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Issues. The cattle industry – like
any other – has plenty of them.
Government regulations, con-
sumer perception and opinion ver-
sus facts on animal production are
just a few. That’s why Feed•Lot has
dedicated the December magazine
to industry issues. Not all “issues”
are bad. But they do highlight areas
that our industry needs to recog-
nize and pay attention.
Consumers are hungry for infor-

mation of where their food comes
from. They want to know how it
was produced, and with what in-
puts. What kind of life did the live-
stock that is now on their plates
lead? What products were used to
grow these cattle? Were they ever
given antibiotics? Were the cattle
comfortable? Where did they spend
their time? Were they happy?
Just a few generations ago, most

consumers had some basic agricul-
tural knowledge. That is no longer
the case. They are curious, and they
are asking questions. The problem
is, often people answering these
questions don’t know the facts. It’s
easy for these folks to find a platform

for their mis-information. And these
“educators” have a large following.
These “educators” include PETA,
the Humane Society of the United
States (HSUS) and individuals like
“Food Babe.”
Subway was in the news recent-

ly for pledging to go to a meat sup-
ply of animals that had never re-
ceived antibiotics. This was not
something they decided to do on
their own. They felt pressure. In

writing this month’s editorial, I de-
cided to go to Food Babe’s website
to see exactly what information
she was pushing. Interestingly
enough, one of her big topics was
asking followers to sign a petition
to force Subway into using meat
from animals that have never re-
ceived antibiotics. Based on the
company’s actions, she obviously
made an impact in the restaurant
chain’s thinking.
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“We can customize a system
to meet your needs.”

❖ Platform Scales
(10 sizes/self-contained)

❖ Single Animal 
Weigh Cage
(self-contained)

❖ Single Animal Scales
(under squeeze chutes)

❖ Portable Calf Scales
(3 designs for various
weights)

❖ Hay Processor Scales
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The Original
Blow-Hard Bunk Cleaner

End Your Bunk Cleaning Problems
• Never miss a feeding
• Works in any shape bunks
• Replaces men and shovels
• Fly spraying attachment available
• Over 32 years of proven performance

S&W Welding, Inc.
1-800-881-5510

402-372-5510
www.swwelding.com
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Livestock producers also made
an impression on Subway. Within
hours of the Subway announcement,
voices in the cattle industry spoke
up with the information that beef
sold in Subway stores IS antibiotic
free because of the safety measures
in place with withdrawal times and
testing the meat supply. Did Sub-
way want cattle producers to not
treat sick cattle? Let them suffer a
miserable death? Subway then clar-
ified their stance on the issue, and
I think the company was surprised
by the backlash from agriculture.
Our industry had to play de-

fense. Where’s the offense? 
We must share the story of agri-

culture and livestock production.
Only two percent of the population
is involved in agriculture. In sim-
plest terms, one person involved in
ag represents 49 who are not. Pro-
ducers like yourself are the one,
and likely you know 49 others who
are not familiar with agriculture. 
Sharing your story doesn’t mean

you have to build a fancy website
to explain beef production. It does-
n’t mean you have to speak at pub-
lic gatherings with a power point
presentation on food safety. 
But it does mean you can share

your story in casual settings. It
does mean you can talk to the 

person sitting next to you on the
airplane. Perhaps it means offering
tours to school groups, providing a
positive message of how your com-
pany cares for cattle. Maybe it
means sharing photos of produc-
tion on social media. There are
many ways to share your story.
This volume of Feed•Lot focus-

es on several current issues of the
livestock industry. Many of them
have a central focus – advocacy.

We must speak up when it comes
to political issues that affect agri-
culture. We must speak up when it
comes to correct management
practices and highlight our good
works. We must tell others how we
raise cattle in order to supply this
country and world with a safe pro-
tien source. We must.  
One in 49 has a direct connec-

tion to agriculture. Commit to
share your story to 49 others. FL
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The National Cattlemen’s Beef
Association’s Cattlemen’s College
series will kick-off its 23rd year Jan.
26-27, 2016 in San Diego, Calif.
Widely hailed as the premier educa-
tional event in the cattle industry,
this series, sponsored by Zoetis, will
feature speakers and live animal
demonstrations that give cattlemen
and women the tools to connect,
learn and innovate.
Cattlemen’s College will start 

off on Jan. 26, with an opportunity
to listen to and question five of 
the most influential and dynamic 
experts in the beef industry
through the session “Whole Herd
Makeover: Cowboy Style.” Indus-
try experts will include Dr. Dave

Daley, Don Schiefelbein, Patsy
Houghton and Tom Brink, with Dr.
Tom Field moderating. Topics will
range from expanding your
cowherd with a vision, to genetics
and animal health. This session will
also feature live cattle demonstra-
tions as these topics are explored
in-depth. 
Day two will feature another

keynote speaker, followed by
breakout sessions. Early registra-
tion for Cattlemen’s College ends
Jan. 4, 2016. Registration includes
all Cattlemen’s College sessions
and the reception. A complete
schedule and registration informa-
tion are available online at
www.beefusa.org. FL

Cattlemen’s College Registration Open

Specializing In:
• Turn-Key Feedyard Construction
• Hog Site Construction • Complete 
Dairy Construction • Sprinkler System
• CAD Design • GPS Survey 
• Slipform Concrete Feedbunks 
• Dirtwork of All Types • Laser-Equipped
Machinery • All types of Fencing

Phone: 800-536-2634
maxjantzexcavating.com



Beef Quality Assurance (BQA)
certification has been around for a
while, and thousands of producers
have completed the program. Yet,
there is still a large number of cat-
tlemen and women who have yet
to undergo the certification process.
Associate Director of Beef Quality
Assurance, Chase DeCoite, urged
producers to take advantage of next
year’s upcoming free certification
period and get BQA certified.
Even though you may already be

doing all the right things, BQA cer-
tification is proof that our industry
is dedicated to producing beef in a
responsible manner, he said. 
“BQA is used as the foundation

of a much larger story of the beef
industry,” DeCoite explained. “It al-
lows our industry to tell an honest,
true story of how cattle are raised,
building demand for beef. Con-
sumers are increasingly concerned
with how animals are raised. BQA
is the basis of sharing that story
with consumers.”
He said that Beef Quality Assur-

ance is the story the industry
shares with retailers and regulato-
ry agencies about the proactive ap-
proach producers take to ensure
they are responsibly raising cattle.
That includes the judicious use of
antibiotics, ensuring adequate pen
space, clean water, etc. 
“You may think you are only one

person, but you are one of many.
The more producers we can get in
that program, the better. Without
you, our story diminishes. We need
to keep momentum in the story of
responsible beef production,” De-
Coite said.
Beef Quality Assurance certifica-

tion is an ideal way to communicate

across the food supply chain that
you’re showing your commitment
to quality to fellow producers, auc-
tion markets and retailers, said
Melissa Sandfort, who works with
the Beef Checkoff program.
“It’s that stamp of approval,” she

said. “Being BQA certified is a
source of pride. It shows other pro-
ducers that you follow the BQA
best management practices.” In
some states, gate signs are avail-
able, visually reinforcing produc-
ers’ commitment to responsible
beef production.
Although information in the

training may be second nature to
producers, the BQA certification
process is a good refresher and
also a great training tool for new
employees.
“If nothing else, you might gain a

new idea or adapt something in your
operation,” DeCoite said. “Maybe
you’ll pick up on something that
could make you more profitable.”
BQA certification is also a way

to keep up with changing regula-
tions, like the Veterinary Feed Di-
rective. Evolving Best Management
Practices and regulations are cov-
ered in the training and certification
process, and certifications should
be renewed every three years.

Individual Certifications
Individual training and certifica-

tion is available in person or online. 
“Go to bqa.org for certification

information and select your state,”
DeCoite said. “The certification
process is different in every state.
There is web training on BQA prin-
ciples, and producers can receive
their certification online or
through their state coordinator.”

Videos are available on various
BQA topics with individual modules
geared to each segment of the indus-
try. After each video, there is a short
quiz on that information before pro-
ducers move on to the next module.
The certification can be done all at
once or you can log in and save your
progress as time allows.
In person training typically fea-

tures four to six hours of instruc-
tion followed by a comprehensive
quiz for certification.
“All of our states have BQA state

coordinators who manage a net-
work of trainers and typically host
many training programs through
the year,” said DeCoite.

Feedyard Assessment
DeCoite said it is ideal for feed-

yard employees to be individually
certified, but he also recommends
feedyards complete a feedyard as-
sessment and certification. Some
states, including Texas and Kansas,
offer extensive resources to com-
plete the feedyard assessment; in
others feedyard operators can
complete a self-assessment.
“Yards should work with their

state coordinator, and at comple-
tion of the program they are added
to the feedyard assessment data-
base. Packers can access this data-
base to see what yards are partici-
pating in the program,” he said.
More information on feedyard as-
sessments is available at feed-
yardassessment.org

A free certification period
sponsored by Boehringer Ingel-
heim will be offered in the spring.
Producers can complete the certi-
fication process anytime for a
nominal fee at bqa.org. FL
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DON’T DRAG YOUR FEET!
GET BQA CERTIFIED!

BY JILL J. DUNKEL





More inventory and bigger cattle
mean two things: Fewer imports
and an increased importance of ex-
ports. That was one of the big sto-
ries out of CattleFax CEO Randy
Blach’s presentation at the Texas
Cattle Feeders Association Con-
vention in San Antonio Nov. 3. 
He says 2 million cows have

joined the nation’s inventory over the
last two years. Additionally, incen-
tives to make feeders big will “con-
tinue to be a risk going forward.” 
“Let’s be honest with each oth-

er,” Blach says, “It is very, very im-
portant that we are able to grow
these exports and get back to where
we are exporting 3 million pounds
and not 2.5 million pounds.”
“We must stay focused on get-

ting trade agreements done and
getting expanded access. It’s criti-
cally important to us as we look at
the growth and production we are
going to have across all of the meat
segments,” he adds.
One of Blach’s slides offered a

big dose of perspective.
It showed all of the protein the

U.S. exports into key markets:
Mexico, Japan, Canada, South 

Korea and Greater China. At the
top of the list is Mexico, to which
the U.S. exports 3.8 billion pounds
per year, or 30 pounds per person
per year. To Canada, it’s 36 pounds
per person and Japan gets 15
pounds per person. Combined,
Mexico and Canada get 30 to 33
percent of our beef exports.
“But then look at Greater Chi-

na,” Blach says. “1.4 pounds per
person. How much difference
would it make if we had expanded
access to China? Would that start
to change things? Obviously we are
going through the grey market
there, but that would be a bigger
deal. Those are things that start to
open up channels that can have an
impact on these markets. Keep that
in mind as we look down the road
and be watching for some move-
ment in some of those areas.”
Also important to trade is the

subject of currency values around
the world.
Blach points out the places we

ship our product to have had a 15
to 20 percent reduction in purchas-
ing power. 
“When you think about the 

export volume we have across the
U.S. — and these countries are get-
ting that kind of a haircut because
of the loss value of their currency,
are they going to buy as much
quantity? Absolutely not,” he says.
Here in the U.S., though, the dol-

lar is strong. Blach says the econ-
omy continues to do well and he
sees a low risk of recession in the
next 12 to 18 months. 
One indicator the CattleFax

team watches closely is the
Bloomberg® Consumer Comfort
Index.™ The index tracks the pub-
lic’s economic attitudes each week,
assuming that if consumers feel
good, they’ll be spending more
money and vice versa.
Blach says compared to 2014,

consumers feel better and are 
now spending money. “It looks
pretty positive.”
For 2016, Blach’s key take-home

projections were:
• El Nino will likely mean a very

wet three- to four- months in cattle
feeding country. “Obviously that
could take a lot of tonnage off
these cattle.”
• We’re starting to see some im-

proved traction on variety meats,
which will help tremendously. 
Exports will likely be up 3 to 4 
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Export markets,
expanded 

access critical
says CattleFax CEO

MARKETING

“We made 5.5 billion in the fourth quarter of 2013
through 2014. If you will look at where the futures are,

right now through the end of the year, we will have given
back 4.1 billion of it this year. That is the way it tends to
happen...we have given back nearly all of the profits.”

— Randy Blach
CattleFax CEO

BY KATRINA HUFFSTUTLER



percent next year.
• There will be more of every-

thing in 2016 — beef, pork and
poultry increases ahead.

• $200-$220 calves will be the
norm from 2016 to 2017.
• 2016 corn prices will remain

steady from where they’ve been
over the last 12 to 18 months.
• Fewer hogs in China, the top

market for bean exports, means
softer prices. Blach doesn’t think
beans have bottomed out yet.
• Input costs shouldn’t change

much over the next year.
• Blach expects us to be up 700

to 800 million pounds in 2016. 
Most of that will come from mid-
summer on. 
• The cash market will probably

spend a lot of time between $140
and $150 over the next six months.
Blach says he expects a lot of

time “chopping a lot of wood” as
the market finds its true value.
“These extremes that we have

been going through, everybody is
tired of them, aren’t they? Up 
and down the channels. Nobody
knows what to do when you have

markets moving $5 and $10 a hun-
dred a week. Everybody sits on
their advantages.” 
He says hopefully we will start

to see a little bit of stability come
back and those markets should re-
cover some additionally as we
move on into the first quarter of
the year. 
“Put this in perspective: We just

came through the most profitable
run in the history of our business,”
Blach says. “We made 5.5 billion in
the fourth quarter of 2013 through
2014. If you will look at where the
futures are, right now through the
end of the year, we will have given
back 4.1 billion of it this year. That
is the way it tends to happen every
cycle. I have been doing this about
35 years and after every major cy-
cle I have seen, we have given back
nearly all of the profits in the first
12 to 18 months after a cycle. This
one doesn’t look like it is going to
be any different.” FL
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Even though most people are
reluctant to change, it seems

that the New Year is the best time
to introduce new policies and pro-
cedures, new strategies for im-
provement and to implement op-
portunities for personal and
professional growth. I think this is
even more prevalent in agriculture
because we are accustomed to the
closing of one farming season and
the anticipation of another.
Here are a few areas where you

might get the best “bang for your
buck” if you want to maximize this
annual opportunity:

Labor
Develop a Strategic Plan for La-

bor. The successful, forward-think-
ing business person has an overall
Strategic Plan for their business
that includes vision and mission
statements, specific goals and
timetables for accomplishing those
goals. A shrinking labor pool,
greater competition and rising ben-
efit costs demand that we also have
a strategic plan for our long-term
labor needs. This plan should ad-
dress these questions:
•   Who will our labor force be in
the next few years?

•   How will we attract them?
•   Who is our main competition 
for labor?

•   How will we keep the good em-
ployees that we develop?

•   How will we reduce our labor
costs while continuing to pay
competitive wages and benefits?

These sample questions provide
a basic introduction to the issues
that must be addressed to de-
velop your strategy. It is essen-
tial for this discussion to have
an open format, ensuring that

all ideas are welcomed and that
action steps are implemented.

Policies and Procedures
If you need to update your Em-

ployee Handbook, Performance
Evaluations, Job Descriptions or
Standard Operating Procedures,
now is the time. Employees appre-
ciate that these documents are
modernized and kept up-to-date
with current conditions and man-
agement practices.
Your Employee Handbook

should have updated policies for
Animal Welfare, Mobile Phone Use
Limitations, Safe Equipment Oper-
ation, Guidelines and Limits for So-
cial Media postings and activity,
Media and Visitor Contact, Profes-
sional Behavior and Warnings
about Anti-Ag Activists. Each of
these areas has changed signifi-
cantly in the last 3 years, so a re-
view of these as well as your stan-
dard policies is essential.
Job Descriptions and SOP’s need

to be reviewed and updated to ac-
count for changes in your needs and
procedures. If your Performance
Evaluations are getting the desired
results, stay with what you are do-
ing. But if you feel that your process
could provide better coaching,
more engagement, additional moti-
vation and better feedback, consid-
er some adjustments to your stan-
dard process and the discussions
you have with employees during
these evaluation sessions.

Company Culture
Your company culture refers 

to the shared values, attitudes, 
standards and beliefs that charac-
terize members of your organization
and define its nature. It is rooted in
the organization’s vision, goals,
strategies and structure. The essence
of the company’s culture is not con-
tained in a document, but is realized
in the work and social atmosphere
seen in the day-to-day interactions
between coworkers, leaders and
the customers they serve. 
Developing, reinforcing and en-

hancing company culture is growing
more difficult. The variety of world-
views, work ethics, work habits and
personal interests in any given
workforce can be quite broad, mak-
ing it difficult to please everyone.
A well-established culture pro-

vides many benefits including a
clear understanding of appropriate
and inappropriate behavior, a vi-
sion that is fully comprehended by
everyone, simplified decision-mak-
ing, and employees that are en-
gaged and empowered. 
Begin by defining the core val-

ues that you and your employees
feel are best for your business. Talk
to your employees one-on-one to
get their input on what they would
like their preferred culture to be.
Ask what they feel is currently pos-
itive in the culture, and what they
would like to see improved. 
You may not be able to put all

these actions in place immediately,
so select one or two that you feel
will give you the most immediate
results and implement the appro-
priate plan—and anticipate a great
New Year!

For assistance with these and other
employee management issues contact
Don Tyler; Tyler & Associates, at 765-
523-3259 or e-mail: don@dontyler.com 

FL

MANAGEMENT BY DON TYLER, TYLER & ASSOCIATES

MAXIMIZING 
YOUR NEW YEAR





Thanks in no small part to beef
industry efforts, the Environ-

mental Protection Agency’s plans to
tighten its control over the Waters of
the U.S. (WOTUS) is loosing steam.

But whether or not this version
of the movement gains traction,
the U.S. water supply will no
doubt be the subject of ever-tight-
ening regulation.

Producers need to be prepared
for increased scrutiny of both wa-
ter quality and quantity.
“Population is increasing. Cli-

mate is changing. The water table is
dropping, “ says Dan Kraus, general
manager of D&K Environmental,
Inc., a Garden City, Kansas, excava-
tion firm specializing in water re-
source and environmental services.
“We’re going to continue to see more
demand and more restrictions.”

Limited supply
For much of the Western United

States, getting enough water is 
a challenge.
“I certainly know feedlot opera-

tors who would love to expand, but
can’t get the water to do so,” says
Kraus. In some states, regulation
prohibits drilling new wells. In oth-
ers, water rights can get hung up in
courts for years, with a final deci-
sion coming down to how original
water rights paperwork was filed.
“Regulations vary state by

state,” explains Kraus, “but one
thing is for sure – if the federal gov-
ernment has control of the water,
cities will take priority over live-
stock operations.”
And that likely won’t bode well

for the cattle-feeding industry,
where 15 gallons per head per 
day is required. As Kraus says,
“that’s a lot of water.”
Kraus says there are things op-

erators can do to be proactive.
“First of all, find out what your

water rights really are. Watch the
water tables. There’s only so much
water there, so plan ahead and con-
serve when you can.”
In winter, it’s common to let wa-

ter tanks overflow to prevent freez-
ing. Kraus says that practice can
waste one gallon of water per
minute – per tank.
Reclaiming and reusing that 
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Water Woes
What WOTUS means in the feed yard

BY TERRI QUECK-MATZIE



water is an option. Many feed yards are adopting the
practice, and according to Kraus, it is likely to be a re-
quirement in coming years. He says the most expensive
element to a reclamation system is a connected
drainage pipe system. “That’s something feed yards re-
ally need to look at. It can be expensive to start, but
will be cheaper in the long run as water supplies grow
tighter.” He says the average producer can recoup the
expense in around five years.
Lagoon water can also be reused for limited purposes

after proper filtration and chlorination. “Once water is
mixed with waste in the lagoon it can’t be used to feed
livestock because if its nitrogen content,” says Kraus,
“but it can be used to wash floors and pens.” Some may
find a chlorination system to be beneficial when offset
against increasing cost and limited availability. “It’s only
a matter of time before we run out, and the cost of
pumping will only increase in the meantime.”
Kraus says it is paramount feed yard operators learn

to play by the rules, however unsavory they may seem.
“Make sure you dispose of waste water and feedlot
runoff in a legal fashion,” says Kraus. “Excess nitrogen
and phosphorous leaching into the aquifer will only
make matters worse. And there won’t be any leeway
on the legal front for those who don’t follow the rules.”
He also encourages operators wanting to make im-

provements to do so now. Currently, the permitting
timeframe for building a new three-acre livestock pond
is around one year. Should the EPA enact increased
WOTUS restrictions, Kraus says that could increase to
two, possible three years. “The bureaucracy will only
get worse,” says Kraus.

Plan ahead
Even in places where water is plentiful most years,

WOTUS is a common feature of ag gathering conver-
sations. The Midwest is working to reverse the decade-
old movement of cattle feeding to the West, and stricter
regulation on drainage and feedlot run-off is not help-
ing the cause.
Amana Farms, in eastern Iowa, added a 1,250 

head monoslope facility this year, despite the bu-
reaucratic hoops.
“Our new building is a good example of what’s being

done across the state,” says Amana Farms Beef Man-
ager Jon Haman. “Even with an EPA National Pollutant
Discharge Elimination System (NPDES) permit we
elected to expand by feeding cattle under roof. It’s a
risk you take in any business. Regulations will continue
to change and you have to adapt to them or, sadly,
your industry will pass you by.”
John George says there are ways to mitigate that

risk. “Hire a reputable, professional ag engineer for
your project,” says George, president and chief engi-
neer at Agricultural Engineering Associates in Union-
town, Kansas. “This is not the time to take chances.”
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George says while the USDA
and EPA offer free advice, the in-
terests of the feedlot owner are not
necessarily their top priority. 
He advocates seeking out inde-

pendent technical service providers
who stress technology and design
based on an understanding of the
science and compliance with cur-
rent and future regulation.
A good design will consider soil

erosion, application proximity to
the facility, and the need for vari-
ous nutrients such as nitrogen and
phosphorous. George adds a good
plan will be site and function spe-
cific, and will consider the transi-
tional state of the industry.

Keep the pressure on
George also stresses the need

for a professional who understands
the need for advocacy with govern-
ment agencies.
Haman agrees. “Legislators

and policy makers need to take a 
common sense approach in a 

collaborative effort with cattlemen
to maintain our water quality,” says
Haman. “We all want the same
things - clean water, air, and a bet-
ter environment for our future gen-
erations. But government will have
to learn some hard lessons as well.
I certainly hope they don’t regulate
American agriculture out of being
able to provide the food, fuels, oth-
er products we produce that have
afforded us the lifestyle we’ve all
enjoyed for so long.”
It’s likely political pressure from

all sides will continue, as will pro-
ducer awareness of the need for
specialized facilities and sound wa-
ter management. 
The one thing they can’t afford

to do, according to Kraus, is noth-
ing. “Livestock producers can’t ig-
nore this,” he says. “They can’t wait
to react. We can’t raise cows if we
don’t have water. Tomorrow’s com-
ing, so it’s best they get their act to-
gether today.” FL
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Water woes... from previous page
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Only two percent of the United
States is involved in agriculture.
That leaves 98% who are removed.
Removed from food production.
Removed from animal agriculture.
Removed from an accurate under-
standing of how their food is pro-
duced. Therefore, they hear and
likely believe what they are told
about food production.
There are plenty of so-called ex-

perts with newspaper columns,
food blogs, websites, etc. who tell
a story about food production. But
often it is far from the truth. To-
day’s consumers are hungry for in-
formation. If falsities about food
production are the information
they hear, how are they to know
any different?
Incoming Kansas Livestock As-

sociation President Matt Perrier
said one of the goals of his presi-
dency is to convince producers to
tell their stories. “The public per-
ception of beef is a broad-based
challenge,” he said. “There’s less
connection to farming and ranch-
ing between urban and suburban
consumers now more than ever.
“Until now, agricultural produc-

ers have not had to reach out and

tell our story. People saw it. If they
weren’t raising food in their own
backyard, they saw it at grandma’s
house. But now there is obviously a
disconnect between those who raise
food and those who consume it.”
Perrier said the reality of how

beef is produced and people’s per-
ception of how beef is produced is
different. “On our ranch, nearly
every decision we make is based
on science. Decisions on animal
health products, nutrition, range

management…it’s all based on sci-
ence.” However, consumers make
food decisions on emotion, he said.
Buzz words like locally grown,

hormone free, ethically pro-
duced…today those terms have lit-
tle to do with science, Perrier
added. “They have more to do with
feeling and emotion, and that’s be-
come the driver of products pur-
chased today.”
Perrier believes that telling

beef’s story and being willing to

INDUSTRY & INNOVATION ISSUE

DO YOU TELL YOUR STORY?

Looking for some references on beef production?
—Here are a few—

Facts About Beef – a Beef Checkoff-run blog – www.factsaboutbeef.com
Beef – It’s What’s For Dinner – another Beef Checkoff website 
with health facts, tips for purchasing, grilling and beef recipes –
www.beefitswhatsfordinner.com
Sustainable Beef Resource Center – full of facts and resources on the
sustainability of beef production – www.sustainablebeef.org/contact.shtml
BeefNutrition.org – also funded by the Beef Checkoff, this website
includes information on how beef contributes to a healthy diet –
www.beefnutrition.org
Beef Cattle Institute – powered by Kansas State University, the website’s
goal is to provide beef producers with the most current education, research
and outreach available – www.beefcattleinstitute.org

BY JILL J. DUNKEL

Share your story of responsible beef production with 
those who don’t understand where their beef comes from.
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show people how beef is raised is
important in keeping the trust of
the consumer. “We have to stand
up and be counted. We need to
come forward and say we are
proud with how we raise cattle. We
have nothing to hide,” he said.
Some producers are starting to

share their story, and livestock-re-
lated companies and associations
are nudging them along. Elanco
and Micro Technologies conducted
a producer and feedlot manager
meeting called the 4C Summit,
where they introduced individuals
who are sharing their story and are
beef and agriculture advocates in
hopes producers would step out
and start sharing. One such advo-
cate is Erin Ehnle.
Ehnle is known in social media

circles as “Through the Lens of a
Farm Girl.” She uses photography
to spread facts about agriculture
production. Her creative images
paired with truths about agricul-
ture get shared by thousands on
Facebook, Twitter and Instagram.
“I think we make up the greatest

industry in the world as far as our
community and our people,” Ehnle
said. “I believe we need to invest in
our industry and protect our future.”
Ehnle said that by producers

sharing their story, they’re letting
people get to know them, like
them, and ultimately trust them.
“They care about that way more
than they care about all the facts
and the statistics. They want to
know, like, and trust the person
who’s growing or raising their food.
Producers can do that by telling a
story.”
To be successful, Ehnle said pro-

ducers don’t have to be great writ-
ers. “Your story can be a quote from
an employee. Interview your work-
ers. Interview your owners. You’re
introducing them to the people
who grow and raise their food.”
Sharing your story can take on

many forms. It can be in the form
of a blog, your business website,
posting on social media, public
speaking, giving tours or even ed-
ucating school students. Educating
consumers can be intimidating, but
several web sites offer beef-related
facts that producers can share.
Marketing professor and author

Jonah Berger said one of the
biggest mistakes people can make
is assuming others have the same
knowledge as you. Making the as-
sumption that people know how
their food is raised has led the in-
dustry down a dangerous path.
Others, like PETA, HSUS and Food
Babe are sharing what they say is
our story. 
It’s time to take a stand and

share your story, your story of safe

food production. This trend is
starting to catch on in the industry.
Consider the best avenue that fits
your business, your personality
and your skills, and develop a plan
to share. 
Those of us in agriculture need

to tell our story. Because no one
else can tell it quite like we can.
For ideas and suggestions 

on telling your story, visit www.
4csummit.com. FL



Tracy Brunner
NCBA President Elect
Tracy Brunner is the 4th gener-

ation on his family operation locat-
ed in Ramona, Kansas. He has
served as president of his family
corporation since its inception in
1988. Tracy manages the feed yard
and the yearling grazing operation.
He also oversees the cattle and
grain mar-
keting deci-
sions, com-
modity risk
m a n a g e -
ment, cus-
tomer rela-
t ions,  and
financial re-
ports.Tra-
cy’s family
also operates a seed stock enter-
prise raising bulls and replacement
heifers for many ranchers through-
out the U.S. 
Tracy graduated from Kansas

State University in 1978 with a de-
gree in Animal Science. Through
the years he has held many leader-
ship positions in the beef industry
including; Kansas Livestock Asso-
ciation (KLA) President, KLA Ex-
ecutive Committee, Kansas Beef
Council Executive Committee,
KLA PAC Chairman, KLA Advisory
Council and Kansas Governor’s
Agriculture Advisory Board. 
Not only has Tracy been very ac-

tive at the state level he has been
active at the national level as well.
He was the Policy Division Chair
in 2009. He was on the Executive
Committee from 2005 until 2009
and Tracy served on the NCBA
Board from 1998-2011. 
Tracy believes good cattle indus-

try leadership focuses on working

together to help NCBA members
achieve their goals of prosperity
and maintaining their lifestyle,
through profitable and sustainable
farm and ranch businesses. 

David Baumann
Texas Cattle Feeders Association
The 2016 Chairman of the Texas

Cattle Feeders Association (TCFA),
David Baumann, is a devoted leader
and passion-
ate advo-
cate for the
f u t u r e  o f
cattle feed-
ing and the
U.S.  beef 
industry as 
a  who l e . 
As general
manager and
partner at Dawn Custom Cattle
Feeders, Baumann actively serves
within the cattle industry and his
local community of Canyon, Texas. 
The TCFA Research Committee

is where Baumann found his start
within the Association beginning in
2003. Since that time, he has served
on the TCFA Legislative and Regu-
latory Committee, TCFA Budget
and Audit Committee and TCFA
Executive Committee. He was also
on the TCFA Board of Directors
from 2009 to 2011, moving into the
officer rotation in 2014. He current-
ly sits on the National Cattlemen’s
Beef Association (NCBA) Board of
Directors as well as the NCBA Cat-
tle Health and Well Being Commit-
tee. He previously served on the
NCBA Beef Production Research
Committee from 2005 to 2012. 
He has participated in both the
TCFA Leadership Program and
NCBA’s Young Cattlemen’s Confer-
ence. Apart from TCFA and NCBA,

Baumann is active in his local com-
munity and youth programs. 
David and his wife Randie have

been married 17 years and have
two sons, Slade and Thatcher. They
are members of St. Ann’s Catholic
Church in Canyon, Texas, and en-
joy attending junior rodeos where
Slade and Thatcher compete in var-
ious events. 

Barb Cooksley
Nebraska Cattlemen 
Barb Cooksley and her husband,

George, are fourth generation
ranchers in the Nebraska Sandhills
near Anselmo. They have one
daughter, Sara, who currently 
attends the
University
of Nebras-
ka-Kearney.
Barb partic-
ipates in the
day-to-day
operations
at the ranch
a longs ide
George and
their two nephews, Ben and Seth.
Barb spends many days checking
pastures on the ranch; checking cat-
tle health, water facilities, distribut-
ing salt and mineral, evaluating graz-
ing pressure and cutting cedar trees.
Barb is currently President-

Elect of Nebraska Cattlemen (NC)
association. She was a member of
the Nebraska Stock Growers Asso-
ciation and has continued her ac-
tivity in the beef industry. She has
served as Chairman of the Natural
Resources Committee for NC,
served on the initial National Cat-
tlemen Beef Association (NCBA)
Board, served on the federal Inva-
sive Species Advisory Committee
(ISAC), a Western Governors 
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Meet the leadership
To navigate through issues, the livestock industry must have active, astute and
business-minded leaders. These individuals either recently took office or will be
inducted at their upcoming association meetings.
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Advisory Committee on habitat.
Barb is currently serving on Ne-
braska Cattlemen’s Board, Nebras-
ka Cattlemen’s Foundation, the
Governors Climate Assessment
and Response Committee (CARC),
Grazing Livestock Systems Board,
Nebraska College of Technical
Agriculture Statewide Advisory
Committee, a board member of the
Sandhills Task Force, and a mem-
ber the Council for Agricultural Re-
search, Extension, and Teaching
(CARET) Board. 
Barb attended the University of

Nebraska-Lincoln for her bache-
lors and masters degrees in Agron-
omy – Range Science.
Barb began her 14 year career

with the Soil Conservation Service
as a range conservationist and dis-
trict conservationist. She was also
detailed to Denmark and Washing-
ton, D.C.

Matt Perrier
Kansas Livestock Association
Matt Perrier of Eureka, Kansas,

takes the reins of the Kansas Live-
stock Association (KLA) at their
yearly convention in December.
Perrier was raised on the family An-
gus farm known as Dalebanks An-
gus. He graduated from Kansas

State Uni-
versity in
1996 and af-
ter gradua-
tion took a
full time job
working for
the Pennsyl-
vania Beef
Council in
food service

and beef promotion. That position
led to an opportunity with the
American Angus Association
(AAA) where Perrier was regional
manager based out of Fort Worth,
Texas, and eventually in the AAA
corporate office in St. Jo, Missouri.
In the spring of 2004, Perrier 
and his wife Amy moved back to
Dalebanks Angus to raise their
growing family.
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When Perrier moved back to the Flint Hills, he start-
ed volunteering with KLA, serving on about every com-
mittee, dedicating a lot of time to the stock growers
committee. He served as chairman in 2009, and he’s
served on the KLA board ever since.
As he takes command of the association, Perrier

believes it’s important for fellow ranchers to share
their story with urban and suburban consumers.
Whether it’s issues with the EPA or marketing pro-
grams that pit one against another (natural vs. con-
ventionally raised), he believes the public’s perception
has an impact. Perrier said it’s vital that producers tell
their beef story, stand up and be counted.

Charlie Swanson
Oklahoma Cattlemen’s
Association
Charlie Swanson, Roosevelt,

Okla. is a third generation cat-
tleman who ranches in Kiowa
and Comanche Counties and is
a lifetime member of the OCA.
Charlie and his wife Mary Jan
live on the family ranch east of
Cooperton near the Wichita
Mountains. They have two

sons, Chris and Clint, and six grandchildren.
Charlie graduated in 1972 from Oklahoma State Uni-

versity with a degree in Agriculture Education. For a
brief time, he taught vocational agriculture and worked
as an OSU Extension Director.  From there he worked
his way into banking to become a bank president in
Hobart, Okla.  He is currently the manager of Coop
Services, a Lawton based Farmer’s Cooperative.
As a producer of Angus-based commercial cattle

and an active member of the Oklahoma Cattlemen’s
Association, Swanson has worked to monitor and in-
fluence government programs affecting people in agri-
culture, both positively and negatively.
Swanson said he and the association are particularly

concerned about the “waters of the U.S” rule (WOTUS)
scheduled to go into effect in August. WOTUS will give
the EPA and the U.S. Army Corps of Engineers new
authority over U.S. waterways by regulating “dry creek
beds and ditches which are rarely wet except after a
big rain. It will make those areas subject to federal
regulation, preventing property owners from being
able to use their own land,” Swanson said.

Bob Patterson
Colorado Cattlemen’s Association
The 2015-16 president of Colorado Cattlemen’s As-

sociation (CCA) was born and raised on a farm near
Pritchett, Colorado. After leaving Colorado State Uni-
versity in 1956, he joined the
United States Navy and visited
some of the far reaches of the
earth. By his own volition, he
chose to return to the parched
southeast corner of Colorado to
build his legacy and raise a fam-
ily in the shadows of the Mesa
de Maya, just south of Kim, Col-
orado. Bob and his wife Bunny
now operate the original Patter-
son family farm in Baca County,
in addition to ranching atop the Mesa de Maya and its
surrounding valleys.
His belief in supporting organizations that support

his way of life weighed heavily in his decision to take
a leadership role in his local cattlemen’s affiliate. In
1996, he was elected as officer of Southern Colorado
Cattlemen’s and a decade later, Bob was elected to the
board of directors of the CCA.
Like many in rural communities, Bob has always

given much of his time and energy to support efforts
that are reflective of what he believes. The Las Animas
County Fair board, Lions Club, Kim Young Farmers
Club, National Little Britches Rodeo Association, and
Las Animas County Livestock Association have all ben-
efited from many years of commitment from this con-
scientious rancher. FL
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INCREASE YOUR FEED
CONVERSION & GAIN

“NATUR’S WAY 
MSE PROBIOTICS
MADE BELIEVERS

OUT OF US”

NATUR’S WAY INC.
866-615-0299 • 785-548-5840

11/10/14 at Bluegrass Sale Barn, Lexington, KY, Jim Dinklage purchased 32 lots 
of 90 hd, bawling, steer calves averaging 580 lbs. Cattle were vaccinated and
drenched with Natur’s Way MSE probiotic by barn vet Dawn Crouch, DVM.
Cattle were shipped, but returned due to truck problems. Then reloaded on a

different truck and again left for Nebraska.
Temperature in Lexington was 65°. 1000
miles later cattle were received at J&D
Feeders, Atkinson, NE in 0° weather. Cattle
were given loose hay top dressed with
MSE. Started on a grower ration containing

MSE dry probiotic. As of 2/1/15 cattle
have had exceptional gains and no
health problems. J & D FEEDERS 

Jeff Hostert and 
Doug Coburn, 
Atkinson, NE



The recent EPA WOTUS debacle
is a classic case in point of the im-
portance of effective political and
bureaucratic advocacy. Most agri-
cultural membership associations
rely solely on their leadership,
staff, and lawyers when engaged in
advocacy initiatives, but I contend,
with environmental matters, using
the most competent resources
available is in order.
After a stint as the Region 7 EPA

CAFO Permits Coordinator after
passage of the Clean Water Act
(CWA), I commenced private sec-
tor business focused on helping ag
producers deal with the new CWA
regulations. I remember a meeting

with a group of influential leaders
from ag membership associations,
academia, extension, and USDA-
SCS. Discussion focused on the re-
quirement for every CAFO to apply
for the EPA Feedlot Permit. The
consensus in the room was that
agriculture had no choice, as EPA
said that was a requirement of 
the CWA. 
There was only one other per-

son in the room besides me who
read the CWA to require a CAFO

to apply for an EPA Permit only if
the CAFO had a discharge to the
Waters of the U.S. Neither of us
were considered credible in con-
trast to the leadership in the room
who had accepted EPA’s assertion.
The rest is history as all CAFOs
were coerced to go along with
their leadership. 
Thirty years later the Federal

Appeals Court (2005) made an un-
equivocal determination that EPA
cannot require permits of CAFOs

FEED•LOT  December 2015 21

Does ADVOCACYmatter?

INDUSTRY & INNOVATION ISSUE
BY JOHN GEORGE

AG ENGINEERING ASSOCIATES

u

Virtually all agricultural advocacy groups can read 
and interpret proposed regulations, but there is no 

substitute for expertise and “in the trenches” experience.
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that don’t have a discharge. An es-
timated 70% to 90% of the CAFO
permits in existence today could
not be required by the CWA. 
I believe that a critical environ-

mental advocacy resource is the
technical service providers (TSPs)
who function “in the trenches” dai-
ly helping producers deal with
rules, regulations, and bureaucrat-
ic over-reach. One outstanding
group of TSPs, The Private Enter-
prise Foundation, represents over
forty years of leading edge service
to livestock agriculture across the
U.S., with extensive experience
and credentials in EPA and state
environmental agencies, along
with thousands of client specific
interfaces with the regulatory bu-
reaucracy. Such TSPs recognize
when a regulatory agency or bu-
reaucrat is over-stepping the statu-
tory and/or technical/common-
sense bounds of agricultural

environmental protection. Should
agriculture ignore such resources
when the need for effective envi-
ronmental advocacy at the industry
wide level is most critical?
Virtually all agricultural advoca-

cy groups can read and interpret
proposed regulations, but there is
no substitute for expertise and “in
the trenches” experience when it
comes to discerning how proposed
rules/regulations may be interpret-
ed/misinterpreted by an “over-
reaching” bureaucrat or agency.
Failure to exercise insightful and
diligent advocacy during world
changing negotiations often consti-
tutes “escorting the fox into the
chicken coop.” 
Consider how different the reg-

ulatory landscape for CAFOs
would be today if the industry had
understood and advocated at the
outset for EPA permits only where
there is a discharge? FL

Does advocacy matter.. from previous page

2814 West Jones Avenue • Garden City, KS 67846
Phone: 614-438-7953 • Fax: 614-438-3083

For all your storage tank needs Call toll free: 855-212-1867





The U.S. Supreme Court in King
v. Burwell, ruled the tax subsidies
for health insurance provided by
the federal government to citizens
in the 34 states that have not estab-
lished the health insurance market-
places or exchanges were legal.
That means, some six million peo-
ple, including the nearly 3.5 million
people in small-business plans and
small business owners, feedlot op-
erators, self-employed profession-
als and early retirees who depend
on subsidized health care costs,
will continue to receive them. 

The subsidies, available to any-
one who earns between 100 and
400 percent of the poverty level
will, for many, continue to reduce
the cost of insurance. Unfortunate-
ly, escalating insurance costs have
already begun impacting some
feedlot operators and others who
do not qualify for subsidies.
It’s safe to say the smaller the

business the better the tax breaks
and fortunate that the Affordable
Care Act (ACA) measures “small”
by the number of employees. After
all, the ACA provides small feedlot

operations with insurance options,
cost assistance and increased buy-
ing power via the Small Business
Health Options Program (SHOP).
Small feedlots, those with fewer

than 25 full-time equivalent (FTE)
workers, paying average annual
wages below $50,000, qualify for
tax credits to help pay employee
healthcare premiums. Employers
with 10 or fewer full-time employ-
ees, paying annual average wages
of $25,000 or less, qualify for the
maximum credit of 50 percent. The
amount employers do pay is tax 
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Tax credits for employee
healthcare premiums

What is the latest on the Affordable Care Act

INDUSTRY & INNOVATION ISSUE
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T

• 20’ – 24’ – 30’ Models (Spread fast and even)
• Wider profile for more capacity and better stability
• Massive vertical expellers create an explosive 30’ to 40’ pattern
• Three apron chain (std) 667XH

Farm EquipmentMEYER

MEYER Manufacturing
1-800-325-9103 • Email: sales@meyermfg.com • www.meyermfg.com • Fax: 715-654-5513

CROP MAX
MEYER
9500 COMMERCIAL GRADE

VERTICAL SPREADER
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deductible and can be carried for-
ward or backward.
Retroactive to January 1, 2014,

and through at least 2015, two per-
cent shareholders in a stocker,
cow-calf or feedlot business oper-
ating as an S corporation can re-
ceive reimbursement for their indi-
vidual health insurance premiums.
Even better, the S corporation will
not be subject to the excise tax
penalty if it correctly includes the
health insurance premiums on the
two percent shareholders’ W-2. The

two percent shareholder must re-
port the income as wages, but will
be allowed to take a self-employed
health insurance deduction.
Last year, many employers were

shocked to learn that employee
payment plans, plans under which
they reimbursed employees for the
cost of obtaining individual health
insurance, violated the ACA rules,
and they risked a $100-per-day-per-
affected-employee excise tax if
they continued using the arrange-
ments. The IRS is reportedly 

reconsidering this penalty but it re-
mains a threat.
According to a report from the

Urban Institute, a Washington DC-
based think tank, businesses are
among those most vulnerable to to-
day’s steep healthcare cost increas-
es. Skyrocketing healthcare costs
are all-the-more reason for every
feedlot operator to seek profes-
sional assistance in dealing with
the complex, confusing and ever-
changing ACA. FL
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Natures Formula
Natures formula Feel Rite is a

probiotic drench that aids in stress-
ful times and helps deliver the
proper microorganisms to the di-
gestive system. It is recommended
for arrival at feed lot to help the an-
imals in time of stress so they can
go to feed and water with out delay.
This product will allow the animals
to have an appetite with out using
antibiotics and other drugs. A Pro-
biotic supplement with an array of
trace minerals and amino acids
that helps with the break down of
feed to a more digestible state so
more nutrients can be uptaken by
the animals. 

Newport Labs 
Mycoplasmosis test
Newport Laboratories, Inc. has

developed a new multilocus se-
quence typing (MLST) technique
for Mycoplasma bovis, a signifi-
cant cause of disease in cattle.  The
new technology represents a major
advancement over the previous di-
agnostic process and will provide
increased resolution and a better
assessment of genetic variation
that may be associated with anti-
genic, or strain differences.  

Krone Rotary Rakes
Krone’s new generation of

Swadro rotary rakes include the
Swadro Trailed Center (TC) and
the Swadro Trailed Side (TS) mod-
els.  The new rotary rakes are ideal
for medium to large dry hay or
silage producers who require even
and consistent windrows. 

FL

FL

FL
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While the truck 
is unloading the
loader is refilling
the Batch
Box.

THE BATCH BOX
GIVES YOU 1/3 MORE USE
OF FEED TRUCKS WITH 
1/3 LESS MAN HOURS

STREAMLINE YOUR 
FEEDING WITH A

BATCH BOX
402-564-1400

feedingsystems.biz
Feeding Systems, LLC

2500 E 23rd St. • Columbus NE 68601

Bill’s
Volume Sales

SERVING YOU FOR OVER 50 YEARS
WeAreYourHeadquarters For New and Used Mixers

PIERCE, CO
1201 Hope Avenue
Pierce, CO 80660
888-978-0019
970-834-1120

CENTRAL CITY, NE
East Hwy 30, P.O. Box 277

Central City, NE 68826
800-658-4375
308-946-2224

Fax: 308-946-2672

LEXINGTON, NE
75470 Rd. 435

Lexington, NE 68850
877-768-6649
308-324-7409

www.billsvolume.com

SUMMIT TRUCK GROUP
4354 Canyon Drive / Amarillo, TX 79109
800-692-4430  806-355-9771
www.summittruckgroup.com

We Carry the Full Line of
Kuhn Knight Mixers

Mounted on International
or Kenworth Trucks.

Complete
Working 

Facilities for
Cattle and Bison

See our new innovative hydraulic chute.

National Distributor for Tru-Test Scales

INFORMATION OR BROCHURES:

PEARSON’S INC.
90 COURT ST.

THEDFORD, NE 69166
308/645-2231

www.pearsonlivestockeq.com
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PROCESSING, SORTING and SHIPPING LAYOUTS

GRANDIN 
LIVESTOCK SYSTEMS
3504 North Shields / Fort Collins, CO 80524
970-229-0703 / www.grandin.com

By World Famous Dr. Grandin
Originator of Curved Ranch Corrals

CUSTOM DESIGN 
SERVICE AVAILABLE

Curved chute with raised walking plat-
form for safe working of the flight zone.
Drawings for gates, hinges, latches, chutes,
sorting pens and loading ramp plus cattle
behavior information.

BOOK OF LAYOUTS $55 Check/MO
For Large & Small Operations
INSTRUCTIONAL VIDEO on low 

stress cattle handling.
DVD $68 – DVD set includes additional

Spanish video and picture CD

BJM Sales & Service�
3925 US Highway 60 • Hereford, TX 79045-7291

(806) 364-7470 • www.bjmsales.com

Sales & Service
SINCE 1983

®

Silencer Commercial
Pro Model

Commercial Series
920-18 ®

Shade-AllShade-All
Cattle and Livestock Shade

WEST POINT IMPLEMENT & DESIGN, INC.
2074 So. Hwy. 275 / West Point, NE 68788
www.westpointimp.com (402) 372-2408Here for you yesterday, today and tomorrow!

SHADE-ALL BENEFITS AND FEATURES
• Durable 30’ x 30’ shade device
• Cheaper than putting up a new building
• Portable (Place anywhere in pen to keep cattle from

congregating by water tank or bunks)
• Place away from water tank to prevent crowding
• Help keep cattle on feed and gaining
• Eliminates mud and mess caused by sprinklers
• Less property tax compared to a building
• Removable tarp in winter
• Covers approx. 65 head (1,000lb plus)
• 4 Inch heavy duty cargo strap helps keep stability

and makes for easy assembly

Approximately
5,000 lb. Base

Heavy Duty Rachet
Tightener and Reinforced
all Four Corners

Reinforced Center

Dirks Earthmoving
Precision Land Forming

• Livestock Pen Shaping
• Lagoon Construction
• Conservation Practices
• Laser Equipped Site Preparation
Call Richard Dirks Toll Free

1-877-872-3057
Cell: 620-872-1793

dirksearthmoving.com

www.FeedlotMagazine.com
www.YourCattle.com

FEED•LOT eNews
YourCattle eNews
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Process your cattle in the 21st Century

Improved chute design to improve
your cattle performance.

If the Chute Fits, Swear By It!

TM

Brute Double Wedge
Alley Facility.

Safe, Efficient, Strong,
The Brute Way!

BRUTE CATTLE 
EQUIPMENT

“Cattle Friendly – Performance Driven”

www.dodgemfg.com
Toll Free: 866-441-2555

Farm Credit
©

Ag. Your Business. Our Business. Partners.

FEEDLOT FINANCING
Farm Credit offers financing for...

Facility and Land
Operating Loans
Customer Cattle and Feed
Feed Yard Equipment
and Rolling Stock

©

©

©

©

Farm Credit of Southwest Kansas
Dodge City 800-799-6547 / Garden City 800-799-6549

Liberal 800-799-6553 / Scott City 800-799-6563

Farm Credit of Western Kansas
Colby 800-657-6048

High Plains Farm Credit
Dodge City 800-289-5370 / Hays 800-369-9625
Larned 800-864-4458 / Phillipsburg 800-815-8593

Pratt 866-672-1265

BUILT TO LAST
HEAVYWEIGHT SCRAPERS

Manco Manufacturing, Inc.
43408 Road 786 / Oconto, NE 68860-1255

Phone: 308-858-4957
www.mancomanufacturing.com

• Approx wt. 6900 lbs.
• 4x20 hyd cylinder/
replacable bushings, 
2” cross pins

• 4x10 hyd tilt cylinder/
replacable bushings,
13⁄4” cross pins

• 31⁄2” axle tilt pins
replacable bushings

• 45 inch sides
• Back plate 3/8” standard,
1/2”, 3/4” optional

• 31 inch dump height
• 15,000 lb. 10 bolt hub
spindles

• 3/4” sides standard, 
1” optional

8012 SCRAPER
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COUNTRY WELDING
BOX SCRAPER

• Excellent for Leveling Feed Yards (especially in winter
months for cleaning off frozen manure)
• Constructed from 1/2” Thick Steel and 6” x 6” Box
Beams (weight is built-in, no need to add any)
• Complete with Dual Hydraulic Cylinders, Hoses and Tips
• Four 11L/16 10-ply Tires with 6 Bolt Hubs
• Standard with See Through Extension (allows for Easy
See-Through Visibility
• Swivel Clevis Hitch
• Available in 10’, 12’ and 14’ Widths
• Lift Height at Blade Edge – 23”

Shown with optional scarifer attachment
Benefits of this attachment is that it loosens hardened soil so blade can cut and
remove excess soil and by products. This reduces cut and fill time by at least a third.

COUNTRY WELDING
690 Highway 275 / Wisner, NE 68791

(402) 529-3501
www.countryweldingscrapers.com

THE QUALITY
SPEAKS FOR
ITSELF!

Smart Hydraulic System
For ease of operation and 
improved longevity

Kick-Out Beaters
An improved design for reduced
downtime and expense

PHONE
970-542-0640
Bruce Mohrlang
18990 CR 29

Brush, Colorado
bmohrlang@spreaderz.com

A Better Manure Spreader
The only truly-modern, truck-mounted commercial manure 

and compost spreader.

Better Engineered 
and Built To raise 
the industry standard

• Load-Sensing Hydraulics

• Floors and chains that are 
built tough enough to stand 
the test of time.

• Parts and service 
you can depend on

The Super Spreader
is a result of more than 40 years of industry experience 

and modern engineering.



30 FEED•LOT  December 2015

A
D

V
A

N
T

A
G

E
 A

D
V

E
R

T
IS

IN
G

Greg Strong, publisher; Jill Dunkel, editor; Annita Lorimor, office manager,
Robert A. Strong, editor emeritus.

The editor assumes no responsibility for unsolicited manu-
scripts and photographs. Publisher reserves the right to reject
advertising matter. Copyright 2015 by FEED•LOT Magazine All
rights reserved.

FEED•LOT is published under ISSN 1083-5385

FEED•LOT (ISSN 1083-5385) is published eight times per year in February, March, April/May, June, August,
September/October, November and December at no charge to qualified recipients, by FEED•LOT Magazine,
Inc. 116 E. Long, Dighton, KS 67839. Periodicals postage paid at Dighton, KS 67839 and additional mailing
offices. Non-qualifying subscription rates: $45 per year within USA. $60 per year for foreign, including Canada.
Back issues $10, including postage and handling. Please call FEED•LOT Magazine, Inc. for reprint and copy
authorization, 620-397-2838. POSTMASTER: Send address changes to FEED•LOT Magazine, Inc. PO Box
850, Dighton, KS 67839.

Brand names appearing in this publication are for product identification purposes only. No endorsement
is intended, nor is criticism implied of similar products not mentioned.

254-965-3663
www.mixercenter.com

sales@mixercenter.com / Fax 254-965-5718

Your Feeding and Manure Handling Headquarters.

BOWMAN MFG. INC.
“Quality Cattle Handling Equipment”

Garden City, KS
1-800-426-9626

Fremont, NE
1-402-721-7604

www.cattlechutes.com
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