
12 pages hastingstribune.com $1.00

Classified B5
Comics B4
Crossword B6
Entertainment B5

Nation A6
Obituaries A2
Opinion A4
Public notices A5

inside
VOL. 116, NO. 63 © 2020

THE SEATON PUBLISHING CO., INC. 

HASTINGS, NEBRASKA

$1 on newstands

Call 402-462-2131 to subscribe

STC teams notch wins over Blue Hill. - B1

Monday, December 14, 2020

weather

32

21

TODAY Partly sunny. Wind chill 
values between -1 and 9.

TONIGHT A 40% chance of snow 
after midnight. Cloudy.
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As a small, local business, 
Jacobi Carpet One of  Hastings 
prides itself  on providing thor-
ough service by helping a cus-
tomer with a flooring project 
from start to finish.

“We are a full-service flooring 
store,” said owner Tim Jacobi. 
“That means we are with our 
customers from the time they 
start thinking about a project un-
til their selection is on their floor 
and they are enjoying it.”

Jacobi’s father, Ed, started 
Jacobi’s Carpet One Floor and 
Home in 1972.

After having worked for Ray 
Building Products, Ed wanted to 
try his own hand at business and 
purchased the current down-
town location at 236 N. Denver 
Ave.

Tim worked in the store during 
high school, but it wasn’t until 
he took business classes at Cen-
tral Community College that he 
started working full time.

Ed ran the store successfully 
until his retirement in 1995, 
which is when Tim took over as 
president.

In 1986, the company joined the 
Carpet One Cooperative. Jacobi’s 
was store No. 54 in a group that 
now has more than 1,000 stores 
in the United States and Canada.

As a cooperative, the company 
is able to be locally-owned and 
managed while having the ben-
efit of  a buying group for exclu-
sive products, pricing and war-
ranties.

He said the business also has a 
whole division de-
voted to commercial 
customers called 
JCO Commercial 
Floors.

“In the early years 
of  the business, 

sales were mostly to homeown-
ers, but over time the commer-
cial segment of  the business has 
grown,” Jacobi said.

In addition to carpet, the busi-
ness offers hard surface flooring 
options, including luxury vinyl 
tile, hardwood, ceramic tile and 
more.

“People don’t realize the depth 
of  our selection,” Jacobi said.

Realizing that so many options 
can be confusing, Jacobi said his 
staff is trained to help customers 

identify their wants and needs 
and then guide them through 
the process of  selection and pur-
chase.

“Then, they should only have 
two to three options so that they 
aren’t overwhelmed and con-
fused,” he said.

To help make sure the cus-
tomer is pleased with their deci-
sion and satisfied with the out-
come, Jacobi’s takes its personal 
service a step further.

“We also line up the installa-
tion so you don’t have to ran-
domly pick someone from a wall 
of  business cards,” Jacobi said. 
“If  there is a problem, we’ll take 
care of  it. You don’t have to track 
down the guy who put your floor 
in if  you need a repair.”

Jacobi said that is the type 
of  personal service that a lo-
cal business can offer and it 
shouldn’t be taken for granted.

“As a locally owned small busi-
ness, we can offer customers the 
ease of  us bringing samples to 
their home or we can offer pri-
vate shopping time in the show-
room,” he said. “You wouldn’t be 
able to get that kind of  service 
from the big box stores.”

Jacobi’s likes to finish what it starts

AMY ROH/Tribune

Tim Jacobi is pictured at Jacobi Carpet One 
Floor & Home in downtown Hastings.
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T
he last nine months 
have been the 
busiest of  Michael 
Osacky’s career as 
a sports card and 

memorabilia appraiser.
“Today what we’re see-

ing, especially since COVID 
started in March, this has 
been the craziest, busiest 
time in my career,” he said. 
“People are spending money 
on trading cards instead of  
on travel, going out, going to 
restaurants. They are buying 
back their childhood mem-
ories. It’s been wonderful to 
see this resurgence in base-
ball cards, and all cards in 
general.”

Osacky, 40, is an accred-
ited member and certified 
Uniform Standards of  Pro-
fessional Appraisal Practice 
compliant appraiser of  the 
International Society of  Ap-

praisers and has spent count-
less hours evaluating collec-
tions.

He will be in Hastings to ap-
praise a collection of  Topps 
baseball cards dating back to 
the early 1950s for insurance 
purposes.

Osacky scheduled other ap-
praisals for his stop in Hast-
ings, too, and has time to meet 
with other collectors, as well.

“There aren’t too many peo-
ple like me in the country,” 
he said. “So a lot of  times 
people need an appraisal for 
insurance purposes, or estate 
planning.”

Osacky, who is based in Chi-
cago, has been appraising 
collections for more than 20 
years and recently partnered 
with Professional Sports Au-
thenticator, the world’s larg-
est trading card, autograph 
and memorabilia authentica-
tion and grading service.

Growing up, his grandfa-
ther gave him a shoebox full 
of  old baseball cards for his 
birthday.

“It got me on the hunt of  not 

only trying to find more of  
them, but also to understand 
the value,” he said.

His parents would take him 
to card shows, often in hotels.

“It was so fascinating to 
walk into this hotel and 
there’s like 100 dealers, 100 
tables,” he said. “Everyone’s 
selling their baseball cards. 
I’d just never seen so many 
people in a room before. I saw 
the transaction. People were 
taking money out of  their 
pocket to buy baseball cards 
or football cards. From then 
on, I guess I got hooked.”

Osacky established the web-
site www.baseballintheattic.
com.

He’s written for Parade 
Magazine, and is a contribu-
tor to Forbes Magazine.

He said the sports card mar-
ket was booming until the 
mid-1990s, but a few different 
factors drove down values, 
including the Major League 
Baseball strike of  1994.

There was also a mass pro-

Resurgence in the cards
MEMORABILIA APPRAISER  

TO MAKE STOP IN HASTINGS

Courtesy Baseball in the Attic 

Michael Osacky, an accredited member and certified Uniform Standards of Professional 
Appraisal Practice compliant appraiser of the International Society of Appraisers, will visit 
Hastings on Friday.
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A collaborative ef-
fort of  several Hastings 
churches to support 
those who have been 
affected by the novel 
coronavirus disease, 
COVID-19, pandemic is 
picking up again after 
a lull over the summer 
and early fall.

The Rev. Andy 
Springer, chaplain for 
the Good Samaritan 
Society-Hastings Vil-
lage, is working with 
the churches to run 
errands, including 
grocery shopping, for 
anyone who is self-quar-
antined, sick or is par-
ticularly susceptible to 
COVID-19, which most 
severely sickens elderly 
and immune-compro-
mised individuals.

Participating churches 
to date locally include 
First Presbyterian, 
Grace United Method-
ist, St. Mark’s Episcopal 
Pro-Cathedral, Faith 

Lutheran, First Chris-
tian and First Congre-
gational United Church 
of  Christ.

The effort first started 
in March and also in-
cluded providing meals.

“We didn’t have a huge 
number of  people asking, 
but things are a lot worse 
now than they were then, 
so we’re hoping to help 
folks if  they will let us,” 
Springer said.

There are already 
plenty of  volunteers.

“We just want people 
to know if  they need 
something they can 
call,” he said.

Springer said it was 
important to start this 
effort again because 
of  how widespread 
COVID-19 is.

“So many people are 
being impacted and dy-
ing that don’t need to,” 
he said.

For more information 
call Springer at 402-460-
3246 or email him at as-
pring3@good-sam.com.

Churches running errands 
for those affected by COVID
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PORTAGE, Mich. — 
The first of  many freez-
er-packed COVID-19 
vaccine vials made their 
way to distribution sites 
across the United States 
on Sunday, as the na-
tion’s pandemic deaths 
approached the horri-
fying new milestone of  
300,000.

The rollout of  the 
Pfizer vaccine, the first 
to be approved by the 
Food and Drug Admin-
istration, ushers in the 

biggest vaccination ef-
fort in U.S. history — 
one that health officials 
hope the American pub-
lic will embrace, even as 
some have voiced initial 
skepticism or worry. 
Shots are expected to 
be given to health care 
workers and nursing 
home residents begin-
ning Monday.

Quick transport is 
key for the vaccine, es-
pecially since this one 
must be stored at ex-
tremely low tempera-
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COVID-19 vaccine 
shipments begin 
in historic effort
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