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WHERE THE BUSINESS COMMUNITY MEETS

GOING  
UP

Occupancy rates have 
declined, so it will cost you 
more to stay in the Springs

By Jeanne Davant

W
hen the 82-unit Kinship Landing opened 
in March 2021, it entered a Downtown 
landscape dominated by a few major lodg-
ing properties.

Those properties included the venerable Antlers, The 
Mining Exchange, and the Hilton Garden Inn, the first 
new Downtown lodging property to be built from the 
ground up in decades.

The 10-story, 168-room Hilton, which opened just after 
Labor Day 2019, caught the tail end of the best tourist 
season to date — one that is still used as a benchmark 
in the hospitality industry.

Kinship Landing, founded by Bobby and Brooke 
Mikulas, didn’t have that advantage. Opening at the 
beginning of the pandemic, the boutique hotel held its 
own against the branded giants in part because of its 
unique nature, although the Mikulases and their part-
ners had to cut rates initially.

Having survived the pandemic, Kinship Landing rose 
on the tide that lifted all lodging properties in 2021 as 
people started to travel again.

This summer appears to be a bit slower than last year’s 
banner tourist season.

“Our revenue looks similar to what it did last year,” 
Bobby Mikulas said, “but we’ve had a little bit lower oc-
cupancy and a little bit higher rates. Anecdotally, there 
has been less spending on site once the guest is in house 
than last year.”

Kinship’s strategy — continuing its focus on serving 
the leisure tourists looking for Pikes Peak adventures, 
has helped it thrive even as hundreds of hotel rooms 
have been added Downtown. 

With the opening of The Hyatt Place Downtown in 
2021 and the Holiday Inn Express and SpringHill Suites 
& Element Hotel this year, Kinship faces nearly twice 
as much competition as it did when it opened.

“It’s too early to tell whether or not the new hotels 
Downtown have impacted our ability to command a 
higher price point,” Mikulas said. “A percentage of our 
overnight guests are rate-shopping. Fortunately we have 
a pretty loyal customer base, and we do stand out as 
somewhere that’s going to provide a unique experience.”

Hotels throughout the region have found it necessary 
to push rates a little, since occupancy is down 3-5 percent 
for June and July, said Doug Price, president and CEO of 
Visit Colorado Springs.

“They are maximizing room revenue, and that’s a 
really smart thing to do when your occupancy is down 
a little bit,” Price said.

“We’re kind of looking at 2021 as an outlier because 
there was so much pent-up demand, and it was our first 
summer of having Southwest Airlines coming in,” Price 
said. “We are down slightly to 2021, is what it feels like 
and what it looks like, and the numbers will bear that out. 
But still, the numbers look good. I’d say that, compared 
to 2019, we’re back on track.”

See Lodging page 10
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Guests enjoy mountain views from the Lumen8 restaurant and bar atop SpringHill Suites & Element Hotel.


