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The big tractors for the Fort Wayne 
Farm Show will be entering the Allen 
County War Memorial Coliseum early in 
the week of Jan. 13. To Fred Cline, show 
director at Tradexpos Inc. which puts 
together the event, it’s always a sight to 
see: “It’s like watching dinosaurs come 
in!” he exclaimed.

But the tractors will only be part 
of the expo: visitors can expect some 
typical farm information — like grain 
outlooks and weather information. But 
Cline said that this expo also serves as a 
sort of continuing education seminar for 

agricultural specialists.
Tradexpos cooperates with the Depart-

ment of Natural Resources, the Northeast 
Indiana Soil and Water Conservation 
District, Purdue University, and other orga-
nizations to put together information that 
farmers in the Fort Wayne area can use. 
Plus, there will be specific talks about the 
latest farm technology, farm safety, legal 
tips, drones, and soil health, to list a few. 
“We wanted this to be a sincere farm show, 
not just an attraction,” Cline said.

When the concept of a farm expo was 
first launched 31 years ago, the originator 
was Jack Thill, the owner of an implement 

Fort Wayne Farm Show 
to celebrate 31st expo

n See FARM SHOW on PAGE 19

BY DOUG LEDUC
dleduc@kpcmedia.com

Corn growers in Wells and surrounding coun-
ties were hoping to see production resume this 
year at an ethanol plant operated in Bluffton by 
Valero Renewable Fuels Co.

The facility was among two of three ethanol 
plants that Valero Energy Corp. had shut down 
temporarily only a year after purchasing them 
from Green Plains, Inc. in 2018, according to a 
November Bloomberg report.

Valero Energy is the San Antonio-based 
parent company of Valero Renewable Fuels. 
Operations of the Bluffton plant were suspended 
for a “turnaround” with plans to resume “as 
soon as favorable economic conditions exist,” 
Bloomberg had said.

“The temporary suspension of activities there 
was due to ethanol supply and demand — we 
hope it is just a temporary situation,” said Bill 
Horan, a Purdue University Extension educator 
for agriculture and natural resources who also 
does community and economic development 
work in Wells County.

“They purchase a majority of the corn in 
our county. When they’re at full capacity, they 
actually purchase a lot of corn from even the 
surrounding counties,” Horan said.

Beyond the impact the plant’s grain 

purchasing interruption was likely to have on the 
area’s corn prices, to reach other buyers, “the 
farmers will probably have to haul their grain a 
little further,” he said.

The company did not immediately respond 
to requests for information on when its Bluffton 
production might resume, or on any other plans 
it might have for the facility.

A recent report on Valero’s fi nancial perfor-
mance showed the company’s ethanol business 
segment experienced a $43 million operating 
loss during the third quarter, compared with 
earnings of $21 million for the same period last 
year.

“The decrease in operating income was 
attributed primarily to higher corn prices. 
Ethanol production volumes averaged 4.0 
million gallons per day in the third quarter of 
2019,” it said.

The business segment’s profi tability prob-
ably was not helped by the trade war impact on 
demand for U.S. ethanol exports.

Chet Thompson, president and CEO of the 
American Fuel & Petrochemical Manufac-
turers, testifi ed on the impact of export demand 
as well as Renewable Fuel Standard blending 
quota waivers during an October Congressional 
hearing.

BY LISA ESQUIVEL LONG
llong@kpcmedia.com

Morrison Agen has sold his Neat Neat Neat 
Records and Music to the owners of Wooden 
Nickel.

Bob and Cindy Roets bought Neat Neat Neat 
Records and Music in mid-November.

“They’ll continue to keep the brand,” Agen 
said. “Keep the brand and the philosophy. We were 
looking for a buyer who would be willing to do 
that.”

The real “face of Neat Neat Neat” will be the 
Roets’ son Chris, who has worked at Wooden 
Nickel for 18 years, since he was 14 years old, Bob 
Roets said.

When Bob Roets told his son that Neat Neat 
Neat was for sale, his reaction was, “I’d love to take 
on that challenge of bringing that store up to a new 
level,” Roets said.

They’ve added a T-shirt wall and items such as 
drumsticks and guitar strings that might be helpful 
to the many acts that come to the downtown bars 
and need some equipment, Roets said. The store, 
1836 S. Calhoun St., didn’t have many CDs, so 
they’ll be stocking those, too. And Wooden Nickel 
has a two-way liquor license, and serves beer at 
some of its events.

Neat Neat Neat’s culture is more of a “down-
town store” and won’t become a Wooden Nickel, 
which the Roets started in 1982 at their now-fl ag-
ship North Clinton Street in Fort Wayne near 
Glenbrook Square, which had the reputation as the 
largest mall in the northern part of the state, Roets 
said. They started with vinyl records and cassettes 
before introducing compact discs the next year. 
Business boomed until the introduction of fi le-
sharing services, and the couple had to take their 
stores down from six locations to three in 2007. 
However, music stores started seeing a revival of 
vinyl in the following years. Sales of turntables 
are up, too. One customer, who got a turntable six 
months ago, has been at Wooden Nickel every 2 
weeks since to check out the vinyl.

“That’s a customer we didn’t have before,” 
Roets said.

Thanks to Roets’ involvement in creating 
Record Store Day, which will be celebrating its 

CONTRIBUTED 

Valero Energy Corp. said the shutdown of its Bluffton ethanol plant was temporary. It was buying 
the majority of Wells County’s corn.

Farmers eye Bluffton 
ethanol plant future
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Neat Neat Neat 
sold to owners of  
Wooden Nickel
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Neat Neat Neat Records and Music is now 
owned by Wooden Nickel’s owners.

n See NEAT on PAGE 19


