
The newspaper business has 
evolved considerably since 
the  Lancaster Journal was 
first published in a tavern on King 

Street in 1794. The value of a free and robust 
press to a self-governing democracy such as 
ours, however, remains just as immeasurable. 
We thank you for reading our work and sharing  
your stories as LNP/LancasterOnline 
celebrates 225 years of adaptation and 
innovation.
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Greetings.

It ismypleasure to congratulate all those associated
withLNPMediaGroup (LNP)on theoccasionof its
225thanniversary.

Forover twocenturies, thededicatedmanagement, staff,
and journalists atLNP |LancasterOnlinehavekept their
readers informedofnational, regional, and localnewsas
well as sought to represent the commonwealth’s diverse
people, interests, andattractions. I extendmygratitude
toeveryone involved for their dedicated service to the
Lancaster area community.Youhaveexcelledbeyond
all expectations and it ismyhope that you reflectwith
greatprideon theworkyouhavedone, the lives youhave
touched, andall youhaveaccomplished. I amconfident
thatLNP |LancasterOnlinewill continue to serve the
commonwealthwithgreatdistinction formanyyears
to come.

AsGovernor, andonbehalf of all citizensof the
CommonwealthofPennsylvania, I ampleased to
congratulateLNP |LancasterOnlineon theoccasionof
its 225thanniversary. Please acceptmybestwishes for
continued success.

TOMWOLF
Governor
2019

Commonwealth of Pennsylvania
Office of theGovernor

Harrisburg
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Thank You for 48 Years in Business!

10% Off Boarding, Grooming,
or Retail Purchases

Must present coupon. Expires 7/15/19.

2018
Favorite

995 Fruitville Pike, Lititz | 717-569-6151 | gochenauerkennels.com

Our family treating your
pets like our own since 1971.

Voted Favorite Kennel
& Favorite Pet Groomers!

Our family treating your 

& Favorite Pet Groomers!
Boarding
Doggie
Daycare
Grooming

$1,475 $2,495
PRICE INCLUDES:

f Pick up within Lancaster County
f Crematory Fee
f County Coroner Permit Fee

PRICE INCLUDES:
f Pick up within Lancaster County
fMinimum Casket
f Transport to Cemetery

Direct
Cremation

Direct Burial/
Green Burial

Prices reflect prepaid services. Any cemetery related charges not included.
Additional charges apply for death certificates, obituary, and other items. All
packages include transfer to our funeral home and holding (up to 3 days).
Please call us for additional details. Prices correspond to general price list
dated 2/1/2019 and may change at any time.

JOHN P. FEENEY FUNERAL HOME, INC. • 625 N. 4TH ST., READING, PA 19601
Michael F. Feeney, Supervisor

FOR MORE INFORMATION,
CALL 610-372-4160
or visit www.johnpfeeney.com

Your Life.
Your legacy.
Plan to make it right.

AFFORDABLE DIRECT
CREMATION & BURIAL SERVICES
Serving Berks, Lancaster, Lebanon,
Montgomery, and Schuylkill Counties

REGIONAL FUNERAL FACILITY

The Polite Community Association looks
to carry on the work of Nelson Polite Sr.
by fostering community achievement
through programs
and projects that
honor his legacy.

The Life of “A Mentor”
The Late Nelson M. Polite, Sr.

Champion, City Father, Civil Rights Leader,
Man of Faith, Public Official, and Photographer

www.lancfound.org/fund/polite-family-community-association

WHAT YOU’LL FIND INSIDE
n Past editors reflect on their tenures here.

n See what a day in the life at LNP looks 
like in photos: from print to digital and 
everything in between.

n Over the course of nearly 70 years, the 
Steinman Foundation has funded programs 
and offered scholarships to improve the 
quality of life in Lancaster County.

n Reimagining a newspaper cover from 
1969’s moon landing in current design.

n If you enjoy today’s features section, 
take a look at how it started and has 
evolved over the years.

n Advertising has been a vital part of 
Lancaster County’s newspapers from the 
very beginning. 

n Readers look 
back and share 
how Lancaster 
newspapers 
have 
touched 
their 
lives.

A day in the life of those re-
sponsible for producing LNP 
today is far different from 

a day in the life of the journalists 
who put together the first edition 
of the Journal on June 17, 1794. The 
change in the newspaper indus-
try over those 225 years has been 
almost unfathomable.

That’s equally true of Lancaster 
County, which also has experienced 
seismic change, change that has 
been chronicled by the Journal and 
all the newspapers that followed.

No one living in the 18th century 
would recognize the Lancaster 
County that exists today.

And those early journalists would 
not recognize LancasterOnline and 
LNP, the newspaper that is the latest 
link in a chain that stretches all the 
way back to the day they put togeth-
er that first edition of the Journal.

That chain significantly strength-
ened in 1866 when Andrew Jackson 
Steinman first got involved with the 
Intelligencer and later passed on 
the newspaper business to his sons, 
John Frederick and James Hale 
Steinman. It has been in the family’s 
hands since.

Over the years, a constant amid the 
change has been the newspapers’ 
unwavering commitment to trying 
to improve the lives of Lancaster 
County residents.

That has manifested itself in the 
newspapers’ dedication to keeping 
residents informed of the goings-on, 
both good and bad, in their county.

That includes keeping a critical 
eye on the powerful and extending 
a helping hand to the downtrod-
den. It means training a spotlight 

on the successes and the failures of 
the residents who make the county 
such a vibrant place to live. And it 
means giving those residents a voice, 
a platform for their questions and 
concerns, a place where they can 
express their joys and sorrows.

We pause to celebrate our 225th 
anniversary with this commemora-
tive edition. We’ve outlined ways 
the paper has evolved and give you 
a glimpse into what happens during 
a day in the life of LNP/Lancaster-
Online.

We also want you to know we have 
our sights trained squarely on the 
future. These are challenging times, 
for both the county and the news-
paper, but we realize that LNP, like 
the newspapers that came before it, 
continues to have a vital role to play.

We are committed to making sure 
the chain remains unbroken. 

&LOOKING BACK LOOKING AHEAD



For all the years he spent as city 
editor, news editor and then edi-
tor at Lancaster County’s morn-
ing daily, the paper went to bed as 
scheduled, following traditional 
cycles of afternoon planning 
meetings and story budgeting, 
shuffling reporters for breaking 
news and rearranging pages in 
time for first edition, which went 

to press at 1:30 a.m.
There were only two days that 

Cody, now 86, remembers think-
ing his team might not make it.

On June 22, 1972, deadly Hur-
ricane Agnes roared into Lan-
caster, flooding streets, destroy-
ing buildings and threatening 
standard printing and delivering 
processes. 

With a contingency plan formu-
lated on the fly, the Intelligencer 
Journal made it out the doors on 
the 23rd with breathtaking photos 
that captured the devastation.

Then, on March 28, 1979, a par-
tial meltdown at TMI seemed to 
threaten the lives of the staff and  
existence of the paper itself. And 
the paper went out again, even as 
Cody, then news editor, and his 
colleagues struggled to find nu-
clear experts and arranged to get 
their own families out of town.

“There were periods when we 
were scared as to what was actu-
ally happening,” Cody says, speak-
ing recently from his home in Lan-
caster. “No one bailed on us. We 
really appreciated that.”

Six editors

Cody is one of six living former or 
retired editors of newspapers that 
were published by Steinman Com-
munications, all of them having re-
mained in Lancaster County.

During both major regional cri-
ses of the 1970s, Cody’s peer and 
competitor was Robert Kozak, 82, 
who led the afternoon Lancaster 
New Era for 14 years until retiring 
in 2000.

Charles “Ray” Shaw, 68, took the 
reins at the Intell after Cody left, 
while Ernest Schreiber, 71, took 
over at the New Era through 2009. 
Marvin I. Adams, 68, overlapped 
with the tenures of both Shaw and  
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WILLIAM CODY 
Intelligencer Journal: 1989-97

ERNEST SCHREIBER 
Lancaster New Era: 2000-2009; 

LancasterOnline: 2009-2011; 
Intelligencer Journal- 

Lancaster New Era: 2012-2013

ROBERT KOZAK
Lancaster New Era: 1986-2000

CHARLES RAYMOND SHAW
Intelligencer Journal: 1997-2009; 

Intelligencer Journal- 
Lancaster: New Era 2009-12

MARVIN I. ADAMS
Sunday News: 2005-13

BARBARA HOUGH HUESKEN
Intelligencer Journal- 

Lancaster New Era: 2013-14;  
LNP: 2014-17

&N E W S P A P E R  L E A D E R S

INFORMLISTEN

KIMBERLY MARSELAS | LNP CORRESPONDENT

Producing a daily newspaper was both the big-
gest challenge and the most enduring reward of 
William Cody’s 35 years working as a journalist 
for the Intelligencer Journal, including the last 

eight as editor. 
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We offer classes in Ballet, Pointe, Modern, Jazz, Tap,
Hip-Hop, and Contemporary, as well as CreativeMovement and
Music, Movement &Make Believe for our youngest dancers.

Studio located at 214 West Grant St., Lancaster, PA 17603
www.vyballet.com : 717-517-9837 : director@vyballet.comcastbiz.net

RESIDENTIAL | COMMERICAL | RETAIL

Serving the Lancaster
Community Since 1924

HOWELLS

Providing Quality Glass Products
for All Your Needs
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Former Pennsylvania
Gov. George Leader
and his wife found
Country Meadows

Retirement
Communities,
an assisted

living provider,
headquartered in

Hershey.

1982

Their son, Michael,
is the first of their
three children to
join the company

following the Leader
family’s departure
from the nursing

home field.

1983

Lancaster campus,
an intimate, boutique
community offering
Independent Living,
Personal Care and
Memory Care, opens

on Elm Avenue
within sight of

WGAL-TV’s iconic
broadcast center.

1987

Country Meadows
is named the first

Authorized Validation
Organization (AVO)
in the U.S., training
caregivers locally

and nationally in use
of the Validation
Method to reduce
memory-care

residents’ anxiety
and stress.

1988

Country Meadows is
recognized as one of
the 100 Best Places
to Work in PA 12
times and certified
as a Great Place to
Work® in 2018.

2001-2015

Four members of
the family’s third
generation join the
Country Meadows
management team.

2009-2016

Lancaster
campus launches
Progressions,
a short-term
stay program
for individuals

recovering from an
illness or surgery.

2018

Country Meadows
is certified in the

International Council
on Active Aging’s
Leadership in

Wellness Management
program and hand-

selected to participate
in the ICAA Forum to
design the blueprint
for wellness-based

communities.

2019

With its small size and family atmosphere, Country Meadows of Lancaster offers
something for everyone. The Lancaster campus provides independent living,
personal care and memory support services to about 100 residents.

“Independent living options are for our more physically independent
residents,” says Michael Leader, president and CEO. “Our personal care options
are for individuals who need assistance with daily living, including medication
management or bathing and grooming.”

The community also offers memory care services ranging from additional
support for early memory loss to full support in a secured area. In 2018, Country
Meadows launched its Progressions program, offering short-term stays to those
recovering from an illness or surgery.

All residents have access to round-the-clock help should they need it, Leader says.
“Someone might be quite independent but have a health condition where he or

she feels more comfortable with someone around,” he says. “If those residents feel ill
or need help, we have a nurse on staff 24 hours a day to triage them and assist them.”

No matter what type of care a resident requires, all residents receive three meals a
day and have access to a full range of community life activities.

“The physical care we provide is why people come to us, but the activities we offer
are the icing on the cake,” Leader says. “It could be anything from multiple fitness
options to trips out to the grocery store or shopping, to community events.”
Country Meadows operates on a fee-for-service model, meaning residents pay for
the level of care they require. There is no buy-in and residences are rented monthly.
Leader, whose parents founded Country Meadows more than 35 years ago, says the
community offers a personal touch.

“We are family owned and operated,” he says. “Our family has been in this field
now going on three generations. My parents started it, I’m the second generation,
and we have four members of the third generation who are currently involved.”
The community’s smaller size is also an advantage, Leader says.

“We can connect directly with our residents,” he says. “Our staff knows our
residents and knows their families and can oversee the quality of care residents
receive on a personal basis.”

Country Meadows has put an emphasis on hiring and retaining quality staff,
he says, and it shows. The community has been recognized as one of the 100 Best
Places to Work in PA 12 times over the past two decades and most recently certified
as a Great Place to Work®.

“That’s really important to us, because a retirement community of any sort is no
better than the people who provide the services,” Leader says, noting that Country
Meadows also has been honored by the International Council on Active Aging for its
wellness and fitness programs.

Country Meadows also meets the spiritual needs of its residents with a full-time
chaplain and worship services on-site and offers opportunities for community
service for its residents.

“We have residents who go to schools to read to children,” Leader says. “We
have a variety of service opportunities that are simple and adaptable to seniors to
enable them to stay involved in their community in a simple way. We like to offer
opportunities for people to keep purpose in their lives by serving others.”

Additionally, Country Meadows hosts a variety of social programs to encourage
interaction among residents.

“I am a big believer in the benefit of socialization,” Leader says. “So many
people end up being alone much of the day and they don’t have the opportunity to
socialize the way they did when they were younger.”

Happy hour is the community’s most popular event, he says.
“It’s not that people want to come out and drink alcohol, but they want to

enjoy an adult activity that brings people together to socialize and make friends,”
he explains. “Making new friends is one of the benefits of living in a retirement
community.”

Country Meadows Retirement Communities
RETIREMENT LIVING THAT’S A LITTLE UNEXPECTED

1380 Elm Avenue | Lancaster, PA
717.392.4100 | countrymeadows.com

Country Meadows founder Gov. George Leader, left, and a fellow co-worker help landscape the new Lancaster campus in 1987.

Schreiber during his time as editor of 
the Sunday News. 

Schreiber came back in 2012 to lead 
the consolidated newspapers, and 
was succeeded by Barbara Hough 
Roda, now Barbara Hough Huesken, 
59, from 2013 to 2017.

Through the daily highs and lows, 
these editors helped guide their pa-
pers through changing times. 

While they embraced emerging tech-
nologies, they also sought to remain a 
reliable voice for residents whose coun-
ty was growing at a breakneck pace.

“When I was a reporter, you could 
leave the office and be in Lititz in 15 
minutes. Or less. And not speed,” 
says Adams, who was at the helm of 
the Sunday News from 2005 to 2013. 
“The suburbs just exploded. I also 
saw the city slowly decline, but then 
bounce back.”

Covering 60 municipalities was a 
major challenge for Schreiber, who 
came out of retirement in 2013. (By 
that time, the Intell, New Era and the 
Sunday News had been combined.) 
Huesken oversaw the newspaper’s 
rebranding as LNP in 2014.)

Local coverage, especially of gov-
ernment and school meetings, has 
long been a staple of LNP’s approach 
to news-gathering.

So was bearing witness to the loss of 
farmland that had sustained so many 
for so long.

“It’s what I called the slow-mo-
tion ‘macadamization’ of Lancaster 
County. It’s not the kind of event that 
jumps up and says, ‘Look at me!’ ” Ko-
zak says. “You had to get several lay-
ers below the surface.”

Kozak aimed to tell the story 
through the people who depended on 
the land. And for that, he depended 
on reporters who attended routine 
meetings and developed an eye and 
ear for unusual trends. They would 
help Kozak publish several pam-
phlets that focused on evolutionary 
forces at work in Lancaster County.

Despite the focus on changing rural 
communities, the city wasn’t forgot-
ten. The last of those pamphlets was 
titled “Black Lancaster: Through the 
Eyes of Its People.”

As the community around the news-

papers’ King Street offices changed, the 
papers used their editorial power to 
help move the needle for improvement.

“The newspaper ramped up cov-
erage of ways to end the city crime 
wave that was driving residents and 
businesses to the suburbs,” Schreiber 
says. “County business and govern-
ment leaders came up with two so-
lutions — hundreds of street-corner 
cameras and a downtown convention 

center. On our editorial pages, we ar-
gued passionately for these programs 
to deter crime and stimulate down-
town business growth.”

Challenged by change

This newspaper’s editors were intent 
on making an impact across Lancaster 
County, they were equally compelled 
by changes inside their own building.

Cody arrived in Lancaster from a 
small daily in Lynchburg, Virginia, 
where the editorial board still op-
posed desegregation. He lasted there 
just nine months.

“I always thought that Lancaster 
Newspapers rescued me,” Cody says. 
“I found we were not 100 percent. We 
had our own warts, but things were 
changing on the upside.”

As news editor, Cody helped inte-
grate the newsroom by backing Af-
rican-American reporting candidate 
Earl Caldwell. Caldwell would soon 
go on to work for The New York Times 
and report on the Black Panther Party 
from inside the organization.

Shaw, too, looked for job candidates 
who reflected the county’s changing 
demographics. Diversifying the re-
porting staff was mirrored by attempts 
to make coverage more reflective and 
inclusive of the city’s growing African-
American and Hispanic populations.

“I always go back to our people and 
neighbors,” says Huesken, the paper’s 
first female executive editor. She now 
serves as community liaison. “One 
of the significant changes here has 
been the diversity of our people. It 
makes what we do very interesting 
and brings a certain richness. ... We’ve 
been mindful of having a newsroom 
that reflects that.”

All of the editors also had to deal with 
technological changes. Where once 
IBM Selectrics were standard, PCs soon 
became the norm and paved the way for 
a transition from hot type to cold type to 
desktop publishing. That meant major 
cuts in the composing room, and more 
work for the editorial staff.

Often, Kozak remembers, the news-
room spearheaded efforts to inno-
vate, beta-testing all kinds of software 
with its inherent kinks.

All the while, reporters for the two 
daily papers were still sharing desks, 
trading seats in the afternoon and 
competing for the same stories day 
after day.

“Competition brings out the best in 
people,” Kozak says. “That was one 
of the major accomplishments of our 
staff: to keep competing as an after-
noon daily for so long.”

The New Era at one point became 
the largest afternoon paper in the 
state, and under Shaw’s leadership, 
the Intell’s daily circulation sur-
passed 50,000.

Continued from 4

Editors

DAN MARSCHKA | STAFF PHOTOGRAPHER

Former editor Ernest Schreiber stands in front of historic Lancaster New Era pages 
in his Lancaster home on May 21.

FILE PHOTO

Barbara Hough Huesken, former executive editor of LNP, is now the newspaper’s 
community liaison. Under her tenure, the newspaper began hosting debates for  
candidates for public office, giving residents throughout the county a chance to 
hear candidates outline their positions.
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While former LNP editors talked 
at length about many topics, 
they all provided straight-
forward responses when asked 
to describe their paper’s role in 
its community.

The community 
is the essence of 
everything we do. 
We live and work 
here. We have a 
responsibility and 
have been given 
a really awesome 
charge to deliver 
the news to the 
people of this area 
in the hopes that 
it will ultimately 
make the lives of 
all of us better.” 
— Barbara Hough Huesken, executive 
editor, Intelligencer Journal-Lancaster 
New Era, 2013-14 and LNP, 2014-17; 
current community liaison

The newspaper is 
an ear, a conscience 
and a voice for the 
community, in that 
order.” 
— Ernest Schreiber, executive editor, 
Intelligencer Journal-Lancaster  
New Era, 2012-13;  
editor, LancasterOnline, 2009-11;  
editor, Lancaster New Era, 2000-09

Readers believe 
it is ‘their’ 
newspaper. And it 
is. They do own it. 
We work for the 
readers.” 
— Marvin I. Adams, 
editor, Sunday News, 2005-13

NEWSPAPER’S ROLE

Shaw calls 2000 the height of print 
journalism, and notes how readers de-
voured newspapers a year later, when 
terrorists hit the twin towers, the Pen-
tagon and a field near Shanksville.

And yet, the internet was encroaching 
quickly. This newspaper launched Lan-
casterOnline in the early 2000s, offer-
ing readers instant access to its stories.

By 2009, the papers were losing both 
ad sales and readers to the internet, 
and the Steinman family decided to 
combine its morning and afternoon 
papers. At first, the news was good: 
Combined circulation for the two daily 
papers now topped 88,000.

But then Shaw faced the worst day of 
his career — and, he says, possibly the 
worst of his life — when he oversaw a 
newsroom layoff of 14 employees.

“It’s not something I ever wanted 
to do or ever want to do again. People 
knew they had this sword hanging over 
them. It was terrible.”

Years later, Shaw retired. Having 
traded 12-hour days for year-round 
vacations, he holds nothing against the 
industry.

“The people you work with at a news-
paper, most of them are a little bent. 
They’re funny, frustrating and some-
times it’s a little like herding cats. But 
every day there is something to laugh 
about,” he says. “I can say honestly I 
enjoyed pretty much every day of the 
40 years I worked there … I’ll always be 
a newspaper man, and I wish the paper 
nothing but the best.”

Adams retired from his job about six 
months later, after the Sunday News 
was consumed by the dailies. 

It was Schreiber who stepped in to 
help lead the new organization and fo-
cus its digital efforts.

He had first been in charge of Lan-
casterOnline in 2010 and helped LNP 
launch MyCommunityNews, which 
was a short-lived effort to offer target-
ed online news by municipal area.

Even that wasn’t enough to build 
strong interest because, he says, 
Google, the go-to source for so many 
would-be readers, didn’t prioritize lo-
cal hits in its search engine results.

“They now get the advertising dollars 
that newspapers depended on to pay 
their reporters,” Schreiber says in an 

email, decrying shrinking newsrooms 
across the U.S.

“There is simply a loss of news about 
what’s going on in your community,” 
he says during a subsequent inter-
view. “There are large voids. Meetings 
get held and you don’t know about it. 
School boards take important action, 
and if there’s not a reporter there, you 
don’t know about it. It’s a terrible turn 
of events.”

In 2013, it fell to Huesken to lead in-
novative changes in presenting news, 
as she asked reporters to multitask as 
photographers, videographers and so-
cial media users. One of the most mem-
orable stories from her years as ex-
ecutive editor was the publication of a 
package about Columbia Borough. Pre-
sented in a style that allowed the read-
er to roll through the story visually, the 
package was one of the first times LNP 
published a project online first.

“Our need to be able to tell compel-
ling stories, the way we gather news, 
that doesn’t change,” Huesken says. 
“But the way we distribute the news, 
that does.”

Huesken still gets emotional remem-
bering the day in 2015 that she and the 
paper’s publisher stood at opposite 
ends of the press at 8 W. King St., and 
turned it off for the final time because 
the printing of the paper had been out-
sourced to another company.

Like a copy of the first Sunday News 
from 1923 and the first edition of LNP, 

the end of in-house printing was a re-
minder of the paper’s “awesome” re-
sponsibility to its community.

“It just reminds me of how things 
change, but we keep moving forward,” 
she says.

The big stories

Despite the challenges they faced, 
each LNP editor tackled major news 
stories that captivated the community 
and, sometimes, the nation.

Adams, Schreiber and Shaw were all 
in charge when Charles Carl Roberts 
IV ambushed an Amish schoolhouse 
in Nickel Mines on Oct. 2, 2006, and 
killed five girls.

It was a big story that drew interna-
tional coverage and took an emotional 
toll on the reporters and photogra-
phers who covered it.

“It was just something you never ex-
pected to happen,” Adams says. “Often 
when news happens, you just go into a 
different gear. But when it’s a tragedy, 
especially a tragedy involving children, 
it’s difficult to do that.”

Some in the local community blasted 
the media for its presence at Nickel 
Mines, which drew morning television 
shows and cable broadcasters by the 
truckload.

Even inside LNP, there were those 
who wanted to limit the paper’s cover-
age, Schreiber says. But he argued that 

Continued from 5
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SUZETTE WENGER | STAFF PHOTOGRAPHER

Ray Shaw, former editor of the Intelligencer Journal, relaxes on his deck at home with 
the morning edition of LNP on May 28.

EDITORS, page 7

Congratulations for

225 years
of commitment
to the Lancaster Community!

Monster is excited to announce a new partnership with LNP Media Group
that will help Jobseekers and employers find the right fit for many years to come.

Thank you to LNP Media Group for your partnership
and congratulations on this milestone!
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Our goal was to tell the 
truth about what was 

going on and to keep 
news on the news pages 

and our opinion on the 
editorial pages. That 

separation was always 
maintained.” 

— William Cody, editor, 
Intelligencer Journal, 1989-1997

Our job was to reflect the 
community, inform the 

community and entertain 
them all at the same time. 

That’s a tough balancing 
act. (A newspaper) 

can lead when it needs 
to. I think too many 

newspapers follow today.” 
— Charles Raymond Shaw, editor, Intelligencer 

Journal, 1997-2009; editor, Intelligencer Journal-
Lancaster New Era, 2009-12

We were a hometown 
newspaper, and we 
took the concept of 

hometown very seriously. 
Hometown meant not 
only covering the day-

to-day of police and fire, 
etc., but getting below 

the surface to let people 
know what’s happening 
to the area. … For many 
years, people moved to 

Lancaster for certain 
values. Those were 

eroded by the changing 
economy and lifestyles, 

etc. I always thought it 
was our duty to identify 

those changes.” 
— Robert Kozak, editor, 

Lancaster New Era, 1986-2000

the papers should maintain their 
presence, given they had the best 
knowledge of the community and 
a history of respecting Amish tradi-
tions and beliefs.

“I felt we needed to do much 
better, more in-depth coverage of 
the episode, particularly the reac-
tion and the push for forgiveness,” 
Schreiber says. In the aftermath, 
the New Era published a booklet 
titled “Lost Angels,” a collection of 
in-depth stories about the killings. 
Proceeds from the sale of the book-
let benefited the families affected 
by the shooting.

The paper went on to win multiple 
regional and national awards for its 
coverage. And maybe more impor-
tantly, Schreiber notes, Amish from 
across the U.S. and Canada called to 
ask the newspaper for reprints.

Shaw, who was in charge of the 
Intell when the terrorist attack on 
Sept. 11 happened, ranked it at the 
top among years of big stories. His 
reporters quickly set to work iden-
tifying local connections.

But the maddening pace of the 
work on that day was only the be-
ginning.

“Everything changed with 9/11,” 
Shaw says. “The pace of news just 
seemed to get faster, the drum beat 
of it all. America changed and our 
involvement in the world changed. 
We were worried about being at-
tacked again, and then we were 
headed to war.”

Balancing the breaking overseas 
developments with news that had 
impact locally remained a delicate 
and difficult struggle.

“All things being equal — a news-
worthy story, good reporting — the 
local story was going to win,” Shaw 
says. “But Lancaster is much more 
cosmopolitan than people some-
times give our readers credit for. 
They wanted the national news, 
too.”

Other local stories that made last-
ing impressions included farmland 
preservation efforts and the mur-
ders of Laurie Show in 1991 and 
Christy Mirack in 1992.

In 2016, Huesken spearheaded 

a right-to-know battle over Man-
heim Township School District’s 
handling of a superintendent’s de-
parture and the hiring of an interim 
replacement. While some members 
of the public initially bristled at the 
in-depth coverage, others began 
packing public meetings. The state 
auditor later declared the school 
board’s actions illegal and wasteful.

“We don’t do this for ourselves,” 
Huesken says. “We do it for the 
greater good of the community, for 
the health and rigor of our democ-
racy. ... It really puts others on no-
tice. It’s not something we will ever 
back down from.”

For Kozak, the most meaningful 
project might have been a supple-
ment on the 50th anniversary of 
D-Day, the invasion of Normandy 
during World War II. He’d put a call 
out on the editorial page, hoping his 
staff could tell enough local veter-
ans’ stories to fill eight pages. Even-
tually, they produced a 32-page 
piece that moved readers, veterans’ 
family members and his young staff 
writers.

“They were incredible stories 
about the heroes next door, your 
own neighbors who did things you’d 
never know about,” Kozak says.

For Cody, one of the most scandal-
ous and challenging stories to man-
age revolved around a once-trusted 
community leader. Jim Guerin’s 
International Signal & Control was 
a major Lancaster business, work-
ing on defense contracts for space-
vehicle rocket engines, electronic 
battlefield sensors, circuit boards 
and more.

But the Intelligencer Journal, 
acting on a tip, uncovered the fact 
that Guerin was being investigated 
after federal law enforcement of-
ficials found irregularities in his 
company’s books.

Guerin blasted the paper for do-
ing a “hatchet job” and left town 
with his family in 1989.

Cody stood by his reporters, de-
spite taking intense heat from com-
munity members who initially be-
lieved Guerin’s claims of innocence.

In 1991, Guerin was one of 20 indi-
viduals and companies indicted for 
their alleged roles in a $1.14 billion 
fake-contract scheme and a scheme 
to smuggle $50 million worth of 
military products to South Africa. 

He later pleaded guilty and served 
13 years of a 15-year sentence.

Support from the top

“We received a lot of support from 
Jack Buckwalter when he was pres-
ident of Lancaster Newspapers,” 
Cody says. “He backed us up over a 
lot of the criticism … He gave us the 
resources we needed. When I want-
ed to send the late (reporter Tom) 
Flannery to London to investigate 
British links (to the Guerin scan-
dal), he gave the OK.”

Shaw says he always felt lucky 
that his hardest choices as editor 
were about what to cover with the 
space, time and resources he had. 
Unlike many of his editing col-
leagues at other publications, he 
wasn’t tied up in endless meetings 
justifying expenses or fighting for 
a daily budget. And his publishers 
also gave him leeway to decide what 
justified coverage.

“When Bill Cody retired, Jack 
Buckwalter told me, ‘Just put out 
the best paper you can,’ ” Shaw says. 
“I had it great.”

Adams says that freedom allowed 
the Sunday News to build its inves-
tigative focus during his tenure. 
One simple-but-enduring legacy 
from Adams’ days: publishing res-
taurant reports compiled by local 
health inspectors. 

While state officials who con-
ducted reviews in the county were 
forthcoming with their results, 
Adams got intense push-back from 
the city. Adams had heard that 
city inspections were happening 
only sporadically, and then-Mayor 
Charles Smithgall wouldn’t hand 
over the results.

The newspaper continued its 
pressure, and Smithgall eventually 
relented. But not before, Adams 
says, he delivered a veiled threat 
asking what would happen if The 
Pressroom, owned by Steinman 
Communications, were to receive a 
bad inspection.

“I’d run it,” Adams told him.
“Too many officials in Lancaster 

County had the high-and-mighty 
feeling that government was none 
of the public’s business,” Adams 
writes in an email. “I am afraid that 
remains a battle for the newspa-
per.”
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Newspapers have under-
gone many looks through 
the years. The covers have 

evolved from gray pages filled 
with as many stories as possible 
to pages featuring large photos, 
infographics and other graphic 
elements. 

In looking back through our 
archives, we thought it would be 
fun to reimagine what coverage of 
a news event from the past might 
look like using current design and 
technology. We picked the moon 
landing, coinciding with its 50th 
anniversary in 2019. 

Comparing the two pages, you’ll 
see similarities and differences. 
One is the size of the newspaper. 

Papers used to be much larger 
and wider. As ad sizes standard-
ized and the cost of ink and paper 
increased, newspapers adjusted 
accordingly. 

Another obvious difference is the 
nameplate at the top of the pa-
pers.  This has evolved many times 
through the years. In today’s cover, 
not only has the name of the news-
paper changed, the overall look has 
been modernized and updated. 

Index elements have been 
moved to the bottom of the page 
on today’s cover. You’ll also notice 
in the index for the 1969 page, the 
entire paper is 34 pages and it’s 
not broken down into sections. 
There are still women’s pages and 

listings for local theaters’ movie 
times. Want ads, known today as 
classifieds, take up to seven pages 
of the 34-page newspaper. That 
drastically changed once people 
could list job openings and sell 
items online.

In the 1969 front page, there 
are more stories on the cover, and 
more space is given to headlines 
announcing the day’s news rather 
than showcasing the photos from 
the landing. Society has become 
more visually driven with advance-
ments in technology, and today’s 
design reflects that. 

Art elements, such as photos, 
take up more space on the cover, 
while more stories run on the 

inside pages of the paper. You see 
much larger photos, printed in 
color, in today’s version. 

Technology also would allow 
a larger variety of photos from 
which to choose, giving us a better 
photo to use as our “main art.” We 
wouldn’t be limited to a grainy, 
black-and-white shot transmitted 
from space. Because of that, we 
chose a more impactful photo in 
color on the updated page.

It’s fascinating to see how news-
papers have transformed through 
the years and how technology has 
allowed us to do more than ever 
was possible even 20 years ago. 

We look forward to seeing where 
design trends take us in the future.

THEN NOW
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MOON WALK
2 astronauts blast off safely from lunar surface, head home

ASSOCIATED PRESS VIA NASA

Astronaut Edwin E. “Buzz” Aldrin Jr. stands beside the U.S. flag deployed on the moon July 20, 1969, during the Apollo 11 mission. Aldrin and fellow astronaut Neil Armstrong were 
the first men to walk on the lunar surface with temperatures ranging from 243 degrees above to 279 degrees below zero. Astronaut  Michael Collins flew the command module.

SPACE. CENTER,. Houston.
(AP). —. They. took. their. first.
steps. onto. the. moon. cau-
tiously,.like.prudent.boys.test-
ing.the.first.ice.of.Winter.on.a.
country.pond..When.first.they.
walked,.they.walked.carefully.
and. slowly,. leaning. forward,.
plodding. heavily. like. tired.
old. cops. on. a. beat. in. Staten.
Island.

As. they. acquired. confi-
dence,. they. walked. faster,.
now.with.a.slow.bounce.in.the.
one-sixth.gravity.of.the.moon..
And. then. they. ran. and. their.

stride. was. longer. than. on.
earth.and.their.shoes.seemed.
suspended.off.the.strange.lu-
nar. surface,. with. something.
of. the. floating. quality. of. fig-
ures.on.slow.motion.film.

When. they. were. still,. they.
seemed. very. still,. as. if. frozen,.
and. they. leaned. forward. like.
puppets.to.be.at.a.lunar.form.of.
attention. when. the. President.
spoke.to.them.from.earth.

All. the. while,. the. earth. was.
“. bright. and. beautiful”. above.
them.. In. this. first. incredible.
day. of. an. incredible. new. era.

one. needs. to. repeat. that:. the.
earth.was.above.them.

In. the. distance,. the. lunar.
surface. looked. pocked. and.
leathery. like. the. back. of. a.
dead. alligator.. Closer. up,. it.
looked. like. rubble,. like. earth.
leveled. roughly. after. a. disas-
ter,.dead.

They.looked.ghostlike.on.the.
soundless,. airless,. mostly. col-
orless.moon..Over.the.curving.
horizon,. only. one. and. a. half.
miles.away.on.a.planet.small-
er. than. earth,. there. was. the.
blackness.of.space.and.infinity..

Lancaster wakes up groggy, yet proud
BY JEFF FORSTER
NEW ERA STAFF WRITER

Lancaster.awoke.groggily.
this.morning.

She. was. not. totally. sure.
that. what. she. had. seen. on.
the. television. screen. last.
night.was.for.real.

But.it.was.
Man.had.finally.set.foot.

on. something. other. than.
his. own. planet,. and. Lan-
caster’s. citizens. went.
about. their. usual. Mon-

day.work.with.the.special.
knowledge. that. they. had.
been. witnesses. to. his-
tory.

The. liquor. stores. were.
closed. by. government.
proclamation,.but.the.peo-

ple. had. their. own. intoxi-
cant:.a.small.but.significant.
invasion. of. the. universe,. a.
landing.on.our.moon.

This. morning,. it. was. all.
they.talked.about..

“God. was. with. those.

boys,. He. always. was,. and.
always. will. be,’’. said. Mrs..
Naomi. Lawrence. early.
this. morning. at. Stauffer’s.
diner.. “And. they’ll. get.
back.safely.”

Mrs.. Mary. Adams. and.
Mrs.. Anna. Miller,. tend-
ing. to. Monday’s. wash.
at. Charles’. Self-Service.
Laundry. on. Orange. Street.
agreed. that. Providence.
had. a. hand. in. the. astro-
nauts’.success.

ED SACHS | STAFF PHOTOGRAPHER

Don Bucher paints a triumphant moon slogan 
at the filling station where he is employed.

INSIDE, ONLINE
n Watch the landing 
live and see more 
photos from the walk at 
LancasterOnline.com.

n Russia’s Luna 15 lands 
near Apollo 11. 

n Apollo 11 touchdown 
timeline. 

n Astronauts hit paydirt 
with moon landing. 

n A bleak, rough, 
desolate world awaits 
the astronauts. 

Above left: Astro-
naut Edwin E. Aldrin 
Jr., lunar module 
pilot, prepares to 
deploy the Early 
Apollo Scientific Ex-
periments Package. 
Above center: One 
of the astronauts of 
the Apollo 11 mission 
left a footprint in the 
soft, powdery surface 
of the moon. Above 
right: Astronauts Neil 
Armstrong, left, and 
Edwin E. Aldrin Jr. 
place an American 
flag on the surface of 
the moon.

God was with those boys, 
He always was, and always will be. 

And they’ll get back safely.
— Naomi Lawrence



Years later, he served as president and 
board chairman of the Boys and Girls 
Club of Lancaster, which has served at-
risk youth in the city since 1939. He also 
was involved in the Lancaster Crime 
Commission, which received foundation 
support.

“There isn’t much that the Steinman 
Foundation didn’t play a role in,” Cox 
says.

In 1951, James Hale and John Freder-
ick Steinman — the sons of A.J. Steinman, 
who first got involved with the Intelli-
gencer in 1866 — created separate foun-
dations to benefit the greater Lancaster 
community.

Over the course of nearly 70 years, the 
foundations, which were merged into a 
single Steinman Foundation in 2014, have 
continued to fund programs and offer 
scholarships to improve the quality of life 
in Lancaster County.

Hundreds of organizations have re-
ceived grants to innovate, expand and 
operate. Ranging from one-time gifts of 
several hundred dollars to cumulative 
donations of millions, the foundation has 
funneled nearly $100 million into the 
community since its inception.

“There are over 400 not-for-profits in 
our database that we’ve worked with in 
one way, shape or form over the history of 
the foundation,” says Shane Zimmerman, 

president of the Steinman Foundation.
Top recipients include the following:
— The United Way of Lancaster County, 

$4.6 million.
— The Boys Club & Girls Club of Lan-

caster, $3.8 million.
— Franklin & Marshall College, $3.8 mil-

lion.
— Elizabethtown College, $2.5 million.
— Spanish American Civic Association, 

$1.2 million.
The foundation also has provided more 

than $2.77 million since 1964 to 257 stu-
dents through the James Hale Steinman 
Memorial Scholarship fund. An additional 
352 students have shared $1.89 million 
from the John Frederick Steinman Fel-
lowship Fund, which aids students in the 
fields of mental health and nursing. 

“We think (the scholarships are) a minor 
part of what the foundation does, but you 
look at the impact over its term, it has been 
enormously impactful for this company,” 
says Robert Krasne, chairman and CEO 
of Steinman Communications, chairman 
and publisher of LNP Media Group and 
co-chair of the Steinman Foundation.

Merging rather than splitting

Krasne says that many family founda-
tions split apart over time. Instead, this 

EARLE CORNELIUS AND JENNIFER KOPF
ECORNELIUS@LNPNEWS.COM; JKOPF@LNPNEWS.COM

L ancaster businessman Dennis F. Cox has a unique view of the 
role the Steinman Foundation has played in Lancaster city and 
the county. As a newspaper carrier and son of the late Jim Cox, 

the first news director at WGAL-TV, which was then a Steinman com-
pany, he received a James Hale Steinman Scholarship to continue his 
studies at Penn State University in 1965.
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GIVINGGIVING

If the motto for business is grow or die, 
the mantra for foundations is evolve 

or disappear. There was a time when, 
if your organization was civic-minded, 
you could apply for and likely receive a 

grant from the James Hale or  
John F. Steinman foundations.
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The Mako System at UPMC Lititz is
redefining the way joint replacements are
done. Using a CT scanner, the system creates
a new joint customized personally for each
patient. That kind of individualized care isn’t
available anywhere in Lancaster County
except at UPMC Lititz. And we’ve been
using the system for years and have the most
experienced team in central Pennsylvania.

Combining a tradition of personalized care with a state-of-the-art
facility, UPMC Lititz offers more — from leading-edge technology to
expanded programs and services, including women’s services, spine,
orthopaedic, sports medicine, and new cardiology and cancer services.

Discover UPMC Lititz at UPMCPinnacle.com/DiscoverLititz.
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one came together.
“Think of the James Hale 

Steinman side of the founda-
tion,” Krasne says. “He had 
three kids, and each of the 
three kids may have inter-
ests that don’t align with the 
other two. So, as it goes down 
the family tree you often see 
(foundations) breaking up.”

The issue was further com-
plicated by the fact that in the 
1980s, the John Frederick 
Steinman side of the family sold 
its interest in the business to 
the James Hale Steinman side.

“They could have moved 
their foundation out of town, 
and basically somewhere be-
tween $40 million and $50 
million could have just walked 
away,” Krasne says.

Instead, the families agreed 
to pool their foundations’ mon-
ey, creating a single Steinman 
Foundation on Jan. 1, 2014.

“They’ve merged two family 
foundations together, which is 
pretty unusual,” Zimmerman 
says, “and they reaffirmed the 
commitment to Lancaster 
County.”

Soon after, the foundation’s 
board reorganized how it pri-
oritizes and awards money.

Before 2014, Zimmerman 
says, grants “were very general 
in nature, and it was very pred-
icated around making chari-
table donations in Lancaster 
County. I don’t think it was 
very specific in terms of mis-
sion” but, instead, followed 
the individual interests of the 
foundation’s board members.

Now, Krasne says, it’s “phi-
lanthropy, focused and direct-
ed with greater intent” toward 
three goals: early childhood 
education, stewardship and 
STEM education.

Focus on STEM

That final focus, on science, 
technology, engineering and 

mathematics, “really is a key 
component to workforce de-
velopment,” Zimmerman says. 
And it represents a transition 
toward “looking at systemic 
challenges or opportunities 
and trying to address” them.

Conversations around the 
adaptability of the local work-
force, and its readiness for 
21st-century jobs, led to the 
Steinman Foundation’s most 
wide-reaching effort in recent 
years: the STEM Alliance.

That Alliance, a separate 
entity within the local com-
munity, is funded primarily 
by the Steinman Foundation. 
Its activities are wide, Krasne 
says, from developing mentor 
and internship relationships 
between schools 
and businesses to 
funding pipelines 
between K-12 edu-
cation and higher 
education.

“The idea is to ful-
fill a future work-
force,” says Lan-
caster Chamber 
President Tom Bal-
drige, who is a mem-
ber of the Lancaster 
STEM Alliance ad-
visory board.

To meet that demand, the 
Lancaster County STEM Alli-
ance and the Lancaster Cham-
ber have teamed to jump-start 
a work-based learning net-
work for local schools.

The program, called Inspire, 
allows students to be matched 
with local employers for an ar-
ray of networking opportuni-
ties, including company tours, 
interviews, job shadowing, 
internships and other tempo-
rary employment.

It also supports externships 
for teachers and counselors at 
Lancaster County companies, 
so they can tailor curricula 
with real-world business ap-
plications.

The STEM Alliance has 

committed to funding the first 
two years of Inspire at 16 Lan-
caster County school districts, 
beginning with the 2019-20 
school year.

While local companies do at-

tract talent from outside the 
area, Baldrige says, “it is im-
perative that we do all we can 
to grow our own.”

Krasne points out that in 
today’s competitive environ-
ment, Lancaster doesn’t just 
face competition for jobs from 
regional cities but from locales 
around the country.

Before the foundations

In 1939, more than a decade 
before the Steinman founda-
tions were established, James 
Hale Steinman joined a group 
of local citizens who wanted 
to give Lancaster’s boys some-
thing to keep them busy — and 
to open doors to opportunity.

This Steinman brother, 

longtime president and co-
publisher of Lancaster News-
papers Inc., became a founding 
member and strong financial 
supporter of what became the 
Boys Club of Lancaster.

Since then, through 
the years of two Stein-
man foundations, and 
now the combined fam-
ily organization, that 
legacy continues. Boys 
Club & Girls Club of 
Lancaster Inc. is one of 
the top five recipients 
of Steinman founda-
tion dollars.

While the STEM Alli-
ance bears the mark of 
the Steinman Founda-

tion’s new goals, the Boys & Girls 
Club’s long-standing relation-
ship is testimony to how foun-
dation money has impacted 
generations of Lancaster youth.

Much of the foundation mon-
ey granted to the club over the 
years, says club CEO Karen 
Schloer, has gone toward ongo-
ing programming, such as the 
summer camp, as well as day-
to-day programs at the soon-to-
be six clubhouses in Lancaster 
and Columbia.

The Steinman Foundation, 
Schloer says, “has made sure 
the barrier to joining (the Boys 
Club & Girls Club) is never 
money. So membership re-
mains a dollar. Every kid pays 
a dollar, or their parents pay a 
dollar, for an entire year of af-

ter-school programs.”
That means homework help 

and tutoring, gym time, enrich-
ment programs, leadership and 
service clubs, computers and 
hot meals, all underwritten by 
a Steinman-funded “scholar-
ship” available to every child.

Summer camp, at Camp Ho-
gan in Millersville, keeps the 
kids busy for six weeks every 
summer. Its $10-a-week fee 
also is supplemented by Stein-
man Foundation funding.

And conversations between 
the club and the foundation re-
sulted in a $1 million challenge 
gift, helping to establish the 
club’s own endowment during 
its most recent $13.3 million 
campaign, Schloer says, “and al-
lowing us to move to the future 
and sustain us.”

It’s practically impossible, 
Schloer says, to measure the 
impact that support has had 
“on, literally, tens of thousands” 
of former Boys Club & Girls 
Club members. 

The support, and the (Stein-
man Foundation’s) belief in 
our outcomes, has made it pos-
sible.”

Cox says the Steinman Foun-
dation has followed through 
with its vision to benefit the 
community.

“They valued the people and 
the essence of the city,” he says. 
“It’s kind of remarkable for cit-
ies to have that kind of steward-
ship from a single organization.”
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The following totals are 
the amounts the Steinman 
Foundation has contributed 
since the foundation’s creation. 
1. Conestoga House Foundation: 
$15,289,875.49
2. United Way of Lancaster 
County: $4,632,500
3. Pennsylvania Academy of 
Music: $4,499,555.91
4. Franklin & Marshall College: 
$3,897,327
5. Boys Club & Girls Club of 
Lancaster: $3,872,850

6. Lancaster Country Day 
School: $2,541,177
7. Elizabethtown College: 
$2,517,500
8. Heritage Center Museum of 
Lancaster County: $2,355,405
9. James Hale Steinman Memorial 
Scholarships: $2,774,086
10. Lancaster General Hospital: 
$2,270,300
11. John F. Steinman 
Fellowships: $1,893,840
12. Lancaster Farmland Trust: 
$1,329,272

13. Linden Hall School for Girls: 
$1,245,500
14. Spanish American Civic 
Association: $1,201,500
15. LancasterHistory (the 
former Lancaster County 
Historical Society): $1,175,300
16. Lancaster Partnership 
Program – Millersville 
University: $1,172,500
17. YMCA of Lancaster: $1,161,000
18. Millersville University: 
$1,147,000
19. Hospice and Community 
Care: $1,021,000

SOURCE: STEINMAN FOUNDATION
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TOP TOTAL GRANT AMOUNTS

They valued the people and the 
essence of the city. It’s kind of 

remarkable for cities to have that 
kind of stewardship from a single 

organization.”
 — Dennis F. Cox, Lancaster businessman 

who received a James Hale Steinman Scholarship  
to continue his studies at Penn State University in 1965
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Women’s pages started to appear in the late 
1800s, sometimes labeled as such, sometimes 
not.

Now-antiquated gender roles steered the ear-
ly content, as stories about fashion, cleaning, 
cooking, marriage and child-rearing dominated 
the women’s pages.

Also, the pages contained a clear lack of news 
about people of color for many decades, even af-
ter the civil rights movement had begun.

Today’s features pages are designed to reflect 
and appeal to all members of the community. 

Here’s a closer look at how this section of the 
newspaper has evolved over time.

Fashion

In the late 19th century, fashion was at the 
heart of these pages. The latest styles from 
France were often featured, and parasols, long 
gloves and perfectly impractical hoop skirts 
were among the styles featured.

These pages were clearly geared toward well-
off, high-society women — or those aspiring to 
be. The fashion was ornate and not practical for 
women engaged in everyday activities, and the 
styles don’t appear as though they’d hold up to 
wear and tear.

In a June 22, 1895, edition of the New 
Era, a syndicated fashion 
c o l u m n 

If you’re a newspaper reader who enjoys lifestyle, entertainment or food stories, you have what was formerly 
known as the women’s pages to thank. In the modern newspaper industry, we refer to the section of the  
paper with these stories under the catch-all term “features.” And we don’t factor in our readers’ gender  
identities while planning content. But times have changed over the past 225 years.

instructed women to ease up on jewelry, which 
was falling out of fashion, but to make up for 
the lack of sparkle with “the glitter of tinsel and 
mock gems,” perhaps in the form of a rhine-
stoned dress collar.

But they’re warned against taking the trend 
too far.

“A woman never looks well when coated with 
gems as a battleship is with armor-plate,” it 
reads.

A copy of the Intelligencer Journal from the 
same month includes another syndicated col-
umn with etiquette tips for a fancy dinner, in-
cluding the counterintuitive move to dine be-
fore you go.

“It is not good form to do more than taste and 
sip,” it says.

In the following years, the page began to be 
more clearly labeled for women, with head-
ers like “A page of the latest fads and fancies 
for the Gentle Sex,” and “The Finest Fash-
ion Hints — Women Who Figure in the Day’s 
News.”

Columnists instructed women on how to 
keep their husbands happy in those days of 
traditionally defined gender roles.

One 1915 column by Beatrix Fairfax, however, 
is refreshingly feminist for its time, noting that 
women can be multifaceted beings.

“No man in search of a stenographer, no 
woman who is looking for a secretary is so stu-
pidly narrow-mind-
ed as to suppose 
that it fol-
lows as the 
night the day 
that because 
a girl is pretty 
she can not be an effi-
cient worker,” Fairfax 
writes.

These pages also held 
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Historically, women’s pages were geared 
toward well-off, high-society women and 
focused on fashion. TOP: Lancaster Daily 
Intelligencer — June 19, 1915. BELOW, 
FROM LEFT: Lancaster New Era — June 
19, 1925; Lancaster Daily Intelligencer 
— Aug. 21, 1926; Lancaster Daily 
Intelligencer — June 19, 1915. 

&
W O M E N ’ S  P A G E S

STYLE
SOCIETY

JENELLE JANCI AND MARY ELLEN WRIGHT | JJANCI@LNPNEWS.COM; MWRIGHT@LNPNEWS.COM

One 1915 column by Beatrix 
Fairfax is refreshingly 
feminist for its time, 

noting that women can be 
multifaceted beings.
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societal purposes. Lancaster 
County residents shared tid-
bits about who was visiting 
them and whether they would 
be going out of town. They re-
sembled a Facebook or Twit-
ter feed of the first half of the 
1900s.

For example, in 1915, Mrs. 
G. Frank Little, of Harrisburg, 
was visiting Mrs. Sarah A. 
Wenditz at her bungalow on 
the Philadelphia Pike.

Food

The occasional food tip or 
recipe could be found tucked 
among the fashion items, and 
sometimes even on the front 
page of the paper, during the 
late 19th and early 20th cen-
turies.

In December 1881, the Daily 
Intelligencer offered recipes 
for Christmas baking — light 
gingerbread, English buns, 
lard-fried doughnuts and 

chocolate cake .
In the 1920s, the “Daily Mag-

azine Page for Everybody” was 
a syndicated package of fea-
tures mostly geared toward 
women, which ran in news-
papers across the country, in-
cluding the Daily Intelligencer.

An August 1926 food col-
umn offered advice for get-
ting a protein boost from milk 
by making cream of carrot or 
cream of peanut butter soup, 
or tapioca or junket.

Food became more of a signif-
icant part of local women’s pag-
es in the 1930s and ’40s, when 
the Depression and wartime 
food rationing led to advice 
on how to stretch budgets and 
cook with limited ingredients.

Recipes were printed as 
part of advertisements on the 
women’s pages.

“Protect scarce rationed in-
gredients with Royal Cream of 
Tartar Baking Powder,” one ad 
from 1944 said, which offered 
a recipe for orange icebox 
cookies.

Asterisks in newspaper 
menus and 

recipes denoted which ingre-
dients were being rationed 
during wartime.

1950s

Moving into the ’50s, child-
rearing became a more im-
portant issue on these pages. 
But, as columnist Ruth Millet 
warned in the title of a 1955 
column, “Doing Everything 
for Children Can Mean Hus-
band is Neglected.”

Around this time, the pages 
started to be geared to the ev-
eryday woman, offering tips 
for laundering hard-to-clean 
items like electric blankets and 
how to calculate the amount of 
wallpaper needed for a room.

Recipes, culinary tips and 
food news were plentiful 
through the 1950s, with news-
paper pages on certain days 
now designated as “Food.”

In November 1953, the New 
Era Food page offered ideas 
for using grapefruit flavors in a 
Thanksgiving dinner.

Through the 1950s, many 
women that were written 
about in the paper were re-

ferred to by their husbands’ 
names — Mrs. John Smith, for 
example. Their own names 
were used more frequently be-
ginning in the 1960s.

1960s through ’90s

In the 1960s, photos be-
came much larger in fashion 
spreads, mimicking the pho-
to-driven design that rules 
many newspapers today. 

More worldly topics ap-
peared on the pages, including 
a story about women’s autono-
my in Indian culture and com-
puter-designed clothing.

Most notable, though, was 
the introduction of localized 
content. 

In a June 30, 1965, edition 
of the Intelligencer Journal, 
a story appeared about two 
young women from Lancast-
er County who were about 
to embark on a backpack-
ing trip across Europe. The 
women had been friends 
since their Girl Scout camp-
ing days at Furnace Hills, the 
story reads.

Photography on the Food 
pages grew as the 
1950s gave way to 
the ’60s. And the 
pages offered pack-
ages of recipes — for 
using strawberries, 
for example — or 
ideas for themed 
meals such as a 
Polynesian spread.

By 1969, full color 
had come to the 
women’s food pages.

July 1969 brought 
a “Teenage Quick-
Nic with Lots of 
Zip!” to the Food 
News page of the 
New Era, featuring 
recipes for a Long 
Boy Special (a sort 
of sloppy Joe on Vi-
enna bread) and an 

ice cream soda to feed read-
ers’ hungry teens.

In the ’70s, diet trends often 
ruled the pages, especially in 
the summer, and often with 
nonsize-inclusive language. 

While the section was named 
“Lifebeat” in the Intelligencer 
Journal at this point, it’s clear 
the content was still geared 
toward women. After all, it’s 
where advertisements for Per-
fect Touch perm and Watt & 
Shand’s Bra Bar appeared.

Local content continued to 
expand in the ’70s through the 
’90s. In a June 1985 issue of the 
Intelligencer Journal, a teen 
pregnancy expert from New 
York City visited Lancaster to 
help the Junior League and 
other community groups plot 
out a strategy for dealing with 
the issue.

In many ways, the conversa-
tion is still the same we have 
today, about whether absti-
nence-only sex education is 
effective.

Family stories took a larger 
role in the ’80s, and in the ’90s; 
men’s bylines began to appear 
in the sections that were tra-
ditionally women’s pages.

Columnist Larry Alexan-
der’s “Male Call” in the Intel-
ligencer Journal provided a 
male perspective on the pag-
es, which even then were still 
thought to be for women.

By the 2000s, all signs of fea-
ture stories being geared ex-
clusively toward women dis-
appeared.

The Intelligencer Journal 
and the New Era merged in 
2009; the Sunday News even-
tually joined that merger, and 
LNP premiered in 2014.

Today, the section names and 
topics change each day: Living 
appears on Sunday, Food is on 
Wednesdays, Home & Garden 
and Entertainment Lancaster 
print on Thursdays, and To-
gether appears on Fridays.

Continued from 13
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Society

FAR LEFT: A Magazine page from the Lancaster New Era 
on June 26, 1995, highlights area weddings, engagements 
and anniversaries. Left: A page from the Intelligencer 
Journal on June 10, 1965, offers recipes for a Polynesian-
themed cookout.
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A DAY 

L I F E
In this photo series, we offer an 

insight into what it takes to put 
together “the daily miracle,” as 
we in the news business call it. 

From the daily print edition to the 
24/7 digital news cycle, many differ-

ent departments work hand-in-hand 
to deliver what’s happening in Lancaster 

County to our readers. 

In the newsroom, the day starts around 5:30 a.m., with 
the digital team updating LancasterOnline with fresh 
stories. On the other side of the building, the customer 
service department is ensuring the e-edition is up to 
date and customers are taken care of. 

At a morning meeting, reporters, editors and pho-
tographers pitch stories and photo ideas for that day’s 
coverage. Throughout the day, the client solutions team 
works with advertisers to make their ads come to life in 
print and across multiple digital platforms. 

The LNP/LancasterOnline production department 
takes care of preparing ads and pages for the print edi-
tion, the audience development team finds new ways to 
interact with Lancaster County residents, and the video 
production team covers a variety of assignments, from 
the “Legends of Lancaster” video series to podcasts and 
more. 

As the afternoon approaches, our night crew of page de-
signers and copy editors comes in, ready to take the sto-
ries and photos of the day to create what will become the 
next day’s newspaper. The pages are sent to the presses, 
where thousands of copies are printed and shipped to 
our distribution centers. Our dedicated circulation staff 
and carriers bring you what you hold in your hands every 
morning. Then, the 24-hour cycle starts anew.

BLAINE SHAHAN | STAFF PHOTOGRAPHER

Reporter Dan Nephin, right, a member of the LNP/LancasterOnline digital team, interviews Gov. Tom 
Wolf along Front Street in Marietta. The digital team operates in a 24/7 multimedia news environ-
ment, from covering breaking news to delivering in-depth coverage of Lancaster County  
issues through digital avenues that include newsletters, social media, alerts and LancasterOnline.com.

TY LOHR | DIGITAL STAFF

As the building at 8 W. King St. opens for the morn-
ing, Jim Loose, an LNP/LancasterOnline copy edi-
tor, picks up a stack of papers for the newsroom for 
reporters and editors to read. 

Alex Jones, a 
graphic artist 

with the produc-
tion team, lays 
out an ad for a 

zipline company. 
Some companies 

provide the ad 
information, such 
as logos, photos 

and specials, and 
the ads are then 

built by a member 
of the production 
team. Some busi-
nesses supply the 
ads, and the team 

ensures they are 
print-ready.

DAN MARSCHKA | STAFF PHOTOGRAPHER

TOP: Stacey Anderson, layout supervisor, left, and Lori 
Whitman, layout specialist, two members of the pro-
duction team, determine the ad layout for each page 
in all of LNP Media Group’s publications. This includes 
ad placement for the daily newspaper and special sec-
tions. ABOVE: Anderson does ad placement on pages.

LEFT: Alex Henry, left, branding and communications 
manager, and Drew Albright, art director, both  
members of the audience development team, look 
over marketing materials that are part of the Summer 
Gas Giveaway contest, in which digital subscribers can 
win $500 gas gift cards from LNP/LancasterOnline.

SUZETTE WENGER | STAFF PHOTOGRAPHER

LNP/LancasterOnline editorial staffers listen to Lori Goodlin, content and production editor, at 
the daily morning newsroom “budget meeting.” Clockwise from top left: Kim Gomoll, library 
manager; Jon Ferguson, features editor; Tim Buckwalter, deputy assistant content editor; Ted 
Sickler, managing editor for features and special projects; Burt Wilson, sports reporter; Paula 
Knudsen Burke, investigations and enterprise editor; Abby Rhoad, visual editor; Goodlin; Ryan 
Mellon, digital site producer; and Alejandro Rios, assistant content editor for breaking and gen-
eral news. During the morning meeting, editors discuss the upcoming day’s news.

DAN MARSCHKA | STAFF PHOTOGRAPHER

DAN MARSCHKA |  STAFF PHOTOGRAPHER

TY LOHR | DIGITAL STAFF

Editorial assistant Val Marschka is one of the first 
people in the newsroom in the morning. She turns 
on the newsroom TVs, which are almost always 
tuned to one of the 24/7 news stations. 

TY LOHR | DIGITAL STAFF

Denise Troop answers a phone call in the lobby of LNP/
LancasterOnline’s offices. Troop is a familiar face and 
voice to customers. She also makes sure that day’s 
paper is available at the front desk.
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DAN MARSCHKA | STAFF PHOTOGRAPHER

BLAINE SHAHAN | STAFF PHOTOGRAPHER

ABOVE: Chris McKenna, page one editor, left, and copy editor Doug Harper 
proofread a printed news page. 
LEFT: Kim Gomoll, LNP/LancasterOnline’s librarian, uses the Lektriever 
every day to find information from archive files for reporters and editors. 
TOP: From left, Christine Johnson and Alison McIndoe, of AK Interiors, 
work with Kaitlyn Blosser, a digital strategist with the LNP/LancasterOnline 
digital solutions team, and Sydney Farrell, a media solutions strategist on 
the client solutions team. As part of that team, reps work with community 
businesses to meet their advertising needs. 

SUZETTE WENGER | STAFF PHOTOGRAPHER

ABOVE: Blaine Shahan, LNP/LancasterOnline staff photographer, 
takes photos during an assignment at Columbia River Park. 
LEFT: Mason Gregg, a member of the production team, flows ads 
onto a news page for the next day’s LNP. 
RIGHT: Cindy Hean, an inside sales representative, works in the 
client solutions department at LNP/LancasterOnline.

ABOVE: Tyler Huber, digital video 
producer, shoots video of Alex 
Garcia, owner of Señor Hoagies, 
while Garcia prepares the restau-
rant’s most popular sandwich, the 
taco cheesesteak. The video pro-
duction team’s video will be part 
of a story package that will run  
on the La Voz section of  
LancasterOnline.com. La Voz is a 
bilingual section of the site that 
covers news for Lancaster County’s 
Latino community.

LEFT: Clockwise from left, features 
reporter Mary Ellen Wright, re-
porter Kevin Stairiker, Art Director 
Angel Luciano, reporter Mike An-
drelczyk and Features Editor Jon 
Ferguson work in the newsroom. 

BELOW AND BELOW LEFT: After 
the newspaper pages are sent 
digitally to Advance Local in 
Mechanicsburg, the image of each 
page is etched into thin aluminum 
plates that are then loaded onto 
the printing press. The plates run 
over large rubber rollers, each 
inked with one of four colors: 
cyan, magenta, yellow and black. 
The plates transfer their images to 
inked rubber rollers, which in turn 
print the color news pages. The 
pages are run through a large web 
of the press, where they eventually 
are cut and folded.

ABOVE: Paige Fiore, cus-
tomer support for client 
solutions, fields a phone 
call. Classified reps help 
customers place ads for 
categories including garage 
sales, auto, pets, real estate 
and merchandise.

LEFT: Features Editor Jon 
Ferguson and Visual Editor 
Abby Rhoad discuss page 
layout and photo place-
ment as part of a project. 
Ferguson oversees the 
features department, while 
Rhoad oversees the news-
room graphic artists and 
the photography team.

FAR LEFT: Tom Murse, 
managing editor for news 
and sports, works in his  
office in the newsroom. 

CHRIS KNIGHT | STAFF PHOTOGRAPHER SUZETTE WENGER | STAFF PHOTOGRAPHER

CHRIS KNIGHT | STAFF PHOTOGRAPHER

DAN MARSCHKA | STAFF PHOTOGRAPHER DAN MARSCHKA | STAFF PHOTOGRAPHER

DAN MARSCHKA | STAFF PHOTOGRAPHER

ABOVE: From left, Tyler Huber, LNP/LancasterOnline digital video producer, monitors audio levels, while Dustin Parlet, video 
production manager, and Quinn Staley, digital video producer, review the shot composition and lighting. Digital journalist and 
host Shelby Vaccaro, seated, prepares to interview Alex Garcia, the owner of Señor Hoagies, as part of a package for La Voz, 
LancasterOnline’s bilingual section covering news for Lancaster County’s Latino community. LNP/LancasterOnline’s full studio 
operation and video production team is integral in producing content for many departments throughout the building, including 
the newsroom, client solutions and audience development.

SUZETTE WENGER | STAFF PHOTOGRAPHER

SUZETTE WENGER | STAFF PHOTOGRAPHER DAN MARSCHKA | STAFF PHOTOGRAPHER

DAN MARSCHKA | STAFF PHOTOGRAPHER
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CHRIS KNIGHT | STAFF PHOTOGRAPHER

After printing, the newspapers are delivered to distribution centers throughout  
the county. Racks of newspapers are unloaded from a truck and handed out to the 
carriers for delivery at the Centerville Distribution Center.

BLAINE SHAHAN | STAFF PHOTOGRAPHER

Beth Tropp, left, copy editor and page designer, and Diana Abreu, page designer, 
put together the next day’s newspaper. As part of the evening team, they are re-
sponsible for hitting deadline to get the paper to the printer.

SUZETTE WENGER | STAFF PHOTOGRAPHER

Jabril Branch, classified client solutions representa-
tive, looks over listings as part of the client solutions 
team.

DAN MARSCHKA | STAFF PHOTOGRAPHER

Tim Trinh, a prepress production specialist, paginates the 
obituaries that will run in the daily edition of LNP. The 
obituaries, as well as the classified section, are paginated 
in the evenings by the production staff. 

DAN MARSCHKA| STAFF PHOTOGRAPHER

Editorial graphic artists Todd Spidle, top, and 
Chris Emlet go over the Entertainment Lancaster 
cover. They design pages and create illustrations 
and graphics, such as maps and charts.

CHRIS KNIGHT | STAFF PHOTOGRAPHER

The daily edition of LNP is getting ready to be shipped to the distribution centers, where the papers will be given to carriers to be delivered to readers’ doorsteps.

CHRIS KNIGHT | STAFF PHOTOGRAPHER

SUZETTE WENGER | STAFF PHOTOGRAPHER

ABOVE: Cindy Ziegler, LNP news carrier, tosses a newspaper onto a customer’s 
front porch.

LEFT: Racks of newspapers are unloaded from a truck and handed to the carriers 
for delivery at the Centerville Distribution Center.

SUZETTE WENGER | STAFF PHOTOGRAPHER

A copy of LNP sits on a front porch in Lancaster city. At this point, the 24-hour production cycle starts over.

ONLINE
n See all of the 
photos from 
the Day in the 
Life project at 
LancasterOnline.
com.

n Take a tour 
through 225 years 
of newspaper 
history with 
photos from the 
LNP archive.  
bit.ly/225photos
n From stories 
and photos 
throughout the 
years to pages 
from our archive, 
LNP looks back to 
what brought us 
here today.  
bit.ly/lanclife225
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JOHN HERR SR.

JOHN HERR JR.

JIM ESHLEMAN

1919 D.L. Herr
Bought Amos

Eshbach’s Store

John Herr Sr.
opened one of a

kind frozen
food locker

The store was
enlarged many

times at
10 Manor Ave

John Herr Jr. 1964
took over from his
dad John Herr Sr.

1974 opened
new store at
25 Manor Ave

Additions to building
during 1976-1979

1982-1988

2001 Jim Eshleman
purchased the store
from John Herr Jr.

More changes and
additions 2002-2006

2008-2014

1919-2019

THANKS!THANKS!

7DAYSAWEEK, 365 DAYSAYEAR.
Every day, hundreds of people deliver the LNP print edition to our valued subscribers. Our carriers wake up before dawn, to make
sure the newspaper is delivered on time to thousands of homes and businesses across Lancaster County. To all of our news carriers,
past and present, thank you for your hard work, dependability and dedication. We couldn’t do this without you.

Subscribe today
AlwaysLancaster.com
or call 717.291.8611
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JANE HOLAHAN | JHOLAHAN@LNPNEWS.COM

A dvertising has been a vital part of Lancaster 
County’s newspapers from the very beginning. 
The question is: Which came first, advertising 
or the news? When you look at the earliest edi-

tions of the Lancaster Journal, back in the 1790s, there is no 
clear answer to that chicken/egg quandary.

BUYING SELLING

Today, ads are clearly ads. They 
use different font types, feature 
artwork or photographs, and use 
certain words to grab our attention.

In the 1790s, the news of the day 
was often within the advertise-
ments. And those short notices — 
announcing a new business, point-
ing to an assortment of books to be 
sold or mentioning a property for 
sale — looked no different from the 
news.

The pieces were informative, 
not boastful, though advertisers 
like Frederick Steinman, who sold 
“Hardware, gifts and paint,” made 
sure to let readers know he was sell-

ing the best quality product.
Betton and Harrison, wholesale 

druggists in Philadelphia, adver-
tised a new shipment of drugs, fea-
turing oil of vitriol, aqua fortis and 
red and white tartar, among others.

Under the headline “FRANCIS 
HEGER” is the “news” that Francis 
is taking over his father’s butcher 
business.

John Gundacker put a notice in 
the paper for “A Bank Note Found.” 
It reads: “The owner, on proving 
property, may have it again on pay-
ing the cost of advertising, by ap-
plying at my store on King Street, 
Lancaster.”

With Lancaster’s proximity to 
the Maryland border, the Lancast-
er Journal featured a lot of ads for 
runaway slaves.

Here is one from October 1795:

Twenty Dollars Reward
Runaway on Sunday the 18th, an 

apprentice to the Locksmith busi-
ness, named Christian Ish. He is 
about 18 years of age, 5 feet 9 or 
10 inches high, and stout made. 
He had and took with him a mixed 
cloth coat, black velvet jacket and 
green striped overalls.

Between 1730 and 1865, the Li-
brary of Congress estimates that 
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600 Olde Hickory Road • Suite 200
Lancaster, PA • 717-560-9733

Commitment,
Trust
&

Reliability

www.hinkleinsurance.com
Efficient, honest and “over the top” friendly service. Se habla Español.

SERVING YOU!SERVING YOU!
Over 40 years

707W. Main St., New Holland • newhollandreuzit.org
717-354-8355 • Mon-Sat 9am-5pm

Re-Uzit Shop
of New Holland, Inc.
A Non-Profit Thrift Shop

These “advertisements” were 
taken from the cover of the  
1870 Lancaster Intelligencer.



Lancaster
230 Harrisburg Avenue, Suite 7

Lancaster, PA 17603
717-299-9551

York
1777 Fifth Avenue
York, Pa 17403
717-854-2700

Camp Hill
Grandview Corporate Place

205 Grandview Avenue
Camp Hill, PA 17011

717-763-5500

Body Surgery
• Abdominoplasty
(Tummy Tuck)

• Thigh/Arm Lift
• Body Lift
• Liposuction
• Weight Loss
Reconstruction

• Fat Grafting
(Body & Facial)

Facial Surgey
• Face Lift
• Eye Lift
• Forehead Lift
• Rhinoplasty (Nose)
• Otoplasty (Ears)
• Facial Liposculpture
• Neck Sling
• Chin Enhancement
• NeoGraft Hair
Transplantation

Breast Surgery
• Breast
Augmentation

• Breast Reduction
& Breast Lift

• Breast
Reconstruction

Injectables
• Juvéderm®

• Voluma®

• Sculptra®

• Radiesse®

• Botox®
• Dysport®
• Restylane®

• Restylane® Silk
• Kybella®

Certif ied by The American Board of Plastic Surgery

2016

Favorite
2017

Favorite
Lorem ipsum

Noninvasive Procedures
• CoolSculpting®Now with Z WavePRO
• SculpSure®(Fat Reduction)
• Fraxel® DUAL
• Z WAVEPRO Cellulite Therapy
• Cellfina™ (Cellulite Treatment)
• PicoSure® (Facial Skin Rejuvenation
and/or Laser Tattoo Removal)

• TempSure™ - Envi (Skin Tightening)
• Ultherapy®
• Photodynamic Therapy
• Acidic Peels
• Microdermabrasion
• Full Line of
MD-Prescribed Skin Care Products

• Elite MPX™ Laser Hair Removal

Congratulations LNP 225 Years!

Introducing

Minimally Invasive
Hair Loss Solution
• Natural looking
• Permanent
• Painless • No Scar • No Incision

Introducing 

Fear No Mirror with

Fat-Freezing Fat Reduuction

PROPANE • HEATING OIL • NATURAL GAS
HVAC SERVICE & INSTALLATION

PA002137

When you select Rhoads Energy as your local energy
partner, you can be this cool! Decades of heating and

cooling experience, comprehensive offerings,
neighborly service and hometown values.

FAMILY OF COMPANIES

100 YEARS OF COMFORT

800.673.2423 • RhoadsEnergy.com
JUNE 27  AUG 10

LEAPIN’ LIZARDS!
EVERYONE’S FAVORITE ORPHAN IS BACK!

NOW – JUNE 22

The legendary Love Triangle Of
King Arthur, Guenevere and
Sir lancelot comes alive!

GET YOUR TICKETS NOW!
717.898.1900 • DutchApple.com

Lancaster, PA

TWO SHOWSYOUDON’TWANT
TOMISSTHIS SUMMER!



Ralph Shank
moved to

Pennsylvania.

1964

Established
site for

business.

1973

Ralph sold
the business
to Ira Mast.

Established
Wholesale -

Doors Express

1976 1983

Fire burned
the building,

Ira persevered
and rebuilt.

1982

Shank Door
BEAUTIFUL OPENINGS EVERY TIME

717-393-7280
800-480-4134

www.shankdoor.com

Nestled in the beautiful countryside of Myerstown,
PA the Shank Door Company is happily celebrating
55 years of service within the community. With a
variety of doors available to both residential and
commercial clients the capability of Shank Door
goes far beyond the products themselves. It is
certainly not just doors that have propelled the
deep-rooted success of this local business; with its
origins in Harrisonburg, Virginia, when during the
1950s a gentleman named Ralph Shank began to sell
and install garage doors. In that time the familiar
and popular one piece, single slab, tilt garage door
was predominant. With hard work, discipline
and the heart of a true entrepreneur Ralph found
success and after a short time in Baltimore, MD he
moved in 1964 to Pennsylvania. Ralph continued
his dedication to the garage door business in
Pennsylvania and began selling doors out of the
basement of his home with the humble beginnings
of this company in excellence, superior labor,
remarkable product and sincere customer service.

The current location of Shank Door, was originally
a farm belonging to his brother Aaron Shank and
became the established site for business in 1973
only two years after taking on his first associate, Ira
Mast. In 1976 Ralph sold the business to Ira, as Ralph
remained involved in some capacity following the
transition. Ira continued in the course of distinction

set before him by Ralph growing the company
competently and yielding growth. Despite a fire
experienced in 1982 when the building burned, Ira
persevered and rebuilt, despite any initial setback
Shank Door did rebound and saw expansion that
led to the construction of several additions as the
company moved forward. While styles and times
have certainly changed from Ralph’s initial interest in
doors, the market for quality, durability and function
have not. Employing approximately 30 installers and
10 service technicians, Shank Door maintains the
quality and hard work set forth by Ralph 55 years
ago; providing installation, service and maintenance
on preexisting or new construction to customers
within the area, throughout the state and out of
state. This commitment has earned them excellent
reviews on Angie’s List as well as countless customer
referrals. Entry Doors, custom doors, garage doors,
rolling doors, fire doors, and horse barn doors, roll
up screens and retractable awnings are among the
products available for residential or commercial
clients. With integrity and diligence woven into the
fiber of this local company, it’s founder, owner and
employees; the Shank Door Company is a strong
resource to consider for any home or business to
install a product that increases operation and value.
The success of Shank Door is due to the God given
opportunities, their loyal building contractors and
customers.
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more than 200,000 fugitive slave 
advertisements appeared in Ameri-
can newspapers. Lancaster County 
had its share.

Advertising began to change in 
the mid- to late 1800s.

Some ads became bigger. Many 
began using illustrations and some 
added catchy — or not so catchy — 
headlines to grab your attention.

An advertisement from Reilly 
Bros. & Raub, 40 and 42 N. Queen 
St., features an illustration of a push 
mower accompanied by the words 
“Don’t borrow your neighbor’s 
lawn mower” as the headline.

S.B. Herr, a chiropodist with an 
office in the Woolworth Building 
in the first block of North Queen 
Street, ran an ad with a drawing of a 
foot. Inside the foot were the words: 
“Corns removed 25 cents each.”

His ad stood out in a sea of gray 
copy.

In the mid- to late 1800s, depart-
ment stores began expanding and 
gaining in popularity.

Watt & Shand, Garvin’s and Hag-
er’s, first known as Hager & Bro., 
began advertising more — no doubt 
fueled by competition.

Early department store ads were 
chock full of information about vari-
ous items in the store. Gradually, the 
ads increased in size and included 
more white space and illustrations.

National ads started popping up in 
the local papers, for things like Kraft 
cheese and Arabian coffee. But there 
were certainly enough local business-
es to fill the pages of the newspapers.

The paper got larger and so did 
the ads. In the 1920s, supermarkets 
began opening in the county, and 
advertising soon followed.

Full-page ads were still rare at this 
time and double-page ads — known 
in the newspaper business as dou-
ble trucks — were practically non-
existent.

That would change as the 20th 

century moved forward.
By the 1950s, Lancaster’s three 

newspapers — the Intelligencer 
Journal, the Lancaster New Era and 
the Sunday News — were bursting 
with ads.

Specials at Weis, Acme, Musser’s 
or Darrenkamps were splashed 
across one and often two full pages.

The department stores splashed 
their own specials across the news-
paper pages, as well.

 Ads were clearly designed to draw 
the attention of readers. They con-
tained less information and more 
illustrations.

Movie ads were another big seller 
in the newspapers, with informa-
tion about what films were coming 
to the downtown movie theaters, 
like the Colonial, the Strand and the 
Grand, and the Main in Ephrata.

Cigarette and liquor ads began ap-
pearing in the 1950s. Demuth To-
bacco had been advertising since 
the 1700s, but the national tobacco 
companies were now the big players.

Another big moneymaker for the 

Advertising
Continued from 21 VINTAGE ALCOHOL  

AND CIGARETTE ADS
Ever hear of alcohol brands such 
as Stegmaier, Knickerbocker 
Beer or Paul Jones? Or have you 
ever wondered how advertisers 

marketed cigarettes in the 
mid-20th century? From 
the New Era archives, 

see vintage alcohol, 
cigarette and cigar 

ads from the 1950s 
at bit.ly/cigarette

alcoholads
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This ad for the Watt & Shand depart-
ment store appeared in the Sunday 
News on June 2, 1935.

any ad anywhere anytime

Congratulations

225225225225225225225225225
Years

CELEBRATING

 

Thank You!
iPublish Media Solutions is grateful for your
continued commitment to serving the citizens

and businesses of Lancaster, and for your
leadership providing news and information to

your community for 225 years.

From your partners at

The leading provider of self-serve newspaper advertising platform
for celebrations, classified, memoriams and obituaries.

Congratulations to LNP
on its 225 year legacy of
delivering quality news
and information to the
residents of Lancaster
County and championing
government transparency.

200 N. 3rd St., 18th Floor | P.O. Box 840
Harrisburg, PA 17101

NSSH.COM | (717) 236-3010

R I GH T TO KNOW LAW

NONPRO F I T L AW RA I L | T R AN S POR TAT I ON LAW

MUN I C I PA L L AW BUS I N E S S | EMP LOYMENT LAW

REA L E S TAT E L AW | TA X , T RU S T S & E S TAT E S L I T I G AT I ON

A full service law firm,
Nauman Smith put the “OPEN” in
Pennsylvania’sOpen Records Law,

representing the media and the public.



$4,200
Average family income  

in the U.S. in 1953.

Advertising has been around as long as 
newspapers have, and the changes it has 
undergone over the years have been just as 
profound. People’s habits changed with the dawn 
of the digital age. They changed the way they 
shopped. And they changed the way they read 
newspapers.
The way businesses reach potential customers 
changed, too.

GRABBING SHORTER ATTENTION SPANS
“You have to feed advertising to readers in a different 
way,” says Lindsey McCallum, a sales manager for 
Client Solutions, an arm of LNP Media Group Inc.,  
that connects businesses with future customers.
Today, in the world beyond print, businesses 
buy “impressions” and digitally target specific 
audiences. Ads have to be designed for cellphones, 
on which most of them will appear.
And odds are, people might miss sighting the first 
ad, so it’s got to keep coming back.
“People have a limited amount of time, shorter 
attention spans,” McCallum says. “There’s only 

a second to grab their attention 

and the goal is to drive traffic to a (business’s) 
website.”
That means ads go for impact with fewer words 
and more striking visuals. Increasingly, video 
has become a key way of delivering a business’s 
story. For that reason, LNP now has a full studio 
operation and video production team that works 
with clients toward that goal. And digital ads — 
whether video-driven or featuring a combination 
of images and text — can be targeted and seen 
repeatedly.
“When you purchase a digital ad, it rotates 
throughout the website with other advertisers,” 
McCallum says. “You’ve got to have an appealing 
image and an appealing line of text to drive people 
to the website, where they have time to read the 
details.”
McCallum notes that more than 70% of digital 
readers are on their cellphones, which means the 
ads have to be simple and eye-catching.
“We sell ads by impressions,” McCallum explains. 
“Say you want to run an ad for a month. You’ll buy 
50,000 impressions, which will be seen throughout 
the month. Then you get a report about how many 
times it was seen.”

FINDING CUSTOMERS 
GEOGRAPHICALLY
Another way to buy advertising 
is through geofencing, a way to 
find potential customers in specific 
geographic locations.
“When you are doing branding or you 
want a faster return, the advertising can 
be more targeted,” McCallum says.
In 2016, LNP became a certified Google 
partner and staff members were trained in 
Google analytics.
“That changed the game for us,” McCallum 
says. 
Digital advertising continues to refine itself.
“In the beginning, we felt we needed to put 
the business information in the ad. It wasn’t 
appealing to look at and people would miss 
it,” McCallum says.
Pop-up ads, which annoyed some users 
because they interrupted the news feed, are 
not nearly as prevalent as they once were.

TARGETING AUDIENCE
Advertisers can now better target their 
audiences.
“Digital advertising is pretty smart. It follows 
your habits, it knows your income, where 
you live, your age. You can choose a certain 
audience,” McCallum says.
All of this doesn’t mean print advertising is dead. 
McCallum notes that people look at print ads 
longer and tend to pay more attention to them.
“I’ve always thought of digital and print being a 
complete marketing plan.”

— Jane Holahan, jholahan@lnpnews.com
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AT HOME IN LANCASTER COUNTY

FURNISH 3 ROOMS WITH 
SALE FROM OBLENDER’S

Average family income in the United States 
was about $4,200 in 1953, according to 
the U.S. Census Bureau. So $458 was a 

pretty big chunk of change on Nov. 5, 1953, 
when this ad for Oblender’s furniture store 

on South Queen Street appeared in the 
Lancaster New Era. Still, you can’t help but 

marvel at all you could get for that price: an 
eight-piece living room and an eight-piece 

bedroom set.
The living room set included a sofa and 

chair “in smart modern design,” along with 
a cocktail table, two matching end tables, 
two lamps and a plastic-covered hostess 

chair — all for $219. The “blond bedroom” 
included a panel bed with mattress and 
box spring, dressers, pillows and a lamp 

for $239.
Best of all, if you purchased both,  

you could get a Formica-topped chrome 
dinette for just $1 more.

newspapers was classified advertising. Pages were 
devoted to small ads from people trying to sell or 
looking for certain items. People looking for jobs 
turned to the want ads.

The advent of televisions didn’t seem to have a sig-
nificant impact on newspaper advertising.

What did was the introduction of the internet in 
the 1980s. It changed society in many ways, and one 
was the loss of print advertising in newspapers.

People could find out what was playing at the sub-
urban movie theaters by looking them up online. 
Internet sites such as Amazon also changed the way 
people shopped. Department stores lost customers. 
A lot of them closed, and those ads dried up. Much of 
the classified advertising moved to the internet.

What remains as the solid core of newspaper ad-
vertising are local businesses.

Local hospitals and doctors, attorneys, theaters 
and concert venues, restaurants and businesses con-
tinue to get their messages out through 
the newspaper and LancasterOnline.

Continued from 24
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Care for rashy-itchy-sneezy-
icky-pretty-much-anything,
with no appointment needed.

446 N. READING RD.
EPHRATA • (717) 721-4301

OPEN 7 DAYS, 8 A.M. – 8 P.M.

101 W. AIRPORT RD.
LITITZ • (717) 466-2445

0026FC 10/18

WellSpan Urgent Care
Our highly trained physicians are on-site seven days a week.

If you’re a WellSpan patient, our team of skilled professionals has
secure access to your health information for a seamless treatment

experience, because even the smallest health issues deserve top care.

FOR MORE INFORMATION, VISITWELLSPAN.ORG/URGENTCARE

FROM THE PAGE TO THE SCREEN
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R E A D E R  M E M O R I E S
REMEMBERING JOHN F. 
KENNEDY IN LANCASTER

I started working at LNP in 1958, right out 
of high school.  I was there when Sen. John 
Kennedy came to Lancaster.   

Most of us in the business office (mainly 
the girls) went out to see him and take 
pictures. I was right there when the woman 
fell in front of his car and he went into the 
Fulton Bank. When he got back in the car, 
he reached his hand out, as did I, and we 
were only 1/4-inch apart. 

I was so in awe seeing him that I wrote 
him a letter. I received one back that read,  
“With support such as yours, we will have 
victory in the fall.” I was only 19 at the time 
and couldn’t vote for him or anyone. I also 
came from a Republican family. 

A workmate said he didn’t write or sign 
the letter because he had someone else do 
it.  Boy, what a killjoy.  She ruined my day.

I was also there when a co-worker’s 

mother called to tell us of the  shooting of 
President Kennedy. There was an eerie 
silence and tears in the office. I had got-
ten on the elevator to go deliver files to the 
fourth floor when Dan Cherry, editor of the 
New Era, got on with an assistant to discuss 
putting out an EXTRA edition.

I left LNP in 1974 to have children.  I did 
come back and worked for Steinman Sta-
tions in the newspaper building until they 
sold the TV stations. I also worked at Show-
case of Fashions, first at home and then at 
the store, as a bookkeeper for 32 years until 
I retired in 2003.

Always have fond memories of working 
with the Steinman organization.

— Jean Mable Smith, 
Lancaster Township

O. Henry Hertzler took this photo of  
John F. Kennedy at a campaign rally event in 

Lancaster’s Penn Square in 1960.

We are grateful for our history as a
growing community and that today
we are part of an array of services
to Lancaster County, through our

affiliation with Landis Communities.

1001 E. Oregon Rd, Lititz, PA • 717.569.3271 • www.landishomes.org

Congratulations to LNP
on your 225th Anniversary!

Thanks LNP readers for selecting us a favorite community!

We are grateful for our history as a 
growing community and that today 
we are part of an array of services 
to Lancaster County, through our 

affi  liation with Landis Communities.

Celebrating our 55th

Anniversary!

affi  liation with Landis Communities.

Like LNP, we have
come a long way.

First residents, 1
964

Congratulations to LNP for 225 Years
From Way Delivery Services

Proud supporter of LNP and the local community since 1970

Your next day, same day or any day carrier.

1301 Harrisburg Pike Lancaster, PA 17603 | 717-299-0992

Visit www.sechan.com for career opportunities.

525 Furnace Hills Pike, Lititz, PA 17543
717-627-4141

www.sechan.com

Feb 1985

May 1985

Dec 1985

Dec 1996

1999

2015

Jan 2008

Dec 2008

Oct 2015

June 1999

Sechan Electronics founded by Dick Holmberg.
‘Sechan’ is a play on letters from his ‘second
chance’. The company’s first location was
1901 Olde Homestead Lane in Lancaster.

The company’s first contract was awarded
by U. S. Army Missile Command for printed

wiring assembles.

Purchased a 90,000 sq. ft. building at 525 Furnace
Hills Pike and, after renovation, moved company

operations to this new location.

Achieved ISO 9000 certification. This is a
company commitment to future operations.

Boeing Small Business Supplier of the Year.
This award was a significant accomplishment

with a good long-time Sechan customer.

Sechan celebrates a pearl anniversary
for 30 Years of Success!

Achieved AS9100 certification, which was a huge
team effort and a key business objective for Sechan.

This business standard for the Aerospace and
Defense industry is more detailed and rigorous and

differentiated Sechan from competitors.

Sechan becomes 100% employee owned,
a long-term benefit for present and future

company employees.

Raytheon Integrated Defense Systems awards
Sechan the coveted 5-Star Supplier Award

for outstanding performance and product quality.

Achieved the Small Business Administration’s
Award for Excellence in our region.

MANUFACTURING • TESTING • DESIGN

CONGRATULATIONS

ON YOUR 225TH
ANNIVERSARY!

Performance every time.

Rohrerstown
301 Rohrerstown Road • (717) 397-4717

Additional Locations in York & Harrisburg
www.skh.comConnect with us

Lititz
1050 Lititz Pike • (717) 627-7654

to greet you with a smile as you walk

through our entrance doors.We share our

knowledge to help you find the products

and services best suited for your

lifestyle. Encouraging our customers to

learn, grow, and accomplish goals makes

us feel fulfilled. We are committed to

enriching the lives of our team members,

customers, partners, and the community,

so that together, we can create a better

Lancaster County.Above all, we are passionately

focused on meeting the needs of others!

We’re here

Your Neighbor Since 1932

Fresh Foods • Home & Garden

Original farm market on Lititz Pike



Consistent commitment to every stage, every age.

We’ve been providing care in Lancaster County and its surrounding

communities for more than a century. Together, we’ve grown and

thrived — from delivering our first baby in 1896 to providing today’s

innovative therapies that redefine the future of medicine. While

health care continues to evolve and transform, our mission remains

constant. It’s a commitment that comes from growing up together.

From checkups to clinical trials, pediatric visits to gene therapy, Penn

Medicine Lancaster General Health brings exceptional care where and

when you need it most.

Learn more at LGHealth.org

FROM NEWBORNS TO
NEW THERAPIES



ters’ birth announcements. From 
1970 to 1976 he was a sportswriter 
for the Lancaster Sunday News un-
der two sports editors: the first, the 
late George Crudden, then, begin-
ning in 1971, Bill Fisher. 

Whenever my mother, a regis-
tered nurse, had to work on a Sat-
urday night, my dad would bundle 
up the two of us in our pajamas and 
take us along to LNP when he went 
in to finish and file his stories. 

We were always excited to go to 
the  newspaper office with daddy. 
We’d fill a book bag with whatever 
activities we thought we’d need 
and, once situated at a vacant desk, 
we’d color and do connect-the-dots 
or play with Colorforms and paper 
dolls, with the click-clack-ring of 
daddy’s manual Royal typewriter 
and the teletype machine providing 
the perfect soundtrack. 

Of course, once our work was 
completed, we’d enjoy a visit to the 
vending machine, where daddy 
would buy us a pack of Golden-
berg’s Peanut Chews. To this day, 
I can’t see Peanut Chews without 
thinking fondly of our father-
daughter bonding time at Lancaster 
Newspapers. And I have no doubt 
that my father’s moonlighting 
helped inspire his two little girls in 
their love of the written word, too. 

— Deb Crownover Gilgore, 
West Lampeter Township

A LIFE LINKED  
WITH THE NEWSPAPER, 
STEINMAN FAMILY

I was a summer student employ-
ee (these days I would be an intern) 
who worked alongside the New 
Era staffers pictured on the front 
page of your Jan. 6 (2019) edition 
(shown at right). The man with his 
back to the camera is Elmer Curry. 
The others, from left, are Mart 
Rudy, Jean Bollinger, Carl “Doc” 
Netscher and Henry Hertzler, 
father of retired LNP photographer 
Richard Hertzler. Behind them, 
at her desk, is Mary Kroeger, the 
social editor. 

I saw Doc at home as well as at 
work because he was my dad. He, 
Curry and Rudy were called “desk-
men” and worked at that big desk 
editing copy and writing headlines. 

The desk was later moved to the 
other end of the room, near the big 
windows that overlook the first 
block of West King Street. 

I visited this newsroom many 
times, either with my mother or 
later by myself. We always remem-
bered to stay away when the staff 
was facing an imminent deadline.

The first two summers I spent as 
a part-time New Era employee in 
the late 1940s I worked for George 
Kirchner, the sports editor. I recall 
how thrilled I was when he gave me 
my first byline. 

The third summer I was a general 
assignment reporter, answering to 
city editor Henry “Brugie” Bru-
baker. At the time, I was a journal-
ism major at Penn State, hoping to 
follow in my father’s footsteps. It 
never happened. 

After graduation and a tour of mil-
itary duty during the Korean War, I 
decided I would prefer working for 
broadcast rather than print media. 
I could do that without leaving the 
Steinman organization, finding a 
job first with WGAL radio and then 
with WGAL-TV, both of them Stein-
man enterprises.

My father was not my only relative 
who worked at 8 W. King Street. Two 
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R E A D E R  M E M O R I E S

Nat Netscher was working as a student employee when this photograph of the 
newsroom at 8 W. King St. was taken in 1940.

LATE NIGHTS WITH DAD 
IN THE NEWSROOM

My late father Don Crownover, 
an educator by vocation, also was 
employed by Lancaster Newspa-
pers Inc. in 1958-76. 

He began as a copy boy, and 
then from 1960-67 he was a 
“stringer” for the two dailies, the 
Intelligencer Journal and the 
Lancaster New Era. 

While there, he even had the 
honor of writing his two daugh-

Don Crownover

uncles did likewise. Also, I met the 
woman who would become my wife 
when we both were on Channel 8’s 
payroll. We’ve been married 62 years.

I remember when people in the 
Jan. 6 picture used the “morgue” as 
their first line of research. Today, 
I imagine it is called the library. I 
remember the deskmen counting 
paste pots and scissors among the 
tools of their trade. I remember 
them using a pneumatic-tube 
system to send copy back and forth 
with the composing room. [This is 
still in use today.]

I was a newspaper carrier while in 
my early teens, distributing copies 
of the Sunday News while astride 
my faithful Rollfast bike with my 
close friend and fellow cyclist Alan. 

Our route took in West Lemon 
Street from Mulberry Street — 
where we picked up our papers — to 
College Avenue, plus the first block 
of the streets that touched Lemon 
on the north. 

We rode our bikes from our homes 
in Grandview Heights. In a later 
year, I delivered the Sunday News 
by myself in Glenn Moore Circle.

My life has been linked with the 
Steinmans for many years. I’ve thor-
oughly enjoyed the relationship.

— Nat Netscher, Lititz

www.high.net
Industry Leadership. Environmental Stewardship.

Community Commitment.

HighCompanies

Celebratewith LNP

Congratulations from all of us at High.
Thank you for serving the Lancaster that we all love

with high quality local journalism.

PIN IT ON ME
Terry Boyer of Warwick 
Township says a friend 
gave her this pin, along 
with other items. The Daily 
Examiner was 
published 
from 
1897 
to 
1919.



The practice
restructures
and becomes
Argires Marotti
Neurosurgical
Associates of
Lancaster.

2017

The practice
changes locations to
our current address
160 North Pointe
Blvd., Suite 200.

2018

Dr. Steven Falowski,
a neurosurgeon,

joins Argires Marotti
Neurosurgical
Associates of
Lancaster.

2019

Drs. Perry and
James Argires,

neurosurgeons, join
the practice and it
becomes Argires
Becker Westphal.

2008

Dr. Louis Marotti, a
neurosurgeon, joins
the practice.

2009

Dr. Marotti becomes
partner and the
practice name

changes to Argires
Becker Marotti
Westphal.

Adam Truax joins
the practice as Dr.
Marotti’s Physician’s

Assistant.

2010

Esther DiGiacomo
joins the practice
as Dr. Argires’

Physician’s Assistant.

Dr. Jarod John, a
neurologist, joins the

practice.

2011

The practice name
changes to Brain
Orthopedic Spine
Specialists.

2013

Brendan Garrett
joins the practice
as Dr. Argires’

Physician’s Assistant.

2016

Cutting-edge techniques and top-notch surgeons are

helping patients find relief and recovery at ArgiresMarotti

Neurosurgical Associates of Lancaster.

Thepractice focuses onneurosurgery andneurology andhas

evolved over the years since its roots in 2008, says ShawnErik

Taylor, practice administrator.

In 2017, the practice restructured to becomeArgiresMarotti

Neurosurgical Associates of Lancaster, and in 2018, itmoved

to its current location in suite 200 of 160North Pointe Blvd. in

Lancaster.

Currently, the practice has three neurosurgeons on staff, one

neurologist and three physician’s assistants, two ofwhom

specialize in neurosurgery only.

Thepractice is helmedby Perry J. Argires,MDFACs and Louis

A.Marotti,MDPhD.

Argires practices general neurosurgery, with an emphasis on

treating spinal disorders. A leading expert in disc replacement

surgery, he also has extensive experiencewith spinal fusion

surgeries, resection of spinal tumors, reconstruction for

deformity and spinal cord stimulation. Additionally, he treats

brain tumors andperforms stereotactic biopsy.

Marotti, a neurosurgeon specializing in the treatment

of adult degenerative spinal disease, also specializes in

spinal instability, adult spine deformity, spinal fractures,

neurostimulation for chronic pain and tumors of the brain

and spine.

Argires andMarotti are joined by neurologist JarodB. John,

MD, andphysician’s assistants AdamTruax, PA-C, Brendan

Garrett,MHSPA-C, andEstherDiGiacomo,MMScPA-C.

Thepractice’s newest doctor is StevenM. Falowski, who

joined earlier this year.

Falowski bringswith hima focus onneuromodulation,

including spinal cord,DRGandperipheral nerve stimulation.

He also focuses on painmanagement, complex spinal

procedures and treatment formovement disorders through

deep brain stimulation.

Taylor says the practice is also doing its part to fight the opioid

epidemic by helping patients find alternativeways tomanage

pain.

“Thepain physician, neurologist andneurosurgeon all work

together, and their work goes hand in hand, so itmakes sense

to have themall in the samebuilding,” he says.

Patientswhobenefit frompainmanagement could range

frompeoplewhohave had surgery to peoplewhohave pain

that can be controlledwithout surgery, he says.

Dr. Falowski has also brought another cutting-edge

procedure to the practice by offering deep brain stimulation.

“Basically, thisworks by putting leads into your brain,”

Taylor says. “They are used to control tremors a patientmay

havewith Parkinson’s or other neurological deficits.This

stimulator can help you reduce or even lose the tremors.”

Thepractice is opening an on-site surgical center in its

current office building. Advanced Surgery Center of

Lancaster is scheduled to open July 15.

It’s all part of ArgiresMarotti Neurosurgical Associates of

Lancaster’s goal to provide comprehensive, patient-centered

care, Taylor says.

“Wewant our patients to have a great experiencewith us from

start to finish, fromour registration staff to our physicians,” he

explains. “Our patients comefirst.We really care about their

pain and their health andwewant to do everythingwe can to

help them live a pain-free life.”

Argires Marotti Neurosurgical
Associates of Lancaster
A LEGACY OF TRUST. A FUTURE OF EXCELLENCE.

160 North Pointe Blvd.
Suite 200
Lancaster, PA
(717) 358-0800

www.argiresmarotti.com



This

is Krista’s happily ever after.

This is Penn State Health.

PennStateHealth.org/CancerInstitute Cancer Institute

Finding new ways to help people like Krista beat cancer.
This is why we’re continuing to innovate, expand

and invest in the people of Central PA. Because this
is the health we need to live the way we want.

CAN-14388-19-111235-0319
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