
CHURCHES, OTHER 
HOUSES OF WORSHIP 

and religious nonpro�ts 
are navigating signi�-
cant challenges and 

opportunities present-
ed by social media, 

arti�cial intelligence, 
and rapidly changing 
cultural and economic 

landscapes.

ADAMS MULTIMEDIA 
is launching a new 
series that explores 

issues confronting faith 
communities and 

highlights emerging 
best practices from 
across the country.
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