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COOKS AWAY

One of the city’s largest 

school districts has seen 

top leaders quit amid 

strife with its board.
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WHERE THE BUSINESS COMMUNITY MEETS

By Jeanne Davant

M
att Raichart got into the solar industry when 
it was in its infancy.

The industry is still young, said Raichart, 
co-founder of solar installer Photon Brothers, 

but it has seen huge growth in the past decade. Despite some 
supply issues that have dimmed the industry’s output in the past 
couple of years, the prospects for the future look bright.

According to the Solar Energy Industries Association, Colorado’s 
solar industry is a $4.9 billion powerhouse that ranks 13th in the 
nation and could climb higher in the next five years.

“It’s an exciting time to be part of the industry,” said Mike Kruger, 
president and CEO of the Colorado Solar & Storage Association. 
“Demand is through the roof. It’s probably never been higher.”

The Colorado Springs market is underserved and presents a huge 
opportunity, Raichart said.

“There’s a lot of business development happening in Colorado Springs, 
a lot of new construction,” he said. “Whenever you’re looking at an ex-
panding market, that presents an opportunity for all types of businesses, 
including ours.”

Photon Brothers, which has offices in Denver, Pueblo and San Luis 
Obispo, California, has been serving Colorado Springs solar customers 
from Denver and plans to open a Colorado Springs office in October.

Energy cost savings in the face of rising utility rates, environmental 
impact and resiliency in case of power outages are the main factors driving 
customer demand for solar installation, said Mitchel Hoffman, marketing 
manager for Orem, Utah-based Blue Raven Solar. 

“Typically, you can significantly reduce or in some cases eliminate your 
electric bill,” Hoffman said. “Over the lifetime of your system, anywhere 
from 25 to 35 years, that can lead to significant long-term savings.”

Colorado solar companies say they are finding it harder to get solar panels 
and parts, about 89 percent of which are imported. Like those in other in-
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Demand forecasts bright 
future for local solar industry
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