Z, and a day-of coordinator,
where the bride does all the planning but the
professional helps with finalizing details in the
last fewmonths before the wedding, says Lori
Hemphill, owner ofThe Perfect Plan by Lori
Hemphill. You should hire a wedding planner
if any of the following apply, she says:

• The thought of planning a large event or
party overwhelms you and you don’t know
where to start.

• You are not organized and need reminders.

• You chose a venue where you need to bring
in lots of outside vendors vs. a one-stop shop
where everything is included.

• You work or go to school full time and don’t
have the time to do all the research you’ll
need to do.

“If you want to do all the choosing and
planning, great, but if you want to be a guest at
your ownwedding and enjoy it, then hire a
day-of coordinator,” she says.
But, cautionsMelissaMartin, owner and

lead planner for StylishOccasionsWedding
& Event Planning, don’t be misled by the title
“day-of coordinator.”
“Day-of coordination is a myth,” she says,

noting that she prefers to call it “wedding
management.”
“There’s no way someone can just come in

on the wedding day andmake sure things run
smoothly,”Martin says. “We typically start
several months before the wedding going
through contracts, timelines, floor plans and
all the details so that on the wedding day we
know exactly how the day is supposed to run,
who all the key players are, how things should
be set up, etc. And we are the point of contact

WEDDING PLANNING 101
Whether you’rehiringaprofessionalordoing it yourself, here’swhat you shouldknow

DIY
WEDDING?

Get the10 tips
from thepros
onpage6

PHOTO COURTESY OF APRIL AND BRYAN PHOTOGRAPHY
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Make an appointment to create your dream registry. Email giftregistry@boscovs.com or call 1-800-284-8155 (Option 6).

boscovs.com

A LA CARTE CATERING
by Boscov’s
Whether you are planning a seated dinner,
buffet or cocktail party, we’ll create a menu
tailored to your style. Contact us at
610-370-3718 or sbonner@boscovs.com.
Visit us at www.boscovsalacartecatering.com.

WISHES by Boscov’s
Entertaining and Event Design
Our design capabilities span the gamut
of decor creating a signature flair for your
special occasion. For a consultation,
contact David Reppert at 610-370-4811
or by email at wishes@boscovs.com.

BOSCOV’S TRAVEL
Honeymoons and Weddings
Stress-free planning with no fees, seamless
arrangements and getting you the best
deals are just a few reasons to plan your
honeymoon or destination wedding with
Boscov’s Travel. Visit us at Boscov’s Park City
Center or at boscovstravel.com.

on the day, so that way the couple and their
families and friends can all relax and enjoy the
day.We’re there from set up to tear down. And
wemake sure the day runs smoothly.”
Above all, says Jonnaysa Kirkham, owner

and wedding planner of Planned Perfection,
“You should consider hiring a full or partial
wedding planner if you are not the DIY type
of person and you don’t have time to dedicate
the countless hours researching professionals
in the industry, setting upmeetings, reviewing
contracts, managing the budget/funds, you’re
not from the area and don’t knowwhere to
even start, or you are from the area and just feel
lost and don’t knowwhere to begin. A wedding
planner can streamline this into an efficient
and enjoyable planning process.”
What can a couple expect to pay for a wed-

ding planner’s services?
Martin charges anywhere from $1,100 to

upward of $3,000, with a variety of options
beyond weddingmanagement or wedding
planning. “We offer custom packages if neither
of those fits your needs,” she says. “If you just
need help finding a venue, we can do that. Or

if you want weddingmanagement plus a few
vendor visits, we can customize that.”
Kirkham charges $1,850 for wedding day

coordination, with prices and services going up
from there.
Hemphill’s fees range from $750 for the

ceremony only to $1,500 to $2,000 for
day-of coordination or $2,300 to $6,000 for
full planning.
What are some tips for choosing the right

wedding planner?
A good relationship with your wedding

planner is important, experts say.
“You want to feel that you connect,” says

Hemphill. “They listen to you, maybe they
ask questions no one else asked you. You feel
confident they know this business by what
they are asking.They follow up and have good
communication.”
Martin says it’s important tomeet with the

actual planner who you will be working with
and who will be there on your wedding day.
“You need tomake sure your personalities

mesh,” she says. “They will be spending a lot of
time with you, whether it’s just the wedding

daymanagement package or full planning, so
you want to get along with them.”
Check how they handle the unexpected, she

suggests. “Make sure they have insurance and
check their reviews,”Martin says. “Sites like
TheKnot andWeddingWire let couples re-
view their vendors. And ask how they’ve dealt
with difficult situations say if the power goes
out, the tent floods, fabric draping falls down,
a lightning storm comes through. Yes, this all
happened. In one wedding.”
And, Kirkham says, you want to choose a

wedding planner who has experience.
“I think it is absolutely imperative you trust

a professional in this regard, not a family mem-
ber or friend,” she says. “Someone who does
this as a full-time job and your wedding day is
their priority andmain focus.”
Remember, saysMartin, planning a wedding

is a huge undertaking.
“They say it takes 400 to 600 hours to plan

a wedding,” she says. “With our expertise it’s
much less.”
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Next To PennDOT
Photo Center

Notary Public Services

Title Services With
Permanent Tags

Online with PennDOT

State & Service
Fees Apply

1354 Harrisburg Pike
Lancaster • 717-394-9991

161 Rohrerstown Rd.
Lancaster • 717-394-6030

1921-B Lincoln Hwy. East
Lancaster • 717-295-1799

2110 S. Queen St.
York • 717-699-1060

BRIMMERS LICENSE SERVICE INC.

JUST MARRIED?

Mon-Fri 9am-7pm • Sat 9am-2pm • www.brimmers.com

Notary Public ServicesNotary Public ServicesNotary Public Services

Name Changes
for Driver’s
License and
Registration

45

717.626.3249
888.294.5287

1“Build an extra 5 to 10 percent
into your budget for miscellaneous
expenses,”Martin says.
“They do happen.”

2 “Be careful when you think you
are saving money on DIY décor but
you don’t count the 50 trips and
receipts to A.C. Moore and Hobby
Lobby,” Hemphill says.“It gets more
expensive than you think. And if
your DIY stuff isn’t made ahead
of time, don’t be stressed making
things last minute.”

3 “Make a wedding website,”Martin
suggests.“It’s a great place to let
your guests know all the info. Plus,
then you may be able to cut back
on some of the invitation inserts.”

4 “Be mindful of your guests,”
Kirkham says. “This is the biggest
and first party you will be hosting
as a married couple. You want
them to feel thought of and taken
care of. The small and special
details do matter.”

5 “Use online timelines and
checklists and follow them,”
Hemphill says. “Make a timeline
hour by hour on your rehearsal day
and wedding day.”

6 “Both of you pick one or two
priorities with the wedding,
whether it be good food, great
music, awesome photography,
etc.,”Martin suggests. “Then you
can adjust your budget and leave a
little extra money for those things
and take a little away from the
things that aren’t high up on the
list.”

There may be times when a wedding planner is not an option,
and in those cases you can still rely on expert advice.
Here are 10 tips from the pros if you’re planning your own wedding:
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♦
♦

7 “Listen to word-of-mouth
referrals and read reviews when
hiring vendors,” Hemphill says.

8 “Book your officiant early,”
Martin says. “For some reason
couples always think they can
wait and then can’t find one that
fits their style. And make sure
it’s a legit officiant. Pennsylvania
has some different laws than
some other states.”

9 “Stay true to yourself and your
partner,” Kirkham says. “I hate
to say it, but tradition is not the
norm now. If it doesn’t make
sense to you, then don’t
incorporate it into your wedding
just because it is a wedding.”

10“Skip the favors,”
Martin says. “Trust
me, at the end of
the night when we
are cleaning up we
see so many left
on the tables. If
you must do favors
then do something
edible.”

PHOTO COURTESY OF
APRIL AND BRYAN PHOTOGRAPHY



Make sure you’ve got
all themajor wedding day
elements coveredwith our
at-a-glance checklists
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ON THE COVER: This photo of Calvin and Jeana
Stoltzfus taken by Deb Kepiro of Annie Sharp
Photography was the winner of LNP’s first
I DO cover photo contest. For contest details,
see page 6. For more photos from Calvin and
Jeana’s wedding, see page 16. Photos from our
other four finalists can be found throughout this
magazine, wherever you see a Featured
Wedding with an I DO photo contest logo.
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Nine Months Before
m Set a date

m Prepare a budget

m Determine the time and place of thewedding and reception

m Drawup a guest list

m Choosemembers of thewedding party

m Buy awedding gown

m Shop for bridesmaids’ dresses

m Interviewphotographers, videographers, florists, musicians,
caterers and bakers

Six to Nine Months Before
m Shop forwedding invitations

m Decide on attire for groom and groomsmen

m Start planning honeymoon

m Decide on florist, caterer, bakery, photographer,
videographer and entertainment

Four to Six Months Before
m Registerwith a bridal gift registry

m Reserve rehearsal dinner location

m Arrange accommodations for out-of-town attendants and
book a block of rooms for other out-of-town guests

m Select awedding ring for the groom

Three Months Before
m Address invitations

mMeetwith caterer

m Firm up honeymoon plans

m Shop for attendants’ gifts

mMake appointmentwith a hairstylist

Two Months Before
mMailwedding invitations

mMeetwithmusicians

m Get together documents formarriage license

Two to Four Weeks Before
m Set time forwedding rehearsal

m Getmarriage license

mHave a final gown fitting

m Keep track of invitation responses

m Give caterer solid estimate of number of guests

m Drawup a seating arrangement for rehearsal dinner
and reception andmake place cards

mMake name and address changes on bank accounts,
credit cards, driver’s license, etc.

One Week Before
mMake final checkswith officiant, florist, caterer, photographer,
videographer, bakery, musicians, etc.

The Day of The Wedding
m Pamperyourself

m Rehearse ceremonywithwedding party

m Get a good night’s sleep

Nine Months Before
m Setwedding date

m Drawup a guest list

Six to Nine Months Before
m Ask family/friends to be in thewedding

m Decide onwedding attire

m Start planning the honeymoon

Four to Six Months Before
m Selectwedding ring for the bride

m Reserve site for rehearsal dinner

m Arrange accommodations for attendants

mHelp bridewith bridal registry selections

m Shop for attendants’ gifts

m Apply for passports if needed for
honeymoon

Two to Three Months Before
m Firm up honeymoon plans, final payments

Four to Six Weeks Before
m Be sure to have all blood tests & paperwork
needed for obtainingmarriage license

mMake necessary changes to insurance

Two to Four Weeks Before
m Apply formarriage license

m Givewedding party, close friends & family all
information regarding rehearsal/rehearsal
dinner

One Week Before
m Give restaurant or caterer firm number for
rehearsal dinner attendees

m Double check honeymoon plans

m Begin packing for honeymoon

m Attend your bachelor’s dinner

The Day Before
m Rehearse your ceremonywith bridal party &
enjoy rehearsal dinner

The Day of the Wedding
m Bring themarriage license to be signed

m Give your bestman the officiant’s check to
handle

m Remember to bring your bride’s ring

m Arrive an hour before the ceremony

mHave fun & congratulations
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LAURA KNOWLES
LNP CUSTOM CONTENT CONTRIBUTOR

Sweet and romantic. Bold
and exciting. Sultry and
exotic.
When planning cocktails

for a wedding, the person-
alities of the couple can

play a big part in what you choose. That and
your favorite alcoholic beverages.
How about a Skip in Her Step? Or a Lace

Garter? Wouldn’t a Blackberry Mojito be per-
fect for a summer wedding? Your guests might
just love some R&R or perhaps a Funky Monkey.
Maybe you two are a little Old Fashioned. Maybe
you love a slice of the Big Apple or aManhattan.
For Tim and Amber Weaver of The Travel-

ing Tap in Lancaster, concocting special drinks
for that special day is what their business is all
about. The Traveling Tap is a full-service mobile
bartending and beverage logistics company started
four years ago.
AU.S. Navy veteran, Tim has more than 15 years

of restaurant and bar management experience.
Amber was a stage and production manager for
Off-Broadway theater in New York City for some
11 years. The two decided to put their bartending
experience and creative flair together tomix it up for
weddings and special events.
“When it comes to wedding cocktails, the choic-

es are only limited by either the venue rules or by
couples’ budgets,” Amber says, noting that the two
most common options are full bar or limited bar.
A full bar is just that: wine, liquor and beer. A

limited bar is beer and wine only. The only liquor
might be a signature cocktail or two. The decision

is usually set by the couples’ budget and the rules of
the venue. Some venues only allow for limited bars
for liability reasons.
“There are also few venues that do not allow

alcohol at all,” Amber says. “We have one couple we
are working with where this is the case, so we are
creating a full mocktail bar, with cocktail-inspired
drinks without the alcohol.”
The Weavers have found that the most popular

liquors for cocktails are vodka, whiskey and bour-
bon. The trend seems to show less preference for
rum or gin.
As Tim points out, it all depends on the couple’s

tastes and the theme of the wedding. Some couples
have favorite cocktails that they want to share with
guests. Others might love the Caribbean and want a
tropical drink.
Then there is the fun of naming the drink.

Sometimes it’s just a new twist on an old favorite,
says Dave Murray, owner of Good Spirits Bartend-
ing in Lancaster. Murray uses certified bartenders to
create theirmagic at weddings, corporate events and
other special occasions. They have handled events
for as many as 10,000 guests.
Most weddings are a little smaller than that, of-

ten between 150 and 300. Having a signature cock-
tail does just that. It puts a signature touch on the
wedding.
It doesn’t have to be fancy or complicated,

although it can be.Murray often advises couples that
more complex drinks that require muddling or oth-
er time-consuming techniques might be delicious,
but they tend to slow things down. If you don’t want
your wedding guests waiting too long at the bar, you
may want to choose something simpler.
“We have served rum and root beer or Orange

Crushes,” Murray says. “They are easy to make, don’t

Signaturecocktailsafunandbudget-friendlyoption

Toastwith a

Blackberry Mojito
Rum, simple
syrup andmint
get an extra zip
with muddled
blackberries

Key Lime Martini
Blends key lime juice, cream of coconut,
pineapple juice and rum

PHOTOS COURTESY OF LAURA KNOWLES
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483 Royer Road • Lancaster, PA • 717-984-6425
www.piccadillycoffeeandtea.com

• FullMenu Selection
• Linens
• China
• ManyOtherOptions

Your complete catering service

www.hessbbq.com
2635Willow Street Pike,
Willow Street 717.464.3374

2018
Voted a Favorite

Thank You For Voting Us A Favorite Wedding Caterer

cost a lot and they taste good.”
That rum and root beer might just

turn into an R&R, which is especial-
ly appropriate if the couples’ names
are Rebecca and Ross. An Orange
Crush might get renamed: Got a
Crush on You. Even a simple gin and
tonic might become a Gwen & Tim.

You can have fun with names too,
like the Funky Monkey or the Pretty
in Pink.

Damien Morris of the Log Cabin
has been bartending for years and

does a lot of smaller weddings and
events. He finds that couples might
like classic cocktails like a mojito or
an Old-Fashioned, but with a twist.
Maybe the mojito is muddled with
fresh in-season blackberries. The
Old-Fashioned might feature fresh
peach instead of orange.

Ashley Horst, director of catering
at Plum Street Gourmet, doesn’t
provide alcohol at weddings they
cater, but she does work with bar-
tenders to come up with ideas that

complement the wedding food and
theme. A fall wedding might feature
a cocktail with apples or cranberry
juice. A summer wedding might
be inspired by lemonade and fresh
strawberries or blueberries.

Signature cocktails don’t have to
cost a lot. As Tim Weaver notes, it’s
not the drinks that cost more or less.
It is the brand choices that impact
your budget, when choosing be-
tween top shelf, mid-range or “well”
drinks. Price points per bottle of

wine and champagne toast choices
are what can make or break your
budget, he adds.

“One way we suggest to cou-
ples to save money, and we know
it is a tradition, and some people
will disagree, but ditch the cham-
pagne toast,” Amber Weaver says.
“We see so many weddings where
people will take a sip and that is it.
So a majority of it gets thrown out.
Your guests can toast with what they
have in hand.”

Skip in Her Step / A twist on an Old-Fashioned, with pineapple instead of orange and Jameson Black Barrel instead of bourbon
Lace Garter / The Weavers’ take on their favorite “Fenz”tini at Fenz, with Van Gogh Caramel, VanGogh Espresso Vodka, Godiva Liqueur and half-and-half
Blackberry Mojito / Rum, simple syrup and mint get an extra zip with muddled blackberries
R&R / So simple and so good, just rum and root beer
Funky Monkey / A blend of banana puree and rum
Orange Crush / Fresh squeezed orange juice, Triple Sec and vodka
Key LimeMartini / Blends key lime juice, cream of coconut, pineapple juice and rum
I’ll Take Manhattan / A twist on a classic with whiskey, sweet vermouth, bitters and apple slices
Black Cherry Lemonade / Black cherry rum, raspberry lemonade, orange juice and Sprite
You’re My Honey / Honey Jack Daniels meets strawberry lemonade with a mint garnish
Peachy Jalapeño / Bourbon, jalapeño simple syrup, fresh peach puree and sugar team up for a summery cocktail with flair
Summer Sangria /Mix up a batch of fresh fruit, orange juice, cane sugar, brandy and red or rose wine

S IGNATURE SUGGESTIONS



I DOFeaturedWedding

Steph Hedges & Ted Robinson
Nov 11, 2018
Ceremony +Reception

Mulberry Art Studios, Lancaster

Photographer
Creative Interpretations

Photography - Amanda Leah Stauffer
and Amanda McNichol
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Cake
Jess at Deliciously Cra�ed Desserts

Flowers
“We picked flowers we liked from Trader Joe’s and
Royer’s, but Steph’s grandmother and mom are
wonderful florists, so we all made the arrangements
together. Steph’s grandmother also made the
bouquets and decorated the cake.”

Was there a theme?
“We just wanted it to be silly and creative — if there was a theme it was

loosely Steph’s love for the art scene in Lancaster. She grew up in
Lancaster and wanted to show Ted’s family a lot of the city’s

wholesome and wonderful spirit. Mulberry Art Studio was the first place
Steph ever got to show a piece of art when she was in high school, and that

experience led her to study sculpture in college.”

 March — August 2019 • I DO • 13



Whatwas the biggest challenge?
“Coordinating from over 100 miles away was difficult at
times, but we had a handful of local people and a lot of
time off work saved up, so we were able to take a lot of
trips up for the day.”

Is there anything youwould have done differently?
“Focused more on the pace of the day rather than the
minutia. It was an intentionally loosely structured
schedule, but having a designated time to just sit
together and have a break would have been great.”

What is your advice for newbrides-to-be?
“Don’t sweat the small stuff — at the end of the day, the
minor details will work themselves out. The real fun
starts when you get back to real life with your spouse.
One practical bit of advice: Make a new email address
that both of you have access to. You’re put on every
promo distribution list and it helps keep it out of your
inbox, plus it helped us both be equally involved and on
top of things.”

Hair andmakeup
“Andre Ribera from PR at Part-
ners Hair Salon drove up from our
home in Northern Virginia. He’s
Steph’s regular hairstylist, so she
trusted him to just do whatever
he wanted that day. Steph did her
own makeup, but Andre helped
add a little highlight at the end.”

14 • I DO • March — August 2019
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“One of the brides I’m working with right now
has asked me for ‘that moody look,’ ” she says. “By
‘moody’ she means the neutral, subdued hues of
dried grasses and flowers. It’ll be pretty. I will create
the florals from local sources, including our own
little farm. Foraging in fields and wild areas is some-
thing I love, and I think it’s terrific that trends are
now shifting toward sustainable wedding decor.”

PAMPASGRASSREIGNS
Pampas, the mightiest of all grasses, is currently

waving its feathery plumes all over Instagram and
Pinterest, inspiring brides to rethink wedding
bouquets and decors. It all started as something of
a niche for boho celebrations, but then it popped
up at a couple of Hollywood celeb weddings, went
viral and is now showing up at all sorts of events.
Floral designers agree that pampas grass can be

romantic, beautiful and exceedingly stylish. Its
plumes almost mimic ostrich feathers and work well
in bouquets. It’s also impressive forming backdrops
for ceremonies and lining aisles.
The problem is that the grass is mostly a Southern

andWestern species, says Tara Folker of Splints
and Daisies, Lancaster. It’s hard to find locally. So
when she had to make a trip to South Carolina back

LIS KING /LNP CUSTOM CONTENT CONTRIBUTOR

T
wo of the biggest 2019 wedding flower
trends are ornamental grasses and dried
blooms. Traditionalists, who love basic
greens and lush florals, may find this
startling, but dried grasses and flowers are
actually amazingly versatile.They can
take on bohemian, minimalistic, classic
and even

glamorous aesthetics, which means they can go
from beach to barn to ballroom with equal ease.
Floral designer Sara Hummer of Hemlock and

Hellebore, Lancaster, foresaw these trends and
welcomes them.
“Natural elements, including grasses, vines and

even branches and feathers, have been creeping into
floral designs for weddings for quite a while,” she
says. “It’s just that more brides now embrace the
look, and I have to say that it’s a perfect idea for
Lancaster County. For what could be more
appropriate than florals that embrace the beauty
of our fields and wild areas?”
It’s not just the texture that grasses and dried

flowers add to bouquets that is so appealing. It’s also
their colors that lend themselves to those trendy
monochromatic looks, Hummer says.

Natural elements, including
grasses, vines and even branches and
feathers, have been creeping into floral
designs for weddings for quite a while.
It’s just thatmore brides now embrace
the look, and I have to say that it’s a
perfect idea for Lancaster County.
For what could bemore appropriate
than florals that embrace the beauty of
our fields andwild areas

DRIEDFLOWERS
ANDGRASSES

ARETHE
NEWWEDDING
FLORALTREND

- continued on pg 18

PHOTOS COURTESY OF HEMLOCK AND HELLEBORE

—Sara Hummer of Hemlock and Hellebore

I DOTrends
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Reserve any o
f our carriages online at www.chateaufarm.com

1337 Main Street, East Earl, PA | 717-488-0070

Feel like Royalty
on your Wedding Day!

in January, she hunted down
some stalks there, cut them
down and brought them home
for the decor a bride wanted for
her upcoming wedding at Cork
Factory Hotel.
Hummer says that some pam-

pas grasses, such as Gold Band,
can be found regionally, and she
especially likes types of phrag-
mates, a darker, fluffy grass that
she often sees in marshy areas
and along highways. She also
uses other foraged meadow and
ornamental grasses in her work.

DRIEDFLOWERS
You couldn’t be more wrong

if you think of dried flowers as
something drab that would look
right at home at Miss Havisham’s
wedding. Today’s versions boast
plenty of pretty factor.

As flowers dry, they trade
in their original color for a
palette that’s unlike anything
you’ll ever come across in fresh
florals.They’ll add a romantic,
vintage-inspired vibe whether
used alone or interspersed with
fresh flowers. Some florists even
dye or paint them to create
colored blooms difficult to find
in.nature. Navy blue and cobalt
are examples of shades produced
this way.
Dried florals that offer a

variety of textures and comple-
ment fresh greenery and blooms
include baby’s breath, hydrangea,
lavender, roses, larkspur, water
lily, zinnia and yarrow.They can
be counted on to give a tradi-
tional bouquet or centerpiece an
edgier look.
Dried flowers and grasses

offer quite a few advantages over
fresh versions. For example, they

GOLDEN HOUR PALETTE

are perfect for arrangements
that don’t allow for keeping
the blooms in water. Hanging
installations and boutonnieres
come to mind.The ability to
prepare bouquets and floral
decorations in advance is
another advantage.
“Dried flowers will keep at

their most perfect for three to
four months,” Hummer says.
“This means you can cross
flowers off your list well in
advance. Let’s face it, anything
which can be prepared before-
hand means less hassle and
worry closer to the big day.”

WORRIED
ABOUT

MATCHING
COLORS?

Then check out the famous
Pantone Color Institute’s

curated wedding colors.Their
“golden hour” palette is perfect
for nature-loving couples who
are interested in going with
the dried grasses/flower trend.
Pantone says it’s named for the
time of day just before sunset
when everything is glowing
and magical.
This palette consists of

neutrals with spicy red-
dish-brown and orangey
accents.The earthy textures
mixed with pops of colors
provide a natural, romantic
aura, Pantone says.
Are you a sentimental

soul?Then ask your florist to
incorporate dried flowers with
special meaning to you. Roses
could work well, whether
they’re the first bouquet your
husband-to-be gave you or
from your grandma’s garden.

- continued from pg 17

PHOTO COURTESY OF HEMLOCK AND HELLEBORE
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Deadline for photo submission
FRIDAY, MAY 3

You could be included in LNP’s photo tribute

This beautiful tribute will be
published on Mother’s Day,
Sunday, May 12, 2019!

❥ Include your photo!
❥ You’ll have a specialkeepsake

to return to year after year!

Please write your name on the
back of the photo and include a
self-addressed, stamped envelope
for return. We make every attempt
to protect your photo but are not
responsible for damages.

$40
ONLY

Submit your Mother’s Day photo
and form 1 of 3 ways:

1) Bring it to our office:
8 West King Street,
Lancaster

2) Email it to:
happy@LNPnews.com

3) Mail it to:
LNP MEDIA GROUP, Inc.
Attn: Mother’s Day Tribute
PO Box 1328
Lancaster, PA 17608-1328

Please write your name on the 
back of the photo and include a 
self-addressed, stamped envelope 
for return. We make every attempt 

 Attn: Mother’s Day Tribute 

 Lancaster, PA 17608-1328 Lancaster, PA 17608-1328

Commemorate Mother’s Day with your photo in
this keepsake edition of LNP! Filled with photos
of Lancaster County mothers and their children,
this special feature is sure to steal your heart.

NAMES/CAPTION _______________________________________________

________________________________________________________________________________________________

PHOTOGRAPHER ___________________________________________________________________________________

YOUR NAME __________________________________________________ PHONE ____________________________

ADDRESS ____________________________________________________ CITY / STATE / ZIP _____________________

CHECK (payable to LNP MEDIA GROUP, Inc.) OR MONEY ORDER❑ OR CHARGE: ❑ MC ❑ VISA ❑ DISCOVER ❑ AMEX

CREDIT CARD # ____________________________________________ EXP. DATE __________ SECURITY CODE _______

SIGNATURE _______________________________________________ TODAY’S DATE ___________________________

Call 717-291-8721 or email
happy@LNPnews.com for more information.
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Tues, Wed, Thurs 9-4; Mon, Fri & Sat by Appointment

Hundreds of different laces - simple
and sublime to bold and elegant.

1044 Martindale Road, Martindale, PA 17549
717-738-LACE (5223) www.laceplace.com

www.HomespunTablecloths.com

Lace…and so much more.

• Invitations • Favors • Table Runners • Bouquets • Gifts
• Homespun Tablecloths (100% Cotton) • Heritage Lace

Let Red Lion take the worry out of transporting
your guests on your special day!

Affordable, safe, comfortable and
reliable transportation to and
from your wedding day
events for your
wedding party
and guests.

Contact us for a customized event quote.
Call Kim Chronister at
717-244-4591, or email
kchronister@redlionbus.com

26 East Chestnut Street
at the hol iday inn® lancaster

TH E IMP E R I A L BA L L ROOMS . COM

Throw.aPARTY LIKE
ROYALTY

Lancaster’s newest event spaces with
unrivaled character and endless possibilities.
Perfect for weddings, corporate events, showers

and parties, fundraisers, mixers and more.

TH E IMP E R I A L B LU E BA L L ROOM

Stylish and polished, the Imperial Blue
Ballroom delivers a fresh and modern aesthetic.
A wall of windows provides natural light to a

view of Downtown Lancaster. The white marble
dance floor and matching “waterfall” marble

bar adds a touch of class to elevate
the ambiance of any event. The ballroom is
adjacent to large pre-function areas and a

nearby bridal suite to accommodate all facets
of an event. The room opens up to a stunning

outdoor deck, which can be used all year round.

Contact Dakota Diem, director of weddings &
catering services, to start planning your event:
ddiem@hilancaster.com or call 717.393.2131.
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Discussions of wedding attire
often focus on the bride, but
attire for bridesmaids, the
groom and groomsmen also
play a role in the day.

Saying ‘yes’ to the bridesmaid dress
“More brides are going with a different style

for each bridesmaid — one that flatters each
girl’s body type,” says Tiffany Rupert, owner of
Tiffany’s Bridal Boutique, Stevens.

Krista Pelletier, co-owner of Lititz Bridal
Boutique, agrees, but says the look is cohesive
since all the dresses are in the same color fam-
ily. Both agree that the “matchy-matchy” look,
with all the attendants in the same dress, isn’t
as popular.

Rupert says popular colors include jewel
tones such as burgundy and teal, as well as some
lighter colors. She says there are some floral pat-
terns, but they’re not really trending at the mo-
ment. Pelletier is seeing a trend in spring bridal
fashions for pastels, including a pastel pink and
green, as well as navy blue, peach, grey and gold
with a rosy tone.

As for length and/or overall style, there is a
wide range.

“Brides are trying to be different, so we’re
seeing more barn weddings or something with
a Bohemian rustic style,” Pelletier says, “Some
brides and bridesmaids are even wearing cow-
girl boots instead of sandals or heels.”

However, she says Lititz Bridal Boutique has
had more requests for tea-length bridesmaid
dresses than it has had in years. An A-line style
that is straight to the toe is also popular.

“We’re seeing brides who are a bit older —
they’re not just straight out of college. Many
of them are paying for their own wedding so
they’re conscious about being on a budget; that
follows through to their choice of bridesmaid
dresses,” Pelletier explains. “They’ll often select
something that their bridesmaids can wear on
other occasions, not just the wedding.”

Rupert agrees that there’s more consideration
being given to selecting a dress that can be worn
again. She says floor-length dresses continue
to be popular, but high-low dresses (where the
front hem is higher than the back) are trending.
“High-low dresses look good on ladies of any
height. Long (floor-length) dresses are being
used for all occasions, including outdoor and
barn weddings. They look better on most peo-
ple, and give a uniform look in photos, and they
can be cut to create a shorter cocktail dress,”
she says.

Groom and groomsmen
As with bridesmaids’ dresses, attire for the

groom and groomsmen is shifting. Matt Mc-
Cormick, manager of Men’s Wearhouse in Lan-
caster, and Mary Beth Filling, one of the owners
of Filling’s, Lancaster, both agree that attire for
the males in the wedding party runs the gamut

ANYTHING GOES FOR
BRIDESMAIDS AND GROOMSMEN

- continued on pg 22

Colors of the shirt or tie
are coordinatedwith colors

being worn by the bridesmaids.
If themen are doing a full suit
or tux, a pocket square to

coordinate with the dress color
is a popular option. Colors are
selected to complement the dress
colors, rather thanmatch.
—MattMcCormick,manager ofMen’sWearhouse

PHOTO COURTESY OF CREATIVE INTERPRETATIONS PHOTOGRAPHY - MICHELLE SMITH
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VictoriaKarrWedding.com. Make an appointment!
717-684-0355 | 717-368-9616

• Unique Handmade
Designs

• High-quality service
and Customer
satisfaction

• Wedding dress
design

• Professional
Alteration:
•Wedding gown
alteration

• Mother of the bride
• Bridesmaid
• Prom dress

• Accessories

Victoria Karr Fashion LLC

victoriakarrfashion@gmail.com
1818 Columbia Avenue, Lancaster

classicestatejewelry@yahoo.com 717-291-6007 2018
Favorite

SpringSpringSpringSpring

from casual to formal. “It all depends on the
look of the bride and what the couple’s vision
of how their wedding daywill be,”McCormick
says.

Casual may extend to jeans, a nice shirt or
even cowboy boots, he says. “That look is pop-
ular for a barnwedding or awedding in a rustic
setting,” he says.

Filling says trending colors for suits include
grey, navy or bright blue; for the fall a chest-
nut brown was popular. McCormick adds
that light or medium grey as well as a variety
of blue shades are trending. He’s also seeing a

trend for suits as well as a look that includes
vest, shirt and pants and possibly a bow tie. He
says grooms are making selections with an eye
toward wearability — choosing a look that he
and the groomsmen can wear more than once.

“Colors of the shirt or tie are coordinated
with colors being worn by the bridesmaids. If
the men are doing a full suit or tux, a pocket
square to coordinate with the dress color is a
popular option. Colors are selected to com-
plement the dress colors, rather than match,”
McCormick says.

Filling says suits aremorepopular, but there’s

still a demand for tuxes. While black tuxes
continue to be the popular choice for a formal
wedding, she says some grooms are opting for
a necktie rather than a bow tie. “Tuxes with a
cummerbund orwaistcoat and tie tomatch the
bridesmaid’s dresses aren’t happening now; the
‘prom-y’ look is out,” she says.

McCormick says when grooms opt for a tux,
navy blue or light grey is trending instead of
black.

“It’s an exciting time for men’s wedding at-
tire. There’s so many different looks,” McCor-
mick says.

- continued from pg 21

PHOTO COURTESY OF MELANIA MARTA PHOTOGRAPHY

PHOTO COURTESY OF CREATIVE INTERPRETATIONS PHOTOGRAPHY - SHANNON ERGOTT
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10%
DiscountDiscountDiscountDiscount

“Compare & S
ave”

375 E. Main Street • Leola, Pa • Monday-Saturday 5:30am-6pm
717.656.6671 • www.achenbachs.com

* Cake must be paid in full 2 weeks
prior to wedding date to receive discount Lorem ipsumprior to wedding date to receive discountprior to wedding date to receive discountprior to wedding date to receive discountprior to wedding date to receive discount

Planning a wedding is exciting! But don’t
forget other important items, like making
sure your insurance coverage is appropriate
for your changing situation. Talk to us.
We provide competitive rates and

correct coverage for all of life’s changes.

Call today for a FREE quote.
Toll Free:1.877.854.3309

Your insurancematters now
more than ever.

Married?
Getting

Locations in Denver & East Earl
www.unruhinsurance.com

312 Primrose Ln,Mountville,PA (717) 285-2055
www.scoopsgrille.com OR visit us on Facebook

Custom Sundae Bars
Milkshakes or Floats
Hand-Dipped
Ice Cream &
Water Ice

Available for
any venue
indoors or
outdoors

Over

60
flavors to

choose from



“We loved EVERYTHING about the
Harvest View Barn. From the
ceremony space by the pond, the farm
house where we got ready, to the barn
where we held our reception. Also, we
hired their day-of-coordinators to help
with our day and our coordinator blew
us away. She was on top of every detail
and truly brought our day together.
We could not have imagined our day
without someone so organized and
thorough. She truly brought our
vision into light.”

Alexis & Drew
Sheaffer

Oct 7, 2018

PHOTOGRAPHER Melania Marta Photography | CAKE Amanda Lingle (Friend of our family)
HAIRANDMAKEUPFriends of our family. Hair: Lori Ackerman; makeup: Emily Sgarra

FLOWERS Nadine Clay of Lancaster Flower Company

I DOFeaturedWedding

CEREMONY+RECEPTION
Harvest View Barn, Elizabethtown

24 • I DO • March — August 2019



THEME
“There was not a theme

to our wedding. Our wedding
was a great combination of

rustic and elegant. We threw
in elements of both. Our color
scheme was wine, blush, navy

and champagne.”
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WHATWAS
THEBIGGEST
CHALLENGE?
Our wedding day was a very
special day for us. We took the
time to appreciate everything
about our day and soak up the
small moments. We did not
have any major challenges on
our day. I would say our biggest
challenge was in the planning
process. The planning process
was not always the easiest and
it was difficult to achieve our
vision while remaining in our
budget.

IS THEREANYTHING
YOUWOULDHAVE
DONEDIFFERENTLY?
“Though I can’t imagine it would
have changed our day, we wish we
would have held the wedding on a
Saturday versus a Sunday. Other
than that, we are SO pleased with
how our day turned out that I
would not change anything about
our day or the planning process.”

26 • I DO • March — August 2019



WHAT ISYOUR
ADVICEFOR
NEWBRIDES-TO-BE?
“My advice to future brides
would be to make sure you
enjoy the journey of planning
the wedding. Soak in every
moment the day of — be sure
not to worry about the details.
Cherish the excitement of your
day, love every second, and
have the time of your life. Also,
go to your cocktail hour. It gives
you time to say hello to your
guests and takes pressure off
at the reception allowing you to
relax more.”

 March — August 2019 • I DO • 27
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LIS KING / LNP CUSTOM CONTENT CONTRIBUTOR

T
here’s a new normal in wedding gift-
ing: travel and experiences rather
than pots and pans. Today’s newly-
weds are registering to make their
honeymoon dreams a reality, and
some couples even sign up for help
with the down payment on a house

or a college fund for future kids.
This is happening because couples are

marrying later and often already share a
home and have all the household goods that
used to be the mainstay of registries. And
if they still need any of those items, they’re
usually gifted to them at the bridal shower.
Consequently, the idea of a honeymoon fund,
either through travel companies or online
sites like Honeyfund, is a tempting option for
marrying couples.

Requesting donations to help pay for the
many expenses of a honeymoon - travel, hotel
accommodations, restaurants, excursions, etc.
- is a practical thought, of course, but is it, well,
a bit tacky?

“In a word, no,” says wedding planner
Lori Hemphill, head of Lancaster’s The

Perfect Plan. “Isn’t it nicer to give somebody
something they’ll really enjoy? I think so.”

“I agree,” says Sara Hummer, a Lancaster
floral designer, who counts many millennials
among her friends and clients. “I recently gift-
ed friends honeymooning in Spain with a can-
dlelight dinner on the beach. To me that was a
much more romantic gift than, say, a blender.”

Shift in traditions
Before Honeyfund and travel companies

began to gain traction, couples usually didn’t
ask for financial help for their post-wedding
getaway. Those who did it anyway, requesting
honeymoon cash gifts through their wedding
website, word of mouth or on a wedding infor-
mation card, were considered a bit uncouth,
but registries have removed that onus.

In fact, wedding guests often like contrib-
uting to a honeymoon fund, say wedding
planners. They find it’s much more fun choos-
ing a travel experience than selecting a toaster
or set of china off a computerized shopping
list. And specifying spa treatments for two,
scuba lessons or wine tastings is more attrac-
tive than just giving a check.

Of course, the more descriptive the
wish list, the more it’ll involve the guests.
“They love it when you’re specific about the
experiences you’d like to participate in on your
honeymoon,” advises Sherry Jenkins of Jen-
kins Travel, Lancaster. “Just as people prefer
buying a gift card to giving cash, your guests
would rather buy you dinner at the resort’s
Italian restaurant than send money.”

Jenkins Travel sets up honeymoon registries
and is also a specialist in destination weddings.

“When you opt for a destination wedding
to some lovely place, you stay after the guests
leave,” Jenkins says. “You’re already on your
honeymoon. Since a wedding away may be sig-
nificantly less expensive than a traditional cele-
bration back home, this is a good way to save.”

Registry etiquette
Wedding planners recommend that you

set up a separate honeymoon registry with an
itemized, semi-public wish list. You can stock
it with anything you’d do or need on your
honeymoon: activities, of course, but also
splurge-level experiences, hotel rooms and
rental cars.

FROM
DISHES TO

DESTINATIONS

Wedding registries evolve beyond the practical to include fun experiences
STOCK PHOTO/ GETTY IMAGES
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2451 Kissel Hill Rd | Lancaster, PA
www.landisvalleymuseum.org | 717-581-0431

Our Brides say it best!

“Elegant”

“Gorgeous”

“Magical”

“Unique”

Weddings at Landis Valley Museum:

“In a word, PERFECT”

Your wedding doesn't
have to cost a fortune.

something used

Organize the wedding of your dreams
FOR LESS thanks to the Something Used
semi-annual event where you can shop
a wide variety of pre-loved, unused,
handmade and unique wedding items!

Keep checking the website for details
about the fall 2019 event!

LancasterOnline.com/somethingused

To make things easier for budget-conscious friends
and family, split each expense into affordable por-
tions.

With registries proliferating it was inevitable that
new etiquettes would evolve. For example, it’s consid-
ered bad form to put any wedding registry informa-
tion on the invite itself. Instead, couples should set up
a wedding website where their registry information
can be linked. Word can also be spread by the bridal
party, parents and friends.

Many registries keep track of exactly who gifted
what, and that information comes in handy during
the honeymoon. Snapping a photo of the experience
to include with a thank-you note is a much appreci-
ated, thoughtful touch. Just keep it PG, say planners.
Obviously a picture of the couple’s massage comes
under the heading of TMI, but a shot of the two of
you in robes, slippers and big smiles is cute and social
media-worthy.

But suppose the newlyweds don’t want to go on
a honeymoon? Surveys all say that millennials love
experiences more than material goods, so registering
for concert or theater tickets, season subscriptions to
Longwood Gardens or sports venues, hot air balloon
rides or restaurant visits could be items on that reg-
istry wish list. But as with travel expenses, make sure
to divvy up costs so no one has to foot the bill for an
item alone (unless they really want to.)



BACHELORPARTY
1|Spooky Nook Sports
spookynooksports.com

2| Tellus 360
tellus360.com

3| Al’s Diamond Cabaret
alsdiamondcabaret.com

3| Annie Bailey’s
anniebaileys.com

BACHELORETTEPARTY
1|Spooky Nook Sports
spookynooksports.com

2| Tellus 360
tellus360.com

3| Annie Bailey’s
anniebaileys.com

3| Rocky Springs
Entertainment Center
rockysprings.net

BRIDESMAIDDRESSES
1| InWhite
inwhite.com

2| Tiffany’s Bridal Boutique
tiffanysbridalboutique.com

3| Brides of Today
bridesoftoday.com

BRIDESMAIDGIFTS
1|Brent L. Miller
Jewelers & Goldsmiths
brentlmiller.com

2| Cork Collection
shopcorkcollection.com

3| Ream Jewelers
reamjewelers.com

DRESSALTERATIONS
1|Lancaster Tailor Company
Search “Lancaster Tailor Company” on
Facebook

2| Country Threads Bridal
by Gail
Search “Country Threads Bridal
by Gail” on Facebook

3| Sewing By Lois
sewingbylois.com

3| RCustomBridal
rcbridal.com

DRESSPRESERVATION
1|Yorgey’s Fine Dry Cleaning
yorgeys.com

2| In White
inwhite.com

2| Kissel Cleaners
kisselcleaners.com

2| Reifsnyder’s Bridal Boutique
reifsnydersbridal.com

DJ
1|DJ Boots & Nancy
bootsandnancy.wixsite.com/
bootsandnancy

2| DJ J-Wills
(Elite Entertainment LLC)
eliteentpa.com

3| 30 West Entertainment
30WestEntertainment.com

ENGAGEMENTRING
1|Brent L. Miller
Jewelers & Goldsmiths
brentlmiller.com

2| Koser Jewelers
koserjewelers.com

3| Finch Jewelers
finchjewelers.com

ENTERTAINMENT
1|DJ Boots & Nancy
bootsandnancy.wixsite.com/
bootsandnancy

2| 30 West Entertainment
30WestEntertainment.com

3| DJ Mast Productions
djmast..com

FLORIST
1|Royer’s Flowers & Gifts
royers.com

2| Petals With Style
petalswithstyle.com

3| Floral Designs of Mount Joy
floraldesignsofmountjoy.com

GIFTREGISTRY
1|Radel & Stauffer
radelstauffer.com

2| Good’s Store
Various Locations
goodsstores.com

GROOMSMENGIFTS
1|Brent L. Miller
Jewelers & Goldsmiths
brentlmiller.com

2| Cork Collection
shopcorkcollection.com

2| Ream Jewelers
reamjewelers.com

3| Classic Estate Jewelry
Search ”Classic Estate Jewelry”
on Facebook

HAIR
1|Luxe Salon & Spa
luxelancaster.com

2| Transformations
Salon & Spa
transformations-salon.biz

3| BLU Luxury Salon & Spa
blulancaster.com

HONEYMOONPLANNER
1| Jenkins Travel
jenkinstravel.com

2| Dream Makers Vacation
Services
dreammakersvaca.com

3| AAA Central Penn
centralpenn.aaa.com

INVITATIONS
1|RSVP Love
rsvp-love.com

2| Designs By Renee
designsbyrenee.biz

3| Persnickety
Invitation Studio
persnicketyinc.com

MAKEUP
1|Luxe Salon & Spa
luxelancaster.com

2| Sephora
sephora.com

3| BLU Luxury Salon & Spa
blulancaster.com

MOTHER-OF-THE-BRIDE
DRESS
1| InWhite
inwhite.com

1|Tiffany’s Bridal Boutique
tiffanysbridalboutique.com

2| Country Threads Bridal
by Gail
Search “Country Threads Bridal
by Gail” on Facebook

3| Brides of Today
bridesoftoday.com

REHEARSALDINNER
1|Forklift & Palate Restaurant
forkliftandpalate.com

2| The Pressroom
Restaurant & Bar
pressroomrestaurant.com

3| Cork & Cap Restaurant
corkandcaprestaurant.com

TUXEDORENTAL
1|Central PA Tuxedo
centralpatux.com

2| Filling’s Clothing
fillingsclothing.com

3| Brides of Today
bridesoftoday.com

WEDDINGBAND
1|Brent L. Miller
Jewelers & Goldsmiths
brentlmiller.com

2| Finch Jewelers
finchjewelers.com

3| Koser Jewelers
koserjewelers.com

2018
Favorite

2018 Readers’ Choice
Favorites in Bridal
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For your shopping experience, we offer
400 loose leaf teas, as well as accessories

and gifts to complement your choice of teas.

A TEA AFFAIR

For Reservations call 717-627-1776 or email teaaffair1776@windstream.net

Retail Store & Tea Room
8 Sturgis Lane, Lititz, PA | 34 E. Main St., Lititz, PA
Tearoom Hours: 11:30am-3:30pm | Store Hours: 10am-5pm

717-627-1776 ateaaffairlititz.com

For your shopping experience, we off er For your shopping experience, we off er 

A perfect place to celebrate
with friends & family! Our PrivilegeOur Privilege

THE SHOPPES AT BELMONT | 1571 FRUITVILLE PIKE, SUITE 2
LANCASTER, PA 17601 | 717.553.5656 | BELLAROSEBRIDALPA.COM

Designers:
Kenneth Winston,
Mon Cheri,
and Morilee
by Madeline
Gardner.

For your
Wedding, prom,
Quinceañera,
or any special
occasion.

WEDDINGCATERER
1|Rettew’s Catering
rettewscatering.com

2| Enck’s CustomCatering
enckscatering.com

3| Hess’s Barbeque Catering
hessbbq.com

WEDDINGCAKES
1|Oregon Dairy
oregondairy.com

2| Rosie’s Creative Cakes
rosiescreativecakes.com

3| Byers Butterflake Bakery
byersbakery.com

WEDDINGDRESS
1| InWhite
inwhite.com

2| Posh Bridal Shop
poshbridal.com

3| Tiffany’s Bridal Boutique
tiffanysbridalboutique.com

WEDDING
PHOTOGRAPHER
1|Leslie Ann Photography
leslieannphotos.com

2| Frank King Photography
frankkingphotography.com

3| Gilbertson Photography
Search “Gilbertson Photography”
on Facebook

3| Lauren Fisher Photography
laurenfisher.photography

WEDDINGPLANNER
1|Planned Perfection
plannedperfectionpa.com

2| Simply Events Inc
simplyeventsinc.com

3| Stylish Occasions
Wedding & Event Planning
stylisho.com

3| The Perfect Plan by
Lori Hemphill
theperfectplanbylh.com

WEDDINGRENTALS
1|Eagle Rental
eaglerentalcenter.com

2| Barnwood and Blush

3| Shumaker PDT
shumakerpdt.com

WEDDINGSHOES
1|DSWDesigner Shoe
Warehouse
dsw.com

1|David’s Bridal
davidsbridal.com

2| InWhite
inwhite.com

3| Posh Bridal Shop
poshbridal.com

WEDDING
TRANSPORTATION
1|Expressions Limousine
expressionslimo.com

2| Infinity Transportation
Services
infinitytransportationservices.com

3| Executive Coach
executivecoach.net

3| Unique Limousine
uniquelimousine.com

WEDDINGVENUE
1|Trackside Room
Search “Trackside Room”
on Facebook

2| Cork Factory Hotel
corkfactoryhotel.com

3| Eden Resort & Suites
edenresort.com
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Boutique Wedding Celebrations
The Inn at Leola Village

717 656 7002 TheInnatLeolaVil lage.com

Effortless. Elegant. Unforgettable.
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