
A4 | July 10, 2013 www.ifallsjournal.com | The Journal, International Falls, Minn.

DIGITAL
MAMMOGRAPHY

Your ally in the ight against breast cancer!

www.RainyLakeMedical.com

Digital Mammography Beneits:

• Shorter exam times • Lower radiation doses
• No need to travel great distances for the

bene�ts of digital mammography

MAMMO MONDAYS
Evening hours available beginning July 1st!

Rainy Lake Medical Center’s Radiology Department
will be hosting Extended Evening hours on
Mondays until 7:00 pm for your convenience!

For appointments call the

RLMC Radiology Department:

(218) 283-5495 or (218) 283-4481

Hospital Campus, 1400 Highway 71

International Falls, Minnesota

New Arrivals!

M-F 8-5, Sat. 9-5 • 532 4th St., I. Falls
283-8141

Slender, �exible, and soft,
baby can squeeze and chew
in complete safety. Made
of 100% Natural Rubber
Lovable and amusing, makes
a happy sound when the
body is squeezed. Perfect for
teething baby.

Size 0-12 Keep baby’s
feet warm with 6 pairs of
baby socks in our
silky-soft feather yarn.

Wrap your little one
in soft luxury with our
chenille baby blanket.

Little G is the perfect baby
gift to give the special
little one in your life.
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We Now
Have Baby
Registry!
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JOURNAL STAFF REPORT

A temporary restart this 
month of Resolute Forest 
Products’ No. 7 paper ma-
chine at its Fort Frances 
paper mill will call back 
to work about 40 employees 
laid off when the machine 
was idled April 10.

Pierre Choquette, di-
rector of Canadian public 
affairs for Resolute, told 
The Journal that when 
the machine was idled, 
the company indicated it 
would monitor market con-
ditions and would respond 
accordingly.

“This restart, albeit tem-
porary, demonstrates good 
faith re: that commitment,” 
Choquette said in an email. 
“It is, however, a temporary 
restart and this is a clear 
indication of how competi-
tive the market is and how 
volatile the demand for 
these grades is. The com-

pany continues to look at 
how this site can be repo-
sitioned, particularly with 
regard to the kraft mill.”

The temporary restart 
will involve roughly 40 
employees, mainly in the 
g roundwood and paper 
machine areas, along with 
finishing and shipping. 
It is estimated that the 
restart will be for two to 
three months starting in 
mid-July.

Choquette said “Safety 
is and wil l remain the 
number one priority. Ac-
cordingly, timing associ-
ated with the recalling 
of employees will include 
some hours for safety, job 
reorientation and, in the 
limited number of jobs 
where required, recertifi-
cation.”

The No. 5 machine has 
been operating since April 
and will continue to do so, 
added Choquette.

Resolute restarts No. 7 
machine temporarily

BREMER STAFF REPORT

During the eighth an-
nual Bremer Bank Hun-
ger Campaign, the $ 2-
for-$1 donation match up 

to $30,000, was met and 
exceeded.

In total, approximately 
$103,350 was raised dur-
ing the two-week cam-
paign for local Feeding 
America food banks and 
local food shelves. This 
total includes an addi-
tional $4,886 donated by 

Bremer as a result of a $1 
donation per view of its 
hunger awareness video 
featuring senior perfor-
mance g roup A live & 
Kickin. The Bremer Hun-
ger Campaign all-time 
donation totals have now 
surpassed $1 million dol-
lars raised to end hunger.

During the campaign, 
Bremer employees raised 
money by sponsoring 
bake sales, as well as 
hosting cook-outs and 
food drives. They also 
donated their time and 
energy to stock local food 
shelves and prepare food 
packages in various com-

munities.
“Hunger continues to 

be an important issue 
that Bremer employees 
and communities clear-
ly connect with,” said 
Mike Turenne, market 
manager of Bremer Bank 
International Falls. “It 
definitely impacts al l 

of us and I’m so proud 
that in the eight years 
Bremer has run this hun-
ger campaign, we have 
reached the $1 million 
mark in total donations. 
Thank you to everyone 
who participated in this 
year’s campaign and in 
our previous campaigns.”

Bremer Bank Hunger Campaign donation match exceeded
Contributions 
reach $1 million

JOURNAL STAFF REPORT

The addition of a second 
cold box along with expan-
sion of the testing season 
into June helped to make 
the 2012-13 test season ex-
tremely strong, according 
to Paul Nevanen, director of 
the Koochiching Economic 
Development Authority and 
testing coordinator.

“The second cold box 
represents the evolution of 
this industry here,” said 
Nevanen. “We estimate 
that with the addition of 
scheduled testing this fall 
that the economic impact 
to the community will be 
well over $1 million,” said 
Nevanen.

He added that this num-
ber represents nine differ-
ent test groups — automak-
ers and suppliers – that 
used the facility as well 
as additional groups that 
used private local facilities. 

The impact comes in the 
form of test groups’ spend-
ing on hotels, restaurants, 
fuel, parts, facility rental, 
airfare, clothing, and car 
rentals.

“This activity, especially 
in the winter and spring 
months, provides a real 
boost to the local economy,” 
said Nevanen. “From a 
community perspective, 
we’ve got a good reputation 
for supporting test groups, 
and providing and improv-
ing on what they need. The 
investments in our facili-
ties continue to allow us to 
serve our customer’s needs 
better and translate into 
more activity here.”

Nevanen also noted that 
this is a global activity with 
groups coming from Great 
Britain, Germany, Korea, 
and Japan to test here.

“This is a relationship 
business, and our support 
team has done a remark-

able job making this loca-
tion cost effective, conve-
nient, and comfortable, ” 
he added.

Next season is already 
filling up, primarily from 
repeat customers, he said.

The second cold box was 
completed in December. The 
city of International Falls 
and Koochiching County 

served as financial part-
ners for the project, with 
each committing $250,000 
towards the $644,000 price 
tag of the cold box. The cost 
will be repaid by Jaguar 
Land Rover, the United 
Kingdom-based company 
that has a five-year agree-
ment for the building, at 
2-percent interest.

KEDA: Another successful 
cold weather testing season
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A vehicle drives out of the cold box in December.


