~ TOWNOFTHURMONT
SOCITAL MEDIA MANAGEMENT POLICY
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This poliey sets forth guldelines for the Town of Thurmont’s the *Tovn's") use of soclal medis
sites as a meanis of conveying the Town’s infoitnation to the public: The intended-purpose behind
the use of the Town’s social media sites is to dissemitate information from tho Town, about e
Towa, to the publicina civil manner. This policy is-in addition to and complerments any existing
ot fiittive Town policies reparding the use of technology; compnters, stnait phones, e-mail and the
internet,

Nothing i this policy shiall beappliedto prohibitior infiinge upon ity communication; speechioi-

expression that i piotected or privileged under Iaw. This includes speech and expression protected

uridee state ot federal constitutions as well as labor laws ot other applicable-laws.

Déefinitions:

“Sooial media” ieans i various web sites aind activities that nicgrato technology, social
intéraction, and conitent creatior that is accessible through the Internet, By way of example, but:
ot limitation; some cominonily used social media sites are Facebook®, Twitter®, YouTube®, and
Linkedh®. ' ;

“Town's sooial media sites® ioans a wobsite or sosial.media tool which has bean created,
reviewed and approved:for use by the Boaid of Commissioners.

“Administtator” mearis the individual designated by the Towii of Thutmont to submit posts for
official purposes and to review corments to-assue compliance with this policy.

“post® of “Postings™ means.a message/ blog submitted by the Administrator includiig, but not
limited to, text, videos, atticles, photogtaphs, website links, computer applications or othiet forins
of commuriication posted on a Town social media accoutit.

“Clommients” means 4 visitor submitted statement, replying 16 4 post or offering from an
adininistiator post:
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Gencral Social Media Guidelines:

1. The Town's website (www.thutmont.com) will emin theTown's predominant and.
piiitiaty means of intetiiet communication. Whetever possible, content posted on the
Town'’s social media sites must first be-made available on the Town's website.

2, When précticable, content posted to the Town’s social iedia sites must contairt hyperlinks
divecting users back to the Town’s official websité for in-depth information, forms;
documets or ofiline seivices necessaty-to conduct business with the Town of Thurmont,

%, The Administratot or his/hex designes(s) will have sole access to update, managé atid:

3

monitor all:sosial fiiedia postings on the Town's approved sovial miedia platforms.

& "The Administrator will malnitain.a listof all Town social média sifes, itchuding loginand
- password information.
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5, The Towtvshiall-ietain full perrission or elghts torany content posted by theTowr,
incliiding docuttients, pictures, videos or'aty other électionic:content of any type.

6, “The Town’s soctal med

. | st coniply with allappropriate Tows policiesiand
procedutes as outlined in:

Towt Code-and Emiployee Handbook.

7. The Town’s social media sites are publicrecord snd siibject to the Matyland Public
Records Act,

8. The Town’s social media sités are primatily used to disseminate information to'the public
regarding projects, news and events.

9.. Any co;‘nfments;'po.sts;_.mes_,s;ajges‘f;.z.oa::éthé thods of oréating ot sharing contentor of
messaging ot comimunicaling through the:sogial 1 edia site:shall not constitute rotice to:the

Town of any condition or inquity that reqirires a response;

10 The Town teseives the right to tetminate Town sacial niedia‘accouits at atiy time without
notice. The Mayor arid/or Ghief Administrative Officer may- diteot the deletion of:a scial
media. account that is not belug utilized or is being underutilized,

11, The Town resexviés the right to change, modify, oramend all or pat of this policy atany
titme. . -

12. Any person posting {o sg;;igi‘rtf@dia.s_i,.tésfmsiin't;ginedfhy of r_jepxeg_enti_n‘g_;theT_awn_ of
Thurmont hereby conseitts to thie authiority of the Maryland state courts and verie in
Frederick County, Matyland.

13. All Towi social media-aceounts must fall-iiito one of the two categories below: A Social
Media Accounts Titended to Invite Discussion, ot B, Social Media Accounts Intended fo
Disseminate. Information.




14, .All Town social-media accounts will follow thie: gmdelmes for'Social Media Accourits
Intended to Disseininate Information: The Town of Thurmont's Board of Cominissioneis
mustapprove any request to.chiange: the statos of an accouiit to a:Social Media Account
ilntended to Invite Discussion. No Bomd of Commissioner approval is requilred to change
the seftingsto 4 Soeial Media Account Inteiided to Disseminate Information,.

A. -ﬁ:gmiﬁl;Méidiat Accounts Tutended to Invite Discussion:

: generally allow any user.,.\

soclal inedia posts and: discussions.

cohéent,tv"“ the Vis
will be posted onall Town mamtamed sogial medxa sites,

A soeial
with. any user’ s:partxcipatlon i.mless the use
Town’s Social Media Visitor-Guidelines . and

The Town’s Social Media. Visitor Guidelines and-Comineriting. Policy: nivist beposted.ot otheiwise
linked toonevery Towti sopial media dccount intended to:invite-discussion:

Me itor Guideline ;
content vivlates Town policies; T
‘website,

.Soczal Media stitw'« nenting Poli
the Town'must save and archwe the post
B. Social Media Accouiits Tntended to-Disseminate Information

A socialmedia acconnt intended to: disseminate. fnifotmation shall:siot: petmit user pmtloxpatmn of
any kind:under any circumstance.

A soclal media account mtended-to dxssemmatg infmmatlon will:not allow uiseis to post, comiient,

ofﬁcxal capacgty.

An individial uses her orhis: soctal mediaaccount in an official capacity-when: the personal
account addresses-the individual’s official: tesponsxbzhtles, ‘when the account owner communicates




with constifuents about upcoming meetings, public safety issues, uses:the:account for community
outreach, or’ solicits input from. constitiients on ' policy issues;

,wxshes to allow usels to P
the user:may not ban.a user




Town of Thurmaont
Social Media Visitor Guidelines and Commenting Policy

As a8 pubhc entxiy thc TI_‘own mus@ abide by ceitairistandards fo serve all ifs-constituentsiin & civil
: Hgnget; "_’ﬁ" ,’le h’ Town of Thurmo welcomes cgmments and feedbaék pléase be

etig uragemex of ﬂlegal activity,

, -campromise the safety or secuuty of the public ot publm

i }mployees,'

) informatior such as:soeial secuuty ‘numtbers; telephone: numbers;home
addressos;

such otions, e Tow d )
‘ atiy materials that the Town d oINS’ mappxopriate for: postmg, which. cannot be:
venioved in an expedxtmus and otherwise timely mannet,

on thesezg ide §: confent Teimc
'mcludmg -thie titig date, and 'dent

inconsistency to the ’l’ own:S; content lequlxenienié.
4, The Town of Thusont’s social media pages are notmonitored 24/7. 1f thete i§ aitt
emeigency; please-call 911

5. 'This pagedsnot interided foruse:as offioial communication with the Town, Content
-‘submttted fo the Town’s social:media sites is niot considered legal notice to thie Towsi and
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should.not-be relied on fof:cofimunication: wgaidlng“ equests for'proposals, mvxtattons for
_bld, o’ other compenture pmcutements In addition, any requests for records
in . ~ sstjons.axid concerns showld be divected to'the Towr

6, A comment fiosted. by a member af tha"pubho on‘any Town. of Thurmont: social media site
> hs coOMMent: oster in and:the-publication.of a comiient doe:

fiordo guch comments: necessatily

By posting:a cominent, useis agi :mdemmfy ‘e Townof Thutmont, its officers-and
] ,and agamst all Ji, :li' amages, and: costse(mciudmg

usageror contm

should not use the Town of Thmmont’s socxal.medxa s1tes gsa vmlauon of thése terms
may: Tead'to legal lability.

9, 'Each type: of Socxal Medfa ozganizatmn (Faiceboak, Twitter, et )
: ( i ,ted to any Town 06

rit's social media activity shouldbe:
fon]s.




