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American Travel Sentirynt Study .

WAVE 106 : GAS PRICES AND THE IRAN WAR
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American Travel Sentiment Wave 106 Highlights

Key Findings:

1. Concerns About Gas Prices Highest Since July 2022
Concerns about gas prices greatly impacting travel decisions has reached
33%, up 12.6 points from March 2026 (21%) and the highest since July 2022
(43%). Due to gas prices, four in ten travelers (41%) are choosing
destinations closer to home and 36% are reducing the number of trips
they’re taking. Travelers are also reducing their spending on entertainment
and recreation (35%), retail purchases (33%), and food and beverage (29%).
Nearly one in ten (8%) are canceling their trips.

2. Iran War Influencing International Travel Plans
A third of travelers (33%) plan to travel internationally in the next 12
months. However, the Iran war is impacting international travel plans, with
27% indicating they are less likely to travel internationally due to the war.
Among travelers who indicated the Iran war is influencing their international
travel plans, 40% will postpone their international trip and 31% plan to
replace their international trip with a domestic trip. One in five (19%) will
cancel their international trip.
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Travel Plans Within the Next 6 Months
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Percentages are based only on respondents who are confirmed travelers (see definition in Methodology slide)



Concerns About Gas Prices Impacting Travel Plans Highest Since July 2022

Concerns Impacting Your Travel Decisions in the Next Six Months

The chart shows the percentage of respondents who rated each factor as “Greatly impact” their travel plans (a 5 on a 1-5 scale)
over the period from April 2025 to 2026.

Inflation =~ ===Gas Prices ===Airfare Prices ====Personal Financial Situation

40%
32%
30% — 31%
29%
+12.6 pts
20% PR 21%
10%
0%
D A’\‘? A2 % % AP o » n° A° 20 50
?’Q @Ib W N\ vgoo (er ¥ $o N X2 ®® ?’Q

Source: Longwoods International ATS Wave 106
Percentages are based only on respondents who are confirmed travelers and intend on traveling in the next six months



8% Are Canceling Trips Due to Rising Gas Prices

During the next six months, how are gas prices impacting your

I'm choosing destinations closer to home

I'm reducing the number of trips I'm taking

I'm reducing the amount | spend on entertainment and recreation
I'm reducing the amount | spend on retail purchases
I'm reducing the amount | spend on food and beverage
I'm choosing to drive instead of fly

I'm reducing the amount | spend on lodging

I'm choosing to fly instead of drive

I'm choosing not to travel at all

I'm canceling trips

Other

Gas prices are not impacting my travel plans

Source: Longwoods International ATS Wave 106
Percentages are based only on respondents who are confirmed travelers and intend on traveling in the next six months
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A Third of Travelers Plan to Travel Internationally

In the next 12 months, do you plan to travel internationally?

Yes, | plan to travel internationally

No, | had plans to travel internationally, but |
recently canceled my plans

No, | have no plans to travel internationally
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Source: Longwoods International ATS Wave 106
Percentages are based only on respondents who are confirmed travelers

A third (33%) of travelers plan to
travel internationally in the next 12
months.
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Iran War Influencing a Third of Travelers’ International Travel Plans

Is the Iran war influencing you to change your international travel plans in the next 12 months?

Yes, it makes me more likely to travel
internationally

Yes, it makes me less likely to travel
internationally

No, it does not influence my plans to travel
internationally

No, | have no plans to travel internationally

Source: Longwoods International ATS Wave 106
Percentages are based only on respondents who are confirmed travelers
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19% Will Cancel Their International Trip Due to the Iran War

You indicated that the Iran war is influencing your international travel plans. How will you change your international travel plans in
the next 12 months?

| will postpone my international trip to a later date 40%
| will replace my international trip with a domestic trip 31%
| will cancel my international trip 19%
| will shorten the duration of my international trip 14
| will take more international trips 8%
| will change international destinations 8%

| will lengthen the duration of my international trip 8%

Others + None of the above 14%
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Percentages are based only on respondents who are confirmed travelers and indicated the Iran war is influencing their international travel plans



American Travel Sentiment Methodology

The American National Travel Sentiment Study is the most
comprehensive and longest-running survey of its kind,

offering valuable insights into the factors influencing hNE SUR};'EWY = 2
; : T (—
American travel behaviors. —

Key Details:

e Survey Date: April 7 -8, 2026

* Sample Size: 1,000 U.S. adults (18+)

e Margin of Error: £3%

* Representative of U.S. population demographics (age,
gender, region)

Travelers are only respondents that have taken a trip in the
last 3 years and intend to take a trip in the next 2 years.

Conducted with support from Miles Partnership, this study
remains a vital tool for understanding the dynamic landscape
of American travel.
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Additional Resources

Longwoods International Research

Miles Partnership Research and Insights







