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Building projects are complex and require the 
coordination of many people and disciplines. The 
risks are great, and time is money. We’ll be your 
technical expert and advocate, guiding you through 
the funding, architecture, and construction process. 
We’ll manage the players, the budget, and the 
schedule, all while protecting your best interests. 

Beyond the build, we know it’s about more than steel 
and concrete. Every project is the realization of a 
dream, every ribbon cutting the start of something 
big. We’re honored to be part of that, and promise 
a unique and energizing experience before, during, 
and after construction. It’s not enough for us that 
our clients have a quality building, we also pledge 
that they’ll experience quality. Consolidate it. 

It’s more 
than a 
building. 

It’s your bread 

920.739.3555   1call2build.com

and butter.  
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29,000
We have inspected more than 
29,000 facilities in the last 18 
months and repaired every 
deficiency found.

Mechanical & Fire Protection Contractor
HVAC | Plumbing | Controls | Sprinkler 
Extinguisher & Alarm | Fabrication

Service & Construction

800.532.4376 | jfahern.com
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Our goal is to enhance our communities by providing quality buildings, with unparalleled 
craftsmanship and innovative designs. Each employee at Millennium Construction, Inc. 
is dedicated to give every customer the best building experience possible.

425 W. Wisconsin Ave.
Appleton, WI 54911

Phone: (920) 882-8700
www.millenniumconstructionwi.com

Fabel Collision Center
Appleton, WI

Our Labor and Employment Section has the depth 
and knowledge to be the answer for all of your labor 
and employment issues. We represent manufacturers 
ranging from small and middle market to large publicly 
traded enterprises with international operations.

To learn more about our manufacturing-focused 
labor and employment solutions, please contact 

Robert Simandl at robert.simandl@vonbriesen.com.

vonbriesen.com

 Milwaukee • Madison • Neenah • Waukesha 
Green Bay • Chicago • Eau Claire

• Employee Benefits

• Employment Counseling

• Labor Relations

• OSHA

• Immigration

• Wage & Hour 

• Executive Compensation

• Non-Competition 

• Worker’s Compensation

• Supervision and 

Management Training

• Litigation

• Affirmative Action

Your Workplace Solution.
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W H E N  I T  C O M E S  T O  P L A Y O F F  G A M E S  H O S T E D 
at Lambeau Field, the Packers are 18-6 all-time. I’d 
rather not talk about the most recent one. 

But whether it’s in football or in business, home-
field advantage can be a real thing. We all love having 
friendly faces to cheer us on.

For this month’s cover story on American-
made metal products, I learned how Wisconsin 
manufacturers are cheering on the foundry industry 
and working together to celebrate our local teams. 
I also learned a lot about supply chain — including 
an introduction to Jay Woldt, associate professor 
of supply chain management at the University of 
Wisconsin-Oshkosh. 

Woldt is a former account manager for Kohler 
Company who was the firm’s “go-to guy” for 
documenting products’ countries of origin following 
the American Recovery and Reinvestment Act of 
2009. He has since gone on to earn a Ph.D. and now 
quantifies his career as 50/50 between industry and 
academia. 

His paper with Michael Godfrey was recently 
published in the International Journal of Production 
Economics: “Is there a home field advantage? 
The impact of shareholder wealth from U.S. 
manufacturing location decisions.” In it, Woldt 
and Godfrey studied the impact of manufacturing 
location announcements on the U.S. stock market. 
Their findings suggest the U.S. government has an 
opportunity to capture a greater share of the global 
manufacturing market by offering the right incentives 
and that investors respond quite favorably to U.S. 

firms reshoring (but not necessarily foreign direct 
investment). There could be momentum gathering 
for some positive trends, Woldt told me, though 
the world’s ongoing volatility makes the prediction 
business dicey.

So while my cover story started with an exploration 
of how a May 2022 White House directive that aims 
to lessen America’s reliance on foreign iron, steel and 
metal products might have an impact on our region’s 
foundries, it ended with a new appreciation for why, 
regardless of government action, businesses are 
increasingly embracing and emphasizing the benefits 
of buying things made here. 

Amerequip Vice President Tim Dorn is an 
example of an executive who sees and appreciates the 
connection. “For manufacturing, this is a great place 
to be and take advantage of our foundries, that’s for 
sure,” he told me. “It makes us more valuable to our 
customers.”

And when you’re talking about a customer who 
“needs this yesterday,” there’s something to be said 
for being right down the road from your supplier. 
It’s not just about price anymore. Insert latest global 
transportation disruption here.

As you’re celebrating our country’s birthday this 
month, I encourage you to think about our home-
field manufacturing advantage. While we’ve certainly 
scored some wins on the road, there’s simply no place 
like home.

Go, Pack, go! F

Home-field advantage
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Monitoring

•  24/7 Helpdesk 
Services

•  On-site Services
•  WiFi Planning + 

Surveys

Total IT 
Outsourcing

• Network Audits
• Network Design
•  Security Audit
•  Custom Network 
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WernerElectric.com   •   866-4-WERNER

Werner Electric Supply Managed IT Services 

Challenged with IT Efficiency, 
Productivity and Security?

Request a consultation by contacting  
Network Solution’s Managed IT Services  
at NetworkSolutions@wernerelectric.com.

Werner Electric and our vendor partners have a long history of helping customers like you overcome 
daily challenges in your industry. Our Managed IT Services can support your entire IT journey with 
the specific level of service you require at each stage, delivering your desired outcomes faster.

MANAGED IT SERVICES
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D E S I G N  B Y  R H O N D A  Z A N D E R

 rowing up since the mid-19th century 

around Wisconsin’s preponderance  

of Cambrian- and Ordovician-age 

sandstones has been a metal industry 

that employs nearly 20,000.

Northeast Wisconsin foundries
harden resolve

in face of global challenges

B Y  K A T E  B R U N S

tariffs and purchasing mandates, 
respectively, to further buoy U.S. iron and 

steel amid geopolitical tensions, increasing 
competition and even product dumping by 

other countries — particularly China.
“You also have the [U.S.] Department of 

Transportation, the EPA and USDA, all with 
regulations related to American iron and 
steel. They’re all basically the same regulation 
but written into specific codes,” says Neenah 
Foundry’s Joe Falle, who estimates that more than 
70% of his company’s business goes toward public 
infrastructure. “Without those programs, I don’t 
know that any American foundry would be in 
business.”

HEAVY COMPETITION
Neenah Foundry was among the entities that 
helped create the Municipal Castings Association, 
a lobbying consortium of U.S. manufacturers that 
works to ensure the quality and protection of 
American-made metal products. Falle, who serves 

“It’s called Wisconsin White,” says Waupaca Foundry 
President, COO and CEO Mike Nikolai, whose company 
today includes sand mines within its robust portfolio that also 
features six iron foundries across the U.S. “It’s used in fracking, 
but it’s also the main reason the foundry industry is a 
benchmark in Wisconsin.” 

Thanks to both its sand as well as its powerhouse 
manufacturing workforce, Wisconsin today maintains the 
fifth-most foundries of any U.S. state, and the New North 
region is home to both the largest iron foundry company in 
the world — Waupaca Foundry — and one of the industry’s 
most recognizable brands, Neenah Foundry. 

But like any manufacturing sector, overseas competition 
has historically threatened U.S. foundries. The Buy 
American Act of 1933 and the Buy America Act of 1982 — 
the latter of which applies to road and rail transportation 
— are designed to support the industry, and most recently 

the Trump and Biden administrations have imposed 
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as director of research, development 
and application engineering for Neenah 
Foundry’s infrastructure group, says his 
firm, which among other products makes 
cast iron manhole covers, street grates 
and bridge drainage products, began 
seeing an influx of competition from 
India in the 1980s.

Following a 2007 New York Times 
exposé on the unsafe working conditions 
in India’s foundries, New York-based 
utility Con Edison stopped buying 
manhole covers from the country. 
But, Falle says, “India still sells quite a 
large amount of castings in the United 
States, though in general those are only 
sold on projects that don’t require ‘buy 
American.’”

Waupaca Foundry also considers 
federal mandates critical to its success. 
Decades ago, Nikolai says, the foundry 
witnessed the automotive aftermarket 
brake rotor industry move 100% of its 
grey cast iron parts to China. Federal 
action, including the Section 232 tariffs 
of 2018, helped bring business back to 
the U.S. “It is critically important that we 
continue to produce these parts here in 
the U.S.,” Nikolai says.

Jay Woldt, associate professor of supply 
chain management at the University of 
Wisconsin-Oshkosh, is helping to train 
the next generation of problem solvers in 
this area. He says demand from domestic 
manufacturers for graduates of the 
program is through the roof; he gets at 
least one email “every single day looking 
for a supply chain grad.”

An expert on manufacturing reshoring, 
Woldt says that while U.S. manufacturing 
suffered broadly from the Asian 
offshoring boom of the 1980s and ’90s, 
there are reasons to rethink offshoring 
today. Metals, in some respects, are low-
hanging fruit for reshoring.

“There have been a number of 
geopolitical issues, taxes, tariffs and 
supply chain disruptions like COVID 
that put companies in difficult planning 
positions,” Woldt says. “But then there’s 
also shipping. If you talk about products 
that take up a large cubic volume of 
cargo space, just think of the weight and 
volume metals take up.”

Indeed, Nikolai says port delays and 
container prices that recently climbed 
as high as $20,000 have been motivating 
factors for Waupaca Foundry’s domestic 
customers.

“The good thing for castings, it’s hard 
to ship them long distances because 
they’re heavy,” Nikolai says. “So we do 
benefit from that localization, especially 
when you see the global transportation 
system break down.”

FORGING PARTNERSHIPS
From his office in Kiel, Amerequip Vice 
President of Sales and Engineering Tim 
Dorn speaks from experience when he 
talks about local foundry products.

Shortly after landing at the custom 
equipment manufacturing firm 12 
years ago, Dorn began working with 
Amerequip’s supply chain manager on 
a plan to source as many castings as 
possible from North America. Waupaca 
Foundry’s Marinette facility has proven to 
be a trusted partner in that effort.

“Marinette is an hour and a half away 
from us,” Dorn says. “To have such a 
critical supplier that close to us to be able 
to collaborate is gold. It makes a world of 
difference.”

Yes, Dorn says — of course price 
matters to his customers, but the current 
global supply chain crisis has shifted 
priorities in the OEM marketplace.

“It’s become the great equalizer,” he 
says. “Now delivery trumps pricing. If 
it’s manufactured in the United States it 
costs more, but now you’re going to save 
on transportation time; you’re going to 
be much more nimble to get the product 

in time. I mean, it has really eliminated 
some of the advantages everybody 
thought manufacturing had going over to 
China. It’s a different world now.”

But Amerequip’s commitment to 
creative, domestic solutions predates 
the pandemic. Because of his materials 
science and metallurgy background, 
Dorn has pushed the company to seize 
on the trend of converting weldments to 
cast iron, which saves time and money 
by reducing the need to weld individual 
parts in production. The company 
has won two of the last four American 
Foundry Society’s “Casting of the Year” 
awards by partnering with Northeast 
Wisconsin foundries.

In 2019, Amerequip teamed up with 
Neenah Foundry on a swing frame for 
a John Deere compact utility tractor 
backhoe attachment that simplified 
an 11-piece steel weldment down to 
a single ductile iron casting. Then, in 
May, it received the honor again for a 
partnership with Waupaca Foundry on an 
innovative 12-inch bucket attachment — 

also for the Deere compact utility tractor.
“We were mainly challenged with the 

bucket teeth — pretty much the world 
supply comes from China, and the supply 
was dwindling,” Dorn says, adding that 
there were entities that bought up the 
supply.

So Amerequip worked with Waupaca 
Foundry to create the world’s first 
cast-iron bucket — an innovation 
one American Foundry Society judge 
described as “a conversion that will 
inspire others.” Dorn says a patent 
application is in the works. 

“Our livelihood is cutting steel and 
forming it and assembling it, but as we 
continue to grow we start to eat up the 
capacity and now we’ve got that as a 
limiting factor to our growth,” Dorn says. 
“That’s where conversion really becomes 
much more important.”

A MALLEABLE INDUSTRY
Conversions are just one of the ways the 
American foundry industry is leading 
toward the future, according 

This attachment for a compact utility tractor 
designed by Amerequip and Waupaca Foundry 
is the first ever cast iron bucket attachment on 
the market. It was named the American Foundry 
Society’s 2022 “Casting of the Year.”
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PROVING OUR METAL  c o n t i n u e d

[left] Waupaca Foundry’s 120-ton furnace helps 
deliver iron to the molding lines for iron casting 
production. 

[right] Kevin Klotzbuecher, a spin blast operator 
at Waupaca Foundry, inspects and finishes an 
85-pound adaptor for municipal application.



We spend more time at work than we do outside of work. 
As an employer, what if you could improve the health 
of your employees, reduce claims costs, and improve 
workforce productivity? Bellin Health congratulates 
AriensCo and Je�  Vandenlangenberg. We’re honored to 
partner with companies and patients like Ariens and Je� . 

It’s part of our Total Health package, helping businesses 
achieve positive health outcomes for their workforce at a 
lower, more a� ordable cost for all. Partner with us today by 
calling 920.436.8682, or schedule a free strategy call and 
data analysis at bellin.org/for-business.

We’re your Population Health Partners for Life. 

COMPANY: 
EMPLOYEE: 

ACHIEVEMENTS:

LIFE IMPACT:

AriensCo
Je�  Vandenlangenberg
Changed careers. Regained 
use of and feeling in his wrist/
fi ngers. Builds lawn mowers 
used worldwide.
I credit Bellin Health for treating 
my acute pain, numbness, 
and tingling through early 
intervention. My career isn’t 
slowing down, unless I want to 
take a slow ride on the mower 
in my backyard for fun. 

Read Je� ’s story at 
bellin.org/for-business

“I began fi nding my work 
physically hard to do, just as 
I began a new chapter in my 

career. If it hadn’t been for my 
new employer and care team 
working to restore my health, 
I may have quit before I’d had 

the chance to start.

”– Je  Vandenlangenberg
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to Sara Timm, Waupaca Foundry’s 
director of marketing and media. Timm 
says Waupaca Foundry is not only 
invested in conversion solutions but is 
also laser-focused on lightweighting 
initiatives, additive manufacturing, and 
value analysis and value engineering, or 
VAVE — “which is really taking waste out 
of the supply chain stream,” she says.

Nikolai says he’s proud that 
Waupaca was the first foundry to file 
a sustainability report and that one of 
its biggest environmental initiatives is 
sand recycling — Waupaca Foundry 
reuses more than 800,000 tons of sand 
annually. Bryant Esch, the foundry’s 
director of environmental engineering, 
says a single grain of sand at Waupaca 
Foundry is reused 40-50 times. Then, 
the “spent” sand is diverted again out of 
landfills when it goes to construction and 
agriculture uses.

In general, the perception of foundries 
as dirty leads to exacerbated labor 
challenges for the industry, Nikolai says. 

“I think we have done a lot over the 
last 20 years to considerably improve the 
workplace,” he says. “Are we through? No. 
We still have a long way to go, but we’ve 
been able to overcome that, and I think 
when people walk through our facilities 
they are surprised.”

Automation is not an easy solution to 
labor shortages in the industry, either. 
Because a facility like Waupaca Foundry 
that does a significant amount of work 
for the automotive industry has more 
than 5,000 part numbers, the capital 
investment required for automation 
doesn’t pay off. 

“We are investing particularly in 
flexible automation with CNC grinders,” 
Nikolai says. “The main reason for 
that isn’t a cost savings, but with the 
workforce availability issues it does make 
the environment for operators much 
improved.”

PROVING OUR METAL  c o n t i n u e d
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William Mork, a melt foreman at Waupaca 
Foundry, performs an inspection. 

“ WE WERE LABELED AS AN ESSENTIAL 

INDUSTRY AND THERE WAS NO WAY  

THEY WERE GOING TO SHUT US DOWN.”— Joe Falle, director of research, development  
and application engineering, Neenah Foundry

STEELING FOR THE FUTURE
New challenges lurk around every corner, 
and, as Woldt notes, “iron and steel is 
a very cyclical product, subject to the 
boons and busts of the construction 
industry.” But Falle and Nikolai share 
optimism for the industry’s future.

“Demand is up,” Falle says. “With 
COVID, of course you saw a little dip and 
projects were pushed out, but we were 
labeled as an essential industry and there 
was no way they were going to shut us 

down. You have to fix roads and we’re 
seeing a lot more projects; it’s been good.”

“The future of iron castings in the U.S. 
is strong,” Nikolai says. “All leading global 
manufacturing companies are embracing 
sourcing products and services locally. 
They’re using Midwest and Wisconsin 
suppliers because we have a quality 
workforce and are geographically close 
to the goods and services critical to their 
operations.” F
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Contact Mark Hatzenbeller today  
for a no-obligation, free consultation:  
hatzenbeller@wmep.org  |  920-246-0051 
WMEP.org

RECRUIT Buck the workforce shortage trend and become an attractive 
destination for new employees. 

WMEP Manufacturing Solutions can help your organization:

WMEP Manufacturing Solutions helps 
companies control what they can  
to mitigate this challenge.

Source: The 2021 Wisconsin Manufacturing Report, October 2021

99% OF MANUFACTURERS ARE 
HAVING DIFFICULTY FINDING 
QUALIFIED WORKERS.

RETAIN Identify the key reasons people leave organizations and steps 
you can take to keep more of your employees.

REDEPLOY Build capacity with existing resources by increasing productivity 
and efficiency through process improvement and automation. 
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Y O U R  E M P L O Y E E  I S 
resigning. You hold an exit interview, 
partially to learn why that employee left 
so that you can gain some insight on 
helping to keep other employees in the 
future.

Why not talk to them before they 
decide to leave?

“Stay” interviews reveal ways 
employers can make their organizations 
more appealing to workers in an 
increasingly competitive market — 
before they lose their workers to 
someone else.

“The more you understand what’s 
really motivating and important to 
your employees, the more you’re 
going to retain them,” 
says Melissa Olsen, 
shareholder-in-charge 
of human resources 
at KerberRose, which 
began implementing stay 
interviews several years 
ago as a way for the firm 
to remain competitive to talent.

“I wanted to make sure we really 
understood where we needed to focus 
our employee engagement, from benefits 
to wages to software technology,” 
Olsen says. “Understanding what 
was resonating with our team across 
generations was really, really important.”

For example, about five years ago 
Olsen noticed very low use of company 
health benefits among young workers 
— those under age 27 who still had 
the ability to stay on their parents’ 
insurance. 

“So they’re missing a huge monetary 
value of our benefits plan,” she says. 
“We were missing a huge piece of where 
that value was for them. It becomes a 
conversation about what we can do to 

Olsen

PIPELINE

Perkins

make sure that we’re adding value  
[for] that age group.”

Olsen worked to implement a student 
loan repayment plan with a $7,000 value 
over the course of five years. “It’s very 
useful for organizations to understand 
where that pulse is continuously and 
annually on a regular basis,” she says. 

Any time leadership can get valuable 
feedback — whether it’s stay interviews, 
exit interviews, engagement surveys or 
culture surveys — it’s valuable to the 
organization, she says.

“Understanding what makes us 
distinct and unique for our current 
team members helps us promote why 
KerberRose is an employer of choice and 
be genuine about it,” Olsen says. “And I 
can’t overstate the importance of that.” 

Richard P. Finnegan’s book “The 
Power of Stay Interviews for Engagement 
and Retention,” published by the Society 
for Human Resource Management, 
says that stay interviews should be kept 
distinct from the performance review 
process and focus on ways to improve 
employee engagement and retention. 

“I think that it’s always important to 
be engaging your staff, your employees, 
your direct reports, to understand what 
they want out of their 
employment with you, 
too, because it’s just not 
a one-way street,” says 
Tricia Perkins, senior 
strategic HR advisor at 
the Madison-based Lake 
Effect HR & Law.

Particularly in a time when 
unemployment is low and people 
are frequently changing jobs, “the 
importance of communicating, not just 
about what they’re doing in their job 
but how they want to be developed, is 

really important,” Perkins says. And since 
communication is at the core of these 
meetings, it’s best if managers conduct 
the interviews themselves.

“Just checking in and asking somebody 
how they are doing as an individual will 
help with engagement,” Perkins says. 
“That just opens up the door to stay 
interviews, to say, ‘We understand there 
are a lot of opportunities out there; what 
keeps you here?’”

In these conversations, employers 
should convey why they’re conducting 
the interview and actively listen to 
employees and their concerns. They also 
should follow up on the conversation, 
whether or not the company is able to 
implement an employee’s suggestion or 
request, Perkins says.

Additionally, employers have a 
responsibility to report discrimination 
or harassment to the appropriate leaders, 
Perkins says.

Overall, interviews can tie in directly 
with mental wellness in the workplace, 
particularly after more than two years 
of COVID and when more employees 
are seeking flexible work schedules or 
hybrid work environments. “I’ve seen a 
shift in how we manage, [being] more of 
an empathic leader than just focused on 
the work at hand,” Perkins says.

Supervisors also can ask what they as 
managers can do differently, how their 
employees want to grow within their 
positions and organizations, and the like. 

“If you continue to have these types of 
conversations, it just becomes the norm,” 
Perkins says. F

Conversation starter
‘Stay interviews’ are a powerful alternative to exit interviews
BY NIKKI KALLIO
*Reprinted from July 2022 Insight on Business.
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EDUCATION & TRAINING

Making manufacturing matter,  
one student at a time
Clintonville’s Automation & Engineering Academy inspires, connects
BY LORI KAYE LODES

they can advance as needed and even 
accelerate,” Manteuffel says. “We have 
one student who will have 29 credits 
through the program, and that student 
is going to work at a local employer.

“It’s a great opportunity for students 
to have a chosen career path when 
they graduate high school while also 
helping employers with staffing needs,” 
she adds. “Plus, students are receiving a 
wonderful education at no cost.”

Employer perspective
Walker Forge’s efforts to work with 
the school district and FVTC dates 
back 19 years, when Amy Goerlinger 
began working for the fabricated metal 
manufacturer.

“I grew up in Clintonville and didn’t 
know what Walker Forge was, and I 
made a plan to make sure that didn’t 
happen with other kids,” Goerlinger 
says. 

Today, Walker Forge conducts 
outreach that ranges from fifth-grade 
tours to participation in the academy 
program. Four of the academy’s 
graduates now work for Walker Forge. 
One is currently pursuing a four-year 
degree in engineering “with hopes to 
come back and be an engineer at Walker 
Forge,” Goerlinger says.

The workforce pipeline is a huge 
benefit to the company, but Goerlinger 
says that’s not the only reason for 
Walker Forge’s participation in the 
academy.

“We do it because the program is 
such a good foundation for youth 
to consider a career in any aspect of 
manufacturing,” she says. “The kids 
who chose it did so because they found 
the opportunity to continue down their 
path. For us, it’s opened up a lot of 
opportunities for kids to see that careers 
in manufacturing can be cool and to see 
there are good jobs here.”

Clintonville and beyond
Manteuffel says the program is 
repeatedly hitting goals, creating 
connections and retaining workforce in 
Clintonville. 

“We want students to realize there 
are careers in Clintonville that are 
phenomenal, overcome some biases 
people may have about manufacturing 
and bring more females into 
manufacturing,” she says. “We hit all of 
these goals, and I’m ecstatic.”

The program recently earned 
Clintonville Public School District the 
Education Innovation Award from the 
NEW Manufacturing Alliance. Mary 

Hansen, director of K-12 partnerships 
for FVTC, says Clintonville’s success 
stems from tying the programming to 
the community’s industrial heritage. 
She and Manteuffel say discussions are 
underway with other school districts to 
gauge interest in additional academies 
throughout the region.

“We could do an academy in about 50 
different areas, but you can imagine the 
coordination and collaboration it takes 
to make this happen,” Manteuffel says. 
“The planning really begins two years 
ahead of a student taking any courses 
because we want this to be a positive 
stepping stone for students.”

Hansen says FVTC is working to 
review high-demand fields and how 
they align with the needs and resources 
in various communities, noting the 
possibility of a medical assistants’ 
academy in Wautoma and leveraging 
the “great successes” FVTC has seen at 
its regional campuses.

“The academy is one more step in 
providing seamless experiences in a 
student’s pathway leading them to a 
career — one that puts them in control 
of being a consumer of their own 
education in an area that’s the smartest 
fit for them,” Hansen says. F

T A L E N T  C H A L L E N G E S 
keep most employers up at night as 
they face the workplace exodus of baby 
boomers and not enough candidates 
to replace them. Manufacturers face 
additional battles, both to change 
the often-negative perception of 
manufacturing and to make students 
aware of the field’s viable, well-paying 
opportunities.

Just one of the many ways the 
educational and business sectors have 
come together on behalf of students 
— and perhaps prospective future 
employees — in an exercise of ingenuity 
is found in Clintonville. This rural town 
with just 4,600 residents is known for 
its industrial history — the birthplace of 
four-wheel drive technology and home 
to diverse manufacturing industries.

Here the business community, high 
school and Fox Valley Technical College 
have built an innovative partnership. 

Now in its third year, the Automation 
& Engineering Academy has 
Clintonville High School juniors and 
seniors attend classes at the Fox Valley 
Technical College Clintonville Regional 
Center, which is located a mere six 
minutes away from the school. There 
they learn valuable hands-on skills in 
industrial maintenance and automation 
technology, earning college credit at the 
same time. In the end, students receive 
industrial maintenance foundations 
certificates that can be used to obtain 
full-time jobs right after graduation. 

Where it began
FVTC Clintonville Regional Center 
Manager Kim Manteuffel says the 
program started with conversations. 
Local businesses were seeking ways to 
engage more students in learning about 
the manufacturing industry.

Representatives of Walker Forge, 
Creative Converting and Deluxe 
Plastics — manufacturers with more 
than 100 years in business in the local 
community — sought solutions to 
workforce challenges. Manteuffel and 
Jason Vosters, FVTC’s automation 
technology department chair, pitched 
the solution to Clintonville High 
School. The school welcomed the 
program to its list of school-to-work 
options alongside opportunities such as 
youth apprenticeships.

“With the academy, students 
experience a much ‘deeper dive’ into 
their career path versus just a taste,” 
Manteuffel says. “They participate 
in college-level courses and work on 
[significant] projects. This last class of 
students made 3D printers they took 
home.”

FVTC contracts directly with the 
district to pay for all the courses 
comprising the certificate, including 
books and supplies. It requires high 
school juniors and seniors to make 
two-year commitments, during 
which they earn upwards of 21 
credits in coursework. Classes include 
introductions to electrical motors 
and safety, control devices and power 
systems, blueprints, rigging and lifting, 
and computer-aided design.

“Depending on how they’re learning, 

Clintonville Automation & Engineering Academy 
participant Brody Prill programs an industrial 
robot to automatically stack objects. 

Students program robots at the FVTC Clintonville Regional Center.Casey Ploederl troubleshoots an Allen-Bradley 
programmable logic controller program. 
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TALENT

Project oriented
Latest NEWMA training helps workers level up on project management
BY KATE BRUNS

A N N  F R A N Z ,  E X E C U T I V E 
director of the Northeast Wisconsin 
Manufacturing Alliance, says her 
organization’s Industry 4.0 Needs, Skills 
& Talent Survey plays a key role in 
her decision-making about NEWMA 
programming. 

For example, after a strong need 
was identified in the survey in 2019, 
NEWMA began offering its members 
free data analytics training that was 
pursued by 234 people — with 48 going 
on to pursue college credits in the 
discipline from Northeast Wisconsin 
Technical College.

When the survey asked the same 
questions about skills and training two 
years later, “project management” came 
out on top, ranking first for in-house 
reskilling/upskilling needs, third for 
opportunities to partner with colleges 
and universities, and first for new 
hires. So NEWMA and its partners at 
Microsoft set out to create a project 
management training program for 2022.

“I was hoping for 30 people to 
register,” Franz admits. “Right away I 
had over 150 and I said, ‘Oh, I can’t do 
that; I’ll do another cohort.’ Then we 
had another 100 register. I literally had 
people begging me to get in.” 

For NEWMA to receive an even 
bigger response to project management 
than to its wildly popular data analytics 
class was surprising, Franz says, “but 
also not surprising.” For her own part, 
Franz says she has been listing “take 
a project management course” as a 
professional development goal on her 
annual performance review for 15 years 
and just hasn’t made the time to do it.

“Many people do project 
management, but it’s not in your job 

title and many times it’s not even in the 
job description,” Franz says, adding that 
the training was designed specifically 
for those workers who, like her, fall 
into that large and somewhat nebulous 
category.

“One of the big takeaways I heard 
from the class was, ‘Oh, you’re not 
supposed to pad a budget? It’s supposed 
to be realistic?’” Franz says, adding 
that the course’s major emphasis areas 
were how to prepare for project risks, 
manage stakeholders, create a schedule 
management plan and strategize on 
project approach. 

The courses are a blend of LinkedIn 
Learning online training and 
presentations from subject-matter 
experts that are unique to the NEWMA 
member audience. The LinkedIn 
Learning sessions can be completed on 
the students’ own time, and the content 

experts offer weekly complementary 
presentations at two different times.

“Trying to find a time that works for 
100 people is really tough,” Franz says. 
“But we’re getting almost everybody 
between those two calls, which shows 
the value of what they’re hearing. And 
they keep on coming back each week.”

Franz says 100% of participants who 
completed a post-training survey found 
the content informative, and 75% said 
they are interested in continuing their 
project management education. The 
addition of a capstone project to each 
NEWMA training, she adds, makes 
students even more accountable for and 
invested in what they’re learning. 

“You know going in, ‘I’d better do 
something with this,’ and I think our 
companies are finding that investment 
of time worth it because they’re really 
seeing outcomes from that,” Franz says.

An example from NEWMA’s data 
analytics course proves the point. A 
student’s company was equipped with 
Power BI technology, Franz says, but 
the student didn’t know how to use it. 
Therefore, it took him an average of 
8-12 hours each month to put together 
reports.

“Now it takes him 45 minutes,” she 
says. “Although the training was 28 
hours, in 2 ½ months he’s already made 
back that time.”

Franz says NEWMA plans to offer 
additional cohorts of both its data 
analytics and project management 
training again in the coming months. 
Meanwhile, a third training opportunity 
is in the works and should be available 
by fall. The newest course will follow a 
similar format and focus on everyday 
workforce considerations around 
cybersecurity, which is also a piping hot 
topic among the NEWMA membership.

“By this time next year, I’m confident 
that we will have trained over 1,000 
people,” Franz says.

But NEWMA’s history of training and 
education predates even that first data 
analytics course.

“Over the years, we have done 
many incumbent worker trainings 
— from upskilling operators to 
have more mechanical aptitude and 
troubleshooting skills to creating 
programs for frontline workers to 
[develop things like] teamwork, 
critical thinking skills and emotional 
intelligence,” Franz says. “It has always 
been a pillar, but I think a lot of our 
past training was really focused around 
production workers. Now this is looking 
more at the office worker.”

Franz says the newest trainings are 
designed to support manufacturing 
workers like engineers, supply chain 

managers and human resources officers. 
As NEWMA’s longtime leader, Franz 
says she is tuned in to the pain points of 
the region’s manufacturing executives. 
They’re so busy making things and 
“putting out fires,” she says, that they 
don’t have time to create professional 
development opportunities for their 
workers, no matter how much they are 
wanted by the next-generation workforce 
or necessitated by the labor shortage. 
That’s where NEWMA comes in.

“Our vision is that every Northeast 
Wisconsin manufacturer will find the 
talent it needs … and for the talent it 
has to find the talent it needs,” Franz 
says. “And so of course we have a 
strategy of recruitment, but we have to 
have a strategy of retention.” F

“By this time next year, I’m confident that 
we will have trained over 1,000 people.” 

— Ann Franz, executive director, NEW Manufacturing Alliance
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Attracting young workers to manufacturing 

INSIGHT FROM ...
LORI O’CONNOR, Business Development Manager, Vye

UND OUBTEDLY, PERCEPTIONS 
of manufacturing have improved over the 
past decade thanks to numerous workplace 
advancements. It’s more common to 
hear about high-paying jobs, innovative 
technology, growth opportunities and clean 
work environments. Yet manufacturers 
struggle to find enough skilled and 
unskilled workers to meet their needs.

To help answer that, the Northeast 
Wisconsin Manufacturing Alliance 
recently commissioned a study with 
Atomic Research to better understand the 
perceptions and experiences of young, 
high-performing manufacturing workers 
in Northeast Wisconsin. The intent was 
to use these results to develop messaging, 
content and other programs to connect 
with young job seekers best suited to fill 
manufacturing vacancies.

The results
The focus group participants talked 
about pay and financial stability, tuition 
reimbursement, on-the-job problem 
solving and advancement opportunities 
as motivators for staying in the field. No 
surprises there, as that’s often the message 
we hear. These messages have changed the 
perception of manufacturing for the better.

The group also described several 
intangible benefits:

 » the ability to tap into their unique 
talents, learning styles and 
personalities

 » the sense of pride in working on 
something that matters

 » relaxed environments
 » being cared for as an individual, not 

just a cog in the wheel
Despite rarely being found in job 

listings, websites and promotional ads, 
these benefits seem logical. 

2.  Showcase employee success 
stories.
Success means different things to 
different people. It can mean advancing 
in your career, nights and weekends 
with your family, having the financial 
means to buy a fishing boat and so 
much more. Each of your employees 
has a success story. Find out what it is 
and share it.

3.  Make it easy for employees to 
promote you.
Give your employees the power to 
influence their family and friends. 
Make it easy for them to share info 
about job opportunities within your 
company by providing social graphics 
or verbiage. Extend their lunch hour by 
15 minutes, allowing time to post on 
the job.

4.  Provide flexibility that works for 
each team member.
Tuition reimbursement is commonly 
listed as a motivator, but what if you 

already have a college degree? Consider 
offering tuition debt reimbursement or 
flexible scheduling to attract someone 
who needs more time at home.

Shaking it up
Job seekers find job openings in various 
places, but they always go to the 
company’s website to learn more before 
applying. Creating a website that matches 
your company environment and culture 
improves the odds of attracting (and 
keeping) the high performers.

Shake things up. Disrupt your current 
recruitment process and adopt a new 
one — one that places the needs of your 
future employees at the center and depicts 
your company’s authentic self. If you’d 
like to learn more about recruitment and 
retention in the manufacturing sector, 

check out our master guide at www.vye.
agency/manufacturing, which discusses 
building a system that attracts qualified 
candidates. F

Lori O’Connor is the business 
development manager at Vye, an inbound 
marketing agency with locations in 
Green Bay and St. Cloud, Minnesota, 
that partners with B2B clients across the 
Midwest on marketing strategies that 
combine technology, data and creativity. 
She believes that thriving local businesses 
fuel communities and has spent her 
career helping businesses by identifying 
obstacles that stand in the way of growth 
and finding new, creative ways to address 
them, including service to the NEW 
Manufacturing Alliance’s Communication 
Task Force.

The most interesting takeaway from 
this study was the underlying theme 
of authenticity. Participants felt the 
manufacturing environment allowed 
them to be themselves. They didn’t 
need to dress fancy or act a certain 
way, which translated to a less stressful 
work environment. However, they felt 
companies didn’t necessarily showcase 
the actual work environment and that 
manufacturing is sometimes portrayed as 
more glamourous than it is.

My initial response was to wonder if, in 
an effort to improve the industry’s image, 
we’ve gone too far in the other direction. 
But that theory doesn’t align with the 
facilities I’ve seen or advancements 
taking place throughout the industry. 
Trying to reconcile those thoughts, 
I went back to our agency’s niche in 
solving problems. I applied an empathy-
based approach.

Using empathy to recruit and 
retain talent
If you want to attract millennials, it helps 
to understand them as a demographic. 
Millennials are curious, transparent, 
authentic and want to know about their 
advancement opportunities. A one-
size-fits-all approach to “selling your 
company” isn’t going to work.

My advice? Disrupt your current 
recruitment efforts and provide a 
personalized strategy that reflects your 
company’s authentic self. Here are a few 
ideas to get you started:

1.  Give them a glimpse into the life.
Don’t just talk about the benefits your 
company offers — show them. Go 
onto your manufacturing floor and 
film 30- to 60-second video clips of 
your employees. Keep it simple and 
unscripted.

NWTC does not discriminate on the basis of age, race, color, disability, sex, gender, sexual orientation, gender identity, national origin or other protected classes.  
Inquiries regarding the College’s nondiscrimination policies may be directed to the Chief Officer for Diversity, Equity and Inclusion at 920-498-6826 or equity@nwtc.edu. 

Check out all of our topics at 
https://events.nwtc.edu/corporate-training 
and search ‘VIRTUAL’

Corporate Training & 
Economic Development 

at NWTC offers
LIVE Virtual

Instructor-led 
training courses 

to meet 
YOUR  needs!

My advice? Disrupt your current recruitment 
efforts and provide a personalized strategy 
that reflects your company’s authentic self.
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By the NUMB#RS
The State of Smart 
Manufacturing 2022
Plex Systems, a Rockwell Automation company, recently 

published the 7th annual and most robust ever edition of its 

State of Smart Manufacturing Report. The global survey of 

321 manufacturers is designed to help employers benchmark 

their technology usage for 2022. Key takeaways included:

2 of 3  manufacturers are currently using some form of  
smart manufacturing component

50%
  Current year over year growth of smart  

manufacturing adoption

75%
  of companies will have some components of smart 

manufacturing in adoption by the end of 2022

Survey says…

20% say 
they struggle with 
indecision due 
to overwhelming 
options

83% say smart 
manufacturing is key 
to their organization’s 
future success

49% say  
they are actively 
using smart devices 
in manufacturing 
operations

Source: Plex’s 2022 State of Smart Manufacturing Report

IBM Security’s annual X-Force 
Threat Intelligence Index  

showed that manufacturing has emerged as 

cybercrime’s most targeted industry. Network 

innovations have improved factories and 

supply chains, but they have also left 

companies vulnerable to cyberattacks. 

Ransomware incidents were up
 104% 

in North America last year. 

Source: SonicWall

Wisconsin recently ranked 5th 
on WalletHub’s “Best and Worst States for 

Working Moms” list. The state ranked:

Best for professional opportunities

Best for child care

Best for work-life balance

Source: WalletHub

Enterprise resource planning 
Significant Mission Critical

49% 19%

Production monitoring
Significant Mission Critical

42% 24%

Quality management system 
Significant Mission Critical

44% 21%

Ranking the solutions
Percentage of survey respondents identifying solutions as  
significant or mission critical:

Supply chain planning 
Significant Mission Critical

40% 22%

Asset performance management 
Significant Mission Critical

46% 16%

Manufacturing execution system 
Significant Mission Critical

41% 21%

The “Great Resignation” is a thing, 

but especially among America’s youngest 

workers. Gen Z is changing jobs at a rate 

134% higher than in 2019, significantly 

outshuffling other groups.

Gen Z 
134%

Millennials 
24%

Boomers 
-4%

Source: LinkedIn

5th

6th

10th



One Team.
Integrated Solutions. 
Optimal Performance. 

Architecture + Engineering + Environmental + Planning  |  ISGInc.com

Expertise
Architecture

Civil Engineering

Electrical Engineering

Refrigeration Engineering

Mechanical Engineering

Structural Engineering

Water/Wastewater Engineering

Added Value + Support
3D Scanning 

Arc Flash Studies + Training

Controls Engineering 

Drone + Visualization 

Environmental +  
Permitting Services 

Equipment Replacement 

Planning LEAN Design 

Project Management 

Regulatory Compliance 

Steam + Power Systems Design

System Design 
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PLANT|NEWSPLANT|NEWS
Nature’s Way expands Green Bay facility
BY SHARON VERBETEN

‘Gummifying’ the vitamin world

HELPING PEOPLE STAY 
healthy has always been a focus of 
Nature’s Way, the vitamin/supplement 
manufacturer based in Green Bay. But 
now, the global company is putting 
more money behind a growing trend in 
health and wellness: gummy vitamins. 
It’s a trend accelerated by the pandemic, 
according to Nicole Polarek, Nature’s 
Way’s executive vice president and 
COO.

“The demand for gummies 
skyrocketed during the pandemic as 
people looked for ways to stay healthy,” 
she says. “The gummy vitamin category 
is growing at a really high rate — double 
digits; it’s the fastest growing in our 
portfolio. And the trend is showing no signs 
of slowing down, so we are ramping up to 
continue to meet consumer demand.” 

To that end, Nature’s Way manufacturing 
— located in an industrial park on the city’s 
far east side — is breaking ground in July on 
stage II of its 116,000-square-foot addition 
to its existing 80,000-square-foot facility. 
The expansion will house manufacturing, 
packaging and warehousing.

Nature’s Way currently employs about 
700; it has begun hiring an additional 25 to 
30 employees to support its expansion. 

While sales were trending up prior to the 
pandemic, Polarek says quarantines and 
more concerns about wellness had a positive 
impact on sales of all Nature’s Way immune 
health products. 

“We just saw the whole vitamin category 
explode,” she says. “People were really 
pushed to spend more on health and 
wellness.” 

FINCANTIERI MARINETTE MARINE 
AWARDED NEW $536M CONTRACT
The U.S. Navy announced that Fincantieri 
Marinette Marine is on contract to build 
a third Constellation-class frigate: the 
future USS Chesapeake. The value of this 
contract option is approximately $536 
million. FMM received the initial frigate 
contract in April 2020 for the lead ship 
and nine additional options. Last year, 
the Navy exercised the first option, giving 
FMM the opportunity to build the second 
ship: the future USS Congress.

OSHKOSH CORP. ACQUIRES  
MAXI-MÉTAL INC.
Last month, Oshkosh Corporation 
announced it has completed the 
acquisition of Quebec, Canada-based 
MAXIMETAL — a leader in the design 
and manufacture of custom fire apparatus 
and utility vehicles in Canada; the 
business will now be part of Oshkosh 
Corp.’s fire and emergency segment.

“MAXIMETAL is an organization 
known for quality, reliability and an 
overriding focus on customer service and 
support,” Oshkosh Corp. President and 
CEO John Pfeifer said. “Their culture and 
customer focus align exceptionally well 
with Oshkosh, Pierce Manufacturing and 
its dealer network.”

FTI UNVEILS OFF-GRID  
LAKESIDE VISION CENTER
In June, Faith Technologies Incorporated 
unveiled its new Lakeside Vision Center 
on the east shore of Lake Winnebago in 
Chilton. The 19,000-square-foot facility 
is the first project in a planned 40-acre, 
multi-phase, entirely off-grid community. 
Lakeside Vision Center features a real-
time energy technology demonstration 
station know as the Immersion Room, a 
recharge station containing level 2 and 
level 3 electric vehicle charging systems, 
meeting space and private corporate 
lodging space. Future plans call for an 
off-grid residential community on the 
property.

KRIER FOODS ACQUIRED BY  
PRIVATE EQUITY FIRM
Celerant Capital, a Texas-based private 
equity firm that specializes in middle 
market food and beverage companies, has 
acquired Krier Foods — a fifth-generation 
family-owned beverage company and 
maker of Jolly Good soda in Random 
Lake. Krier, which was founded in 1908, 
will continue its operations in Sheboygan 
County. Following the acquisition, Krier 
announced the appointment of John 
Kowalchik, the former CEO of Baxters 
North America, as Krier’s new CEO. 

WEDC WILL SUPPORT EXPANSION OF 
MASTERS GALLERY FOODS
A major expansion of Masters Gallery 
Foods is getting a boost from the state, 
which is supporting the company with up 
to $1.5 million in performance-based state 
tax credits from the Wisconsin Economic 
Development Corporation. The company 
is investing $60 million into expanding its 
cheese packaging and distribution facility 
in Oostburg; the expansion 

This latest expansion is part of 
an ongoing investment initiative. 
During the past four years, the 
company has invested more than $75 
million, including a new corporate 
headquarters and upgraded office 
facility. 

WHY GUMMIES?
Since opening its gummies facility 
two years ago, Nature’s Way has 
produced more than 1 billion 
gummies. That’s a daily count of 
about 1.2 to 3.6 million gummies, 
according to the company’s website. 

“We’re ‘gummifying’ our portfolio 
because that’s what consumers 
want,” Polarek says. “There’s a lot of 
innovation.”

Polarek says Nature’s Way’s 
gummy line delivers a strong product 
advantage. 

“We’re growing this knowledge 
base, this talent pool, and we want to 
make more and have flexibility in the 
types of gummies we make,” she says. 

Most notable in the line are 
Sambucus gummies — featuring 
elderberry for immune support — 
as well as multivitamin lines for 
children, teens and adults.

Construction of the facility 
expansion is expected to be complete 
by spring 2023, with production up 
and running shortly after. 

“We’re excited about this latest 
investment,” Polarek says, “and the 
positive impact it will have on our 
employees, the community and 
consumers.” F

Construction began this summer on a 116,000-square-
foot addition to Nature’s Way’s high-tech gummy 
facility in Green Bay. The project is expected to be 
complete in 2023.
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TIRED OF
RUNNING

HOTOR

COLD?

1-844-499-8771 | www.hurckman.com
Green Bay | Weston | Marinette

Keep your systems and plants
running at peak performance with
mechanical maintenance from
Hurckman. From boilers to plumbing
we can inspect and maintain all the
moving parts in your HVAC systems.
Don’t wait for a breakdown to call
us—keep your equipment on the
cutting edge.

Join the NEW Manufacturing Alliance…
a group of manufacturers working with 
educational institutions, workforce 
development boards, chambers of 
commerce and state organizations to 
promote manufacturing in our region.

Our objectives:
• Create a positive view of 

manufacturing careers in our area
• Grow partnerships with K-16, 

media and other manufacturers
• Promote workforce development
•

promote the health of manufacturing
Advance collaboration e�orts that

Strengthen your workforce

To connect with manufacturing companies
focused on the future and to learn more
about member bene�ts, go to
www.newmfgalliance.org

1

ALLSTARS
N E W  N O R T H  C A R E E R S  I N  M A N U F A C T U R I N G

A  p u b l i c a t i o n  o f  t h e  N E W  M a n u f a c t u r i n g  A l l i a n c e  |  P r o d u c e d  b y  I n s i g h t  P u b l i c a t i o n s

Jenniffer Delgado, 
an aluminum fabricator 

at Fincantieri ACE Marine, 
is one of 10 Manufacturing 

All Stars featured in this issue.

20
22

Work How You Want, Where You Want, 
On Any Device.

• Voice, Video & Chat Home and Mobile Office Business Systems
• Home Network Protection
• Cloud Services & Products
• Portable Cellular Booster Systems & Routers
• Cellular Activation, Upgrades and 
   Account Management

Work-from-anywhere solutions for home, mobile office or other remote locations.

715.298.4414 •  ReachConnects.com Keeping you connected. 327 Randolph St. | Appleton, WI 54913 | 920.733.7305 | www.crstructures.com

Listen better. Plan better. Build better.

 PolyFlex, Kaukauna

920-739-8841 • 800-242-3341 920-739-8841 • 800-242-3341 
www.eagle-plastics.com www.eagle-plastics.com 
info@eagle-plastics.cominfo@eagle-plastics.com

EAGLE PERFORMANCE PLASTICSEAGLE PERFORMANCE PLASTICS
CUSTOM MACHINED PLASTIC COMPONENTSCUSTOM MACHINED PLASTIC COMPONENTS
Serving OEM’s NationwideServing OEM’s Nationwide
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PLANT|NEWS c o n t i n u e d
will create 105 new jobs in Sheboygan 
County.

GULFSTREAM EXPANDING  
APPLETON FACILITIES
Gulfstream Aerospace Corp. broke 
ground last month on a 73,000-square-
foot, world-class aircraft paint facility in 
Appleton that will allow the company to 
paint up to 48 aircraft per year, as well as 
perform the entire aircraft completions 
process from start to finish in the Fox 
Cities. The company is partnering with 
Osseo-based paint booth manufacturer 
Global Finishing Solutions to set up its 
paint operations. Gulfstream officials say 
they are investing $55 million and adding 
more than 200 jobs with the expansion.

MARION BODY WORKS  
EXPANDING IN SHAWANO
Marion Body Works — a 117-year-old 
family company specializing in the 
manufacture of commercial truck bodies, 
fire and emergency apparatus, custom 
cabs, custom engineering vehicles and 
defense bodies — has announced plans to 
expand in Shawano, just 22 miles east of 
its headquarters in Marion. The company 
plans to transition its commercial truck 
body product line to the Shawano facility, 
which includes 113,000 square feet of 
manufacturing space and 7,000 square feet 
of office space, by fall 2022.

ARIENSCO ACQUIRES  
THOMAS EQUIPMENT
Brillion-based AriensCo has purchased 
New Brunswick, Canada-based Thomas 
Equipment from A-L Parts Inc., allowing 
the company to offer a new four-season 
product line under the Gravely brand to 
reach into the rental and construction 
markets. Five Gravely branded mini-ski 
loaders are planned for this fall.

“This multi-tool piece of equipment is 
great for hardscape work with accessories 
like a tree auger, stump grinder, pallet 
forks … We think it will be a great 
offering for commercial landscapers,” 
AriensCo Chairman and CEO Dan Ariens 
said.

THREE NEW NORTH COMPANIES EARN 
MANUFACTURER OF THE YEAR HONORS
At its 33rd annual Wisconsin 
Manufacturer of the Year Awards in May, 
Wisconsin Manufacturers and Commerce 
named Green Bay Packaging its grand 
award winner in the “mega” category and 
Marinette-based Winsert its grand winner 
in the “medium” category. In addition, 
Fond du Lac-based Mercury Marine 
was recognized with a special award for 
concentrated economic impact. 

An independent panel of judges 
chose the honorees based on financial 
growth, technological advances, product 
development, environmental solutions, 
operational excellence, commitment to 
employees and R&D.

EVENT|NEWS
WOMEN OF INFLUENCE IS AUG. 2
Insight Publications will present the 2022 
Women of Influence in the New North 
Region Awards Aug. 2 at the Radisson 
Hotel & Conference Center in Green 
Bay. Among this year’s honorees is Ann 
Franz, executive director of the NEW 
Manufacturing Alliance. A limited 
number of tickets remains available at 
insightonbusiness.com/insightevents/
womenofinfluence.

MOMS IN MANUFACTURING  
VIRTUAL CONFERENCE IS AUG. 11
Women in Manufacturing is set to 
present its virtual “Rise Together, Thrive 
Together” conference for moms and 
caregivers working in manufacturing Aug. 
11 from 10:45 a.m.-4 p.m. CT. More info is 
available at womeninmanufacturing.org/
events/moms-in-mfg-2022. 

ANNUAL WORKFORCE SUMMIT IS  
OCT. 18-20 IN CINCINNATI
The Manufacturing Institute, the 
nonprofit workforce development 
and education partner of the National 
Association of Manufacturers, will 
present its annual flagship workforce 
event Oct. 18-20 at the Hyatt Regency 
Cincinnati. Registration is open now at 
themanufacturinginstitute.org/events/
workforce-summit. F



KEYNOTE SPEAKER:
Dr. Anthony Pennington-Cross
Marquette University finance professor

For information or to sponsor this event, visit:
www.insightonbusiness.com/insightevents/indevelopment/

Dr. Pennington-Cross will address the 
current state of a� ordable housing 
availability from an economist’s perspective.

Following the keynote there will be two 
developer brie� ngs, including one by the 
City of Appleton discussing their economic 
and commercial development successes
and plans for the future.

Tuesday, Sept. 13, 2022  |  2 - 7 p.m.
Hilton Appleton Paper Valley
Register today to attend for $50!

EVENT SCHEDULE:
2:00 p.m. Registration and Networking
2:30 p.m. Keynote Presentation
3:15 p.m. Developer Brie� ngs
4 –7 p.m. Cocktail Networking Reception

HOST SPONSOR PROGRAM SPONSOR COLLABORATOR

RECEPTION SPONSORS

KEYNOTE SPONSOR:

JOIN THE CELEBRATION at the Radisson 

Hotel & Conference Center in Green Bay as we 

honor these women who are making a difference 

in New North businesses and communities.

PRESENTING SPONSORS

CORPORATE SPONSORS

SUPPORTING SPONSORS

2022 HONOREES

LIFETIME ACHIEVEMENT
ANN FRANZ
Executive Director, 
NEW Manufacturing Alliance

DIFFERENCE MAKER 
Nonprofit
KRISTIN WELCH
Founder/Executive Director, 
Waking Women Healing Institute

DIFFERENCE MAKER 
Community
INGRID PARKER-HILL
Family Engagement Coordinator, 
Green Bay Area 
Public School District

CORPORATE LEADER
HOLLY BRENNER
Senior Vice President, 
C.D. Smith Construction

GROUNDBREAKER
EMILEE RYSTICKEN
Entrepreneur

YOUNG INFLUENCER
ALISON FIEBIG
Business Development Director, 
The Boldt Co.

BUSINESS OWNER
NEA HAHN
Owner, 
Whisk & Arrow Sugar Studio

MENTOR
KAREN BRUNO
Director, Lawrence 
Community Music School

REGISTER TO ATTEND insightonbusiness.com/insightevents/womenofinfluence

TUESDAY, AUGUST 2     11 AM TO 2 PM

DRIVEN TO DELIVER
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A new location for 2022
I T ’S A N U N DER STAT E M EN T 
to say the timing of the opening of the 
Resch Expo in Green Bay was less than 
ideal. Debuting in 2020 along with the 
COVID-19 pandemic, Resch Expo offers 
125,000 square feet of open, column-
free, state-of-the-art indoor and outdoor 
exposition space. 

But now, it’s finally being put to good 
use. “Now that we can invite people in, 
it’s very popular,” Discover Green Bay 
President and CEO Brad Toll recently 
told Insight. “Planners absolutely love the 
building.”

As planners of the 2022 Manufacturing 
First Expo & Conference, along with First 
Business Bank, the NEW Manufacturing 
Alliance and A-Mazing Events, all of us 
at Insight Publications are thrilled to be 
putting this new facility to great use on 
Oct. 26. 

Opportunities remain to exhibit your 
organization at Manufacturing First, 
which has grown into Wisconsin’s largest 
annual manufacturing event; sponsors and 
NEWMA members receive priority booth 
placement. Learn more and register at 
tinyurl.com/M1EXHIBIT2022, or contact 
Insight at (920) 882-0491.

“I think the reason for the success 
of Manufacturing First is the dynamic 
format bringing together manufacturers 
and the supply chain,” says Ann Franz, 
executive director of NEWMA. “No longer 

do companies need to go to a conference 
outside of the state to see national 
speakers. Over the years, the conference 
has featured Ryan Estes, Seth Mattison, 
Mike Staver, Bob Chapman, Rick Rigsby 
and this year’s John Sileo.”

Sileo, a cybersecurity expert with a 
chilling personal story, will deliver the 
keynote sponsored by Acuity Insurance. 
Breakout sessions and networking 
opportunities will fill the remainder of  
the day. F

MANUFACTURING FIRST

Registration is open at  
manufacturingfirst.commanufacturingfirst.com. 
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