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EDITOR’S DESK

It appears we – as a meat indus-
try – have a battle ahead. This year,
the USDA and the U.S. Department
of Health and Human Services will
release the new dietary guidelines
for Americans. And early indica-
tions are the new guidelines are not
meat friendly. 
In December, a government ad-

visory committee made up of med-
ical and nutrition experts released
their preliminary recommenda-
tions. In addition to less sugar and
less caffeine, the panel suggested
Americans reduce their consump-
tion of lean meats. Instead, they
say, Americans should focus on a
plant-rich diet. In fact, their state-
ment said a plant-rich and meat-
avoiding diet is “more health pro-
moting and is associated with
lesser environmental impact than
is the current average U.S. diet.”
The advisory panel has been 

discussing the idea of sustainabili-
ty in public meetings, indicating
that its recommendations may ad-
dress the environment.
An article in the Boston Globe

stated the advisory committee has
discussed the idea, and doctors
and academics on the panel have
discussed sustainability in terms of
conserving food resources and also
what are the healthiest foods. 
There is “compatibility and over-

lap’’ between what’s good for
health and good for the environ-
ment, the panel said.
The NCBA released a statement

from physician and cattleman Dr.
Richard Thorpe on the preliminary
report. “Despite a large body of
strong and consistent evidence
supporting lean beef’s role in
healthy diets, the Dietary Guide-
lines Advisory Committee appears
to be out of touch with today’s lean

meat supply in the retail counter
and the 30+ years of nutrition ad-
vice showcasing benefits of lean
beef,” Thorpe said. “I am deeply
disappointed that the Committee
missed this opportunity to positive-
ly influence the American diet by
blatantly disregarding sound sci-
ence and removing lean beef from
a healthful dietary pattern.”
According to Thorpe, the Com-

mittee presented and agreed to ev-
idence showing that there are
healthy dietary patterns with red
meat intake above current U.S.
consumption levels. However, they
appear to be turning a blind eye to
their own evidence.
“To recommend that Americans

eat less of a heart healthy protein,
the only area of the existing guide-
lines currently consumed within the
recommended amounts, demon-
strates that this Committee has its
own agenda, and it is not guided by
the evidence. This flawed process
and Committee bias is preventing a
fair and reasonable discussion of
the true science,” Thorpe said. 
This preliminary recommenda-

tion comes forth just as the nutri-
tion science community is dis-
cussing the benefits of fat in diets.
Research into American diets in the
last 30 years show a direct correla-
tion between cutting fats and an in-
crease in diabetes and heart dis-
ease. Some research indicates that
an increase in carbohydrates (in
lieu of fats) may be to blame.
Whether individuals listen or

not, the dietary guidelines affect
nutritional patterns throughout the
country — from federally subsi-
dized school lunches to labels on
food packages to your doctor’s ad-
vice. They also form the basis for
the government’s “My Plate” icon,
which replaced the food pyramid a
few years ago. 
It appears the meat industry 

will have an uphill battle on their
hands. FL

The battle of nutrition guidelines
BY JILL J. DUNKEL
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Global demand for beef is rising,
while global supplies have stayed
stagnant for nearly seven years.
Producers are working to change
that, but even their best efforts will
take three to five years to take ef-
fect. With an 80-million person per
year worldwide population in-
crease, “It’s simple economics,”
says Global AgriTrends CEO Brett
Stuart. “Any increase in production
will pay.”
But even “simple economics”

aren’t simple in the hands of an an-
alyst like Stuart. What is obvious is
also complex. At the Iowa Cattle
Industry Convention held in Des
Moines last December, Stuart out-
lined the global forces that are, and
will continue to, affect cattle mar-
kets here at home.
“There’s a lot going on,” says

Stuart. “We are truly in uncharted
water.” Global AgriTrends, in co-
operation with CattleFax, moni-
tors global protein markets and
their relevance to the local scene.
“And without a doubt, the key driv-
er is the beef market.”
High beef prices are a global

phenomenon, not just a U.S. sce-
nario, but Stuart says eventually
supply will catch up to demand; the
question is when, and what the ef-
fect will be.

The World According to China
China is the world’s leading im-

porter of beef, and consumers have
developed a preference for grain-
fed product, a key market influence.

China remains closed to the U.S.
because of the BSE ban, but it has
recently opened to Brazil and Ire-
land, and Stuart predicts the U.S.
won’t be far behind. Beef is the
next, new, hot thing in China, and
while it can be difficult for govern-
ments to navigate those waters, he
says multi-national companies are
having more success. As China
faces food safety issues with do-
mestic products, imported foods
are becoming more desirable to
those who can afford them.
China, like many other develop-

ing countries has a growing middle
class (the world’s 300-million-person
middle class is expected to double in
the next eight years) that demands
more, and higher quality, protein. 
“Population and income drive

increased meat consumption. And
these are countries that don’t have
the resources to produce more
food,” says Stuart. In addition, ex-
isting resources may not be wisely
used. The Chinese government just
cut off funding for GMO research. 
Half of the pigs in the world live

in China,
and the coun-
try has begun liq-
uidating sows. Historically, they sup-
plement these gaps with U.S. pork.
Stuart says the move is all about

corn. China is now the Number 2
corn producer in the world, grow-
ing 8 billion bushels per year at a
price of around $9.50 per bushel
(with 95 percent still harvested by
hand). But even though corn is
stockpiled, the government is con-
centrating efforts on maintaining a
high price to encourage planting
next year. “That’s their biggest
fear,” says Stuart, “that farmers
won’t plant corn next year. Be-
cause there isn’t enough corn trad-
ed in the world to make up the dif-
ference if they don’t.”
Further accentuating the diversi-

ty and complexity of today’s global
market, India has become the Num-
ber 2 exporter of beef in the world,
behind Number 1 Brazil. While
Brahman cattle are worshiped in
the Hindu religion and freely roam
streets untouched, water buffalo
are not. Muslims in northern India
have turned this resource into a sig-
nificant market force. 
India’s production growth is

forecast to outpace everyone
else’s. It currently supplies 37 per-
cent of beef imported by the
Greater China region – China,
Hong Kong, and Vietnam – to the
tune of about $4 billion a year. That

MARKETING

In China, beef is most often served as
frozen rolls of thinly sliced beef that are
then boiled tableside in oil, water, or hot
chili paste.

BYTERRI QUECK-MATZIE

BEEF’S ROLE
ON THE
WORLD-WIDE
STAGE
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dollar amount is hard for even po-
litical foes of Indian beef produc-
tion to overcome.
Stuart says there are also “im-
balances” in global protein sup-
ply and demand. U.S., Canada,
and Mexico beef; Chinese beef;

Russian beef, pork, and poultry;
and U.S. pork all saw record high
prices in 2014, indicating a short-
age of supply. Meanwhile Russian
bans on European Union and Cana-
dian pork (backlash from Russia

over Ukrainian sanctions); expand-
ed beef production in Brazil; and
the increase in Indian water buffa-
lo production created surpluses in
those parts of the world.
“The rubber band is very tight

between supply and demand.” u

Population and income drive increased meat consumption.
“We’re just seeing the tip of the iceberg here in terms of middle
class buying power,” says Stuart. “And these are countries that
don’t have the resources to produce their own food.”

More food will needed in the next 50 years than has been
consumed in the last 7,000,” says Stuart. “It just doesn’t make
sense to legislate away technology. It’s socially irresponsible.”
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What Goes Up Must Come Down
The worldwide increase in pop-

ulation and income paints a rosy
picture if your sitting on the supply,
but Stuart warns against being too
bullish. “Markets are like airplanes,
sooner or later they all come down.”
He adds this one will be up there for
a while. “It’s not coming down any-
time soon, but it’s still an airplane.”
United Nations predictions for

poultry alone show a 150 percent
increase (of total U.S. poultry pro-
duction; if all growth had to come
from the U.S.) in consumption de-
mand in the next nine years. Beef
estimates are for an additional 9 mil-
lion tons. “Keep in mind we’ve had
virtually no increase in U.S. beef
production in the last seven years,”
says Stuart. “That’s pretty positive.”
Global prices in October were

up 25 percent from one year ago.
“We’ve all seen what the U.S. prices
are doing, but this is the global 

market,” reminds Stuart.
He says those kinds of profits

present a huge opportunity. “First
of all, don’t forget how to make
money on $1.50 calves, because
you may have to do it again some
day.” He stresses the importance of
figuring out how to make your op-
eration more efficient, more pro-
ductive, and produce a better qual-
ity product. “You have a chance to
upgrade and get more competitive
at what you do.”

We Are Not Alone
The Brazilian beef industry is in-

creasing its focus on genetics.
Brazil currently produces more
cattle than the U.S., but the U.S.
produces more beef because of
higher carcass weights and yields.
They started retaining heifers
about five years ago. Exports are
predicted to be up 10 percent next
year, with the top markets Russia,
Hong Kong, Venezuela, Egypt and
Iran. Brazil’s economy is also grow-
ing, increasing domestic demand.
The U.S. faces its most direct

competition from Australia, prima-
rily for Pacific Rim markets. Aus-
tralia is also the prime source for
U.S. imports of beef, up 25 percent
year to date. That beef will likely
not be available next year, tighten-
ing U.S. supply. The combination of
drought and Chinese demand are
severely limiting Australian supply,
and the effects will be long-term.
“They’re doing exactly what we did
in Texas two years ago,” says Stuart.
“They’re killing cattle because they
have to and because the demand is
there. And as we know all too well,
that shrinks the cow herd.” 
He says much of the world looks

at high prices differently than U.S.
producers. “When you’re cash
poor, the prospect of selling to
make cash is attractive. So when
prices are high, you take all the
cash you can get. But in the U.S. we
see high prices as an incentive to
expand, to make even more down
the road.”
Stuart says predictors he has

compiled show it is possible to
reach future food needs targets,
but it will take smart use of re-
sources and a commitment to the
people of the world. “We have to
make people understand that it is
socially irresponsible to legislate
away efficiencies and technology.
We will starve people if we do that.
We will need all our options.” 
He says all the global market

complexity still boils down to simple
economics: “The message from the
market is: make more beef.” FL

Beef’s Role... from previous page

More people now live inside this circle
than outside, creating food demand
throughout most of Asia.

MARKETING

A Hot Item for
Feedyards This Year

Add Fat or Molasses to the Ration
This year the price of grain and hay have
shown the benefits of fat and molasses
in feedlot rations. But a critical factor in
their use is the storage for fat or
molasses. Palmer has been building a
heated, sloped bottom, all welded steel
tank for fat and molasses storage for
over 25 years. The heaters, gas or elec-
tric, are in a heating chamber below the
storage area. This prevents the products
from scorching. The top of the heat
chamber is the bottom of the storage tank, it is sloped so all fine solids flow
with gravity out the bottom with the liquid ingredients.

Here’s what nutritionists say:
• A good alternate source for energy. • Gives some performance edge.
• Excellent for binding up fines in a ration • Just generally dresses up a ration

to look good and feed well.

PALMER MFG. & TANK INC.
P.O. Box 1195 • 2814 West Jones Ave. • Garden City, KS 67846
Tel: 316-275-7461 • FAX: 316-275-7464 • Watts: 1-800-835-9136
For all your 
storage tank needs...Call 1-800-835-9136

P.O. Box 1195 • 2814 West Jones Ave. • Garden City, KS 67846
Tel: 620-275-7461 • FAX: 620-275-7464 • Watts: 1-800-835-9136
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growing number of beef
consumers are looking for some-
thing more than just flavor and val-
ue, they want to know that the beef
they are feeding their children is
safe, wholesome and humanely
raised. In order to meet consumer
demands Rob Eirich, University of
Nebraska Extension Educator and
Nebraska Beef Quality Assurance
(BQA) Director believes proces-
sors, feedlots and producers
should be prepared to see inde-
pendent, third-party audits that are
currently optional become more
important and possibly mandatory
in the future.
“An audit is the official examina-

tion that verifies something,” said
Eirich at the Beef Feedlot Round-
table Meeting in Bridgeport, Neb.
“We shouldn’t feel threatened by
that. If we are doing everything we
are supposed to, the audit just ver-
ifies that we are producing the
product we say we are.”
“We want the auditors to verify

we are using the best care and man-
agement of the animals we pro-
duce. Consumers continue to want
more information about how their
food is produced. They want to
know how and where their beef is
raised. They want to know it is
wholesome and safe, and that they
are getting a quality beef product,”
he said.
Who are these consumers? 

McDonalds recently announced
that by 2016, all of the beef they
serve will come from sustainable

producers. Tyson Foods has also
required all of their suppliers to
have third-party audits. WalMart,
JBS and Cargill are considering im-
plementing similar policies.
Audits evaluate if processors are

obtaining their beef from a verifi-
able, reliable source and if feedlots
and producers are using the 2009
revised BQA best management
practices adapted from The Cattle
Industry’s Guidelines for the Care
and Handling of Cattle.
Feedlots can schedule audits in

advance and usually have two
weeks prior notice and are given a
list of required documentation. The
guidelines state that audits should
only be scheduled under normal
operating conditions and not dur-
ing extreme weather or during dis-
ease outbreaks.
“When they come, they will want

a daily schedule to see first-hand
how the cattle are handled. They
will want to watch how the cattle
are loaded and unloaded and how
they are processed. They will count
how many fall and how many times
the hot shot is used,” said Eirich.
The audit focuses on three main

areas – animals, records and docu-
mentation of standard operating
procedures and facilities and equip-
ment. Auditors will look for animal
abuse and neglect, withdrawal and
residue avoidance, written proto-
cols and documentation, facility
maintenance, feed and water ac-
cess and cleanliness, chutes and
chute operation, stocking rate and
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BY JENNIFER GARREAU

A

INDEPENDEN   



space and for the amount of dry
area available in pens.
An auditor will watch staff

process one hundred head of cat-
tle looking for excessive use of
electric prods, cattle stumbling,
tripping, jumping or falling out of
the chute, cattle vocalization in the
chute and how many cattle are mis-
caught in the chute.
Eirich said one of the most im-

portant things feedlots can do to
prepare for an audit is to have stan-
dard operating procedures written
down and on hand. Written proto-
cols and documentation are re-
quired for employee training, pen
maintenance, care of downers, 
euthanasia procedures, disease

prevention, biosecurity standards,
animal disposal, procedures for re-
ceiving, storing and handling of
medications, broken needle proce-
dures, verification of a veterinari-
an client relationship, feed deliv-
ery records, feed quality standards,
medicated feed and supplement
procedures, an emergency action
plan, and shipping, receiving and
processing procedures.
A feedyard cannot fail the audit.

Scoring occurs in three categories
– “acceptable” meaning that an op-
eration meets guidelines, “needs
improvement” meaning that action
is required to correct problems and
“unacceptable” meaning that im-
mediate corrections must be made.

“It is a goal of the audits to help
define the best management prac-
tices and educate suppliers in pro-
ducing a high quality beef product
for consumers. Eventually, unan-
nounced audits will occur so they
know producers are following the
standard operating procedures on
a daily basis,” said Eirich. “For pro-
ducers this is part of product in-
tegrity which shows their commit-
ment to produce a wholesome, safe
and a quality beef product each and
every time for consumers.”
The BQA Assessment Guides for

feedlots, stockers and cow-calf op-
erations can be found on the BQA
website at www.bqa.org. FL
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STOCKER SPECIAL

As cattle navigate across pas-
tures or fields, frozen ground or
muddy conditions due to winter
precipitation can set in motion the
opportunity for injury or infections
in the foot. Identifying affected cat-
tle, as well as determining the
cause and best course of action are
essential not only for animal wel-
fare, but also to keep cattle per-
formance on track.  
In the cattlemen’s eye, treatment

for lameness is important so the
calf will continue to travel across
the pasture pain free, grazing com-
fortably throughout the day. A lame
calf will spend excess energy trav-
eling, and will likely not continue
to eat at the same level as its non-
lame counterparts. This means re-
duced intake and reduced weight
gain, especially for stocker cattle
on wheat pasture or grass. For a
cow, reduced intake means re-
duced milk production and repro-
ductive efficiency.
However, in today’s environ-

ment, the public’s perception of a
lame calf is also important to con-
sider. People enjoy seeing animals
grazing in roadside pastures, and
the perception of an animal’s dis-
comfort is troubling to the general
public. According to an article
from the South Dakota State Uni-
versity Extension Service, the pub-
lic’s experiences with lameness
and subsequent pain is most likely
through an association with human
aliments including tissue bruising,
skin cuts, and bone fractures, so
they empathize with the animal
from that point of view. 
With more and more of Ameri-

can consumers interested in the
well-being of livestock, their per-
ception of an animal in pain as well
as the economic impact of lameness

are two important reasons to
quickly deal with the issue. Lame-
ness can be difficult to identify, and
experienced and careful observa-
tion is important. One of the first
observable clinical changes in a
lame animal occurs when the ani-
mal’s stride is shortened. Zinpro
developed a Locomotion Scoring
System that is helpful in training
individuals to identify lameness.
(www.zinpro.com/lameness/beef/
locomotion-scoring)
Lameness can be caused by sev-

eral factors, including travel across
frozen ground, stepping on objects
in the pasture and infection. Ac-
cording to Russ Daly, DVM, Associ-
ate Professor, SDSU Extension Vet-
erinarian, State Public Health
Veterinarian, footrot is the most
common infectious cause of lame-
ness in feedlot and pasture cattle.
Footrot is commonly caused by the
bacteria Fusobacterium necropho-
rum, but other bacteria can cause
the ailment as well. When the pro-
tective barrier of the skin is
breached by these bacteria due to
environmental conditions or by
abrasions or injury, the bacteria
causes a painful, necrotic infection.
Lameness can also be caused by

hairy heel warts (digital dermati-
tis), joint infection, toe abscesses,
toe ulcers and laminitis, among
other issues. Determining the true
cause of lameness is important for
treatment decisions.
Regardless of the cause, identi-

fication and treatment is important
for not only animal performance
but also for the public’s perception
of the treatment of livestock.

In the next issue of Feed-Lot,
an article will analyze the differ-
ent types of infections, prevention
and treatment options. FL

Lameness
Identification and treatment

important for public perception





As cattlemen get familiar with
the 2015 calendar hanging on the
kitchen or office wall, we take this
opportunity to look back with
some amazement. Undoubtedly,

2014 will go down as a landmark
year for the beef business under
conditions that many have dubbed
“the perfect storm” in terms of the
impact on cattle prices.
Producers in all segments large-

ly enjoyed a multiplier effect on
profit margins, as year-after-year
contraction in cow-calf numbers
came home to roost for the U.S.
beef industry last year. Drought
conditions stemming back to 2010
in Texas and the Southwest cou-
pled with the widespread drought
of 2012 pushed beef cow numbers
from 31 million in 2010 to 29 mil-
lion in 2014. The net result was the
fewest beef cows in U.S. inventory
since 1960.
The resulting supply deficit of

fed cattle and calves began to per-
meate the industry in the fourth
quarter of 2013 as we saw live fed
cattle prices break past $130/cwt.
in October, where they remained
through mid-January of 2014. Val-
ues quickly marched onward to
$145 in late February, heating up
to range from $149/cwt. to
$157/cwt. through mid-July. This
came in the wake of a 6% reduc-
tion in federally inspected cattle
harvested. Steer and heifer counts
were down more than 4% to the
tune of 20,000 head weekly, but cull
dairy and beef cows were also few-
er by 10% and 13%, respectively.
Cull beef cows would continue to
decline to 17% fewer by year’s end.
The value of 90% lean ground

beef jumped 20% from an April-
June level of $2.50/lb. to $3/lb. for
the duration of the year. The cull
cow shortage was enjoyed by pro-
ducers who saw auction prices for
high-yielding cows come within
$10/cwt. of the younger fed cattle
at times.
On the other end of the pricing

spectrum, boneless, Choice
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A Turbulent 2014

BY PAUL DYKSTRA, AUTHOR OF THE WEEKLY
“REARVIEW MIRROR ON QUALITY” FEATURED IN FEED•LOT ENEWS
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ribeye rolls followed seasonal price
fluctuations throughout 2014, begin-
ning January at $6/lb. but escalating
to a peak of $8.28/lb. in late June, a
15% increase above the 2013 price at
that time. After a seasonal late sum-
mer drop off, pre-Christmas buying
demand pushed ribs to $8.54/lb. in
late November, an extreme number,
but only 7% above the 2013 value.
All told, the comprehensive boxed
beef increase in 2014 amounted to
18.2%, according to USDA figures,
easily surpassing the 2011 gains 
of 13.4%.
The storyline that was hard to

miss in the 4th quarter of 2014 was that of record-
heavy fed cattle carcass weights. Lack of finished fed
cattle numbers created a lightning-round of buying in
the late fall weeks as feedlots held packers’ feet to the
fire on the few cattle not obligated through contractu-
al agreements. All the while, corn prices made for
friendly cost-of-gain calculations and record feedlot
profits on a “cash to cash” basis.  
With weekly harvest counts drastically low, packers

could do nothing to force feedlots to keep a lid on car-
cass weights. Just the opposite, they removed penal-
ties for heavy carcasses, in many cases, in order to add
tonnage to their production on fewer head. 
After remaining even with a year ago through mid-

July, carcass weights began a steady climb, beyond
the seasonal expectation. They topped the second
week in November at a scale-smashing 906 lb. average
on the steers, 28 lb. heavier than the same week in
2013. Fed heifers were slower to join the race in late
August, but followed suit by hitting their limit a week
later than the steers at an 830 lb. average, 26 lb. heav-
ier than the year before. November fed cattle harvest
head counts, depressed by some 30,000 head per week,
were supplanted by heavier carcass weights equivalent
to 10,000 or even 14,000 head per week.
The Certified Angus Beef ® brand had monitored

the impact on cut size and uniformity for more than a
year before deciding in November to increase its max-
imum carcass weight specification from 999 lb. to 1,050
lb. Other brands quickly followed suit.
In years where carcass-weight averages increase,

we tend to see Choice and Prime grading levels posi-
tively affected. At first glance, it appears that there is
a causative relationship in 2014, as both weights and
marbling levels increased. The aggregate Choice grad-
ing percentage for the year ended with a 2.4 percent-
age point increase, rounding out at 65.4%. As well,
Prime carcasses as a share of the total were up half of
one percentage point at a 4.19% average for the year.
Both numbers are the highest in the USDA data set go-
ing back to 1997.  
Bear in mind that Zilmax® was removed from the

market in September 2013. Therefore a straight com-
parison of 2013 and 2014 quality grade patterns can-
not easily be drawn. There are several additional fac-
tors that could have impacted the differences in quality
grades. Increased carcass weights could have lifted

16 FEED•LOT February 2015

MARKETING

A Turbulent 2014... from previous page

InCreASe your FeeD
ConverSIon & GAIn

Grow healthier livestock
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those grades. Furthermore, the
proportion of feeder cattle placed
on feed weighing more than 800 lb.
was higher in 2014 and the percent-
age of Holstein steers in the mix
grew to as much as 20% with beef
numbers suppressed. Each of
these factors is influential and pos-
itive with regard to marbling levels
and quality grade.
The USDA reports quality grade

in a regional format for 10 vast re-
gions, but then separates the “big
three” packing states of Nebras-
ka, Kansas and Texas in weekly
data. U.S. quality grade has shown
dramatic advances since 2006, but
Texas packers have come the far-
thest, adding 15 percentage points
to their Choice grading share in
those eight years. Much of that
gain occurred in 2014 as fed cattle

harvested in Texas jumped 5
points to average 57% Choice. As
we look to the north where quali-
ty grades are always better,
Kansas packers improved 2.5
points, averaging 64.5% Choice
while Nebraska saw the least one-
year improvement, up 1 point, but
the highest quality at 69.5% Choice
in 2014. Always slight in numbers
but powerful in value, the Prime
carcasses followed the same trend
averaging 1.4% in Texas, 2.9% in
Kansas and 4.8% of the Nebraska
fed cattle weekly harvest.
Short of predicting an end to

the drought in California and the
Southwest, there is good news as
we look to rebuild the cowherd.
Heifer retention appears to be un-
derway if the steer/heifer ratio in

the weekly harvest is reliable guid-
ance. That trend shifted notably in
2014, moving the heifer portion
lower by 1 point to 35.4% of the
fed cattle mix, the lowest since we
began tracking the figure in 2009
but not as low as historical herd-
building years where the figure
was in the lower 30-percentile
range. Even so, 2.4% fewer heifers
were marked for retention in the

July 2014 USDA cattle inventory
report as compared to the July
2012 report. Governmental budg-
et problems didn’t allow for a mid-
year report in 2013. With the fall
calf market at an all-time high,
producers were challenged with a
decision on just how many heifers
to keep, weighing the opportunity
to restock the herd versus imme-
diate profits. FL
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To say the least, it’s been a
roller coaster ride for the

last two months and this is a prime
example of why we tend to advise
producers to hedge using options.
The increased volatility at higher
prices is causing even hedgers to
question the markets sense of
things. We would like to suggest
that the supply driven bull market
will continue but we can’t because,
in reality, no one knows for sure.
The best we can hope for is an ed-
ucated guess. Hope for the best and
prepare for the worse, as they say.
The January Supply and De-

mand report from the USDA con-
tinues to indicate that cattle prices
should remain at high levels in the
first quarter. Their projection for
average first quarter price lies be-
tween 162 and 168. Last month the
projection was 162 to 170 so they
trimmed the high side by 2 dollars.
For comparison, the fourth quar-
ter average was 165.60. That does-
n’t look to bearish. What impress-
es me the most is the Quarterly
Beef Production chart.
First quarter beef production is

projected to be the lowest since
2008 and over 400 million pounds
less than the fourth quarter. Should
we expect lower prices? The fu-
tures market seems to think so (for
now). Another chart that impress-
es me is Choice retail price 
As of November, Choice retail

price is up over 12 per cent from
last year. What I find so interesting
is that retail price doesn’t seem to
drop much after it increases. With
all the gyrations in the live market,
you would think retail price would

follow along more closely but it
doesn’t. Retailers don’t like to con-
fuse the consumer with see saw
prices. It seems to me that, going
forward, there will be plenty of
money to continue paying produc-
ers their share of retail price.
The top in the cash cattle mar-

ket may have been posted but it
would surprise me if it isn’t at least
challenged sometime in the first
quarter. The cattle market needs
higher production to meet demand
and although imports have in-
creased some, it isn’t enough to off-
set demand. Until production in-
creases to the point of satisfying
demand, cattle price will most cer-
tainly be supported.
We continue to suggest hedging

all cattle using put options on ral-
lies in the futures market. There is
simply too much money at risk to
not have some downside protec-
tion in place. Grain call options are
advised on dips. Even though the
market seems inflated, all it takes
is a problem in growing conditions
either in the US or China to cause
grain prices to increase. FL
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BY LUKE SCHWIETERMAN, PRESIDENT, SCHWIETERMAN INC.
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COW/CALF CORNER

Measuring the consequences of
mineral deficiencies in cow-calf
operations can be difficult. Weight
gains, which are off a few pounds
usually go unnoticed, reduced
milk production can’t really be
measured in beef cows, and the
cow that is limping must have
stepped on something causing her
sore foot. Reproduction losses
may not readily be noticed either
because most all the cows had a
calf, even though some were a
month and a half or two months
later than expected. Any of these
sound familiar? Lack of sufficient
mineral(s) may be the problem.
Think about this. If you have one

open cow, or animals not calving
on expected calving dates, due to
insufficient minerals in the feed,
you could have easily paid for
many bags of minerals with the
loss you have incurred. One calf
not born; ($1000-$1500 lost, plus
feeding momma all year), one calf
twenty-one days late; (a calf gain-
ing two lbs./day would be 42
pounds x $2.00 per pound = $84
lost) per missed heat cycle.
Mineral supplementation should

not be done haphazardly though in
cow-calf operations. Producers
need to monitor mineral consump-
tion regularly to be sure cows are
consuming proper amounts. Direc-
tions on each product’s bag should
indicate how much each animal
should consume in a given amount
of time. 
It is much easier and more cost

effective to proactively manage
cattle to prevent mineral deficien-
cies than trying to pinpoint produc-
tion problems caused by deficits.
Adequate minerals and nutrition
should not be overlooked. You are
paying for it one way or the other!
Proper minerals and nutrition just
makes “cents,” actually dollars, and
several of them for the understand-
ing producer. FL

BY MARK LANDEFELD
OHIO STATE EXTENSION EDUCATOR

Mineral Matters
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The transition between calendar years tends to enhance the
focus on our performance over the past year and our goals
for the coming year. Nearly everyone experiences this tendency, but I think
it is stronger in those in agriculture. The changing of the seasons, the com-
pletion of one crop and the planning for another, as well as the closing of

the year’s finances all heighten our
optimism for the year to come.
Optimism is a great starting

point, but without a plan the desire
for improvement is no better than
a dream that is gone minutes after
we wake. A written plan requires
vision, planning, goals, timetables
and action steps that can be fol-
lowed throughout the year.
Rather than provide a list of

strategies, here are a few questions
that should be addressed as a part
of your prioritizing for the next year:

What problems have you been
working on for the last few
years—but your progress is
disappointing?

Albert Einstein is known for
having a great understanding of
how the universe works, but he

also understood human nature.
One of his more famous quotes is,
“Insanity is doing the same thing
over and over again….Expecting
different results!” If you have a pro-
duction, management, family or
personnel issue that you have been
struggling with for years, it’s time
to address it seriously and quit hop-
ing that it will get better on its own.

MANAGEMENT

YOUR 2015
MINDSET

BY DON TYLER

1-800-536-8438

“We can customize a system
to meet your needs.”

❖ Platform Scales
(10 sizes/self-contained)

❖ Single Animal 
Weigh Cage
(self-contained)

❖ Single Animal Scales
(under squeeze chutes)

❖ Portable Calf Scales
(3 designs for various
weights)

❖ Hay Processor Scales

Specializing In:
• Turn-Key Feedyard Construction
• Hog Site Construction • Complete 
Dairy Construction • Sprinkler System
• CAD Design • GPS Survey 
• Slipform Concrete Feedbunks 
• Dirtwork of All Types • Laser-Equipped
Machinery • All types of Fencing

Phone: 800-536-2634
maxjantzexcavating.com
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Are you taking enough initiative
in your business to adapt new
strategies and technology?
One of my clients tells me often

that he realized early in his career
that the successful people he knew
had a philosophy that he needed to
adopt. His philosophy, “What am I
willing to do that others are not?”
He said that he was willing to

work harder, learn new skills, take
on challenges and delay gratifica-
tion early in his life so that he could
ensure a more stable future for him
and his family. He ran older equip-
ment and learned how to fix it. Us-
ing paint, welding rods, acetylene—
and a strong work ethic—he pulled
together used storage and handling
equipment, fixed it up, and devel-
oped a very efficient system for
handling feed and other inputs.
This producer is also unafraid to try
new technology and management
strategies—so long as it will pay for
itself in a short period of time.

Do you know when one of your
people—or any other resource—
has reached its potential?
It seems that one of the tough-

est decisions a business has to
make is when one of their employ-
ees has reached their potential and
is actually holding back that de-
partment, or perhaps even the en-
tire business. This is especially true
in family operations. The speed
that technology advances has
forced us to evaluate our ability to
adopt those new resources. Unfor-
tunately, the weak link is often a
person whose skillset is no longer
up to the needs of the position. It’s
tough, but we cannot allow one
person’s limitations to inhibit the
progress of the entire operation.

Develop a plan for transitioning
this person to something more suit-
able to their skills.

What are you doing for your
industry?
The Dalai Lama is quoted as say-

ing, “If you think you are too small
to make a difference, try sleeping
with a mosquito.” Have a plan for
ensuring that your industry is vi-
able for future generations of am-
bitious individuals with a passion
for agriculture.

What is your greatest frustration?
I often ask my clients, “What

causes you to lose sleep?” or “When
you wake up in the middle of the
night, what is the first problem that
comes to mind that you need to
solve?” The answer to this question
can reveal a current situation that
you need to put more focus on, or
a long-term issue that requires a
thorough strategy to resolve.
Perhaps you’ve had a string of

challenges. Keep in mind a quote
that is attributed to Winston
Churchill…. “Success consists of
going from failure to failure with-
out a loss of enthusiasm.”

Don Tyler is the owner of Tyler & Asso-
ciates, Clarks Hill, IN. For more informa-
tion on these and other business or em-
ployee management topics, contact him
at 765-523-3259 or don@dontyler.com

FL
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The best protection against disease in newborn
calves is making sure they get an adequate amount of
good-quality colostrum soon after birth, containing an-
tibodies against most of the pathogens they may en-
counter. If the dam has a chance to build a high level
of antibodies before calving, she passes this temporary
immunity to her calf via colostrum. To prevent calf-
hood disease it is crucial to have a clean environment
(low level of pathogens for calves to pick up) and well-
nourished, healthy cows with strong immunities.
Vaccinating cows ahead of calving can help build

peak antibody levels to make sure the cows’ colostrum
contains the maximum amount of protective antibod-
ies. Dr. Eugene Janzen, University of Calgary, Faculty
of Veterinary Medicine, says the E. coli vaccines work
very well, but they may not be as necessary as they have

been in the past, especially in herds that no
longer calve in confined/contaminated areas.
“Viral fractions of pre-calving vaccines, such as the

rotavirus and coronaviruses, may not perform as well,
and timing is much more critical. If the calves will be
at high risk between 2 to 4 weeks of age for those vi-
ral infections, you need to make sure there will be
enough antibodies in the colostrum to help them at that
time,” he says. The cow needs peak antibody levels
when she calves, to have enough passive immunity for
the calf to give him protection that long.
“With those particular viruses, if you boost the cow’s

immunity, those antibody levels rise fairly quickly and
are deposited in the colostrum fairly quickly. But they
also wane quickly. If you vaccinate cows in early Feb-
ruary and the majority of your calves arrive the end of
March or later, the efficacy of that vaccine will be com-
promised,” he says. You’d need to vaccinate the cows
closer to when the calves will be at risk, or give the
cow a booster closer to that time.
It helps if your calving period is short—with all the

cows bred up quickly to calve within a short time
frame—rather than a strung out calving season. “If
calving is strung out, and especially if it’s behind the
barn rather than out on clean pasture, we encourage
ranchers to vaccinate the late calvers again,” explains

COW/CALF CORNER

Pre-Calving Vaccination
Programs for Cows

BY HEATHER SMITH THOMAS

60 ft. Reach, 120 ft. Working Diameter

LAGOON CLEANING,
CONSTRUCTION AND DESIGN

• Full line of support equipment including the
Trac-Hoe with 60 ft. reach.

• Compare. We can load our trucks in
4 minutes flat!

• 24-Hour Nationwide Emergency Service
• Underwater Work ... Our Specialty!
• Complete Environmental Services

Check out our Web Page @
www.lagoonpros.com

D & K ENVIRONMENTAL, Inc.
(800) 555-6380 Office: (316) 275-8032

Fax: (316) 275-1156 Home: (316) 276-7898
(800) 555-6380

Fax: (620) 275-1156
Office: (620) 275-8032
Home: (620) 276-7898
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Janzen. You want peak antibody re-
sponse at the proper time to help

the calves. Different vac-
cine formulations have dif-

ferent lengths of time in which
they are effective, so you need
to discuss your calving situa-
tion with your veterinarian
and select the vaccines that
best fit your program.
Some products need a
two-shot series the first
year, and an annual

booster thereafter.
Some vaccines should be given
about 3 weeks before the herd
starts calving. Some may require a
booster for any cows that are calv-
ing late—in case immunity is wan-
ing before they calve. Make a plan,
in consultation with your veterinar-
ian, regarding what product to use
and when, depending on when it is
feasible to have the cows accessi-
ble for vaccinating.  
Some cases of diarrhea are due

to protozoal infections such as
cryptosporidiosis or coccidiosis.
“There are no vaccines for these in-
fections. The best prevention is a
clean pasture with cattle spread
out and not crowded,” he says.  
If a calf gets sick, he sheds many

times more pathogens than what
might be in the cow’s feces. “Sick
calves greatly amplify the infec-
tious pressure. As they go through
a calf, these organisms proliferate
tremendously. The old rule about
getting cows spread out on clean
ground at calving is still the best
advice for preventing disease in
young calves,” Janzen says. Preven-
tion depends a lot more on good
management and clean calving ar-
eas than from a vaccine bottle.
“We do encourage ranchers to

vaccinate the cows for Clostridial
organisms, especially perfringens,
since perfringens may occasional-
ly be to blame for the various en-
terotoxemias--even though these
may be hard to diagnose in the lab.
At least this particular vaccine is
relatively inexpensive so we just

vaccinate in case it might help,”
says Janzen.
“There are many vaccines, with

many label claims, and we often
make assumptions. The E. coli vac-
cines work so well that we tend to
think that everything else should
work in a similar fashion, but it’s
not that simple. Some of the diag-
noses regarding what is affecting
the calves are not definitive. Most

of the time we don’t know with cer-
tainty what we are dealing with,
and we just play the odds,” he says.
Herds with scour problems can of-
ten reduce sickness by strategic
vaccination of the cow herd, how-
ever, particularly if efforts are
made to also improve the calving
environment and lower the risks
for exposure to overwhelming
pathogen loads. FL
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ROLL CORRUGATING
& GRINDING SERVICE

Three U.S. Locations

• Creason Corrugating & 
Machinery Co., Inc.
Wichita, KS • 800-644-0061

• Creason Corrugating Co.
Chattanooga, TN • 888-797-1983

• Utah Machine & Mill Supply
Salt Lake City, UT • 801-364-2812

Email:
arthenry_creason@yahoo.com

BJM Sales & Service�
3925 US Highway 60 • Hereford, TX 79045-7291

(806) 364-7470 • www.bjmsales.com

Sales & Service
SINCE 1983

®

Silencer Commercial
Pro Model

Commercial Series
920-18 ®

Yamaha
Yamaha Motor Corp., U.S.A., to-

day introduced the Wolverine R-
Spec, an all-new Side-by-Side (SxS)
vehicle that sets a new standard in
off-road capability and class-lead-
ing comfort. Designed and engi-
neered for exploring extreme ter-
rain, the Wolverine R-Spec is
assembled in the U.S.A. for world-
wide distribution.
The 2016 Yamaha Wolverine R-

Spec boasts an all-new, nimble
chassis with a compact design,
look and feel; a comfortable and

secure cab with seating for two;
Yamaha’s proven core technolo-
gies; and overall superior handling
and durability with industry-lead-
ing suspension adjustability.
The Wolverine R-Spec’s long-trav-

el suspension with standard KYB
piggyback shocks features 9.7 inch-
es of travel in front and 10.6 inches
of travel out back—and more sus-
pension customization with high-
and low-speed compression damp-
ing, rebound damping and spring
preload adjustability. FL

AgriLabs
AgriLabs is introducing the new-

ly reformulated, USDA-licensed
Colostrx®, a colostrum replacer
and supplement designed to ensure
calves receive valuable immunity
and antibodies needed to survive.
The next generation of

Colostrx® CS and Colostrx® CR
has a USDA dual-claim to aid in the
treatment of FPT of immunity and
to aid in the prevention of death as-
sociated with Escherichia coli K99
in colostrum-deprived neonatal
calves. These two risk factors
greatly impact the survival and per-
formance of newborn calves.

Digi-Star
Digi-Star introduces the

WeighLog for wheel, telescopic
and skidsteer loaders. This system
provides a user-friendly on-board
weighing system that can be used
for loading, check weighing and
simple batching. The WeighLog
system can be retrofitted onto
most loaders and forklifts as well
as other hydraulic lift systems like
dump carts.

FL

FL
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SERVING YOU FOR OVER 50 YEARS

WeAreYourHeadquarters For New and Used Mixers

PIERCE, CO
1201 Hope Avenue
Pierce, CO 80660
888-978-0019
970-834-1120

CENTRAL CITY, NE
East Hwy 30, P.O. Box 277
Central City, NE 68826

800-658-4375
308-946-2224

Fax: 308-946-2672

LEXINGTON, NE
75470 Rd. 435

Lexington, NE 68850
877-768-6649
308-324-7409

www.billsvolume.com

BOWMAN MFG. INC.
“Quality Cattle Handling Equipment”

Garden City, KS
1-800-426-9626

Fremont, NE
1-402-721-7604

www.bowmanenterprisesnet.com
While the truck 
is unloading the
loader is refilling
the Batch
Box.

THE BATCH BOX
GIVES YOU 1/3 MORE USE
OF FEED TRUCKS WITH 
1/3 LESS MAN HOURS

STREAMLINE YOUR 
FEEDING WITH A

BATCH BOX
402-564-1400

feedingsystems.biz

Feeding Systems, LLC
2500 E 23rd St. • Columbus NE 68601

Elance/Novartis
Elanco today announced it has

finalized the acquisition of Novar-
tis Animal Health, creating a new
global leader in animal health fo-
cused on delivering increased val-
ue and innovation to the industry.
The acquisition, announced in

April, follows Elanco’s purchase of
Lohmann Animal Health earlier in
2014. Both strategic investments
position the company to offer a
more diversified product offering
and capabilities to help customers
sustain and grow their businesses.
This includes the flagship brands
customers have come to expect
from Elanco, but also a compre-
hensive portfolio of nearly 300
brands encompassing therapeu-
tics, vaccines, parasiticides, an-
timicrobials, surgical, enzymes,
food safety and more. FL
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Complete
Working 

Facilities for
Cattle and Bison

See our new innovative hydraulic chute.

National Distributor for Tru-Test Scales

INFORMATION OR BROCHURES:

PEARSON’S INC.
90 COURT ST.

THEDFORD, NE 69166
308/645-2231

www.pearsonlivestockeq.com

www.FeedlotMagazine.com • www.YourCattle.com
FEED•LOT eNews • YourCattle eNews

• 20’ – 24’ – 30’ Models (Spread fast and even)
• Wider profile for more capacity and better stability
• Massive vertical expellers create an explosive 30’ to 40’ pattern
• Three apron chain (std) 667XH

Farm EquipmentMEYER

MEYER Manufacturing
1-800-325-9103 • Email: sales@meyermfg.com • www.meyermfg.com • Fax: 715-654-5513

CROP MAX
MEYER

9500 COMMERCIAL GRADE
VERTICAL SPREADER
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New & Improved Roto Grind

Call today for literature and/or a demonstration!

roto GrInD
the only wet hay,

low horsepower grinder
on the market!

“Save Your Hay” Grinding saves hay
waste to less than 1% loss.

Grinding poor quality hay will improve quality, knock out the mold and enable you to blend it
with good quality hay and ingredients. Your beef will gain up to 1 lb. per head per day

more when you grind your feed rather than feeding long stem hay. ROTO GRIND also 
grinds all grains, will chop bedding and can spread bedding. Save money over 
custom grinding. A very simple machine with low maintenance costs and a low 

intitial cost. Available in different sized models or with diesel power units.
Contact us at:

Keast enterprises
Macedonia, IA • www.keastenterprises.com • 800-480-2487

Dirks Earthmoving
Precision Land Forming

• Livestock Pen Shaping
• Lagoon Construction
• Conservation Practices
• Laser Equipped Site Preparation

Call Richard Dirks Toll Free

1-877-872-3057
Cell: 620-872-1793

dirksearthmoving.com

• Hydraulic Chutes
• Tubs & Alleys (Fixed & Hydraulics)

• Reconditioned Chutes
• Truck & Stock Trailer Loadouts

Trojan
Livestock 

Equipment Co., Inc.

1-800-687-1543
Weatherford, OK

PROCESSING, SORTING and SHIPPING LAYOUTS

GRANDIN 
LIVESTOCK SYSTEMS
3504 North Shields / Fort Collins, CO 80524
970-229-0703 / www.grandin.com

By World Famous Dr. Grandin
Originator of Curved Ranch Corrals

CUSTOM DESIGN 
SERVICE AVAILABLE

Curved chute with raised walking plat-
form for safe working of the flight zone.
Drawings for gates, hinges, latches, chutes,
sorting pens and loading ramp plus cattle
behavior information.

BOOK OF LAYOUTS $55 Check/MO
For Large & Small Operations
INSTRUCTIONAL VIDEO on low 

stress cattle handling.
DVD $68 – DVD set includes additional

Spanish video and picture CD

SUMMIT TRUCK GROUP
4354 Canyon Drive / Amarillo, TX 79109
800-692-4430  806-355-9771
www.summittruckgroup.com

We Carry the Full Line of
Kuhn Knight Mixers

Mounted on International
or Kenworth Trucks.
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BUILT TO LAST
HEAVYWEIGHT SCRAPERS

Manco Manufacturing, Inc.
43408 Road 786 / Oconto, NE 68860-1255

Phone: 308-858-4957
www.mancomanufacturing.com

• Approx wt. 6900 lbs.
• 4x20 hyd cylinder/
replacable bushings, 
2” cross pins
• 4x10 hyd tilt cylinder/
replacable bushings,
13⁄4” cross pins
• 31⁄2” axle tilt pins
replacable bushings

• 45 inch sides
• Back plate 3/8” standard,
1/2”, 3/4” optional
• 31 inch dump height
• 15,000 lb. 10 bolt hub
spindles
• 3/4” sides standard, 
1” optional

8012 SCRAPER

• 12 ft. wide
• 9000 lbs.
• 16:00-20 tires
• 4x20 hyd. cylinders/
replacable bushings
• 4x10 tilt cylinder/
replacable bushings
• 31” dump height
• 15,000 lb. 10 bolt 
hub, spindles

• 1 inch side plates
• 3/4” x 8’ curved 
cutting edges
• Replacable side 
wear edges
• 31⁄2” axle tilt pins/
replacable bushings
• Back plate 3/8” standard,
optional 1/2”, 3/4” or 1”
• 54” tall sides

S12 HD SCRAPER

• 12 ft. wide
• Approx. wt. 4500 lbs.
• Dumps at 21 inches
• 36” side height
• Tilt standard
• 8000 lb. hub spindles
• 4x8 tilt cylinder

• 4x10 hyd. lift cylinder
with replacable
bushings
• Half inch back plate,
bottom half double
plated to 1 inch
• 3/4” side plates

6010 SCRAPER

Farm Credit
©

Ag. Your Business. Our Business. Partners.

FEEDLOT FINANCING
Farm Credit offers financing for...

Facility and Land
Operating Loans
Customer Cattle and Feed
Feed Yard Equipment
and Rolling Stock

©

©

©

©

Farm Credit of Southwest Kansas
Dodge City 800-799-6547 / Garden City 800-799-6549
Liberal 800-799-6553 / Scott City 800-799-6563

Farm Credit of Western Kansas
Colby 800-657-6048

High Plains Farm Credit
Dodge City 800-289-5370 / Hays 800-369-9625
Larned 800-864-4458 / Phillipsburg 800-815-8593

Pratt 866-672-1265

• This month’s special— 4 inch drill pipe, 
14# per foot avg., .330 wall, avg. length 32 ft.,
$2.65 per ft. FOB-Billings, MT.

• 23⁄8 tubing, and 23⁄8 heavy wall, 31 ft. avg. length
• 27⁄8 tubing, 31 feet average length
• 4½ casing, 13.5# per foot, avg. length 41 feet
• Cable : 1/4”, 9/16”, and 1”
• Rods: 3/4”, 7/8”, and 1”   • Guardrail

Truckloads only. 
Price and availability subject to change.

Call Ron Wolfe (406) 425-3100
Call Mike Wolfe (602) 758-4447

PIPE & CABLE FOR SALE
Oil bonanza creates large surplus
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Vertical Mixers

Vertical Mixers  
Built to Work  

Harder and  
Last Longer

✓  High Speed Planetary Drive 
• Decreases mixing time 
• Provides thorough cleanout 
• Reduces tractor RPM

✓  High Speed  
Auger Design 
•  Creates the ultimate  

mixing action

Contact us at:

Keast enterpises
Macedonia, IA • www.keastenterprises.com • 800-480-2487

Call today for literature and/or a demonstration!

Process your cattle in the 21st Century

Improved chute design to improve
your cattle performance.

If the Chute Fits, Swear By It!

TM

Brute Double Wedge
Alley Facility.

Safe, Efficient, Strong,
The Brute Way!

BRUTE CATTLE 
EQUIPMENT

“Cattle Friendly – Performance Driven”

www.dodgemfg.com
Toll Free: 866-441-2555

COUNTRY WELDING
BOX SCRAPER

• Excellent for Leveling Feed Yards (especially in winter
months for cleaning off frozen manure)
• Constructed from 1/2” Thick Steel and 6” x 6” Box
Beams (weight is built-in, no need to add any)
• Complete with Dual Hydraulic Cylinders, Hoses and Tips
• Four 11L/16 10-ply Tires with 6 Bolt Hubs
• Standard with See Through Extension (allows for Easy
See-Through Visibility
• Swivel Clevis Hitch
• Available in 10’, 12’ and 14’ Widths
• Lift Height at Blade Edge – 23”

Shown with optional scarifer attachment
Benefits of this attachment is that it loosens hardened soil so blade can cut and
remove excess soil and by products. This reduces cut and fill time by at least a third.

COUNTRY WELDING
690 Highway 275 / Wisner, NE 68791

(402) 529-3501

THE QUALITY
SPEAKS FOR
ITSELF!
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Greg Strong, publisher; Jill Dunkel, editor; Annita Lorimor,
office manager, Robert A. Strong, editor emeritus.

The editor assumes no responsibility for unsolicited manu-
scripts and photographs. Publisher reserves the
right to reject advertising matter. Copyright 2015
by FEED•LOT Magazine All rights reserved.

FEED•LOT is published under ISSN 1083-5385

FEED•LOT (ISSN 1083-5385) is published eight times per year in February, March,
April/May, June, August, September/October, November and December at no charge to
qualified recipients, by FEED•LOT Magazine, Inc. 116 E. Long, Dighton, KS 67839.
Periodicals postage paid at Dighton, KS 67839 and additional mailing offices. Non-
qualifying subscription rates: $29.95 per year within USA. $50 per year for foreign, including
Canada. Back issues $10, including postage and handling. Please call FEED•LOT
Magazine, Inc. for reprint and copy authorization, 620-397-2838. POSTMASTER: Send
address changes to FEED•LOT Magazine, Inc. PO Box 850, Dighton, KS 67839.
Brand names appearing in this publication are for product identification purposes only.
No endorsement is intended, nor is criticism implied of similar products not mentioned.
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WEST POINT DESIGN MANURE SPREADERS
FEATURES THAT COUNT:

• 16, 20 or 22 Ton Capacity
• 6’ x 20’,7’ x 20’ or 7’ x 22’ Box
• 20 or 22 Ton Truck Mounted Spreader 
with 7’ x 20’ or 7’ x 22’ Box Available

• Variable Speed Apron with 
Heavy-Duty Double Apron Chain

• Tandem Oscillating Running Gear
• High Floatation Tires
• Heavy-Duty Frame & Components
• Aggressive Distributor with Curved 
Teeth for Even Spread of Material

• Box Made from No Rust Composite Material

New and Improved Distributor
24 teeth per bar for an improved, finer
distribution of material. This benefits the
no till and minimum tillage farmer.
Introducing the Spread-All 
Vertical Distributor
Featured Benefits Wider pattern of
distribution and the capabilities of a lower
tonnage spread per acre depending on
consistency of the material.True operators buy the best. By stressing simplicity and flexibility,

Spread-All has become the gold standard for industrial/heavy duty
manure spreaders in the world. Field tested, grown, and still built 
right in the heart of Cuming County and Nebraska cattle country, it
has been a labor of love for almost twenty years.

Spread-All is built stronger, tougher, and for the most challenging
conditions out there – and it has been built that way from the start. 
The original Spread-All #1 (the first one ever built) has over 120,000
documentable loads that have gone through it – and 
is still being run today. Compare that to your average
spreader that is ready to be scrapped after 10,000 
loads due to the acidic nature of manure and other
spreadable material.

BETTER BY DESIGN

WEST POINT DESIGN, INC.
2074 So. Hwy. 275 / West Point, NE 68788 (402) 372-2408






