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“Some items that we haven’t had 
issues with (previously), we are 
starting to have issues. Other things 
are starting to let up, and we are 
able to get them earlier,” said Kuntz, 
president of Red Lodge Restaurants 
in Red Lodge, Montana. The com-
pany operates restaurants and bars 
near Yellowstone National Park. “In 
the food business, in the bar busi-
ness, we are kind of used to that.”

Kuntz said some of his most 
recent supply chain challenges have 
been more in the kitchen, rather 
than behind the bar.

“We’ve had trouble getting 
mushrooms recently. Tomatoes are 
starting to become a little more 
challenging,” said Kuntz, adding 
that higher prices and inflation are 
taking an estimated 3% bite out of 
his bottom line.

Kuntz said he’s also previously 
had some challenges getting in 
some specialty liquors, such as 
whiskey, that are key to cocktail 
menus.

“We literally could not get it. It’s 

frustrating. It’s frustrating for our 
bartenders,” he said.

At another end of the industry, 
Harris is president and chief distiller 
at Catoctin Creek Distilling Co. in 
Virginia and president of the Amer-
ican Craft Spirits Association. 

Her business produces rye 
whiskey, along with gin and brandy 
products.

Harris said access to barrels and 
glassware, and increased freight 
prices are challenges for many craft 
distillers.

“My barrel costs have increased 
20% or more, and that is if you can 
get them. I know people have been 
really scrambling,” Harris said.

For her business, Harris said she’s 
taken to ordering more materials in 
order to maintain inventories and 
avoid supply chain delays.

“I’ve been going at least to dou-
ble,” Harris said of her supplies and 
ingredients orders, compared to 
previous levels.
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             WHAT  IS INFLATION?  
Inflation is the rate of increase in prices for 
goods and services over a given period of time 
within an economy. Inflation also shows increases 
in costs of living, decreases in purchasing power 
including the value of currencies.

In the U.S., the Consumer Price Index (CPI) and 

Producer Price Index (PPI) are two main gauges of 
inflation. They are calculated by the U.S. Bureau of 

Labor Statistics. The CPI looks at a basket of consumer 
goods and their retail prices. The PPI looks at inflation 

and price increases at the production and wholesale 
levels.

B
ecky Harris and Tom Kuntz are in different parts of the country. 

They also work in different links in supply chains related to bars 

and restaurants, and the producers and wholesalers key to their 

inventories and menus.

Like many business owners and managers across the country, Harris 

and Kuntz are seeing some continued challenges with high inflation and 

supply chain delays, despite some improvements on other fronts in the 

post-pandemic economy.

Inflation, labor shortages and supply chain glitches continue to challenge bars and restaurants,  
as well as breweries and distilleries, despite some improvements with past problems.

COST AND EFFECT
Inflation prices compared to a year ago

Consumer Price Index (Aug. 2021 vs Aug. 2022)

Alcoholic beverages at home:
Overall  ............................................................. s 3.2%
Beer  ................................................................... s 4.9%
Whiskey ...............................................................s 3%
Other spirits  ........................................................1.2%
Wine .......................................................................  2.5%

Alcohol prices at bars, restaurants
Overall  ............................................................. s 5.7%
Beer .................................................................... s 6.4%
Wine .................................................................. s 7.1%

Distilled spirits  .............................................. s 4.3%

Food inflation
Groceries  ...................................................... s13.5%
Food at bars, restaurants,  
other venues  ....................................................  s 8%
Chicken  ..........................................................s16.6%
Ground beef ................................................... s 7.8%
Hot dogs  ........................................................s18.3%
Snacks ..............................................................s16.7%
Soda  ................................................................s12.9%

SOURCE: U.S .BUREAU OF LABOR STATISTICS

ABOUT THIS REPORT
Throughout 2022, journalists at Adams Publishing 

Group (APG) will take a deep dive into inflation, 

grocery store prices, and their impacts on consumers 

and communities. We will be tracking prices as they 
rise (and perhaps fall back) in the months ahead, 
and delving into stories on the economic crunches 
facing households across the country. APG owns 
and operates more than 125 news titles in 15 states 
across the U.S.  Reporters and editors from 10 of 
our markets are tracking a basket of grocery items 
throughout the year. Our grocery list includes items 

ranging from eggs, butter and cream cheese to soda, 

meat and toilet paper. We’re also following supply 
chain challenges that are contributing to escalating 
prices. The prices on these same items, from the 
same stores, will be published monthly along with a 
series of stories on inflation, supply chain problems 
and other economic challenges. We will also drill 
down on other goods and services that are affecting 
consumers’ purchasing power.

The news organizations directly involved in this 
special report include Southern Maryland News, Skagit 
Valley Herald in Washington state, Wyoming Tribune 
Eagle, The Daily Times in Tennessee, The Idaho Press, 
The Athens (Ohio) Messenger, The Leader-Telegram and 

Watertown Daily Times in Wisconsin, The Daily Sun in 
Florida and The Daily Reflector in North Carolina. 

Bars and restaurants across the country — and 

around the world — have struggled with high 

inflation, labor shortages and supply chain problems. 

Some owners and managers 

report some improvements, but 

also some continued challenges. 
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