
No one reaches more people in Frederick County than 

The Frederick News-Post.

MEDIA KIT 2020

• 50,000+ daily readers

• 52,000+ Sunday readers

• 80,000+ households reached

• 30,500+ daily unique users

• 38,000 daily unique sessions

• 73,000+ daily page views

PRINT DIGITAL
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ZONE | ZIP CODE | TOWN ZONE | ZIP CODE | TOWN ZONE | ZIP CODE | TOWN ZONE | ZIP CODE | TOWN ZONE | ZIP CODE | TOWN

21701 Frederick City
21702 Frederick City
21762 Libertytown

21765 Lisbon
21770 Monrovia
21771 Mount Airy
21774 New Market
21797 Woodbine
21157 Westminster
21158 Westminster
21776 New Windsor

1

2

17214 Blue Ridge Summit
17268 Waynesboro
17320 Fairfiel
17325 Gettysburg
21719 Cascade/Fort Ritchie
21727 Emmitsburg
21757 Keymar
21778 Rocky Ridge
21780 Sabillasville
21787 Taneytown
21788 Thurmont
21791 Union Bridge
21793 Walkersville
21798 Woodsboro

3 21703 Frederick City
21704 Frederick City
21710 Adamstown
21717 Buckeystown
21754 Ijamsville
20837 Poolesville
20841 Boyds
20838 Barnesville
20842 Dickerson
20850 Rockville
20855 Derwood
20871 Clarksburg
20872 Damascus
20874 Germantown
20876 Germantown
20877 Gaithersburg
20878 Gaithersburg
20879 Gaithersburg
20882 Gaithersburg

4 20176 Leesburg
20180 Lovettsville
21713 Boonsboro
21716 Brunswick
21755 Jefferson
21756 Keedysville
21758 Knoxville
21777 Point of Rocks
21779 Rohrersville
21790 Tuscarora
25401 Martinsburg
25414 Charles Town
25425 Harpers Ferry
25443 Sheperdstown
21714 Braddock Heights
21718 Burkittsville
21740 Hagerstown
21741 Hagerstown
21742 Hagerstown

21746 Hagerstown
21769 Middletown
21773 Myersville
21782 Sharpsburg
21783 Smithsburg
21782 Sharpsburg
21195 Williamsport

5 5

We Deliver
Frederick County

*Zoning available 
Wednesday, Thursday 
and Sunday and 
requires a full run.
No inserts available 
Friday, Saturday, 
Monday or Tuesday.

The Frederick 
News-Post’s 
Circulation by 
Zone program 

(zip code clusters) allows 

preprint customers 

maximum flexibility in

targeting households.* 

Combined with our

total market coverage 

publication, the Frederick 

County Connector, we 

deliver to nearly every 

address in Frederick. 

Contact your account 

representative for

individualized plans to 

accommodate your

distribution needs.
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21746 Hagerstown
21769 Middletown
21773 Myersville
21782 Sharpsburg
21783 Smithsburg
21782 Sharpsburg
21195 Williamsport

Administrative/managerial......3.93%
Clerical/white collar...................6.38% 

Craftsman/blue collar..............4.99% 
Educator.....................................0.26% 

Farmer......................................0.30% 
Financial professional................0.64% 

Homemaker..............................2.69% 
Legal professional........................0.11% 

Medical professional.................1.85% 

Military.....................................0.65% 
Other...........................................1.26% 

Professional/technical.............9.86% 
Religious.....................................0.04% 

Retired......................................3.65% 
Sales/service................................1.23% 

Self-employed..........................0.99% 
Self-employed blue collar...........0.08% 

Self-employed clerical.............0.06% 

Self-employed homemaker......0.04% 
Self-employed management......0.05%

Self-employed other.................0.02% 
Self-employed professional.........0.18% 

Self-employed retired...............0.01% 
Self-employed sales/mktg.........0.05% 

Student....................................0.89% 

Demographic Profil
Frederick County

Population*………….……..……...............255,648
 Male……………..........…......................49.3%
 Female……………...………...................50.7%
 Median Age…………………..................39.3

Race/Ethnicity*

 White………………..……….……............81.2%
 Black…………………………..……...........9%
 Hispanic/Latino…………..……............8.8%1

 Asian.............................……..............4.5%

*Sources: Population: U.S. Bureau of the Census 
(American Factfinde -Quick Facts), 2018 estimate
** Source: LEAP Media Solutions and Acxiom Corporation 
*** Source: 2013-2017 American Community Survey 5-Year 
Estimates
1 Regardless of race

Length of Residence**

 1-2 years......13%

 

      3-5......years 10% 6-10......years 11% 11+ years......47%

Occupation - Head of Household**

Households***……....……….…….........90,022
 Ownership Rate………….…................74.8%

 Median Home Value………..…......$315,100

 Median Household Income…….....$88,502



Contact your multimedia marketing consultant at 301-662-1163.4

Demographic Overview
The Frederick News-Post in print and online

Audience

18-34
16%

35-54
16%

65+
40%

55-64
16%

unknown

AGE

MARRIED
74%

unknow
n

MARITAL
STATUS

SINGLE
22%

HOMEOWNERS
93%

RENTERS
1%

HOUSING

unknow
n

HIGH SCHOOL
GRADUATES

37%COLLEGE
GRADUATES

24%

GRADUATE
14%

EDUCATION

unknown

Up to $19,999  2.57%

$20,000 - $39,999 8.35%

$40,000 - $59,999 9.25%

$60,000 - $79,999 24.45%

$80,000 - $99,999 18.71%

$100,000 - $124,999 7.21%

$125,000 - $149,999 5.55%

$150,000+  18.72%

Unknown  5.20%

HOUSEHOLD
INCOME

Electronics  72%
Furniture/Decorating 64%
Fitness/Exercise 61%
Gardening  58%
Crafts   48%
Gourmet  44%
Fashion  39%
Pets   28%
Automotive  26%
Home Improvement 25%
Hunting/Shooting 24%
Green Living  23%
Dieting   22%
Recreational Vehicles 22%
Dog Owners  20%
Cat Owners  16%

LIFESTYLE 
INTERESTS
 all households in Frederick County

47%
of readers own 
homes worth
between $300,00 
and $500,000.

34%
of readers have 
between $100,000
and $500,000 of 
home equity.

Source: LEAP Media Solutions and Acxiom Corporation
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MARITAL
STATUS

Modular Print Advertising
FNP Broadsheet Ad Sizes & Base Rates

Double Truck
13 col x 20 in
Mon - Sat $7,956
Sunday $8,424

Full Page
6 col x 20 in
Mon - Sat $3,672
Sunday $3,888

3/4 Page
6 col x 15 in
Mon - Sat $2,754
Sunday $2,916

1/2 Page V
3 col x 20 in
Mon - Sat $1,836
Sunday $1,944

1/2 Page H
6 col x 10 in
Mon - Sat $1,836
Sunday $1,944

1/4 Page V
3 col x 10 in
Mon - Sat $918
Sunday $972

1/4 Page H
6 col x 5 in
Mon - Sat $918
Sunday $972

Front Page Banner
6 col x 2 in
Mon - Sat $1,333
Sunday $1,500

MECHANICALS:
1 Col = 1.57 inches   •   2 Col = 3.25  inches   •   3 Col = 4.93 inches   •   4 Col = 6.61 inches   •   5 Col = 8.29 inches   •   6 Col = 9.97 inches
Rates apply only to broadsheet ad sizes shown. Prices include color. Non-modular advertising is available on a per column inch basis at the open rate of
$36 pci for Sunday and $34 pci Monday-Saturday. There is an additional $14.98/ad for a seven-day inclusion in our Marketplace Carousel slideshow on
FrederickNewsPost.com.

Reservation Deadline
• 12 noon, two business days
   prior to rundate.

Ad Approval Deadline
• Tues - Fri, 4 p.m. day prior 
  to rundate
• Sat - Mon, 4 p.m. Friday
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MECHANICALS:
1 Col = 1.74 inches   •   2 Col = 3.59  inches   •   3 Col = 5.45 inches   •   4 Col = 7.30 inches   •   5 Col = 9.15 inches

Rates apply only to tab ad sizes shown. Prices include color. Non-modular advertising is available on a per column inch basis at the open rate of  $36 pci for 
72 Hours and $18 pci for FCC. There is an additional $14.98/ad for a seven-day inclusion in our Marketplace Carousel slideshow on FrederickNewsPost.com.

ConnectorFrederick 
County

A free, weekly publication  
of The Frederick News-Post

OCT. 17-23, 2019

newspost.com/calendar

CALENDAR BUY/SELL

www.fnpclassifieds.co

See CALENDAR L3

Friday Oct. 18
ETCETERA
Cops on Rooftops — 7 a.m. 
to 2 p.m. at Dunkin Donuts, 
1296 W. Patrick St., Frederick. 
Support the Frederick Police 
and raise money for Special 
Olympics of Maryland. 
240-344-6948. 
Fall Maryland Home and 
Garden Show — 10 a.m. to 
6 p.m. at Maryland State 
Fairgrounds, 2200 York Road, 
Timonium. The Fall Maryland 
Home and Garden Show has 
everything you need to spruce 
up your place for the holidays. 
Contractors, crafts and gift 

of “The New, New Home” and 
his latest book “Anatomy of a 
Great Home,” antique apprais-
als by Dr. Lori, and much more. 
Continues through Oct. 20. 
$9 for adults, $7 for seniors, 
$3 for kids ages 6-12, and 
free for children under 6 years 
old. Adult admission is $5 on 
Friday (cannot be combined 
with any other discounts. $5 
tickets must be purchased 
on site.) Admission is free for 

employees with ID. 410-863-
1180. info@slprod.com. 
mdhomeandgarden.com/fall/
visitors/.
Unity Book & Bag Lunch 
Discussion — noon to 1 p.m. at 
Unity in Frederick~A Spiritual 
Community, 5112 Pegasus 
Court, Suite E - Westview 

to purchase the book, group 
reads a chapter every week 
and discussions. All books 
are thought-provoking and 
insightful for daily living. Drop 

 
301-846-0868. unityfrederick@
verizon.net. 
www.unityfrederick.org.
Memory Writing — 2 p.m. at 

Ridge Ave., Mount Airy. For 
adults. Recall fond memories 
and free-write, creating a jour-
nal for others (and ourselves) 

a different topic. Ages 18 and 
older. 
410-386-4488. 
library.carr.org.
“Back from the Dead” Cem-

Courtesy photo

Participants in colorful period costumes added to the celebration of Heritage Day, sponsored 
by the Frederick Maryland Family History Center. The community event included lectures, 
exhibits by local historical societies and local genealogists, and a parade featuring Frederick 
Town Fife and Drum. Pictured are, from left, Denise Thompson, Sons of Union Veterans Civil 
War (SUVCW) Antietam Camp 3 Auxiliary; Karl Woodcock, SUVCW Antietam Camp 3; Danielle 
Vance, SUVCW Antietam Camp 3 Auxiliary; Sharon Suarez, Daughters of the American 
Revolution (DAR) Carrollton Manor Chapter; Walt “Russ” Sparks, Frontier Heritage, co-director 
Frederick Maryland Family History Center; and Ron Harbaugh, Maryland Society Sons of the 
American Revolution (MDSSAR) Sergeant Lawrence Everhart Chapter.

Heritage Day celebration  
held at History Center

Courtesy photo

At their Oct. 2 weekly meeting, the Rotary Club of Frederick welcomed Sandy Sponaugle, 
CEO and founder of Platinum PR. Sponaugle discussed the concept of economic 
development with relation to Frederick and other cities in Maryland, and the role that 
individuals and business owners play in the process. Pictured from left are Club President 
Mark Lancaster, Sandy Sponaugle, Rotarian Helen Propheter, and Rotarian Sue Hough. For 
more information about membership, visit www.frederickrotaryclub.org.

Economic development topic at Rotary Club

Local Mentions

Full Page
5 col x 11 in
FCC $719
72H $1,600

4/5 Page
4 col x 11 in
FCC $601
72H $1,350

3/5 Page
3 col x 11 in
FCC $470
72H $1,050

1/2 Page
5 col x 5.44 in
FCC $396
72H $960

2/5 Page H
5 col x 4 in
FCC $323
72H $700

2/5 Page V
2 col x 11 in
FCC $326
72H $700

1/4 Page H
5 col x 2.66 in
FCC $203
72H $450

1/5 Page H
2 col x 5.44 in
FCC $170
72H $375

1/10 Page H
2 col x 2.66 in
FCC $85
72H $185

1/3 Page
3 col x 5.44 in
FCC $247
72H $550

Page Banner
5 col x 1.5 in  
FCC $200
72H Front  $500
           Inside $275

Reservation Deadlines
• 72 Hours, Monday at noon

• FCC, Friday at noon

Ad Approval Deadlines
• 72 Hours, Tuesday at noon

• FCC, Tuesday at 2pm

Ad Sizes & Base Rates • 72 Hours: The Nightlife listing: $10 per week

Expand Your Audience
Frederick County Connector & 72 Hours
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Special Opportunities

Sticky Notes
Full-Run | Full Color

Pricing:
Daily: $55 cpm
Sunday: $65 cpm
Back printing: +$5 cpm

Deadline:
Space reservation: 14 days prior
Camera-ready materials: 10 days prior

Sticky Notes on the front page of the 
newspaper grab  the reader’s attention,  
instantly delivering the highest visibil-
ity and immediate impact. The shelf 
life of your message extends beyond 
the paper, as customers save them 
on computers, refrigerators, dash-
boards, in office space  and more. 

Open Inch Rate

$32.00

Open Inch Rate

$26.00

Quantities:
Daily: 20,500 
Sunday: 21,000      

Print Size:
3” x 2.375”

Contact recruitment@newspost.com
Contact your account executive for 

special frequency pricing.

Contact us for 
pay-for-performance options.

info@fcmsolutions.net

Preprints
Tab (up to 12” x 10.5”)  4  8  12  16  20  24  28  32  36  40  44  48

Standard (over 12” x 10.5”)  2  4  6  8  10  12  14  16  18  20  22  24

Full run (cost per 1,000)  $48  $56  $57  $58  $60  $62  $64  $68  $72  $75  $79  $82

number of pages

For larger sizes, add $0.20 for each additional tab page or the equivalent. Specs: min. width 5”, min. height 10”, max. width 15”, max. height  11.75”. 10,000 
minimum quantity. All Sunday and holiday papers require a full run. Print & deliver pricing by quote. Zone buys are available with 
purchase of zone 1 (core market). Contact account executive for pricing and quantities.

Total Market Coverage (TMC) inserts, delivered to an additional 55,000-plus homes, are $38 per  
thousand for single sheets, $44 per thousand for any other size. Contact us about addiitional quantities.

Delivery address:
351 Ballenger Center Drive, Frederick, MD 21703

Receiving hours:
8 a.m. - 5 p.m. Monday through Friday

Available Sundays, Wednesdays and Thursdays.  Single sheet $38 per thousand

Real Estate 
& Auto

Visit fredericknewspost.com

Self-Serve
Classified

Ads Available

Employment
Packages: 

Digital & Print

Auctions
??

The Premier
Building Material 
Supplier in the 
5-State Area.

• Doors

• Windows

• Countertops

• Cabinetry

• Stair & Rail

• Custom Work

301-695-4041
260 Interstate Circle, Frederick

colonialsnd.com
PE

EL 
HERE
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to getting results and building your brand

Frequency is Key

2.5
readers per

copy

52
weeks per 

year

x x

[potential number of times you have reached
the customer through print advertising!]

•  A Branding Opportunity is 
a business’ way of telling 
customers why it exists 
and what it believes in.

•  Our packages include a 
three-times-per-week ad 
in print and an ad online 
each day.

•  Branding messages build 
long-term customer loyalty, 
leading people to associate 
their beliefs and ideals 
with your company’s 
ideals and mission.

•  Running small-sized ads 
frequently and consistently 
in The Frederick News-
Post will create millions of 
branding impressions for 
your business each year.

3
ads per
week

7,966,920=
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Annual Spending Levels
Dollar Volume

$5,000

$7,500

$10,000

$15,000

$25,000

$50,000

$75,000

$100,000

$150,000

$200,000

Discount 

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

Signed contract required. Annual spending 
levels must be attained within a 12-month 
period. No other discounts apply.

Ways to Save

Display Frequency Discounts

Frequency discounts only apply to  
duplicate ads published within six days 
of the original ad’s publication. No 
other discounts apply.

Frequency

2nd Ad

3rd  Ad

Discount

25%

50%

All additional placements 
50% OFF.

C o n s e c u t i v e  We e k 
Pa c k a g e s

Signed contract required. Consecutive week 
packages require that at least one ad be 
published every week in consecutive weeks 
for the number of weeks contracted. No 
other discounts apply.

Commitment

6 Weeks

13 Weeks

26 Weeks

52 Weeks

Discount

10%

20%

33%

50%

Market Extension Discounts
FCC & 72 Hours

Signed contract required. No other 
discounts apply. Must run within  
12 months.

Frequency

6x

13x

26x

52x

Discount

10%

20%

33%

50%

R a t e  C a l c u l a t o r
Base Rate                 $ 

Consecutive Week  
Discount                                    %   $ -

Adjusted Ad Price                            $

Base Rate                             $ 

Frequency Discount                              %   $ -

Adjusted Ad Price                       $

Base Rate                             $ 

Dollar Volume
Discount                                                  %   $ -

Adjusted Ad Price                             $
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•  NO OTHER MEDIA OUTLET can 
bring your business to the attention 
of more communities than the com-
bined reach of The Frederick News-
Post and FrederickNewsPost.com.

•  FREQUENCY IS CRITICAL to suc-
cessful brand-building ads. We offer 
cost-effective print and online buying 
options such as our Brand Builders 
program. 

•  THIS PROGRAM ALLOWS you the 
frequency your business needs to stay 
visible and relevant with all Frederick 
News-Post readers.

 

Customers buy from businesses that they know and trust. Use the FNP 
Brand Builders program to become one of those businesses.

Frequency is your best value.
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Good morning! Life is a circus ring, with some moments more spectacular than others. — Janusz Korczak

Business ...........................B5 
Classifieds.........................D1 
Comics .............................B6 

Dear Abby ......................... C7 
Local .................................A3 
Lotteries ...........................A2 

Obituaries .........................A4 
Opinion, letters ................. A7 
Real Estate ........................B1 

Religion & Ethics ..............C5 
Sports ................................C1 
TV best bets ..................... C7

Weather, C8

54°/34°

MIDDLETOWN
WALKERSVILLE

37
7

LINGANORE
URBANA

20
10

HIGH SCHOOL FOOTBALL SCORES
CATOCTIN

BRUNSWICK
49
28

OAKDALE
TUSCARORA

42
16

See Sports for more 
coverage, page C1.

By JEREMY ARIAS
jarias@newspost.com

A judge found a longtime Frederick pedi-
atrician guilty of second-degree assault and 
fourth-degree sex offense, but acquitted him 
of second-degree rape Friday afternoon.

Judge William R. Nicklas Jr. said he found 
the 18-year-old victim’s 
testimony in the three-
day trial that began Tues-
day more consistent than 
the account that 69-year-
old Dr. Ernesto Cesar Tor-
res provided to police.

In an initial interview 
with police, Torres denied 
touching the young wom-
an inappropriately during 
an appointment April 26, 
but changed his testimo-
ny under further ques-

tioning, eventually admitted that his hand 

By RYAN MARSHALL
rmarshall@newspost.com

With an end-of-October target 
past, Frederick officials continue to 
await the opening of the Monocacy 
Boulevard bridge project that the city 
says is close to completion.

The city isn’t announcing a date 
until officials are certain that the 
project is finished, Mayor Michael 
O’Connor said this week. But he said 
the project is getting very close to 
completion.

The project has already missed 
several projected deadlines. In  
early October, city officials said they 
hoped the project would have been 
completed by the end of the month.

The completed project will add 
a second bridge adjacent to the old 
one across the Monocacy River,  
widen about 3,550 feet of the road to 
a four-lane arterial road, and add a 
new traffic signal at Monocacy Bou-
levard and Gas House Pike, along 

By LINDSEY TANNER
Associated Press

Office workers bemoan 
driving home in the dark. 
Night owls relish the chance 
to sleep in. As clocks tick to-
ward the end of daylight sav-
ing time, many sleep scien-
tists and circadian biologists 
are pushing for a permanent ban because of 
potential ill effects on human health.

Losing an hour of afternoon daylight 
sounds like a gloomy preview for the dark 
winter months, and at least one study found 
an increase in people seeking help for de-

pression after turning the 
clocks back to standard time 
in November — in Scan-
dinavia. Research shows 
the springtime start of day-
light saving time may be 
more harmful, linking it with 
more car accidents, heart at-
tacks in vulnerable people 

and other health problems that may persist 
throughout the time change.

Here’s what science has to say about a 
twice-yearly ritual affecting nearly 2 billion 
people worldwide.

Science: The effects daylight  
saving time has on our health

Turn the clocks back
Remember to move

your clocks
back one

hour.
12

9
10

11
2
3

1

48 AP

(See DAYLIGHT A6)

Doctor guilty 
of assault,  
sex offense

Torres

Final touches prepared  
for long-awaited project

By HEATHER MONGILIO
hmongilio@newspost.com

Frederick Health purchased the State Farm 
campus and plans to make it the new destina-
tion for its home health care services and hos-
pice, among other administrative offices.

The purchase was recently completed, 
Frederick Health Hospital CEO Tom Klein-
hanzl said Friday.

The hospital paid $48 per square foot, 

Frederick Health 
acquires State 
Farm building

By BILL GREEN
bgreen@newspost.com

Nearly four hours before 
the start of the show Thurs-
day, slack wire walker Ro-
berto Sullacora practices his 
art on a steel wire suspended 
above an inflated safety cush-
ion on a nearly dark stage in 
the Cirque Italia water circus’s 
giant tent.

Sullacora, who is from It-
aly, practices nearly eight 
hours a day. And despite the 
rain in the forecast, he’s ready 
to put on a show.

Cirque Italia, the first-ev-

er traveling Italian water cir-
cus, opened Thursday night 
in a corner of the Freder-
ick Fairgrounds. The circus 
has a stage that sprays water 
from above and below as the 

acts perform amid the chaos 
of bright, colorful lights and 
constant fog. 

Shortly after Sullacora 

Traveling water 
circus storms 
into Frederick

Judge acquits Torres  
of second-degree rape

(See TORRES A5)

Google Maps

Site of the State Farm campus.

(See BUILDING A5)

MONOCACY BOULEVARD

(See MONOCACY A5)

Staff photos by Bill Green

Cirque Italia performers Leidy Aztaisa, left, and Vanesa Ferrari do an aerial perch routine as water 
falls around them.

Cirque Italia clown and ringmaster Alex Acero puts the finishing 
touches on his makeup shortly before Thursday’s show.

(See CIRCUS A8)

SILVER

• 2 - 2x2 ROP per week
• 1 - 2x5 ROP per week
• Digital carousel
• Friends to Follow & enhanced
 marketplace listing
• Plus 80,000 impressions/mo.
  on FrederickNewsPost.com

Only $369 per week
Value $887.50 per week

• 3 - 2x2 ROP per week
• Digital carousel
•  Plus 30,000 impressions/mo.   

on FrederickNewsPost.com

Only $199 per week

BRONZE

Value $391.50 per week

• 3 - 2x2 ROP per week
• Digital carousel
•  Plus 20,000 impressions/mo.   

on FrederickNewsPost.com

Only $169 per week

PEWTER

Value $366.50 per week

GOLD

• 3 - 2x3 ROP per week
• Digital carousel
• Friends to Follow & enhanced
 marketplace listing
•  Plus 60,000 impressions/mo.   

on FrederickNewsPost.com

Only $269 per week
Value $718.50 per week

COPPER
• 3 - 2x3 ROP per week
• Digital carousel
• Friends to Follow & enhanced
 marketplace listing
•  Plus 40,000 impressions/mo.   

on FrederickNewsPost.com

Only $219 per week
Value $668.50 per week

• 2 - 2x3 ROP per week
• 1 - 2x7 ROP per week
• Digital carousel
• Friends to Follow & enhanced
 marketplace listing
•  Plus 100,000 impressions/mo.   

on FrederickNewsPost.com

Only $469 per week
Value $1192.50 per week

PLATINUM

Build Your Brand
with FNP Brand Builders
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Money on the Table

•   Many manufacturers and brands offer co-op dollars to 
subsidize, or even cover, your advertising costs.

•    In exchange, your business mentions or shows their 
products or services in its advertising.

•   This allows you to advertise more and pay less! 

•   Ask your multimedia consultant for more information 
to help get you started. 

Don’t Leave

$50
BILLION

ANNUALLY
Estimated amount of untapped pool of money in 
the U.S. available to local retailers for advertising*

Apply for Co-op Dollars

*Marketing Land
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In Your Business Now
Make An Investment

Agreement

• Advertiser agrees to pay a weekly fee of $ __________ to be billed in 12 monthly installments, for a total spend of $____________.

• The agreement is for 12 consecutive months commencing on ______________.

• The agreement has been executed by the parties hereto through their authorized representatives on the date set forth below.

Advertiser:

(Business Name)

(Authorized Signature)

(Print Name and Title)

(Email Address)

(City, State)

(Phone number)

MEDIA COMPANY:

(Sales Representative)

(Management)

(Authorized Signature)

(Print Name and Title)

(Email Address)

(City, State)

(Phone number)

(Date)

(Date)

(Date)

By signing this Agreement the advertiser accepts the following conditions: This Agreement is governed by the terms and conditions 
of the publication’s current rate card and general advertising policies. This Agreement may be terminated by either party with 30 days 
written notice. Early termination will result in advertiser paying prevailing rate (“Regular Price”) for all inventory/services used. 
Agreement will be automatically renewed on a month-to-month basis after term until instructed to discontinue.
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Digital Advertising

Reach. Engage. Convert.
The Frederick News-Post operates websites  
dedicated to news, sports, healthcare,  
entertainment, employment and  more,  
with a combined reach of more than 32K  
readers every single day.

Unique Users
Every Day

30.5K

Page Views
Every Day

73 7K

User Sessions
Every Day

38 K

Email Advertising
Advertise with a 300x250 banner ad in one of our daily or weekly emails. Open rate is approx. 35%

Audience Extension and  
Native Advertising Available

Enables advertisers to reach specific audiences
based on interest and behaviors anywhere  
on the web

• Frederick Foodies - *2,400 subscribers
• Family Fun - *1,870 subscribers
• Health & Wellness - *1,500 subscribers
• Take 5 (members only) - *2,750 subscribers
• Obits (members only) -*1,100 subscribers
• e-Edition (members only) -*8,000 subscribers

Pick 1 - $30/week     Pick 2 - $50/week

• On the Town - *17,100 subscribers
$60/week

• Breaking News Sponsor
$500/month - *7,200 subscribers

    Contact us for more information.
* average

Digital Display Ads
Run-of-Site (ROS) Rates (includes desktop, tablet and mobile)

728x90, 468x60,  
300x250, 320x50

Standard Sizes Required Rate Add-on

$12 cpm
$10 cpm  
w/12-month contract

+$2 cpm

up to 99K impressions

Rate 

$8 cpm  
w/12-month contract

$10 cpm

100K+ impressions

Add-onAdd-on

+$2 cpm+$1 cpm

Homepage onlySection targeting Day partingSizes listed are in pixel

Expandable  959x300/959x31 $1750/week
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Digital Display Ad Specs
Mechanicals:
• All ad sizes are in pixels

• Preferred file formats:      
   JPEG or GIF

• Maximum file size: 100kb

Expandable Open
959x300

300x250

Expandable Collapsed 959x31

Leaderboard
728x90

468x60 320x50

Age
55+

23%

Age
35-54

47%

Age
18-34

23%

40%
Desktop

60%
Mobile

64% College Educated

33% Income of 100K+ 
33% Income of 50K-99K

$5,000

$7,500

$10,000

$15,000

$25,000

$50,000

$75,000

$100,000

$150,000

$200,000

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

Digital Advertising
Bundle with Print and Save

Dollar Volume Discount

Rate Calculator

Base CPM    $ 

Discount          %   $ -

Adjusted CPM                      $

Cost per 100K                           $  
impressions

Discounts apply to FrederickNewsPost.com. 
Signed contract required. Annual spending lev-
els must be attained within a 12-month period. 
No other discounts apply. 
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Boost your social media reach.
Friends to Follow is a unique, real-time window on 
FrederickNewsPost.com into what’s happening 
right now in Frederick County social media.

Your business is listed and searchable in 
our online marketplace. A link to your site 
from our popular site is proven to boost 
your search engine optimization.

Digital Advertising
Extend Your Reach With...

Friends to Follow1 Marketplace2

Boost your SEO.

$59/mo
$59/mo

$99/mo

•  Live Social Media Feed

•  Gain More Followers

•  Digital Storefront Exposure

Visibility Plus!3
Combine Friends to Follow with Marketplace Carousel

• Links to Social Media & Your Site

• Featured Business listing on Homepage

• Enhanced Organic SEO

BEST DEAL
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Special Publications
2020

The Frederick News-Post’s Best of the Best contest is an annual 
readers’ choice poll to select the best of Frederick in almost 200 
categories. 

Promote your business to the more than 30,000 people who vote 
in each round for their favorites, as well as our print readers as we 
publish nominees, the top fi e in each category, and the winners.

Best of the Best

Nomination 
Round

RESERVATIONS 
7/11

PUBLISHES
7/30 inside
“72 Hours”

Top 5 
Round

RESERVATIONS 
8/21

PUBLISHES
9/9

Winners 
Round

RESERVATIONS 
9/15 

PUBLISHES
10/1

ANNUALLY

Market your product or service to 50,000 mature readers with 
disposable income.

•  January publication: 12/26  |  Deadline: 12/6
•  February publication: 1/29  |  Deadline: 1/8
•  March publication: 2/26  |  Deadline: 2/5
•  April publication: 3/25  |  Deadline: 3/4
•  May publication: 4/29  |  Deadline: 4/8
•  June publication: 5/27  |  Deadline: 5/6

•  July publication: 6/24  |  Deadline: 6/3
•  August publication: 7/29  |  Deadline: 7/8
•  September publication: 8/26  |  Deadline: 8/5
•  October publication: 9/30  |  Deadline: 9/9
•  November publication: 10/28  |  Deadline: 10/7
•  December publication: 11/25  |  Deadline: 11/6

Prime Time

MONTHLY

APRIL, SEPTEMBER

Gateway

RESERVATIONS | 4/3, 8/28
PUBLISHES  | 4/23, 9/24

Discover what Thurmont 
and Emmitsburg, the  
gateway to the Catoctin 
Mountains, have to offer.

MAY

Design an Ad

RESERVATIONS | 2/21
PUBLISHES 5/13

Local elementary students design and 
draw an ad promoting your business. 
You choose the winner to be published.
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OCTOBER OCTOBER

RESERVATIONS 
9/16
PUBLISHES
10/29

Frederick
Weddings
Magazine
A guide to the Frederick 
Weddings Expo and a 
must-see for all engaged 
couplesRESERVATIONS 

8/6
PUBLISHES
11/6

Get It
Downtown
Downtown Frederick
Partnership’s annual 
pictorial magazine of 
local businesses

Special Publications
2020

JUNE

Hello, Frederick

RESERVATIONS | 6/5
PUBLISHES | 6,28

Last year we presented 52 
Fun Things to Do in Frederick. 
This year, we’ll offer 52 more!

NOVEMBER, DECEMBER

Shop Local

RESERVATIONS | 10/29, 11/23
PUBLISHES | 11/12, 12/6

Local events, recipes, gift 
ideas, coloring pages, letters 
to Santa, games and more...
just in time for the holidays

Plus, ask about:
Home Show Guide
Publishes 3/11

Urbana Living
Publishes TBD

Brunswick Chamber Directory
Publishes  4/8 

Home Improvement
Publishes  4/19, 9/23 

Graduations 
Publishes  6/28

Elder Expo and Caregiver 
Conference Guide
Publishes  9/16

Get in front of 300-plus brides and other 
wedding decision makers at Frederick’s largest 
wedding show. Total crowd is typically between 
700 and 800.  NOVEMBER  2020

More than 600 knitting and other fibe  
enthusiasts attend this annual event.  
OCTOBER  2020

2020 Events



Contact your multimedia marketing consultant at 301-662-1163. Contact your multimedia marketing consultant at 301-662-1163. 19

Far Beyond Frederick

Contact your media consultant today.

Reach more than 210,000 readers daily with 
combination packages as we extend your 

marketing into Virginia and West Virginia.

•  Martinsburg  -  The Journal

•  Harrisonburg  - Daily News-Record

•  Loudoun Times-Mirror

•  Strasburg - Northern Virginia Daily

•  The Winchester Star

•  The Frederick News-Post

Loudoun

Strasburg



Contact your multimedia marketing consultant at 301-662-1163.20

1. The Frederick News-Post reserves the 
right to edit, alter or omit any advertise-
ment. (Position cannot be guaranteed. We 
will attempt to accommodate paid-posi-
tion advertisers.)

2. The Frederick News-Post shall assume 
liability for typographical errors only for the 
fi st insertion of an advertisement, and 
its liability shall not exceed the cost of the 
space occupied by the error. In no event 
shall the publisher be liable or responsible 
for errors that do not materially affect the 
value of the advertisement or for errors due 
to omission of material by the advertiser. 
Error adjustments shall be given in the 
form of either A) additional advertising 
space or B) cancellation of the charge or 
refund of any payment for the advertising 
space involved. Claims for adjustments 
must be made within seven days of the 
publication. In the event of an error or 
omission, we will, if requested, furnish a 
letter of explanation, which can be used by 
the advertiser. The Frederick News-Post 
shall not be liable for slight changes or 
typographical errors that do not lessen the 
value of an advertisement.

3. The advertiser and/or advertising agency 
assumes all liability for advertisements 
published (including illustrations, texts, 
claims, etc.) and agrees to assume any, 
and all, responsibility for claims occurring 
against The Frederick News-Post.

4. Advertising will be considered approved 
if corrections are not specified y 3 p.m. on 
the day prior to publication. Sunday  and 
Monday corrections are due no later than 
3 p.m. on Friday. Corrections to advertise-
ments in Wednesday Food and Thursday 
Home and Garden—both display and classi-
fieds—a e due by 2 p.m. on the day prior to 
publication. Saturday Real Estate correc-
tions are due by noon on Friday. 72 Hours 
corrections are due by 5 p.m. on Monday.

5. Display page size is 6 columns by 20 
inches. Tab page size is 5 columns by 11 
inches. Classified age size is 6 columns by 
20 inches.

6. Minimum space is 1 column inch. 
Advertisements more than 18 inches deep 
will be billed at full column depth, which is 
20 inches.

7. Space cannot be sublet to others.

8. All bills are due and payable upon receipt 
of statement. A service charge of 1.5% per 
month on the unpaid balance will be added 
on all bills after the fi st day of the month 
following billing. This is a finan e charge at 
the annual percentage rate of 18% per year. 
Any billing discrepancies must be reported 
within 30 days.

9. The Frederick News-Post reserves the 
right to revise advertising rates upon 30 days’ 
notice, and all contracts are subject to this 
revision.

10. Ads that simulate news articles must 
be identified with a 6 point rule ac oss the 
top of the ad and the word ADVERTISEMENT 
set in capital letters in 10-to-12-point type 
above the rule.

11. The Frederick News-Post will not be 
held responsible for printed material left
with us for longer than 30 days.

12. All advertising material is subject to 
final app oval by The Frederick News-Post 
Advertising Acceptance Committee, the 
publisher or the advertising director.

13. Credit applications are required for new 
accounts. Credit cannot be extended to 
accounts more than 30 days in arrears.

14. Prepayment is required from all 
advertisers without approved credit.

15. Prepayment is required for all special/
custom publications unless arrangements 
are made in advance with the advertising 
director. Prepayment is required for all 
events.

16. The Frederick News-Post reserves the 
right for any advertisement that appears in 
the newspaper to also appear on digital or 
electronic media.

PREPRINT POLICIES
1. Deadline for scheduling or canceling 
preprints is 10 days prior to the date of 
publication.

2. Deadline for delivery of preprints is eight 
days prior to the insertion date.

3. Preprints should arrive no sooner than 
two weeks prior to insertion.

4. Partial run (zoned) preprints are available.

STICKY NOTE CONDITIONS FOR 
PUBLICATION
1. Selected run dates are guaranteed for 
full-run advertisers on a fi st-come, fi st-
served basis.

2. In the event of major breaking news, 
Sticky Notes may be run on another day. 
The publisher of The Frederick News-Post 
reserves the right to revise or reject in 
whole or in part any advertisement in the 
newspaper.

3. Artwork guidelines and templates are 
available. Ask your sales representative for 
details.

4. All orders are considered firm and ca -
not be canceled except on written autho-
rization from The Frederick News-Post. A 
cancelation fee of $500, plus any accrued 
charges (artwork, proofs, and materials, 
etc.), will be charged to the customer.

5. When orders are printed to customer’s 
specifications  the purchaser agrees to 
assume any liability resulting from actions 
or demands brought against supplier for 
copyright infringement.

6. This order is governed by all terms and 
conditions outlined in The Frederick News-
Post’s current advertising policies.

The Fine Print
Policies, Procedures, Payment Requirements
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SIGN UP TODAY! 301-662-1163

OUR BUSINESS
MEMBERS

GET
MORE...

START ENJOYING YOUR BENEFITS TODAY!

• Full access to FrederickNewsPost.com for up to 5 users

• Special Members-only business services including invitations to 
publisher’s events and focus groups, plus use of our meeting space

• Special discounts and deals 

FOR ONLY

$99
A YEAR


