2022 MEDIAKIT

FEED.LOT EDITORIAL
2022 Publishing Schedule and Editorial Calendar

Our editorial schedule is largely seasonal, focusing on timely topics important to the livestock industry. Every
issue includes articles that are relevant to cattlemen’s concerns at that time of year.

ISSUE MAIL SPACE MATERIALS SPECIAL

DATES DATES CLOSE DUE FEATURES ERICEIACILENES
Special Issue
Industry & - - S
January 1-6-22 12-3-21 12-3-21 Convention NCBA Preview Issue - Copies Distributed at Show
Ad study by Baxter Research
February 2-2-22 1-7-22 1-7-22 Spring Calving Spring issues feature articles on health; nutrition
options with available feedstuffs/costs; industry
March 3-7-22 2-11-22 2-11-22 issues; retained owner options; grazing topics;
spring calving and breeding; employee management;
April / May 4-1-22 3-4-22 3-4-22 environmental management and market updates
June 61-22 5.6-22 | 5-6-22 | Pest&Parasite Special Issue
Control
August 8-3-22 7-8-22 7-8-22 Fall issues focus on the Fall run of cattle; nutritional
topics for starting cattle; backgroundging; pasture
Sept/ Oct 9-1-22 8-5-22 8-5-22 cattle updates; health issues; fall calving; winter
prep; employee management; environmental
November 11-3-22 10-7-22 10-7-22 Innovation management and market updates
All closing dates are for ROP (run of press) placements. Represented by:

All inserts and cover wrap materials due 3 weeks prior to issue date. /\
Cancellations or changes are not accepted after published closing date. (P~

Covers and Insert cancellations cannot be accepted on less than a 60 day i'i

notice preceding the publication date.

Rates and conditions given in this rate card are subject to change without J.L. FARMAKIS. INC
o lmeo » °

notice. WHERE ADS DON'T JUST APPEAR, THEY PERFORM

Stay current. Learn about cutting edge technologies,
strategies, and new information. —KEN C.KY

Iam a cow/calf producer and stocker calves, your
magazine always has great articles from the
producer thru the feed yard!!! —JOHN T Pres/VP LA

www.feedlotmagazine.com
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With FeedeLot you reach just the people you want.
The heavy users of your product.
Reach only the people who are potential purchasers of your services, products or are prospective volume

buyers. The ones who really count. Target your message to the trend setters, the large operators who others
look to for new, innovative, and tested technology.

It has the most relevant issues all
in one magazine —MARTY W. Owner NE

FeedeLot Magazine - September 2021 - Quarterly Report Statistics
Mailed Circulation: 9659
Feedlot & Cow/Calf = 78.6% of circulation

@ Direct Request @ Other @1Year O 2 Year

Plain and simple,
Ilearn things when
Iread it that apply
to my ranch
—ETHAN B. Owner ND

Total Percentage of Subscribers

Feedlot 56.30%

Cow/Calf 54.20%

Stocker Grower 40.60%

Seedstocker

Veterinarians/
Consultants/Nutritionists
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ELECTRONIC NEWSLETTERS
FEED-LOT eNews

Average 27,273 emails per issue to a targeted feedlot
and feeder calf market, having a 21% open rate, and
17% click-thru rate. With 43.50% opened by mobile
devices.

Published weekly, highlights news for cattle feeders
and those in the feeder calf market.

YourCattle eNews

Average 28,202 emails sent per issue to a targeted
cow/calf and stocker market, having an 20% open
rate, and 17% click-thru rate. With 38.98% opened
by mobile devices.

Published every two weeks, highlights news for
ranchers, seedstock and stocker operators.

FEED-LOT’s Digital Issue

Sent to 7,329 digital subscribers, 25% of subscribers
access the digital issue and 22% of digital readers
click on live weblinks in each issue. With 38.51%
opened by mobile devices.

Above statistics averaged January - December 2021.

Facebook

As of September 2021 monthly average is - 42,200+
followers, 241k engagements and 2.5 mil reach.

TEVER YOU FEED, FEED

FEEDYLOT.

COW-CALF | STOCKER | FEEDLOT HIGHLIGHTS

BRINGING YOU NEWS

 —
arre S ABOUT. YOUR CATTLE

A “‘“‘W(/WM”M the editons of = TEEDYLOT

February 10, 2021 « FEED-LOT's Weekly eNewsle

. Know what you're buying when it comes to hay for
Kansas Cattleman Takes Reins at NCB| winter

The National Catilemen’s Beef Association (NCBA)
concluded its virtual Winter Business Meeting Dec. 4 with Weigh, test and sample hay before buying
or selling, says University of Missouri
Extension livestock specialist Eldon Cole.
“The greatest expense cattle producers
face each year is forage cost, whether it
pasture, hay or haylage.” Cole says. “Use
a sharp pencil to evaluate whether to raise |
your own hay or to buy it

the election of Jerry Bohn, a catle producer from Wichita
Kan., as NCBA president. Bohn has had an expansive
career in the cattle industry since his early days of custom
grazing cattle with his family in Flint Hills, to eventually
serving 34 years as the manager of Pratt Feeders, a
commercial cattle feeding operation in his home state of
Kansas. Learn more about Jerry Bohn When buying hay. Cole says you should
check three things...

Qe

The Cattleman’s Delimma

he word dilemma means to choose between two equally
undesirable alternatives. It seems as if many of ife’s
decisions could be classified as a dilemma. This certainly
seems like the appropriate word to describe many
decisions made by cattle producers. However, many
times that dilemma is actually an opportunity to take a risk
or make a change that could be extremely advantageous
10 the operation o be a costly mistake.
Situations such as drought, a bull getting in vith the cows
at the wrong time, and cattle not performing as expected may all create a dilemma.

Fed Cattle and Feeder Cattle

Divergence

The current outlook communications for the cattle
and beef markets in 2021 are commonly
optimistic ~bullish. The underlying market
fundamentals support this position. On feed
number are currently high and will moderate
through the remainder of the year with smaller
placements and smaller calf numbers. Further, the currently very large c:
weights will shrink into the spring as winter weather has its impact. Simil
optimistism is often offered for feeder cattle and calves but | believe this
tenuous perspective.

The point in all o this is to say that coronavirus has placed many cattle producers ina
dilemma

I'EHI')?' Thinking of selling beef directly to the consumer?

eNewsletter Per Week

563 x 57 Above Masthead $540.00

160 x 600 Vertical Tower 512.00

125 x240 Vertical Banner 285.00

200x 200 Banner 250.00

468 x 60 Banner 285.00

300 x250 Square Block 365.00

125 x 125 Square Button 145.00

Native Advertising 630.00

Video Placement 512.00

eNewsletter - Accept jpeg and gif files.

Native Advertising - Headline 5-7 words. Photo
size Max 300 x 300. Maximum 60 words and may
include photo, video snapshot or link. Will be labeled

as Advertisement’

Above Masthead
563 x 57 Pixels

COW-CALF | STOCKER | FEEDLOT HIGHLIGHTS

February 10, 2021 « FEED-LOT's Weekly eNewslq

Kansas Cattleman Takes Reins at NCH

the election of Jerry Bohn, a cattle producer from Wichita,
Kan., as NCBA president. Bohn has had an expansive
career in the cattle industry since his early days of custom
grazing cattle with his family in Flint Hills, to eventually
serving 34 years as the manager of Pratt Feeders, a
commercial cattle feeding operation in his home state of

The National Cattlemen’s Beef Association (NCBA)
concluded its virtual Winter Business Meeting Dec. 4 with %
\

Kansas. Learn more about Jerry Bohn

Fed Cattle and Feeder Cattle

Divergence

The current outliook communications for the cattle
and beef markets in 2021 are commonly
optimistic ~bullish. The underlying market
fundamentals support this position. On feed
number are currently high and will moderate
through the remainder of the year with smaller i
placements and smaller calf numbers. Further, the currently very large
weights will shrink into the spring as winter weather has its impact. Simij

optimistism is often offered for feeder cattle and calves but | believe th
. "

Square
Button
125x125
Vertical
Tower
160 x600
Pixels
Square Block
300x250
Pixels

Banner 468 x 60

Video Placement

Put Some Beef in Your Valentine Celebration

Looking for a great way to add beef to yol
Valentine's weekend? Here are some gre:
to surprise your significant other and supg
beef industry in creative ways from the T

Cattle Raiser: iati

www.feedlotmagazine.com

Beef Association News...

NCBA Works to Improve Business Climate

On February 4th, the executive committee of the
Cattlemen’s Beef Association (NCBA) approved
organization’s top 2021 policy priorities with a cc

focus on advocating for a business climate that i

opportunities for producer profitability

336 S. Lane, P.O. Box 850, Dighton, KS 67839
Corporate Office / Inhouse Sales: 800-798-9515
Phone: 620-397-2838

Email: annita@feedlotmagazine.com
www.feedlotmagazine.com

For National Sales Contact: Bob Brunker
J.L. Farmakis, Inc., 24 East Ave., #1350,

New Canaan, CT 06840
Email: bob@jlfarmakis.com
Sales Office: 203-834-8832
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I Below Navigation Bar I I Banner—468 x 60 I

feedlotmagazine.com

FeedLotmagazine.com offers a large variety of
livestock-related news and is updated daily to keep
cattlemen informed. Original content as well as press =8
releases and new products provide a well-rounded

scope of news, while the industry calendar alerts
cattlemen of upcoming meetings and events. _ | Square Block

4A) LVESTOCKNEWS ADVERTISING CLAS\\FIEDS PRINT ISSUES  SUBSCRIBE

Web Prices Net Per Month
1280 x 135 Above Masthead $613.00
995 x 100 Below Navigation Bar 505.00
728 x 90 Banner 305.00
160 x 600 Vertical Tower 485.00
125 x 240 Vertical Banner 275.00
300 x 600 Large Tower 535.00
200x200  Banner 235.00

E=E3  september/October
468 x 60 Banner 215.00 s oldahoma fall Roundup e e

fell Oklahoma late last
1 k L @ \weck with most areas receiving one-half to two inches
300 x 250 Square Bloc 360.00 o reipion. Sptemher wis cepionly ary s

the state with drought cond... kead more

Banner—728 x 90

= T To view our latest e-
-2 Edition click the image
onthe left

Derrell 5. Peel
125x125  Square Button 140.00 @ e
Native Advertising 618.00 Py — P

Read more

Video Placement 505.00 3 B Beet Catte Faring Well Goinginto Fal,
Accept flash, jpeg and gif files - note some mobile A

; ’ ) B ENCBATRASE AW
devices will not display flash ads. Square Button  oniingor HOISIN o« BR300
Beet Supply Chains

. Today (Oct. 4) the U.S. Department of Agriculture EEET
For FEED.LOT track]ng dO not en |bed (USDA} announced an additional $100 million investment
into the food supply chain infrastructure. The National

. Cattlemen's Beef Association (... Read more - Oklahoma Fall Raundup
url address in flash.

= Lubbock to Host Cattle Industry Event Oct.
7
w=ss== 7 Things You Should Do To Get Started With
- Beef Cattle Faring Well Going into Fall,

Native Advertising - Headline 5-7 words. Managing Cow/Calf posre oo wier
ative Advertising - Headline 5 ords Moi’:ﬁ;’;&COW/CaIfPalrswlth Excess Spring e

Photo size Max 300 x 300. Maximum 60 FEEvYior,

words and may include photo, video e e i 2 M ow Your %
snapshot or link. Will be labeled = ¥ Ranchers Should Consider water Supply in e
as Advertisement!

January 2021
To view our fatest e-Edition click

the image on
: e
eris one of the imiting factors in most “ )

hes for Monitoring
(WMption and Antibody

2 long understood the
import
PPE-term healt of ther e e

s SUl
RUISING  CLASSIFIEDS. PRINT ISSUES
elivery more intens;

heir calves. Dairy

ADVES
LIVESTOCK NEWS ively than m... Read

des lots of information byt does not

hatis the inventory of feeder cattle
¥ finishing? We... Read more

You asked.

=
Yo GGER... Wa Can Deliver: d You be Feeding
-al?
Man;
lenutition. s important o 28ing Cow/Calf Pairs With Excess Spring Moisture

your cattle to make up for
>rograms may 1. Read more

calves prefer 7
intenisond®

2tol

Ranchers Should c.
Q onsidec Water Supply in Drought

* Updated Guidelin

es for M,
s lonitoring Colostrurm

Antibody Transfer in Calyes
* Feeder Supply Faces

* Cattle Nutrition: s
 Should You
Magnesium Mineraly ORI

* New Year Resolutions o, Cow/Caif Operations
.U
- " ; 'S Drought Monitor and Summary, Feb, 5, 2021
'ansas Cattleman Jerry Bohn Elected NCBA preci,

Your Feeding & Manurg
Handling Headguarters
CLICK HERE

vs. sulfate
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FEED.LOT ADVERTISING RATES

Magazine Front Section
Four Color Gross Rates Effective January 1, 2022
Size 1x

8x 12x 24x
$6,729 BNl $6,599

2 Page Spread $7,220

1Page 3948 [N 3,440
2/3 Page Vertical 3,067 PX:P 2,716
1/2 Page Spread 4,343 N2 4,004
1/2 Page Island 2,370 PRIE 2,033
1/2 Page Horz/Vert 2,057 RKeRE! 1,893
1/3 Page Horz/Vert/Sq 1,583 [RPEE] 1,465
1/4Page Horz/Vert 1,257 [IERREY 1168
1/6 Page Horz/Vert 987 939 923
1/8 Page Vertical 838 793

*Ad size represents magazine trim size, ADD 1/8” bleed on all
sides

Live safety area on bleed ad is 1/4” to 1/2” inside of trim. SWOP
printing standards recommends no copy within 1/4” inside of trim
**Approximate fraction represents ad size rounded to closest
1/8”. When building actual ad please refer to exact decimal
dimensions. These measurements represent exact dimensions
used in magazine production.

Advantage Section BW 1x 8x

1/2 Page Horizontal/Vertical 1,175 1,145
1/3 Page Horizontal/Vertical/Square 849 773
1/4 Page Horizontal/ Vertical 628 569
1/6 Page Horizontal/ Vertical 441 403
1/8 Page Vertical 340 309
Column Inch 121 m

Cover Rates and Inserts
Call for pricing, availability and specifications.

Advertising Requirements

Press quality PDF's are preferred, and can be
emailed or uploaded to supplied Drop Box link.
Live or working files in most high-end programs are
accepted, please call for details.

Billing Information

a. Agency commission, 15%, not including advantage
advertising.

b. Billing on first day of magazine mailing.

c. Terms: Net 30 days from invoice date. Add 3% to
invoice if paying with Visa/MC Discover.

www.feedlotmagazine.com

Two Page Spread 1/2 Page Horizontal 1/4 Page Horizontal
16” x 1034” 7" x4.88” 458”x3.38”
PLUS 1/8” bleed all sides
1/2 Page Vertical 1/4 Page Vertical
One Page 3.38”x9.67” 3.3874.88”
No-bleed 7” x 10”
Bleed 8” x 10%4”
PLUS 1/8” bleed all sides
1/3 Page Horizontal 1/6 Page Horizontal
77 x3.25” 4.58”x2.25”
2/3 Page Vertical
4.58”x9.67”
1/3 Page Vertical 1/6 Page Vertical
217" x9.67” 217" x4.88”
1/2 Page Spread
16” x5.46”
PLUS 1/8” bleed all sides
1/3 Page Square 1/8 Page Vertical
4.58” x4.88” tall 217" x3.63”

1/2 Page Island
4.58”x75”

Quality content and useful
subjects with real world
application —MAGGIE D Owner IN

Issuance, Closing & Cancellation Dates

ISSUE ADVERTISING CLOSING DATE
30-1 Jan. - Industry & Innovation .... December 3, 2021
30-2 February - Spring Calving ....... January 7, 2022
30-3 March .......ooovvvviiiii... February 11, 2022
30-4 April/May............ccooeeii... March 4, 2022
30-5 June - Parasite & Pest Control ....... May 6, 2022
30-6 August ..ot July 8, 2022
30-7 September/October .............. August 5,2022
30-8 November .............ccooeuneen.. October 7,2022

Mechanical same day as closing.
Cancellations or changes not accepted after closing
date. (Cover and insert cancellations cannot be
accepted on less than 60 days notice preceding
publication date.) Call regarding late placement and
material deadlines. We will accommodate advertisers
as much as possible.
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For National Sales Contact: Bob Brunker
J.L. Farmakis, Inc., 24 East Ave., #1350,
New Canaan, CT 06840
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