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WHERE THE BUSINESS COMMUNITY MEETS

Leadership training pays dividends for businesses
By Jeanne Davant

 O
ne of the best investments a 
business can make is in con-
tinually training its employees 
— its most valuable asset.

Research has shown that, regardless 

of a business’ size, companies that in-

vest in leadership training for their em-

ployees have higher employee engage-

ment, less turnover and a better bottom 

line, said Keith Willschau, manager of 

the Signature program at Leadership 

Pikes Peak.

Willschau and other local experts urge 

business owners to rethink their notions 

about leadership training.

“People think leadership development 

is expensive and elaborate,” Willschau 

said. “It can be all those things, but it 

can also be something subtle, such as 

a luncheon related to a specifi c topic or 

trend to learn about, or it can be a class 

at the local community college.”

It’s not just for top executives, either.

“It’s good practice to train all within 

the small business you own,” said Aikta 

Marcoulier, executive director of the Pikes 

Peak Small Business Development Center. 

“Training of all managers and executives 

helps to ensure all voices are heard at the 

table. I prefer to go all the way down the 

ladder and even support leadership train-

ing of our contractors and volunteers.”

From a legal standpoint, leadership 

training can prevent issues that may 

end up costing the company money, said 

George Russo, Colorado Springs regional 

director of Employers Council.

“Poor leadership may result in more 

unemployment charges or more discrim-

ination charges,” Russo said.

WHAT IS A GOOD LEADER?

Definitions of a good leader vary, but 

most leadership experts agree that an 
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Lights, camera,
not much action

 By Zach Hillstrom

C
olorado movie theaters that have 
reopened in recent months are 
struggling to generate business as 
the country continues to grapple 

with the COVID-19 pandemic. 
In August, major theater chains like 

AMC, Cinemark and Regal reopened with 
reduced capacities and stringent new clean-
ing protocols after a fi ve-month hiatus.

Local independent theater Kimball’s Peak 
Three followed suit.

But as major studios continue to push back 
release dates for marquee fi lms and movie-
goers remain tentative about returning to 
the box offi ce, many theaters are having a 
hard time attracting customers; several are 
already having to readjust their plans.

Regal, for instance, reopened its Colorado 
theaters Aug. 21. But on Oct. 8, Cineworld, 
Regal’s parent company, suspended opera-
tions at all 536 of its United State theaters, 
citing an “increasingly challenging the-
atrical landscape” and sustained closures 
in key markets, according to a Cineworld 
news release.

Regal’s decision could be a sign of things 
to come for the industry, as consumer un-
certainty looms and COVID-19 cases surge 
in most states.

PATRONS SLOW TO RETURN

Kimball Bayles, owner of Kimball’s Peak 
Three Theater, reopened his business in late 
August.

Like many theater owners, Bayles hoped 
that the premiere of the Christopher Nolan 
fi lm, Tenet, would be the spark he needed 
to bring customers back.

But the crowds have been far short of a 
full house, even with capacity restricted to 
40 percent occupancy.

“Business is so slow that we really don’t 
have to worry about social distancing,” 
Bayles said. “Our largest show [since re-
opening] in an auditorium of almost 200 
seats, we had about 30 people.”

Kimball’s disappointing experience with 
Tenet was not unique. The sci-fi  action thrill-
er failed to fi nd an audience, netting roughly 
$30 million domestically over its fi rst two 
weeks.

In an August survey of 2,200 U.S. adults by 
market research company Morning Consult, 
18 percent of respondents said they were likely 
to see a fi lm at a traditional movie theater 
in the next month, compared to 74 percent 
who said such an outing would be unlikely.

But many of those who have returned to 
the movies, according to a recent survey 
by Cinemark, seem content with safety 
procedures.

Chanda Brashears, Cinemark vice pres-
ident of investor and public relations, said 
with 85 percent of Cinemark’s theaters now 
reopened, customers have “made it clear 
they are excited to be back.”

“Ninety-seven percent of Cinemark mov-
iegoers surveyed expressed satisfaction with 
Cinemark protecting their health and safe-
ty,” Brashears said.

And not every theater has struggled to 
attract new customers. 

Roadhouse Cinemas, a small, dine-in 
theater chain based in Arizona, opened its 
first Colorado location on North Nevada 
Avenue on Sept. 25.
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