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WE ARE INSIGHT
Insights you trust, connections that matter

MEMBER

The Power of Three
How we leverage a powerful combination of Print, Digital, and Events to deliver your message to 
the right people, at the right time.

1. Print: Cutting Through the Noise.
While digital channels are everywhere, print provides a premium experience that breaks through 
"digital fatigue." Our high-quality print publications offer a tangible, lasting impression.

94% of marketers are using print marketing to overcome digital fatigue.

2. Digital: Your Constant Presence.
Your C-suite audience lives online. A consistent digital presence is non-negotiable for building 
authority and driving research. Our digital channels ensure your brand is always top-of-mind.

A staggering 89% of B2B buyers research products online before making a purchase.

3. Events: Building Trust and Relationships.
In-person interaction is the key to building lasting trust with decision-makers. Our exclusive 
events offer a unique opportunity for face-to-face engagement.

Brands that combine event promotion with digital data see a 47% higher ROI.

The Power of Three Audience
Our highly engaged audience is curated to give your brand direct access to the most valuable leaders 
in Northeast Wisconsin. They are defined by the very principles that drive our publication:

Influence: Our readers are top-level executives, CEOs and business owners who shape the 
direction of their companies and industries. They aren't just part of the conversation—they 
lead it.

Income: Insight's audience consists of high-net-worth individuals and key decision-makers 
with significant purchasing power, both for their businesses and for their personal lives.

Impact: This is an audience of doers. They are the innovators, philanthropists and 
community leaders who drive meaningful change in the region. 

By targeting this exclusive group, your brand avoids wasted impressions and speaks directly 
to the people who matter most.

Who are our readers?
INFLUENCE

18%

Other

10%

Marketing
& Sales

Owners
C-Suite
Director
Manager

72%

79%

IMPACT

Purchasing
Decision-Makers

print

digital events

print

digital events

AUDITED DIRECT MAIL 
DISTRIBUTION

OVER 55,000 UNIQUE 
READERS PER ISSUE!*

11,000+ PRINT SUBSCRIBERS
10,000+ DIGITAL SUBSCRIBERS

*42,500 print readers; 22,000 digital 
readers; Print includes a 3.8 people per 

copy readership plus 22,000 digital.  
15% reduction for possible duplication.

Power of Three Partnership
Your audience is C-suite. They make decisions based on data. Our integrated 
POWER OF THREE PARTNERSHIP is backed by research showing its 
superior effectiveness and ROI.

Increased Effectiveness: Integrated campaigns are 31% more effective* 
at building brands than non-integrated campaigns.

Boosted ROI: For every channel you add, you can improve your ROI and 
effectiveness by up to 35%.

Higher Customer Spend: Customers who interact with a brand across 
multiple channels spend three to four times more than those who only 
engage on a single channel.

INCOME

11%

$300,000+

9%

under 
$75,000

43%
$150,001- 
$300,000

37%
$75,001-
$150,000

CONNECTING BUSINESS & PEOPLE

	» Continuous Brand Exposure: Benefit from 12 months of 
continuous brand reinforcement.

	» Prominent Print Presence: Pick the ad size that fits you best! 
Full Page, Half Page, and Premium Positions available!

	» Thought Leadership Spotlight: Showcase innovations, 
leadership, or success stories, providing valuable thought 
leadership and direct reader engagement.

	» Special Publications: To enhance your marketing 
plan, consider adding one or all of Insight's four special 
publications. Use these publications to celebrate a milestone 
year, provide innovation within your industry, share your 
unique giving story to inspire others, and be a part of an 
ultimate resource guide. 

Anniversary Celebrations, Insight on Innovation,  
Insight on Philanthropy and Insight Power Book

EVENTS
Become a featured sponsor at an event of  
your choice.  

	» Choose from 6 different events.

	» Access to an elite audience with contact 
information.

	» Recognition before, during, and after the event.

	» Networking with a c-suite audience.

	» On stage opportunities depending on 
sponsorship level.

DIGITAL PARTNERSHIP 
Our Digital Partnership offers a powerful and cost-effective way to elevate your brand, build awareness, and drive customer 
engagement across our trusted digital platforms. Our subscribers are made up of decision makers, CEOs, business owners and upper 
management within our 18-county region. By advertising through Insight's website and newsletters, you can increase your frequency 
of messages and introduce time sensitive messages quickly. 

	» Industry Exclusive Opportunities Available

2

3

PRINT 
An ad/article in Insight on Business reaches both business decision-makers and high-income consumers who make up  
a significant portion of Insight's audience. Examples on how you can do this: 1

* Google, 2025

Insight is the only business publication in the region to have an audited requested subscriber 
list and requirement to follow high ethical and journalistic practices.
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2026 CALENDAR 2026 CALENDAR

January February March April May

Insight Monthly Editions
Monthly Features:
*NEW* The Brief
Insight Insider
Personalities
Regional Economy & Outlook
On the Move

Editorial Features

Manufacturing

Small Business

Social Impact

Health Care & 
Wellness

Manufacturing

Small Business

Talent

Construction, 
Development, & 
Real Estate

Manufacturing

Small Business

Social Impact

Financial & 
Business Services

Manufacturing

Small Business

Talent

Technology & 
Education

Manufacturing

Small Business

Social Impact

Health Care & 
Wellness

Insight Special Sections

Power Book  - 
Hospitals

Power Book - 
Public Companies

Power Book - 
Credit Unions

Power Book - 
Highest Paid 
Public Co Execs

Power Book -  
Health Care 
Leaders

Insight Special 
Publications
*Denotes Partner Publications

New North  
Annual Report*

NEWMA All Stars*

Anniversary 
Celebrations

Available all year!

Insight Awards

UNDERMay 28

Thought Leadership Article

Example of our Guest Insights page 
 in Insight magazine.

Dr. Michael Sullivan, adjunct lecturer, School of Business, University of Wisconsin-Platteville

Navigating change: a playbook for success

Change is a constant in business, and for business leaders, managing that change can feel like herding cats—challenging, unpredictable, and sometimes a bit chaotic. But with the right mindset and preparation, it can also be a rewarding journey that sparks innovation and growth. Let’s explore three key areas in which you can effectively navigate change management: addressing resistance, ensuring clear communication, and enabling engagement.
Addressing resistance: the elephant in the room
You’ve organized a team outing, and everyone’s invited—except that one teammate who’d rather stay glued to their work than join the fun. Helping individuals overcome resistance to change can feel just as daunting. It’s important to remember that change often unleashes hidden feelings, especially uncertainty and fear.

One proven method is to hold listening sessions with your team members to understand how they feel about the change. Are they worried about job security? Do they feel unprepared for new changes? You can address their issues head-on by listening in 1:1 or small group settings, turning skepticism into support. A little empathy goes a long way—no one likes being thrown into the deep end without a life jacket!Clear communication: the key to clarityOnce you’ve acknowledged the resistance, it’s time for two-way dialogue. Think of communication 

as setting the scene for your team outing. You wouldn’t just send out a vague invitation, right? Clear communication is essential for explaining why change is needed and the benefits for individuals and your business.
Aim to be transparent openly and frequently. This means holding group meetings, sending newsletters, or creating fun video updates. Your goal is to paint a realistic picture of the change and how it will impact them. The more they feel informed and included, the more likely they’ll trust you and accept the new ways of working.

Fostering engagement: everyone’s invited!Finally, fostering engagement is like ensuring everyone feels they are part of the team outing. Employees involved in the change process feel a sense of ownership and investment and tend to become advocates for the change. Achieve this through collaborative group forums, brainstorming meetings, or feedback sessions.Encourage your team to get involved by sharing their ideas, concerns, and experiences. After all, who knows the business better than those who work in it every day? By encouraging involvement, you can tailor changes to better suit everyone’s needs, making the change smoother and more effective.Conclusion: a recipe for successEffective change management involves addressing resistance, ensuring clear communication, and fostering engagement. By prioritizing these aspects, you can turn the daunting task of change into an exciting opportunity for growth and innovation.So, as you gear up for your next organizational change, remember that with a bit of understanding, a clear message, and an engaged team, you can transform that change into a celebration—one where everyone feels valued at the team outing.

About the Author
Dr. Michael Sullivan, organizational change leadership program lecturer and change professional, University of Wisconsin–PlattevilleDr. Michael Sullivan has extensive change management experience in global business and academia. He consults for Fortune 100 companies and teaches in the Master of Science in Organizational Change Leadership program at the University of Wisconsin-Platteville.The views and opinions expressed in this article are those of the author and do not necessarily reflect the official policy or position of Insight Publications, a division of Woodward Communications, Inc.

BECOME THE EXPERT. BUILD AUTHORITY.
Guest Insights is your premier opportunity to establish 
your executive as an expert thought leader within 
our industry. Leveraging our platform’s credibility, 
you share original, non-promotional knowledge and 
expertise with our high-value readers. When your 
message challenges thinking and offers a genuine 
vision, it builds deep brand trust, enhances reputation, 
and drives the highest-quality, expertise-seeking leads.

How it works:
Submit your expert thought leadership article (500 
words) along with the author’s photo, name, title, 
company, expertise and email.

Exclusive Distribution Value:
• Full page article in our print publication.
• All-year placement on our website.
• Guaranteed feature in our Insight email newsletter.

IMAGINE YOUR MESSAGE, 
undistracted, directly in the hands 
of Northeast Wisconsin's most 
influential decision‑makers.

With Insight's Exclusive Partner Promotions, 
your full-page flyer or publication is delivered 
directly into the hands of our 55,000 top-tier 
readership – CEOs, owners and key decision 
makers across all industries in Northeast 
Wisconsin. It's not just a mailing; it's a premium, 
guaranteed delivery alongside the region's most 
trusted business publication. Your content gets 
undivided attention, ensuring your brand stands 
out where it matters most. 

$7,000 investment with maximum impact! 
Pricing based on 1 oz or less 
Limited to (2) monthly
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Power Book - 
Construction 
Leaders 

40 Under 40

Power Book - 
Financial Leaders 

Fastest Growing 
Companies

Power Book - 
Education Leaders

Women of 
Influence

Power Book - 
Government 
Leaders

InDevelopment

Power Book - 
Manufacturing 
Leaders 

Manufacturing First

Power Book  - 
Nonprofits 

Power Book - 
Startup Founders

Executive 
Excellence

A  S P E C I A L  S E C T I O N  B Y
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INNOVATION SPONSORS

SUP P OR T ING SP ONSORS

2026

Whether you’re a startup or a legacy 

company, innovation is at the heart of what 

makes businesses succeed. Insight on 

Innovation allows businesses to share their 

own stories of how they developed new 

products and processes that allowed their 

companies to grow. This special sponsored 

content section will inspire you as your 

business travels its own innovation journey.

CELEBRATING INNOVATION

Fox Cities

Fox Cities

Fox Cities

Fox Cities

UNITED IS THE WAY
WE CREATE LASTING CHANGE

2025
Community 
Campaign
Produced by Insight Publications 
in conjunction with
United Way Fox Cities

2026

on Philanthropy

Fused by 
Numbers
Design by Michelle Sharp

Commercial Banks • Credit Unions • Hospitals • IT Support 
Providers & Cybersecurity Firms • Law Firms • CPAs • Advertising 
Agencies, Marketing Companies, and PR Firms • Commercial Real 
Estate Brokers • Property Management Companies • Commercial 

Electricians • HVAC Technicians • Industrial Manufacturers • 
Convention Centers & Event Venues • Public and Private Universities 

• Community Colleges • Executive Search Services & Recruitment 
Firms • Insurance • Commercial Banks • Credit Unions • Hospitals 
• IT Support Providers & Cybersecurity Firms • Law Firms • CPAs 

• Advertising Agencies, Marketing Companies, and PR Firms • 
Commercial Real Estate Brokers • Property Management Companies 

• Commercial Electricians • HVAC Technicians • Industrial 
Manufacturers • Convention Centers & Event Venues • Public and 

Private Universities • Community Colleges • Executive Search 
Services & Recruitment Firms • Insurance • Commercial Banks • 
Credit Unions • Hospitals • IT Support Providers & Cybersecurity 

Firms • Law Firms • CPAs • Advertising Agencies, Marketing 
Companies, and PR Firms • Commercial Real Estate Brokers • 

Property Management Companies • Commercial Electricians • HVAC 
Technicians • Industrial Manufacturers • Convention Centers & 

Event Venues • Public and Private Universities • Community Colleges 
• Executive Search Services & Recruitment Firms • Insurance 
• Commercial Banks • Credit Unions • Hospitals • IT Support 

BOOK2026

The ULTIMATE GUIDE  to the The Most Influential 

BUSINESS LEADERS  AND INDUSTRIES 
OF NORTHEAST WISCONSIN

Featuring over 16 Key Industries

POWER

Insight on 
Innovation

New North 
Mid‑Year Report*

United Way* Insight on 
Philanthropy

Insight  
Power Book

June 25 July 28

CONNECTING COMMERCIAL DEVELOPERS IN NORTHEAST WISCONSIN
DEVELOPMENT

September 15 

MANUFACTURING FIRST
E X P O  &  C O N F E R E N C E

October 28

EXCELLENCE
E X ECU T I V E

December 3

Partnership Promotions

YOUR SOLUTION. OUR AUDIENCE. DRIVE ENGAGEMENT.

Our Sponsored Content program is a high-
engagement platform designed to align your 
product or service solutions with our trusted 
editorial environment. This is the perfect 
opportunity to use informative storytelling 
to detail how your offerings solve specific 
industry challenges for our readers. When your 
narrative is compelling and useful, it generates 
direct interest and guides potential leads 
straight into your sales funnel.

How it works: 
Submit your full page designed article (500 
words or less) ensuring Insight's sponsored 
content logo is included in the upper right hand side of the ad. 

SPONSORED CONTENT $3,000

Sponsored Content

Make your company’s 2026 milestone 
anniversary a cornerstone of 
your annual marketing and 
brand-building initiatives! 
Insight offers powerful, 
year-round opportunities to 
tell your story and position 
your business for continued 
success. 

We offer flexible 
opportunities to feature 
your story, timed perfectly 
to your actual anniversary 
date, whether it’s in June, 
October, or any other month.

Anniversary Celebrations

INCREASE YOUR REACH WITH 
GUEST INSIGHTS! $3,500

28  |          I NSIGH TON BUSI N E S S .C OM  

SECURA INSURANCE WAS FOUNDED IN 1900 BY JULIUS BUBOLZ, a local farmer, after a tornado tore through New Richmond, Wisconsin causing incredible property damage, killing more than 100 people and injuring 500 others.Bubolz decided that something needed to be done to ease the inevitable financial burden caused by future storms. On March 1, 1900, he shared his plan for a mutual insurance company with his neighbors, proposing that each member would have an equal voice in management and promised to assume his share of losses and expenses. With a handshake, The Farmers Home Mutual Hail, Tornado, and Cyclone Insurance Company of Seymour, Wisconsin (now SECURA Insurance) was born. Since then, there have only been six leaders of the company, with the latest leader, Garth Wicinsky, stepping into the president and CEO role in 2022. SECURA has been known for its exceptional service to agents and policyholders, along with the support it gives to the community through associate volunteerism and monetary donations. Throughout the past 125 years, SECURA has remained a mutual insurance company focused on the shared mutual success of its stakeholders.
“Caring for others is not just a part of our history, it is the fabric of all we do and who we are today,” said Garth Wicinsky, SECURA Insurance president and CEO. “It’s about helping our neighbors and being there for them when they need us.”

SECURA prides itself on 
being a great place to work, a great partner for agents, and having products and services to protect what is important for its policyholders.

“We are excited to celebrate this milestone anniversary with our associates, agent partners and communities,” said Wicinsky. “We look forward to what the next 125 years will bring.”SECURA is based in Neenah, Wisconsin and operates in 13 states including Arizona, Colorado, Illinois, Indiana, Iowa, Kansas, Kentucky, Michigan, Minnesota, Missouri, North Dakota, Pennsylvania and Wisconsin.The company has more than 1,000 employees working in a variety of meaningful roles. Maintaining a strong company culture, investing in its people and striving to be a great place to work are important to SECURA. All associates are encouraged to own their careers. The internal performance development team assists associates in achieving their career goals, building their network, and promoting the ability to lead ideas and others with confidence.Over the past 125 years, SECURA has grown as a property-casualty company and sells its products through a network of more than 550 independent agency partners. It now provides flexible, customized insurance options for a range of businesses, farms, agribusinesses, special events and nonprofits. 

New SECURA associates attend a two-day networking session, called QuickStart, with other new associates and company leaders.

Associates participate in SECURA’s annual kickball tournament to raise funds for United Way.

SECURA Insurance celebrates 125 years

Bubolz family homestead located in Cicero, Wisconsin and SECURA Insurance’s current home office located in Neenah, Wisconsin.

SECURA’s Commercial Lines underwriting team gathers for a fun photo during their annual conference.

INFORMATION
1500 MUTUAL WAY
NEENAH, WI 54956

800-558-3405
SECURA.NET

28  |          I NSIGH TON BUSI N E S S .C OM
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Details Presenting
Industry Exclusive
Speaking

Major
Speaking

Supporting Exclusive

Leadership awards

300+ attendees

C-suite leadership across  
all industries

Event Date: July 28

Nominations Closes: October 30 

Registration Opens: December 16  

$12,500 $6,000 $3,000

Presenting 

Lunch 

Lifetime 

Lanyard 

Gift Bags 

UNDER

Leadership awards

250+ attendees

C-suite executives, owners, 
directors, and emerging leaders

Event Date: May 28

Nominations Closes: January 9 

Registration Opens: February 24

SOLD $5,000 $2,500

Presenting 

Networking

Champagne 

Lanyard 

Gift Bags

Business awards

300+ attendees

C-suite leadership across  
all industries

Event Date: June 25

Nominations Closes: March 10

Registration Opens: April 14

SOLD $7,500 $4,000 Presenting 

Networking

Breakfast 

Lanyard 

Gift Bags

CONNECTING COMMERCIAL DEVELOPERS IN NORTHEAST WISCONSIN
DEVELOPMENT

Conference & small expo

250+ attendees

Developers, builders, bankers, 
municipalities & more

Event Date: September 15 

Registration Opens: June 1

Registration Closes: September 13

$7,500 $5,000 $2,500 Presenting 

Networking

Lanyards

Reception

Conference & large expo

1,200+ attendees

200+ exhibitors

Manufacturers & the business 
community that supports them

Event Date: October 28

Registration Opens: May 11 

Registration Closes: October 28

SOLD Keynote (2) 
$11,000 

Platinum (2)
$7,500 

Gold (12) $6,500  

Silver
$3,500 

Bronze 
$2,500 

Many 
opportunities 
ranging from 
$1,000-$4,000

EXCELLENCE
E X ECU T I V E

Leadership awards, financials, 
operations and marketing

300+ attendees

C-suite leadership across  
all industries

Event Date: December 3

Nominations Closes: July 31

Registration Opens: September 1

SOLD $7,500 $4,000 Presenting 

Networking

Lanyard 

Gift Bags

2026 EVENTS SPONSORSHIPS OPPORTUNITIES

DIGITAL RATES Original Value $4,525

CO-BRANDED DEDICATED EMAIL
Personalized email to Insight's exclusive email newsletter audience.  

CO-BRANDED SOCIAL
Social media post (Mon-Sun) with a reach of 5,000 daily impressions.

Reach Insight's audience (social media followers, email subscribers, print 
subscribers, and website visitors) on Facebook and Instagram or Linked 
with co-branded posts.

Limited to (1) weekly | $1,500 Meta post | LinkedIn $2,000 per post

2026 DIGITAL OFFERINGS

	» Targeted Reach: Sent to Insight's 
exclusive email newsletter audience, 
which is comprised of decision-makers, 
CEOs, business owners, and upper 
management. 

	» Direct Communication: A dedicated 
email allows for a personalized message 
that can introduce time-sensitive 
information quickly.

	» High-Value Audience: The audience 
includes high-net-worth individuals with 
significant purchasing power for both 
their businesses and personal lives. 

	» Exclusivity: Each email a premium 
opportunity to get undivided attention 
from the audience.

1 Month 3 Months

$2,700
per month

$2,200 
per month

6 Months 12 Months

$1,700 
per month

$1,200 
per month

Limited to (3) monthly  |  $2,500 per email

	» 30,000 monthly ad impressions

	» 110,000 monthly logo impressions

	» Limited to (10) monthly   

	» Logo featured in all email 
newsletters, on our website, and 
Insight on Business (monthly)

	» Rotating ad in Email newsletters 
Daily and Weekly

WEBSITE DISPLAY ADS  +  EMAIL NEWSLETTER DAILY  +  WEEKLY

DIGITAL PARTNERSHIP
Our new Digital Partnership is exclusive to only 10 partners. Your message is top-of-mind with 
website display ads, email newsletters and plenty of added value. A powerful and cost-effective way 
to elevate your brand, build awareness and drive customer engagement across our trusted digital 
platforms. Plus you continue to reach the most influential audience that only Insight delivers.

Content Requirements
	» Image: jpeg or png (under 1MB), 

600-700 pixels wide, maximum 
1,000 pixels deep

	» Body copy: 150-300 words

	» Include a clear Call-To-Action

	» URL to hyperlink 

	» Subject line (max 60 characters) 

	» Send date and preferred time 

	» Name and email to send proof

Digital Ads

Banner  970 x 250 Square  300 x 250

DIGITAL ADVERTISING

AD SIZES
Measurements in pixels; width by height

AD FILE REQUIREMENTS
JPG or GIF file formats only. All files must 
be final, optimized to 144 ppi in RGB

AD SUBMISSION
Email ads directly to your 
account executive

Content Requirements
	» Image: jpeg (under 1MB), 1080x1080 pixels, 72 dpi

	» Video: mp4, max 15 sec., 1080x1080 pixels, 1:1 ratio

	» Body copy: 120 words max include a clear Call-To-Action

	» Links to LinkedIn or FB & IG pages & URL landing page

	» Send preferred week  and alternative week

	» Name and email to send proof
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2026 SPECIAL PUBLICATION OPPORTUNITIES

� is year-long print, released in November, and digital 
publication is the premier platform to amplify the essential 
stories of nonpro� ts and their bene� ciaries. It is purpose-
built to increase awareness, drive crucial donations, and 
connect them directly with philanthropic leaders.

For Sponsoring Businesses, it re� ects your company’s 
commitment to strengthening the region, o� ering a 
powerful vehicle for corporate social responsibility that 
aligns your brand with philanthropic leadership.

Promoted year-round through Insight newsletters, 
this publication re� ects our commitment to the 
community. We also partner with the Association of 
Fundraising Professionals (AFP) to honor those making 
a lasting impact.

Space deadline Sept. 1, 2026
Materials deadline Oct. 1, 2026

Bene� t Category Corporate Sponsor Nonpro� t Pro� le Partner Sponsor

Sponsorships pricing $6,000 $2,000 $495

Content Opportunities
One Page Corporate Essay

2 - Nonprofi t Features Donated
One Page Nonprofi t Profi le: A form will 

be sent to complete. 

Promotional Ads Full-Page Ad Full-Page Ad

Website Opportunities Corporate Essay posted on 
Insight on Philanthropy page

Included in the online directory for 
Insight on Philanthropy

Enhanced digital listing

Enhanced 
digital listing

Logo Placement

Email Newsletter Publication Release Article Featured in an Insight 
email newsletter Quarterly Insight email newsletter

Back Cover Premier Placement ✓ ✓

Website Year-Round ✓ ✓ ✓

I INSIGHT
on Philanthropy

NONPROFIT

40 | 2026 INSIGHT ON PHILANTHROPY

i n s i g h t o n b u s i n e s s . co m

Year Established: 1971

Total Employees: 8 full-time, 

10 part-time

Total Volunteers: 1,400+/year

Annual Revenue: $838,833 (FY25)

SERVICE AREA
Northeast Wisconsin

4815 N. Lynndale Dr.

Appleton, WI 54913

920-731-6041

info2@bubolzpreserve.org

www.bubolzpreserve.org

GOALS AND MISSION
Since 1971, Bubolz Nature Preserve has connected 

people to nature through environmental education, 

recreation and conservation. We inspire curiosity 

about the natural world by delivering standards-

aligned, hands-on programs for youth, welcoming 

more than 80,000 visitors annually to explore our trails 

and modeling best-practice conservation work. Our 

goal is to provide transformative outdoor experiences 

that build healthier people, stronger communities and 

lifelong environmental stewards, striving toward our 

mission of connecting all people to nature.

GIVING OPPORTUNITIES
Your gift fuels outdoor education and conservation 

right here in Northeast Wisconsin. Support 

field trips in nature’s classroom, family-friendly 

community events, sustainable reforestation 

projects and so much more. Giving options 

include one-time gifts, monthly giving, corporate 

contributions, event sponsorships and volunteer 

opportunities. Hosting your event at the preserve 

is another great way to contribute to our mission. 

Visit bubolzpreserve.org/support to get involved 

today — every dollar keeps programs affordable 

and our 725 acres welcoming for all.

SIGNATURE FUNDRAISERS 

AND EVENTS
• March 7, 2026 

Maple Syrup Saturday

• June 5, 2026 

Ales on the Trails

• Oct. 17, 2026 

Romp in the Swamp

Get involved with our community of 

volunteers who make Bubolz thrive. 

Opportunities include helping with 

school field trips and public programs, 

trail and habitat stewardship, assisting 

with property and building maintenance, 

aiding with ski and snowshoe equipment, 

and supporting community events. 

Individuals, friends and corporate groups 

are all welcome. Training is provided by 

our staff. Give a few hours and make a 

lasting impact.

Chair: Jesse Ostrom / Thrivent

Vice Chair: Megan Biese / US Venture

Past Chair: Charlie Fredrickson / Faith Technologies

Kathi Seifert / Katapult LLC

John Bergstrom / Bergstrom Automotive

Terry Timm / Retired Executive

Stacy Robben / The Boldt Group

Mike Jansen / Faith Technologies

Steve Harrison / Neenah Joint School District

Allison Kruse / Secura Insurance Company

Jeff Krepline / Menasha Corporation

Josie Adams / Kimberly-Clark

Maria Nelson / Red Shoes Inc.

Joanna Trygstad / Allianz Life

Zack Bunkers

Community Engagement 

Manager

EXECUTIVE LEADERSHIP BOARD OF DIRECTORS

VOLUNTEER OPPORTUNITIES

Randy Tuma

Executive Director

Bubolz Nature Preserve Fox Cities 

Environmental Learning Campus
Sponsored Content

HELP BRING

LEARNING TO LIFE

Scan to give.

Every dollar

keeps programs

affordable and

accessible
to all.

Spark focus and

wander. Give an

incredible experience

to our youth with

your gift today.

Bubolzpreserve.org/support

Hands-on, outdoors learning boosts attention

and motivation, supports physical and mental

health, and nurtures future environmental

stewards. Your gift opens trails and field trips

where lessons become lived experiences.

When lessons move outdoors, focus grows

and memories last.

Bubolzpreserve.org/support
Bubolzpreserve.org/support
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GIVING OPPORTUNITIES
Your gift fuels outdoor education and conservation 

right here in Northeast Wisconsin. Support 

field trips in nature’s classroom, family-friendly 

community events, sustainable reforestation 

Opportunities include helping with 

school field trips and public programs, 

trail and habitat stewardship, assisting 

with property and building maintenance, 

EXECUTIVE LEADERSHIP

Randy Tuma

Executive Director

Hands-on, outdoors learning boosts attention

and motivation, supports physical and mental

health, and nurtures future environmental

stewards. Your gift opens trails and field trips

where lessons become lived experiences.
2026

onPhilanthropy

Fused by

Numbers, 2025

Innovation is the engine of our region’s progress. � is is your 
opportunity to share your company’s innovation journey in your own 
words, or for businesses that partner with innovators, to share their 
clients’ breakthrough stories. Insight dedicates a special publication, 
Insight on Innovation to highlight this crucial work. 

Printed in June, each article will feature your story, photos, logo, and 
website information. All Insight on Innovation features will also be 
published on Insight’s website, cementing your status as a leader.

Space deadline April 1, 2026
Materials deadline May 1, 2026

Bene� t Category Champion Sponsor Major Sponsor Partner Sponsor

Sponsorships pricing $4,950 $2,500 $495 - $4,400

Display Ad 
(June issue)

Full-page 
Premium Placement

1⁄2 Page Horizontal 1⁄2 Page Horizontal $2100
1⁄4 Page Horizontal $1300

Logo Only  $495

Content 
Opportunities

One Page Corporate Article Half Page Corporate Article Two-Page Spread $4400

Full-Page  $2600
1⁄2 Page Horizontal $1500

Logo Placement

Email Newsletter Publication Release ✓

Promotional Ads Print & Digital Print & Digital

Back Cover Premier Placement ✓ ✓

Website Year-Round ✓ ✓ ✓

2026 SPECIAL PUBLICATION OPPORTUNITIES
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and we are extremely proud that our 
order accuracy and fulfillment times 
often exceed industry standards. 
Every project, big or small, receives 
the same careful attention and is 
double checked for accuracy.

Retail brands
If there is one thing that is constant 
within the promotional products 
industry, it is change — especially 
product changes! There has been a 
recent movement toward putting an 
emphasis on quality over price and 
focusing on sustainability and socially 

conscious items. Product innovation 
within the promotional marketing 
industry looks different today than
it did just a few short years ago.

Brands that traditionally were 
only sold at retail have been entering 
the promotional products industry 
in large numbers over the past few 
years such as Vineyard Vines, Peter 
Millar and HydroFlask. Clients are 
recognizing that they can create very 
positive brand associations by paying 
attention to the items on which they 
promote their brand.

Sustainability & corporate 
responsibility
Last year, sales of sustainable 
products surged 20% from 2022 
figures and the 2024 projection for 
sustainable product sales growth is 
just as robust. Clients today continue 
to demand products that have a 
minimal effect on the environment. 
Similarly, 58% of clients indicate 
that they are more likely to purchase 
from (or support) brands that align 
with their values. Corporate Social 
Responsibility (CSR) primarily 
centers around environmental, 

ethical/human rights, philanthropic 
and economic responsibility and an 
increasing number of promotional 
product companies are expanding 
their product offering to include items 
that resonate with this demand.

Your brand, your way
Clients today are looking for ways to 
create a distinctive brand presence 
that is unique, impactful and 
memorable. Icon Marketing and the 
promotional marketing industry have 
responded with an increased offering 
of completely custom products. From 
socks to sweatshirts to hats to hard 
goods, the number of items that can 
be completely customized to align 
with a client’s branding and colors 
is exploding. While fully custom 
products have a greater lead time, 
costs are often very competitive 
and the design flexibility available 
is unparalleled. We have guided 
numerous clients through the design 
process and are proud to be a part 
of bringing products to market that 
truly reflect our client’s branding on 
a whole new level.

The promotional products industry 
has evolved greatly over the past 
few years as clients continue to 
demand unique, brand focused 
solutions to drive business forward. 
Icon Marketing leads the way 
with innovative responses to these 
changing market needs and will 
continue to do so to ensure that 
we are delivering a best-in-class 
experience to our clients. 

Icon Marketing leads innovation in 
the promotional marketing industry

The promotional 
marketing industry 
has always been 
rooted in fun 
and creativity, 

but innovation and invention have 
become critical components of 
success for promotional marketing 
companies today. Icon Marketing, 
a top-tier promotional products 
distributor located in Northeast 
Wisconsin for more than 20 years, 
has evolved with the changing 
business landscape to continue 
to provide value and innovative 
services to its clients across the 
United States that align with the 
demands of business today.

E-commerce solutions
Icon Marketing was among the first 
promotional distributors to recognize 
the power of e-commerce solutions 
within our industry. From corporate 
storefronts to gift redemption 
storefronts to pop-up shops, Icon 
Marketing helps clients better manage 

their branded merchandise through 
targeted e-commerce solutions.

Corporate retail storefronts, 
designed exclusively for large 
corporate clients, allow for the 
sale of branded goods internally 
to employees or externally to the 
general public. The Icon team works 
closely with each client on everything 
from product selection to marketing 
strategy to store design. Corporate 
retail storefronts offer many benefits 
including streamlined ordering, 
brand compliance, better inventory 
management and less waste — even 
while expanding the product offering.

Gift redemption storefronts 
offer clients a superior way to gift 

employees, prospects or customers. 
Gift recipients enter a code to choose 
their gift instead of having to make a 
payment. Gift redemption storefronts 
can offer tiered categories of gifts to 
truly customize the experience for 
a large audience. These redemption 
storefronts offer an elevated way 

to reward employees for a job well 
done or to commemorate employee 
anniversaries or life milestones.

Pop-up shops are the perfect 
solution for clients who want to 
offer their employees a high-impact 
storefront filled with a limited 
selection of branded merchandise at a 
nominal cost. Pop-up shops are perfect 
for those clients who are not ready 
for a full company store, but want to 
offer the option to purchase branded 
merchandise on a short-term basis.

E-commerce technology
With the expansion of e-commerce 
solutions, Icon Marketing has also 
worked collaboratively with our 
solution provider to continue to 
innovate and identify technology 
solutions to help service our clients 
at the highest level. Internally, we 
use a variety of APIs to connect to 
third-party systems that allow us 
to better manage our storefronts 
and the fulfillment of goods to our 
clients. We have also deployed SSO 
integrations for several clients which 
allows employees to access the 
storefront securely and without the 
need for additional login credentials. 
With a focus on continuous 
improvement process for our team 
and our clients, Icon Marketing 
ensures that our e-commerce 
solutions continue to evolve and stay 
ahead of the competition.

Warehouse technology & fulfillment
Icon Marketing offers a full range of 
warehousing and fulfillment services 
to include packing/kitting and bulk 
shipping, to ongoing subscription 
fulfillment and e-commerce 
management. This breadth of services 
is available in part due to our state-
of-the-art warehouse facility and 
dedicated warehouse team. We 
carefully manage inventory and fulfill 
orders using the latest technology 

Company: Icon Marketing

Innovation: Managing brand 
merchandise utilizing e-commerce
and warehousing technologies

iconmarketinginc.com

CHAMPIONS
OF

INNOVATION

“If there is one thing that 
is constant within the 
promotional products 

industry, it is change —
especially product changes!”
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If there is one thing that is constant 
within the promotional products 
industry, it is change — especially 

Brands that traditionally were 
only sold at retail have been entering 
the promotional products industry 
in large numbers over the past few 
years such as Vineyard Vines, Peter 
Millar and HydroFlask. Clients are 
recognizing that they can create very 
positive brand associations by paying 
attention to the items on which they 

Sustainability & corporate 

Last year, sales of sustainable 
products surged 20% from 2022 
figures and the 2024 projection for 
sustainable product sales growth is 
just as robust. Clients today continue 
to demand products that have a 
minimal effect on the environment. 
Similarly, 58% of clients indicate 
that they are more likely to purchase 
from (or support) brands that align 
with their values. Corporate Social 

is unparalleled. We have guided 
numerous clients through the design 
process and are proud to be a part 
of bringing products to market that 
truly reflect our client’s branding on 
a whole new level.

The promotional products industry 
has evolved greatly over the past 
few years as clients continue to 
demand unique, brand focused 
solutions to drive business forward. 
Icon Marketing leads the way 
with innovative responses to these 
changing market needs and will 
continue to do so to ensure that 
we are delivering a best-in-class 
experience to our clients. 

E-commerce solutions
Icon Marketing was among the first 
promotional distributors to recognize 
the power of e-commerce solutions 
within our industry. From corporate 
storefronts to gift redemption 
storefronts to pop-up shops, Icon 
Marketing helps clients better manage 

solution provider to continue to 
innovate and identify technology 
solutions to help service our clients 
at the highest level. Internally, we 
use a variety of APIs to connect to 
third-party systems that allow us 

Company: 
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promotional products 
industry, it is change —

especially product changes!”

A  S P E C I A L  S E C T I O N  B Y

—— S P O N S O R E D  C O N T E N T ——

INNOVATION SPONSORS

SUP P OR T ING SP ONSORS

2026

Whether you’re a startup or a legacy 

company, innovation is at the heart of what 

makes businesses succeed. Insight on 

Innovation allows businesses to share their 

own stories of how they developed new 

products and processes that allowed their 

companies to grow. This special sponsored 

content section will inspire you as your 

business travels its own innovation journey.

CELEBRATING INNOVATION

ARTICLE CONTENT SUBMISSION
2-Page Spread Full-Page Option Half-Page

1,000 words, logo, one large photo, 
2-3 small photo, brief captions and 

contact information

500 words, logo, one large photo, 
one small photo, brief captions and 

contact information

300 words, 1 photo,
logo and contact information
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2026 SPECIAL PUBLICATION OPPORTUNITIES

Bene� t Category Power Sponsor Industry Sponsor Partner Sponsor
Sponsorships pricing $5,000-$7,000 $4,950 $495 - $2,100

Limited sponsorships available Only 5

Display Ad (December issue) Premium Full Page Positions
Back Cover  $7,000
Inside Front Cover $6,500
Page 1 & 2 $6,000
TOC  $5,000

Full Page
Next to industry section

Finance 
Business Services

Construction & Development
Real Estate

Manufacturing 
Healthcare & Wellness

Travel & Hospitality
Education & Talent

Economic Development

1⁄2 Page Horizontal  $2100
1⁄4 Page Horizontal  $1300
Logo Only  $495
Placement requests available upon 
availability

CEO Message (200 words) ✓

Logo Placement

Email Newsletter Publication Release ✓

Promotional ads Print & Digital Print & Digital

Inside Back Cover Premier Placement ✓ ✓

Website year-round ✓ ✓ ✓

Complimentary Issues Up to 10 Up to 5

� e Power Book is the ULTIMATE GUIDE to � e Most In� uential 
BUSINESS LEADERS AND INDUSTRIES of Northeast Wisconsin, 

serving as a year-round resource for top professionals. 

A YEARLONG MARKETING INVESTMENT

BOOK
POWER

� e Power Book will be released in December,  is a vital resource for 
navigating the regional business ecosystem, directly reaching in� uential 
individuals and key businesses. It serves as a roadmap of in� uence, allowing 
professionals to strategically connect, build relationships, and identify 
growth opportunities across sectors like Finance, Healthcare, Real Estate, and 
Manufacturing.

Insight readers will treat the Power Book as a “MUST READ,” referencing 
it throughout 2027, ensuring your brand is top-of-mind with community 
leaders and decision-makers. Align your brand with the region’s most 
powerful professionals. 

Space deadline Oct. 1, 2026   Materials deadline Nov. 1, 2026
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Rank Company

Total Deposits 2025 
Total Deposits 2024
Percent Change

Total Assets 2025
Total Assets 2024
Percent Change

Local 
Locations Executive

Founded
Headquarters

15 BLC Community Bank
206 E Main St., Little Chute, WI 54140

blccb.com / 920-788-4141

$352,757
$334,146
5.57%

$433,960
$411,213
5.53%

1 Robert De Bruin
Director

1906
Little Chute

16 American National Bank-Fox Cities

2200 N Richmond St., Appleton, WI 54911

anbfc.bank / 920-739-1040

$352,529
$326,369
8.02%

$417,415
$399,737
4.42%

1 Paul  Northway
President and CEO

1993
Appleton

17 Oostburg State Bank
905 Center Ave., Oostburg, WI 53070

oostburgstate.bank / 920-564-2336

$343,824
$316,745
8.55%

$390,445
$359,268
8.68%

3 Eric Glewen
CEO

1908
Oostburg

18 Wolf River Community Bank

309 E Main St., Hortonville, WI 54944

wolfriverbank.com / 920-779-7000

$289,818
$262,902
10.24%

$345,090
$302,023
14.26%

4 Joe Peikert
CEO

1996
Hortonville

19 West Pointe Bank
1750 Witzel Ave., Oshkosh, WI 54902

westptebank.com / 920-232-2260

$263,776
$248,144
6.30%

$368,516
$344,119
7.09%

1 David Krumrei
Chairman, President 

and CEO

1996
Oshkosh

20 Bay Bank
2555 Packerland Dr., Green Bay, WI 54313

baybankgb.com / 920-490-7600

$260,168
$235,902
10.29%

$302,898
$266,860
13.50%

3 Jeff Bowman
President and CEO

1905
Green Bay

21 Collins State Bank
20741 County Road JJ, Collins, WI 54207

collinsstatebank.com / 920-772-4433

$234,790
$203,727
15.25%

$272,345
$237,930
14.46%

4 Jeff Mueller
CEO

1914
Collins

22 Cleveland State Bank
1250 W Washington Ave., Cleveland, WI 53015

clevelandstate.bank / 920-693-8256

$194,215
$178,353
8.89%

$224,842
$209,115
7.52%

3 Tim Schueler
President and CEO

1907
Cleveland

23 The Bank of Kaukauna
264 W Wisconsin Ave., Kaukauna, WI 54130

bankofkaukauna.com / 920-766-4674

$143,154
$130,362
9.81%

$165,076
$144,073
14.58%

1 TJ Minnehan
President

1883
Kaukauna

24 Great North Bank
541 Central Ave., Florence, WI 54121

greatnorthbank.com / 715-528-4844

$135,260
$124,485
8.66%

$181,623
$172,332
5.39%

2 Thomas Wittkopf
President & CEO

1891
Florence

25 Waldo State Bank
119 N. Depot St., Waldo, WI 53093

waldostate.bank / 920-528-8385

$126,172
$103,666
21.71%

$155,758
$128,998
20.74%

1 Thomas Reil
CEO

1913
Waldo

26 Bonduel State Bank
130 N Cecil St., Bonduel, WI 54107

bonduelbank.com / 715-758-2141

$104,530
$100,071
4.46%

$121,499
$115,319
5.36%

1 David Schultz
President

1906
Bonduel

27 First National Bank in Tigerton

140 Cedar St., Tigerton, WI 54486

bank1stnational.com / 715-535-2291

$24,551
$25,102
-2.20%

$28,391
$28,770
-1.32%

2 Kathryn  Robbins
President

1934
Tigerton

28 Thrivent
4321 N. Ballard Rd., Appleton, WI 54919

access.thriventbank.com / 866-226-5225

As of June 2, 2025 Thrivent Credit Union became Thrivent Bank

$2,000
$2,000
0%

$14,748
$15,712
-6.14%

1 Teresa Rasmussen
President & CEO

1998
Appleton

Nicolet Bank 

extends CEO 

Mike Daniels 

through 2030 

Nicolet Bankshares has 

secured its co-founder and 

CEO Mike Daniels through the 

end of the decade, announcing 

a contract extension paired 

with a performance-driven 

compensation package valued 

at up to $12 million.

Nicolet’s board of directors 

confirmed in September that 

Daniels will continue in his role 

as chairman, president and 

chief executive officer through 

2030. His compensation 

includes up to 90,000 shares 

of Nicolet common stock, 

structured to align leadership 

continuity with long-term 

performance goals. Nicolet’s 

board said Daniels brings 

a unique combination of 

entrepreneurial vision and 

credibility earned both inside 

and outside the organization.

Daniels’ journey with Nicolet 

began in 2000, when he and 

business partner Bob Atwell 

launched the bank with one of 

the largest capital raises for a 

de novo institution in Wisconsin 

history. That startup has grown 

into a $9 billion enterprise.

Daniels became president 

and CEO of Nicolet Bank in 2016 

and president and CEO of Nicolet 

Bankshares in 2021. He added 

the responsibilities of chairman 

in 2024.
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Rank Company

Total Deposits 2025 
Total Deposits 2024
Percent Change

Total Assets 2025
Total Assets 2024
Percent Change

Local 
Locations Executive

Founded
Headquarters

1 Associated Bank
433 Main St., Green Bay, WI 54301

associatedbank.com / 920-491-7500

$34,198,680
$32,764,058
4.38%

$43,932,191
$41,573,081
5.67%

36 Andrew J. Harmening
President and CEO

1874
Green Bay

2 Nicolet National Bank
111 N. Washington St., Green Bay, WI 54301

nicoletbank.com / nicoletbank.com

$7,681,464
$7,365,685
4.29%

$8,916,994
$8,544,261
4.36%

27 Michael Daniels
President and CEO

2007
Green Bay

3 Johnson Bank
4120 North Galaxy Dr., Appleton, WI 54913

johnsonfinancialgroup.com / 920-225-5500

$5,482,948
$5,120,337
7.08%

$7,045,570
$6,438,162
9.43%

4 Dan  Defnet
President

1970
Racine

4 Bank First Corporation

402 N. 8th St., Manitowoc, WI 545220

bankfirst.com / 920-652-3100

$3,627,829
$3,447,271
5.24%

$4,363,780
$4,143,814
5.31%

20 Michael B. Molepske
CEO and Director

1894
Manitowoc

5 National Exchange Bank and Trust

130 S Main St., Fond du Lac, WI 54936

nebat.com / 920-921-7700

$2,325,642
$2,236,697
3.98%

$2,887,103
$2,758,478
4.66%

24 Eric  Stone
President and CEO

1933
Fond du Lac

6 North Shore Bank
1100 W. Northland Ave., Appleton, WI 54914

northshorebank.com / 920-749-7240

$2,094,477
$2,059,092
1.72%

$2,502,773
$2,585,963
-3.22%

10 Jay  McKenna
President and CEO

1923
Brookfield

7 Horicon Bank
100 E. Midway Rd., Appleton, WI 54915

horiconbank.com / 920-954-6565

$1,347,809
$1,333,490
1.07%

$1,532,197
$1,534,018
-0.12%

7 Fred F. Schwertfeger
CEO

1896
Horicon

8 The Farmers & Merchants Bank

123 W Huron St., Berlin, WI 54923

fmberlin.com / 920-361-1454

$832,304
$766,783
8.54%

$952,328
$884,646
7.65%

2 Paul Kujawa
CEO

1940
Berlin

9 Bank of Luxemburg
630 Main St., Luxemburg, WI 54217

bankofluxemburg.com / 920-845-2345

$620,720
$581,727
6.70%

$709,469
$661,092
7.32%

9 Darren  Voigt
President and CEO

1903
Luxemburg

10 The Stephenson National Bank & Trust (SNBT)

1820 Hall Ave., Marinette, WI, 54143

snbt.com / 715-732-1732

$592,526
$569,007
4.13%

$686,522
$672,082
2.15%

5 Greg  Salmen
President and CEO

1874
Marinette

11 Fortifi Bank
240 Broadway St., Berlin, WI 54923

fortifibank.com / 855-876-1500

$534,936
$497,181
7.59%

$673,356
$655,179
2.77%

9 Greg  Lundberg
President and CEO

1876
Berlin

12 Premier Community Bank

230 Mavis Rd., Marion, WI 54950

premiercommunity.com / 715-754-2535

$478,665
$451,172
6.09%

$536,300
$513,728
4.39%

11 Tom  Pamperin
President and CEO

1941
Marion

13 First State Bank
220 W Waupaca St., New London, WI 54961

bankfirststate.com / 920-982-3300

$437,844
$454,607
-3.69%

$522,973
$528,806
-1.10%

4 David  Blohm
President and CEO

1911
New London

14 State Bank of Chilton
1265 E. Main St., Chilton, WI 53014

statebankofchilton.com / 920-849-8888

$405,577
$404,507
0.26%

$485,132
$468,526
3.54%

4 Dean Vollmer
VP - Commercial 
Lending

1891
Chilton

BANKS  POWER BOOK

At The Top
ANDREW 

HARMENING
Associated Bank

President and CEO

Since April 2021

Years in banking 
industry
About 30

Alma Maters

Bachelor’s degree from 

DePauw University 

MBA from the 

University of Cincinnati

Hometown
Elmhurst, Illinois

Current 
reading material

There are two:

“Leading with the Heart: 

Coach K’s Successful 

Strategies for Basketball, 

Business, and Life” 

by Mike Krzyzewski and 

“Unreasonable Hospitality: 

The Remarkable Power of 

Giving People More 

Than They Expect” 

by Will Guidara, 

which I loved. 
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secured its co-founder and 

CEO Mike Daniels through the 

end of the decade, announcing 

a contract extension paired 

with a performance-driven 

compensation package valued 

Nicolet’s board of directors 

confirmed in September that 

Daniels will continue in his role 

as chairman, president and 

chief executive officer through 

2030. His compensation 

includes up to 90,000 shares 

of Nicolet common stock, 

structured to align leadership 

continuity with long-term 

performance goals. Nicolet’s 

board said Daniels brings 

a unique combination of 

entrepreneurial vision and 

credibility earned both inside 

and outside the organization.

Daniels’ journey with Nicolet 

began in 2000, when he and 

business partner Bob Atwell 

launched the bank with one of 

the largest capital raises for a 

de novo institution in Wisconsin 

history. That startup has grown 

into a $9 billion enterprise.

Daniels became president 

and CEO of Nicolet Bank in 2016 

and president and CEO of Nicolet 

Bankshares in 2021. He added 

the responsibilities of chairman 
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$2,094,477
$2,059,092
1.72%

$2,502,773
$2,585,963
-3.22%

10 Jay  McKenna
President and CEO

1923
Brookfield

$1,347,809
$1,333,490
1.07%

$1,532,197
$1,534,018
-0.12%

7 Fred F. Schwertfeger
CEO

1896
Horicon

$832,304
$766,783
8.54%

$952,328
$884,646
7.65%

2 Paul Kujawa
CEO

1940
Berlin

$620,720
$581,727
6.70%

$709,469
$661,092
7.32%

9 Darren  Voigt
President and CEO

1903
Luxemburg

The Stephenson National Bank & Trust (SNBT) $592,526
$569,007
4.13%

$686,522
$672,082
2.15%

5 Greg  Salmen
President and CEO

1874
Marinette

$534,936
$497,181
7.59%

$673,356
$655,179
2.77%

9 Greg  Lundberg
President and CEO

1876
Berlin

premiercommunity.com / 715-754-2535

$478,665
$451,172
6.09%

$536,300
$513,728
4.39%

11 Tom  Pamperin
President and CEO

1941
Marion

220 W Waupaca St., New London, WI 54961

bankfirststate.com / 920-982-3300

$437,844
$454,607
-3.69%

$522,973
$528,806
-1.10%

4 David  Blohm
President and CEO

1911
New London

-8888

$405,577
$404,507
0.26%

$485,132
$468,526
3.54%

4 Dean Vollmer
VP - Commercial 
Lending

1891
Chilton

 POWER BOOK

At The TopAt The Top
ANDREW 

HARMENING
Associated Bank

President and CEO

Since April 2021

Years in banking 
industry
About 30

Alma Maters

Bachelor’s degree from 

DePauw University 

MBA from the 

University of Cincinnati

Hometown
Elmhurst, Illinois

Current 
reading material

There are two:

“Leading with the Heart: 

Coach K’s Successful 

Strategies for Basketball, 

Business, and Life” 

by Mike Krzyzewski and 

“Unreasonable Hospitality: 

The Remarkable Power of 

Giving People More 

Than They Expect” 

by Will Guidara, 

which I loved. 

D E C E M B E R

Nicolet Bank Nicolet Bank 

extends CEO 

Mike Daniels 

through 2030 

Nicolet Bankshares has 

secured its co-founder and 

CEO Mike Daniels through the 

end of the decade, announcing 

a contract extension paired 

with a performance-driven 

compensation package valued 

at up to $12 million.

Nicolet’s board of directors 

confirmed in September that 

Daniels will continue in his role 

as chairman, president and 

chief executive officer through 

2030. His compensation 

includes up to 90,000 shares 

of Nicolet common stock, 

structured to align leadership 

continuity with long-term 

performance goals. Nicolet’s 

board said Daniels brings 

a unique combination of 

entrepreneurial vision and 

credibility earned both inside 

and outside the organization.

Daniels’ journey with Nicolet 

began in 2000, when he and 

business partner Bob Atwell 

launched the bank with one of 

the largest capital raises for a 

de novo institution in Wisconsin 

history. That startup has grown 

into a $9 billion enterprise.

Daniels became president 

and CEO of Nicolet Bank in 2016 

and president and CEO of Nicolet 

Bankshares in 2021. He added 

the responsibilities of chairman 

in 2024.

Commercial Banks • Credit Unions • Hospitals • IT Support 

Providers & Cybersecurity Firms • Law Firms • CPAs • Advertising 

Agencies, Marketing Companies, and PR Firms • Commercial Real 

Estate Brokers • Property Management Companies • Commercial 

Electricians • HVAC Technicians • Industrial Manufacturers • 

Convention Centers & Event Venues • Public and Private Universities 

• Community Colleges • Executive Search Services & Recruitment 

Firms • Insurance • Commercial Banks • Credit Unions • Hospitals 

• IT Support Providers & Cybersecurity Firms • Law Firms • CPAs 

• Advertising Agencies, Marketing Companies, and PR Firms • 

Commercial Real Estate Brokers • Property Management Companies 

• Commercial Electricians • HVAC Technicians • Industrial 

Manufacturers • Convention Centers & Event Venues • Public and 

Private Universities • Community Colleges • Executive Search 

Services & Recruitment Firms • Insurance • Commercial Banks • 

Credit Unions • Hospitals • IT Support Providers & Cybersecurity 

Firms • Law Firms • CPAs • Advertising Agencies, Marketing 

Companies, and PR Firms • Commercial Real Estate Brokers • 

Property Management Companies • Commercial Electricians • HVAC 

Technicians • Industrial Manufacturers • Convention Centers & 

Event Venues • Public and Private Universities • Community Colleges 

• Executive Search Services & Recruitment Firms • Insurance 

• Commercial Banks • Credit Unions • Hospitals • IT Support 

BOOK2027

The ULTIMATE GUIDE  to the The Most Influential 

BUSINESS LEADERS  AND INDUSTRIES 

OF NORTHEAST WISCONSIN

Featuring over 16 Key Industries

POWER

2026 SPECIAL PUBLICATION OPPORTUNITIES

ANNIVERSARY CELEBRATIONS
Make your company’s 2026 milestone anniversary 
a cornerstone of your annual marketing and brand-
building initiatives! Insight o� ers powerful, year-round 
opportunities to tell your story and position your business 
for continued success. 

We o� er � exible opportunities to feature your story, timed 
perfectly to your actual anniversary date, whether it’s in 
June, October, or any other month.

SPECIAL FEBRUARY 2026 OPPORTUNITY 
While we celebrate anniversaries all year, you also have the 
chance to be included in our exclusive 2026 Anniversary 
Celebrations special section, appearing in the February 
2026 issue of Insight.

Space deadline Dec. 1, 2025
Materials deadline Jan. 1, 2026

A La Carte

$495 - $4,400

Two-Page Spread $4400
Full-Page  $2600
1⁄2 Page Horizontal  $1500
Logo Only  $495

S P O N S O R E D  C O N T E N T  S E C T I O N

A  S P EC I A L  S EC T I O N  O F

1. Print
» Logo and message in every issue of 

Insight on Business podcast ad

» Full page ad in October Insight on 
Business and Manufacturing First 
program

COMPREHENSIVE MULTIMEDIA CAMPAIGN
3. Events
Manufacturing First 
Podcast Sponsorship
» Lead & Select Guest for LIVE NEW

Manufacturing Insights

» Expo & Conference Booth & Tickets

2. Digital
» Sponsorship logo once a week in our email 

newsletter announcing podcast and year long 
presence on podcast webpage.

» Two verbal sponsor recognitions on each podcast

PODCAST ANNUAL SPONSOR
Position yourself as a voice of authority and a leader, standing out from 
the rest as the o�  cial sponsor of Insight's manufacturing podcast. 

Exclusive Sponsorship (1) annually  |  $15,000

PROFILE CONTENT SUBMISSION
2-Page Spread Full-Page Option Half-Page

1,000 words, logo, one large photo, 
2-3 small photo, brief captions and 

contact information

500 words, logo, one large photo, 
one small photo, brief captions and 

contact information

300 words, 1 photo,
logo and contact information
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2026 PARTNERSHIP PUBLICATION OPPORTUNITIES

NEW NORTH REPORT TO THE COMMUNITY 
The New North Report to the Community is a 40-page 
comprehensive year-end report. It is poly-bagged and 
included in the January issue of Insight and mailed to 
Insight’s subscriber list, reaching 55,000 unique readers 
in Northeast Wisconsin. New North also receives ~ 300 
extra copies that are mailed to investors with a letter. 
They are also used at the summit and included in other 
new business outreach.

NEW NORTH MID-YEAR REPORT 
This 16-page publication is printed in time for the annual 
New North Investors Appreciation event. It is also 
inserted in the July issue of Insight, and mailed to our 
subscriber list throughout the region.

Extra copies of both publications are provided to 
New North, Inc. to use in the organization’s internal 
and external marketing campaigns.

Space is limited in both — reserve early!

DIGITAL MAGAZINES 
Both publications are also available in digital format on 
the New North, Inc. and Insight websites. Links to the 
digital versions are sent electronically via e-newsletters 
distributed by New North, Inc. as well as Insight. Readers 
can click to turn the pages and view links to videos, email 
addresses and more. All advertisers receive a hotlink 
from their ad to the website page of their choice.

PRINT RATES 

Back cover	 $2,678

Inside front cover	 $2,678

Inside back cover	 $2,493

Page 3	 $2,564

Full Page	 $2,175

2/3 Page	 $1,777

1/2 Page (horizontal)	 $1,257

1/3 Page (square)	 $982

YEAR-END DEADLINES
Publication date  Jan. 2026
Space deadline  Nov. 1, 2025
Materials deadline  Dec. 1, 2025

MID-YEAR DEADLINES
Publication date  July 2026
Space deadline  May 1, 2026
Materials deadline  June 1, 2026

2024 new north mid-year report

Insight is proud to partner with New North, Inc., United Way, and the 
NEW Manufacturing Alliance to produce collaborative publications that 
are mailed alongside an issue of Insight. These partnerships allow us to 
highlight the people, organizations, and initiatives driving growth and 

making a difference across the region. By working together, we ensure 
our readers receive valuable perspectives and resources that strengthen 
connections and celebrate progress in our communities.

NEW NORTH, INC. PARTNERSHIP

ANNUAL REPORT - DECEMBER

MID-YEAR REPORT - JULY

Full Page 
(no bleed)

7.125 x 9
--------------------

Full Page 
with bleed
8.375 x 10.25
Trim: 8.125 x 10

1/3 
Horizontal
4.375 x 4.375

1/2 
Horizontal
7.125 x 4.375

2/3 
Vertical
4.375 x 9

AD SIZES
Measurements in inches. All pertinent text and logos 
must be at least .375" inside the ad trim size and .5" inside 
the full page with bleed ad size. Full page ads with bleed 
include .125" on each side for bleed.

AD FILE REQUIREMENTS
PDF files only. All files must be final, color corrected, hi-
res (300 dpi) CMYK.

AD SUBMISSION
All ad files should be emailed directly to your account rep. 

*Ad sizes and requirements for New North Annual Report, New North Mid-Year Report and United Way Community Campaign publications. 

Premium Position Rates
Net Earned Media Rates

12x Rate 7x Rate 4x Rate 1x Rate

Inside Front Cover, Page 1  or 
Back Cover $3,200 $3,800 $4,500 $6,200

Pages 2-5 $3,000 $3,600 $4,300 $6,100

TOC, Editor Page or 
Inside Back Cover $2,900 $3,500 $4,200 $5,800

Manufacturing First Premium $2,800 $3,300 $4,000 $5,600

Interior Position Rates 12x Rate 7x Rate 4x Rate 1x Rate
Full Page $2,600 $3,000 $3,600 $5,100

1/2 Page Horizontal $1,700 $2,100 $2,400 $3,600

1/4 Page Horizontal $1,100 $1,300 $1,600 $2,300

1/6 Page Horizontal $900 $1,000 $1,300 $1,800

Full Page
(no bleed)
7.125 x 9.75

2026 PRINT AD RATES & SPECS

PRINT ADVERTISING

AD SIZES
Measurements in inches. All pertinent text 
and logos must be at least .375" inside the 
ad trim size and .5" inside the full page with 
bleed ad size. Full page ads with bleed include 
.125" on each side for bleed.

AD FILE REQUIREMENTS
PDF files only. All files must be final, color 
corrected, hi-res (300 dpi) CMYK. For best 
results, to preserve clickable URL links 
for the eEdition, avoid flattening ads and 
outlining text.

INSIGHT ON BUSINESS AND DIGITAL 
SPACE DEADLINE 
1st of month prior to issue month 

MATERIALS DEADLINE: 
10th of month prior to issue month

SPECIAL PUBLICATIONS  
AND GUEST INSIGHTS 
MATERIALS DEADLINE: 
1st of month prior to issue month

Full Page
with .125" bleed

8.375 x 11 (with bleed)
Trim: 8.125 x 10.75

Premium Positions only available with a 12 month media agreement

AD SUBMISSION All ad files should be emailed directly to your account executive.

LOGO REQUIREMENTS AI, EPS or PDF with typefaces outlines and CMYK color 
space (no spot colors). All logo file should be emailed directly to your account executive. 

1/6 Horizontal
4.695 x 2.251/2

Horizontal
7.125 x 4.75 1/4 Horizontal

7.125 x 2.25

2-Page Spread Full-Page Option Half-Page

$4,400 $2,600 $1,500

1,000 words, logo, one large photo,  
2-3 small photo, brief captions and  

contact information

500 words, logo, one large photo,  
one small photo, brief captions and  

contact information

300 words, 1 photo, 
logo and contact information

PROFILE CONTENT SUBMISSION

* Prices subject to change
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MANUFACTURING ALL STARS 
The annual Manufacturing All Stars 
is a special publication of the NEW 
Manufacturing Alliance, produced by Insight. 
This publication is directly mailed with the 
January issue of Insight. It is provided for 
distribution to middle school and high school 
students and career planning events for 
students in the New North.

The book is also distributed at the NEW 
Manufacturing Alliance awards dinner when 
the All Stars are recognized.

NEW MANUFACTURING ALLIANCE PARTNERSHIP

ALL STARS - JANUARY

PROFILE SPONSOR – $2170
This special publication highlights local companies, their work, and 
career opportunities—now and in the future. Insight will coordinate paid 
content profiles with our partner agency and professional copywriters 
to create messages that resonate with youth. Videos can be included in 
the online edition. These profiles will showcase how local manufacturers 
use innovative, efficient technologies to compete in the global market. 
Profiles include 225 words, contact information, logo and one photo.

Profile sponsor deadline  Nov. 1, 2025

Article submission deadline  Dec. 1, 2025

LOGO SPONSOR – $645
This project to encourage future 
manufacturing workers is made 
possible by corporate sponsorships 
along with the help of the NEW 
Manufacturing Alliance. Reserve 
your sponsorship, which includes 
your corporate logo on the back 
cover of 15,000 printed copies. 
Your logo will have a hotlink from 
the online magazine that will take 
readers directly to your website.

Logo Sponsor deadline  Nov. 1, 2025

T H I S  P U B L I C A T I O N  S P O N S O R E D  B Y

www.newmfgalliance.org

This publication is available online at www.newmfgalliance.org. Produced by Insight Publications, www.insightonbusiness.com. 

For additional copies of this publication, contact the NEW Manufacturing Alliance, newmfgalliance.org, or call Ann Franz at 920-498-5587.

SPECIAL THANKS TO:Seaway Printing DJ Kast, Shift Visuals®

Educational partnership sponsors:

Support sponsors:

Profile sponsors:

United Way Fox Cities

UNITED WAY FOX CITIES PARTNERSHIP

COMMUNITY CAMPAIGN 
Insight partners with the United Way Fox Cities to produce 
its fund-raising campaign booklet. Distributed to companies 
throughout the region and mailed with the August issue 
of Insight to Fox Cities-area communities, the supplement 
highlights work of the United Way and its member agencies.

Additional copies of the booklet are used by campaign chairs 
at companies to convey to their employees how United 
Way agencies make an important impact on the lives of so 
many people in the Fox Cities. The publication makes the 
case for why it’s important to invest in the community with 
poignant articles about specific people and programs that 
put donations to good use.

Your company’s participation in the United Way Fox Cities 
campaign booklet is a testament to the community support 
that makes a positive difference.

PRINT RATES 

Full Page – Non-bleed	 $1500

2/3 Page (vertical)	 $1100

1/2 Page (horizontal)	 $900

1/3 Page (square)	 $650

PRINT DEADLINES
Publication date  August 2026
Space deadline  June 1, 2026
Materials deadline  July 1, 2026

Fox Cities

Fox Cities

Fox Cities

Fox Cities

UNITED IS THE WAY
WE CREATE LASTING CHANGE

2025
Community 
Campaign
Produced by Insight Publications 
in conjunction with
United Way Fox Cities

AUGUST

2026 PARTNERSHIP PUBLICATION OPPORTUNITIES


