
BUSINESS
Contact Laura Elder, laura.elder@galvnews.com    Sunday, November 26, 2017 | The Daily News | Section C

BIZ BUZZ | LAURA ELDER

LAURA 
ELDER

N
ot surprisingly, Hous-
ton-Galveston area 
auto sales stalled in 

August at the height of Hurri-
cane Harvey flooding, dragging 
third-quarter total vehicle sales 
down by 8.8 percent.

Regional auto dealers report-
ed total third-quarter sales of 

67,280 units, 
compared with 
73,744 a year 
ago, according 
to the Houston 
Automobile 
Dealers Associ-
ation. Total sales 
include retail 
and fleet sales.

Retail sales 
were down 10 percent in the 
third quarter at 57,800 units, 
compared with 64,204 units the 
year before.

The association, which 
includes Galveston County 
in its data tracking, reports 
auto sales began recovering in 
September on a combination of 
sales deferred from August and 
sales replacing flood-damaged 
vehicles.

Of an estimated 300,000 vehi-
cles totaled by Harvey flooding, 
about 75,500 will be replaced 
by purchase of new vehicles, 
the association predicts. The 
association estimates that 70,000 
remain to be purchased through 
January, which could push total 
2017 sales to as high as 335,000 
units. The association also pre-
dicts a surge in the sale of used 
vehicles.

Shifting gears: Meanwhile, 
three months after Hurricane 
Harvey, McRee Ford, among the 
county car dealerships hardest 
hit during Harvey, continues to 
work on recovery. McRee Ford’s 
newly built 85,000-square-foot 
dealership at 2800 Interstate 45 
in Dickinson sustained about 
$35 million in damage from the 
storm, said Mitchell Dale, whose 
family owns the 70-year-old 
business.

“We are moving forward,” 
Dale said. “It has been very chal-
lenging. Although new vehicle 
sales have been very good as a 
result of all the flooded cars, we 
struggled with all but 15 vehicles 
totaled at the store and no inven-
tory,” Dale said.

Still, Ford Motor Co. helped 
McRee acquire new inventory.

“We purchased new units 
from other Ford dealers from 
California to Michigan to Flor-
ida,” Dale said. “Rebuilding our 
pre-owned inventory has been 
the biggest challenge with so 
many customers’ units totaled.”

But McRee does have a good 
amount of fresh inventory — 
both new and pre-owned — and 
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Harvey caused swerve in car sales; Adventure Pointe still on track

New vehicle total sales by month for 2016 and 2017
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Houston Auto Market News — Recovering From Harvey

Houston Auto Market News is prepared for the Houston Automobile Dealers Association by Infonation Inc. 

of Sugar Land from data and analysis published in its monthly TexAuto Facts reports.

Total flood-damaged vehicles reported on Texas 

titles from Sept. 16 to Oct. 27 : 109,866

Average retail sales price for trucks/SUVs in September: $38,322

Average retail sales price for cars in September: $29,793

Top 5 brands

         Ford

         Toyota

        Chevrolet

        Honda

        Nissan

Median price 

in September: 

$32,492
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The Associated Press

A boy looks over a Black Friday sale item at a J.C. Penney store, Friday, Nov. 24, 2017, in Seattle. Black 
Friday has morphed from a single day when people got up early to score doorbusters into a whole 
season of deals, so shoppers may feel less need to be out. (AP Photo/Elaine Thompson)
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Retailers worked hard to at-
tract shoppers to stores on Black 
Friday, offering in-person deals 
meant to counter the ease of 
shopping by phone on Amazon.

A better economy and colder 
weather helped, to be sure. But 
stores have also tried to improve 
the store experience and offer 
better service. They’ve also made 
a big push toward offering store 
pickup for online orders, hoping 
to get people to pick up more 
items. But they’re fighting a cir-
cumstance in which online lead-
er Amazon is the first and only 
stop for many shoppers.

So they’re getting creative with 
the deals.

Victor Moore said he arrived 
about two hours before Best 
Buy’s 8 a.m. opening in Nashville 

and scored one of the about 14 
“doorbuster” deals on a 55-inch 
Toshiba smart TV for $280, a 
$220 savings. Moore said he’s 
done some online shopping, but 
the allure of in-store-only deals 
drew him out from behind the 
computer.

“This is the first successful 
doorbuster that I’ve ever been a 
part of,” Moore said. “I’ve been 
in lines before, but never actually 
got the items that I was waiting 
for.”

Annette Peluffo usually avoids 
Black Friday and buys online. 
But a $250 gift card reward for 
buying an iPhone 8 plus at a Tar-
get store in Miami was hard to 
resist. She plans to use the money 
to buy toys for her nephews and 
nieces in the coming weeks. “I 
just came here for the iPhone. I 
am not going to any other store,” 
she said.

Even in the Amazon era, Black Friday shows stores are alive
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